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NEW RESEARCH from travel insurance specialist Columbus
Direct reveals that the falling pound has left British
holidaymakers lighter in the pocket, with 41% saying that it
has had an impact on their holiday plans. 
Those jetting off to the US received $88 less (£70.27) in

exchange for £500 on February 1 than exactly one year ago
and, although the currency has gradually recovered over
the last six months following the Brexit referendum, Brits
would still have $30.45 (£24.41) less to spend per £500
across the Atlantic now than on August 1, 2016.      
Those travelling to Europe also face lighter wallets;

travellers going to France or Austria now get 76 euros
(£65.15) less in return for £500 than last February, while
holidaymakers in the Swiss Alps are CHF110 (£87.93)
lighter in their pocket compared to last winter.  
Of the top 20 destinations visited by British travellers,

those visiting Australia and Norway will lose out the most
in terms of holiday cash. A year ago Brits heading down

under would have been able to exchange £500 for A$1,014,
but they will now only receive A$830 in exchange, a
reduction equivalent to £111.27. Similarly, visitors in
Norway now have kr1070 (£103.13) less to spend per £500
on their holiday than 12 months ago.    
The weakened currency is having a real impact on Brits’

travel plans this year, with an estimated 21 million people
(41%) saying that it will affect their choice of destination
and holiday style. Younger people (18-34) in particular are
having to tighten their belts, with 51% saying that they are
making changes to their holiday plans to save costs,
compared to 32% of those aged over 55.  
While the less favourable exchange rates may have

dampened Brits’ enthusiasm to travel abroad, the domestic
tourism industry seems to have profited as a result. Eight
million (16%) people plan to ‘staycation’ instead of ‘vacation’
by spending more time in the UK. Brits are also becoming
more financially cautious and are coming up with different

MANCHESTER AIRPORT welcomed more than 200 agents from across the Midlands to an event in Birmingham, to showcase the wealth of
routes available at Manchester not currently offered in the Midlands. These included San Francisco, Abu Dhabi, Singapore, Houston, Los
Angeles, Miami, Beijing and Hong Kong. Both airlines and operators were on hand to provide agents with the information they needed on
the routes and destinations including Hainan Airlines, Virgin Atlantic, Delta, Thomas Cook Airlines, Singapore Airlines and Cathay Pacific.
There were also more than 30 prizes to be won, with many airlines giving away long-haul flights. Pictured with the dancers (in costume)
are, from the left: Lois Robertson, Patrick Alexander, Stephen Turner and Seb Thompson, Manchester Airport.
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Staycations on the increase as sterling takes a pounding reveals new research
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EMERALD WATERWAYS has
announced the release of its 2018
European River Cruises preview
brochure, which showcases a
collection of itineraries that sail
through central Europe, France 
and Portugal.
To celebrate, the company is

offering 2018 cruises at 2017 prices,
allowing guests to beat any possible
future post-Brexit travel price rises,
with guaranteed savings of £1,000 
per couple.
Guests can book now and make the

most of an exclusive 200 euro on-
board spend, which can be used for
spa treatments, a drinks package or
going on an adventure with a Discover
More activity.
David Winterton, the company's UK

brand manager, said: “Next year
marks an exciting one for us, as we
officially celebrate three years since
our first voyage. We are continuing our
commitment to bring a new and fresh

approach to river cruising with our
revolutionary Star-Ships, with a near
doubling of our fleet.” 
This year will see the line launch

three new Star-Ships; the Emerald
Liberté, Emerald Radiance and
Emerald Destiny, and spreading its
wings as it includes an itinerary on

Portugal’s Douro River.
The new brochure will also

celebrate the ongoing success of
EmeraldACTIVE, the programme that
provides a variety of guided hikes and
bike tours, by adding more excursions. 
To book or for further information see
emeraldwaterways.co.uk

New booking surge for UK spas as
Brits seek mini break relaxation
BING ADS has released insights into the growth of Britain’s
love of a mini-break as UK consumers search for more
‘me-time’ moments. In its Spring Travel Insights report, the
company found that Brits are increasingly looking for quick
escapes with loved ones, with searches for short breaks up
by nearly a fifth (18%) year-on-year.
Spa breaks were found to make up nearly a quarter

(23%) of total search volume relating to short breaks or
holidays, suggesting Brits are looking to combine relaxation
and romance to escape new year stresses. Spa mini-breaks
were also found to be most popular amongst millennial
audiences, with almost half (46%) of searches coming from
Brits under 35.  
As the digital transformation of the UK travel industry

continues, the report also reveals spa breaks are the
getaway most searched for on mobile devices, accounting
for more than a third (31%) of mini-break search volume
across smartphones and tablets. This follows findings from
the Association of British Travel Agents which revealed
online bookings accounted for a majority of all travel
bookings in 2016. 
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WINE O'CLOCK...Julie Franklin (left) of Mark Warner presents
agents at Travel Club Elite with a case of wine as part of the
operator's February incentive where agents had to make three
summer bookings this month. Pictured ready to enjoy their wine
are, from the left: Deana Manser, Zoe Franklin and Maria Kibble.

ways to keep holiday costs down – 11% plan to set a
budget in advance, another 8% intend to reduce the
number of holidays and a further 7% plan to travel on a
self-catering basis to save money.
The company's head of brand, Rob Thomas, said:

“Anyone heading to Europe, the US and Australia
especially will feel the pinch of less favourable exchange
rates. We have enjoyed a strong currency for many years
so the reduced strength of the pound is going to be
noticeable for holidaymakers when it doesn’t go as far

as it used to. Setting a budget for the holiday itself and
spending money while abroad can be a good way to help
travellers remain within budget. 
“Many European cities also offer well-priced visitor

passes that often include transportation savings, plus
discounts for museum visits and events, and these can
provide good value to visitors. Travellers should make
sure they buy travel insurance as soon as they book
their holiday so they are covered in case of cancellation
and delays, and if they plan to travel several times a
year, it is often a lot cheaper to buy an annual travel
policy than a single trip cover.”  

continued from previous page

Emerald Waterways issues 2018 European River Cruises preview brochure 
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A 32-DAY trip around the world, a musical
tour through North America, exploring the
souks of Marrakech and a ten-day journey
through The Baltics are all highlights of Just
You’s 2017 and 2018 season.
The single traveller specialist is showcasing

the best of North American music with its 15-
day journey through Nashville, the capital of
country music. 
Prices for the America’s Music Heritage

tour starts from £3,199 and includes visits to
the Martin Luther King Museum, Studio B,
Country Music Hall of Fame, the Muscle
Shoals Studio, Elvis Presley’s birthplace of
Tupelo and Sun Studios.
The operator's sales director, Colin Wilson,

said: "Solo travellers are becoming more
adventurous every year so we have added new
destinations such as the Baltic States. We
have also grown the number of unique
holidays to some of our most popular
destinations such as North America, Latin
America, Italy, Portugal and Greece. 
“Following the popularity of our

circumnavigation of the globe last season we
will once again be taking our customers on a
round the world adventure. Heading off from
the UK in May 2018, we will be exploring 14

cities including Rome, Delhi, Seoul, Hanoi,
Sydney and New York."
Meanwhile, the company's newest

destination of Morocco offers a five-day break
in Marrakech from £999. Excursions include a
city tour, the Ourika Valley with its olive groves
and waterfalls, a Moroccan cookery class and
a folklore evening, featuring music, dancing,
acrobats and horsemen.
Also offered for 2017/18 is a ten-day

Journey Through The Baltics, which explores
the highlights of Lithuania, Latvia and Estonia
with prices from £1,999 on a half-board basis,
including all excursions. Along the way,
customers will discover historic cities and
ancient castles, an open-air museum and an
underground soviet bunker.
The 32-day Global Explorer option is also

being highlighted and visits 14 cities in 11
countries on four continents, travelling a total
of 31,000 miles. 
Departing the UK on May 17, 2018 and

heading east, prices start at £10,999 per
person including flights, accommodation in
individual rooms, a range of excursions and a
tour manager and local guide. 
To book or for more information see
justyou.co.uk or call 01858-588406.

newsbulletin

EXPRESS SERVICE...Stansted Express has announced reduced fares across the board, with fares
starting from £7 per person each way when booked in advance or when four people make a return
journey together. Standard single fares are now £16.60 or £28 return between London Liverpool
Street and Stansted Airport. Pictured marking the reduced prices are, from the left: members of the
company's customer service team - Yanita Yordanova, Lee Smith, Delyana Koleva and Kelly Robinson.
Details at stanstedexpress.com

Flybe expands Southampton options for summer
FLYBE HAS added seven more flights a week on four popular summer sun routes to Spain
and Portugal as part of its expanded 2017 Summer schedule from Southampton. 
Effective for travel between May 27 and October 28, the carrier is offering five weekly flights

to Alicante, three weekly flights to Palma Mallorca, three weekly flights to Faro and four
weekly flights to Malaga. 
In total, the summer schedule features 33 routes from Southampton offering a choice of up

to 674 departures a week. 
Seats are available for booking at flybe.com from £50.99 including taxes and charges.

