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WITH THOUSANDS of British holidaymakers expected to go
abroad this October half term, new data released by CYBG’s
digital banking service ‘B’ shows America is the most
popular destination for UK savers.
Research conducted by CYBG, shows a third (32%) are

putting away money for a holiday, with a goal of saving
almost £2,000 to visit American destinations such as
Florida, New York and Las Vegas. 
The other most popular destinations for British savers

are Ibiza, Australia, Amsterdam and Thailand. Then,
once on holiday, British tourists are spending their
money on dining out (28%), drinking in bars and
restaurants (21%) and a fifth (20%) are using their cash
for days outs and excursions.
Helen Page, innovation director at B said: “It’s great to

see our customers getting financially fit by saving up for
their holidays, but we want to make sure consumers get
the best value for money while travelling too. So, to make
sure Britons aren’t overspending when abroad, we’ve
launched the B Currency Converter app to help put
consumers back in control of their holiday spending.”
The app, which is free to download from the App store,

allows holidaymakers to easily convert euros, pounds and
dollars using an Augmented Reality (AR) functionality. 
Michael Romilly, CEO of Mozenix, one of the development

partners for the app added: “Currency conversion is a real
everyday problem for travellers and it’s always been this
way. This app is so easy to use and is regularly updated
with the latest conversion rate, meaning holidaymakers
know exactly what they are spending while abroad.”

THE GLOBAL Travel Group celebrated its 25th birthday, VIP style, taking members to the island of Antigua. Agents enjoyed breathtaking views
of the island during a helicopter tour to mark the travel consortium’s 25th birthday. Pictured from the left are: Lizzie Barrett, Eccelentia Travel,
Claire Conroy-Oldham, Off Broadway Travel, Cathy Jackson Spence, Wetherby Travel, Olein Webster, Diamond Travel, Debbie Rydeard,
Pillinger World Travel, Karen Fletcher, Gold Medal and Travel 2, Cherie Richards,The Global Travel Group, Jessica Matthews, Myriad Travel,
Charlotte Barnett, Traveltrail, Lakh Hayer, Pure Destinations and Joel Henry, Antigua & Barbuda Tourism Authority.
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WARNER LEISURE Hotels has lunched
its Festive Break options for 2018, adding
two new Festive Party Breaks to its
portfolio of 13 country and coastal hotels.
Guests are invited to kick start the

festive season early, with a midweek
break were they can enjoy wholesome
dinners, live music and traditional
festive fun and games. A one-night
stay at the hotel, available from mid-
November, starts from £195 per
person. Also on offer is a One-Night
Festive Party Break on December 21,
which includes a festive themed dinner,
live party band and late-night disco, with
breakfast and a late checkout. This one-
off break starts from £69 per person. 
For guests who want to stay at the

hotel during Christmas and New year,
they can choose from breaks including

Turkey & Tinsel, Christmas, Twixmas
and New Year. 
Turkey and Tinsel Breaks start from

£165 and offers guests the chance to
enjoy Christmas and New Year with all
of the usual trimmings. Guests can
enjoy a Christmas dinner as well as
festive fuelled entertainment before
they take part in New Year
celebrations on their last evening.
Prices for a four-night stay start from
£165 per person, based on two people
sharing standard accommodation at
Bembridge Coastal Hotel, Isle of
Wight arriving on November 26. 
The operator is offering a four-night

Christmas break from £544 per person,
were guests can enjoy a five-course
Christmas dinner, Bucks Fizz at
breakfast, entertainment and a social

atmosphere. This is based on two people
sharing standard accommodation at
Norton Grange Coastal Village, Isle of
Wight on November 23. To ring in the
new year, breaks start from £394 per
person and are based on two people
sharing standard accommodation at
Bembridge Coast Hotel on the Isle of
Wight. The hotel’s Twixmas (the period
between Christmas and New Year)
break offering is aimed at families who
want to extend their festive
celebrations. Guests can enjoy a family
get-together on a three-night stay at
the hotel starting December 27. There
is an option for guests to enjoy a
Twixmas getaway from £190 per
person, based on two people sharing
standard accommodation at Lakeside
Coastal Village in Hampshire. 
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London Luton Airport

sees surge in 
passenger numbers

LONDON LUTON Airport
experienced its busiest ever
September, with more than
1.5 million passengers using
the airport last month. This
represented a rise of 3.9%
compared to September
2017 and is the twentieth
consecutive month that the
airport has welcomed more
than one million passengers.
The growth in passenger

traffic comes as the airport
undergoes a £160 million
redevelopment to increase
its annual capacity to 18
million passengers per
year by 2020. 
The new upgraded

terminal is expected to be
fully completed by the end of
the year, offering
passengers greater choice
and a more efficient and
comfortable journey. 
Nick Barton CEO of LLA

said, “Passenger demand
for air travel continues to
grow, and our
transformation will both
help to meet this while
making journeys easier,
smoother and quicker. The
opening of the terminal
marks an important new
chapter in our history, and
the benefits will be felt by
our passengers, staff and
local community alike.”

Family fun: Two new Festive Party Break options from Warner Leisure 

PRINCESS CRUISES has revealed that
Caribbean Princess is the first ship in its fleet
to be fully enabled with OceanMedallion, a
wearable device which offers a more
personalised cruise experience.
All the passengers on the 3,140-guest ship

can now wear OceanMedallion, which is the
same size as a 10p piece and fully automated. 
Its features and benefits include: a

streamlined ship embarkation and
disembarkation process, giving quicker and
easier entry and exit; keyless stateroom
access; enhanced interaction with crew
members; OceanCompass, which provides
interactive directions throughout the ship
and allows guests to easily locate friends,
family and children; access for guests to a
real-time look at their itinerary via portals
throughout the ship, along with events and
activities taking place during their cruise;
and interactive games that can be played on
portals across the vessel.

Caribbean Princess now also features
MedallionNet that offers guests faster
internet streaming speeds equivalent to
those on land.
Jan Swartz, president of the cruise line,

said: “Having 100% of our guests using
OceanMedallion on every sailing of
Caribbean Princess is a significant
milestone that we are celebrating on the
path to fleet-wide implementation. Our
guests tell us that OceanMedallion is
turning an already extraordinary
experience on Princess Cruises into an
even more spectacular holiday, making
sailing on Caribbean Princess the
ultimate Caribbean cruise.”
OceanMedallion, first unveiled by Carnival

Corporation CEO Arnold Donald in 2017,
will continue to be rolled out as part of a
phased fleet-wide activation plan.
Visit www.princess.com or call 0344 338
8663 to find out more.

Making waves: OceanMedallion now in service on
Princess Cruises’ Caribbean Princess
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IBEROSTAR HOTELS & Resorts has
announced the opening of Iberostar Holguin,
its 5-star Selection category hotel in the
province of Holguin, Cuba’s third most popular
destination. The opening date is set for 15
November, an event that will add a further
hotel to the Spanish chain’s Cuban portfolio of
more than 20 properties.
The Iberostar Holguín comprises 12 low-

rise buildings which offer 638 rooms, six
restaurants and four swimming pools and
offers the Star Prestige service, an adults-only
area with a wide range of amenities. Aurelio

Vázquez, Global COO for Iberostar Group
stated: “This opening is another step forward
in our sustainable development strategy for
Cuba, where this year we are celebrating our
25th anniversary, as well as further proof of
our commitment to the local community.” 

