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CONSUMERS APPEAR to be cutting back on everyday
luxuries, but are still planning to splash out on holidays
in 2018, according to research by audit, tax and
consulting firm RSM. 
The survey of more than 2,000 adult consumers across

the UK revealed that more than half of those questioned
(51%) now describe themselves as ‘cost-conscious’ buyers
when it comes to spending on clothes, homeware,
technology, beauty and eating out. 
However, a quarter of consumers across all generations

said they had spent more on holidays in the past 12
months, with the same proportion planning to increase
their spend on travel and tourism next year. 
The findings appear to contradict the theory of the

Lipstick Index – the notion that in times of economic
hardship, consumers choose affordable luxuries over big
ticket purchases – and point to an attitudinal shift among
consumers who favour experiences over things. 
Ian Bell, the company’s partner and head of travel and

tourism, said: “We’re seeing the rise of the experience

economy. Whilst our research illustrates the emergence of
cost-conscious consumers as the economic squeeze on
living standards intensifies, today’s consumers still want to
spend big on brag-worthy experiences whilst showing more
restraint on everyday necessities.”  
David Taylor, managing director of Neilson Holidays,

said: “The summer holiday remains sacrosanct – they’re
effectively ring-fenced, and it is during these holidays that
consumers will have the propensity to spend more, come
what may. Whereas winter holidays remain more
discretionary and vulnerable to the cost-conscious,
particularly in times of austerity.’ 
Responding to why the Lipstick Index may no longer

apply, Taylor said: “Life is a lot more pressured than 25
years ago. Our lives are busier. The pressures applied at
school and in our jobs are far greater. Holidays have
therefore become the beacon for reconnecting with our
family and friends and unplugging from our daily lives and
distractions. Holidays, and more significantly, experiences
have become far more important to us. 
“The fast growing experience economy is fuelled by

both ends of the demographic scale - by a health-
conscious generation Z who have always prioritised
active holidays and experiences, and by the more mature
who increasingly want to do more than sit on a beach.
Consumers across the board are recognising that people
switch off better by switching on – it’s a more effective
means of distraction from our daily lives.”

THE DOMINICAN Republic Tourist Board (DRTB), in partnership with BA, took a group of agents on a seven-day fam trip recently to enjoy the
sights of Punta Cana, La Romana and Santo Domingo. Pictured on Bavaro Beach are, from the left: Sonja Rogers, DRTB; Joel Hills, Kenwood
Travel; Carlos Batista, MITUR; Andy Reding, Lotus Travel Group; Aduke Thomson, Travel Impressions; Rishin Shashikant, The Holiday
Place; Michelle Murray, Travel Counsellors; and Karen Whyte, Barrhead Travel. 
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NEWS BITES
�  HARD ROCK Hotels has officially launched Rock Om, an in-room
yoga experience, in partnership with Manduka. Available at all of
the brand's hotels worldwide, the programme is designed to
deliver a customised yoga experience, allowing guests to refresh,
rejuvenate and re-energise the mind, body and spirit through the
power of music. 

�  RELAIS & Châteaux has launched its new guides for 2018, listing
more than 550 hotel and restaurant members of the association.
This year the guide is themed around the sun and offers three
new sun-filled Routes de Bonheur, Relais & Chateaux’s expertly
selected itineraries for discovering the world, as well as
showcasing the latest additions to the association and a full list of
hotels and restaurants that are part of the brand. 

�  EASYJET HAS teamed up with Collinson Group to offer customers
travel insurance solutions. The partnership sees Collinson
supporting easyJet sales as well as customer servicing, claims and
assistance in 13 European markets, with products and pricing
tailored to a number of traveller profiles. The pricing engine uses
variables such as the traveller’s destination, time of year, group
size and flight add-ons to highlight a product that’s likely to
resonate best with that customer.

TUI (FORMERLY Thomson) has
announced it has added an additional
weekly flight to the popular Egyptian
destination of Hurghada for summer
2018 operating out of 
Birmingham Airport. 
Holidaymakers from the Midlands

will now have even more choice when
it comes to booking a holiday to
Hurghada, with the operator adding a
Friday flight to its summer flying
programme. Flights start in May and
will operate twice-weekly. 
As well as additional flights to

Hurghada, residents from in and around
the Midlands now have a wide choice of
destinations to choose from when
booking their holidays this summer with
the new route to Podgorica in
Montenegro already on sale.

Karen Switzer, the company's director
of aviation planning, said: “We are
delighted to be expanding our
programme from Birmingham Airport
for summer 2018. We have added a
Friday flight to Hurghada meaning we
now fly twice a week to the Red Sea
destination and with this additional flight

customers can now book ten- or 11-
night holidays. In total we have more
than 62 routes for customers to choose
from when booking their holidays from
Birmingham Airport. Holidaymakers in
the Midlands will now have wider access
than ever before to our diverse collection
of destinations and hotel concepts.”

travelbulletin.co.ukJanuary 19 20184

newsbulletin

ON YOUR GUARD...Unique Caribbean Holidays recently hosted a
royal-themed event at the Sandals Luxury Travel Store in London
to mark the opening of Sandals' second resort on Barbados,
Sandals Royal Barbados. Pictured are the operator's Harvey
O’Hara and Tara Brancaccio, dressed as royal guards. The new
resort offers 222 butler and concierge level suites, a bowling
alley, barber shop and a rooftop infinity pool. Guests staying in the
top level suites will also receive a Rolls Royce transfer from the
airport to the resort. The resort also features a full-service
15,000sq.ft Red Lane Spa; four bars offering unlimited premium
spirits and five signature dining establishments including French,
Caribbean and Mediterranean cuisines, as well as new American
and Asian-fusion concepts.

The Travel Network Group offers series of recruitment Open Days
THE TRAVEL Network Group is to stage a series of Open Days targeted at new entrants to the independent travel
market, as well as established businesses already operating in the sector who would like to know more about the
group’s membership options.
They will take place at the group’s offices in Woking with the first one being hosted on January 26. It will begin

with lunch (optional) at 13:00, with presentations beginning at 14:00 and a finish time of 16:00.
Whilst the Open Days will focus on the benefits associated with all of the group’s core brands of Worldchoice,

Worldchoice Plus, The Travel Trust Association (TTA) and Independent Travel Experts (ITE), the first event will
predominantly concentrate on TTA membership.
To register see events.ttngsites.co.uk/journeytosuccess, email joinus@thetravelnetworkgroup.co.uk or call 01483-545780.

Additional flights to Hurghada for Midlands holidaymakers from TUI
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Canary Islands voyage from Cruise & Maritime Voyages
CRUISE & Maritime Voyages (CMV) is offering a springtime voyage to the Canary Islands. 
Departing from Tilbury on March 16 to Gibraltar, Lanzarote, Gran Canaria, Tenerife,

Madeira and Lisbon for 15 nights, fares lead in at £1,179 per person including the current
10% bonus New Year discount on top of a 40% saving from the original fare. 
Highlights of the cruise include the chance to see the Rock of Gibraltar at the entrance

to the Mediterranean from where passengers can take a cable car ride to enjoy the
grandstand view across the Strait of Gibraltar to Africa. Calling at Lanzarote, passengers
can discover volcanic scenery from the slopes of Fire Mountain where the lunar landscape
has been the backdrop for a number of famous films. In Gran Canaria passengers can take
an optional excursion to visit Jardín Botánico Canario Viera y Clavijo, the largest botanical
garden in Spain, featuring more than 500 plant species, native to the Canaries. 
The current 10% bonus discount offer is available until January 31 and the fare quoted is

based on two sharing a twin inner cabin and includes full board cuisine, afternoon tea and
late-night snacks. Also included is a Captain’s Cocktail Party, complimentary tea and
coffee between 06:00 and midnight, big show entertainment, cabarets and classical
interludes, daytime activities and leisure facilities, guest speaker and arts & crafts’
programmes, porterage of luggage (port to cabin) and port taxes. 
For details see cruiseandmaritime.com or call 0844-998 3877. 

newsbulletin

SUPERBREAK HAS launched a campaign for agents to promote
with a range of free added-value offers for bookings made by
January 31. They include Thames sightseeing cruises, free hotel
nights and free bottles of Prosecco. Call 01904-436000 or visit
superbreak.com/agents for details. 

JUST TRAVEL Cover has launched a new
scheme which offers holidaymakers increased
peace of mind in relation to travel disruption
caused by an act of terrorism abroad.
A turbulent few years of terrorist attacks

in popular holiday hotspots including
Barcelona, Paris and New York has left
many tourists feeling uneasy about visiting
certain locations and many standard travel
insurance policies do not provide cover for
visitors caught up in these tragic events.
The new scheme, Infinity Travel,

underwritten by Lloyds of London, not only
offers cover for injury, loss or damage to
possessions should a terrorist attack take

place while tourists are on holiday, but also
provides cover if the UK government issues
advice not to travel, thereby providing
customers the flexibility to rearrange or cancel
without the fear of losing out financially.
Increased baggage and money cover are

available too, as well as cancellation of up
to £50,000 which is ideal for high value
holidays, plus the terrorism extension
comes as standard with Gold policies
meaning travellers do not need to buy
additional ‘bolt-on’ style extensions or have
multiple policies for this increasingly
expected area of cover.
For details see http://infinitytravel.co.uk/

Air Corsica to offer
flights from Stansted

this spring 
WITH THE arrival of its sixth
Airbus A320, Air Corsica
will start flights from
Stansted to Ajaccio, Bastia
and Figari in spring, with
up to nine weekly flights
during peak months.
Fares start from £49

one-way including free
seat choice, newspapers,
magazines, snacks and
drinks, as well as 23kg 
of luggage.
The carrier operates a

fleet of 12 aircraft on 33
routes constituting more
than 50% of the flights 
to Corsica.
For further information see
aircorsica.com and apg-
ga.co.uk

Reduced deposit &
free laundry service

from RSSC 
REGENT SEVEN Seas
Cruises has introduced a
reduced 10% deposit as well
as free valet laundry on
selected European
itineraries. A further four
Mediterranean sailings and
one Northern 
European sailing will feature
reduced fares.
The reduced deposit of

