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STEADFAST AND set in our 
ways, a study has found that 
one in three Brits has never 
travelled outside the EU. 

The study, which was 
carried out by the website 
Money Saving Heroes polled 
more than 2,000 British adults 
about their motivating factors 
when booking a holiday. Just 
over a third (34%) admitted 
they have never travelled 
outside the European Union. 
When asked why they haven’t 
travelled further, 53% of 
holidaymakers claimed they 
couldn’t afford to travel 
outside of Europe, 42% said 
they wouldn't like to fly long 
haul, 38% revealed a fear of 
flying, 6% said they have 
health issues which restrict 
how far they can travel, and 

10% said they had no interest 
in travelling outside of Europe. 

If there are no further 
extensions to Article 50 and 
the UK leaves the EU on 
October 31, this could affect 
travel plans – 39% of 
respondents predict Brexit will 
have an impact on future 
holiday plans. More than half 
(55%) saying they would do 
more ‘staycations’ instead of 
travelling abroad. 

“Travelling outside of 
Europe can be expensive,” 
began George Charles, 
spokesperson for the price 
comparison website. 
“However, there are great 
deals out there for people on 
any budget. It definitely is 
possible to travel, even with 
a family, on the cheap so 

never say never.  
“It is sad that so many 

people have no interest in 
travelling further than Europe 
– the world is a beautiful 
place with a myriad of 
different cultures but if you 
prefer a staycation or taking 
the ferry across to France, 
then that’s absolutely fine 
too. However, money should 
not stop you from living your 
life – if it’s on your bucket list 
then save up for a few years 
and go on your adventure!” 

There is good news for 
agents selling outside the EU, 
however, with Thomas Cook 
reporting an increase in 
bookings outside the EU. Turn 
to Bulletin Briefing on page 
10 for more on this trend 
from ANTOR.
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HOMEBODIES
As preparations continue for the United Kingdom’s departure 

from the European Union, a survey finds that plenty of Brits still 
prefer short-haul holidays within Europe.

A tenth of respondents revealed they had no interest in travelling outside of Europe.
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AMERICAN AIRLINES has 
announced a new service from 
New York to Georgetown, the 
capital of Guyana. The service, 
which commences from 
December, will take off from 
New York’s JFK Airport, which 
is easily reached from a number 
of UK airports, including Gatwick 
and Heathrow. 

The New York-Georgetown 
service will operate daily on a 
Boeing 737-800 with 160 seats, 
including 16 in First Class. 
Flights will take off from JFK at 
18:00, landing in Georgetown at 
00:40; and leave Georgetown at 
01:35, touching down at JFK at 
06:30, subject to approval by 
the Guyana Civil Aviation 
Authority. The aircraft will 
include free live TV and Apple 
Music streaming among its 
entertainment options.    

The airline already operates 
four flights a week to Guyana 
from Miami, and plans to 
increase this to a daily service 
this summer, as well as 
upgrading to 172-seat aircraft 
from next winter to 
accommodate for strong demand. 
For more information about 
Guyana, visit 
www.guyanatourism.com 

Families go wild with G Adventures By Georgetown,  
it’s a new route

NATIONAL GEOGRAPHIC 
and G Adventures have 
announced their expanded 
partnership, National 
Geographic Family Journeys 
with G Adventures, alongside 
a programme of 12 trips  
for children and adults alike 
to explore history, wildlife 
and culture. 

Among the trips available is 
the nine-day ‘Morocco Family 
Journey’, travelling from 
ancient Souks to the Sahara. 
Holidaymakers will have the 
opportunity to encounter local 
musicians and storytellers, 
learn about the Moroccan 
landscape and cook staple 
North African dishes along the 
way. Prices start from £1,349. 

From £2,999, families can 
take part in a voyage of 
Iceland’s natural landscape. 
During the eight-day tour, 
travellers can visit awe-
inspiring waterfalls, hike to 
the edge of a volcanic 
crater, descend into a lava 
tunnel, ride horses and 
explore the harsh 
homeland of the Vikings. 

For travellers hoping to 
delve into the jungles of Africa, 
the ‘Costa Rica Family 
Journey’ ventures through 
exotic woodland and volcanic 
turf, with activities including 
zip lining, horse riding and 
hiking, before heading to the 
Gold Coast on the Pacific 

Ocean for some relaxation in 
the sun. Prices for the eight-
day tour start from £2,999.  

At the same price point, 
the 11-day ‘Southern Africa 
Family Journey’ stops in 
Cape Town, Boulders Beach 
and Victoria Falls, along with 
an action-packed safari. 

Holidaymakers can 
experience The Land of the 
Rising Sun, courtesy of 
National Geographic Family 
Journeys with G Adventure’s 
‘Japan Family Journey’. 
Combining the neon-lit 
streets of Tokyo with the 
traditional mountain city of 
Nagano, this journey looks to 
give travellers a taste of 
Japan’s diverse cultural 
background. The 11-day tour 
includes a visit to Kyoto, as 
well as Buddhist temples and 
Shinto shrines, with prices 
starting from £2,799. 

Brian Young, managing 
director for G Adventures, 
said: “What really excites me 
about this new family travel 
style is how much learning, 
bonding, adventure and 
enjoyment is included, for 
every member of the family, at 
such an accessible price.  

“Between National 
Geographic’s rich storytelling 
and G Adventures’ local 
expertise, families will 
discover that there is no 
need for compromise. 
Parents and children will 
each find something which 
they can look forward to – 
starting from pre-trip 
materials like family field 
guides and photography tips 
to spark a child’s 
imagination, to unique 
destination experiences that 
will impress even the most 
seasoned adult travellers.” 

The tour operator has introduced a programme of 12 family-based trips.