PortAventura World promises to become plastic-free by 2020
PORTAVENTURA WORLD has committed to eliminating plastic usage in its parks and
resort by 2020 while it continues its efforts for a sustainable future.
From January 2019, the resort will replace the plastic straws that come with many of

the drinks at the resort (1.5 million units) and the bubble wrap used to protect the
souvenirs in the park shops with paper. Also, the company will gradually replace
disposable materials used in its self-service restaurants with more sustainable
alternatives.The company’s global sustainability strategy also includes a commitment to
the use of clean energy. During 2018 the resort has been successful in obtaining 100% of
its electricity supply from renewable energy sources without CO2 emissions.
For more information visit www.portaventuraworld.com 

British Airways
launches LHR to

Durban flight
BRITISH AIRWAYS will
launch its nonstop flight
from Heathrow to Durban
on October 29, allowing
British holidaymakers to
experience Durban’s sun-
kissed beaches and food,
drink and art scene, as
well as the provinces’s
natural reserves, parks
and historic sites, without
having to connect flights. 
Priced from £599, the

thrice-weekly service will
be the only non-stop link
between Europe and
Durban, guests will arrive
in the morning into Durban
and arrive into Heathrow in
the evening. 
For more information, visit
www.britishairways.com

Celebrating Cuban culture at Iberostar Holguin
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FRED. OLSEN is offering travel agents
the chance to win a cruise for two
aboard the newest addition to its fleet,
the riverboat Brabant, in celebration of
its new interactive river cruise 
training programme.
The interactive programme, which

launched this month, educates travel
agents on Fred. Olsen’s river offering,
following the launch of its first river
ship Brabant earlier this year.
Mike Evans, head of sales for the

cruise line, said: “It has been a
successful inaugural year for Brabant,
which has been serving the Danube,
Main, Moselle and Rhine rivers with
us since April. We know that our
travel agents are integral to this
success, and it is paramount that
those selling our river cruises really
understand the product that we offer,
how we operate and how this differs
from our ocean cruises. 
Our new European River Cruising

Online Training Programme is the
perfect way for us to make sure
travel agents know Brabant and our
sailings inside out, while rewarding
their hard work and loyalty with
shopping vouchers and the chance to
win a free river cruise with us to
experience it first hand!”
Agents can choose from the

following cruises as their prize:
Brabant’s five-night ‘Delights of
Holland in Bloom’ cruise, ex
Dusseldorf, Germany with flights
leaving from Heathrow on April 9,
2019; Brabant’s five-night ‘Springtime
Dutch Discovery’ cruise, ex
Amsterdam, Netherlands with flights
from Heathrow on April 14, 2019. 
For agents to qualify for prizes, all

five training modules need to be

completed by October 31 and they will
be automatically entered into the
prize draw. In addition, agents who
successfully complete all five
modules will qualify for £20 shopping
vouchers on completion of their first
booking and the course certificate
which can be downloaded on
completion of all five modules.
For more information, visit
www.fredolsencruises.com

travelbulletin.co.ukOctober 19 20186

newsbulletin

Cruise to victory: Fred. Olsen Cruise Lines offer new agent training programme

Balkan Holidays adds new destinations to Summer Holiday 2019 brochure
BALKAN HOLIDAYS has added new accommodation in Bulgaria and Montenegro to its main Summer Holiday 2019
brochure, from which agents can now sell.
The new hotels that are highlighted in the brochure include the three-star Kaliopa Hotel in Albena, Bulgaria, a

family friendly beachfront property and the four-star Blue Magic Resort in Obzor, Bulgaria, an all-inclusive hotel with
a pool, fitness centre, restaurant and children’s play area, overlooking the Black Sea.
Two new four-star hotels are included in Montenegro. The Hotel Tara in Becici, Budva, is close to a private sandy

beach, which is fully serviced with its own bar. The Hotel Maestral in Przno, Montenegro, meanwhile, is a popular as
a base to visit the celebrity hotspot of Sveti Stefan.
Commenting on the new brochure, Chris Rand, sales and marketing manager for the operator, said: “We are

offering more flights, more hotels and more resorts than any other tour operator to these countries. There are plenty
of booking incentives such as free child places, early booking discounts and a low deposit of just £49, ensuring that
we continue to provide the best value for money summer sun holidays when compared to other destinations.”
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JET2HOLIDAYS HAS signed an agreement
with Gardaland Magic Hotel to provide
eight weekly flights from various cities in
the United Kingdom to Verona. 
The unveiling of the architecture of the

new Gardaland Magic Hotel featured a 3D
video and exclusive footage – and the hotel
will be inaugurated at the end of May
2019, with a 20 million euro investment.  
The hotel will be made of 128 large

themed rooms, with three different
settings – Grande Mago (Great Wizard),
Cristallo Magico (Magic Crystal) and
Foresta Incantata (Enchanted Forest);
each room will be divided into two
different areas, with a double bed on one
side and two single beds on the other

side, designed to enjoy and share with
the whole family.
For more information visit www.gardaland.it

CroisiEurope unveils new wave of cruise routes for 2019
CROISIEUROPE WILL increase its passenger capacity from three to four ships on the
Rhone next year due to a surge in customer demand.
From April 2019, the company will operate an additional ship on the Rhone offering a

variety of seven- and eight-day itineraries round trip from Lyon that will take guests
through a scenic route to the heart of France. John Fair, CroisiEurope’s UK sales director,
said: ”With visits to world class vineyards, ancient walled towns and France’s gastronomic
capital, Lyon, a Rhone cruise really does offer something for everyone.”
For more information visit www.croisieurope.co.uk

VisitGuernsey
launches new 

tourism website
VISITGUERNSEY HAS
launched a tourism website
at www.visitguernsey.com
aimed at informing
holidaymakers on
Guernsey and her
neighbouring islands of
Herm, Sark and Alderney.
The new website, which

is available in English, with
French, German and Dutch
sections, has been
designed for tourists
seeking a close-to-home
island experience. 
The website also features

a new magazine section,
formerly the blog, allowing
additional linked content
and calls to action, running
cohesively with traditional
blog content.

Let your imagic-nation run wild at Gardaland Magic Hotel
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The Hilton Dalaman Sarigerme resort &
spa opens for first ever winter season
THE HILTON Dalaman Sarigerme Resort & Spa has
announced it will open its doors to guests for its first
ever winter season in 2018. 
Set on a private beach on southwestern Turkey’s

secluded Turquoise Coast, the resort offers panoramic
coastal and mountain views and is well suited for a
winter sunshine getaway.
Located near the Dalaman River and Mediterranean Sea,

the resort is only 15km from Dalaman International Airport. 
Agents can highlight the range of activities on offer to

customers, both within the resort and beyond, from
relaxing treatments at the hotel’s Elysion Spa, to active,
outdoor adventures such as river rafting, scuba diving
and natural hot springs. 
The resort offers 23 dining options, including a true
taste of Turkey by serving up local Turkish specialities,
through to Italian and Asian dishes.
For more information visit: www.dalaman.hilton.com .

with Eileen...At home
What has h

omeworker Eil
een

been up 
to this m

onth?

IHAD a great time at the Travel Bulletin Star Awards
last month, which this year was back at the Landmark
Hotel, after an absence of two years.
Belated congratulations to all the award winners and

thanks to Travel Bulletin and all their sponsors for a very
enjoyable evening.

Travel Bulletin rolled into my hometown of Chelmsford
and held a Luxury Showcase event at the town’s County
Hotel. It was the first time they’d held one of their events
in Essex and I hope it won’t be the last – it was  a very
enjoyable and informative evening and, as a bonus, it was
such a convenient location for me.

Travel Counsellors pulled out all the stops last week to
raise money for our charity partner Reuben’s Retreat by
staging a marathon of 23 hours of live, nonstop “fun-
raising” on TCTV from their studio in Manchester.

As many of you will know, Reuben’s Retreat was the
brainchild of Nicola Graham and her husband Mike,
Travel Counsellors’ head of sales, who set up the
charity following the tragic loss of their young son
Reuben. Their dream was to create a sanctuary for
families coping with the loss or serious illness of a
child, to provide respite breaks and allow families to
have fun together.

Actress and patron of the charity Julie
Hesmondhaigh (ex-Corrie star), was in the studio to
help get things underway and later we saw recorded
footage of Nicola taking TV presenter Vernon Kay on a
guided tour around the building that is to become the
Retreat, to see the progress being made and hear
about her vision for the future.