Just You showcases highlights of 2017/18 season  

New Italian properties
by Sunvil

SUNVIL HAS added seven
new hotels to its Italy
programme for this year
featuring five properties in
Puglia, including mansions
and traditional Masseria,
plus two hotels in
Basilicata’s Matera, famous
for its cave dwellings.
In Puglia clients can now

stay at the five-star
Risorgimento Hotel in the
heart of the Baroque city of
Lecce, with seven nights
from £796 per person. The
four-star Ostuni Palace
Hotel is also available, with
seven nights from £778.
Alternatively, twin

fortified farmhouses Tenuta
Monacelli & Masseria
Giampaolo are set in 835
acres of ancient olive groves
and border the Natural Park
of Bosco e Paludi di Rauccio,
in Cerrate. Guests can
explore the region with
private guided hikes and
walks, join wine tours in the
Salento region’s wineries or
indulge in a Pugliese
culinary experience with
cookery classes run by the
best chefs in Puglia. Seven-
night stays start from
£1,045.
The company has also

introduced three new
itineraries to its portfolio
which take guests through
historic towns and along
scenic coastlines.
As an example, a seven-

night Basilicata & Puglia
fly/drive along the Adriatic
Coast features visits to
Baroque towns, vineyards,
secluded coves and the
golden beaches of Basilicata
and Puglia. 
Prices start from £1,345

per person based on two
sharing and include seven
nights’ breakfast
accommodation, flights and
car hire. 
To book or for further
information call 020-8758
4722 or visit sunvil.co.uk
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WITH ABTA reporting that many
holidaymakers are seeking to protect
themselves against currency fluctuations by
taking all-inclusive holidays, Aldemar Resorts
is promoting early booking offers on all-
inclusive stays to its eight hotels in Crete,
Rhodes and the west Peloponnese. 
The company reports a 33% increase for

all-inclusive holidays on last year’s bookings
and has introduced an ‘all-in Elements’
package at the five-star Aldemar Royal Mare
in Crete for this summer. The holiday
experience includes spa treatments at the
Thalasso centre, fine dining, sports activities
and renovated accommodation.
The hotel offers luxury rooms and suites,

including VIP rooms with swim-up pools and
those that connect straight to the Thalasso
Centre, while sporting facilities include a
tennis centre, numerous swimming pools,
windsurfing, water-skiing and scuba diving.
A one week package leads in at £830.20 per

person staying in a double bungalow garden
room, based on two people sharing in May. It
includes flights from Gatwick to Heraklion; all
meals; morning and afternoon coffee/tea with

sandwiches, cakes and pastries; soft drinks,
international branded alcoholic drinks and
cocktails; Thalasso special one-day package
with three treatments; yoga and pilates
sessions; access to the sauna, Hammam and
fitness rooms; use of four green set tennis
courts and squash courts; and transfers, and
can be booked with Planet Holidays at planet-
holidays.co.uk 
The company also features two all-inclusive

hotels in Rhodes - the Aldemar Amilia Mare
and Aldemar Paradise Village. 
Prices start from £538 per person for a

family of two adults and two children sharing a
family room at the Amilia Mare on an all-
inclusive basis for seven nights, with flights
from Luton on May 24 with First Choice - see
firstchoice.co.uk  
On Greece’s mainland, in Skafidia on the

west Peloponnese, the five-star Aldemar
Olympian Village offers all-inclusive stays to
suit all ages, with prices from £579 in a double
room on all-inclusive with flights and
transfers in May with Fleetway Travel - see
fleetwaytravel.com  
For more information visit aldemar-resorts.gr

A NEW attraction is set to launch at
Germany's Europa-Park. 
Project V, the largest flying theatre in

Europe, will carry up to 140 passengers
away on a journey across Europe.
Explorers will experience the sensation
of flying in chairlift-style gondolas and
the movie, a co-production by
MackMedia and Ambient Entertainment,

which is shown on a 21m wide screen,
will mesmerise guests as they are
carried to more than ten unique
European destinations. 
Special effects such as scent, wind

and water intensify the flight and make it
an unforgettable experience. 
Throughout 2017 the theme park will

also be working on a new Water

Adventure Resort, where numerous
indoor and outdoor water activities will
be built across a 46-hectare extension
area in the south east of Rust. In order
to cater for the expected increase in
demand for hotel beds, the park also
has plans for a new themed hotel. 
For further information visit
europapark.de 
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WHAT'S COOKING?...SuperBreak has introduced food themed short breaks under the ‘MasterChef Travel’ brand.
They combine accommodation in cities such as Liverpool, York, Edinburgh and London with a three-course dinner
experience at either Jamie’s Italian of Marco’s New York Italian or Steakhouse. A Masters at Home cookbook is
also included, worth £25. As an example, Marco’s New York Italian, by Marco Pierre White in London costs from
£119 and includes a night's breakfast stay at the four-star Mecure London Bridge Hotel, a three-course meal at
Marco’s New York Italian and The Masters at Home cookbook. Pictured checking out the breaks are the operator's
Bryony White (left) and Kelly Giblin.

 
 

 

   

      

 
 

   

     

    

   

Aldemar Resorts capitalises on all-inclusive trend 

Germany’s Europa-Park gets set for new flying theatre & water adventure resort

Learn to drive an
airboat with

Orlando's Boggy
Creek Airboat Rides 

AGENTS WITH clients
travelling to Orlando this
year are now able to
promote 'learn to drive an
airboat' with Boggy Creek
Airboat Rides. 
Guests will learn

'airboating' from qualified
and experienced airboat
captains in a dual
controlled boat (must be 18
years old). A one-hour VIP
package 'Romp in the
Swamp' also includes a t-
shirt, photo as well as two
additional guests to share
the thrill of speeding
across the headwaters of
the Florida Everglades.
DoSomethingDifferent.co

m is offering the
experience from £159 per
person - bookable from
April.
For details see
bcairboats.com
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AGENTS CAN now book holidays to the 35th America's
Cup in Bermuda this summer - and The Moorings has
been named as an official yacht charter supplier of the
event, from May 26-27, which means that clients can
watch the racing action from the deck of the crewed
catamaran at the edge of the racecourse. 
The holidays offer the chance to see multi-million

pound yachts race at speeds of up to 50mph and watch as
the excitement unfolds as defending champions ORACLE
TEAM USA take on the rest of the challengers. 
The benefit of being on a crewed yacht charter is that

guests can eat, sleep and enjoy ‘front row seats’ to the
race without having to go back to a hotel. Each
catamaran is all-inclusive and comes with a qualified
captain and chef who prepares all the meals and offers a
fully stocked bar.
The Moorings also offers premium access to the

designated on water spectator zone for the racing, all of
which takes place in front of the America’s Cup Village at
the Royal Naval Dockyard.

There is also time for clients to explore the destination,
with the captain taking guests to wherever they want to go. 
A seven-night Moorings 4800 private America’s Cup

charter costs from £2,270 per person based on six sharing.
Flights are extra and the yacht charter is commissionable to
agents.
For more information call 0330-332 1520 or see
moorings.co.uk

SOLUTIONS
TAILOR-MADE 
FOR TRAVEL

SOLUTIONS
TAILOR-MADE 
FOR TRAVEL
MARKET-LEADING TECHNOLOGY

START YOUR JOURNEY NOW
WWW.DIGITAL-TRIP.COM
Email: info@digital-trip.co.uk | Call: 01202 702 226

Built for
business 
growth

Lightning fast booking engine

Optimised for every screen & device

An unrivalled choice of suppliers

Award-winning Content Management System

newsbulletin
The Moorings named as official yacht charter supplier of 35th America’s Cup

Manchester launch from Adria Airways sees new flights to Ljubljana next month
WITH THE upcoming summer timetable (between March 26 and the end of October) on the horizon, Adria Airways is
resuming flights between Ljubljana and Manchester.  
From March, passengers can fly to Manchester or Ljubljana with the carrier, with each city served twice-weekly on

Wednesdays and Saturdays. 
Flights are now available for purchase at adria.si/en/flights-and-destinations/slovenia/ 
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VILLAS & Cottages by Headwater is a new, unique collection of
hand-picked properties from Headwater, where the company's
core benefits such as complimentary bikes and meticulously
researched walking and cycling routes have been extended to
include ideally placed self-catering accommodation in France,
Spain and Italy. Unlike a traditional hotel-to-hotel touring trip, the
holidays offer complete freedom and flexibility for families or
friends of mixed abilities, to be as active or not as they wish each
day. For details call 01606-822675 or email sales@headwater.com 

BOOKINGS HAVE opened for APT's new
2018 Europe and Russia River Cruising
season, and agents can now offer their
clients a range of early booking savings,
new cruises and a choice of new ships. 
For a limited time only, the company

is offering an 'Exchange Rate Freeze',
basing all prices in the new Europe and
Russia River Cruising 2018 brochure on
pre-EU Referendum exchange rates.
This enables travel agents to offer
clients the company’s lowest brochure
prices for 2018. 
For example, a 15-day Magnificent

Europe cruise is available from £2,595

per person twin share if booked before
April 29.
The Amsterdam to Budapest itinerary

takes in both the grandeur of the former
Austro-Hungarian Empire and the
charm of European village life and offers
three exclusive Royal Signature
Experiences: a visit to Germany's
Namedy Castle; a cocktail reception 
and private concert at Vienna's City
Palace; and a private rail journey on the
Majestic Imperator.
The brochure also features three new

all-inclusive luxury itineraries - a 15-day
Western Front Explorer with ANZAC Day

Dawn Service from £3,645; an eight-day
Balkan Gems from £1,545; and an eight-
day Balkan Jewels from £1,545. 
Two new ships will be joining the

company's Premium fleet in 2018 - the
MS Douro Serenity, a custom designed
river cruiser with 63 cabins and the
Russian river cruiser, MS Alexander
Borodin, formerly the Tikhiy Don, will be
fully rebuilt to accommodate the
increase in demand for cruising
Russian waterways.
For more information email
agentclub@aptouring.co.uk or call 0800-
046 3002.

•   Win an Apple Watch, plus three bottles of wine
courtesy of Sonoma County

•   Five-night stay at the Hard Rock Hotel Tenerife 
& £75 Love2Shop vouchers to be won

•   Win a four-night stay at the Daios Cove, a bottle
of Champagne, plus a Love2shop voucher

•   Win a four-night hotel stay for two people in
Cancun, Mexico with Sandos Hotels & Resorts

Visit www.travelbulletin.co.uk for details
on the above websclusives.

Up, up & away with new Thomas Land
addition at Drayton Manor

APT opens up bookings for 2018 Europe and Russia river cruising

EUROPE’S ONLY Thomas Land attraction will launch its main
2017 season from April 1 with a new £250,000 ride, James and
the Red Balloon.
Based on the ‘Thomas & Friends’ character James, the

Samba Balloon ride will be located in the immersive and
heavily themed Thomas Land, set in Drayton Manor Park,
which recently benefitted from a £2.5million expansion. 
The latest addition will lift young visitors 1.5m high with

views over the park, travelling at a maximum speed of 5.5RPM
and can entertain up to 500 riders an hour. 
William Bryan, managing director of the park, said: “This

was an exciting project involving local specialists and
international partners that we hope will delight visitors. This is
the next exciting step in the progression of Thomas Land and
we look forward to seeing the joy on our visitors’ faces as they
take to the skies.”
For details visit draytonmanor.co.uk or call 0844-472 1950.
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AGENT TRAINING
DESTINATION CANADA and its industry partners are bringing Canada to agents this
year. Travel agents based in or around Glasgow, Newcastle, Chester and Brighton will be
able to register to attend a venue, with airlines, trains, hoteliers, ski resorts, provinces and
territories all represented. The roadshows take place in Brighton on April 24, Newcastle on
April 25, Glasgow on April 26 and in Chester on April 27. A  'Keep Exploring ' quiz is also
featured at the events, where one agent will win a holiday for two to Canada. To register
email destinationcanadatrade@gmail.com 

9travelbulletin.co.uk February 24 2017

MADE UP WITH MONARCH...Three travel agentsfrom around the country have won a prize in Monarch’sJanuary peaks competition. To enter, agents had tobook a package holiday through monarchagents.co.uk,with the top prize being a seven-night all-inclusiveholiday for two at the Garcia Resort & Spa in Turkey'sOlu Deniz, the second prize a £50 Love2Shop voucherand the third prize a Monarch goodie bag. Pictured isthe first prize holiday winner, Ruth Lincoln fromMidcounties Co-Op Lichfield, with the operator's headof trade sales, Simon Garrido.