DISCOVER EGYPT visited Tickets Travel Bexley with stocks of its new ‘Egypt, 
Jordan and Israel’ brochure. The operator’s Philip Breckner (pictured), said: 
“We pride ourselves on providing all agents with fully commissionable 
holidays that can be tailor-made to suit individual clients. Our new brochure 
offers plenty of itineraries and suggestions but our focus is also on providing 
bespoke holidays. ” 
Diane Coleman (left), with Kirsty Kitching, from Tickets Travel, spoke of 
Egypt’s resurgence: “Egypt is picking up; it was a no go area for a while and 
this was a tragic downturn for business as it is a country that is incomparable 
with any other and the Nile cruise product holds great appeal for many age 
groups, from families with grown up kids to couples and solo travellers. 
River cruising is on a high at the moment and it is really great that we can 
recommend a Nile cruise too.” The brochure is available to download from 
www.discoveregypt.co.uk or to order a hard copy call 020-7407 2111. 
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La Manga Club is bowling over cricket groups

SPAINS’ LA Manga Club 
Resort has been hailed as a 
‘must-visit’ warm weather 
destination for training and 
team bonding trips, with 
Ireland, Scotland and The 
Netherlands’ cricket teams all 
travelling to the Spanish 
coast to test their skills. So 
far this year, more than 100 
cricketing groups of all 
abilities have headed to 
Murcia to take advantage of 
the resort’s six grass pitches. 
Hampshire, Glamorgan, 

Northamptonshire and 
Gloucestershire travelled to 
La Manga Club in March. 

Shane Burger, head coach 
of Cricket Scotland, said: 
“The opportunity to train in 
good weather and world 
class facilities will definitely 
provide Cricket Scotland 
with a feeling of being ahead 
of where we wanted to be at 
this stage of the season in 
our preparation.”  

As well as attracting 
cricketing groups, the resort 

attracts bookings from 
tennis, football and golf 
enthusiasts.  

It is the official training 
base of the Lawn Tennis 
Association, with a 28-court 
tennis centre, 2,000sq.m 
wellness Centre and an 18-
hole golf course.  

La Manga Club is also 
home to a par-47 pitch-and-
putt course, as well as eight 
FIFA-sized football pitches. 
For more information, visit 
www.lamangaclub.com 

The resort is equipped with six first-class grass cricket pitches.

CORAL EXPEDITIONS has opened a UK sales office to reflect the strong demand for its Australia-focused small vessel 
cruise products. Amy Sharpe has been appointed as UK sales manager, and she will be working with Elizabeth Webb, 
international sales manager, as the company seeks to expand its fleet. 

“Over the past 18 months, Coral Expeditions has experienced exponential growth with over $25 million in forward 
bookings for the new Coral Adventurer and a range of new partnership initiatives,” said Webb. “We have identified the UK 
as a key international market for FIT, group and charter expeditions and we are thrilled to have Amy on the ground to lead 
our sales efforts. The UK market understands expedition cruising and is well suited to our Australian style of hospitality 
with the market currently representing a significant proportion of our overall business. 

“Authentic travel experiences with likeminded people are what clients always remember us by. We offer a range of 
expedition itineraries including the Great Barrier Reef and New Guinea, building on a reputation for excellence that has 
been established over the past three decades of operation on the coastlines around Australia.” 

Coral Expeditions on board with UK expansion

EXPLORE HAS appointed a new 
Business Development Manager 
to its trade sales team.  
Philippa Baines joins the 
adventure travel specialists with 
more than 25 years’ of travel 
industry experience.  

SPECIALIST SPORTS and tourism 
agency Azalea has appointed 
Daniel Chidley as group account 
director, responsible for 
management of all client activity. 
He has also been added to the 
board of directors.  

TROIA RESORT, Portugal, has 
appointed Daniel Pereira Martins 
as the new marketing and sales 
director. His prior experience 
includes positions as Head of 
Marketing North & East Europe at 
Unilever and Business 
Development Manager at  
Gallo Worldwide.   

WENDY WU Tours has appointed 
Glen Thomas to the newly created 
role of head of group sales & 
partnerships. Thomas will drive 
the company’s accelerated 
growth in the groups sector, 
reporting to global sales director 
John Warr.

REGENT SEVEN Seas Cruises has 
appointed Sam Deadman to the 
newly created post of international 
trade marketing manager, 
responsible for all activities relating 
to travel trade engagement. The 
company’s Paul Beale has been 
promoted from head of sales UK to 
senior director of sales UK, while 
Ed Lang has been promoted to 
senior tour operators and groups 
manager. 

A-ROSA River Cruises has opened 
its UK sales and marketing office in 
Cardiff and made two key 
appointments. Hugh Clayson has 
been appointed as commercial 
manager and Simon McDermott 
takes up the role of business 
development manager for the 
north.  McDermott will be agent 
facing, working and supporting the 
trade to promote the brand and 
helping to train agents on all the 
key products and USP’s of the 
cruise line. 

FRED.\ RIVER Cruises, part of Fred. 
Olsen Travel, has appointed Sukie 
Rapal as its new head of river 
cruise, reporting to managing 
director, Steve Williams.  

MOVERS&
SHAKERS
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New rays in The Sunshine State
SEAWORLD PARKS’ Discovery Cove Orlando has 
announced the birth of two rare spotted eagle rays.  
Identifiable by their flat, wide bodies and unique patterns, 
the threatened marine species has been part of the Species 
Survival Plan of the Association of Zoos and Aquariums. 

“The exciting birth of these eagle ray pups shows our 
commitment to conservation and species survival efforts,” 
said Kyle Miller, president of Discovery Cove Orlando.  

Immediately after their births, the Discovery Cove 
veterinary and zoological teams performed a neonatal 
wellness exam – a critical aspect in the protection of animal 
populations worldwide.  

When the newborn spotted eagle ray pups are ready, 
they will be introduced to the Grand Reef where guests will 
be able to see them swim together.  