Our head office staff were amazing and they provided
us with some great “fun-raising” entertainment
throughout the day, including their own versions of
“Carpool Karaoke”, “ Bake-off”, “Loose Women” and
“Play your Cards Right”.

There was a silent auction with great prizes for the
highest bidders. We experienced a rollercoaster of
emotions all day; one minute wiping tears from our eyes,
the next laughing and joining in the fun. We raised more
than £24,000, which was an amazing achievement.
For more information visit www.reubensretreat.org

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

news@travelbulletin.co.uk

newsbulletin
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Efteling announces new ride for 2020
EFTELING, THE fairytale theme park in the south of Holland
is to launch a new attraction, where the Bob bobsleigh run
is  located, scheduled to open in 2020.
The rollercoaster is aimed at children aged between

four and ten years old. Max & Moritz will be a dual-
tracked roller coaster, based on a well-known German
visual poem about two naughty boys called Max and
Moritz. Like Bob, Max & Moritz will be suitable for the
whole family (with a minimum passenger height of one
metre) and will open in spring 2020. 
Bob’s current Swiss theming and its station building

will be retained for the new attraction, while the
construction of the track will start in September 2019 and
is expected to cost 15 million euros. The Bobsleigh run
will remain open until then.
Max & Moritz will be themed on the 1865 German

illustrated story of the same name, written and drawn by
Wilhelm Busch. The story follows Max & Moritz, two
naughty boys who make fun of villagers with their
mischievous behaviour. Efteling will create a free
adaptation of the original story in the attraction; a happy
nod to the story about the two boys.
With the announcement of Max and Moritz, the opening

of another new attraction in a soon-to-be expanded area to
the east of the amusement park will be postponed until
2021. It will be part of a new themed area. The area will be
part of the adventurous Reizenrijk, and include the new
attraction next to the Efteling Hotel, renovations at the
hotel and a few smaller attractions.
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RYAN SPEAKMAN from Got 2 Go Travel in Standishwon FunwayHoliday’s 'Agent of the Month'. 

AGENT incentives

�  Ethiopian airlinEs are launching a
new incentive for agents who make
bookings from Manchester airport
to addis ababa for travel between
1 January 2019 and 30 May 2019.
travel agents will be eligible for
love 2 shop vouchers - £25 for
every valid Business Class booking
they make and £10 per Economy
class bookings for flights on 
that route.  

�  aMaWatErWays arE offering not one,
but two bottles of bubbles with
every 2018 wine cruise booking.
agents booking a wine cruise
departing in october or november
2018 can tantalise their taste
buds with bottle of sparkling wine
for themselves, with a second
bottle for their guests on arrival
courtesy of the travel agent who
made the booking.
For more information visit
www.amawaterways.co.uk

�  prEMiEr holidays has launched an
autumn destination campaign to
Qatar where agents can earn up to
£150 for every booking until the
end of november. Clients can save
up to £710 per person and all
offers include private transfers
in doha, accommodation and return
flights from london.
For more information visit
www.premierholidays.co.uk

� NEW! Win £25 worth of lifestyle
vouchers with Titan Travel 

� £125 Love2Shop vouchers and more
to be won with Exodus Travels

� Win a spa day for two people with
the BodyHoliday

� Win an Xbox One with SeaWorld
Parks & Entertainment

� Win a five-night stay and more
with Outrigger Resorts 

agentbulletin

AGENT Competition
AGENTS HAVE the opportunity to win a
£250 MoneyCard with Funway Holidays in

partnership with Visit Orlando. 
To enter, agents need to book a holiday to

Orlando with Funway Holidays and
complete the Visit Orlando training - every

booking counts as an entry. The
competition runs until October 31st,

For more information visit
www.funway4agents.co.uk 
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SEAWORLD SAN Diego has launched
a new rollecoaster called Tidal
Twister. This duelling coaster, the
first of its kind in the world, is a
unique and horizontal ride that will
take visitors up to speeds of 30 mph,
riders will twist and bank as if they
are riding the tide. 
The attraction features two trains,

holding 16 passengers each, load at
opposite ends of the figure-8 and
cross in the centre, with guests
facing both forward and backward on
the trains. A lower-height
requirement of 48 inches makes this
attraction a perfect ride for younger
guests and families.
“There is no other coaster

experience in the world like Tidal
Twister,” said Marilyn Hannes,
SeaWorld San Diego’s park president.
“The two trains duel one another and
guests will see the excitement on the
faces of other riders. You’ll almost feel
like you can reach out and touch them.
The tight turns, the inversion and the
airtime hill will leave our guests

wondering which way is up,” he added.
SeaWorld’s Aquaria: World of

Fishes aquarium will have a research
support aquarium dedicated to the
type of ornamental fish Rising Tide
Conservation is focused on, as well
as educating guests on the
importance of protecting the ocean
and coral reefs. Mike Price, curator
of fishes at SeaWorld San Diego said:

“I am so excited that SeaWorld San
Diego is part of the Rising Tide
Conservation team. Creating
sustainable populations of these
marine fishes helps support healthy
fish populations, which are a
cornerstone of maintaining healthy
active coral reefs. It’s great to help
advance this groundbreaking science
here at the park.”

travelbulletin.co.ukOctober 19 201810
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Osprey Holidays adds
four new destinations

for 2019 
OSPREY HOLIDAYS has
launched its biggest ever
brochure, with 120 pages
of inspirational short
break destinations and
handpicked hotels.

The new brochure
features four new
destinations: Cadiz,
Ljubljana, Montenegro,
Vilnius. Building on its
success from the Venice
Simplon Orient Express,
Osprey Holidays has also
added two new luxury rail
journeys by Belmond; The
Royal Scotsman in
Scotland and Grand
Hibernian in Ireland.

The company’s
Scotland hotel collection
for 2019 has expanded
further now offering more
luxury properties.

The new Osprey Holidays
Short Breaks 2019
brochure is available to
order by agents on BP
Trade Gate. 

Ride the waves with SeaWorld’s new duelling Tidal Twister rollercoaster

Viewing Volcanos: Costa Rica's Poás National Park re-opens 
AFTER BEING closed for 16 months, Costa Rica's Poás Volcano National Park has re-
opened to the public, with a new online booking system and new safety measures.
Poás Volcano National Park is one of Costa Rica's must-sees, covering 16,000 acres of
nature in the province of Alajuela, 30 miles north of the capital city of San José. 
The park's main volcano, 8,900ft-high Poás, is one of the country's six active volcanoes

and features a scenic crater lake near the summit along with a variety of walking trails
available, surrounded by cloud forests.
Closed since April last year, the park’s re-opening also comes with new security and

safety measures for visitors. These include the positioning of gas sensors with live data
throughout the park; the purchase of new equipment for visitors to use; and the building of
five new shelters, amongst others. These measures have made the Poás Volcano the first
National Park in Central America to have a risk management system in place.
The park has also established a new online system for ticket sales for a more controlled

and organised access. Visitors will now be arranged in groups of up to 50 people and
remain on the volcano's lookout for a maximum period of 20 minutes.
María Amalia Revelo, Costa Rica's minister of tourism, said: “We are very pleased that

visitors can set foot in the beautiful Poás Volcano National Park again, as their experience
will be completely different and much more exciting. The opening of the park also means
that tourism in Poás and surrounding communities will be strengthened, benefitting many
local businesses.”
Visitor tickets to the national park can be purchased from approximately £12 on
www.sinac.go.cr or visit www.visitcostarica.com to find out more.
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Where Am I?

Called La Mitad del Mundo in Spanish, this landmark is built
on the historic site where a French explorer calculated the line
of the equator in 1736 and visitors to this South American
tract of land can stand with one foot in each hemisphere.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, October 25th. Solution and new puzzle

will appear next week.

