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NEW RESEARCH released as part of ABTA’s Holiday Habits
Report for 2017 has revealed that the average number of
holidays taken per person, per year has grown to 3.8, an
increase of 0.4 on last year. This marks the highest number of
holidays taken per person in the last five years and almost
equal to numbers seen in 2011. 
The report also revealed that in the 12 months to August

2017, 87% of Brits took a holiday either at home or abroad -
the largest proportion of the UK population taking a holiday
since 2011 - and maintains the significant growth from 2015
when 77% did so. 
Following the popularity of Western Mediterranean

destinations in the past two years and a weaker pound
impacting spending power abroad, there appears to be a
savvier breed of holidaymaker emerging. Whilst people are
taking more holidays, they are thinking more carefully
about how they spend their money and planning ahead to
get the holiday they want. 
More than a quarter of holidaymakers are booking earlier,

up from one in five in 2016, with cheaper prices and better
deals cited as the main reason for doing so by 59% of early
bookers, followed by more chance of availability (45%). 

There has also been an increase in people planning to
spend more on their holidays in the next year; 31% are
planning to spend more, (up from 24% last year) so as to
ensure they get their first choice of destination. Just 14% of
people expect to spend less, compared to 16% last year,
while 47% expect to spend the same. Millennials are the
group most likely to spend more, with 39% of those aged
25-34 and 34% of 18-24 year olds stating this. 
The survey also asked people what impact they thought

Brexit might have on their holiday plans over the next 12
months. Despite confusion, with only one in five people feeling
well-informed about the implications of leaving the EU on their
holidays, British holidaymakers are committed to holidaying
overseas, with almost two-thirds still planning to travel to
Europe in the next 12 months. 
Mark Tanzer, the association’s chief executive, said:

“Despite a year when people’s spending power has been
squeezed, it is clear that British people still value their
holidays immensely, and it is encouraging to see holidays
taken at home and abroad increase. 
“Brits are responding to more challenging market conditions

by planning ahead and managing their holiday budgets
carefully, and that bodes well for the year ahead. Our research
also suggests that, although there is confusion around the
impact of Brexit on travel, most people still intend to travel to
Europe in the 12 months ahead, so it is clear the British love
affair with holidaying in Europe continues.”

ABTA Convention news - page 15. 

SANDALS HOSTED 15 travel agents on a fam trip to Jamaica last month including agents from Suitcase Travel, Hays Travel, Not Just Travel,
Blue Bay Travel and Travel Buddy. The group stayed at Beaches Ochos Rios, Sandals Montego Bay and Sandals South Coast, as well as enjoying
visits to all nine Sandals and Beaches Resorts on the island. Pictured enjoying some downtime at the new over-the-water suites at Sandals
Royal Caribbean are, from the left: Holly Barnes, Travelonic; Charlotte Murray, Sandals UK; Tracey Pattenden, Sevenoaks Travel; Ryan Horton,
Sandals UK; Mike Silford, Suitcase Travel; Claire Oxford, Hays Travel; Sharron Dawson and Vanessa Evans, Personal Travel Agents; Lee
Chaplin, Not Just Travel; Sharon Carr, Stamford Independent Travel; Kerry Chamberlain, Sandals UK; Katie Murray, Cumbria Travel; Lisa
Allen, Blue Bay Travel; Lisa Reeves, Sandals UK; Nikki Peachey, Not Just Travel; Darren Morris, Travel Buddy; Olivia Rodriguez, UVI Miami;
Lucy Turner, Sandals UK; Karen Greenwood and John Holloway, Not Just Travel; and Lara O’Reilly and Neil Read, Sandals UK. 
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BELLE AIRE Holiday Park in Norfolk, which houses more than 300 chalets and 90 static caravans, is
promoting its availability over the next few months. The park is situated in the heart of the seaside
village of Hemsby and is a two-minute walk from all the attractions, bars, cafes and a beach. It is open
from March 1 - January 1 every year and prices start from £65 for a two-night weekend break for two
adults. Commission is offered to agents. Details at elleairehemsby.co.uk

Royal Caribbean research sees new generation of
'thrill & chill' families drive cruise industry growth 
ROYAL CARIBBEAN International has revealed research demonstrating its impact
on industry growth by attracting a younger generation of new-to-cruise families.
While the average age of British passengers taking cruise holidays has dropped

to 55 years old – the lowest in six years – the average adult age of a Royal
Caribbean new-to-cruise family guest is 42 years old - more than 13 years younger
that the industry average.
The rapidly growing UK cruise industry is set to see a record-breaking two million

passengers this year, with more than one in ten holidaymakers (13%) planning a cruise
in the next 12 months. Royal Caribbean believes it’s the ‘Generation Thrill and Chill’
families who are leading this growth, with families now representing one in four of its
guests, and it is predicted that the line's passenger numbers will grow by a further 63%
over the next five years.
Speaking at the annual ABTA Travel Conference in The Azores last weekend, Ben

Bouldin, managing director for Royal Caribbean International, said: “More than 1.9
million UK holidaymakers took a cruise in 2016 and figures indicate similar growth
in 2017. There appears to be three main triggers for why younger, new-to-cruise
families are booking cruise holidays with us: the ability to visit multiple destinations
whilst also being able to relax and chill and experience fun and adventure along the
way. We call them ‘Generation Thrill-and-Chill’ and they now make up a quarter of
all our guests in the UK.
“Interestingly we also see they have a strong propensity to re-book with us – 10%

return within a year, 17% within two years and more than a quarter (21%) in three years.
We believe that’s because our ships offer an onboard experience unlike any other, from
zip-wires and sky-diving to world-class dining and health and wellbeing facilities. When
matched with the promise of seeing multiple cultures and destinations, it’s an
extraordinary experience that we believe no other holiday company can boast.” 
Growth from the new-to-cruise customers was projected to remain strong for 2017

with nearly half (48%) of non-cruisers expressing an interest in taking an ocean cruise.

TrekAmerica
brochure offers flexi

itineraries
TREKAMERICA HAS issued
its 2018/19 brochure which
offers flexi itineraries with a
re-vamped Plus Tours range
and two special departure
tours for music lovers,
taking in Mardi Gras and
Jazz Fest in the Big Easy.
Extending its portfolio of

more than 50 tours, which
range from three to 80 days
across all 50 states plus
Canada, Central and South
America, the operator's
new brochure offers a
range of accommodation,
group sizes, budget,
duration and itineraries.
New Plus Tours have been

introduced to offer 11 tours
that have been carefully
designed with flexibility in
mind. They allow travellers
to build their ideal adventure
by combining bite-sized
itineraries, ranging from
nine to 23 days and
stretching from, at its
furthest San Francisco or
Los Angeles to New York,
from £1,299 per person.
Two new festival focused

New Orleans tours have also
been added for 2018/19. The
Big Easy Music Festival Tour
kicks off at New Orleans
Jazz and Heritage Festival –
departing on May 3, 2018,
while Mardi Gras and the
Sunshine State Tour
commences during Mardi
Gras in time for Fat Tuesday
celebrations – departing on
March 2, 2019. Both tours
then road trip down the
Sunshine State of Florida to
take in the beaches of
Destin, visit Orlando’s 
theme parks and culminate
in Miami’s art deco 
South Beach.
Prices for the Big Easy

Music Festival start from
£1,799 per person, while
Mardi Gras and the Sunshine
State leads in at £1,549. 
To book or for more
information see
trekamerica.co.uk or call
0333-003 2051.
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THOMSON CRUISES has announced that it is
rebranding as Marella Cruises this month, a
move that comes at the same time as
Thomson changes to TUI. The rebrand will see
the cruise line set sail towards new horizons
with modern additions to the fleet, such as
Marella Explorer next year, and exotic new
routes in the pipeline.
With Marella Cruises still part of the world

of TUI, customers will still be offered great
itineraries, service and entertainment on
board all six ships with friendly service. The
word Marella, which means ‘shining sea’ in
Celtic, was chosen by the company to reflect
its spirit of exploration and discovery across
the seas. Those choosing a Marella Cruises'
holiday will be able to take advantage of flights
on their doorstep across 22 regional UK
airports, as well as a wide Cruise & Stay
programme that combines a cruise holiday
with a stay at one of more than 140 hotels
across ten destinations worldwide, including
the luxurious TUI Sensatori collection.  
All of the extras that customers have

grown to know will still be offered, such as
tips and service charges included in the
price, all-inclusive as standard on Marella
Explorer, Marella Discovery and Marella
Discovery 2, previously TUI Discovery and
TUI Discovery 2, and cruises setting sail at
night meaning fewer days spent at sea and
more time spent ashore.  

Helen Caron, distribution and cruise
director said: “This is an incredibly exciting
time for our business. We’re really proud to
offer an experience that guests can, and
want to, come back to again and again and
moving forward as Marella we’ve got brand
new, modern additions to our fleet and
more destinations, choice and experiences
than ever before which really reflects our
spirit of exploration and discovery within the
new brand.”
To celebrate the launch, the company has

unveiled new itineraries across Asia as part of
its winter 2018 programme. The newly
renamed Marella Discovery will sail to 18 new
ports of call on 14 new adult-only itineraries,
including Colours of the Far East, departing
from Bangkok, Thailand and Enchanting Far
East, setting sail from Langkawi in Malaysia. 
Marella Discovery’s South East Asian

adventure will take it to destinations such as
Singapore, Vietnam, Cambodia and Kuala
Lumpur, as well as India, calling at ports
including Mumbai, Mangalore, Mormugao
(Goa), Cochin (Kerala) and Colombo (Sri
Lanka), and to the Middle East, with highlights
including Dubai, Abu Dhabi and Muscat. 
For the first time in the company’s history,

two ships will be based in Barbados for winter
2018. Marella Explorer will sail its first ever
winter season from the Bajan paradise and
will be joined by Marella Celebration.

newsbulletin

EXTENDED-STAY visitors to Hong Kong will now be treated to one of four sightseeing tours which
the Hong Kong Tourism Board (HKTB) has rolled out in collaboration with its local tourism
partners. Visitors staying for three nights or more are eligible to enjoy one of four complimentary
tours, ranging from a day-long, open-top bus ride to a guided city walk. For visitors in transit (for
between six and 24 hours), a unique set of offers will be extended including complimentary tickets
into the city with Airport Express or a discounted price for a city experience. The programmes are
offered to passengers of Cathay Pacific Airways.