The newborn rays received neonatal wellness exams after birth.

AFTER MONTHS of refurbishment, Marconfort Hotels has opened 
the doors to the new and improved Marconfort Costa Del Sol. 

Located on the El Lido Beach, just 15 minutes from Malaga 
Airport, the revamped hotel features a modern wellness centre, 
three restaurants (with vegetarian options), a lobby piano bar, two 
outdoor pools and a fully equipped gym. The resort also houses 
new facilities specially designed for children such as a Kids Corner 
for children aged four-11, as well as a Lite Teens Corner for ages 
12-17, equipped with video games and music. There are also 
exclusive adults-only areas, such as a dedicated sundeck with 
hammocks and umbrellas. 

In celebration of its return, the new Marconfort Costa del Sol 
hosted a special event, with official authorities of Malaga and 
Torremolinos in attendance, as well as tourism professionals and 
clients. It saw a welcome cocktail reception for all attendees, 
accompanied by live music and guided visits to show them the new 
facilities. A series of charity prize draws were also carried out in 
support of Save The Children and the Sandos Foundation from 
Sandos & Marconfort Group.  

Agents can increase their knowledge of Marconfort Hotels & 
Resorts while earning rewards via the company’s Smart Agents 
website, https://en.marconfort.com/smart-agents

A makeover for Marconfort Costa Del Sol
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SHEARINGS HOLIDAYS has added a new ‘Oberammergau, 
Tyrol and Lake Constance’ Grand Tourer itinerary for 2020, 
after five tours to see the famous Passion Play, which takes 
place once every 10 years, sold out. 

To meet the ongoing demand for tickets extra tours have 
been added, featuring ‘category 1’ tickets which are 
closest to the stage. The ten-day coach tour departs on 
August 11, 2020 from various pick-up points around the 
UK, taking guests to Oberammergau, Germany, via 
France. Priced from £1,399 per person, this includes nine 
nights’ four-star accommodation, tickets to the play and 
all coach travel. 

MAY 17 2019   |   travelbulletin.co.uk

Extra tours for Passion play 

The play has been performed by 
locals for almost four decades.

WITH SUMMER schedules now underway, Jet2holidays has launched its first ever 
flight to Crete’s coastal city of Chania from Stansted Airport. 

On-board, holidaymakers were treated to drinks and treats, with one lucky 
passenger winning a pair of return Jet2 flights after finding a fortunately-placed 
envelope on their seat. 

The route will operate twice weekly (Tuesday and Friday) between London and 
Crete, with Chania gaining momentum as a popular tourist hotspot on the island. 
Chania is the eighth destination in Greece available to customers travelling from 
London Stansted this summer, alongside Corfu, Crete (Heraklion), Kefalonia, Kos, 
Rhodes, Thessaloniki and Zante. 

This marks one of three new routes implemented by the holiday brand, which has 
also added Izmir on the Turkish coast and Bulgaria’s Bourgas to its itinerary. 

“We were delighted to treat customers with a VIP farewell before they departed 
to the Cretian sunshine,” said Steve Heapy, CEO of Jet2.com and Jet2holidays. 
“Our summer 19 programme from London Stansted Airport is our biggest yet, with 
36 destinations on sale. With flights and holidays commencing to Izmir and 
Bourgas as well, we really are kicking this summer programme off in style.” 

Abouby Nasser, London Stansted’s chief commercial officer, added: “The launch 
of this exciting service to Chania in Crete is a fantastic addition to our growing 
range of holiday hotspots available from London Stansted. 

“Passengers from across the East of England and London can enjoy even more 
choice of great value flights and package holidays than ever before.” 

Jet2 kicks off summer programme with the debut of 
Stansted-Chania route

NEWS BULLETIN 7
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Sunshine, shoulder pads and 
Spartans with Palladium

PALLADIUM HOTEL Group has kicked off the 2019 summer 
season in Ibiza with the opening of Grand Palladium Palace 
Ibiza Resort & Spa, Grand Palladium White Island Resort & 
Spa and Hard Rock Hotel Ibiza, along with the imminent 
seasonal openings of the group’s other Ibiza hotels. 

Among the hotel group’s summer plans is a collection of 
parties and musical events set to keep spirits high during 
the warm weather.  

Taking place on May 18, the Ushuaïa Ibiza Beach Hotel is 
set to host a 24-hour outdoor party, boasting an ‘Odyssey’ 
concept – based on the epic Greek poem. The event will be 
the first 24-hour indoor and outdoor party in Ibiza. 

The hotel will also be home to the third edition of 
Mercedes Benz Fashion Week Ibiza, featuring performances 
by Dutch DJ duo Sunnery James and Ryan Marciano in a 
blend of thumping tunes and high-end summer fashion. 

Hard Rock Hotel Ibiza is celebrating the summer season 
with a ‘Children of the 80s’ event every Friday from May 20, 
paying tribute to the shoulder pads, big hair and even bigger 
hits of the disco era.  

BLESS Hotel Ibiza, the second property of the BLESS 
Collection Hotels brand, is also due to open in June reinforcing 
Palladium’s continued expansion in the luxury segment. The 
new hotel sits in Cala Nova, one of the most exclusive areas of 
the island and near the town of Santa Eulalia. 
For more information, visit www.palladiumhotelgroup.com  

The Hard Rock Hotel Ibiza is 
celebrating the warm weather 
with a ‘Children of the 80s’ 
themed outdoor concert.

ONE OF the most iconic family trips is Disneyworld 
− and it’s hugely enjoyable to give my customers 
hints and tips on how to make the most of this 
bucket list destination. 

I’m lucky enough to have experienced most 
types of Disney holiday – I’ve stayed in a Disney 
resort, a hotel on International Drive and an 
apartment – but in my opinion, nothing beats the 
full Disney experience. To make the most of it, I 
always advise my customers that it’s worth getting 
as organised as possible. 