The winner for 5th October is Christine Woolgar, Explorer

Travel Holidays in Mansfield .

October 5th Solution: A=5    B=9    C=2    D=3

Number: 038

Across 
1. Independent regional airline based in 

Exeter (5)
3. Surname of singer/actress known as J.LO (5)
5. Santa Barbara Castle overlooks this Costa

Blanca city (8)
7. This area is also known as the English 

Riviera (6)
8. Home of the Taj Mahal (4)
10. European mountain range (4)
11. City home of the famous Lipizzaner 

horses (6)
13. Ljubljana is the capital (8)
14. Popular Corfu beach resort (5)
15. Flows through Melbourne (5)

Down 
1. Biopic of Neil Armstrong, showing at a

cinema near you (5,3)
2. Middle East airline and sponsor of

Manchester City FC (6)
3. Traditional Hawaiian party (4)
4. Region of South America (9)
5. Ancient citadel and major tourist attraction in

Athens (9)
6. Region known as the toe of Italy (8)
9. American entertainment giant (6)
12. Major car hire company (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

03
8

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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CUTTING LOOSE... The conference opening ceremony, held at Seville’s spectacular Casino de la
Exposición, featured flamenco dancing and performances of songs from The Barber of Seville. 

TRAVEL AGENTS at the ABTA Travel
Convention were encouraged by survey
results about UK consumers using 
travel professionals, particularly with
younger customers.
People aged 25-34 were found to be more

likely than any other age group (20%) to say
that booking with an agent means they will
have a better holiday. The ABTA Holiday
Habits report cited reasons for this such as
this demographic – digital natives with
experience of travelling - losing confidence
in travel review sites. ABTA research has
found that trust in review sites for travel
information and inspiration is down by 14%
in the last year, from 53% to 39%. Reports
in the media, such as a shed in London

being ranked as one of the city's best
restaurants and a plastic tunnel in a
Cornish supermarket listed as a popular
attraction may have contributed to this
fall in trust.
Travellers aged 18-24 are increasingly

looking to travel agents for booking
holidays rather than relying on online
booking, with 32% of survey respondents in
this age group more likely to say they will
book with a travel professional for new
ideas and the destinations they suggest. 
The survey found that 40% of people in

this age group plan to spend more on travel
in 2019 because they are keen to take the
trip of a lifetime and are increasingly
looking for authentic travel experiences.

travelbulletin.co.ukOctober 19 201812
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Solo and cruising
enthusiasm: trends from
Holiday Habits survey

THE ABTA Holiday Habits
survey, which was
launched at the ABTA 2018
conference in Seville last
week, with an increase in
almost all age
demographics. 
Cruise holidays are

gaining in popularity with
younger travellers - the
survey found that 12% of
18-34-year-olds are
looking to go on a cruise in
the next 12 months, up
from 11% of 18-24-year-
olds in 2017 and 9% of 25-
34-year-olds in the same
timeframe. 53% of 18-24-
year-olds surveyed told
ABTA they are interested in
taking a cruise but have
not done so previously, a
3% increase from 2017. In
the 25-34 age group, the
figure stood at 45% in this
year's survey.
Meanwhile, the survey

found that 15% of
respondents had chosen to
go on holiday alone in the
past 12 months, up from
12% in 2017 and up three-
fold since 2011, when the
figure stood at 6%. Having
the opportunity to do what
they want was cited as the
main reason for travelling
alone at 76%, up 3% from
2017, and rising to 92% in
the 35-44 age group. The
upswing was also
attributed to easy Wi-Fi
access and a wider range
of solo travel options. 
To download the full
report, log on to
www.abta.com/holidayhabi
ts2018 

Younger customers shift from online to travel agents 
in survey surprise  

ABTA chief urges no post-Brexit “bonfire of regulations”
MARK TANZER, chief executive of ABTA, told delegates at the ABTA Travel Convention that there is "no appetite for a
bonfire of regulations" as a result of Brexit.
In his opening address at the conference, Tanzer said: “We see regulations – or at least good regulation - as helping to

maintain consumer trust – confidence to book and confidence to travel.”
He said that health and safety is a "permanent responsibility" for the travel industry and that environmental and social

sustainability should be achieved "in a more coordinated way" with cooperation between all stakeholders.
Tanzer called on Phillip Hammond, the chancellor of the exchequer, to promote a "tax framework that supports

growth in tourism" in his budget, which will be handed down at the end of the month, particularly in regard to taxation
related to aviation.
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Focus on trust and embracing change at Seville conference
ON THE last day of the ABTA Travel Convention, delegates heard from LBC presenter
Maajid Nawaz on the importance of trust, three CEOs in a "View from the top"panel
discussion and photographer Giles Duley, in a talk on embracing change.
Nawaz talked about the breakdown of trust in institutions. For travel agents working

during often tumultuous political times, Nawaz had a strong message: "The travel
industry should be engaged on some level with the geopolitical landscape."
The panel discussion featured John Bevan of dnata, Robin Shaw of Saga and

Richard Calvert of Specialist Leisure Group. They agreed that Brexit had created
uncertainty but said they were preparing for a range of scenarios, including no deal.
While staycation business could improve post-Brexit, it was unclear how leaving the
EU will affect EU travel and employees from the EU.
Bevan told delegates to communicate with customers through a wide range of

channels so that options to engage and make sales are not limited.
The final session was a talk by Duley in which he shared his experiences

photographing people affected by conflict before and after losing both legs and an arm
in Afghanistan. His message was to embrace change, even if the change is unwanted
or unexpected.  

ABTAreport

Cost-conscious Brits
still keen to travel

DESPITE PRESSURE on
household finances and a
weak pound, particularly
against the euro, British
holidaymakers are still keen
to book trips, with European
destinations taking over
from UK destinations −
this is according to the
ABTA Holiday Habits
survey, released at the
Travel Convention. 
The survey found that in

the 12 months to August
2018, 60% of British
holidaymakers took a
foreign holiday, compared to
57% in the previous year, the
highest figure since 2011.
While bookings are up,
consumers are more
budget-aware with their
holiday spending, according
to the survey − value for
money is a priority for
customers with package
holiday bookings up to 60%,
with a drop in the average
spend from £586 to £562 on
trips abroad. The average
spend for holidays in the UK
is down from £311 to £271 in
the past 12 months.
Bookings by UK

consumers to Greece were
up 10%, Turkey recorded a
65% increase in visitors
and in Bulgaria, there was
a 21% increase in package
holiday bookings from
Britain. British staycations
dropped from an average
of 2.1 in 2017 to 1.8 in
2018. The report cited the
'Beast from the East' cold
snap as a factor.

TO CLOSE the 2018 ABTA Travel Convention,
it was announced that Tokyo would be the
location of the 2019 conference. 
The convention will take place from

October 7-9 at the Grand Prince Hotel New
Takanawa, which is directly connected to
the International Convention Centre Pamir.
During their visit, delegates will get to

experience a taste of Tokyo’s blend of
traditional and modern culture, from
neon-lit signs and skyscrapers to 
historic temples. 
The 2019 Rugby World Cup will take

place throughout Japan during the
convention, providing opportunities for
delegates to explore Japan.
The Japanese National Tourism

Organisation (JNTO), Japan Association of
Travel Agents (JATA), ANA - All Nippon
Airways and Prince Hotels & Resorts will be
the host partners for the convention.
Mark Tamzer, ABTA’s chief executive said:

“This will be the first time we have hosted
a convention in Eastern Asia and with a
number of exciting events coming up in
the next couple of years, now is the
perfect time to visit. I’d like to thank all
the hosts for making this opportunity

possible and would encourage delegates
to reserve a place as soon as they can.”
Satoshi Seino, president of the Japan