New loyalty programme
from Vueling

VUELING HAS announced
the launch of its new
customer loyalty
programme Vueling Club, in
partnership with Avios. 
The new programme

replaces the carrier's
previous Punto programme
and offers members a range
of benefits including free
flights and more ways to get
points from travel and
everyday purchases.  
Members will be able to

collect Avios in a number of
ways; through flight
bookings, hotel reservations
or everyday shopping
purchases with any of Avios'
wide range of global and
local partners. They will also
be offered the ability to
conveniently exchange Avios
for flights, including
discounts starting from two
euros up to 100% of the total
cost of any of Vueling’s fare
categories (Basic, Optima or
Excellence), including taxes,
charges and additional fees. 
As a result, the club will

be the only loyalty
programme in Europe using
Avios to enable flights to be
obtained completely free of
charge. As part of future
development plans,
members will also have the
opportunity to fly to 380
destinations through IAG’s
wider airline network,
including Iberia and British
Airways, along with other
Avios partners. In addition,
they will soon be able to use
Avios to redeem additional
services such as checked
baggage, check-in and
priority seating.
David Garcia, the

company's commercial
director, said: "We are very
excited to start the Vueling
Club programme with Avios.
We are confident that this
new programme will receive
a great reception amongst
our customers thanks to its
flexibility, allowing members
to exchange Avios in 
whole or in part, through
small discounts.” 
For more information see
vueling.com 

Thomson Cruises sets sails under new ‘Marella’ name
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Cyprus golf course hits a hole-in-one
with PGA National recognition
APHRODITE HILLS Resort's 18-hole championship
golf course in Cyprus has attained the highest
standard in the sport by gaining PGA National
recognition following a £2.3million reconstruction of
its greens and bunkers over six months. The course
will re-open on January 19. 
The on-site Atlantica Hotel near Paphos with 290

rooms and suites, villas, spa, restaurants and bars,
have remained open during the golf course
reconstruction and also offers tennis and soccer
academies, horse-riding and a children's club. The
resort's director of golf Andrew Darker said: "Over 15
years Aphrodite Hills has built a strong reputation as
both a golf course and resort. We believe the
association with the PGA will raise our brand profile
even further." 
For more information see www.aphroditehills.com

PICTURED MARKING the
partnership are Lionel

YEO (left) from the
Singapore Tourism

Board and chief of UK
source market & group
differentiated product,

Chris Mottershead. 

Singapore Tourism Board & Thomas Cook team up in new destination promotion 

NEWS BITES
�  ICELANDAIR HAS announced a new year-round service to Dublin,
Ireland beginning on May 8, 2018 from its hub in Keflavik, Iceland.
The non-stop flights will operate six days weekly with connections
onwards to 20 gateways in North America.

�  AER LINGUS HAS announced a new partnership with
Booking.com. Aer Lingus Hotels, now powered by Booking.com, is
available via aerlingus.com and has been integrated into the
airline’s wider digital channels. 

�  WENDY WU TOURS has again expanded its collection of holidays
throughout the region for the next two years, including packages
to India, Borneo, Vietnam, Nepal, Tibet, China and Japan, with
Business Class upgrades on Cathay Pacific from £199 each way if
booked by the end of this month for selected departures next
year. For details see wendywutours.co.uk/agents 

�  GATWICK HAS achieved the busiest ever September in its history,
as 4.5 million passengers travelled through the airport during the
month, a 2.7% increase on last year.

THE SINGAPORE Tourism Board (STB)
and Thomas Cook Group plc, have
signed a Memorandum of
Understanding (MOU) to cover
cooperative marketing campaigns,
trade engagements and public 
relations activities. 
This is the first MOU between the two

organisations and is effective for a
period of three years until October 2020.
Under the MOU, both organisations

will collaborate to promote Singapore
as a tourism destination, position it as a
must-visit destination in Asia and
encourage tourists to stay for longer. It
will cover a series of joint activities

including brand advertising and
promotional campaigns, product
development, sales and public relations
to boost visitor numbers from the UK,
Germany and France to Singapore. In
addition, the activities will focus on
promoting the tourist board's new
brand, Singapore - Passion 
Made Possible. 
Aimed at deepening the

understanding of consumers in Europe
about Singapore, the two organisations
will share information and statistical
data related to tourism, as well as
analysing consumer habits and booking
trends to support the development of

strategies that will help continue to
encourage tourism growth in Singapore.
Tourism figures from 2016 show that

international visitors to Singapore rose
by 7.7% to reach a record high of 16.4
million last year. Of these travellers,
about 11% were Europeans. The UK,
Germany and France are Singapore’s
top three European source markets.
The number of visitors from the UK,
Germany and France grew 3%, 15% and
9% on the previous year respectively. In
the first half of this year, visitors from
the UK, Germany, and France also
increased by 7%, 9%, 2% respectively,
compared to a year ago.
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 Call: 0800 014 7777
Visit: goldmedal.co.uk

Terms & Conditions: Prices are per person based on two adults sharing. Valid for departures specified. Prices include return fl ights from London Gatwick with British Airways, pre-payable taxes, transfers and accommodation. Subject to availability. 
Terms and conditions apply. Supplement applies for regional departures. Price advertised is for web bookings, a supplement may apply if booking by telephone. Book by dates may apply. Holidays operated by Gold Medal Travel PLC, ATOL 
protected 2916, ABTA V6805.

British Airways is one of the UK’s largest international airlines, fl ying 
to 100s of destinations at convenient times, to the best located 
airports. Whether customers are in the air or on the ground, British 
Airways takes pride in providing a full service experience. Customers 
fl y to the Caribbean in style in an ergonomically designed seat, 
dining on delicious meals and a complimentary bar service, and 
enjoying a fantastic in-fl ight entertainment system. Why not upgrade 
your customers to World Traveller Plus, for a quieter, smaller and 
more private cabin with a maximum of six rows?

Take off  with 
British Airways

Barbados
Almond Beach 
7 nights all inclusive from

£1,759pp
Includes reduced rates

Earn £9 Farebank Rewards 
on this holiday!

Save
£80
per person

up
to
p

to

Includes return economy fl ights from London Gatwick with British Airways 
and transfers. Valid for departures 09 - 22 Apr 2018.

Step inside the 
Caribbean with 
Gold Medal

Your customers can discover their own rhythm on their 
holiday to the Caribbean. Each Caribbean island has 
its own unique charms; Barbados offers that little bit of 
Englishness, easy going Jamaica beats to its very own 
raggae rhythm, while Saint Lucia is regarded as one of 
the prettiest islands to visit. 

Earn Farebank Rewards on EVERY Gold Medal booking you make!

Jamaica
Sunscape Slash 
Montego Bay 
7 nights all inclusive from

£1,699pp
Includes reduced rates
Earn £9 Farebank Rewards
on this holiday!
Includes return economy fl ights from London Gatwick with British Airways 
and transfers. Valid for departures 26 Mar - 24 Apr 2018.

Save
£425
per person

up
to
p

to

Saint Lucia
The Landings Resort & Spa 
by Elegant Hotels 
7 nights with breakfast from

£1,549pp
Includes reduced rates
Earn £9 Farebank Rewards
on this holiday!

Save
£1,050
per person

up
to
p

to

Includes return economy fl ights from London Gatwick with 
British Airways and transfers. Valid for departures 01 - 23 Jun 2018.

            15:41
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NEWS BITES
�  NEW RESEARCH from Mention Me reveals what motivates UK
consumers to refer brands to friends and family, which sectors
and brands are most referable, and which qualities a brand
should possess to be referred. The results found that holiday and
travel was referable for 57% of those questioned, with the top
travel brands people have or would consider referring being
Virgin Airways (46%), Centre Parks (40%) and BA (48%).

�  A £1.3MILLION project to create a new cultural tourist trail and
arts ‘treasure hunt’ along the South East coast has been given
the green light, it was announced this week. ‘Culture Coasting’
will bring together organisations across the South East to grow
the visitor economy for the region. It will combine original
artworks created by internationally renowned artists,
geocaching technology and bookable itineraries along the
South East’s coastline.

�  IBEROSTAR HOTELS & Resorts has launched its new phone app
featuring an interactive map, details of gastronomy options and
an e-concierge function among others. 

�  CARRIER HAS announced a planned move from its No. 1
Lakeside, Cheadle office, where it has been situated for nine
years, to new offices at One Didsbury Point, Manchester. The
move is scheduled to take place by December 4.

newsbulletin
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•   NEW: Win sparkling prizes from Swarovski
Crystal Worlds in Austria

•   Win a FAM Trip place to the Cook Islands, plus 10
Rito Healthy & Beauty gift bags

•   Czech Beer and Luxury Cosmetics to be won from
Czech Tourism 

•   Seven Nights Mauritius stay, £100 Love2Shop
vouchers, beer or wine all to be won with Veranda
Paul et Virginie Hotel & Spa 

with Eileen...
What has h

omeworker Eile
en

been up to this month?