One huge benefit of forward planning is taking 
advantage of the Disney dining plan offer which 
can save hundreds of pounds. I always advise my 
customers to upgrade to the dining plan, not only 
so that they can enjoy quicker service, but also the 
value for money this brings is outstanding. I 
mentioned in a previous column that we have a 
family of five to feed, so I always reassure my 
customers I’m definitely speaking from experience!  

Staying at Disney resorts allows you to pre-
book restaurants 190 days in advance. Many 
first-time Disney visitors ask if this is absolutely 
necessary, so I always mention Be Our Guest 
restaurant at Magic Kingdom, Coral Reef 
Restaurant at Epcot and The Boathouse waterfront 
dining experience at Disney Springs as good 
examples of the requirement to book.  

The Disney Ultimate ticket will pay for itself by 
day four. There are added benefits like ‘magic’ 
hours, park hopping and fast passes that add to it’s 
value. Disney guests can also pre-book fast passes 
60 days in advance, which means my customers 
can enjoy all the big rides like ‘Avatar Flight of 
Passage’, ‘Snow White’ and ‘Expedition Everest’. 

While planning your days away can seem like a 
military exercise, it’s essential to make the most of 
the Disney experience. It’s a magical opportunity 
for all the family, and melts even the most cynical 
of dad’s hearts. As Walt once said: “It’s kind of fun 
to do the impossible!”
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BOURNE LEISURE sales executive, Craig Secker, celebrates with training 
incentive winner, Lisa Gilbert of Cooperative Travel, Glenfield. Lisa won 
a luxury chocolate hamper after completing Bourne Leisure’s new online 
training course and securing a 2019 booking at one of its three brands.

AGENT TECH

PRINCESS CRUISES’ live web chat accounts for 
15% of its agent inquiries, the highest 

proportion since the service was launched in 
2016. In the past 12 months, more than 5,000 

agent inquiries have been answered online and 
almost 100% were answered within two 

minutes. Princess was the first UK cruise line to 
launch a web chat facility. It offers instant, real 
time online communication between the trade 
and the Princess Cruises contact centre and is 
available via Princess’ sales information portal, 

www.onesourcecruises.com 

SUPERBREAK’S AGENT Facebook Group has 
surpassed predictions to reach 7,000 members 

five months earlier than expected. Gary Gillespie, 
the operator’s head of trade sales, said: “To gain 
a further 1,000 members in just seven months is 
brilliant. It is a real credit to the team who run 
the Facebook page on a daily basis. They work 
hard to provide interesting content and agents 
are clearly finding it useful. I look forward to us 

reaching 8,000 before too long!”

AGENT INCENTIVES

● AGENTS WHO make bookings on the New England Spectacular Fall 
Foliage premium escorted tour with Purely America can earn 
Love2Shop vouchers. Single-room bookings will earn a £25 voucher, 
double-room bookings a £50 voucher and triple-room bookings a 
£75 voucher. The tour starts and ends in Boston and departs on 
September 30. Prices start at £2,049 per person, based on three 
people sharing, and £2,349 per person, based on two sharing. For 
more information and window posters, go to www.purelytravel.co.uk 

● AGENTS HAVE the chance to win a seven-night Caribbean holiday 
for two to an AMResort property, plus up to $200 in resort added-
value benefits, courtesy of AMResorts and Gold Medal. Two runners 
up will each win £200 of Turtle Bay restaurant vouchers. To be in 
with a chance of winning, agents need to make a Gold Medal 
package booking which includes room nights at one of AMResorts’ 
hotels throughout the Caribbean and Mexico by May 31 and send 
their booking reference to win@goldmedal.co.uk before June 2. For 
more details, visit www.goldmedal.co.uk 

FOR ALL COMPETITIONS 
ON THE SITE VISIT 

travelbulletin.co.uk/competitions

COMPETITIONS!

Win a Dyson Supersonic Hairdryer 
with Birmingham Airport.

Win a three-night stay for two at 
the Sandos El Greco Hotel Ibiza.

Win a trip to Lapland for two with 
Newmarket Holidays.
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Industry  
insight by...

ACCORDING TO Thomas 
Cook, British holidaymakers 
are favouring destinations 
outside the European Union 
after repeated delays to 
Brexit discouraged 
travellers from booking 
early and prompted them 
to look further afield.  

The new deadline of 
October 31 for Brexit 
agreed with Brussels, and 
the prolonged uncertainty 
around the manner and 
timing of Britain’s exit from 
the European Union, has 
led many to delay their 
decision on when and 
where to book for their 
summer holidays.  

A majority of the 3,422 UK 
holidaymakers surveyed by 
Thomas Cook nevertheless 
said they were more likely 
to holiday abroad than last 
year, with a quarter saying 
that a foreign holiday was 
higher in their spending 
priorities than in 2018, 
compared to just 8% who 
said it was lower. 

Thomas Cook added that 
48% of its UK package 
holiday bookings for this 
summer so far were to non-

EU destinations, up ten 
percentage points on the 
same time last year. Three 
ANTOR members have 
witnessed this as Turkey has 
overtaken Greece to be the 
second-most popular 
destination, with Spain 
remaining in the top spot 
for Thomas Cook holidays.  

Earlier last month, EasyJet 
warned that travellers were 
holding off booking their 
summer holidays due to 
uncertainty over how Brexit 
would go, weakening 
demand for tickets and thus 
prices as a result. 

Those destinations lucky 
enough to have a 

geographic position in the 
Caribbean find themselves 
in the fortunate position of 
being less affected not only 
by Brexit but also myriad 
negative world events. The 
Caribbean and, for 
example, ANTOR member 
Grenada, offers safe places 
for all types of clients to 

visit. Plus, as a volcanic 
tropical island, Grenada is 
much more than a beach – it 
can offer adventure, 
culinary, wellness and 
authentic cultural 
experiences on an island the 
size of the Isle of Wight, with 
a population of just 110,000. 
Proof of this is an 11% year-

on-year increase from 
January to March 2019. 