National Tourism Organization added: “The
number of annual visitors from the UK to
Japan has more than doubled since 2011, a
testament to the appeal of Japanese culture
to British people, as well as the diversity of
activities available to tourists and the
strength of our tourism infrastructure.”
For more information about next year’s
conference, go to www.abta.com

Tokyo announced as the location for the 2019 ABTA
Travel Conference

Consumer behaviour experts offer tips to beat the web 
RORY SUTHERLAND, vice chairman, O&M Group, and Sofia Natal, global culture experience transformation
expert, IBM ix, gave presentations on attracting and retaining business, competing with online shopping and
engaging with consumers.
Sutherland said that efficiency and trust do not necessarily go together because sometimes the more low-cost

means of engagement do not bring brand loyalty. He pointed out that the conversion rate for sales via online
engagement is 0.3% but for engagement via a telephone call, it is 33%, and therefore websites that "get people to
make a phonecall" could be more effective.
Natal talked about offering in-store experiences, developing apps to drive people into stores and offering

bespoke services to “[bridge] the gap between people and technology.” 
To read more about these two sessions, log on to www.travelbulletin.co.uk
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Programme
Sponsor

ON HAND to share some of the most luxurious
getaways directly with agents, Travel Bulletin
made its way to the County Hotel Chelmsford
and Mercure Watford Hotel to host its ‘Luxury
Showcase’. Amid an evening of fun networking
with delightful destinations, prized properties
and opulent operators, agents were wined and

dined, and had the chance to win some
amazing holiday prizes!

eventbulletinchelmsfor
d

#TBSHOWCASES
COUNSELLORS & COOK… Debbie Lewis (centre) from the Cook
Islands was on hand to greet agents to our drinks reception and is
pictured here welcoming Travel Counsellors Karen Goldman (left)
and Donna Puffett.

SUPREMELY EXCITED… from the left, Marian Green and Jane
Neenan from Supreme Breaks, Chemlsford catch up with Adrian
Marpole from Excite Holidays.

PALLADIUM PALS… from the left Eileen Saunders and Sarah Moss
from Travel Counsellors, and Richard Reed of Prestige Holidays &
Travel meet with Joanne Peters at the Palladium Hotel Group table.

TECH TREAT… Daisy Friend (right) from Jet2 Holidays presents
Marie Orpe from Freedom Personal Travel Advisors with her raffle
prize of a Bluetooth Speaker.

ALL THE ESSENTIALS… Winning a Canyon Ranch essentials kit from
Oceania Cruises was Stephanie Giarnese (left) from Star Co-Operative,
Chelmsford, presented by the cruise line’s Louise Craddock. 

KEY VICTORY… Tania Nash (left) from
Colchester Travel, Billericay is the winner
of a beach goody bag gifted by Irene Orozco
from Florida Keys & Key West.

CYPLON HOLIDAY… Caroline Thorne (right) of East of England Co-
Operative Travel was the lucky winner of a five-night stay at the
Amavi Hotel in Paphos presented by Denise Rice of Cyplon Holidays.

S06 TB 1910 2018 Luxury Showcase PixMix_Layout 1  17/10/2018  12:04  Page 14



Want to get in on the #TBShowcases action? 
Our next event will be the Indian Ocean Showcase taking place in Oxford on November
19. To confirm your place or find out when we will be hosting our next event near you

contact events@travelbulletin.co.uk 

eventbulletinwatford
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BAHIA BLISS… Sandra Louise from Lambert Dream Travel was the
lucky winner of two complimentary nights at the Bahia del Duque,
gifted by the resort’s Alvaro Espada. 

GREEK HOSPITALITY… winning a goody bag of Greek products
courtesy of the Greek National Tourist Office was Alice Price
from Flight Centre Watford and Robert Ingram (right) from TUI
Watford, presented by the Anastasios Pissas from Visit Greece.

TRIP TO THAILAND… Winning a stay in a Garden Pool Villa for two
at the Sala Samui Choengmon Beach Resort was Travel
Counsellor Nicola Foley (left) presented by Sue Wright from Datai
Langkawi & SALA Resorts.

GIFT BASKET… Lorraine Adams (left) from Sandals Resorts
presented on the spot prize winner Amanda Thatcher from TUI
Watford with a Sandals gift hamper full of treats.

BARBADOS BUNCH… collecting a goody bag each with a bottle of
Barbados rum was, from the left, Allan Winthrop of Fourways Travel,
Jacqui Wieksza from Your Holiday Booking and Rachel Elston (right)
of Thomas Cook Ruislip, presented by Travel Bulletin’s Simon Eddolls
on behalf of Barbados Tourism Marketing Inc. 

TRAVEL TALK… meeting with Chris Redfurn from the Palladium Hotel
Group is, from the left, Nicola Benson, Nicola Foley and Sharon
Bennett, all Travel Counsellors.

WATFORD WELCOME… from the left, Michelle Hays Travel PTA, Travel
Counsellor Tracey Scales and Carol Smith Freedom PTA are welcomed
to our drinks reception by Debbie Lewis from the Cook Islands.

TUI TABLE… from the left, Sarah Spooner from AM Resorts delivers
the latest product news to Amanda Thatcher, Deborah Walsh, Robert
Ingram and Jay Sarvaiya, all from TUI Watford.
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HAWAII IS encouraging holidaymakers to experience the destination as a local and with its blend of
stunning scenery and activities, offers plenty of opportunities for adventure. Surrounded by 50 miles
of white-sand coast, Kauai is home to some of Hawaii’s most stand out beaches but with 90% of the
inland only accessible by foot, also makes the perfect place for travellers wanting to discover Hawaii’s
hidden gems and explore off-the-beaten-track locations. Visitors can take a horseback ride to one of
the island’s remote waterfalls, or a zip line adventure through the jungle. There are a number of
waterfalls on the island including the Hanakapiai Falls which can only be reached by hiking but which
offers stunning views over the Nā Pali Coast, whilst Wailua Falls, a double-tiered waterfall, is easily
accessible and well suited for families with children. Visit GoHawaii.com/UK  

Shop til you drop in
Funway’s

#BlackFridayBookings
BLACK FRIDAY is coming
and to celebrate this day
of shopping and bargains
on November 23, Funway
Holidays has put 
together a series of USA
holiday offers in its new
#BlackFridayBookings
campaign.

Shoppers can head to
New York with three
nights staying at the four-
star Millennium Hilton
New York Downtown
priced from £589 per
person including direct
flights from Heathrow
with United Airlines. This
is based on two adults
sharing, travelling on
November 22 and the
package includes a
complimentary discount
shopping voucher booklet.

Alternatively, clients
can make their way to
Boston from £410 per
person or enjoy a long
weekend in Chicago from
£620 per person. Agents
should keep an eye out
for the Funway sales
team who will be out on
the road spreading the
campaign message.
Go to
www.funway4agents.co.
uk to find out more.