HAD A great time at the Travel Bulletin Star Awards
evening last month. For the second year running,
it was held at  the Langham Hotel in London

which is such a lovely and conveniently located venue.
Belated congratulations to all the award winners and

thanks to Travel Bulletin and their sponsors, Melia
Hotels, Attraction World, Birmingham Airport and Jetset
for such a great night. 
On the subject of sponsorship, I recently bought

tickets for a charity fund raising concert that I’d seen
advertised in the trade press that was being
sponsored by Seabourn.
It was a 30th Anniversary Gala Concert being held at

the Theatre Royal Haymarket in London entitled “Lesley
Garrett & Friends.” The concert was in aid of the Lady
Taverner’s, a charity which raises money to create
opportunities for disadvantaged and disabled children 
to engage in sport and recreational pursuits in their 
local communities.
With both the charity and Seabourn celebrating their

30th anniversary this year, appropriately the concert
was an evening of songs from the last 30 years of West
End Musicals with Lesley Garrett, currently Lady
Taverner’s President, being joined on stage by a number
of well-known singers and celebrities.
It was a really enjoyable evening and the atmosphere

and content of the show felt more like being at a friend’s
get-together than a normal night at the theatre. The fund
raising evening also proved a great success with enough
money being raised to purchase 30 sports wheelchairs. 
Only a few weeks to go now before the Travel

Counsellors Annual Conference weekend gets underway
in Manchester and we all get together to celebrate
another successful year.
For those of us that have been to conference before

we know what a great weekend we have in store but for
those attending for the first time, they are always blown
away by the great atmosphere and really enjoy both the
business and fun parts of the weekend.
Our conference is always a great success and each

year it manages to get better and better. Looking
forward to a great weekend!

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 

At home
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Booking incentives
�  Gold Medal is awarding agents
double Farebank Rewards on all
package bookings to the US this
month. This means that a 14-night
holiday to Florida for a family of
four, including flights,
accommodation and car hire will earn
agents £64 as opposed to £32. agents
can use their Farebank Rewards at
popular High Street shops including
Boots and Topshop and the double
rewards offer is valid until october
29. In addition to this, double
Farebank Rewards will also be
available on all bookings to asia
from october 16-29. agents can
register at goldmedal.co.uk 

�  aGenTS MakInG a new Travel 2
booking including return flights
with Thai airways this month can get
their hands on one of four £100
Thai restaurant vouchers as part of
the company's latest campaign, ‘Thai
airways – experience the Journey’.
For a chance to win, agents need to
confirm a new booking that includes
flights with Thai airways by october
31 2017 to be entered into the
prize draw. details at travel2.com 

�  aGenTS wIll earn a £10 love2Shop
voucher on all Voyages to
antiquity's Cuba, Mexico and
Caribbean bookings made by october
31. The cultural cruise line has
also unveiled a fleet of special
offers including savings of up to
£1,600 per cabin and no single
supplements in its 2017/18 programme
to help agents in the selling of
winter sun itineraries. 

agentbulletin

AGENTS ARE being invited to attend
‘Revolution’ for an evening of fun, quizzes and
prizes courtesy of Funway Holidays and

AMResorts. The next events (from 19:00-22:00)
run on October 24 in London, October 25 in
Birmingham and October 26 in Manchester. 

AGENT TRAINING

Agent offers 
�  CARNIVAL CRUISE Line and CLIA are
inviting agents to ‘Broaden Your Horizon’ next
April by joining them on board Carnival
Horizon for a two-night conference aimed at
educating agents on what’s new in the cruise
industry and introducing them to the cruise
line’s newest ship. The conference will take
place from April 18-20 as Carnival Horizon
cruises from Naples to Livorno and will
feature high profile guest speakers, business
sessions and networking opportunities, as well
as the opportunity to experience some of the
innovative and exciting features onboard,
including SkyRide and the IMAX Theatre.
There are 120 places (60 cabins) available to
agents and places will be confirmed on a first-
come first-served basis. To register, agents
should visit broadenyourhorizon.co.uk

�  HAVEN IS offering agents an exclusive
discount of £50 per booking for a seven-night
stay, allowing them to pass on better savings
to their customers. All Haven bookings 
made before November 1 will be eligible for
the discount.
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PARENTS CAN travel lighter on their next
trip to London with Jumeirah Hotels &
Resorts’ new Family Fun accommodation
package. Available from November 17, the
package includes a bespoke box of toys
curated by the experts at London-based
subscription service Toy Box Club. Families
can choose from the luxurious Jumeirah
Carlton Tower in Knightsbridge, boutique
Jumeirah Lowndes Hotel in Belgravia or
contemporary Grosvenor House Suites by
Jumeirah Living in Mayfair. Along with the
box of toys which is theirs to enjoy
throughout their stay, children will also
receive a selection of sweet surprises and
find a complimentary Jumeirah bear
waiting for them in their room.     
Each personalised toy box will be filled

with a hand-picked, age appropriate
selection of the latest toys, crafts, books
and games. Whichever property they choose
to stay in, families can add a splash of extra
fun with complimentary use of the 20m
swimming pool at The Peak Health Club &
Spa at Jumeirah Carlton Tower. 
For families planning a festive season trip

to the capital, the properties are adding
some Christmas magic to the package. All
three are located within a short walking
distance of Hyde Park, home of the annual
Winter Wonderland fair. Any family staying

on the Family Fun package between
November 17 and December 31 will receive
a complimentary festive fun pack to keep,
including Christmas hats, reindeer antlers
and festive toys to get children Winter
Wonderland-ready. 
Each hotel and residence has also added

an extra element of luxury to their
packages. Grosvenor House Suites by
Jumeirah Living will offer a selection of
complimentary classic Christmas films,
guests at Jumeirah Carlton Tower will find
children-sized slippers and bathrobes to
borrow in their room, whilst at Jumeirah
Lowndes Hotel kids will receive a fun-
packed goody bag including colouring books
and stickers. At bedtime, children will love
the special turndown amenity of biscuits or
cookies and milk. 
The package is priced from £702 at

Jumeirah Carlton Tower, from £491 at
Jumeirah Lowndes Hotel and from £834 at
Grosvenor House Suites by Jumeirah Living.
All prices are per room, per night, based on
two adults and two children sharing a suite on
a bed-and-breakfast basis including the loan
of the Toy Box Club’s toys and children’s
amenities. 
For further information or to book 
visit jumeirah.com/londonfamily or 
call 020-7858 1234. 
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New TripAdvisor platform offers agents direct and
immediate access to more than 70,000 tours & attractions
TRIPADVISOR’S VIATOR has announced the launch of its Travel Agent Programme (TAP), a
new booking platform created specifically for travel agents. 
Agents can now book directly through Viator, gaining direct and immediate access to

more than 70,000 commissionable tours and attractions, including the companies' VIP,
Exclusive and Skip the Line products. Both host agencies and independent agents can
register on TAP, and since testing began last month, thousands of agents have created
accounts and booked experiences for their clients directly through Viator.
Ben Drew, head of growth at Viator, said: “While most platforms cater to the end-user or

traveller, we’ve designed TAP specifically for travel agents and their businesses. For the first
time, agents will have direct access to the world’s largest collection of attractions and tours,
and we’re working to make their booking experience seamless.
“We’ll collect and incorporate feedback from early

adopters as we continue to evolve the programme and,
ultimately, help agents around the world grow 
their businesses.”
TAP offers a competitive commission rate and caters to

a global travel agent audience, allowing for multiple
currencies, along with monthly reporting for easy
performance analysis. Agents will also have access to a
resource centre with helpful tips and content, including
agent training, product knowledge development and
destination guides to increase industry knowledge and in
turn, their bottom lines. 
Agents can now join the programme without any fees

or restrictions to book as an individual, a host agency, or
member of a host agency and receive direct
commission from Viator, without third-party 
payment distribution.

Halloween Dine & Stay
at Hever Castle 

GUESTS BOOKED in for a
special ghostly stay at the
five-star Bed & Breakfast
adjoined to Hever Castle &
Gardens will have the
chance to take an eerie
private tour with TV star
Ciaran O’Keeffe as well as
enjoying a devilish dinner.
Ciaran, who has appeared

on Living TV’s Most Haunted
and Jane Goldman
Investigates, has previously
spent the night at the castle
and investigated as part of
the Most Haunted team.
Various alleged paranormal
phenomena were captured
including a number of
personal subjective
encounters experienced by
some of the team.
Due to popular demand,

Ciaran will be once more
introducing paranormal
zones. Each room within the
castle will have a different
approach to ghost-hunting,
be it a séance or ouija board
in the ‘spiritualism’ zone, an
‘acoustic’ zone which allows
you to conduct EVP
experiments and attempt to
capture ghostly voices, and a
‘hi-tech’ zone that will
appeal to gadget
enthusiasts. Guests can get
as involved as they choose or
relax in the Music Room.
Tickets cost £200 per

person based on two
sharing a deluxe room and
upgrades are available to a
Feature room at £20 per
person or a Superior room
at £25 per person. Two
single rooms are also
available at a package price
of £200 per room. 
Prices include access to

the castle and gardens from
midday on Tuesday,
overnight accommodation, a
welcome drink, Ciarán’s
private guided tour of the
castle, a three-course meal
with coffee and chocolates
and the ghostly
investigations. A non-
residential package will be
available at £95 per person. 

Family Fun package from Jumeirah Hotels & Resorts
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Where Am I?

This emerging entertainment destination’s Marina Circuit
plays host to the annual Grand Prix with the only hotel in the
world to straddle an F1 race track. It also boasts a Ferrari-
branded theme park, Waterworld, Links golf course, beach

and destination’s biggest shopping centre.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, October 26th. Solution and new puzzle

will appear next week.

The winner for 6th Octber is Collette Howse, Travel

Counsellors in Oxon.