10% applies to nearly all
sailings and suites in 2018 up
to 2020, when booked by
January 31, and can be used
on all-inclusive, ultra-luxury
sailings across the world, in
destinations including
Alaska, Asia, the Caribbean,
Europe and South America to
name a few. 
Usually reserved for

platinum members of the
line’s past guest loyalty
programme - Seven Seas
Society - now all guests can
enjoy free unlimited valet
laundry on 29 summer
Mediterranean sailings on
Seven Seas Explorer and
Seven Seas Voyager. 
The sailings visit some of

the most iconic ports in the
region and being only a short
flight away, guests can pack
that little bit lighter, knowing
that their favourite travel
garments will be returned to
them clean, pressed and
fresh as new.
Four sailings on Seven

Seas Voyager will include
reduced fares offering even
greater value to guests who
want to see classic
Mediterranean destinations
in the height of luxury. 
The sailings which depart

in June and July, range from
seven to 12 nights in length
and visit the best of the
Mediterranean from France,
Italy and Spain to Croatia and
Montenegro. 
Guests on these sailings

will also receive reduced
deposits as well as
complimentary valet laundry.
For more information or to
book call 02380-682280 or
visit rssc.com 

New cover scheme seeks to allay traveller terrorism fears
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FLYBE HAS introduced a brand refresh to better reflect
the extent of its local presence, not only in the UK but
across its mainland European network. 
The airline has introduced the strengthened brand

which includes the ‘Close to You’ strapline to its
marketing messaging. 
Roy Kinnear, the carrier's chief commercial officer,

said: "Flybe specialises in bringing people together and,
in this day and age, it is more important than ever for
companies to establish a real personal connection with

their customers. This is why we feel ‘Close to You’ is the
perfect message to marry our commitment to quality
customer service with our extensive route network. It
not only connects our business and leisure travellers
intra-regionally but also to our many international
codeshare partners at key metropolitan airport hubs for
seamless onward long-haul travel. Establishing a warm
friendly presence in the often faceless hustle and bustle
of the aviation world is something that all of us are
working towards making a reality.”

travelbulletin.co.ukJanuary 19 20186

newsbulletin

BERGEN AIRPORT is following the example of its Avinor sister airports, Oslo and Stavanger, by implementing BlipTrack queue
management technology to eliminate wait time guesswork, optimise resource utilisation and improve the passenger experience. Norway’s
second busiest airport, which welcomes more than six million passengers annually, has adopted the BlipTrack queue management
solution to accurately measure and predict how many people are standing in line and for how long. The detailed, minute-by-minute
measurements and prediction insights will help the airport to better comply with service level agreements and minimise queue build-up,
to ensure that passengers have an optimum airport experience.

Flybe introduces brand refresh to reflect its local presence in UK & Europe

CroisiEurope expands hotel barge programme with new cruise from Paris
CROISIEUROPE IS expanding its popular hotel barge programme with the addition of a new cruise from Paris to the
Petite Seine which takes guests through stunning landscapes to impressive man-made wonders.
Guests will board the hotel barge Raymonde in Paris before enjoying a romantic night cruise. The next morning

they’ll set off on a foot tour of Paris taking in some of the most important sites such as the Place de la Republique,
the grand boulevards, the Palais Garnier, the Madeleine Church, the Place Vendôme and the Louvre. 
The cruise then departs for Evry where it will overnight before moving on to Melun from where guests will enjoy a

tour of the Palace of Fontainebleau and its magnificent gardens, as well as a visit to the cosmopolitan town that
sprung up around the château.  
The following day, guests will set off by coach for Troyes, a medieval town in France that features half-timbered

houses dating from the 16th century. After lunch, guests will head for the tourist Champagne route, travelling
through landscapes where vines, forests and plateaus combine with picturesque villages. The highlight of the tour is
a visit to a wine cellar where guests will indulge in Champagne tasting before heading back to the hotel barge.
The next day there’s a visit to the Château de Vaux-le-Vicomte which was commissioned by Nicolas Fouquet and

designed by a number of renowned artists who were also behind the design of the legendary Palace of Versailles.
The afternoon will be spent sailing towards Paris and the hotel barge will remain at the Orsay wharf overnight. 
The following morning, the Raymonde will cruise the Canal Saint-Martin which flows through the former working-

class district of Paris, which has kept all its romantic charm of yesteryear. In the afternoon, guests will discover the
Saint-Germain-des-Prés district on a guided tour before returning onboard for a gala dinner and evening. 
The seven-day cruise starts in Paris and visits Evry, Melun and Saint Mammes before returning to Paris. There are four

departures - on October 6, 13, 20 and 27, with cruise-only prices starting from £1,954 per person for seven days on the
Raymonde in an outward facing cabin including all meals and drinks, excursions, the use of bicycles and port fees. 
To book or for more information call 020-8328 1281 or visit croisieurope.co.uk
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IREAD a very interesting article in the Daily Mail entitled:‘Why you should claim on your home cover if your bag
goes missing on the beach’. 
Holidaymakers who are victims of theft can get four times

as much by claiming on their home insurance rather than a
travel policy. Money Mail research found that if a couple’s
room was ransacked and thieves made off with £2,000 worth
of possessions, they would typically get back just £515 from
their travel insurer! Half of the 932 travel insurance policies
analysed by Defaqto limit the amount you can claim for
valuables to just £250 less an excess! Roughly 8 in 10 home
policies offer customers the option of paying a little extra to
cover their belongings outside of the home including trips
overseas. Another 14% provide this cover as standard
according to Defaqto. Bear in mind though that if you have to
make a big claim your premium may go up the next year. It’s
still important to take travel insurance out because it’s vital
for medical bills and it is certainly worth doing a bit of
research to check out your insurance policies.
I love it when actors/famous people get involved in

rescuing animals. Peter Egan does a lot to stop the dog
meat trade with HSI (Humane Society International) and
save the moon bears, and if it weren’t for people like him
going public and adding their name to actions, a lot of these
animals would still be suffering. 
I also love it when operators do all they can to help travel

agents. If Only..., who is very pro-travel agents and only sells
its products through them, has raised commission levels to
help with agents facing planned changes to credit card
charges. They also now have an online booking system and a
new website, the Best of Both Worlds peak campaign, all
things to help the travel agent.
Got a great tip if you have this horrible cough that is going

around: rub VIC, my new best friend, on the soles of your
feet at bedtime and put socks on and your coughing will be
much reduced – it worked for me!
I wish that 2018 will be a fantastic year for the 

travel industry!
‘Never regret a day in your life, good days give

happiness, bad days give experience, worst days give
lessons, best days give memories’.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin

January 19 20188

Inghams Lakes & Mountains offers up
to £100 savings in summer programme
INGHAMS LAKES & Mountains is giving guests the
opportunity to try something new this year, as part of its
expanded summer 2018 programme, which now includes
Portugal and Madeira, new programmes in Italy and
Austria, plus a range of new multi-centre holidays in
Norway, Slovenia and Switzerland.
To help guests discover a new holiday hobby, the

company is offering up to £100 off per couple on many
Lakes & Mountains holidays for summer when booked
before January 31, subject to availability. The offer is valid
for many three-, four-, seven-, ten-, 11- and 14-night
holidays with selected flights.
As an example of prices, a seven-night stay at France's

Chalet Hotel Sapinière in Chamonix costs from £513 per
person including flights, transfers, half-board
accommodation plus afternoon tea and cake.
For more information visit agents.inghams.co.uk or call
01483-791111.

Normanton...
Notes from

• NEW: Win a seven-night stay in
Orlando with park tickets, £100
Love2Shop voucher and a case of
beer or wine with The Holiday Team 

• Win an £100 Amazon voucher 
with Sudtirol

Visit travelbulletin.co.uk for details on

the above websclusives.

travelbulletin.co.uk

Levada Walks in Madeira
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Booking incentives
�  Agents hAve the chance to win weekly prizes including £100 Love2shop vouchers and an
exclusive personal shopping experience with Bourne Leisure's national account
manager, Louise tansey, or sales executive, gemma Wilks. For the chance to win,
agents should book a Butlin’s, haven or Warner Leisure hotels 2018 break by February
5. Weekly prizes are available including a goodie bag or gift worth up to £15, a £50
Love2shop voucher or an exclusive personal shopping experience with either Louise or
gemma and £100 Love2shop vouchers to spend. throughout the five-week campaign, Louise
and gemma will be giving away a further 300 goodie bags during their store visits,
offering agents the opportunity to bag a cuddly Brainz and a £5 Love2shop voucher.

�  For every six-night stay booking made at Jamaica Inn in ocho rios agents will
receive a Us$60 bonus in addition to their monthly commission. the offer is valid on
new and confirmed bookings made directly with Jamaica Inn until september. 

�  CArnIvAL CrUIse Line has announced details of its WAve booking incentive which runs
until February 28. For every booking claimed through the line's Loyalty rocks Club,
agents will earn 15 points/£15 with the top 20 bookers bagging themselves a trip to
Ibiza in June in conjunction with Ibiza rocks hotel. to register for the Loyalty
rocks Club, agents should visit loyaltyrocksclub.redpoints.co.uk

�  AvIs hAs teamed up with oman Air to launch an agent incentive that will see ten
winners enjoy a five-day driving tour across oman, with luxury hotel accommodation
included. every agent making an Avis booking at any location worldwide, or an oman
Air flight booking to anywhere from heathrow or Manchester airports can enter by
sending their reference number to avisgrandtour.com/oman along with a short tagline
as to why they should win by February 28. 

agentbulletin

Fancy a fam?
FOR THE 20th year running, Contiki is giving agents the chance to win a VIP trip, culminating
at a legendary music festival as part of the hotly anticipated ROCK Around the World annual
incentive. Winners will travel through the West Coast of LA, San Diego and Vegas, and take in
a well-known festival in the area. Top selling agents and wildcard winners can earn their spot

on the trip to the US (30 places available). The incentive booking period is open now until
March 31 and every booking an agent secures between these dates will count as another

entry into the wildcard draw. To register for the incentive email rock@contiki.co.uk
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NEWS BITES
�  LONDON BIGGINHill is announcing the creation of 2,300 new jobs
at the airport within the next 20 years as part of its LoCATE
(London Centre for Aviation, Technology and Enterprise) strategy,
which sets out the airport's vision for a sustainable future for both
the airport and the local community by investing in infrastructure,
skills development, training and job creation. See
locateatbigginhill.com

�  KANIKA HOTELS& Resorts, a group hotel operator with hotels and
resorts in Paphos, Limassol and Agia Napa, is due to unveil its new
luxury hotel in Paphos, adding the island’s first custom-designed
couples only hotel to the Kanika family. The company, which has
collectively earned 43 international and local awards over the last
year, has also announced a major upgrade of the Olympic Lagoon
Agia Napa to reintroduce it as a five-star hotel.