Booking incentives
�  Celebrity Cruises is offering
agents the chance to earn £50 worth
of Celebrity Rewards points for
every Jet Set Sail booking made
this month. Agents can convert the
points into luxury gifts such as
designer jewellery and tech gadgets
or exchange their earnings for
cash. Details at
cruisingpower.co.uk

�  Simply Luxury by Travel 2 is
rewarding agents with the chance to
win one of six cases of Champagne
worth £200 each. To be entered into
the prize draw agents should make a
qualifying booking to select
properties across the Caribbean,
Middle East, Indian Ocean and Asia.
The booking must include flights
with a minimum of three nights'
ground arrangements with a campaign
partner and confirmed before
February 28. See travel2.com for
details. 

�  Agents making three summer bookings
this month with Mark Warner will
earn themselves a case of wine.

�  Blue Waters in Antigua is hosting a
competition for agents to win a
three-night stay at the five-star
Cove Suites on an all-inclusive
basis and the chance to experience
the new Living Retreats package; an
holistic approach to wellbeing. To
enter, accredited agents should
make at least two bookings by
February 28 by going to the
‘Booking Rewards’ tab at the top of
the page and selecting ‘Agent
Incentive’.  

AGENT tRAINING

agentbulletin

CLIA HAS added a new selling tool to its
Agent Toolbox in partnership with Full
Picture. The resource enables member
travel agents to send photos, videos and
other assets to their customers’ screens in
real-time to enhance the customer
experience. The technology is available free
of charge and is exclusive to travel agent
members at cruiseexperts.org
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BEST WESTERN Great Britain has
announced 300 new beds in the Greater
London area with the opening of three
new build Best Western Plus properties
in Croydon, Vauxhall and Wembley. 

This is the first time that the group
has welcomed new build properties into
its portfolio and marks the start of
partnerships with big hotel brands such
as Euro Hotels. 

The three new openings bring the
total number of the company's
properties opened in the past year to 11,
with more than 15 properties already in
the pipeline for launch throughout 
this year. 

The expansion is part of a wider
strategy to introduce greater

differentiation within the brand and offer
customers more choice. The company
currently offers guests the choice of four
brands - Best Western, Best Western
Plus, Best Western Premier and BW
Premier Collection with an increasing
number of four-star properties in 
the collection.

The first of the three new hotels,
which is now open, is the Best Western
Plus London Croydon Aparthotel, a 107-
room property catering for both business
and leisure guests. Located 15 minutes
from West Croydon Station, the new
property offers modern bedrooms each
with their own kitchenette, smart TV,
free wired Internet and Wi-Fi to create a
home from home. Other facilities include

onsite parking as well as the Pizzapolli
Restaurant specialising in wood fired
pizzas. The hotel is part of the Euro
Hotels group and double rooms are
available to book from £42.30.

A second Best Western Plus hotel has
also opened in Vauxhall. The boutique
hotel offers 28 bespoke rooms and
features a ‘night and day’ theme to
reflect the 24-hour nature of the
surrounding area. 

The third new property, The Best
Western Plus London Wembley Hotel, is
scheduled to open next month and is a
conversion and extension of a former
Government building. It will offer 174
guestrooms located a five-minute walk
from Wembley Stadium. 

More than 300 new beds in Greater London by Best Western Great Britain 

Tauck offers a different perspective for clients opting for city breaks
TAUCK IS inviting guests to experience a city break from a different angle – exploring by water. Clients can travel by boat to get
right to the heart of a city, take in the historic sights, galleries and museums with expert guides, before returning to a river-view
room on the water. Over the course of seven to 14 days guests will also have the chance to explore several cities. 

As an example of itineraries, a French Escapade: Monte Carlo to Paris journey leaves from Monte-Carlo heading to Nice then
into Provence. Guests then head to Arles to board MS Emerald for a cruise along the Rhône River to Lyon, followed by travel by
TGV for two nights in Paris where guests can visit the Musée d’Orsay and the Musée Rodin, concluding with a farewell dinner at
Fouquet’s on the Champs-Élysées. A 14-day break costs from £4,360 per person.
To book or for more information see tauck.co.uk or call 0800-810 8020. 
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Where Am I?

A former mission, this battle site was pivotal in the war of independence
from Mexico when 200 defenders – commanded by James Bowie and
William Travis & including frontiersman Davy Crockett – held out for 13

days against a force of thousands.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, March 2nd. Solution and new puzzle

will appear next week.

The winner for 10th February is Pat Shear, Telford Travel in

Shropshire.

February 10th Solution: A=1    B=4    C=5    D=9

Number: 008

Across 
1. Holiday operator offering Diversity Breaks at

its three resorts (7)
3. Canberra is located here, initially (3)
5. Whitehorse is the capital of this territory (5)
7. Iconic South African landmark,

___ Mountain (5)
8. Canada's first National Park (5)
10. Copenhagen International airport code (3)
11. Estimated time of arrival, initially (3)
12. Picturesque Corfu tourist attraction, ___

Island (5)
13. Capital of Belarus (5)
14. Father and son actors, Timothy and Rafe (5)
15. Currency of Romania (3)

16. Recently announced as the 80th England
Test Captain (3,4)

Down 
1. She recently performed songs from her

Lemonade album at the Grammys (7)
2. Capital of the Tyrol (9)
3. Popular Algarve resort (9)
4. Tiree airport code (3)
6. Capital of Nepal (9)
7. Landlocked US state (9)
9. One of the warring families in Romeo and

Juliet (7)
13. Co-presenter of Let It Shine (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 32

Crossword

Su Doku

N
um

be
r: 

00
8

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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NEWS BITES
� ON THE back of its recent announcement to establish a new
base at Birmingham with services to Graz, Gothenburg and
Nuremberg, bmi regional is partnering with Virgin Trains to
add a train travel booking facility to its website, making it
easier for customers to travel beyond Birmingham
International, located directly at Birmingham Airport and the
NEC connecting the airline’s new routes with Virgin Train’s
extensive high-speed train network to the wider UK.

� HOTELBEDS GROUP has announced plans for Tourico Holidays
to merge with its Bedbank business unit. The deal will enable
the bedbank to enhance its footprint, particularly in the
operator's home market of North America.

� EXODUS HAS joined the Bright consortium (Bringing Real
Information and Guaranteed High Quality Training).

� PWR MEDIA is launching viestra magazine in March, targeted
at the 25-65 age range, ABC1 demographic. The magazine aims
to be a coffee table magazine and 50,000 copies will be
distributed for free via supermarkets and handpicked and
approved outlets.

� AVIS BUDGET Group and Travelport have signed a new, multi-
year partnership agreement. Through the agreement, Avis will
have continued access to Travelport’s Travel Commerce
Platform enabling the company to continue to showcase its
available vehicle inventory and suite of ancillary products and
services for its portfolio of brands. Travel agencies, including
those online, travel management companies and corporate
customers will continue to be able to reserve a rental vehicle
easily and conveniently.

� BROADWAY’S HISTORIC Hudson Theatre, owned by Millennium
Hotels and Resorts, has reopened. The 112-year old Broadway
playhouse has been sensitively restored to bring back the
former beauty of the building. See thehudsonbroadway.com

June sees 'Spirit of Scotland'
launch from European Waterways 
THE 12-PASSENGER hotel barge ‘Spirit of Scotland’
will join the European Waterways’ fleet in June this
year and cruise through the very heart of the Scottish
Highlands.

Cruising past scenery on the Caledonian Canal and
the lochs of the Great Glen, the six-night itineraries
will appeal to individual travellers or to family
charters and special interest groups, such as golfers,
walkers, foodies or whisky connoisseurs. 

The journey from Banavie to Muirtown, or vice
versa, will include escorted tours to the Glen Ord
whisky distillery; the ancient castles of Eilean Donan
and Macbeth’s seat of Cawdor; and the Culloden Moor
battlefield.

Features of the Spirit of Scotland include a spacious
saloon and dining areas; a separate bar; and six
double or twin-bedded, air-conditioned, en-suite
staterooms. Outside there is an aft deck with a
covered dining terrace and heated spa pool, plus a
full-length upper sun deck.

The company's managing director, Derek Banks,
said: "Our existing Scottish itineraries have proved so
popular, that we are delighted we can now offer the
choice of two hotel barges in this region, the ‘Sprit of
Scotland’ and our existing vessel, the eight-passenger
‘Scottish Highlander’ with its more country-house
atmosphere. In just one trip on either barge, our
guests experience both loch and canal cruising and
the very best of Scottish hospitality, history and
scenery. 

“To mark the occasion, we have introduced a special
launch offer of 10% off cabin and full boat charters for
June and July departures when booked by March 31."

Six-night, cruise-only fares start from £2,790 per
person in a twin/double cabin; and from £31,000 for a
full, 12-passenger charter.

The fully-crewed, six-night cruise fares include all
gourmet meals, fine wines, open bar, daily escorted
excursions, admissions and local transfers.
For details see gobarging.com or call 01753-598555.

SHAMAN IS a new addition for 2017 from Gardaland Resort in Italy, which sees virtual reality applied to the park’s legendary rollercoaster.
Passengers will be transported into the mysterious world of Native Americans as they embark on a flight through a dream catcher portal
to reach the Spirit World. The ride features a double loop and two tailspins. Visit gardalandshaman.it

newsbulletin
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Priceless Partnerships: Carolyn Park, Director at C the World and AITO Agents’ Panel
member, looks at how agents & operators can build successful relationships...

THE RECENT AITO Agents’ Domestic conference
was a thoroughly thought-provoking weekend,
with lots of ideas and opportunities to be explored.

Perhaps one topic that was at the forefront was the
agent/operator relationship, which is very much a two-
way street. AITO Specialist Travel Agents can perhaps
be guilty of forgetting how lucky we actually are that so
many AITO tour operators are prepared to work with us
- some of them being very niche, with very specialist
product. Operators are also realising that, as agents,
we have a huge choice regarding where we can place
our clients’ bookings. 