The Brexit issue doesn’t 
seem to have had any 
effect on Africa, such as 
tourism figures for ANTOR 
member Botswana. So far, 
the South Pacific 
destinations, including 
ANTOR member Samoa, 
seems to be unaffected. No 
doubt this can be largely 
attributed to these 
destinations generally seen 
as ‘holidays of a lifetime’, 
incurring longer lead-in 
times for bookings.  

ANTOR members would be 
interested in hearing 
feedback from the industry as 
a whole – please e-mail  
your comments to 
secretariat@antor.com. If  
tour operator or travel 
agency sales or product staff 
would like to meet 20 ANTOR 
tourist board members, 
please contact the same  
e-mail address to request  
an invitation to ANTOR Meets 
the Travel Trade on June 18 
at the Institute of Directors  
in London from 17:30-20:30. 
This event is invitation-only.  

How is Brexit affecting travel to non-EU countries?  
Tracey Poggio, chairman of ANTOR, looks at booking figures around the globe.

“The new deadline of 
October 31 for Brexit has 
led many to delay their 
decision on when and 

where to book for their 
summer holidays.” 
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These two massive stone 
statues have watched over 
the Theban Necropolis for the 
past 3,400 years, surviving 
scorching sun, earthquakes 
and floods. They’ve captured 
the imagination of curious 
travellers for centuries with 
one of these giants even 
rumoured to have ‘sung’ 
when the first ray of desert 
sun appeared at dawn.

WHERE AM I?

S
U

D
O

K
U

Win a £50 M&S voucher in the  
 Su Doku prize puzzle

Fill in all the squares in the grid so that each row, column and 
each of the 3 x 3 squares contains the digits 1-9. 

Once you have completed the puzzle, simply identify the 
numbers that relate to the letters, A, B, C and D then e-mail 
the solution, with your name, company name, and full postal 
address plus phone and ABTA number if applicable to: 

competition@travelbulletin.co.uk 

Closing date for entries is Thursday, May 23. Solution and 
new puzzle will appear next week. 

The winner for May 3 is Matthew Johnson, Midcounties  
Co-operative Travel in Cinderford. 

May 3rd Solution: A=9 B=6 C=1 D=5

Fill in the crossword to reveal the mystery location highlighted by the green squares.

Across 
1. Hotel chain, ___ Bonvoy (8) 
6. State capital of Oregon (5) 
8. Paris cabaret venue, Moulin ___ (5) 
9. Libreville is the capital (5) 
11. Ontario International airport code (3) 
12. Flag carrier of 12 Down (3) 
13. Liebestraum composer, Franz (5) 
15. Giant animal symbol of the World Wildlife 

Fund (5) 
16. Italian city, famous for its Shroud (5) 
17. Country located in the Horn of Africa (8) 

Down 
1. He recently scored his 600th goal for 

Barcelona (5) 
2. Douglas is the capital, initially (3) 
3. Medieval fantasy epic, Game of ___ (7) 
4. Flows through Nottingham (5) 
5. High-speed railway service (8) 
7. Windsor theme park, popular with kids (8) 
10. Tours of 3 Down start from this Northern 

Ireland city (7) 
12. Naruhito is now emperor of this country 

(5) 
14. Polynesian kingdom (5) 
16. Marella Cruises is part of this group (3)C

R
O

S
S

W
O

R
D

Solution: 
Across: 1. MARRIOTT, 6. SALEM, 8. ROUGE, 9. GABON, 11. ONT, 12. JAL, 13. LISZT, 15. PANDA, 16. TURIN, 17. ETHIOPIA.  
Down: 1. MESSI, 2. IOM, 3. THRONES, 4. TRENT, 5. EUROSTAR, 7. LEGOLAND, 10. BELFAST, 12. JAPAN, 14. TONGA, 16. TUI.  
 
Mystery word: EILAT     Where am: The Colossi of Memnon, Luxor, Egypt.

A

B

C

D
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SHERWIN ARENDS has been appointed as the new Trade Relations 
Officer for South African Tourism (SAT) to help ensure that agents in the 
UK and Ireland are provided with all the tools and support they need to 
confidently sell South Africa. 

Sherwin said: “I’m very passionate about my birth country and proud of 
my South African heritage so I am thrilled to be joining the South African 
Tourism team in the UK. I’m looking forward to showcasing South Africa 
as a leading tourist destination, with a focus on promoting the well-known 
areas and experiences and helping to uncover and educate the trade on 
the destination’s hidden gems.” 
For more information visit www.southafrica.net/gl/en/trade

South African Tourism appoints trade 
relations officer 

EXPLORE HAS increased its travel agent discount, now 
offering agents 50% off across its Discovery, Walking, Cycling 
and Family programmes.  

It means that adventurous agents keen to explore Lebanon’s 
archaeological wonders at Baalbek on Explore’s new eight-
day ‘Highlights of Lebanon’ trip, for example, or those who 
want to take on a bucket list challenge, such as hiking the Inca 
trail or Kilimanjaro, can now do so at a reduced rate.  

Agents’ companions are now eligible for a 30% discount 
with the operator. The new policy aims to encourage agents 
to experience a trip with the operator first-hand and learn why 
they can recommend the operator to their clients in the future.  

Ben Ittensohn, the operator’s head of global sales, said: 
“Giving the opportunity to experience our product is key to 
supporting agents as it helps to instil further confidence in 
selling our product. We have designed a policy that is both 
generous and non-restrictive. We know time out of the office 
is extremely valuable, so we have removed all of the 
traditional red tape and have made the process more 
streamlined and easy to deal with. Over the coming months 
travel agents can expect to see a number of new exciting 
initiatives for our agency partners to help them grow their 
share of this exciting segment.” 