�  THE ZIPLINE at Grand Canyon West has now opened. It consists of
two 'quad ziplines', each with four steel cables running side-by-
side in parallel formation, to allow groups to soar together nearly
1,000ft above the floor of the canyon – at speeds approaching 50
miles per hour. The first of the two lines measures about 1,100ft in
length and the second line, set at a steeper grade, propels guests
on a 2,100ft-long downhill adventure, complete with views of
nearby Quartermaster Canyon. Ticket prices have been set at $89
per person. For details see grandcanyonwest.com

newsbulletin

MOVERS
�AIR TRANSAT has appointed Liz Langan as UK sales
manager with responsibility for Southern England.

�LUCY HONE has joined Uniworld Boutique River Cruise
Collection in the newly created role of sales 
manager south.

�EUROSTAR HAS appointed Mike Cooper as CEO.
�REGENT SEVEN Seas Cruises has appointed Georgia
Lewis as its regional sales executive.

�SCENIC AND Emerald Waterways have announced that
Danny Joel has joined the company as sales 
manager, South.

�KEVIN GEORGE has been appointed as chairman of Red
Funnel Group.

� IVOR HUGHES has joined Dolphin Dynamics in the new
position of sales manager.

�ROYAL CARIBBEAN has appointed Lucy Preece to head
of retail south and Vicky Billing to head of retail north.

�TRAVELPORT HAS appointed Melanie Bryant as client
delivery executive for the EMEA region. 

�HANNAH ZAJAC has joined Funway Holidays into the
newly-created role of agency sales executive.

�CENTARA HOTELS & Resorts has appointed Allen
Thomas as vice president business development.
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Where Am I?

Named after the King that commissioned it, this medieval gothic
bridge crosses the Vltava River connecting the Old Town and Lesser

Town. Towers at either end offer panoramic views of the city and across
the walkway pillars are decorated with baroque statues of saints.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, January 25th. Solution and new puzzle

will appear next week.

The winner for 5th January is Anne Birkett, Dawson &

Sanderson in Northumberland.

January 5th Solution: A=3    B=4    C=5    D=8

Number: 003

Across 
1. National airline of 4 Down (6)
3. C4 murder drama starring Sarah 

Lancashire (4)
7. British boxer, ___ Fury (5)
9. This country's flag is a tricolour of saffron,

white and green (5)
10. Capital of Cameroon (7)
13. Turkish low-cost airline, sounds like a

mythical horse (7)
15. English actor, Jeremy (5)
16. Irish county (5)
17. Jane Austen novel (4)
18. Riga is the capital (6)

Down 
1. Family at the heart of the movie, All the

Money in the World (5)
2. Denver international airport code (3)
4. Jakarta is the capital (9)
5. Rocky Mountain state (5)
6. South of France resort city (4)
8. Capital of Sweden (9)
11. Comedian, Jack (3)
12. State capital of 5 Down (5)
13. Currency of Chile (4)
14. Major ferry Line (5)
16. National carrier of the Czech Republic (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 38

Crossword

Su Doku

N
um

be
r: 

00
3

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D

S03 TB 1901 2018 News 2_Layout 1  17/01/2018  10:14  Page 11



Industry
Insight by...

Andy Stark, managing director of The Global Travel Group, shuns New Year’s resolutions
in favour of ‘anti-resolutions’... 

WELCOME TO 2018! By now I’m guessing your New
Year promises to get fit, shake off those Quality
Street and Christmas cheese-induced love handles
and hide away the corkscrew until February have
vanished as quickly as the festive wrapping paper.
Well cheers to that!
The problem with resolutions is that they are far too

easily broken, especially in the dark and depressing
days of January. So I thought I’d do something different
and start this latest 12-month period with a list of
‘anti-resolutions’. Or more accurately, issues that I’m
not going to worry about at all.
Spend any time working in the travel industry and

you’ll quickly realise that our default position is to

worry. How will bookings go this year with the economy
in such turmoil? What about that bit of complicated
legislation just on the horizon? Is my job going to
replaced by a robot somewhere in the Far East?
Invariable though, things turn out OK. And the

reason for it is that our business has an uncanny knack
for just getting on. We’ve coped before and we’ll cope
again. Having said that, you’ll be wanting some
examples. So here goes:
First up, let’s take a look at Tunisia. After being hit

with two horrific terror events against tourists, the
destination is now making a slow return, with both
Thomas Cook and TUI introducing small programmes.

Sure, it’s a small and tentative step, but this
beautiful and friendly country has taken big strides
to improve security and deserves our support. I’m
looking forward to the days – hopefully sooner
rather than later – when a full schedule of flights
are heading back there and cruise lines restore
their port calls. The country’s tourism authorities
have shown how having a positive outlook can pay
off and we should all support this.
Meanwhile, there’s the Monarch failure. Proof that

the industry is a basket case? Don’t you believe it.
While the collapse of such a big and well-loved
business was a real blow – and especially so for its
many excellent and committed staff – the truth is that
out of adversity comes opportunity.
Monarch’s air passengers were traditionally younger,

DIY clients in search of bargains. Word on the street is
that, having had their fingers burned, these same
clients are beginning to look more favourably on
package deals. In the wake of the failure the industry
was, for once and at long last, able to get its message
over about protection.
Ultimately, it pays to be optimistic. In 2017 sales at

Global were 20% up across the membership. We added
25 members too. Good stuff, and a real sign that life as
a travel agent can be rewarding.
So yes, keep an eye on the terror threat and keep

offering great advice. Accept that Brexit rumbles on
and that people will want to get away on holiday to
escape all the talk. Learn everything about the new
GDPR rules on data and show clients how professional
you are. The issues come and go, so just resolve to
keep on being brilliant. 

“Life as a travel agent 
can be rewarding…"

bulletinbriefing
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RAK TRAVEL Master, the new travel agency e-learning platform developed by the Ras Al Khaimah Tourism Development Authority, has
now gone live to help agents become experts on everything the emerging tourism destination has to offer. Agents can gain access to
unique benefits on completion of their training, such as: discounts on destination activities and attractions; invitations to exclusive
workshops and events; and the chance to attend a fam trip to explore Ras Al Khaimah. Find the programme at raktravelmaster.com

Silversea launches
‘Silver Explorer’ badge 

SILVERSEA HAS now
added a sixth badge to its
online travel agent
training portal. 

The new ‘Silver
Explorer’ badge will allow
agents to learn about the
ship’s stem-to-stern
refurbishment, deepen
their knowledge of the
refreshed public areas,
dining venues on board and
the range of redecorated
suites and offer them the
chance to study Silver
Explorer’s upcoming 2018-
2019 voyages.

Connie Georgiou, the
cruise line’s sales director
for the UK and Ireland,
said: “With Silver
Explorer’s recent
refurbishment, we are
excited to offer this new
badge on our innovative
online training portal. This
badge is perfect for agents
looking to educate
themselves on the ship and
to gain a better
understanding of Silver
Explorer’s layout and new
improvements.” 
To visit the online training
academy
visit silverseaacademy.com

training

ABTA HAS created a new online training
platform aimed at supporting frontline
sales staff in the travel industry.

Designed by travel trade e-learning
provider, Equator Learning, the ABTA
Knowledge Zone has been launched to
coincide with the peak selling period to
provide relevant, practical and digestible
information for ABTA member sales staff on
a range of relevant topics.

The first training module presented on
the platform is ‘All About ABTA’, which
will teach sales staff about what ABTA
means for them and their customers. The
module has been designed to help staff
understand what benefits their customers
get through their company’s membership
of ABTA, as well as giving details of the
support, advice and expertise the
association provides to its members. Once
staff have completed the training they will
be able to download a certificate. 

Other training modules will be launched
on the platform in coming months, on a
range of different topics, as part of the
group’s commitment to keeping members
informed about key industry issues and to
support on-going learning and career
development. These ‘bite-size’ modules will
be designed to complement the
association’s programme of seminars,
workshops and conferences.

Victoria Bacon, the association’s director
of brand and business development, said:
“Travel professionals are selling holidays in
an increasingly changing and sometimes
uncertain or volatile environment, and
customers expect their travel company to
be a comprehensive source of information

on all things travel-related.
“The ABTA Knowledge Zone will support

frontline travel staff by providing them with
short, simple-to-use training modules that
will help them provide customers with
valuable information when they’re
researching and booking their holidays or
business travel arrangements. Staff who
complete the online training can then go on
to develop their knowledge in specific areas
further by attending the relevant ABTA
event, which will provide more in-depth
learning and training.

“We’re pleased to be working with
Equator on developing this training and we
look forward to rolling out new modules
throughout 2018.”
Members can access the Knowledge Zone
either through ABTA’s new education and
careers hub or directly at
abta.com/abtaknowledgezone

ABTA launches new online training platform 
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Inghams reveals better revenue results
for agents completing The Academy 
INGHAMS HAS revealed that agents completing modules
on ‘The Acedemy’ have booked 22% more revenue (YOY)
than those who haven’t yet registered.

Since its launch in March 2017 the learning platform,
designed to give agents the tools to speak knowledgably
about the operator’s Ski and Lakes & Mountains
programmes via a range of videos and interactive courses,
has seen more than 1,250 travel agents registered.

Agents who completed a minimum of three modules
were entered into monthly prize draws and six travel
agents were awarded prizes throughout 2017. In August,
a further three modules were added, including: ‘The
Mountains’, ‘The best destinations for walking’ and ‘The
best destinations for relaxing holidays’.