October 6 Solution: A=5    B=3    C=9    D=4

Number: 040

Across 
1. Carrier with Athens airport hub (7,3)
6. Montgomery is the state capital (7)
7. In Greek mythology he flew too close to the

sun (6)
8. VW car and popular sport (4)
11. Historian, ___ Worsley presenting Nights at

the Opera on BBC2 (4)
13. European country (6)
16. Capital of French Polynesia (7)
17. California theme park (10)

Down 
1. Michelle Keegan plays an army medic in this

BBC1 drama (3,4)
2. Flows through Melbourne (5)
3. Popular city break destination (6)
4. Central African country (4)
5. Rocky Mountain state (5)
9. European country known for its Lakeland (7)
10. Cheryl recently reverted to this surname (6)
12. The Blue Grotto is a popular tourist

attraction on this Italian isle (5)
14. Atlanta-based airline (5)
15. Sean ___, returning soon in The

Frankenstein Chronicles (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

04
0

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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DELIVERING SOME of the most luxurious
getaways direct to agents, Travel Bulletin recently
hosted its ‘Luxury Showcase’ events at the Hilton
Brighton Metrople in Brighton and Denbies Wine

Estate in Dorking. Amidst an evening of fun
networking with some delightful destinations,
prized properties and opulent operators, agents
were wined and dined, plus had the chance to win

some truly amazing holiday prizes!

#TBSHOWCASES
AM WIN…Travel Counsellor Jo McGrath (left) wins three
nights at either a Dreams, Now or Sunspace property,
presented by Sarah Johnson of AM Resorts.

TRAVEL TALK…David Chidley talks all things Uniworld with a
table of attentive agents.

BAHIA BREAK…Simon Windfield-Freed from
Trailfinders is off to Tenerife for a two-night break
for two, courtesy of Bahia del Duque and
presented by the company’s Katrin Marechal.

CRUISE REWARD…Pete Townsend 
from Trailfinders wins two nights
accommodation in a classic room for two
from Cátia Araújo of Cascade Cruises.

IN THE BAG…Michelle Roberts (left)
of the Israel Government Tourist
Office gifts Kay Kennedy from
Flight Centre with two bottles of
Israeli wine and Dead Sea Spa kit.

LUX-URY HAMPER…Winning a Fortnum 
& Mason Hamper from Sarah Mcglynn
(right) of LUX* Hotels and Resorts is
Michelle Murry from Travel Counsellors.

RUM REWARD…Travel Bulletin’s Simon Eddolls
presents raffle prize winner Jenny Griffin of Mott
MacDonald Travel with a bottle of Mount Gay Rum,
gifted courtesy of Barbados Tourism Marketing.

Programme Sponsor
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Want to get in on the #TBSHOWCASES action? Join in the fun at our Escorted Tours
showcase in Bournemouth on November 13 and our Indian Ocean Showcase in York on
November 20 and Cambridge on November 21. Reserve your place now by emailing

hannah.carter@travelbulletin.co.uk 
travelbulletin.co.ukOctober 20 201714

Programme Sponsor

SUNNY ESCAPE…Sandra Tuck (right) from Chandelle Travel is off
to the Maldives, and is pictured collecting her prize of a two-night
break at Iru Fushi from Sun Siyam Resorts’ Lisa Jane Rawlings.

FAM-TASTIC…Wendell Abraham from Gracetime Travel was
the winner of a Cyplon fam trip and a bottle of Champagne,
presented by the operator’s Stephanie Robins.

MEETING MELIA…From the left, Annalisa Sudano and
Micol Zarfati from Melia Hotels chat with Allan Trinidad,
Julie Welfare, Nikki Alexander, Diana Jones and
Caroline Heffernan, all from Travel Counsellors.

TECH TREAT…Daisy Friend from
Indulgent Escapes by Jet 2
Holidays presents raffle prize
winner Billy Lyle of Not Just
Travel with an Amazon Echo Dot.

HARD ROCK HOLIDAY…Joanne Peters (left) from Hard
Rock Tenerife presents Charlotte Brooker from
Greenstar Travel with a five-night stay for two in a
deluxe silver room at the Hard Rock Hotel Tenerife. OCEAN SURPRISE…Jacqui

McDermott (left) from Ocean
Hotels presents Jane Cowley of
Travel Counsellors with a five-
night stay at Sea Breeze Beach
House.
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AS PART of the release of ABTA’s Holiday Habits Report 2017,
new research has found that four in ten consumers have used
the services of a travel professional to book a holiday over the
past 12 months in order to make booking easier, provide
greater confidence and save time.
It appears that 21st century living comes in hand with

increasing pressure on people’s time, and almost half (48%) of
respondents who used a travel professional stated that they did
so to save time. This is especially true of 35-44 year olds (63%)
and 25-34 year olds (56%), suggesting these age groups are
the most time-pressured. Wealthier customers are also more
likely to give this as a reason for using travel professionals,
with 64% of those classed as social grade A citing this.
Moreover, 62% of 18-24 year olds and 64% of those classed

as social grade A stated that they felt more confident when
booking with a travel professional. Six in ten people also gave
ease of booking as a reason as to why they use a travel

professional and this increases with age, culminating with 75%
of the over-65s.
Families are amongst the biggest fans of travel

professionals, with almost half of those with children under the
age of five (47%) and those with older children over five (44%)
using their services in the past 12 months.
Thanks in part to the convenience of overseas package

holidays, this has seen 52% of respondents taking one in the
past 12 months and it remains the single most popular
booking option for foreign holidays. 
Mark Tanzer, ABTA’s chief executive, said: “Holidays are a

chance to relax and escape the day to day pressures and
worries of life. Our research shows that even during booking,
people want a stress-free experience and they particularly
value the assistance of travel professionals in helping them to
do so. Families and the well-off particularly value travel
professionals’ experience and expertise.”
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Holiday Habits report reveals public turn to professionals to make life easier

�  THE DESTINATION for next year’s Travel Convention will be in
Seville in Spain, taking place from October 8-10.

�  COVERING GLOBAL and national trends, Tom Johnson of Trajectory
Partnership, revealed that we have more free time than ever
before and that we’re spending it on leisure and travel. However,
customers are becoming more demanding, crave authenticity and
when it comes to purchasing travel they are now looking for trips
that say something about themselves.

�  IN HIS opening address, Mark Tanzer, chief executive of ABTA, drew
upon a common thread seen from some of the tumultuous events
seen over the last year. He said: "Tourism depends on a close
relationship between government, regulators, the travel industry
and customers and in my view those linkages are in far from
perfect condition at the moment." Talking of responsible tourism
in the broadest sense, issues such as duties of care along the
supply chain were raised as too was the need to increase public
awareness of Foreign Office advice and to make this much more
visible. Monarch’s demise has also brought to the fore that
consumer protection cover is "not well understood" and that the
clarity of ATOL protection has been muddied by the many ways in
which arrangements can now be assembled. With a new package
directive coming in 2018, Tanzer said: "ABTA and the CAA have a
duty to together educate the industry and consumers about the
new directive. The CAA needs to be more transparent in its
communications about ATOL; ATOL protection does not apply to a
company, it applies to a particular set of travel arrangements and
the CAA has to much clearer in telling people about that."

������� DESPITE THE increasing popularity of cruise as a holiday choice
amongst consumers, the industry continues to suffer from
misconceptions. Discussing the future of cruise, Arnold Donald,
president and CEO of Carnival Corporation, expressed that “one
of our key responsibilities and those of everyone in the industry,
especially travel professionals, is to help debunk those myths.”
Heading ten brands, a fleet of 103 ships (with another 18 due

by 2023) and appointed chair of CLIA in January 2017, Donald
was well placed to provide an insight into the industry for
delegates. Currently cruise cabins represent only 2% of all hotel
rooms in the world and although the industry has seen growth
this has been constrained by construction practicalities.
Moreover, the industry is working hard to revert the
misconception that cruise is only for older generations and is
determined to show consumers what cruising really is.
Donald said: “Every brand is different; we have ten cruise

brands, each of which is very different from the other and
everyone fits into a particular segment at a particular time”
Although multigenerational cruising is becoming increasingly

popular, customisation and personalisation was noted as key
drivers for the future of cruise and the future of travel. 
Donald concluded: “We have 120,000 dedicated employees

who spend every day working on one thing; exceeding our
guests’ expectations, but we couldn't do it without travel
professionals. We need you because you know your client and
getting your client on the right ship is critically important to us.
“Our competition is not the other cruise lines; our competition

is the myths about cruising and people who have never
considered a cruise. We want to equip you with what you need
because you are the key to helping people be on the right ship.
Once they're on the right ship they're going to have a time they'll
never forget and we will exceed their expectations.”

Agents key to the future of cruise

ABTA HELD its annual Travel Convention in Ponta
Delgada, the capital of Sao Miguel in the Portuguese

archipelago of the Azores last week. The theme of this
year’s conference was The Next Chapter, with sessions

taking stock of the surprising upheavals seen from
recent world events, the continued development of
technology and the coming of age for the millennial

generation. Against a backdrop of rapid change in the
travel industry delegates found out what may lie ahead

and how they can prepare for the future…
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It’s the trade who has ended up paying over Monarch’s collapse says 
David Moon, head of business development at Advantage 

THE RECENT sad demise of Monarch has again
exposed the gaps in consumer protection in travel.
The response by the Civil Aviation Authority was
impressive, given the numbers involved, but
regardless of how customers booked, repatriation
flights were made available for all, and the CAA
repatriated 110,000 Monarch customers who were
overseas at the time of the collapse. 

I wouldn’t wish for anyone to be stranded overseas
and be forced to pay over the odds to get home by hook
or crook, but I cannot agree with the policy of free
repatriation for all, ATOL protected or not. Who picks up
the tab for the estimated £60million repatriation bill? 

The answer is a simple one - the travel industry. The
trade, legislated to the hilt, inevitably suffers the
consequences in the event of a failure when there is no
financial protection in place.