Thus partnerships are
absolutely key to a
successful business on both
sides. We as agents want to
know that our precious
clients are getting the very
best service once we wave
them off on their travels,
and operators want to know that their product has
been correctly advised to the client. Where would we as
agents be if all operators decided on a direct-sell only
policy? There is huge value to both sides and therefore
a good working relationship is essential. If something
is not quite right, how about picking up the phone and
talking about it, rather than firing emails back and
forth - or, worse still, slating on social media? I learnt
a long time ago never to burn bridges – you never
know when you may need that person again!

After this subject came up when I was on the panel
at the AITO Agents’ Domestic conference, I had a

couple of operators mention that, in the past, they had
been entirely unaware of issues before they had hit
social media. No opportunity to rectify the issue was
given to them, before the wider world knew about it.
Surely this is not an effective way to build a partnership
– after all, how can anyone fix an issue if they don’t
even know about it?

We have a well-used phrase at C the World Towers –
‘Talk to a human’. In this fast-paced world we live in, it
is all too easy to post or tweet rather than having an
actual conversation. The majority of our clients all
prefer to talk to a human, whether in person or over

the phone, and that is how we
have built longstanding
relationships. I firmly believe
that the same process -
talking - should take place
with our operator partners. 

As independent travel
agents, we have a huge

advantage over the dotcom world. By doing the old-
fashioned thing and talking, we know exactly what our
clients want to achieve from their holiday and we have
the knowledge, courtesy of the AITO partnership, to
place each booking with the relevant specialist tour
operator. How can a website possibly provide this,
both during the sales process and, just as
importantly, after the sale and right through, until
the clients return home? Partnerships with
operators are priceless to our business and, without
them, the key question is whether we as agents
would still have a successful business.

"Where would we as agents be
if all operators decided on a

direct-sell only policy?"

February 24 2017
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Call 0207 340 0700 or email salesuk@silversea.com 
for more information

Prize terms and conditions apply. Contact us for details.

Announcing

Become a Silversea expert at

SILVERSEA’S 
NEW TRAINING 

ACADEMY

www.silverseaacademy.com

WIN 12 DAYS OF PURE LUXURY 
ONBOARD SILVER MUSE

Simply achieve 100% on the Silver Muse module 
by 31 March 2017 to be entered into the prize draw.

The winner will embark Silver Muse on 27 July 2017 for a 12-day 
voyage from Civitavecchia (Rome) to Venice with return fl ights 

included in the prize.
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FRED. OLSEN Cruise Lines has introduced
‘twin-for-sole occupancy’ discounts, which
means that a solo guest, occupying a twin
room, will pay no single-supplement on
bookings made from February 1 until March
1 on a range of itineraries.
As an example, an eight-night 'Lochs of

Scotland' on Boudicca, departing on May 8
(adult-only) offers no single-supplement for
a superior ocean view room/ocean view
room, with prices starting from £1,199 
per person. Once on board, solo travellers

will find exclusive gatherings for them to
get to know each other, and staff on board
will seat them together for dinner and
arrange companions for solo travellers
when going ashore, if required. 
There are also gentleman hosts and

dance couples on board to provide dancing
partners for solo guests.
For further information or to make a
booking see
fredolsencruises.com/travelagentcentre or
call 01473-746164.

cruisebulletinCroisiEurope offers
Volga Cruises to UK

market 
CROISIEUROPE IS opening
up its Volga cruises to the
UK market for the first time. 

The eight-day cruises
between Moscow and St
Petersburg operate between
May and September and will
visit Uglich, Goritsy, Kizhi 
and Mandrogi. 

Highlights include a
Moscow guided tour taking
in the Kremlin, Red Square,
St Basil’s Cathedral and the
Lubyanka, the headquarters
of the KGB; a panoramic
tour of Saint Petersburg
taking in the Nevsky
Prospect, the imposing St
Isaac Cathedral, the Peter
and Paul Fortress and its
cathedral and the State
Hermitage Museum;
onboard language classes in
Russian, painting Russian
nesting dolls, Russian songs
and dancing plus cooking
authentic Russian food;
presentations of Russian
crafts and Russian folk
wear, plus a classical music
concert; a Russian tea
ceremony; a Ukranian
dinner followed by a
traditional concert; and a
gala evening with musicians
and dancers.

The cruise takes place on
the 106-guest Rostropovitch
with six departures this year.

Cruise-only prices from
£1,310 per person including
all meals, some drinks,
onboard activities, all visits
and excursions, port fees 
and gratuities.  
For details call 020-8328
1281 or visit
croisieurope.co.uk

FOLLOWING THE history-making launch of cruises from the US
to Cuba on Carnival Corporation’s Fathom brand last year, the
company’s namesake and largest cruise brand - Carnival Cruise
Line - has received approval to sail to Cuba. 
The Cuban capital of Havana will be added to select voyages

from Tampa from June and the overnight visits to Havana will be
featured on 12 four- and five-day cruises on the line's Paradise
ship, departing from the Port of Tampa on June 29.
Four-day cruises will depart on June 29, July 13, August 24,

September 7 and 21, October 5 and 19, as well as May 3,
2018 and include a daytime and overnight visit to Havana.
Five-day voyages will depart on August 14 and 28,
September 25 and October 9 and include a daytime and

overnight visit to Havana as well as a stop in either Cozumel
or Key West. 
Guests will be able to choose from a range of shore

excursions that showcase Cuba’s vibrant culture and
majestic beauty, along with the island’s warm and friendly
people and centuries-old architectural landmarks.
Paradise offers a range of amenities and a full schedule of

daytime activities and evening entertainment. A variety of
dining options include two full-service main dining rooms
and expansive poolside choices. The ship also features a
12,000sq.ft spa, health and wellness facility, plus an
exclusive Serenity adults-only retreat.
For details see carnival.co.uk

Special offers for solo travellers with Fred. Olsen Cruise Lines 

Azamara develops ‘Stay Longer, Experience More’ programme 
AZAMARA CLUB Cruises has announced new developments to its destination programme
alongside a new brand positioning of its itineraries which will enable guests to ‘Stay Longer,
Experience More.’
Larry Pimentel, president and CEO of the cruise line, said: “Within this evolved positioning,

there are two powerful guest deliverables. The first is we're shifting from enabling our
guests to immerse themselves in the destination, to delivering more than 1,000 new and
existing destination experiences for guests to select from in more than 70 countries. 
“These experiences provide the second powerful deliverable: one-to-one human

connection. Our on-land product will be curated to ensure guests get to connect in a
personalised and unique way with the people in the destinations they visit. This may occur
through people to people interaction, cultural experiences, enjoying local food and drink,
music and events.” 
The enhanced brand positioning will comprise of three pillars: Immersive Itineraries,

Cruise Global, Connect Local destination experiences and Boutique Hotels at Sea.
The introduction of Immersive Itineraries include an expanded portfolio of world events

and themed voyages, taking guests to the Monaco Grand Prix, the World Cup, British Open,
the Venice Redentore Festival, as well as Wine and Yoga themed voyages.

Country Intensive Voyages will allow guests to travel deeper and experience more of one
given country such as Japan, Italy, Spain, Norway, New Zealand, Australia, Greece and
Croatia.
Cruise Global, Connect Local is a series of land programmes designed to deliver

personalised and authentic experiences; these are broken down into 13 shore excursion
groupings, such as ‘Nights Local’ for nightlife experiences, ‘Meet Local’ which offers
immersive cultural experiences with local people, and ‘Stay Local’, which offers overland
tours during the voyage and pre- and post-voyage experiences.
Alongside this will be an enhancement of destination focused programming onboard,

ranging from local culinary and beverage selections, to lectures and panel discussions on
destinations and other relevant topics, as well as entertainment.
To give agents a taste of the Cruise Global, Connect Local programme, the line is hosting

monthly artisan events around the UK, the first of which is being held this month at Kew
Gardens for Cruise Global, Eco Local. 
Around 12 agents can attend each event to gain an insight into what guests will experience

as part of a sailing. Those interested in being involved can register with the line’s regional
account managers.
For further information see azamaraclubcruises.co.uk and cruisingpower.co.uk

Reservations now taken for Carnival’s debut itineraries to Cuban capital 

17travelbulletin.co.uk February 24 2017

S03A TB 2402 2017 Cruise Bulletin_Layout 1  22/02/2017  11:48  Page 17



S03A TB 2402 2017 Cruise Bulletin_Layout 1  22/02/2017  12:51  Page 18

https://www.bookbarbadosandfly.com/


19travelbulletin.co.uk February 24 2017

FOR THOSE looking to immerse themselves in Boston, Abercrombie & Kent has put together a city break that will enable clients to take in
the city’s iconic institutions - the Public Library, Harvard University, Fanueil Hall Marketplace and Freedom Trail – in tandem with its more
edgy and contemporary side. The three-night city break costs from £945 per person and includes a private half-day walking tour, Boston
city pass, flights and private transfers. Visit abercrombiekent.co.uk

World's first ultra-
accessible splash park

to open in Texas
MORGAN’S WONDERLAND,
the world’s first theme
park designed with
special-needs individuals
in mind, will begin its
2017 season on March 3.
The park features more
than 25 wheelchair-
accessible attractions
including the new
Whirling Wonder Ferris
wheel and, since opening
day in 2010, has admitted
those with physical or
cognitive challenges free
of charge.
This spring, the theme

park will unveil Morgan's
Inspiration Island, the
world's first ultra-
accessible splash park. It
will be completely
wheelchair-accessible
and feature five
tropically-themed splash
pads and a water ride,
plus support facilities
such as spacious
changing areas where
guests in wheelchairs can
be lifted out of their
personal chairs into
special waterproof chairs.  
For more park
information visit
morganseonderland.com