Simon McIntyre, head of sales for the operator, said:
“We’ve had a wonderful first eight months since
launching The Academy, with more than 7,500 modules
completed and hundreds of hours of learning time
logged. It’s encouraging to know that our agent partners
have found our new e-learning portal useful to their
roles and we congratulate all our 2017 winners along
with a special thanks to all those who have completed
all modules. In 2018, we’ll continue to update and
develop the content across The Academy, to further
support our agent partners, and we encourage everyone
to register or re-visit to find out what’s new.”
Agents can visit learning.inghams.co.uk and enter their
agent password to get started.
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Learn & book with Qantas for your
chance to win an Aussie adventure
TRAVEL AGENTS have the chance to win a non-stop
flight to Australia in Business Class for themselves
and a friend on the new Qantas Dreamliner, with
£1,500 spending money.

The lucky winner will start their journey in style at
the new Qantas London Lounge before experiencing
the airline’s Australian hospitality first hand when they
step onboard. 

To enter, agents need to complete three modules on
the new Qantas Learning Hub, and make an eligible
booking with the airline by January 31. The more
bookings made, the more chances there are to win.

In addition the company will send agents a £10
Love2Shop gift card as a thank you for registering and
completing a minimum of three Qantas Learning 
Hub modules.
To access the hub go to learninghub.qantas.com or for
more details visit qantas.co.uk/agents 

Discover Italy with Voyages-sncf
COINCIDING WITH the launch of a wider range of
Trenitalia trains and fares available for travel throughout
Italy via Voyages-sncf.eu, the company has launched a
new incentive for agents on its training platform.

Agents who complete the online training course by
January 31, including the new Trenitalia module, will be
entered into a prize draw to win one of ten espresso
coffee makers and set of espresso cups.

Travel agents can now book tickets, including seat
reservations on medium and long distance trains, for
travel across the whole Trenitalia rail network including
high-speed Frecciarossa and Frecciargento services.
Rather than sending tickets by post, agents can readily
email customers with a link to download the ticket so
they can print it off for themselves and can also provide
customers with the option to choose from up to four
different classes of travel to help them find the fare that’s
best suited to their needs.

There is also the option to sell tickets for Thello day
and overnight trains between France and Italy and cross
border services between Italy and Switzerland.
Agents can access the course at
beaeuropeanrailexpert.com or go to voyages-sncf.eu for
more product details.

training
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greece

THE GRECOTEL family-owned luxury hotel chain, with 30
properties in cities and resorts at key locations throughout
Greece, has put its euros where they are most likely to
make a big splash for the UK market this year – by
investing more than three million euros in a new 14-acre
Aqua Park to serve its Riviera Olympia Resort at Kyllini in
Pelopennese which faces the Ionian Islands beyond.
The resort itself is described as mega, but that’s not

really a big enough word for what it offers – three luxury
hotel properties plus villas and bungalows along several
kilometres of a sandy beach in front of a 500-acre
woodland estate.
The properties are the Olympia Riviera Thalasso & Aqua

Park, the Mandola Rosa & Aqua Park, and the Olympia
Oasis Village & Aqua Park, where the main building offers
half- and full-board while its bungalows are offered on an
all-inclusive basis.
The whole resort has been developed for couples looking

for luxury and spa heaven but also families, with the
opening of the Aqua Park particularly set to quench the
thirst for excitement for toddlers, teens and adults.
A dedicated play area for children features climbing

nets, jets, slides and a water volcano as well as dozens
of water games in a 1,200sq.m paddling pool. For the
rest of the family there is a central seating area and soft
drinks bar, and the park also features a tennis academy,
mini-soccer, archery and basketball. Other activities at
the resort include mountain-biking, horse-riding,

trekking and paintball.
The Aqua Park is the largest within any Greek resort and

for thrill seekers offers a broad range of rides including
Looping Rocket, which features a “launch capsule” that
blasts 20m up before plunging down to earth, or in this
case, water. The Space Hole is one of the largest rides
which involves taking participants via an enclosed tube into
a huge open bowl for several centrifugal whirls around its
sides before a big splash into the ‘hole’.
Other speciality rides include Rafting Slides from the

top of a slide tower, a Wave Slide, white-water rafting
Flying Boats, the Black Hole labyrinth of dark tunnels
that end in a pool of fresh water - and daylight. There is
also a Multi Surf multi-lane thrill ride with dramatic
plunges and bumps.
For couples looking for some pampering after the

excitement of the Aqua Park there is the Olympia Riviera
Thalasso Luxury Hotel & Resort, which features a
landscaped pool and sun terraces, sea view rooms and
suites, plus a 4,500sq.m Elixir Thalassotherapy Centre
offering a full range of treatments and therapies.
On the catering side of the entire resort, there is a

choice of 20 restaurants and bars, offering everything
from casual to fine dining, and there is a range of
nightly entertainment at various venues around the
resort. And for those who cannot leave the outside world
outside, there is also free Wi-Fi throughout.
For further details go to grecotel.com

Flagship Grecotel mega resort splashes 
out millions on new Aqua Park

by PAUL SCUDAMORE
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Upsell with Simply
Luxury by Travel 2

SIMPLY LUXURY by Travel
2 is highlighting the upsell
opportunities Greece is
able to provide agents.

Lauren Ross, the
operator’s product and
commercial manager for
Europe, said: “The
upselling opportunities for
holidays to Greece make it
a great destination for
agents to promote. 

“Crete is a particularly
good example for upselling
extras to prospective
holidaymakers. Many of
the luxury hotels offer
rooms and suites with
private pools; these are
especially popular with
honeymooners and
travellers looking to
upgrade when celebrating
special occasions.
Upgrading a booking to
half-board is also a great
value for money extra,
particularly for families.”

The operator
recommends the Domes of
Elounda as a good option
for couples and families
alike. The hotel currently
has an offer of free half-
board making it even more
affordable for guests to
upgrade to a pool suite,
and in turn easier for
agents to upsell. In
addition, the operator is
offering complimentary
lounge passes with all
short-haul luxury
bookings, giving customers
another added extra.

Seven nights at the five-
star resort staying in a
premium bedroom suite,
with sea view and private
pool starts from £1,299 per
person, based on two
sharing. The price includes
flights from Gatwick,
private transfers, free
upgrade to half-board and
complimentary lounge
passes, and is valid for
travel on May 7.
Visit travel2.com or call
0800-022 4182 for more
details.

DAIOS COVE Luxury Resort & Villas in Crete is
updating its concept to offer suite and villa
guests complimentary all-inclusive upgrades
for all bookings outside of July 8 to August 28.
Created exclusively for those staying in

the hotel’s suites, villas and The Mansion,
the new ‘Resident’s Club’ all-inclusive
concept will offer guests access to a range
of benefits. These include lunch and dinner
at all restaurants on a daily basis, including
à la carte restaurants; selected drinks and
signature cocktails from the bars;
complimentary ice-cream and healthy
juices for children; one bottle of wine from
a selected wine list with every lunch and
dinner; mini-bar with branded spirits

replenished once per day; and
complimentary 24-hour room service.
The all inclusive offering will be free of

charge from April 15 to July 7 and from
August 29 to November 3 (a surcharge of
419 euros per villa, per day applies from July
8 to August 28).
Nightly rates for the 2018 season start

from approximately £383 including free
Residents’ Club benefits on selected
months and complimentary airport
transfers (with a minimum five-night stay),
based on two adults sharing a Junior Sea
View Suite with a private pool. 
Visit daioscove.com or call 0203-807 1418
for more information.

Complimentary all-inclusive upgrades from Daios Cove

Planet Holidays introduces new Greek islands
NEW FOR 2018, Planet Holidays has added breaks to the Greek islands of Kea, Kythnos,
Andros, Tinos and Ios.
Island-hopping prices with the operator start from £1,995 per person, depending on the

number of islands included and duration of stay, and accommodation on each of the new
islands include the Porto Kea Suites in Kea, Porto Klaras in Kythnos, Paradise Art Hotel in
Andros, Aeolis Tinos Suits in Tinos, Liostasi Hotel and Ios Palace in Ios. 
Built above the beach of Mylopotas, the Ios Palace Hotel & Spa is a four-star beachfront

hotel. The beach, famous for its clear waters and golden sand, offers hours of fun and
relaxation for couples and families and is located within a few minutes walk from the
vibrant main town of the island, Hora – well known for the variety of restaurants, bars,
shops and nightclubs it offers.
Harry Kyrillou, the company’s commercial director, said: “Ios is well known for its

beaches, and for couples that have got married in Santorini it can provide the perfect
beach and flop honeymoon. Vying with the beach at Mylopotas for first place is Manganari,
a long stretch of fine white sand on the south coast, reached by bus or boat. Agia Theodoti
has the bluest of blue water and is favoured by Greek families in the summer. Nearby
Psathi is quieter with a popular taverna and is a wonderful windsurfing venue too. For
some it provides the perfect stag and hen do party place prior to a Santorini wedding too.”
Lead in packages flying on May 12 for seven-nights start from £997, based on two adults

travelling, with three nights accommodation at the four-star RK Beach Hotel in Kamari,
Santorini in a double room on a bed-and-breakfast basis, followed by four-nights at the
newly introduced Ios Palace in a double room with a sea view on bed-and-breakfast
including flights from Gatwick to Santorini and ferry transfers from Santorini to Ios.
The operator can also offer multi-centre holidays that combine a stay in Athens or

Thessaloniki with a selection of Greek Islands.
Visit planet-holidays.co.uk or call 01438-841270 for more details.
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Grecotel unveils new developments 
GRECOTEL HAS released further details about its line up of
hotel debuts and renovations and, with an early booking
discount offering savings of up to 35% until the end of
February, the group has a range of options for guests
looking to holiday in Greece or across its islands in 2018.  
This April, Casa Marron will make its debut as Grecotel’s

new all-inclusive family resort in the Peloponnese. The
property offers sports activities, all-day beach restaurants
and family-friendly facilities and with earth-toned suites
and bungalows, plus 80,000m² of fertile grounds, invites
families to relax by the sea.
The Corfu Imperial has now been remodelled with the

addition of sophisticated lounges, refined restaurants and
bars, exclusive bungalows and a new Grecoland Kids Club. 
Also in Corfu, Daphnila Bay Dassia will introduce