For companies who sold Monarch Airlines under
their own ATOL as part of a flight plus arrangement
or a fully protected package then there will be
additional costs that will impact significantly unless
they had supplier failure
insurance cover.

The other disturbing
consequence of this failure
is that the credit card
companies are going to be
hit with charge backs or a
big bill from the CAA for
those customers who
booked unprotected flights
with Monarch. This will run
into the many millions. So
what are the merchant
acquirers likely to do to recoup these costs? Well,
there’s every possibility of credit/debit rates to the
trade going up at some point.

For agents, the looming PSD2 regulation which
comes into effect in January 2018 will be an even
greater challenge if credit/debit card rates do rise.
Tour operators will at least be able to add

additional costs into their pricing if they wish.
You have to question a bonding regime that lets the

trade repatriate customers at a cost to their business,
while consumers booking directly on Monarch’s website
were being repatriated for free.

To add insult to injury, the ATOL claims forms were sent
to customers who booked direct, whilst customers who
had booked through an agent faced delays in receiving
their claims forms (albeit due to a technical issue). 

At some point the government just needs to accept
that the consumer needs to pay for protection and get
on with sorting this mess out by bringing airlines into
the financial protection scheme.

The CAA has achieved a lot in raising consumer
awareness of the ATOL protection scheme; however,
will consumers ever truly understand its value if they
are repatriated for free if they are booking their travel
in a certain way? It’s a mixed message, isn’t it?

Agents are a key link in this chain that starts with
government legislation and ends with the consumer
knowing exactly what their rights are.

In these stressful
situations, a holidaymaker
may experience difficulty in
resort if their hotel wants to
charge them for bills left
unpaid by the contractor or
they may be at home,
disappointed their holiday
has been cancelled and
looking to rebook. They may
need to make an ATOL claim,
to recoup funds already paid.
Grappling with these

challenges can be daunting, the language used may
be unfamiliar and off-putting and tensions are likely
to rise. There’s a lot to be said for the role of an
agent in these crisis situations, dealing with
customers face-to-face or over the phone and
providing the reassurance that’s needed. That’s
when agents can demonstrate real value.

bulletinbriefing
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"There’s a lot to be said for the
role of an agent in these crisis

situations, dealing with
customers face-to-face or over
the phone and providing the
reassurance that’s needed.

That’s when agents can
demonstrate real value"
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TELLURIDE IN Colorado will see a jump in air services for the 2017/18 winter season.
Telluride/Montrose Airport will receive a direct American Airlines flight from the US’ second largest
hub, Charlotte, providing further connectivity to the east coast for UK travellers. Flights will operate
weekly on Saturdays from December 23 through to March 31, 2018. Telluride Airport will continue to
see a daily service throughout the year from Denver International Airport, which commenced last
season, providing visitors with a service ten minutes from the slopes. Visitors may like to stay on the
Hotel Telluride’s ‘Sled & Soak, Ski & Sip’ winter alpine package which includes Champagne on arrival;
a full day backcountry snowmobiling trip to Dunton Hot Springs complete with a gourmet lunch,
followed by a soak in the hot springs with wine and charcuterie by the hotel’s fireplace. The package
also includes a full day lift ticket for two to Telluride Ski Resort and a Champagne pairing dinner on
return to the hotel. The package is available from November 23 until April 8, 2018. See
visittelluride.com, thehoteltelluride.com and colorado.com

Capital connections
from United Airlines
FOR THE FIRST time, a
direct route between
Edinburgh Airport and
Washington DC is to
operate from next
summer, with daily flights
served by United Airlines
from May 23, 2018.
Gordon Dewar, chief

executive of Edinburgh
Airport, said: “This is
fantastic news for
Edinburgh Airport and
Scotland as we connect our
two capital cities for the
first time.
“As Scotland’s busiest

airport, we are a leader for
international destinations
and this demonstrates the
confidence of US carriers in
the Edinburgh market,
standing ahead of other
parts of the UK with such
strong inbound tourism
demand. Our partners at
United have seen first-hand
the positive impact of flights
from Edinburgh to New York
Newark and Chicago, and
we are keen to replicate
that to Washington for 
both a business and 
tourist audience.”
Visit edinburghairport.com
for more details.

usa

Aer Lingus announces Philadelphia as new US destination 
AER LINGUS has announced its 2018 summer schedule which features a new North American
gateway – Philadelphia, operating four times weekly from the airline’s hub in Dublin.
The latest route expansion comes on the back of IAG investment in new aircraft, with Aer

Lingus taking delivery of four new long haul aircraft in the last 24 months, enabling the
introduction of four new transatlantic routes - Los Angeles, Newark, Hartford, Miami and
now Philadelphia. 
Next summer will mark the airline’s largest ever long-haul programme, with 177,000

additional seats across the Atlantic over the season and a total capacity to and from North
America for 2018 reaching 2.75million seats. Additional transatlantic expansion includes a
daily service to both San Francisco and Los Angeles on the US West Coast, as well as twice
daily flights to Chicago.
Miami, which was launched as a new route in late summer 2017 and subsequently as a

new winter route, will continue into next summer operating three times per week. Miami
combined with Orlando, operating four times weekly, will mean Florida is within easy reach
every day of the week for summer 2018 thanks to passengers being able to pre-clear
customs and immigration while transferring at Dublin Airport. Washington DC will
continue to operate daily for summer but on a larger Airbus A330-300 series aircraft, for
four out of seven days, providing 31% additional seats on the route.
Mike Rutter, chief operating officer for the airline, said: “We are delighted to announce

Philadelphia as our new route for summer 2018. We are proud to continue to deliver on our
promise to grow our transatlantic network and further strengthen Dublin Airport as a
leading gateway to North America. We are delighted to be delivering on the growth
opportunities that being part of International Airlines Group has presented over the past
two years. The introduction of Philadelphia comes on the back of the four new routes
announced in the last two years.
“The future holds bright and interesting prospects for us as eight new Airbus A321 Long

Range aircraft are set to join our fleet in the coming years, and by the end of this year we
will welcome another brand new Airbus A330.”
Fares to Philadelphia from the UK start from £249 each way. 

Visit aerlingus.com for further information.
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Road trips with Travel 2 
TRAVEL 2 will be featuring
the Great American Road
Trip in its worldwide touring
brochure in 2018, taking in a
full coast to coast drive from
New York to San Francisco
over 22 days. 
Ross Sinclair, the

operator’s senior product
manager for the US,
Caribbean and Canada, said:
“In comparison to the
classic Route 66, it takes a
more northern path with
stops in Washington DC,
Niagara Falls, Detroit,
Mount Rushmore,
Yellowstone and Grand
Teton National Park, before
heading south to join Route
66 and take in some of the
western US sites including
the Grand Canyon, Vegas
and the California Coast
from LA to San Francisco.
“Alternatively, for the

perfect coastal road trip I
would recommend the 11-
day Artisan Adventure which
covers Northern California,
Oregon and Washington
State which we have added
to the programme for 2018.
Starting in San Francisco
and finishing up in Seattle
the highlights include
Redwood National Park, the
spectacular Oregon Dunes
Recreation Area, Eureka and
Portland and Mount Rainier
National Park, home to
Mount St. Helens.”
As an example of prices,

Artisan Adventures in the
North West includes flights
from London, car hire and
accommodation throughout,
from £1,799 per person,
valid for travel from April 
1- 30 2018.
Visit travel2.com or call
0800-022 4182 for more
details.

SAGA HOLIDAYS has introduced a new
‘Hawaii, a Pacific Paradise’ island-hopping
tour that explores the main islands of this
remote volcanic archipelago. 
The operator is offering five departures

from April to November 2018 and each 13-
night tour begins on the island of Maui, the
second largest of the Hawaiian Islands and
renowned for its natural beauty. Here
clients can stroll down the main street of
historic Lahaina and visit Halakala National
Park, named after Maui’s highest peak, a
dormant volcano.
The next stop is Kauai, geologically the

oldest of the main islands of Hawaii and
nicknamed ‘The Emerald Island’ thanks to
the tropical rainforest covering much of its
surface, and it was here that Steven
Spielberg chose to film ‘Jurassic Park’ as
well as the opening of scenes of ‘Indiana
Jones and the Raiders of the Lost Ark’.

Exploring Hawaii’s Big Island clients
can visit Volcanoes National Park and
Wailuku River State Park, to see the
Rainbow Falls. They will then travel to
Oahu Island, the third largest and most
populated of the islands with the chance
to visit Pearl Harbour, the site of World
War II’s 1941 bombing attack and home to
the USS Arizona Memorial.
Departure dates from Heathrow Airport

are on April 14, May 19, September 8,
October 13 and November 10, 2018.
Prices are from £3,899 which includes
flights and transfers, VIP door-to-door
transfers, hotel accommodation, 12
breakfasts, one lunch and one dinner, a
tour manager, welcome drinks reception,
porterage at all hotels and optional 
travel insurance.
For details call 0800-056 0464 or visit
travel.saga.co.uk
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WITH CHRISTMAS just around the corner, Funway Holidays is promoting its early booking pre-
Christmas shopping breaks to the US to coincide with Black Friday, which this year falls on November
24. The operator’s 'New York Shop till you Drop' package offer five nights at the three-star Wellington
Hotel from £920 per person including flights with Air France based on two adults sharing and
departing on November 22. Visit funway4agents.co.uk 