VISIT CALIFORNIA has launched an original
content series in partnership with British
Airways. Bringing together Visit California’s
‘Living the Dream’ brand platform with
British Airway’s ‘What If’ manifesto,
‘Britifornians’ aims to educate UK travellers
on how a holiday in California can lead to a
transformative experience.
The campaign comprises three short

videos, documenting very different real-life
travellers as they experience activities
around the airline’s key California gateway
cities of Los Angeles, San Francisco and
San Diego. 
Caroline Beteta, president and CEO of the

tourist board, said: “Britifornians is all
about exploring the lifestyle, attitudes and

great mentality of Californians. We’re
delighted to work with British Airways and
inspire consumers with compelling content
that embodies California’s ‘Dream 
Big’ attitude.”
The three-month campaign will include a

mix of advertising to drive video views and
engagement and is part of a larger multi-
layered campaign raising awareness 
of the Visit California and British 
Airways partnership.
Nearly 740,000 Brits travelled to the

destination last year, making up more than
17% of all travellers to the state. 
The three-minute videos can be found on
YouTube and for more information see
visitcalifornia.co.uk 

usa

New itineraries announced for Brand USA’s Mega Fam
BRAND USA, in partnership with American Airlines and British Airways, has announced
details of seven new itineraries for its biggest USA Mega Fam.
Taking place from May 10–18, the multi-destination fam trip for UK and Ireland travel

agents will see the largest delegation to date of 107 participants travel on seven itineraries
across the US simultaneously. 
After exploring one of the seven itineraries, agents will then join together for a finale

celebration in Chicago, Illinois and share their experiences with the goal of enabling all
attendees to better sell the destinations on their return home.
The new itineraries include ‘Golden Silver Sights’, exploring the history and great

outdoors of California and Nevada; ‘Trails & Treasures’, discovering the natural beauty of
Idaho, Montana and Washington; ‘Stocks & Springs’, uncovering adventure in Texas,
Arkansas and Oklahoma; ‘Pure Shores’, exploring the clear waters and sandy shores of
Lake Michigan; ‘Cultural Courses’, which has agents tasting their way through the iconic
cities of Pennsylvania, Ohio, Kentucky and Indiana; ‘Beaches and Blues’, feels the rhythm
in Louisiana, Georgia, Alabama and Florida; and ‘Northeastern Wonders’, which visits the
historic neighbourhoods, rolling peaks, verdant valleys and sparkling lakes of 
the Northeast.
To be eligible to win a place on the fam agents must book travellers on American

Airlines and British Airways flights to the US by April 3 and earn as many badges on Brand
USA’s official agent training site, the usadiscoveryprogram.co.uk, including a new Mega
Fam Airlines 2017 module.
For more information see visittheusa.co.uk

Visit California launches Britifornians campaign
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TREKAMERICA HAS launched a
collection of ‘Plus tours’ with new US
itineraries and featuring more creature
comforts and inclusions along the way.
Aimed at the operator’s targeted 18 to

38-year-old age group of trekkers
looking for more of a ‘home-away-from-
home’ experience, the tours include
twin-share hotel accommodation, one
pre-tour night, more action-packed
activities, plus a selection of local 
group meals. 
As an example, ‘Canyons & Coast’

travels from the glitzy lights of LA and

back again in two weeks. Starting with
Santa Monica, Venice Beach and a tour
of Hollywood, the tour then heads north
to San Diego. It’s then off to cowboy
country and the old school saloons of
Prescott, before heading on to Grand
Canyon National Park for a hike along
the rim, followed by a pizza party on the
edge of the canyon. 
The tour then takes travellers to

sample an all-you-can-eat buffet in
Vegas, before hopping on a party bus to
experience the buzz of Sin City at night.
Guests will then head back to the great

outdoors with a trip to Yosemite National
Park, followed by a trip to San Francisco
for the chance to walk across the Golden
Gate Bridge. All activities detailed are
included in the tour only price from
£1,799 per person and 19 departures are
available from Los Angeles between
April 8 and December 16. 
Other US Plus tours include a 22-day

‘Cities & Soul’ from New York to LA from
£2,699 and a 14-day‘Freedom & Falls’
from New York for £1,749.
Visit trekamerica.co.uk or call 0333-
003 8215 for more information.

Motorhome adventures with Funway
NOTING AN increase in the popularity and demand for holidays
by motorhome, Funway Holidays has introduced five new US
adventures for 2017 – all with action-packed itineraries. 
They include ‘Utah’s Mighty Five and Beyond’, ‘Icons and

National Parks of the Real America’, ‘Houston to Las Vegas via
Big Bend’, ‘Florida Plus including the Great Smokies’ and
‘Washington, DC to Orlando’.
Malcolm Davies, destination product manager for the

operator, said: “Motorhome holidays have been popular in the
US for some years, but recently we have noticed a trend for
adventure-based itineraries by motorhome. For the daredevils
out there, a motorhome can be more than just a bed on
wheels. Think crossing continents, and add a tank-like vehicle,
some mud, giant tyre ruts and spectacular scenery.”
During the operator’s 15-day ‘Utah’s Mighty Five & Beyond’

motorhome holiday, clients discover the five National Parks in
Utah of Arches, Bryce Canyon, Canyonlands, Capitol Reef and
Zion. The journey will also take visitors to the Grand Canyon,
Lake Powell, the monoliths of Monument Valley and the cliff
dwellings of Mesa Verde. 
Priced from £1,163 per person, the tour includes all

accommodation and flights with British Airways from London
to Las Vegas. This is based on two adults sharing on a May 1
departure and includes 1,000 miles’ free driving allowance and
a provisioning kit for the motorhome.
Visit funway4agents.co.uk for more details.
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CLIENTS CAN enjoy a 10-12 minute flight over the Las Vegas Strip
following a glass of Champagne with Attraction World in addition
to a free two-day Monorail Pass from £78 per adult and £63 for a
child aged two-11 years. The operator is also offering a Grand
Canyon South Rim Bus Tour and free entry to the Michael Jackson
show from £81 per person, or the chance to take in one of the
seven Cirque shows on offer from £89 per person.

Take a bite of the Big Apple with Jet2.com & Jet2CityBreaks
JET2.COM and Jet2CityBreaks have announced its New York trips for this winter, flying out from more UK bases than before,
alongside the addition of a new ‘Christmas in New York’ break.
Following a season of increased demand and sell out New York trips, the company is offering 30 trips, up from 24, direct to

the Big Apple from seven UK airports, up from five. This includes the first trip from Belfast plus two trips from new base
Birmingham Airport.
All trips are now on sale and include a repeat of the sell-out New Year’s Eve Breaks from Leeds and Manchester, as well as

a new ‘Christmas in New York’ trip from Manchester. All breaks are for four nights, apart from a five-night Thanksgiving Trip to
the Big Apple from Glasgow. 
In total there are more than 6,800 holidays for sale across a range of three- to five-star hotels across the city including the

Yotel New York at Times Square and Wellington Hotel, plus 20 new additions including Hilton Times Square, Sofitel New York
and Loews Regency. 
Steve Heapy, CEO of the company, said: “Our New York trips have enjoyed phenomenal demand this winter, with sell out

trips and load factors exceeding all expectations. It’s clear how much our customers love our New York breaks, so we’re
adding more trips from more bases, giving customers more chance than ever to grab their own slice of the Big Apple. With
Thanksgiving, half-term, New Year and now Christmas in New York covered, our largest New York programme to date offers
something special for everyone.”
Packages with Jet2CityBreaks start from £739 per person and can be secured with a £60 per person deposit. Jet2.com seat-

only options are available from £399 per person including taxes.
For further information visit trade.jet2holidays.com

New Plus tours introduced by TrekAmerica with added extras & adventures
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Rail Discoveries takes in Tennessee on Deep South tour
RAIL DISCOVERIES is offering a ten-day escorted tour that takes in ‘America’s Deep South’
from £1,895 per person. 
Including time in Chattanooga, Nashville, Lynchburg and Memphis, the tour showcases the

best of Tennessee before moving on to Mississippi and Louisiana. 
The itinerary includes a visit to Nashville’s Country Music Hall of Fame, a tour at the Jack

Daniel’s distillery in Lynchburg, plus a visit to Graceland, the iconic home of Elvis Presley 40
years after his death.
Andy Hawke, product manager for the operator, said: “Chattanooga in Tennessee is known

for its connection to the railroads with the famous Glenn Miller song ‘Chattanooga Choo
Choo’, but it has a long history of heritage rail as well. 
“Chattanooga is home to ‘America’s most amazing mile’, the Lookout Mountain Railway.

The funicular has been in operation for more than 120 years, and is one of the steepest
passenger railways in the world with a maximum incline of 72.7%. Anyone visiting Tennessee
should make time to experience this wonderfully nostalgic and scenic journey.”
Visit raildiscoveries.com or call 0800-240 4470 for more details.

Oceania embarks on American adventures in the ‘Last Frontier’
OCEANIA CRUISES is offering a selection of American experiences in the ‘Last Frontier’ of Alaska. Sailing from San Francisco,
Seattle and Vancouver, adventurous travellers have 14 departures to choose from between May and September.
Destination highlights include Astoria and an Ale Trail with tastings of hand-crafted brews and personalised tours of local

breweries. In Ketchikan, guests can join the captain and crew on the Aleutian Ballad, the storied crab boat from Discovery
Network’s Deadliest Catch or a personalised fishing expedition where their catch is prepared for the main course of a gourmet
lunch, served around a campfire in the Alaskan rainforest. In Victoria, a food and cultural walking tour guides guests to
legendary establishments such as the Sticky Wicket, Hanks’s BBQ, 10 Acres bistro and Bon Macaron Patisserie, while thrill-
seekers can go dog-sledding, glacier-trekking on Mendenhall Glacier or even sea-kayaking in Juneau. 
For wildlife, clients can go on a search for bears, deer and bald eagles in the remote Spasski River Valley outside of Hoonah

or go deep-sea sports fishing for salmon in Sitka. Other options include visiting  the Alaska Raptor Centre, one of the largest
rehabilitation centres for injured eagles, hawks, falcons, and owls and searching for sea otters, whales, sea lions, porpoises
and brown bears on a Sea Otter and Wildlife Quest.
Alaska sailings are scheduled between May and September on the line’s flagship, the 684-guest Regatta.

For more information visit oceaniacruises.com 

RANCH RIDER is seeing increased interest for
its products in the Rocky Mountain states, with
Montana currently topping the polls. 
According to the tour operator, the current

exchange rate for British travellers will have
an impact on their spend rather than their
destination, and it remains optimistic about
bookings for US ranch holidays.
Tony Daly, managing director for the riding

holiday specialist, said: “Even with the strong
dollar in place, recent enquiries for our
collection of US working, guest and resort
ranches is encouraging.
“The cowboy is an iconic symbol of America

and the old West, and experiencing the ranch
lifestyle is often the main reason for booking
the riding holiday. In addition, US ranch
holidays cover a wide range of price points
and budgets, and are often inclusive of
accommodation, meals and the majority of
activities meaning that they are seen as
offering great value for money. 
“Some ranches even include transfers and

gratuities in the price, so rather than opt for a

different country for their riding holiday,
clients’ choice of US state might be more likely
to change.
“In the Rocky Mountain states of

Montana, Wyoming, South Dakota and Idaho
there are countless opportunities to play a
hands-on role in seasonal pursuits such as
branding and cattle drives for example. It
would be impossible to separate these
holidays from their historical context and
recreate these experiences elsewhere - the
way of living and some of the cattle routes
remaining unchanged for the last 150 years.
For that reason, we believe America will
retain its popularity amongst UK travellers
in search of an authentic Western 
ranch holiday.”
Prices for a seven-night ranch stay start

from £701 per person based on two sharing
at the Bar H Dude Ranch in Texas. The
price includes accommodation, meals, most
ranch activities, taxes and gratuities, but
excludes car hire and flights.  
Visit ranchrider.com for more details.