LUX.ME, an all-inclusive concept combining a 24-hour
WhatsApp Concierge, daily stocked mini-bar and in-room
amenities, sommelier services, a wide choice of
restaurants, pool and beach service, lively entertainment
and activities into a single package, heightening the appeal
of the property when it re-opens in April.
Also this year two of Grecotel’s properties in Crete will

also further enhance their appeal for kids; Creta Palace will
unveil its new playground bungalows, providing a
comfortable place for parents to stay while the kids play;
and Club Marine Palace with its family-centred upgrade will
feature 50 new rooms and a complex of restaurants offering
exclusive culinary adventures. 
Finally all types of accommodation at the Pella Beach

Family Resort in Halkidiki have been renovated, alongside
the main restaurants, the beach bar and the landscaping.
For more information visit grecotel.com

Escape to Crete with Prestige Holidays
NEW FOR 2018 and now offered through Prestige
Holidays is the Caramel Grecotel in Crete, a small
luxury resort set on a beachfront estate in Rethymnon
on the north-west coast of the island and located a few
minutes from the old-world charm of Rethymnon’s
Venetian harbour, the famous Fortezza Castle and the
Old Town. 
The hotel’s palm tree-fringed pool makes for an ideal

place to relax, while the airy and traditional bedrooms,
extensive dining options and villas that can host up to
ten people add to its appeal as an all-round resort. 
Family facilities are extensive particularly for those

with children under 12 years and include ‘Grecoland’, a
kids’ club which offers a programme of sports, arts and
crafts sessions. For added value, children under 12
years can eat for free at the ‘Tasty Corner’ buffet from
11:00-17:00 daily; plus, children under 14 years can stay
for free if they are sharing a room with their parents. 
The operator is offering seven-night bed-and-

breakfast holidays to the resort starting from £982 per
person based on a May departure including flights from
Gatwick and transfers saving £105 per couple if booked
by January 31.
For more information visit prestigeholidays.co.uk or call
01425-480400.
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THE ABATON Island Resort & Spa in Crete is a new five-star hotel
scheduled to open this April. The hotel benefits from a beachfront
location to offer seafront accommodation consisting of 152
uniquely decorated rooms - 71 with pools - spread over white
powder beaches. Five restaurants peppered around the hotel
provide local Cretan cuisine and offer gourmet options with sunset
views. Flights run directly from the UK to Heraklion International
Airport, and the resort lies a 20-minute drive away. Visit abaton.gr Planet Weddings sees demand for

weddings in Greece hit all time high
ADDING MORE islands and venues on existing popular
wedding spots in Greece throughout last year, Planet
Weddings has seen its bookings for 2018 hit a record high.
Mathilde Robert, the company’s managing director, said:

“Greece has surpassed all of our expectations, the
attraction for couples has always been there but 2018 is a
bumper year despite the blow last October of a ban on
weddings in Lindos by Bishop Kyrillos of Rhodes, the
island’s top prelate. Despite the ban, other fabulous venues
in Rhodes such as Kalithea Springs are sold out for many
popular dates in May, June, July and September, and the
same can be said of all our top sellers including Santorini,
Crete and Zante. Couples are venturing to lesser-known
islands and as we’ve introduced more each year in our
Planet Holidays programme, we expect this trend to
continue well into 2020.” 
Contributing factors driving this increase have been

attributed to the many options available to couples, with
simple beach weddings available for under £2,000 to elegant
five-star hotel weddings with all the trimmings for £6,000
plus. The company has also noted that party sizes have
increased in the last decade with the average size growing
from 20 plus to 45 plus. Furthermore, additional regional
flights both, scheduled and charter, have also had a
positive effect in driving wedding sales to Greece.
The operator is able to offer agents commission on

wedding extras such as the photography, videos, flowers,
cake and entertainment. It is also able to confirm dates and
the time of the wedding first and at the time of booking, so
that agents and their client couples can continue to plan the
special day with peace of mind.
Visit planetweddings.co.uk for more details.
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THE DISCOVER Colorado badge is now available for agents to complete on the official Brand USA travel
agent training platform - the USA Discovery Program. The badge focuses on the variety of experiences
holidaymakers can enjoy in the Centennial State, which is categorised into bitesize sections, including
accommodation, food & drink, nightlife and must-see. At the end of the learning module, agents complete
eight multiple choice questions to become an accredited Colorado specialist. Go to
usadiscoveryprogram.co.uk/extra-learning/discover-colorado

TRAVEL AGENTS can be in with a chance of winning a place on
Brand USA’s UK & Ireland Mega Fam for 2018, travelling on of
one of seven new itineraries culminating in a finale celebration
at Nashville, Tennessee between April 26 and May 4.
Put together in partnership with American Airlines and

British Airways, the multi-destination fam tours will see
100 agents travel on seven itineraries across the US
simultaneously and, to celebrate the programme’s sixth
consecutive year, each one will showcase the unique

diversity of American culture through the lens of music.
To be eligible to win a place, travel agents must book

travellers on American Airlines and British Airways flights
to the United States by March 23. In addition, they must
earn as many badges as possible on Brand USA’s official
agent training site, including the mandatory ‘MegaFam
Airlines 2018’ badge and the ‘Music, Culture & Heritage’
badge, at usadiscoveryprogram.co.uk 
For details see usadiscoveryprogram.co.uk/megafam

usa

Ranch Rider looks to the stars in the Gem state 
RANCH RIDER is expecting Idaho to become one of the top destinations for travellers in
2018 after it achieved dark sky reserve status last month.
Tony Daly, managing director of the tour operator, said: “This year’s main attraction will

be the Gem state. Idaho’s Western Pleasure Guest Ranch will celebrate its centenary, and
only last month, The International Dark-Sky Association (IDA) approved the Central Idaho
Dark Sky Reserve - the first dark sky reserve in America granted Gold Tier status.”
Now one of only 12 in the world, America’s first dark sky reserve covers a total of

900,000 acres in central Idaho offering such pristine skies that intricate interstellar dust
clouds are visible in the Milky Way. It’s expected that 2018 will be the Gem state’s year for
stargazing and, with more than 80% of the world’s population living under light-polluted
skies, astro-tourism is tipped as one of the next big sustainable travel trends. 
For holidaymakers keen to experience the region, the operator suggests combining a

seven-night, self-drive through central Idaho’s dark sky reserve covering Sun Valley and
the Sawtooth National Recreation Area (from £595 per person, including accommodation
for two sharing and car hire) with a six-night stay at the Western Pleasure Guest Ranch. 
On site activities include trail riding, cattle work (from eight years), archery and trap

shooting. A six-night ranch stay costs from £1,549 per person and from £1,180 for children
aged six to 12 years including accommodation, meals, most ranch activities, taxes and
gratuities. The price excludes car hire (from £330) and flights, and departures run from
May 28 to September 30.
Go to ranchrider.com or call 01509-618811 for more details.

Discover the sights & sounds of the US on Brand USA’s Mega Fam 

Party like an Irishman
in New York with Jetset
TRAVEL AGENTS booking
Virgin Atlantic and Delta
Airlines with Jetset this
January can be in with a
chance of winning a place
on its fam trip to New York.
Taking place over March

15 to 17, winning agents
will stay at the five-star
Loews Regency New York
and will be able celebrate
St Patricks Day at the NYC
St. Patricks Day Parade,
one of the largest
celebrations in the world.
They can also visit the

9/11 Museum, head to the
top of the Rock for its
incredible views,
experience multi-sensory
attraction ‘The Ride’,
mingle with New Yorkers,
eat bagels and party with
the Irish.
The operator will be

drawing one lucky winner
every Tuesday at 17:00
throughout this month.
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Added value with

Attraction World on Florida
holidays 

ATTRACTION WORLD is offering
added value on all main Florida
ticket purchases with a free day
trip to Clearwater.
Valued at £52 per adult and

£48 per child, the offer is valid on
all 2018 departures booked by
January 31. This is in addition to
the Florida Packed Discount Pass
currently available to all
customers, offering discounts off
attractions and dining options for
up to four people.
Both of the value-added items

are available with any of the
following purchases: all Florida
combination ticket passes; Walt
Disney’s 14-day for the price of
seven ticket offer; Universal’s
two- and three-park Explorer
passes; SeaWorld, Aquatica,
Busch Gardens three-park ticket;
and Discovery 
Cove Orlando.

AS PART of Funway Holidays’ new US
programme, the operator has introduced a
new nine-day package holiday called the
‘Nevada Road Trip’ travelling from Salt Lake
City to Las Vegas. 
Prices start from £1,199 per person

including accommodation in three-star
properties, car hire and flights, based
on two adults sharing and travelling
this summer. The first stop on the itinerary
is Elko, the heart of cowboy country, before

following the Canyon roads of the Ruby
Mountains to Reno. The next stops include a
visit to Nevada’s most scenic and oldest
towns - Carson City and Virginia City -
before arriving at Lake Tahoe. From there
travellers can drive the ‘Loneliest Road in
America’ to visit Ely with its mining industry
before heading to Great Basin National Park
and the Lehman Caves. The road trip then
finishes in Las Vegas.  
Visit funway4agents.co.uk for more details.