Saga Holidays hops across Hawaiian islands in new tour 

US Civil Rights Trail to launch in January 2018
TRAVEL SOUTH USA will launch the US Civil Rights Trail on January 1, 2018, the
anniversary of President Abraham Lincoln’s decree that freed slaves in the south during
the Civil War.
The trail features the most famous landmarks and locations from the Civil Rights era

in the 1950s and 60s, which international travellers can visit; from Selma Bridge in
Alabama where state police attacked voting rights demonstrators on ‘Bloody Sunday’, to
touring the birthplace of Martin Luther King Jr. in Atlanta, Georgia and paying their
respects at the National Civil Rights Museum at the Lorraine Motel in Memphis,
Tennessee, where a lone gunman assassinated the king 50 years ago.   
Visitors are also directed to the lesser known but equally interesting landmarks such

as the St. Louis, Missouri courthouse where the Dred Scott case began in the 1850s and
which hastened the start of the Civil War.  
More than 80 sites will be included on the website at civilrightstrail.com, which will

launch at the start of next year, and many of the landmarks are owned and operated by
the National Park Service.
For more information see alabama.travel or deep-south-usa.com
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OCTOBER MARKS the height of the Halloween festival season for
Orlando, as fans flock to experience the eerie events, spooky hotel
packages, family-friendly frights and extreme adult scares found
across the destination and in its theme parks.
Halloween Horror Nights 27 at Universal Studios Florida will

bring hordes of mutants, monsters and maniacs in its streets, nine
terrifying haunted houses, five creature-filled scare zones and two
outrageous live shows. For horror aficionados, the all-new
haunted houses include characters from The Shining and TV
shows Ash vs. Evil Dead and American Horror Story. It runs on
select nights until November 4.
Meanwhile, on select nights until November 11, Magic Kingdom

comes alive with jack-o-lanterns, special characters and
entertainment for the whole family for Mickey’s Not-So-Scary
Halloween Party at Walt Disney World Resort. Encouraged to come
dressed for the occasion, visitors can trick-or-treat throughout the
park, masquerade with costumed characters at the Boo-to-You
Halloween Parade, sing along at the Hocus Pocus Villain
Spelltacular and end the night with a fireworks show.
Throughout October SeaWorld’s Halloween Spooktacular will

immerse guests into an underwater ‘fantasea’ - with up-close
animal encounters, trick-or-treating, playful pumpkin fish and
sea-themed arts and crafts, whilst at LEGOLAND Florida Resort’s
Brick or Treat there is trick-or-treating, the world's largest LEGO
jack-o-lantern, LEGO Halloween characters and a Halloween-
themed fireworks show at Pirates' Cove.
Visit Orlando has created a special web page detailing more
around these ghoulish getaways at visitorlando.com/halloween 

Orlando moonlights as Halloween Capital

*Discounted rates are calculated from the Pay Local retail rate found on www.alamo.co.uk. O� er is available to UK residents only and is subject to availability. Discount is up to 30% o�  the Fully Inclusive package and up to 30% o�  the Alamo Gold package. Alamo Gold requires a minimum 4 day rental period and 
excludes a tank of fuel in Manhattan. Travel Industry Sta�  ID will be required at time of rental to qualify for the discount and the rental does not qualify for frequent fl yer programmes or cashback schemes. Examples of Travel Industry ID include Company ID card, business card, letter of employment or payslip. Standard 
rental terms and conditions apply. Not to be combined with any other o� er. © 2017 Alamo Rent A Car. I01383 10.17. 

Alamo Rent A Car 
provides a wide range 
of vehicles for family 
and leisure travellers.

Book your car hire now on Alamo.co.uk/travelbulletin

for travel agents
The ultiMate hoLidaY

with up to 30% off 
your USA car hire*

for travel agents
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FOR 2018, Grand American Adventures has launched
seven new in-depth tours of North America, each one-
week long, for experience-seeking, time limited travellers. 
Now available to book and designed to delve deeper

into some of North America’s natural wonders, 
travellers will stay in upscale accommodation often
characterised by the destination, such as boutique
lodges and ranches, as well as ‘under the stars’
experiences in yurts and cabins. 
Richard Hanson, the company’s managing director,

said: “We have developed this new 'In-depth' product
category in response to two key travel trends at the
moment; the desire people have for rich, life-fulfilling

experiences coupled with the need for shorter holidays.
We have looked carefully at our product offering to make
sure we have a great Americas experience for every type
of leisure or business traveller, deepening the range of
product in terms of nights, accommodation types,
increased expert guiding and bucket list inclusions. We
have also developed new tours to on-trend destinations
that will work with today’s time challenged traveller.”
Mostly starting on Saturdays, the 28 departures can be

combined with a city or coast break or as a stand-alone
tour with prices ranging from £1,649 to £2,829 per person,
excluding flights.
Visit grandamericanadventures.com for more details.
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HOLIDAYMAKERS CAN discover the pivotal moments of the US’ history with Great Rail Journeys’
‘America’s Founding History’ tour. Starting from £3,095 per person, the 12-day journey takes guests
from the hardships of the pioneers through the Revolutionary and Civil wars, to the founding fathers
and the creation of the US constitution. The itinerary includes Washington D.C with a guided tour, a
journey through The Hallowed Ground, Charlottesville, Historic Philadelphia, the Battle of Gettysburg
with a guided tour and guest speaker, Monticello and Thomas Jefferson’s House. Tours depart on May
18 and September 14, 2018. Visit greatrail.com for details. 

Angels Flight reopens
DOWNTOWN LOS ANGELES
iconic railway, Angels
Flight, has reopened to
the public after a three-
year closure.
The 116-year-old

funicular takes passengers
on a scenic ride between
Hill and Olive Streets on
Bunker Hill and reopens
after a full-scale
modernisation with state-
of-the-art safety upgrades
made possible through a
public-private partnership.
Eric Garcetti, Mayor for

Los Angeles, said: “Angels
Flight is so much more
than a railway - it’s a
bridge to our history and a
window into countless
moments of joy and
wonder that have helped
shape LA’s story for more
than a century. I am
grateful to our partners,
who had the vision and
persistence to bring this
treasure back to the people
of our city, and I look
forward to sharing it with
the world for generations
to come.”
Angels Flight is open to

the public 365 days a year
for US$1 per ride.

Grand American Adventures launches seven new ‘In-Depth’ experiences 

Illinois Office of Tourism creates ‘Illinois Made’ trip ideas
THE ILLINOIS OFFICE of Tourism has expanded its Illinois Made programme of creators,
artisans and small businesses to create four new Illinois Made trip ideas that agents can
use to help sell travel to the state and Chicago. 
The travel ideas shine a spotlight on unique local experiences and encourage visitors to

extend their trip and explore the businesses and attractions found nearby such as craft
breweries, canoe makers and wineries.
Trips include cruising the state’s mother road on ‘Illinois Made on Route 66’ while

tasting local flavours and exploring hidden gems along the way including a stop at Obed
and Isaac’s Microbrewery and Eatery; throughout ‘Illinois Made Outdoor Adventures’ guests
can witness the natural wonders of state parks, from Peoria and Utica to scenic bike trails
in Alton and the Garden of the Gods at Shawnee National Forest, before stopping at
Navarro Canoe Co. and taking one of their crafted handmade canoes for a test ride on the
Mississippi; ‘Illinois Made in Chicago’ showcases the hottest local artisans and hangouts in
Chicago’s diverse neighbourhoods including Pilsen, Logan Square and Wicker Park with a
stop at Revolution Brewing, the largest independent brewery in the state; and on ‘Illinois
Made Local Flavors’ holidaymakers can taste their way through Springfield, Alton and
Southern Illinois through local wineries, craft brewers, hand-picked coffee spots and
neighborhood restaurants and visit the family-owned Alto Vineyards in Alto Pass which
produces some of the finest wine in Illinois. 
Cory Jobe, director of the Illinois Office of Tourism, said: “The Illinois Made programme,

which now consists of 76 makers and is quickly growing, helping to attract new visitors to
explore our state, while supporting local businesses and generating important tourism
spending for our communities.”
To explore more of the trip ideas go to enjoyillinois.com/illinois-made
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DEPARTING 8 NOVEMBER 2018

Essential Vietnam 
and Cambodia

Order your passport pack today to start collecting your
Titan Miles by emailing famtrips@titantravel.co.uk
For full T&Cs visit www.titanagents.co.uk

India’s Golden 
Triangle

DEPARTING 21 SEPTEMBER 2018

2018 is a very special year for Titan
as we celebrate our 40th anniversary!
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You could be here!
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The Element of Wonder.

MEXICO   •   DOMINICAN REPUBLIC   •    JAMAICA   •   BRAZIL   •    SPAIN

Enchanting accommodations. Flavors of the world. Activities of all sorts and spa services of 

element. Where unforgettable moments simply come with the territory.

To discover us or book your clients’ travel, contact your preferred tour operator

PALLADIUMHOTELGROUP.COM 

Live the unexplored luxury of a new destination. Costa Mujeres, Cancun. Coming Fall 2018.

      15:26
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ABERCROMBIE & KENT has launched its new collection of small group journeys including the seven-day ‘Kenya: A Family Adventure’,
priced from £5,195 per person. As part of the immersive itinerary, families can aid conservation efforts, become a rhino ranger for the day
and help take care of three of the world’s last remaining white rhino. They can also make friends with orphaned elephants and help safe-
keep their future; go on a guided game drive at night; learn to track lions; and discover the Masai way of life with a visit to a school and
village where children can learn the Masai songs and dances of the local children.