Visit Orlando communicates ‘Uniquely Orlando’ in latest campaign 
VISIT ORLANDO'S 2018 autumn campaign looks to deliver more than 235 million targeted impressions across a
spread of media touch points with a theme focus of 'Uniquely Orlando'.
The UK and Ireland websites have been updated to reflect this theme, and additional resources provided to make

holiday planning easier.
George Aguel, president & CEO of Visit Orlando, said: “With September and October being a key booking period,

we recognise the impact our UK and Irish agents have when helping clients select the perfect holiday destination.
Visit Orlando strives to provide both the trade and consumers with information to show them the value of choosing a
destination as unique as Orlando. With the increased exposure in the market, we’re expecting greater interest from
consumers and encourage travel agents to complete the Orlando Travel Academy to stay up to speed on the latest
developments in Orlando.”
Visit visitorlando.com/trade to find out more.

usa

CONSTRUCTION HAS begun on a new 5.8-
acre Agua Caliente Cultural Centre in
downtown Palm Springs.
Celebrating the history, culture and

traditions of the Agua Caliente Band of
Cahuilla Indians, the project is set to complete
in 2020 and will feature a cultural museum, a
Gathering Plaza, gardens and an Oasis Trail,
and Agua Caliente Spa and Bathhouse.
The new museum will be a repository for

cultural artefacts, stories and history, with
collections featuring throughout the main,
changing and art galleries. Among the
outdoor activity spaces, a Gathering Plaza
will serve as a commemorative focal point
where Tribal members and visitors can
celebrate the community and its history and
pay respect to the life-giving waters that
helped shape the region. The Oasis Trail
will meander between the museum and
spa, providing an interactive, cultural
learning environment with terraces, a
waterfall, sandy beach, fire pits and
meditation labyrinth.
Celebrating the ancient healing waters of

the Agua Caliente Hot Mineral Spring, the

spa will offer treatments rooms, outdoor
mineral pools, men and women’s
bathhouses, a tranquillity garden, fitness
centre and salon. Estimated to be at least
12,000 years old, the water from the Agua
Caliente Hot Mineral Spring contains a
mineral composition that has not yet been
found anywhere else in the world and the
Tribe has shared the healing water with
visitors for over a century.
Tribal Chairman Jeff L. Grubbe said,

“This new cultural centre provides an
incredible opportunity to share and
celebrate our history, culture and traditions
with this community and visitors from
around the world. Each federally recognised
tribe throughout this country has a distinct
culture that includes traditions, language,
historic clothing and housing styles as well
as historical food and medicine
preparations. We want to share that with
others as well as acknowledge the fact that
we are alive and well today living in the
modern world.”
For more information go to
www.visitpalmsprings.com

Palm Springs celebrates Agua Caliente Indian heritage
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PREMIER HOLIDAYS has unveiled a selection
of self-drive itineraries to Texas for 2019.
The tour operator has launched the

campaign in conjunction with Travel Texas
following a 20% year-on-year rise in
bookings to the state compared to last
year. Tim Greathead, USA product
manager for the operator, said: “Holidays
to the USA have increased in popularity for
us following a post-Brexit dip and sales
are up for 2018, which is also having a
positive impact on Texas bookings.”
Agents can download various tools

from the operator’s trade website to
promote the campaign, including posters,
flyers and social media assets detailing

the special offers. They will also earn up
to £150 in high street shopping vouchers
for each Texas booking.
Self-drive packages, which can booked

until October 31, include a ten-night ‘Cowboys
and Vineyards’ road trip from £1,699 per
person with stays at Wildcatter Ranch,
Lubbock and Austin, and an 11-night ‘Lone
Star to Creole’ itinerary also from £1,699 on
which clients can visit Dixie Dude ranch, San
Antonio, Houston, Lafayette and New Orleans.
The offers are based on two adults sharing
and travelling between January and March
2019. Flights from London, accommodation
and car hire are included.
Visit www.trade.premierholidays.co.uk
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THE MADISON Square Garden Company and Las Vegas Sands recently broke ground on the MSG Sphere at The Venetian in Las Vegas, a
new entertainment venue scheduled to open in fiscal 2021. Set to redefine the Las Vegas skyline the MSG Sphere’s iconic shape will
have a height of more than 360-feet and a width of more than 500-feet, with a scalable capacity of more than 18,000 seats all in front of
the stage. It will have the highest resolution LED screen on Earth which will wrap around the interior of the bowl, creating a visually
stunning experience, paired with a dynamically adaptive acoustics system to deliver crystal clear audio to every guest and an
infrasound haptic flooring system that will convey bass through the floor so that guests “feel” the experience. Visit www.lvcva.com

Tigris roars in to Busch
Gardens for 2019

BUSCH GARDENS Tampa
Bay has announced it will
be adding a new triple-
launch steel rollercoaster
named 'Tigris' to the park
for spring 2019.
Reputed to become

Florida's tallest launch
coaster with a 150ft.
skyward surge and an
inverted heartline roll at
more than 60mph, Tigris
will catapult riders along
more than 1,800 feet of
steel track, complete with
an array of looping twists
and breath-taking drops. A
second thrill ride will also
be arriving to the Gwazi
area of the park for 2020.
Stewart Clark, president

and general manager of
the park, said: “Tigris will
be a strong addition to our
family of world-class thrill
rides. With three intensely
exciting launch points, this
ride is unlike anything we
have in our coaster
collection. This new
attraction is a testament to
our continued investment
in the park, bringing new
and innovative experiences
to our guests.”
The Tigris queue will

include educational
content about the plight of
tigers in the wild and what
conservationists –
including the SeaWorld &
Busch Gardens
Conservation Fund – are
doing to help save them.
For more information visit
seaworldparks.co.uk

Premier Holidays help holidaymakers hit the open road 

Speakeasy Shenanigans on Visit Savannah sales mission
VISIT SAVANNAH recently embarked on a UK sales mission, meeting with key tour
operator, airline and travel agent partners.
Joe Marinelli, president & CEO of the destination’s marketing organisation, said: “We

had a really productive time in and around London and were delighted to be able to
showcase all the exciting developments happening in our exciting and historic city. The
UK remains the second biggest market to Savannah, behind Canada, and we look
forward to working with our supportive UK operators and travel agents to bring even
more British travellers to experience our Southern hospitality and charm.”
Joining Marinelli on the delegation was Mindy Shea, director of international sales at Visit

Savannah, Pritpal Singh, general manager of the new Perry Lane Hotel and Lori Lynah,
director of marketing and air service development at the Savannah Airport Commission.
A Speakeasy cocktail reception was held for the travel trade at Purl in London, to

celebrate the opening of the American Prohibition Museum in Savannah. The
organisation will be welcoming agents on upcoming fam trips and is planning further
training sessions and joint marketing campaigns with trade partners.
For further information go to visitsavannah.com
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usa
Brand USA Travel Week unveiled
for September 2019
BRAND USA has announced 'Brand USA Travel
Week', a week-long series of meetings, educational
opportunities and consumer activations designed to
encourage people from the UK and Europe to travel
to the US.
Scheduled to take place in London on September

9-13, 2019, one of the key features of the event will
be the Brand USA Travel Expo, a new forum of B2B
meetings that will highlight US destinations in an
engaging environment. Top marketers and industry
professionals from the tourism sector will also
speak at the event.
Thomas Garzilli, chief marketing officer of the

destination marketing organisation, said: “Brand USA
Travel Week will be a game-changer for the US travel
community. We believe it has the potential to change
the way that the United States engages with the UK
and European markets, promoting more opportunities
than ever before for Brits and Europeans to visit the
USA, through and beyond the gateways. Through the
creation of Brand USA Travel Week, we are sending a
strong signal of intent to grow visitation from the UK
and Europe by placing a spotlight on the USA’s world-
leading tourism assets.”
For more information visit www.thebrandusa.com

Delta increases summer 2019 services 
from Heathrow

DELTA IS increasing travel options to the US from Heathrow
for summer 2019, operating a daily flight to Portland
International Airport and two services to Detroit's Wayne
County Metropolitan Airport.
Currently, the American airline runs four services weekly

between London and Portland, the only nonstop link from
the UK. Operated in conjunction with joint venture partner,
Virgin Atlantic, the daily service to the creative capital of the
Pacific Northwest will strengthen the joint venture’s West
Coast footprint, complementing existing flights to Los
Angeles, San Francisco and Seattle.
Roberto Ioriatti, the airline’s trans-Atlantic vice president,

said: “Portland is fast becoming one of the hippest US
destinations; a vibrant, friendly city that’s compact enough to
explore by bike yet has some of America’s best national
parks on its doorstep. We’re upping our frequencies in
response to customer demand. With Virgin Atlantic, Delta
offers UK holidaymakers nonstop and one-stop access to
over 200 cities across the US, and we’re delighted to offer
more choice to Portland and Detroit next summer.”
The second daily Detroit flight will provide customers

with a chance to discover the urban chic of the motor city’s
renaissance or connect to more than 90 destinations
throughout the United States, including Chicago, Cincinnati,
Indianapolis and Orlando.
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CANADIAN AFFAIR is highlighting the freedom and flexibility available to clients who opt for a
motorhome holiday. Chris Hedley, the operator’s managing director, said: “Lots of parents want to
explore the great outdoors with their children, get back to nature and more importantly, create long-
lasting memories. A Canada motorhome holiday is the perfect option as it is cost effective, plus you have
the freedom to explore at your own pace. Canada has excellent, well-equipped campsites and the wide,
open roads are a dream to drive so it's no wonder why it's growing in popularity as a family motorhome
destination." The operator has a range of motorhome packages such as the nine-night ‘Discover Ontario’
and 14-night ‘Roaming the Rockies’ motorhome itineraries. Visit www.canadianaffair.com

Multi-Generational Thai experiences available at Pavilions Phuket
THE PAVILIONS Phuket has recently introduced a series of Thai getaways tailored towards families.