Funway Holidays explores Nevada with new 2018 road trip
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Icelandair returns to San Fran & Baltimore,
along with new Kansas City service
ICELANDAIR HAS announced three new North American
gateways, introducing a new service to Kansas City and putting
San Francisco and Baltimore back on the map.
Inaugural flights to the new destinations will begin in late

May and early June, offering connections between the UK
and North America and more choice for UK passengers,
adding to the existing six UK gateways that the airline serves
via its hub in Reykjavik. 
Bjorgolfur Johannsson, CEO of the airline, said: “The time

is right for us to return to Baltimore and San Francisco.
Icelandair has been in operation for more than 80 years, and
these cities have played an important role in that history. The
third addition to our network marks the first time in its
history that Icelandair will offer non-stop flights to and from
the heart of America. Today our network is bigger and
stronger than ever, and we offer our passengers more
flights, more connections and a refreshing alternative to
Iceland and beyond. We look forward to once again
welcoming San Francisco and Baltimore on board, and we
warmly welcome Kansas City.”
Flights operate three times a week to Kansas City

International Airport in Missouri and will commence on May
25, whilst services to San Francisco, California and
Baltimore, Maryland, will re-commence on June 1 and May
28, respectively, flying four times weekly. 
For additional information visit icelandair.com

LA welcomes record 48.3 million visitors 
THE LOS Angeles Tourism & Convention Board has
revealed that Los Angeles welcomed 48.3 million visitors
in 2017, setting a new tourism milestone for the seventh
consecutive year. 
The record figure is one million visitors higher than

2016’s total, an increase of 2.2%, with international
visitation growing 0.9% overall to a record 7.1 million
visitors, outperforming both its projected forecast and
inbound travel to the US as a whole in 2017.
A revised forecast in January 2017 estimated a 4%

decrease in year-on-year growth from the UK, however,
the UK both outpaced this prediction with a 2% year-on-
year increase (representative of 370,000 visitors) and also
visitation to the US overall. 
Identified as contributing to LA’s year-over-year

increase in international visits was the tourism initiative
launched last April called ‘Everyone is Welcome’,
reinforcing the city’s cultural diversity and inclusivity.
Ernest Wooden Jr., president and CEO of the Los Angeles
Tourism & Convention Board, said: “Our ‘Everyone is
Welcome’ campaign was the right message at the right
time; it was a message of humanity and encouraged
people around the globe to see the diversity of LA’s faces
and places. In 2018, we will extend and amplify our
message of ‘Welcome’ and intertwine a message of
hospitality, fuelling even greater momentum towards our
north star of 50 million visitors by the year 2020.”
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SAGA IS offering a ten-night ‘Journey Through Poland into Germany’ which includes seven nights cruising
from/to Berlin along the Oder to the pretty city of Wroclaw. It also features a three-night stay in medieval
Krakow with the full holiday starting from £1,529 including savings of up to £100 per person and six
excursions including Auschwitz and the Wielicka salt mines. Visit saga.co.uk/holidays or call 0800-656 9919. 
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Great Cruise
Journeys sails the

golden Douro 
GREAT CRUISE Journeys
has put together an
exclusive charter with its
‘Douro Cruise onboard
the Spirit of Chartwell’.
The eight-day sailing

costs from £2,395 per
person, during which
guests will experience
iconic port wine,
enigmatic cities and
Portuguese charm, all on
board a boat used by Her
Majesty the Queen. The
itinerary includes dinner
at the Vinum restaurant,
a city tour of Porto, an
excursion to Castelo
Rodrigo and a sunset
harbour cruise in Porto.
Julian Appleyard,

commercial director at
Great Rail Journeys, said:
“I don't know of a better
way to experience the
golden beauty of the
Douro River than from the
Spirit of Chartwell. This
boat exudes regal charm,
imperial elegance and
tasteful sophistication,
with an exclusive club
feel to it. Once used by
Her Majesty the Queen,
guests will feel like
royalty too on this
excellent ship.”
Tour departures are on

June 15 and 29, July 6,
and August 3 and 24.
Visit
greatcruisejourneys.com
or call 01904-527180.

Uniworld River Cruise Collection adds fifth ‘Super Ship’ this spring
UNIWORLD BOUTIQUE River Cruise Collection is adding a fifth Super Ship to its fleet this spring, with the
transformation of the River Beatrice into the S.S. Beatrice after a complete bow-to-stern renovation. 
Ellen Bettridge, president and CEO for the cruise company, said: “We are thrilled to re-launch the S.S. Beatrice

as our first vessel to be upgraded to a Super Ship. We are committed to providing the utmost in luxury and following
the successful launch of the S.S. Joie de Vivre last year, we are eager to introduce yet another remarkable Super
Ship to Europe’s waterways.” 
The S.S. Beatrice will debut a sleek new look with a graceful bow, redesigned lounge and grand staircase – a signature

design element of the brand’s Super Ships. Additional dining venues will include a private space to replace the Captain’s
Lounge and Library. Two new Royal Suites measuring 375sq.ft and an additional Owner’s Suite have been created whilst
the ship’s 12 existing suites will be refreshed with the addition of connecting rooms for families travelling together. 
Her maiden voyage will take place on April 4, coinciding with the official launch of U by Uniworld, the company’s

new brand and the first river cruise line exclusively designed for travellers aged 21-45. 

rivercruise

WITH A new design concept and twice the
width of traditional European river ships,
AmaMagna will be AmaWaterways’ biggest
ever ship and is to be launched in 2019.
Designed to accommodate 194 guests

the river ship will feature larger staterooms
and living spaces, multiple dining options
including an al fresco glass-enclosed
restaurant, more onboard activities and
enhanced evening entertainment. The ship
will debut a quieter and more fuel efficient
engine and – a first for river cruising – an
open-water sports platform, complete with
zodiac boats, canoes and recreational
equipment. Construction for the new vessel,
destined to sail Danube itineraries, began
on the March 6, 2017. 
Rudi Schreiner, president and co-

owner of the cruise line, said: “As the
luxury river cruise market continues to
grow, we want to carry on as the leader
in industry innovation. While this new
double-width concept has been on the
table for some time, we believe, given the
unique demand that exists, that now is
the perfect time to introduce this style of
ship. AmaMagna will provide guests with
generous personal space, the freedom of
multiple dining choices and exceptional
stateroom comfort. Combining this with
our award-winning cuisine, noteworthy
shore excursions and remarkable
onboard service, we feel this ship is a
game-changer.” 
For more information call 0800-320 2336
or visit amawaterways.co.uk

AmaWaterways’ biggest ever ship to debut in 2019
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RIVIERA TRAVEL is offering a new cruise for December 2018. ‘The Danube's Imperial Cities & Yuletide
Markets’ sails on the five-star MS Thomas Hardy and is a six-day cruise incorporating Budapest,
Bratislava and Vienna. The cruise includes guided tours of each of the cities with additional time
allocated to guests so that they can explore the traditional markets. Priced from £649 per person, it
includes flights, five nights on board in either a luxury cabin or suite, guided tours with local experts,
all meals on board from dinner on the day of arrival through to breakfast on the day of departure,
welcome cocktails and a Captain's Dinner.

Avalon Saigon to sail
the Mekong

AVALON WATERWAYS’ new
36-passenger Suite Ship,
named Avalon Saigon, is to
sail the Mekong River
between Ho Chi Minh City
and Siem Reap from this
September. 
The ship will be

equipped with a Panorama
Lounge and an open-air
observation lounge, and
its 18 staterooms have
been designed so guests
can enjoy the river views
with more room to relax.
The vessel will offer
open-seating dining with
four-course dinners and
lunch buffets with live
cooking stations serving
local cuisine. 
Cruising the Mekong

River on ‘Fascinating
Vietnam, Cambodia & the
Mekong’, travellers will
begin the itinerary in
bustling Ho Chi Minh City
with a walking tour of its
landmarks, a hands-on
Vietnamese cooking class
and a trip down the Cu
Chi Tunnels. 
As the ship sails along

the Mekong River
holidaymakers can take
time to visit a colourful
local market and a sampan
builder. In Phnom Penh,
they will join a tour of the
city by private cyclo, with
visits to the National
Museum and the Royal
Palace with its Silver
Pagoda. The cruise also
includes a visit to the
iconic Angkor temple
complex near Siem Reap,
including Angkor Wat and
the faces of Bayon. 
Other highlights include

visits to local schools,
traditional Khmer homes
and cotton and silversmith
workshops, as well as ox
cart rides and a stop at Les
Artisans D’Angkor, a
development project
teaching young adults
traditional handicraft
techniques.
Visit avaloncruises.co.uk
for more information.

Newmarket Holidays offers £50 per person savings 
NEWMARKET HOLIDAYS has launched a New Year offer for its spring – autumn 2018
season of river cruising on MS Olympia. 
Bookings accompanied with a special promotion code will be discounted by £50 per

person and the offer is valid irrespective of how customers choose to meet the ship – air,
coach, rail and ‘make your own way’ options are available.
Dave Sharman, the company’s commercial director, said: “Customers are taking

advantage of the flexible options available to meet the ship, and the extensions we
introduced, with two-night stays in some of Europe’s great cities. In fact, popular spring
cruises along the Dutch Waterways, Rhine and Moselle are over 60% sold, so customers
are urged to book quickly to ensure the date and cabin of their choice.”
The operator highlights that longer cruises, on which customers are able to tick off

multiple ‘must-see’ cities and destinations, are amongst its best sellers for 2018. ‘Stunning
Switzerland & the Majestic Rhine’ and ‘The Blue Danube & a Tale of Three Cities’ are both
cited as examples where customers can embark on a week-long cruise which can then be
extended with a further two-night stay in Amsterdam or Prague respectively.
Bookings made by February 14 can benefit from a £50 per person discount on selected 2018

cruises (excluding November and December sailings) with the promotion code JANRC.
The operator’s River Cruise Brochure, which also includes the Festive Season 2018, is

now available to order and agents can request their copy from trade-gate.co.uk

rivercruise
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SCENIC HAS launched its New Year sale
offering up to 40% off and free private
door-to-door chauffeur transfers across
all 2018 Europe river cruises, when
booked before February 15.
‘Scenic Enrich’ experiences will feature

across the operator’s 21 Europe
itineraries. New experiences for 2018
include Chateau d’Agassac in the Medoc
region of France; dating back to the 13th
Century it is the oldest wine making
establishment in the region and venue for
a private evening concert featuring live
musicians. In Portugal, guests can take
in the golden-swathed splendour of 
São Francisco Church during a 
private concert. 
Also new for 2018 are two eight-day

festive cruises taking in the Christmas
markets along the Rhine and Danube
rivers, and the chance for guests to
unlock the secrets of Russia on a new
15-day cruise from Moscow to Stalingrad
with an optional three-night extension in
St Petersburg.  
With the company’s all-inclusive

approach, included in the price are flights
from a choice of UK airports, or a no fly
option on selected itineraries via
Eurostar, transfers, fine dining in a
choice of restaurants, all beverages, a
personal butler service, Wi-Fi, laundry, a
flexible Scenic Enrich and Free choice
excursion programme as well as all tips,
taxes and port charges.   
For more information visit scenic.co.uk 