Montana takes peak booking lead for Ranch Rider
Travel 2 takes to the
road on two wheels

TRAVEL 2 has introduced a
new nine-day Southwest
Canyon Country Motorcycle
Tour with EagleRider in 
the US.

The escorted tour starts
and finishes in Las Vegas
and ticks off seven national
parks including the Grand
Canyon, Bryce and Zion, and
includes a few days riding on
Route 66. 

Motorbike enthusiasts
can choose from more than
100 different bikes and, for
those less confident on two
wheels, the company also
offers less powerful
scooters and trikes. 

Departing on May 26, the
eight-night tour costs from
£3,139 per person and
includes flights from
Heathrow, three- and four-
star accommodation
throughout, luggage
transport between hotels,
bike rental with fuel
included on riding days, a
support van and tour guide
plus on-road concierge.
EagleRider custom maps, a
road book and an
armoured jacket are also
offered for guests to take
home.
Visit travel2.com or call
0800-022 4182 for details.
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Kasbah Tamadot,
Morocco

PRESTIGE HOLIDAYS has a range of special
offers to its five-star hotel portfolio to
Morocco including, in Marrakech,
guaranteed room upgrades on stays at both
the Four Season Marrakech and 
La Mamounia.  
There are also discounts of 20% on stays

of two nights or more at Les Jardins de la
Medina, a boutique hotel ideal for lovers of
Moroccan food with its own cookery school
located onsite on the roof terrace.
Couples looking for a more rural

experience might like to consider the
Kasbah Tamadot near Asni. The operator is
offering a ‘pay for two nights, stay for three’
and ‘pay for three, stay for four’ promotion.

Owned by Sir Richard Branson, who
discovered the property on an air balloon
adventure, Kashah Tamadot is a 28-room
luxury boutique hideaway set against a
mountain backdrop. Each of the guestrooms
and suites are individual in style and design,
including nine luxury Tented Suites. There’s
also an infinity swimming pool, spa and tennis
courts.  Prestige Holidays is offering a three-
night bed and breakfast stay departing
Gatwick to Marrakech with Easyjet on March
19 from £759 per person based on two people
sharing a superior room with 
private transfers. 
Visit prestigeholidays.co.uk or call 
014-2548 0400.

northafrica

Prestige Holidays promotes range of offers in Morocco

Royal Air Maroc
launches flights to
Casablanca from

Manchester 
ROYAL AIR Maroc has
launched a new route
between Manchester 
and Casablanca.

From March 28, the
Moroccan flag-carrier will
commence direct non-stop
flights three times weekly
(on Tuesdays, Thursdays and
Saturdays) from Manchester
to Mohammed V
International Airport. 

The launch sees
Manchester become the
third UK airport to operate
flights to Casablanca with
the airline, with services
also running from Gatwick
and Heathrow.

The service will use
Boeing 737-800 aircraft, with
both Business and Economy
Class seating available, and
the flight time is
approximately three hours
and 20 minutes.

As well as offering direct
flights from Manchester to
Casablanca, the carrier’s
new service opens the door
for connections to 33 
African destinations. 

Put a spring in your step at Kasbah Tamadot 
CELEBRATING SPRING in the Atlas Mountains, chefs at the Kasbah Tamadot Hotel in
Morocco create and serve dishes that showcase the best of the region’s seasonal produce.
With a menu featuring both local produce and authentic Moroccan spices, the resort’s

chefs have received three stars from the Sustainable Restaurant Association for their
responsible approach to sourcing ingredients. 
From apples grown in the orchard to traditional tagines featuring olives and herbs from

the on-site garden, the chefs get creative, bringing together local, seasonal produce with
international flavours. On warmer nights, guests can dine outside by firelight, taking in
views of the snow-capped mountains that surround this private and secluded 
Moroccan retreat.
Spring days are also the best time to take in some fresh country air, with opportunities

for guests to appreciate the great outdoors and the Atlas Mountains on a guided hike.
Walks can be tailored to meet preferences and trekking experiences, whether scaling new
heights with a challenging ascent or taking a relaxed stroll to the local Berber village.  
For bookings call 0800-716 919 or visit virginlimitededition.com for details. 
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IBEROSTAR HOTELS & Resorts is
continuing its expansion plans with the
opening of another hotel in North Africa
this April. 
The Club Palmeraie Marrakech is a

fully renovated four-star hotel that has
been redesigned in keeping with the
brand’s hallmark standards, and is
located 15 minutes from the historic
Medina quarter in Marrakech.
One of the most outstanding features

of the property is the 11-hectare grounds
that surround the hotel and include
three swimming pools. 
All 318 rooms offer a balcony or

terrace offering views of the Atlas
Mountains and gardens, and rooms
feature a full range of facilities.  
Aurelio Vázquez, the company’s CEO

for EMEA, said: “The opening of the Club
Palmeraie Marrakech is further proof of
our commitment to our expansion
strategy and our determination to focus
on sustained growth. 
“Marrakech is unquestionably one of

the most attractive tourist options in

North Africa and we are delighted to be
present in this city, offering a fully
renovated project tailored to meet the
needs of all types of guests. Indeed, both
its location and range of services and
facilities make this the perfect choice for
families looking to relax and unwind, as
well as for leisure and even 
business travellers.”
At the new Club Palmeraie adults and

children can enjoy an extensive range of
activities with the STAR Fit & Fun
programme: cookery activities, sports
(including tennis, golf and fitness), hot
air balloon rides, camel rides as well as
live shows are some of the options
available for guests. In addition, golf fans
have a choice of nine courses within easy
reach of the hotel.
For more information visit iberostar.com

THE SHORT-HAUL destination on Essaouira is located just
over three hours from London and, served by direct flights,
combines a cosmopolitan vibe across its medina with a laid-
back beach and port atmosphere. Over the last few years there
has been a surge in new openings of local independent
businesses around the medina including restaurants, shops
and galleries.
The large working port by the medina is where

restaurateurs go every day to get fresh fish, with one of the
most famous dishes in Essaouira being the Monkfish tagine,
and the outdoor fish grill stands are a lively option for lunch. 
Located at the port, the stands sit side-by-side and offer a

unique dining experience with chefs attracting you and inviting
you to sit as they display their selection of fresh fish. Visitors
can pick from a selection of freshly caught fish, which is then
cooked on the grill and served with salad and bread. 
Located adjacent to the port, the walled medina is a

UNESCO World Heritage site. Combined with traditional
craftsmen and women creating authentic Moroccan pieces on
sale in many stalls and shops, guests can also experience
contemporary new restaurants, shops and galleries.

Recommended on Rue al Yeman is Mega Loft; popular for its
night-time live music, this large restaurant is full of unique
furniture items and local art. Throughout the town visitors will
witness artists at work and the medina is full of galleries. 
The destination’s sunshine and often windier climate make it

ideal for surfing, wind-surfing and kite-surfing. For golf
enthusiasts the newly launched 18- and 13-hole courses at
Golf de Mogador overlook the Atlantic Ocean and Essaouira’s
beach. easyJet flies between Luton and Essaouira twice weekly
on Saturdays and Tuesdays. 
Located 15 minutes from Essaouira airport is Le Jardin des

Douars, an independent hotel set in botanical gardens, and
offering easy access to the beach, port and medina. 
Made up of a series of traditional terracotta Moroccan

countryside buildings, there are just 28 bedrooms, suites and
luxury villas all with their own outdoor space. The hotel offers
three dining areas, two outdoor heated pools, plus a hammam
and spa, with treatments using traditional argan oil.
Overnight stays lead in at approximately £125 per room

including breakfast or £395 per villa.
Visit jardindesdouars.com for more information.

travelbulletin.co.ukFebruary 24 201724

northafrica

Es Saadi Marrakech introduces new enhancements for guests   
THIS YEAR brings a selection of new offerings at Marrakech’s Es Saadi Marrakech Resort. This includes a stylish new bar in
the lobby, a new La Chocolaterie boutique and tea room, a new spa suite and a new wellness menu in the restaurant.
Following the enhancements, the grand lobby is now decorated with hundreds of candles along with Sarah Lavoine

furnishings and a monumental fireplace. The lobby bar is now a space for guests to meet or relax; and savour a signature
cocktail whilst listening to jazz music performed by a local pianist.
Not far from the lobby is the resort’s Chocolaterie. Guests can indulge in house chocolates with sweet citrus notes, ganache

filled pralines and orchard orange peels coated in a fine layer of bitter chocolate. To complement the treats a variety of Tchaba
teas are available and tea time takes place every afternoon between 16:00 and 18:00 in the palace’s gallery.
The Palace Spa has also enhanced its wellness offerings with a new spa suite, new gut and hydro-therapy treatments, a

slow food philosophy and yoga retreats in partnerships with Le Tigre Yoga Club.

 

             

                    
                

     

                      
         

    

       16/02/2017   16:59:56

New four-star Marrakech launch from Iberostar Hotels & Resorts

Exploring Essaouira: a wind of change on Morocco’s coast
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‘Hop on, hop off’ Busabout coach service journeys into Morocco
BUSABOUT IS a ‘hop on, hop off’ service which allows travellers to buy a pass and utilise the coaches travelling through Europe
and beyond as many times as they like within a chosen time period. 
The freedom of the service works to enable travellers who want to see more of the destinations in between, as well as offering

sightseeing opportunities along the way. 
As an example, ‘Morocco Encompassed’ takes in Marrakech, Casablanca, the blue Chefchaoun, Fes, Sahara, Todra Gorge, Ait

Benhaddou and coastal Essaouira on a 15-day trip which also includes the chance to embark on a camel trek in the Sahara and
sleep in a traditional Berber camp. 
Prices start from £859 per person including the services of a Busabout team, 14 nights’ breakfast accommodation, three

lunches and five dinners, Sahara camel trek, transfers and all transport and guided tours of all cities visited.
Alternatively, ‘Morocco Highlights’ visits Morocco’s majestic imperial cities with travellers journeying to Casablanca, Rabat and

Fez, with a visit to Todra Gorge, Ait Benhaddou and its famous Kasbah, plus camel trekking in the Sahara before arriving 
in Marrakech.
Prices start from £699 per person including the services of a Busabout team, eight nights’ breakfast accommodation, lunch

and six dinners, a Sahara camel trek, transfers and all transport and guided tours of the cities visited.