Presenting a series of multi-generational experiences, the concierge team at the all villa luxury resort can arrange
culinary sessions that will inspire teens to get creative in the kitchen with private cooking classes and a guided trip to a
local market to pick out authentic ingredients.

Family groups interested in wellness can learn ancient healing techniques from local yoga and meditation experts. The
concierge team can also send family groups with teenagers on island hopping and deep-sea diving tours, a zipline
adventure or a visit to a nearby Elephant Jungle Sanctuary for a day of feeding, walking and hanging out with the
elephants as they play and bathe. Prices at resort start from £145 per night on a bed-and-breakfast basis.
Visit pavilionshotels.com/phuket to find out more.

familyholidays

THE CRUISE Lines International Association
(CLIA) dedicated the sixth week of its
#ChooseCruise campaign to the onboard
and ashore activities cruise guests can
enjoy as a family.

Andy Harmer, CLIA UK & Ireland director
said: “Cruise holidays offer family fun by the
bucket-load with enough attractions and
distractions to keep everyone happy, no
matter the age. Never before has there
been such a wide choice of family-friendly
ships bursting with exciting diversions that
promise to wow the most energetic
youngsters, captivate world-weary teens
and excite the adults too.

“In addition to swimming pools, game
areas and kids’ clubs found on the majority
of ships, larger vessels have an enviable
array of activities for the whole family, from
surfing simulators and ice-skating rinks to
dodgem cars and virtual-reality rides where
enthusiasts battle against aliens and
zombies. There are exciting laser-tag
arenas, and some of the newest ships even
have mini-racetracks where wannabe
racing drivers can zip around in speedy go-

karts. Tiny tots are catered for admirably in
nurseries that take babies from six months
old and toddler play areas, while kids’ clubs
are aimed at children from two or three
years upwards and split into different age
groups with a full programme of parties,
scavenger hunts and games.

“Family-friendly cabins come with sofa
beds or bunks that drop down from the
ceiling to cater for groups of up to four or
five, while more spacious alternatives are
inter-connecting rooms or swanky suites
that may even have their own on-balcony
hot tub. Sailing from a UK port makes
holidaying at sea even easier, especially if
travelling with young children. Several
lines also offer family-orientated shore
excursions designed to appeal to a
younger audience, with outings to water
parks, animal attractions or daredevil
activities for budding adventurers.”

The #ChooseCruise campaign is
currently running globally across CLIA
cruise lines this month, highlighting the
different onboard experiences on offer
through a holiday at sea or on a river ship.

CLIA says #ChooseCruise for family holidays

A Sunscape Star is born
THE FAMILY-friendly
Sunscape Star Cancun will
be opening its doors on
April 1, 2019, providing an
elevated product and level
of service including new,
modern rooms and suites,
twice as much live
entertainment as other
Sunscape Resorts & Spas,
free Wi-Fi, a surf pool, 
and more.

The beachside resort is
well placed should families
like to visit the wonders
and ruins of the Mayan
Riviera and has on-site
facilities for daily land and
water activities for all
ages, a dedicated
children’s splash pool and
a Red Cross certified
Explorer’s Club for Kids
providing supervised fun
for ages three to 12 with
programmes based on
science, nature and
exploration and no
wristbands required. A
Core Zone Teens Club can
also be found onsite.

Guests will also benefit
from the brand’s
Unlimited-Fun concept
which offers 24-hour
access to food and
beverage options including
child friendly menus,
unlimited fruit juices, soft
drinks and snacks.

S08 TB 1910 2018 Family Holidays_1_Layout 1  16/10/2018  11:41  Page 23



familyholidays

travelbulletin.co.ukOctober 19 201824

James Villa Holidays reveals top
family destinations of 2018
JAMES VILLA Holidays has unveiled its top destinations
booked by families for summer 2018 with the Balearics
and the Algarve topping the list of family favourites. Of
the Greek Islands, Kefalonia proved most popular for
those with under 16s, whilst Costa Blanca took the top
spot for mainland Spain.
With many families preferring seclusion and their own

private villa, Mallorca fits the bill well thanks to its rural,
countryside boltholes. The destination is teeming with
things to do for kids of all ages, from exploring
Mallorca’s caves to hikes along the Serra de Tramuntana
mountain range, water parks and aquariums for smaller
children, mixed with sunny beaches and cultural sights,
making it a firm family favourite year in year out.
For a Greek getaway, Kefalonia has beaches like

Skala with long stretches of sand which provide quiet
sunbathing spots coupled with more lively stretches
for water sports. From kayaking and snorkelling, to
more adventurous jaunts like water skiing, the island
caters for both small kids, and big kids. For more
action and adventure, Melissani Lake makes for a fun
family day out; a dramatic underground lake that begs
to be explored by boat.
The operator offers 2,900 villas across more than 50

destinations for families seeking a villa retreat, with
private pools and games table facilities available in many
to help keep the kids entertained whatever time of day.

Zen & now with Inside Japan
INSIDE JAPAN has put together a ten-night self-guided
adventure in Japan specifically designed with families in mind.
By keeping things as simple and cost-efficient as

possible, and with extended stays in Japan’s two tourist
hubs – five nights in Tokyo and five in Kyoto – the operator’s
‘Zen & Now Family Holiday’ looks to plenty of time for
families to explore at their own pace without worrying about
missing anything or about taking it easy for a day or two.
With less time spent moving luggage and children from

place to place, families can immerse themselves in these
two destinations which offer plenty to keep all generations
happy – from theme parks for younger children to temples,
shrines and zen gardens for parents and grandparents. The
trip includes a journey on the world-famous bullet train and
interactive cookery class where families can learn how to
make their own sushi rolls.
As a guideline of pricing, the holiday costs from £4,650

per family (excluding international flights) based on two
adults, one teenager and one child aged six-11, however
the operator can provide a more accurate price to adapt to
different family sizes and itineraries can be tailored to suit
individual family interests. There is also the option to add
more cultural and hands-on activities on request.
Go to www.insidejapantours.com for more information.