The discount applies to land-only prices and excludes 
Polar, Galapagos and Beyond trips, and is not valid on 
Christmas and New Year departures.  
Agents interested in booking a trip should contact 
sales@explore.co.uk and include full booking and travel 
agency details. 

ADVENTURE TIME 
Explore rewards agents and companions with a generous new discount policy for their 

worldwide adventure programmes 

TRAINING 
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FAMILY HOLIDAYS 
SHOWCASE 

TRAVEL BULLETIN was Bristol-bound this week 
bringing its fun-filled Family Holidays Showcase to 

agents. Throughout the evening, there was the 
opportunity to learn about the dedicated services 
hoteliers, airports and operators can provide, as 
well as top tips from tourist boards to take family 
breaks to a whole new level. There was also the 

chance to win some amazing holiday prizes!
Airport Guru Shellie Harris of Birmingham Airport was on  
hand to meet with agents and presented raffle winner  
Gordon Wilson from Flight Centre with a duty free hamper.

From the left, Sarah Watts from Not Just Travel meets with Sami Tounsi and Fakhri Khalsi from the Tunisian National Tourist  
Office, along with Lian Dunwell also from Not Just Travel.

Over by the Jet2holidays stand and from the left, Chelsey Button  
from The Travel House meets with the operator’s Vicky Edwards,  
along with Inga Bajaruniene from Ian Allan Travel.

HEADLINE SPONSORS

Melia’s Antia Rivas presented a four-night stay at the  
four-star Sol Katmandu Park & Resort, with access to  
Katmandu Park included, to a thrilled John Wilson from  
2 J's Travel.
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Want to get in on the #TBShowcases action?  
Our next event will be the Mediterranean Showcase taking place 
in Oxford on June 10 and Sheffield on June 11. To confirm your 

place or find out when we will be hosting our next event near you 
contact events@travelbulletin.co.uk

Agents have fun at PortAventura’s table, chatting with the  
company’s Carlota Farriol (second in from right) and Natalia Bel Llop  
(far right) from the Salou Tourist Board. 

From the left, Suzanne Carter and Kerry Edwards from Miles Morgan  
Travel are welcomed to our event by Penny Naoum of Grecotel  
Hotels & Resorts.

Flight Centre's Mica Enwright (left) was overjoyed to collect her  
prize of a seven-night all-inclusive stay at the Sunlight Bahia  
Principe Tenerife from Bahia Principe's Elodie Callari. 

Anastasios Pissas for the Greek National Tourist Office  
presented a prize box of Greek delicacies to Shamina  
Shivacumaran from Explorer Travel.

A bottle of rum was Jamaica’s reward  
for prize winner Amanda Wheeler  
from TUI, gifted by the tourism  
board’s Donovan Donaldson.

Laura Prego (left) from Ian Allan Travel was our on-the-  
spot prize winner of an AMResorts champagne goody  
bag, gifted by the company’s Sarah Johnson.
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AS PART of a wider initiative 
to put Norwich on the map as 
a top UK tourist destination, 
VisitNorwich has launched its 
new branding ahead of a 
packed year of events taking 
place across the city in 2020. 

‘City of Stories’ initially 
launched as a marketing 
campaign in 2014, but has 
since evolved into Norwich’s 
brand positioning due to its 
popularity and number of 
literary firsts from the city, 
such as being awarded 
England’s first UNESCO City of 
Literature in 2012. 

Caroline Mayers, head of 
marketing at Norwich 
Business Improvement District 
(BID) and VisitNorwich, said: 
“We want to welcome 
everyone to our buzzing, big-
hearted city, beneath the big 
Norfolk skies. And we’re going 
to be building the brand in a 
way that celebrates the 
collective voice of the city, 
starting with asking residents 
to share what makes Norwich 
special to them. It's all about 
shared ownership, pride, 
participation and authenticity.” 
Go to www.visitnorwich.co.uk 
or www.cityofstories.co.uk  

A new chapter for 
the City of Stories

VISITSCOTLAND HAS 
launched its first dedicated 
itinerary to health and 
wellbeing, inspiring visitors to 
consider the ways in which 
they can enhance and 
maintain their personal 
happiness and welfare 
through travel. 

It comes as newly 
published research, 
commissioned by the tourism 
organisation and conducted 
by YouGov, reveals almost  
a third of people in Great 
Britain see Scotland as an 
ideal destination for a 
wellness holiday. 

With 11.8 million visits 
made to Scotland by people 
from across the UK, it’s 
hoped the growing trend 
could generate millions of 
additional trips north of the 
Border, particularly from 
Londoners – 26% of whom 
have already been on at least 
one wellness break. 
Meanwhile, 31% of those 

surveyed said that they look 
after their body by being 
physically active and 32% 
take steps to look after their 
mental health, suggesting 
that they consider their 
mental wellbeing to be as 
important as their physical 
health.  

When asked to pick their 
top three reasons for going 
on holiday or a short break in 
the UK, 33% of people in 
Great Britain that had been on 
holiday in the UK in the last 
two years said they did so to 
“switch off from everyday 
life”. This was higher if they 
have children in the 
household (39%). 

Earlier this year, 
VisitScotland dedicated its 
annual trends paper to 
examining the ‘global 
consumer phenomena’ of 
wellness tourism, highlighting 
a range of micro-trends. 
Valued globally at $639bn in 
2017, wellness tourism has 

grown more than twice as fast 
as tourism overall with more 
visitors looking for immersive 
experiences or ways to 
improve self-development. 