WITH WELLNESS traditions that date
back thousands of years, Tunisia offers
60 thalassotherapy hubs along its 800
miles of coastline to provide guests with
the curative powers of the sea. 
The country is second only to France

for the number of thalassotherapy
treatment centres, with spa therapies
dedicated to using seaweed, marine
minerals, sand, mud, sea water, sea
salts and nutrient-rich algae. 

The destination’s widespread
locations also mean that visitors can
easily combine health treatments with
city breaks, beach holidays and
adventure getaways.
Hammamet, Gammarth, Jerba and

Zarzis are Tunisia’s main pampering
locations, combining both traditional
Arabic and French influenced
treatments using heated seawater and
the 100 hot-spring sources drawn for

therapeutic bathing since Roman and
Punic times. Thalassotherapy fuses
touch therapies with mineral-rich baths
and aqua-jets for a restorative and
relaxing effect. All are regulated by the
government which guarantees a
standard of quality which is maintained.
Travel to the year-round destination is

less than three hours from the UK, with
daily flights from Heathrow and 
Gatwick to Tunis. 

01425 480400

PRESTIGE
H O L I D A Y S . C O . U K 

One night free at Kasbah Tamadot saving £410 per couple - 1 June-31 August 17. This is a perfect spot 
for rest and relaxation, set in the spectacular Atlas Mountains, near Marrakech. Prices from £939 per 
person for 4 nights in June.

Fancy a last minute escape - we can help with that too - stay 3 pay 2 for holidays completed by 31 
March 17, only £719 per person. Call or go online.

KASBAH TAMADOT - FREE NIGHTS

2509

          

Tunisia sees increased demand for spa & wellness tourism 
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1.  The UK market leaders for both overseas Escorted Tours  and European River Cruises

2. 

3.  

4.  We NEVER discount so you don’t have to 

5.  Unrivalled value for your customers

NicholaJoseph Darren Tom Shelley

Call: 01283 744307
Visit: www.rivieratravel.co.uk/agents

FIVE REASONS 
TO BOOK A RIVIERA TRAVEL 

TOUR OR RIVER CRUISE

YOUR AGENCY SALES TEAM

Holidays organised by and subject to the booking conditions of Riviera Travel. ABTA V4744 ATOL 3430. 
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Patrick Ryan, managing director of Europe, Middle East and Africa at Rocky
Mountaineer, reveals why 2017 is the year for agents to entice clients to Canada…

WITH CANADA celebrating its
150th anniversary and recently
being named Lonely Planet’s
top destination for the coming
year, 2017 is the perfect time to
experience the vast, untouched
beauty and humble culture that
make this country famous. 

The starting line
Vancouver is an ideal location

to kick off a Canadian adventure. It’s an Olympic host city that
caters to all clients’ tastes - outdoor enthusiasts, foodies, wine
and beer aficionados, plus ramblers. 

Take the gondola up to the peak of Vancouver, Grouse
Mountain. Once at the top, and after enjoying the breathtaking
views of the metropolis below, head over to the mountaintop
wildlife sanctuary to catch a glimpse of their two orphaned
grizzly bears.

For the more active clients, Vancouver’s sea wall, which
wraps around the 4km Stanley Park, is the perfect spot for
those looking to shake off the cobwebs with a morning walk or 
bike ride.

Vancouver isn’t short of shopping hotspots – from fashion
hot spots to local artisans, the city is filled with shops of all
sizes. Located just outside downtown, Granville Island is home
to a public market, a host of artisan craft shops and fantastic
harbour views, making it a must visit. 

National Parks
Canada’s National Parks are some of the most beautiful in the
world and there are endless opportunities to experience the
best nature has to offer. 

Arguably the most magnificent of these parks are nestled in
the Canadian Rockies. In Banff National Park, which is the
oldest of the parks, you can ride a tram to the top of Sulfur

Mountain for 360-degree views of the Bow River Valley below.
You can also paddle a voyager canoe on the iconic Lake Louise
or search for wildlife in Jasper National Park. 

Speaking of paddling…
Canada is often hailed as an outdoor adventurer’s playground,
with canoeing, glacier-walking and hiking available in
abundance. However, agents catering to the more mature
traveller will know the increasing appeal of ‘soft adventure’
activities. These excursions could include navigating the Howe
Sound in a zodiac boat to find seals, eagles and maybe even an
orca, or driving along the Icefields Parkway between Banff and
Jasper, stepping off onto the Athabasca glacier and marvelling
at the massive Canadian Rockies at every angle.

Take to the rails
I would be remiss if I didn’t mention the experience of a luxury
rail journey with Rocky Mountaineer. Covering the Pacific
Northwest and Western Canada, there are four rail routes to
choose from, each with its own distinctive highlights. 

From Vancouver and Seattle, to the mountain towns of Banff,
Lake Louise and Jasper, the train travels only by daylight, so
guests won’t miss a moment of the passing scenery. In the
evenings, they stay in a selection of high quality hotels and can
explore the destinations before boarding the train again the
following day. On a Rocky Mountaineer train journey, your
clients can relax and reconnect as the magnificent scenery
unfolds around them, making it one of the best ways to explore
the region.

The Canadian Rockies are known as a must-do trip thanks
to their awe-inspiring vistas. However, throughout the region,
your clients will find a mix of cosmopolitan cities, towns and
vast landscapes that appeal to groups and individuals alike.
That’s what makes Canada the perfect destination for
travellers seeking a memorable experience of soft adventures,
relaxation and incredible views. 

escortedtours

Canada Calling... 
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Cox & Kings reports record January for group sales through agents
COX & KINGS has reported that sales through the trade were up by 36% in revenue last month compared to the same
month last year, marking the company’s ‘best ever’ month for group tour sales through travel agents.

Five of the company’s top ten escorted tours were to South America, with the ‘Train to Machu Picchu’ tour selling
particularly well. 

The 16-day tour, priced from £2,995 per person, features the new Belmond Andean Explorer train, which launches in
May and offers direct flights with British Airways. Currently the bestselling escorted tour for the operator is the 13-day
‘India: Golden Triangle and Shimla’ priced from £1,865 per person.

Agency sales manager, Greg Thurston, said: “We are delighted with the support we have been given from our travel
agent partners and we are looking forward to working even closer throughout 2017 offering initiatives such as our
Ambassador scheme, Cox & Kings Rewards, in-house training and co-operative marketing.”
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‘INDIA’S ORIENT’ is a new escorted tour from Pettitts offering a journey across India in the company of one of
its outstanding authorities, John Keay. Highlights include rarely visited Jaunpur, an extended stay among the
post-Mughal splendours of imperial Lucknow, plus an exploration of the Buddhist and Hindu sites of coastal
Odisha, in addition to the better known wonders of Varansi, Kolkata and Delhi. The 16-day small group tour
costs from £4,390 per person with a departure date on March 6, 2018.

FUNWAY HOLIDAYS has added some new
itineraries to its Escorted Tours
programme this year  

Malcolm Davies, product destination
manager for the operator, said: “The
craft brew industry has exploded in
America and, to celebrate, we have 
put together some themed 
escorted holidays. 

“The tours are led by a beer aficionado
tour guide, knowledgeable not only in the
destination, but in the history, diversity,
flavours and proliferation of the craft
beer industry. The new tours are quirky
and are already proving popular.” 

There is a choice of three different
beer-tasting tours including the nine-day
‘Pacific Northwest Peaks & Pours’, a 12-
day ‘Colorado Mountain Crests & Craft
Brews’ and a seven-day ‘Brew England
Beaches, Bluffs & Beer’. 

As an example of prices, the latter
tour leads in at £1,732 per person based
on two adults sharing and departs on
May 20 including accommodation and
flights with British Airways from London.
The tour covers Massachusetts, Maine,
New Hampshire and Vermont.
Visit funway4agents.co.uk for more
information. 
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Fred.\ Holidays issues
new small group

brochure
FRED.\ HOLIDAYS has
released its new ‘Small
Group Escorted Holidays’
brochure in conjunction with
Back Roads Touring. 
Six new tours, taken by

luxury mini coach, feature
the best of the Romantic
Road, Croatia, Tuscany,
Portugal, Italian Lakes and
Mountains, as well as the
Low Countries. Simon
Chambers, operations
manager for the operator,
said: “We are very excited
with the additions to our
portfolio. Back Roads
Touring is an ideal fit and
offers the best of 
escorted touring. 
“The tours offer the

chance for our guests to
travel in much smaller
groups allowing them to
immerse themselves with
the destination.”
Prices start from £1,799

per person on the ‘Tuscan
Treats and the Cinque Terre’
Tour which visits Florence,
Lucca, the Cinque Terre,
Pisa, Volterra and Chianti
and includes UK flights 
from London.
For more information call
01473-242643 or email
sales@fredholidays.co.uk

Say ‘Cheers’ with Funway’s new craft beer tour 
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WITH INDIA very much in the spotlight
for 2017, Cosmos Tours reports 100%
increase in bookings to the continent
compared to last year.

Rob Goodwin, head of product for the
operator, said: “With public awareness of
India at an all-time high at the moment,
we’ve seen a huge demand from
customers wanting to experience the
colour, culture and incredible wildlife of
this amazing continent themselves. 

“For 2017 we’ve added private tours
available on our India holidays to provide
a more personalised ‘once in a lifetime
adventure’ with a personally chauffeured
air-conditioned vehicle to suit the
individual party size. With a private
guide/driver, customers will have the
flexibility to choose the pace that suits
them best.”

Animal lovers and those wanting to
see the famous sights of India can
embark on the ten-day ‘India’s Golden
Triangle and the Tigers of Ranthambore’. 

The tour features the iconic sights of
Delhi, Agra, the Taj Mahal plus the
ancient city of Jaipur. Guests can see Old
Delhi’s famous Red Fort from a cycle

rickshaw and visit Agra Fort for a sunset
visit of the Taj Mahal, before travelling to
the Ranthambore National Park for
three game drives to see the protected
tigers which Kipling drew inspiration
from for his Jungle book character,
‘Shere Khan’. 

Priced from £1,199 per person, the
holiday includes a private VIP home
pick-up service; flights; eight nights’

breakfast accommodation in four- 
and five-star hotels; and 
guided sightseeing. 