Stay & play at Mark Warner’s new
Paleros Resort
MARK WARNER Holidays will be expanding its summer
offering for next year with the opening of a new resort on
the western coast of mainland Greece, complete with a
wide range of activities for families to enjoy and childcare
centres suited to all ages.
The Paleros Beach Resort is scheduled to open in May

2019 following a five-star standard refurbishment with
facilities for tennis, cycling and, thanks to its location, ideal
conditions for watersports; the frequent and light breezes
combined with the calm waters of the bay make it well
suited to water-skiing and wakeboarding. Guests can even
pre-book a private water-ski boat with an instructor, at an
extra charge, and as for other watersports, Paleros has a
selection of dinghies and windsurfers which all guests are
invited to use as often as they like.
Childcare is available to children aged from four months to

17 years old, is free for those aged from two upwards and
split into different age groups - baby club, toddler club, mini
club, junior club, kidz club & indy club. These clubs can be
used as often or as little as families like, providing parents
with an opportunity to also take part in activities knowing
their children are having fun and learning. Staff encourage
children aged three plus to get into boats (starting in the
pool/ older kids in the sea) and to take part in lots of
different activities, a full schedule of which is posted so
parents can view and to opt in or out of any specific activities.
Visit www.markwarner.co.uk for more information.
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THROUGHOUT THE summer months, Alpbachtal in Tirol stands out for its verdant landscapes
criss-crossed by more than 900km of mountain trails for all walking levels, making it well suited
to families seeking a back-to-nature summer adventure in Austria. The region offers plenty of
outdoor activities from biking and cycling to white water adventures or natural high rope courses.
There’s also the chance to try out some summer tobogganing on the new Alpine coaster ‘Lauser
Sauser’, found at the top Wiedersbergerhorn gondola station and which races downhill at up to
40kmph. An Alpbachtal Seenland Card is available and included in the accommodation, offering
numerous services free of charge, such as mountain lifts, bus services, child care and access to
lakes and swimming pools. The destination is also easily accessible from the UK, situated 30
minutes from Innsbruck airport. Visit alpbachtal.at 

‘Build’ a family break to
Denmark as new LEGOLAND

Castle arrives at Billund Resort
WHEN IT comes to family holidays
in Denmark, LEGOLAND Billund
Resort is not a resort in the usual
sense of the word, but a whole
region, packed with experiences
for kids and their parents.
In addition to the world-famous

LEGOLAND amusement park, the
region is also home to the newly
built LEGO House, safaris in
Givskud Zoo, a chance to learn
about Danish Vikings in Jelling, and
Scandinavia’s largest waterpark
called Lalandia Aquadome.
The region offers many different

types of accommodation, and in
spring 2019, the fairytalelike
LEGOLAND Castle will be opening
next door to the LEGOLAND park,
with 142 themed family-friendly
rooms. Pre-bookings at the hotel
are now available.
More information can be found at
www.visitdenmark.co.uk

LOOKING TO the nation’s holiday habits, new survey data
from Ocean Florida has found that that 16% of people in the
UK are splurging between £3,000-£10,000 on their summer
getaway with just under a third of us (31%) opting to go on
holiday twice a year.
The survey found that those with children are actually far

more likely to take multiple holidays a year, with 34% of
families taking two holidays a year, as opposed to only 28%
of households without children. Millenials were also found
to be taking less holidays each year compared to families
with kids, as only 32% stated they take two holidays a year,
indicating that although it may be thought that millennials
have more disposable income and time, it’s not always
being spent on holidays. It was also found that families
were more likely to save for their holiday over a longer
period of time. A quarter said it took five to six months,
followed by 21% saying it took 11 to 12 months with just
under a fifth saying it only took them three to four months.
Sabrina Hamilton of Ocean Florida said: “It’s interesting

and wonderful to see how many families really seem to
value holiday time together. And with research revealing
just how important holidays are to a child’s development,
it’s great to see just how many families are choosing to
make the most of their time together and venture on two
holidays a year.
“Family holidays are such a crucial part of growing up,

and there are so many different ways for families to make
the most of them. Pairing a dream holiday to Florida with a
smaller trip, perhaps somewhere in the UK, is a great way
to maximise on family time together throughout the year.”
For more information visit www.ocean-florida.co.uk

Squeezed middle families holiday
more than childless millennials

Butlin’s gets into the festive spirit with
Christmas Fantasy Breaks
BUTLIN’S IS encouraging families to get into the festive
spirit with a Christmas Fantasy Break or Just for Tots
Christmas Break this December.
The breaks are available across all three of the brand’s

resorts with a host of Christmas themed activities and
entertainment on offer, including the chance to visit Father
Christmas at his Winter Grotto. Kids can also visit the
Skyline Pavilion for ‘Skyline Snowstorm’, a live performance
from Father Christmas and his friends, and enjoy a big
screen experience at Butlin’s Silent Cinema. Little ones can
also design their very own Christmas mug as a holiday
memento and take part in other festive arts and crafts.
Live entertainment including the ‘Theo the Mouse

Christmas Show’ is available on December 12 and 19 at
Bognor; December 18 at Minehead; and December 11 and
20 at Skegness. For those looking to enjoy a classic
pantomime, ‘Cinderella Rocks’, is available on all
Christmas breaks.
Guests can book a Christmas Fantasy Break or a Tots

Christmas Break during December from £44 per person.
This price is based on two adults and two children sharing
a Silver Apartment arriving on December 18 for a three-
night stay at Skegness resort in Lincolnshire.

S10 TB 1910 2018 Family Holidays_3_Layout 1  16/10/2018  12:53  Page 28



S10 TB 1910 2018 Family Holidays_3_Layout 1  16/10/2018  12:53  Page 29

https://www.palladiumhotelgroup.com/en/


familyholidays

travelbulletin.co.uk30

@TravelBulletin

TravelBulletin

Jeanette Ratcliffe
Publisher
jeanette.ratcliffe@travelbulletin.co.uk
Stews, soup, potatoes, diet coke and wine.

Adam Potter
Features Editor
adam.potter@travelbulletin.co.uk
Coffee…just coffee

Georgia Lewis
Managing Editor – News Team
news@travelbulletin.co.uk
Pasta - if it's good enough for Sophia Loren...

Hiriyti Bairu
News Editor – News Team
news@travelbulletin.co.uk
Cup of tea!

Lauretta Wright
Contributing Editor
lauretta.wright@travelbulletin.co.uk
Pic n Mix sweets (and good old Yorkshire Tea)

Paul Scudamore
Contributing Editor
Baked beans/Guinness

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk
Drink: Beer Food: Roast Chicken

Tim Podger
Account Manager - Far East
tim.podger@travelbulletin.co.uk
A good pint of beer.

Bill Coad
Account Manager
bill.coad@travelbulletin.co.uk
Kebab

Matt Gill
Senior Account Manager
matt.gill@travelbulletin.co.uk
Ting

Sarah Terry
Account Manager
sarah.terry@travelbulletin.co.uk
Water and Pizza 

Hannah Carter
Events & Sales Administrator
hannah.carter@travelbulletin.co.uk
Water...

Ashweenee Beerjeraz
Events & Sales Assistant
ashweenee.beerjeraz@travelbulletin.co.uk
Eating cakes and drinking tea

Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
Sparkling Water

Lucia Mathurin
Junior Designer
lucia.mathurin@travelbulletin.co.uk
Chocolate...I have a sweet tooth

Eugenia Nelly Mendes
Head of Production
production@travelbulletin.co.uk

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place
London, SW1W 0EX

Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

October 19 2018

We asked our staff the following question this week:

What food/drink item(s) could you not do without?

Crossword:
Across: 1. FLYBE, 3. LOPEZ, 5. ALICANTE, 7. TORBAY, 8. AGRA, 
10. ALPS, 11. VIENNA, 13. SLOVENIA, 14. IPSOS, 15. YARRA. 
Down: 1. FIRST MAN, 2. ETIHAD, 3. LUAU, 4. PATAGONIA, 
5. ACROPOLIS, 6. CALABRIA, 9. DISNEY, 12. AVIS. 

Highlighted Word: LATVIA

Where Am I?:Middle of the World monument, Quito, Ecuador

puzzlesolutions

020 7834 6661

ONLY FOUR-and-a-half hours from the UK and with over 300 days of sunshine, Cyprus
makes for a good destination option for families seeking a winter break. The island has
some of Europe's largest themed waterparks, go-karting and mini golf courses, zoos,
rock climbing, local handicraft workshops for all ages, rope parks, water sports across
the coastline and kayaking at rivers and dams. Animal-lovers also have plenty of fun
options too such as horse riding at family-run riding schools and Bio Farms to feed the
animals and see how sustainable family run farms are run. Go to www.visitcyprus.com
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