Tourism Secretary Fiona 
Hyslop said: “Visitors come 
to Scotland for many 
reasons, but the opportunity 
to enjoy our scenery and 
landscape is consistently top 
of the list – people feel better 
for simply experiencing our 
country’s natural beauty. For 
those looking to get away 
from the everyday stresses 
of modern life, Scotland 
offers a variety of locations 
and attractions to support 
and improve visitors’ overall 
wellbeing. This online guide 
showcases the many choices 
for visitors, allowing them to 
return time and time again.” 
To view the full range of 
wellness experiences across 
the country, go to 
www.visitscotland.com/holida
ys-breaks/wellness-breaks 

Image Credit: Julie Howden, via Visit Scotland

SWELL(BEING) IN 
SCOTLAND

Online guide from VisitScotland encourages UK holidaymakers to 
‘switch off’ on a short break 

UK &  
IRELAND   

JJ Robb of Tribe Yoga enjoys  
the tranquillity of Loch  
Faskally, Perthshire − one of  
the locations included in  
VisitScotland’s new wellness guide. 
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AS THE weather begins to improve, agents 
can wow their customers with the 
opportunity to enjoy a break on the water, 
thanks to a new Norfolk Broads boating 
location from Hoseasons. 

Six new luxury cruisers, all named after 
constellations, join the self-catering specialist’s 
Starboard range after being launched at 
Waveney River Centre, in Burgh St Peter, near 
Beccles. Three six-berth Andromedas, a four-
berth Pisces, a three-berth Polaris and a 
two-berth Pegasus are now available to book 
through the domestic operator’s dedicated 
online agent portal.  

All are pet-friendly, with the three 
Andromedas including dual steering and an 
upper sun deck. 

Waveney River Centre is a partner of 
Hoseasons and already lets luxury lodges 
with the Evermore Lodge Holidays Collection.  

Sally Henry, sales director at Hoseasons, 
said: “Waveney River Centre has always been 
a star in our sky when it comes to the Norfolk 
Broads. Their luxury lodges provide a great 
base for customers to explore the area, but 
these cracking new cruisers really take the all-
round offer to another level. They now have 
everything our guests could possibly want 
from a break on the water.”   

A short break for two in Pegasus starts from 
£629, while a short break for six in an 
Andromeda vessel starts from £989. 
Visit www.hoseasons.co.uk for more 
information.  

AIRWAYS HOLIDAYS offered 13 agents from Exeter, Hull and the North West region of 
England, the opportunity to visit Jersey and over the course of three days sample many of 
the destination’s top attractions and hotels.  
Staying at the L’Horizon Beach Hotel & Spa, agents embarked on an island foodie adventure: 
sampling Jersey’s flavoursome produce, from rich creamy milk, cheese and ice-cream to 
seafood straight from local waters; and dining at recommended restaurants including the 
Jersey Pottery Crab Shack, which sits above the award-winning St. Brelade’s Bay. 
The trip included an introduction to bush craft foraging with Kazz from Wild Adventures 
(pictured), a visit to the war tunnels and a guided tour of Jersey Zoo. When asked what their 
lasting memory of the trip would be, one agent said: “The activities; there’s a lot more to 
Jersey than I imagined. I would definitely recommend all of the activities to my customers.” 
All the agents rated the foraging activity with Jersey Zoo as ‘Excellent’. Gill McCarthy, sales 
director for Airways Holidays, added: “The trip was a great success and really sparked the 
agents’ enthusiasm in offering Jersey as a foodie holiday choice to their customers.” 
Go to www.airwaysholidays.com for more information. 

Agents get a taste of Jersey with Airways Holidays

SMOOTH SAILING 
CELEBRATING SEVEN years of the 
uninterrupted 870-mile Wales 
Coast Path, visitors and locals 
alike were encouraged this month 
to put their best foot forward at a 
new walking festival. 

The festival featured more than 
40 new guided walks created by 
Ramblers Cymru, from fully 
accessible and short family walks 
to nature trails and more 
challenging hikes, covering the 
entire coastline.  

At its launch, Lord Elis-Thomas, 
deputy minister for Culture, Sport 
and Tourism, said: “This festival is 
set to be an excellent addition to 
Wales’ ‘Year of Discovery’ and a 
way for visitors and locals to 
discover more about our unique 
Wales Coast Path. I’m delighted 
that the guided walks will 
encourage people to find out more 
about the landscape, history and 
wildlife associated with the 
coastal path and will also be an 
excellent way to be active while 
discovering more of Wales.” 
To learn more, visit 
www.walescoastpath.gov.uk 

Wales helps visitors 
take the first step to 
discovery…

Help clients take to the water with this new boating  
location in the Norfolk Broads from Hoseasons

S05 TB 1705 2019 UK & Ireland_Layout 1  15/05/2019  14:12  Page 17



UK & IRELAND MAY 17 2019   |   travelbulletin.co.uk18

A window of opportunity in ‘Glass of Thrones’
AFTER A decade of filming 
and production in Northern 
Ireland, Game of Thrones 
will soon be drawing to a 
close. To commemorate the 
show’s final season Tourism 
Ireland has created a special 
fan trail in Belfast, where 
much of the hit TV show was 
filmed, with six elegantly 
crafted, freestanding stained 
glass windows appearing 
across the city. 

Tourism Ireland’s ‘Glass of 
Thrones’ campaign has 
been inspired by online fan 
search data. Each window 
will be large enough for fans 
to pose in front of and will 
highlight a House from the 
show, with a series of panels 
depicting the most exciting 
and talked-about moments 
from the entire saga. The 
first window revealed, for 

example, depicts the most 
searched scenes and 
storylines of House Stark – 
whose spiritual home 
‘Winterfell’ is set at Castle 
Ward in Co Down, Northern 
Ireland. The window 
overlooks Belfast City Hall – 
home to some of the city’s 
more traditional stained 
glass artworks.  