Free transfers plus 40% off in Scenic’s New Year sale
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APT sails into 2018 with New Year sale & agent incentive
APT HAS launched its New Year Sale, enabling travel agents the opportunity to offer their
clients savings across a range of the operator’s 2018 and 2019 holidays, all of which are
valid until February 28 or until sold out.
Savings of up to £4,600 per couple are available on some of the company’s most

popular European river cruises, including the 15-day ‘Magnificent Europe’ with prices
starting from £2,795 per person, based on twin share. 
The operator also has ‘Fly Free in Premium Economy’ and ‘Fly Free’ offers on Luxury

and Premium cruise and land tours in Vietnam and Cambodia respectively. Solo travellers
can also take advantage of no solo supplements on a select range of Luxury and Premium
European river cruises throughout the promotional period, including ‘Magnificent Europe’,
‘Grand Bordeaux’, ‘Rhone Treasures’ and ‘Highlights of the Danube’.  
Touring deals featured in the sale include savings of up to £1,000 per couple for

both Luxury and Premium holidays and featured destinations include Canada, Alaska,
New Zealand and Australia.
The operator has also launched an agent incentive, awarding Love2Shop vouchers to

thank retail partners for river cruise bookings made in January. Agents who book any
Luxury or Premium Europe or Asia river cruise will secure a £50 voucher. 
The incentive is open to UK and Irish travel agents and runs until January 31 inclusive.

Vouchers will be available for every eligible booking made and to qualify agents simply
need to submit their booking reference and details via apt-experts.co.uk by February 9.
For more information email agentclub@aptouring.co.uk or call 0800-046 3002.

IN DECEMBER, Shearings Holidays and A-ROSA river cruises hosted a group of agents on A-ROSA Viva on
The Seine with the chance to enjoy the Christmas Markets with stops in Paris, Rouen and Vernon. Pictured
from the left are Chloe Clarke from Lincolnshire Co-op in Lincoln and Stephanie Coltman and Chloe Bugden
from Thomas Cook in Poole. 

Pandaw puts 
families first

PANDAW RIVER Expeditions
is embracing family
travellers by offering
children their own cabin,
free of charge, on selected
sailings throughout the 2018
school summer holidays.
The offer, which gives

adventurous families the
opportunity to visit
destinations on the rivers of
Southeast Asia, applies to up
to two children, aged five to
18 years, when travelling
with two full-paying adults.
The offer has been designed
so that parents can enjoy the
space and privacy of their
own room, whilst relaxing in
the knowledge that their
children are close at hand in
the neighbouring cabin. 
Paul Strachan, founder

and CEO of the operator,
said: “A river cruise in Asia
can provide an
enlightening experience
for children; it takes them
a world away from their
daily lives, broadens their
minds and nurtures a
sense of adventure.
“By offering a second

cabin, free of charge, for
children during the school
holidays, we’re making it
accessible for families to
explore Asia in the safety
and comfort of a Pandaw
ship. The cruise includes
daily excursions, full-board,
local drinks, cultural
performances, movie nights
and free mountain bikes to
explore rural villages,
temples and countryside.”
The offer is available on

three itineraries: ‘The
Classic Mekong’ between
Cambodia and Vietnam, ‘The
Mandalay Pagan Packet’ on
the Irrawaddy and ‘The
Chindwin’ in Burma, with
departures available in July,
August, September and
October. Pre- and post-
accommodation offers and
extensions are also
available. 
For more information call
020-8326 5620 or go to
pandaw.com

FOR A second year, celebrity gardener
Charlie Dimmock will be joining The River
Cruise Line for its seven-day ‘Springtime in
the Gardens of Holland & Belgium’ cruise. 
Departing on May 3, the green-fingered

journey will visit some of the most beautiful
spring gardens in Holland and Belgium.
During the cruise, which includes visits to
the Floralia Flower Show, Appletern
Gardens, National Botanic Garden of
Belgium and Keukenhof Gardens, Dimmock
will share her horticultural expertise with
passengers through talks and Q&A
sessions, as well as accompanying the

group to each of the gardens, answering
green-fingered questions along the way.
The cruise travels on the four-star MS
Serenity, one of two ships chartered
exclusively by the operator in the UK. The
cruise is priced from £929 per person,
based on two adults sharing a main deck
en-suite cabin on a full-board basis
throughout, with coach travel from joining
points nationwide, ferry crossings from
Dover and the services of a cruise manager. 
For information go to
rivercruiseline.co.uk or call 01858-
435655.

rivercruise

Charlie Dimmock joins The River Cruise Line for spring cruise
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WITH A booming “Ho-ho-ho” Father Christmas swooped high
above, jovially waving from his sleigh to the mass of wide-eyed
children, patient parents and one (slightly-squished) Travel
Bulletin journalist. Nestled between a giant Christmas tree
dripping with decorations and a winter stall selling candles
twinkling aplenty, I was in Hamburg to experience one of
Europe’s most popular Christmas markets with Cruise and
Maritime Voyages during its four-night ‘Amsterdam & German
Christmas Market’ journey. 

Sailing aboard Columbus (and taking a leaf from its
namesake), the trip was the ideal opportunity to discover
horizons new and explore every nook of this vessel following its
refurbishment and launch last year. Dedicated to the British
cruise market and home porting year round from London
Tilbury, the ship has a capacity of 1,400 passengers - 775
cabins, of which 75% come with an ocean view – achieving a
happy medium between being the line’s biggest ship whilst
retaining that all important sense of onboard intimacy. One can
start the evening right with a cocktail in hand up in the Dome
Observatory; relax with a newspaper in the Library; try a hand at
the Trumps and Aces card room; satisfy thirst in a choice of
seven welcoming lounge bars including the Taverner’s pub; or
even dip into a hot tub at the open air Club Oasis found at the
back of the ship - there were some very brave souls for this
time of year! We were wined and dined during delectable
dinners at the Waterfront Restaurant, with amongst some of the
most attentive waiter service I have experienced, and of course
with a Christmas theme running throughout. The Atrium was
decked in its festive finest, gingerbread workshops were held in
the Crafters Studio and carols echoed through the halls from
the Palladium Show Lounge – all of which made for a very
merry atmosphere. 

My double bed cabin, located high on Upper Deck 10, was
simple, spacious and very comfortable, but my favourite
discovery was the oasis of calm hidden deep in the bowels of
the ship in the shape of the Jade Spa; it’s well worth
recommending to clients that they take the trip down and
indulge in a revitalising massage or simply relax in the serene
surroundings of the sauna or steam room to exit in a daze of
rejuvenated bliss.

Perhaps unfairly overshadowed in reputation for its liberal
nature and infamous Red Light District, Amsterdam as the first

port of call is a striking city and one that’s architectural beauty
and culture should truly be at the fore for all travellers. The
summer months bode well for cycling in the sun and flowery
snaps atop bridges, but for winter you might like to suggest to
clients they explore the city via its intricate system of canals on a
more unique (and warmer) canal tour, which the cruise line can
arrange as a shore excursion. Moreover, a meander to
Amsterdam’s Hermitage Museum affords an opportunity for
visitors to see rare travelling exhibits and to survey some of the
finest pieces of art from the Dutch Golden Age and its Masters. 

Firmly putting the ‘Christmas’ into this Christmas Markets
voyage, Hamburg hosts as many as 16 for the Yuletide season,
which can be explored independently or via dedicated shore
excursions. The busiest is probably the one at the foot of City
Hall - complete with flying Santa making his appearance each
day at 16:00 – but here, lost amongst a sea of bobble hats and
rosy cheeks, with the scent of fresh gingerbread and sugar-
roasted almonds in the air and a warming Gluhwein in hand
(mulled wine with a healthy shot of rum), it really does begin to
feel a lot like Christmas.

Hamburg of course has many other areas which make for
prime exploration. For example, take the city’s UNESCO
‘Speicherstadt’ or warehouse district with its romantic and
instagramable Wasserschloss (water castle) at the end of
Hollandischer Brook; scale up and drink in the city views at the
newly opened Elbphilharmonie, one of the top ten concert halls
in the world; or, for something edgier, travel to the neon glow of
the Reeperbahn, Hamburg’s nightlife mile. Here we got to
discover the origins of the Beatles and walk in their footsteps on
a musical evening tour with singer-songwriter Stefanie Hempel
and her ukulele; a real treat for die-hard fans and Beatle
beginners (like me!) alike.

With a final tranquil day spent cruising home across the
North Sea, it was time to relax and reflect. Many travellers today
are supplementing their ‘big’ holiday with several shorter trips
dotted throughout the year; however, even within this tighter
time frame their demand for unique, immersive and enjoyable
holiday experiences has never been higher. Not only does Cruise
and Maritime Voyages tick all the boxes in this respect, but it
punches well above its weight; a Christmas Market voyage
could be just the ticket to entice clients looking for something
extra special this December and get them into the festive spirit.

A Christmas
Cracker

During his December Christmas Markets cruise with Cruise and Maritime
Voyages, online editor Adam Potter finds his Christmas spirit…
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Silversea partners with ORCA
SILVERSEA HAS launched a new partnership with ORCA,
one of the UK’s leading marine conservation charities, in
order to aid conservation efforts and enrich the guest
experience.

The cruise line is working with the charity to enable
guests to discover and engage with marine life during
their journey and contribute to ORCA’s ongoing marine
conservation work by helping to collect critical sightings
data of whales, dolphins and porpoises. ORCA
conservationists will travel on board select voyages,
complementing the line’s enrichment programme by
sharing their knowledge of the rich diversity of marine
life on the voyages. 

Erin Johnson, the cruise line’s marketing director for
the UK and Ireland, said: “We strongly believe when
guests travel with Silversea they become ambassadors
for both the destinations and wildlife across the globe.
Silversea is committed to responsible cruising and with
our guests will ensure that generations to come can
enjoy the wonders of our oceans.” 