Archaeologists 
& gardeners in Costa

Navarino 
THE WESTIN RESORT Costa
Navarino, found in the Greek
region of Messinia in the
southwest Peloponnese, has
launched two new activities
aimed at youngsters. 
The ‘Young Archaeologists

in Action’ programme gives
children the opportunity to
discover the ancient Greek
history of the region whilst
learning about the skills
involved in archaeology.
Alternatively, the ‘Young
Gardeners’ programme
encourages children to plant
their own seeds and bring
their own seasonal fruits
and vegetables from the
farm to the table, becoming
involved in the culinary
traditions of the region. 
Kuoni is offering seven

nights at the five-star
resort from £4,299 per
family of four, which
includes a saving of up to
£3,529 per family. The
price is based on two
adults and two children
under the age of 12 in a
family suite garden view
room in May 2018, and
includes breakfast and
flights with BA from
Heathrow and transfers to
the resort. 
For more information visit
costanavarino.com

Super Break adds new family attraction in Berlin  
SUPER BREAK is now selling tickets to Little BIG City, a new family attraction located at
the foot of Berlin’s iconic TV Tower. 
Dusting off more than 700 years of history, the attraction offers visitors the chance to

get under the skin of the city and learn about its history in a fun whistle-stop journey of
Berlin through time.  
The operator is able to offer packages which combine accommodation with tickets

which are commissionable to agents. Packages start from £304 per family of four
staying two nights at the three-star Holiday Inn Express Berlin City Centre West, with
breakfast and tickets to Little BIG City for all.
For more information go to superbreak.com/agents or call 01904-436000.

familyholidays

CMV prepares special multi-generational cruises for 2018 
CRUISE & MARITIME Voyages has a new selection of multi-generational cruises for 2018
designed so that regular cruisers can take their children or grandchildren on holiday in the
half-term and school holidays.
The cruise line has reported that it has received many requests from its guests saying

they would like the opportunity to take their children and grandchildren on a cruise with
them and, in response to this demand, although Magellan and Columbus are generally
operated as adult-only ships, the company is offering a select number of multi-
generational cruises next year with no age restriction. Entertainment options will also be
made available during these cruises with children’s shows, games and sports for the
entire family to enjoy together.
During the Easter Holidays, families can step aboard Magellan for a springtime getaway

to discover contrasting cities combined with a panoramic navigation of the River Seine.
Departing from London Tilbury on March 31, 2018, the seven-night cruise starts from £509
per person with child fares from £99 per child.
Alternatively, grandparents can take grandchildren to see Norway’s dramatic coast on an

early summer cruise during the spring half-term break. Families can experience the
Fjordland scenery, explore quaint country villages and walk through the history of old
Bergen. The Whitsun Fjordland cruise sails on Columbus from London Tilbury on May 30
for seven nights from £554 per adult, with child fares from £99 per child.
In the summer holidays families can head to Spain, France and Portugal on Magellan for

a dose of summer sunshine. Sailing from Liverpool on July 29, the southbound cruise calls
at La Coruña for the chance to visit Santiago de Compostela; Cadiz to visit the Andalucian
capital Seville; Gibraltar for the chance to do some sightseeing of the famous Rock;
Portugal’s capital of Lisbon and La Rochelle in France. The 12-night cruise departs from
Liverpool with prices from £921 and child fares from £199.
Agents should note that the minimum age of children who can travel with the cruise line

is six months old and that there are no specific children’s facilities on board.
Visit cruiseandmaritime.com or call 0844-998 3877 for more information.
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CREATING A NEW kind of holiday
experience for families, Royal Caribbean
International has revealed what features
guests can expect to see aboard
Symphony of the Seas with it makes its
debut in April 2018.
Amongst new dining concepts, activities

and entertainment options the ship will
introduce a new two-level ‘Ultimate Family
Suite’ with features including a slide from
the ‘kids only’ bedroom down to the living
room below, a floor-to-ceiling LEGO wall,
an air-hockey table and hidden nooks for
relaxing. A separate 3D cinema theatre-
style TV room, complete with popcorn
machine and a library of video games
across multiple gaming systems will appeal
to movie lovers and gamers, whilst outside
a 212sq.ft wrap-around balcony offers a
bumper pool table, a climbing experience
and a full-size whirlpool with ocean views. 
The suite spans 1,346sq.ft

accommodating a family of up to eight in

two bedrooms and these guests will have
their own personal Genie to take care of
their every need while enjoying all the
services and premium amenities of the
Royal Suite Class. 
Michael Bayley, president and CEO of the

cruise line, said: “We’re excited to introduce
Symphony of the Seas, our boldest
composition yet, offering the best of Royal
Caribbean with some new surprises for our
guests to create a holiday that adventurers
of all ages can enjoy together. We set out to
create a new level of holiday adventure and
deliver the ultimate escape for families of
all shapes and sizes.”
Symphony of the Seas will claim the title

of the largest cruise ship in the world when
she debuts next year, kicking off a summer
season in the Mediterranean before
heading to Miami, Florida on November 24,
sailing seven-night Eastern and Western
Caribbean voyages.
For more information visit royalcaribbean.co.uk 

Mr Bloom joins Butlin’s entertainment line-up
BUTLIN’S HAS launched its entertainment line-up for 2018, which includes exclusive
performances from CBeebies star, Mr Bloom.
Mr Bloom will be calling all ‘Tiddlers and their grown-ups’ to join him and his

veggie friends for a sing-a-long at his allotment, and will join all Just for Tots
breaks in 2018 alongside Justin Fletcher, who will return to selected breaks for his
second year running.
For 2018, the holiday company will be welcoming back a whole host of talent

including British ventriloquist and America’s Got Talent winner, Paul Zerdin, who
will be joined on stage by his puppet friends on all February half-term breaks.
Dance troupe Diversity will bring back their Dance Academy for all breaks during
the Easter holidays and comedy duo, Dick and Dom, will bring their new show
‘Science vs Magic’ to all May and October half-term breaks; whilst Stephen Mulhern
creates magic moments for audiences and Mister Maker gets the creativity flowing
with performances on selected dates during the school summer holidays. 
As an example, prices start from £60 per person for a four-night Just for Tots break

at Butlin’s Skegness resort, based on two adults and two children sharing a silver self-
catering apartment and arriving on March 12, 2018
Visit bourneleisuresales.co.uk or call 0845-070 4742 for more details.
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Funway delivers ‘Hot
Half-Term Holidays’

campaign 
FUNWAY HOLIDAYS is
promoting a selection of
early booking holiday offers
aimed at families looking
for a week in the sun
through its latest campaign,
‘Hot Half-Term Holidays’.
As an example, for May

half-term 2018 the
company is offering seven
nights in the Dominican
Republic staying at the all-
inclusive Dreams La
Romana Resort & Spa in a
premium deluxe garden
view room with two
children staying free when
sharing with two adults.
Prices start from £855 per
person including direct
flights with British Airways
from Gatwick and travel
based on a family of two
adults and two children
(under 12) sharing and
departing on May 27. 
Malcolm Davies, product

destination manager for
the company, said:
“Dreams La Romana
Resort is a particularly
good example of a family-
friendly, all-inclusive
resort where not only is
the good weather a major
draw but also the huge
variety of activities on
offer.
“Small children will love

the activity-filled Explorer’s
Club, while teenagers can
socialise with kids their
own age in the Core Zone.
Mum and dad meanwhile
can relax in the 21,000 sq.ft
spa, plus kids under 12 stay
free here, which makes a
good selling point for
those families looking to
go long-haul.” 
Go to funway4agents.co.uk
for more information.

Royal Caribbean unveils ‘Ultimate Family Suite’ 
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A-ROSA promotes free cruises for kids 
A-ROSA RIVER Cruises is offering free cruises for children
under 15 on all its departures and all itineraries. 
One child can cruise for free for every full paying adult

and a variety of cabin options are available depending on
the ship/departure date including family cabins, suites and
cabins with one extra bed and interconnecting cabins.
Flights and transfers are paid for all.
For 2018, the A-ROSA kids club is to feature on the Seine

for the first time, alongside the Rhine, and the operator has
also added a selection of autumn and Christmas/New Year
clubs to complement its summer offering.
The kids clubs are available for children aged four-15

years old with a variety of activities taking place each day.
To help provide the flexibility that is needed when

holidaying as a family, the operator offers flexible dining so
families can eat when the restaurant is open rather than at
a set time. Children can visit the Bridge, meet the captain,
see the ship going through the locks and generally feel part
of the whole experience. Families can relax playing in the
pool on the sun deck, enjoy a multitude of outdoor games
like shuffle board, mini golf and take part in a variety of
child-friendly shore excursions such as cave discovery,
Jeep Safari in the Rhone Delta and more. 
Prices start from £3,299 for a family of four departing on

April 14 on the Rhone Route Classic. The price includes
Gatwick flights, transfers, all meals and drinks on the ship,
transfers and taxes plus a VIP home pick-up service from
home to tha airport, if within 50 miles. 
For more details go to cosmos.co.uk or call 0800-440 2797.

familyholidays
Efteling opens
Loonsche Land

OVER THE SUMMER
Efteling opened Loonsche
Land, its third
accommodation offering
featuring a holiday village
with a hotel of 75 rooms,
as well as 65 holiday
houses, designed
specifically for families.
Located within walking

distance of the park, it
offers different
accommodation options
including tree houses built
on stilts, cabins overlooking
a pond and bedrooms in the
hotel which can house up to
six guests. The hotel also
features a restaurant
serving meals made with
locally-sourced ingredients
and a farm where children
can come and care for
animals including sheep
and goats, and play in the
animal barn. The holiday
village is designed with a
‘back to nature’ theme and
is surrounded by nature,
forests, heather fields 
and playgrounds.
A two-night stay in a

six-person holiday house
in Loonsche Land is priced
from £485 (with arrivals
on Mondays and
Wednesdays), while a one-
night stay in a four-person
themed room tree house
is priced from £331 and a
one-night stay in a five-
person bedroom in the
hotel costs from £286.
For more information visit
efteling.com/en/
loonsche-land