Other available holidays in India
include the 14-day small group tour
‘Highlights of Northern India’ from
£1,299 or the 14-day ‘Discover
Southern India & Kerala’ from £1,459.
For more information call 0800-440 2797
or visit cosmostoursandcruises.co.uk

Order your brochures 
from Tradegate
For trade & marketing support contact trade sales on 
01858 588 406 or email agencysales@travelsphere.co.uk

MULTI AWARD
WINNER

Award-winning 
escorted holiday 
specialists

            11:21

Cosmos Tours responds to demand for India with new private tours
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CUMBRIA-BASED firm The Big Journey
Company recently celebrated ten years
of operation and is now looking towards
the coming years, with business
priorities including partnering up with
like-minded agencies who also share the
company’s ethos and vision.

Samantha Smyth, the company’s
operations director, said: “With ten
years of experience, we have escorted
customers to more than 36
destinations around the world and

have recently launched our headliner
tours for the UK trade. Going forward,
we’re looking to work with agencies
who will be a good fit for us and the
way we work. 

“We pride ourselves on using only
four-star minimum hotel ratings with
named hotels, smaller groups
averaging 20-24 and we have
knowledgeable and reliable local
teams in place worldwide. We have
also welcomed Charlotte, our

partnerships manager who is our
dedicated team member working with
and supporting our agent partners.”

Destinations offered through the
company include Sri Lanka, Peru,
Canada, India, China, Kenya, Costa
Rica and more, with prices starting
from £2,759 for the ten-day ‘Costa
Rica Eco Adventure’.
For more information see
agencysales.thebigjourneycompany.
com or call 0844-335 0197.

Acacia Africa launches Africa Travel catalogue with promising outlook for 2017
ACACIA AFRICA has launched its debut 32-page catalogue covering its complete collection including Camping and
Accommodated Overland tours, Small Group safaris, Short Safaris & Treks, and City Breaks & Short Stays. 

Arno Delport, sales and marketing manager for the company, said: “After last year’s successful launch of the Accommodated
Overland programme, we now offer six new tours for 2017. In addition, we have added a series of new video clips to our social
media profiles showcasing the Acacia Africa experience. The fresh look, slimmed down catalogue goes easy on the environment
and we hope it will encourage our trade partners to explore the exciting fresh content online.”

According to the operator, catalogues and brochures are still relevant for prospective clients, especially those looking at a wider
range of adventure tours and itineraries of longer durations. 

The company reports that trade bookings for 2016 were up on the previous year and that it has already seen encouraging signs
of growth for 2017.

Delport said: “Millennials are likely to spend more than those who travel independently and, according to a recent Skift report,
prefer the expertise and support given by the travel agent rather than the hassle of ‘do-it-yourself’ travel. 

“From this perspective, overland travel in Africa continues to show promise, especially in areas where the local infrastructure is
less well developed and is less suited to independent travel. The reliability offered on an overland tour is crucial for prospective
clients (and their parents who in many cases are contributing) to their decision about how to experience Africa.”

The operator’s 2017 catalogue includes six new accommodated overland options for the 18-39 market, including the four-day
‘Kruger Safari’, seven-day ‘Kruger, Swaziland & Beach’, 12-day ‘Coast, Lesotho and Cape Town’, 19-day ‘Kruger to Cape Town’,
40-day ‘Southern Africa Adventurer’ and 46-day ‘Southern Africa Explorer’.  
To request a catalogue visit acacia-africa.com/brochure-request
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SCANDINAVIA ONLY is offering a new ‘North Cape and the Land of the
Midnight Sun’ small-group escorted tour this summer. With a
maximum of 20 passengers, the tour takes guests along the
Norwegian coast to the northernmost point of Europe. Prices are from
£2,570 per person with departures on June 10 and July 1, 8 and 22.
Visit scandinaviaonly.co.uk

Trade bookings up as Travelsphere &
Just You get set to hit the road
TRADE BOOKINGS are up 67% as the Travelsphere and
Just You sales team take to the road to visit more than
1,000 travel agents across the UK.

Colin Wilson, sales director for both brands, said:
“Travelsphere and Just You have both had a great start
to the year in terms of sales through the travel trade. So
far in February we are 67% up versus the same time last
year. Our trade sales team are getting ready to hit the
road to thank all of the agents that we work with, update
them on our products and reinforce our commitment to
the trade.” 

Polly Poulton, the company’s national account
manager, added: “In addition to our visits, we have
developed an online training course -
touringexperts.com - designed to inform and educate
agents about our brands. Anyone completing the course
by February 28 will be in with the chance to win a
Carluccio’s hamper or one of 20 £5 Costa 
Coffee vouchers. 

“Agents will also have the chance to win a place on a
fam trip to Italy by making a booking with either of the
companies and emailing their name, ABTA number and
booking reference to agencysales@travelsphere.co.uk.
The winner will be announced live on our Facebook page 
in April.”

The Big Journey Company celebrates decade of adventures
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FOR NEW ENQUIRIES/BOOKINGS
PLEASE CALL 0800 668 1365

• WE’VE BEEN PART OF THE SAME FAMILY-OWNED COMPANY FOR OVER 85 YEARS •
• GREAT VALUE HOLIDAYS WITH NO HIDDEN COSTS •

• ALL OUR HOLIDAYS ARE FULLY PROTECTED THROUGH ABTA AND ATOL •
• OUR EXPERT TOUR DIRECTORS HAVE A 96% CUSTOMER SATISFACTION SCORE •

• WE HAVE MORE TOURING HOLIDAYS IN NORTH AMERICA & EUROPE THAN ANY OTHER OPERATOR •
• GREAT VALUE FOR SINGLE TRAVELLERS •

• ONLY A LOW DEPOSIT NEEDED TO SECURE YOUR BOOKING •
• EXCLUSIVE TO COSMOS: VIP HOME PICK-UP SERVICE TO AND FROM YOUR DEPARTURE POINT •

• OUR FARES ARE 100% FULLY COMMISSIONABLE •

THE COSMOS DIFFERENCE

2017
SAVE £300 PER COUPLE  •  LOW DEPOSIT OF £75pp  •  FLIGHTS AND 

TRANSFERS INCLUDED  •  VIP PRIVATE HOME PICK-UP SERVICE INCLUDED 

7 day tour  •  4th May 2017
Based on Gatwick flight

VENICE, FLORENCE 
& ROME BY RAIL
FROM £998pp

ABTA No.V3031
/COSMOSTRAVELAGENTSUK @COSMOSTRADEUKFOLLOW US:

COSMOS TOURS
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@TravelBulletin

TravelBulletin

Jeanette Ratcliffe
Publisher
jeanette.ratcliffe@travelbulletin.co.uk
My 1999 Champions League Final Programme when Man Utd beat Bayern Munich.

Lauretta Wright
Editor
lauretta.wright@travelbulletin.co.uk
I'd showcase my DVD collection and highlight great series like House, 24, Dexter and

Prison Break!

Adam Potter
Editorial Assistant
adam.potter@travelbulletin.co.uk
Show off a magic trick - everyone likes magic right? 

Paul Scudamore
Contributing Editor
My Beatles autographs from when I interviewed them for the Record Mirror in 1965.

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk
My Gibraltar cufflinks

Tim Podger
Account Manager - Far East
tim.podger@travelbulletin.co.uk
I would be off sick that day!

Bill Coad
Account Manager
bill.coad@travelbulletin.co.uk

Matt Gill
Senior Account Manager
matt.gill@travelbulletin.co.uk

Matthew Weinreb
Sales Executive
matthew.weinreb@travelbulletin.co.uk
My “West Germany” Iron, Built to last

Kathryn Frost
Sales Executive
kathryn.frost@travelbulletin.co.uk

Catherine Dillon
Sales Executive
catherine.dillon@travelbulletin.co.uk
My didgeridoo because I love Australia

Oliver Barton
Events & Sales Administrator
oliver.barton@travelbulletin.co.uk
My Pug, because I miss him and love him.

Nicky Valsamakis
Design Team Leader
nicky.valsamakis@travelbulletin.co.uk
My pair of Adidas Yohji Yamamoto Adizero F50 Lion football boots.

Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
The dresses that I made

Lucia Mathurin
Design Apprentice
lucia.mathurin@travelbulletin.co.uk
My hand drawn Illustrations

Nelly Mendes
Production
production@travelbulletin.co.uk
Yummylicious Cafreal to bring in the culture

We asked our staff the following question this week:

If we arranged show and tell, what would you bring in and why?

Crossword:
Across: 1. BUTLINS, 3. ACT, 5. YUKON, 7. TABLE, 8. BANFF, 10. CPH, 11. ETA, 12. MOUSE, 13. MINSK, 14. SPALL, 15.
LEU, 16. JOE ROOT. 
Down: 1. BEYONCE, 2. INNSBRUCK, 3. ALBUFEIRA, 4. TRE, 6. KATHMANDU, 7. TENNESSEE, 9. CAPULET, 13. MEL. 

Highlighted Word: YORK

Where Am I?: The Alamo, Texas, US

puzzlesolutions

         
 

 

RAIL DISCOVERIES has introduced a new tour for 2017 - the four-day ‘Paris & Versailles’ from
£315 per person. During the break in France’s capital, guests can take in city highlights on a
coach tour, explore the historic Marais Quarter, plus enjoy the opulent Palace of Versailles.
Departures are on June 23, August 11 and September 8. Visit raildiscoveries.com for details.

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX
Tel: 020-7834 6661 
Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419
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Titan’s Essential Collection
A superb range of shorter-duration holidays at exceptional
prices. Perfect for those with slightly less time to travel,
a smaller budget – but still want to see all of the standout
highlights of a country or region.

INCLUDED IN YOUR HOLIDAY PRICE  Other tours

Door-to-door home transfers and free regional � ights  •

Meet and greet service at airport   •

Scheduled � ights (may include low cost airlines) • •

Tour manager • •

Local guides • •

Best in class transportation • •

Excursions and visits to the highlights of a destination • •

Comprehensive excursion programme  •

Porterage at hotels • •

ssential
COLLECTION

ssential
COLLECTION

SAVE up to £300pp
on selected departures
Prices from just £269pp!
2 BRAND NEW Essential tours

For more details please
visit www.titanagents.co.uk

Titan’s Essential Collection
A superb range of shorter-duration holidays at exceptional prices

ssential
COLLECTION

Save up to 
£300 per person
on selected departures

Travel to spectacular 
destinations from 

just £269 per person

Low deposit - just £49pp
Book by 31 January 2017 to 
secure your holiday place at 

our lowest ever deposit!
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