Lucy Babey, ORCA head of science and conservation,
added: “The entire ORCA team are incredibly excited to be
working with Silversea Cruises and this partnership will
allow us to reach parts of the world we have never visited.
This new programme will help us shine a light on some of
the most diverse and beautiful marine spaces on the
planet, making a significant impact in protecting the
wonderful whales, dolphins and porpoises in our oceans.”

Princess Cruises unveils Star Princess 
PRINCESS CRUISES’ 2,600-guest vessel, Star Princess, has
received a multi-million pound renovation.

Following a two-week dry dock, the refurbished ship now
offers redesigned youth centres, a wider choice of shopping, an
enhanced spa and an updated fitness centre. 

The ship is currently sailing the Hawaiian Islands on 15-
night round-trip itineraries from Los Angeles and Vancouver,
before she moves to Alaska in May 2018. 

The onboard kids’ club has been redesigned in partnership
with the Discovery Channel and renamed ‘Camp Discovery’. As
part of a wider roll-out taking place across the cruise line’s
fleet, there are three new youth centres that each have their
own theme: ‘The Treehouse’ forest and animals theme for
ages three to seven; ‘The Lodge’ for ages eight to 12 and
inspired by the outdoors; and ‘The Beach House’ surf-themed
lounge for ages 13 to 17.

All 1,300 staterooms have also had the line's signature
luxury beds and linens fitted. 

Jan Swartz, the cruise line’s president, said: “Star Princess
now offers many of the signature product innovations our
guests have come to love, including the Princess luxury bed,
Camp Discovery and a revamped Sabatini’s. These
enhancements continue our £330million multi-year ship
renovation campaign, ‘Come Back New Promise’, enhancing
our onboard guest experience.” 
Visit princess.com or call 03443-388663 for more details.

January 19 2018

AS PART of WAVE 2018, Azamara Club Cruises is offering 50% off
for the second guest and free Wi-Fi on a selection of 2018 and
2019 voyages. This means that couples travelling can save half the
cost of a fare, which can equate to more than £2,500 in some
cases, in addition to saving the additional cost for Wi-Fi. The offer
applies to new bookings when made before February 28 and
includes sailings on new ship, Azamara Pursuit, which will be
launching in August. For a full list of participating voyages visit
azamaraclubcruises.co.uk

Inaugural season for Celebrity Edge
to begin sooner than expected
CELEBRITY CRUISES has announced that the inaugural
season of Celebrity Edge has expanded in tandem with the
news that the new ship will be completed ahead of schedule
and ready to enter service earlier than planned.

The schedule change will now allow the cruise line to
offer two seven-night maiden voyages on the ship’s
alternating eastern and western Caribbean itineraries.
Travellers also have the option to book back-to-back
sailings for a 14-night journey with: Maiden Voyage West,
a seven-night western Caribbean cruise departing from
Fort Lauderdale in Florida on December 9; and Maiden
Voyage East, the previously announced seven-night
eastern Caribbean cruise departing from Fort
Lauderdale on December 16.

Lisa Lutoff-Perlo, president and CEO of the cruise line,
said: “Thanks to the amazing work of the STX France
shipyard team, Celebrity Edge is now scheduled to arrive
much earlier than anticipated, which gave us the
opportunity to offer not one, but two maiden voyages. 

“Both of these maiden voyages, plus the taste of luxury
preview sailings, will have all of the festivities one would
expect from the launch of such a revolutionary new ship,
and now even more guests will have the chance to
experience these one-of-a-kind inaugural sailings.”

In addition to the alternating maiden voyages, the
cruise line will be offering four new Edge Preview
Sailings. These three-night Bahamas cruises will sail
round-trip from Fort Lauderdale, Florida on November
21, November 24, December 3 and 6.

Celebrity Edge will be joined by three sister ships in
2020, 2021 and 2022.
For further information visit cruisingpower.co.uk
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Royal Caribbean reveals New Year
deals in ‘One Big Sale’ until March
ROYAL CARIBBEAN has released its New Year deals as part
of its One Big Sale for 2018.

Until March 5, guests can receive buy-one-get-one-half-
price offers, with a further 25% saving for third and
fourth guests when sailing for six nights or more, on
holidays departing between April 1 and December 31.
The fares will include the All Inclusive Deluxe Beverage
package for first and second guests on selected sailings
to Europe, the Caribbean and on sailings from
Southampton. A free of charge Refreshment Beverage
package is also available for third and fourth passengers
on selected Caribbean holidays.

The offer also applies to sailings on Symphony of the
Seas, which will become the world’s largest cruise ship
when she sets sail in April this year, featuring the most
cutting-edge, customisable and digitally enhanced
experiences in the cruise line’s fleet. The ship will offer
new family-friendly features including the Ultimate
Family Suite, a glow-in-the-dark laser tag arena and
Puzzle Break where teams will race against the clock to
escape the submarine-themed room.

In addition, selected itineraries on Independence of
the Seas are also featured in the promotion. Following
her upcoming multi-million pound makeover,
Independence will offer guests new activities including a
bigger and better interactive Splashaway Bay, an Escape
Room and a Laser Tag arena. 

As an added New Year bonus, guests will benefit from
free gratuities on eligible sailings from Southampton,
including Independence of the Seas.

Visit royalcaribbean.co.uk for full details or call 
0844-493 4005.
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VIKING RECENTLY welcomed its fourth and newest ocean ship,
Viking Sun to Los Angeles. The ship is currently sailing on its 141-
day World Cruise from Miami to London, and LA is the first US
West Coast port of call in the cruise line’s 20-year history. It has
also been announced that the company’s sixth ship is to be named
Viking Jupiter. Scheduled to launch in February 2019, following
the introduction of Viking Orion for summer 2018, the 930-guest
sister ship will sail the cruise line’s most popular itineraries in
Northern Europe and the Mediterranean, as well as two new
itineraries in South America. Four additional ships are also on
order for delivery starting in 2021, which will bring Viking’s ocean
fleet to ten ships by 2023. Visit vikingcruises.co.uk

HAPPY NEW Year! I hope you all had a wonderful
festive break with family and friends, and have started
2018 busy and full of new ideas on how to make this
the best year yet for cruise sales in the UK!
As ever, things are off to a busy start here at CLIA

and we have a full calendar of events in the coming
few months. Plans are already racing ahead for our
key event, the CLIA Conference, which is taking place
in Southampton, on land and sea, from May 23 to May
25. Plus, in April, we are getting ready to head to
Vietnam for our inaugural Asia Forum, featuring a
Mekong cruise to showcase the very best cruising in
this region.
River cruise, alongside luxury, expedition, family,

and multi-generational cruises, continues to grow in
popularity, and all sectors look set to benefit from
cruising’s ever-growing appeal - which has led us to
our theme for this year: Generation Cruise.
Throughout the year we intend to illustrate there

has never been a better time to take a cruise, with
more ships coming into the market, offering incredible
onboard experiences and diverse opportunities to
explore destinations all over the world. 
The cruise industry has never before offered such a

vast range of holidays, particularly with new ships and
itineraries being delivered this year and next. This
allows us to be clear to holidaymakers who have yet to
cruise - there really is a cruise for everyone. 
One trend coming through for 2018 is the rise in

cruise bookings from Milliennial travellers, which is
largely being driven by the experiential side of a
cruise holiday. Plus, more than any other age-group,
they are highly social media-savvy and love to share
their travels online - which is of course great news for
the cruise industry. 
There’s no denying that this is a great time to be in

the cruise industry, and we want to spread the word as
far as possible, meaning we need the help from our
loyal travel agent partners. So get engaged through
the cruise line learning programmes, the up-coming
CLIA events, our professional development and our
online resources. It’s time to unlock the power of
#GenerationCruise

by Andy Harmer, senior vice 
president, membership, CLIA

 
   
   

        
        

    

  

           

         

    
          

          
          
            
           

          
    

SELLING CRUISE IS CLIA
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62° 56’ 27.35’’ S
60° 33’ 19.35’’ W

All rights reserved - PONANT. Document and photos 
for illustrative purposes only. Photo credit : © PONANT
Nathalie Michel / François Lefebvre.

PONANT, World Leader

Experience the Ponant Moment with cruises that combine luxury, relaxation and discovery.

Discover the Treasures of the World by sea with PONANT.

www.ponant.comContact your local travel agent
or call our UK call center at 0800 980 4027 

PONANT can take you to such legendary destinations as Antarctica, Spitzbergen,
the North West Passage, Iceland, Greenland, the Ba�in Sea, Alaska, Kamchatka,
the Amazon, the Great Barrier Reef, the Kimberley, New Zealand & New Caledonia,
the Seychelles... and more! Onboard our intimate small ships experience our 
discreet service, friendly bilingual sta� , refined gastronomy and unique 
itineraries inaccessible to larger ships.
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PONANT HAS confirmed its order for the first electric hybrid icebreaker propelled by
Liquefied Natural Gas, a first in the world of cruising. The cruise line has appointedd
VARD, FINCANTIERI’s Norwegian subsidiary, to build the unit with delivery scheduled
for 2021. With 135 staterooms and luxury service, the vessel will take passengers to
never explored polar destinations, such as the true geographic North Pole (90 degrees
North Latitude), the Weddell Sea, the Ross Sea and Peter I Island. Visit ponant.com

oceancruise

@TravelBulletin
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Crossword:
Across: 1. GARUDA, 3. KIRI, 7. TYSON, 9. INDIA, 10. YAOUNDE, 13. PEGASUS, 15. IRONS, 16. CLARE, 17. EMMA, 18. LATVIA. 
Down: 1. GETTY, 2. DEN, 4. INDONESIA, 5. IDAHO, 6. NICE, 8. STOCKHOLM, 11. DEE, 12. BOISE, 13. PESO, 14. STENA, 16. CSA. 

Highlighted Word: GREECE

Where Am I?: Charles Bridge, Prague, Czech Republic

puzzlesolutions020 7834 6661
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We asked our staff the following question this week:

On weekends I am most likely to be found...?
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