Lagrange highlights
family skiing spots

LAGRANGE HOLIDAYS has
put forward its top picks
for family ski holidays in
the French Alps and
Pyrenees, taken from 
the full selection of ski
resorts featured in its ski
2017/18 programme.
Les Angles is a

picturesque Pyrenean
village resort with
attractive architecture and
slopes to suit all abilities.
With good value lift passes
and quieter slopes
compared to Alpine ski
resorts, this option is ideal
for budget-conscious
groups and a stay at Prat
de Lis located at the foot of
the slopes costs from £275
per apartment per week.
Alternatively, Les Saisies

is a good destination for
family groups looking for a
relaxed introduction to
skiing with gentle tree-lined
slopes and views over the
Mont Blanc range. For the
more advanced this ski
destination also has a
network of Olympic-level
cross-country trails, which
are some of the highest in
Europe. A stay at Les
Chalets d’Emeraude, located
200m from the nearest
slopes, starts from £391 per
apartment per week.
Agents have the

flexibility to book
accommodation-only for
customers, add on
transfers and ski extras
including ski equipment
hire, lift passes, food
hampers and spa packages
at selected residences and
departure dates, or make
the booking a self-drive or
rail package. 
For more details call 020-
7371 6111 or visit
lagrange-holidays.co.uk

Haven welcomes pet-friendly breaks across 33 parks
FAMILIES HOLIDAYING with Haven no longer have to leave or worry about their pet pooch as
the holiday park operator is now offering pet-friendly accommodation across 33 of its parks.
Families can choose from a range of accommodation options including Standard, Deluxe

and Prestige caravans, and the company is able to accept more than one dog per family, with
the price paid to house the dog during the break also including a deep cleaning service so as
to help the whole family make the most of their time on holiday together without worrying
about the clean-up operation on departure.
Pets and their families can go for evening strolls on dog-friendly beaches, explore forest

walks and dog-friendly caravan sites with prices for a four-night break starting at £130. The
price is based on a family of up to four sharing a standard two-bedroom caravan for four
nights at selected parks arriving on March 19, 2018. 
Parks that do not accommodate pets include Burnham-On-Sea, Riviere Sands 

and Lyste Beach.
For further information visit bourneleisuresales.co.uk or call 0333 202 5270.
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ROOMSXML HAS continued its drive to
connect directly with more hotel chains,
adding hotel groups with a global presence
and integrating with regional and local
chains to give more diversity and in-depth
product choice to travel agents.
The online accommodation wholesaler

has added boutique chains like Swiss
Quality Hotels and Chateaux & Hotels
Collection, luxury brands like Banyan Tree,
Address and Coco Collection and lifestyle
hotels such as Regal and X2.      
Prakash Bang, founder and executive

chairman of the company, said: “The direct
connectivity we have established with both

global and regional hospitality groups will
help travel agents tap into the excellent
portfolio of hotels across Americas, Europe,
Middle East and Asia.
“However, this is not the finishing line

for us. We are continuously working with
these hotel chains to get periodic offers
and promotions in the best interests of
the travel agents. As we speak, our
contracting and technology team is
already under progress to connect with
an additional 14 hotel chains.” 
The company also plans to roll out a

series of significant upgrades to its booking
engine by the close of this year. 
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roomsXML boosts direct connections with hotel chains

Unlock the mystery of the Orient Express with Jumeirah Hotels
WITH KENNETH Branagh’s Murder on the Orient Express soon to hit UK cinema screens on
November 3, Jumeirah Hotels and Resorts has unveiled a ‘Murder On The Orient Express’
package, inviting guests to step back in time and recreate this world-famous murder mystery. 
The journey begins at Jumeirah Lowndes Hotel in Belgravia, an area that was once the start

of the Orient Express line, where crime-fiction lovers will be given a Turkish ‘evil eye’ charm to
ward off evil and a copy of the Murder on the Orient Express book from the nearby Belgravia
Books. During their stay, guests will also be provided with ingredients to mix their own
Grasshopper cocktail, featuring Crème de Menthe, one of Poirot’s tipples of choice.
They will then follow in the footsteps of the Orient Express at the Pera Palace Hotel

Jumeirah in Istanbul. The iconic hotel was originally built to greet guests of the Orient
Express; and Agatha Christie is rumoured to have written her famous novel there in Room
411, aptly renamed the Agatha Christie room. With this package, Christie fans have the
option to stay in this room, which features a replica of her typewriter and a collection of
her novels. An exclusive visit to the Sirkeci train station, one of the last stops of the Orient
Express, is also included in this package, as well as a tour of the old city; and there's also
the option to dine in the hotel's Agatha Restaurant.
The ‘Murder On The Orient Express’ London and Istanbul package will be available from

October 30 – December 30 and is priced from £1,206 for two people. 
Visit jumeirah.com/agathachristie for more details.

Getabed sees demand
for Dubai soar 

GETABED HAS announced
that Dubai has taken over
from New York as its top
selling destination globally.  
Matt Stuart, managing

director for the
accommodation-only
provider, said: “Over the
past three to four years, we
have focused on
contracting some amazing
properties in Dubai with
excellent rates, all made
possible by our local
presence since our new
headquarters opened there
in 2013. Dubai continues to
evolve and innovate in the
lead up to Expo 2020, and
with average prices set to
fall due to increased supply
in the market due to
hundreds of hotels opening
between 2015 and 2020,
there has never been a
better time to visit the city.
Our traditional UK market
has shown another year of
double digit growth for the
city, and with fast growing
source markets in Ireland
and Middle East, Dubai has
just tipped New York to our
number one destination.”
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Meliá Hotels to open at Iguazu Falls
MELIÁ HOTELS International has announced that it is soon to
open Meliá Iguazu, located in the heart of Iguazu National Park
in Argentina, one of the Seven Natural Wonders of the World
and UNESCO World Heritage Site.
Meliá Hotels & Resorts took over management of the hotel

as of September 30, and in 2018 it will be renovated to update
its facilities to the standards expected of the brand. The
property has panoramic views of the Devil’s Throat Falls and
will house a specialised visitors centre, designed to educate
visitors on the environment of the Iguazu. Alongside two
swimming pools, a spa, gym and multiple children's play
areas, the hotel offers 169 rooms, alongside a range of dining
options and takeaway facilities so guests can dine in the
comfort of their room, overlooking the scenery. 
The rebranding of the hotel is a move by the Spanish hotel

company to strengthen its presence in Argentina which already
operates two hotels in Buenos Aires. Gabriel Escarrer, vice
president and CEO of the hotel company, said: “Iguazu in one
of the most important travel destinations in South America and
is undoubtedly one of the greatest achievements of our
international expansion this year. We are very pleased to be
able to bring our Spanish hospitality to one of the most
beautiful corners of the planet and to form part of the
experience for thousands of travellers."

accommodationonly

PALLADIUM HOTEL Group’s newest additions
to its portfolio of luxury accommodation will
introduce a new development to the northeast
of Mexico’s Yucatan Peninsula. 
Set to open in autumn 2018, the project will

include a five-star, family-friendly property,
the Grand Palladium Costa Mujeres Resort &
Spa, and the adults-only TRS Coral Hotel,
accompanied by a village comprising 
of a variety of restaurants, bars, kids clubs,
and amphitheatre. Located in the most

northern point of Cancun, Costa Mujeres
distinguishes itself as a location for travellers
to experience ‘virgin beaches’, clear waters
and an abundance of coral reefs and marine
species. 
Whilst this will be a completely new

development, the hotel group will maintain its
ethos of sustainable tourism, executing
environmental studies to ensure minimal
impact on the land. 
Visit palladiumhotelgroup.com for 

Palladium to launch new hotels in Yucatan Peninsula 

GTA joins with
Hotelbeds 

GTA HAS officially joined the
Hotelbeds Group with a
strategic integration plan
now underway to integrate
both GTA and Tourico
Holidays – which joined in
June – into the group in a
phased approach. 
In the future, hotel and

ancillary partners, as well
as travel intermediary
clients, of all three
companies will have access
to an integrated and
enhanced range of services,
products and technology
solutions drawn from the
combination of all three.
Joan Vilà, executive

chairman of the company,
commented: “It gives me
enormous pleasure to
confirm that yet another
leading bedbank – following
the inclusion of Tourico
Holidays in June – is now
officially part of Hotelbeds
Group. With both GTA and
Tourico Holidays now part of
our family, we can focus on
realising our ambition of
becoming the very best
travel trade partner by
providing access to the best
teams, products and data
analysis in the industry, all
backed up by an innovative
technology platform.”

Travelport launches
exclusive rates 

TRAVELPORT HAS put
forward the first 1,000 hotels
offering negotiated
corporate-friendly rates to
the company’s corporate
travel agency customers.
Located in 48 countries,
participating hotels in the
exclusive rates programme
will offer negotiated rates
with at least one element
exclusive to the company’s
travel commerce platform.
Negotiated directly

between the company and
the hotel, the offers can be
accessed by agencies that
may not be able to negotiate
beneficial rates themselves
via its point of sale tool,
Travelport Smartpoint.
These special rates can be
found in the agent workflow
to save time and increase
efficiency, with a focus on
areas corporate travellers
are most likely to travel to.
Niklas Andreen, vice

president and managing
director of global hospitality
and digital at the company,
said: “We’re delighted to
offer this unique programme
to our customers. It’s a real
timesaver for agents, driving
their performance and
offering everything they
need in one place through
seamless integration into
the platform. It will help
them increase attachment
rates and stay competitive
by always offering the best
rates available to travellers.”
Visit travelport.com for more
information.
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Highlighted Word: CANADA
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October 20 2017

020 7834 6661

THE FIVE-STAR Calabash Luxury Boutique Hotel in Grenada has become a member of
Relais & Châteaux. The hotel is due to complete an extensive upgrade project in early
October, which includes the renovation of the reception, the bar area and spa, further
raising the benchmark for the standard of luxury accommodation on the island. Visit
relaischateaux.com or CalabashHotel.com

We asked our staff the following question this week:

What are your top three go-to products on a long-haul flight? (What do you rely on)
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http://www1.melia.com/meliapro
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http://www.maltauk.com/
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