The other windows have 
been timed to appear across 

Belfast throughout the 
progression of the final 
season. Interactive digital 
versions of the windows 
have been ‘unlocked’ too so 
fans can explore the panels 
and even upload a photo to 
create a digital, stained glass 
selfie to share on social media. 
Agents can have a go 
themselves by visiting 
www.Ireland.com/glassofthr
ones  

ATTRACTION WORLD has an 
offer at ‘The Bear Grylls 
Adventure’ in Birmingham 
whereby all customers 
booked in will receive a free 
Adventure Goodie Bag – 
including a multi-tool 
Adventure pen and a Real 
Handful snack bag. 

Home to mental and 
physical challenges inspired 
by Bear Grylls’ love of 
adventure, visitors can test 
their limits on survival mazes 
and Europe’s highest outdoor 
free roam high ropes course, 
dive into scuba training, soar 
with indoor sky diving or try 
out archery, escape rooms, zip 
lines and assault courses at 
base camp. 
Visit www.attractionworld.com 

Bring on the Bear 
Grylls challenge with 
Attraction World
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ELIZABETH GILBERT – author of 
the award-winning Eat, Pray, 
Love – was invited by Avalon 
Waterways to be godmother to 
Avalon Envision, its 13th Suite 
Ship in Europe. 

Janet Parton, the line’s UK and 
Ireland sales director, said: “From 
Eat, Pray, LOve to Big Magic, as 
an author, Ms Gilbert has invited 
her readers to envision something 
different; a hint of a life or journey 
outside their comfort zone. She 
has inspired transformative travel 
experiences. An inspired choice 
as godmother of the Avalon 
Envision, she has helped us 
embrace curiosity each day in 
search of extraordinary; 
something we ask our travellers 
to do with Avalon.” 

The 166-passenger vessel 
will cruise the Danube River. 
For more information contact 
agencysales@avaloncruises.co
.uk 

Envision on the 
Danube

FOLLOWING THE news that 
Viking will be sponsoring the 
London leg of the 
‘Tutankhamun: Treasures of 
the Golden Pharaoh’ 
exhibition, the cruise line has 
announced the expansion of 
its programme in Egypt for 
the 2020 season. 

This includes the launch of 
a new ship, inspired by the 
brand’s Longship design but 
built specifically for the Nile. 
Viking Osiris is under 
construction and will double 
the company’s owned 
capacity in Egypt when it 
debuts in September 2020.  

Also launching next year 
are two new pre-cruise 

extensions designed to 
enhance guests’ base 
knowledge of Egyptology 
prior to arriving in Cairo. 
These five-day extensions to 
the ‘Pharaohs & Pyramids’ 
itinerary will provide guests 
with privileged access to 
archives and exhibits in 
London and Oxford that are 
not normally accessible to 
the public.  

The announcement comes 
as customers continue to 
express strong interest in 
Egypt, and one year after the 
company launched Viking Ra, 
a completely renovated vessel 
and Viking’s first owned and 
operated ship on the Nile. 

Torstein Hagen, chairman of 
the cruise operator, said: 
“Egypt has inspired explorers 
for generations, and it 
remains a top destination for 
many of our guests. For more 
than two decades, we have 
led the river cruise industry 
with our fleet development 
and experiences that bring 
travellers closer to the 
cultures of the world. We 
remain committed to Egypt, 
and we look forward to 
introducing the historic 
treasures of the region to 
even more Viking guests.”  
Go to 
www.vikingcruises.co.uk for 
more details. 

PHARAOHS AND 
PYRAMIDS 

Viking expands its Egypt programme with new Nile ship and 
privileged access on pre-cruise extensions

RIVER 
CRUISE 

Concept of the new Viking 
Osiris coming 2020
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RIVIERA TRAVEL’S river cruise programme for 
2020 is now available for agents to sell – and 
with it comes news of the introduction of a 
new ship: the MS Geoffrey Chaucer. 

Katja Hildebrandt, head of river cruising for 
the operator, said: “2020 looks set to be 
another exciting year at Riviera, and as our 
river cruise programme goes from strength to 
strength, we are very proud to confirm the 
addition of the spectacular MS Geoffrey 
Chaucer, a sister to our increasingly popular 
135m five-star fleet of luxury ships; just as 
elegant and stylish, with the same first-class 
service from her professional crew, she’s sure 
to become a firm favourite.” 

The MS Geoffrey Chaucer will be sailing 
five cruise itineraries including: ‘Heart of 
Europe’; ‘The Blue Danube’; ‘Bruges, 

Medieval Flanders, Amsterdam’; ‘Amsterdam, 
Kinderdijk and the Dutch Bulbfields’; and 
‘Budapest to The Black Sea’. 

Hildebrandt added: “Our aim is always to 
listen to our customers, and in response to 
their feedback and our continual research into 
new destinations, we are thrilled to be 
introducing ‘Vienna, Bohemia & Treasures of 
the Danube’ – a new itinerary along one of the 
most famous waterways in the world, 
featuring the imperial and enduring splendour 
of the Austrian capital, the scenic, fairytale-
landscapes of romantic Bohemia, and 
showcasing a host of other beautifully historic 
and charming towns in this truly picturesque 
corner of Europe.” 
For more information visit 
www.rivieratravel.co.uk/river-cruises 

POETRY IN MOTION
EMERALD WATERWAYS took 
centre stage on UK TV screens 
when it welcomed Jane McDonald 
and the Channel 5 team aboard for 
a sailing on The Douro.  

The ‘Cruising with Jane 
McDonald’ episode saw the singer 
and presenter explore a host of 
Portuguese highlights whilst sailing 
aboard the 112-guest Emerald 
Radiance from Porto to Salamanca 
in Spain and back before a stay in 
Lisbon. During her trip, Jane took a 
tasting tour of Porto’s port cellars, 
visited the imposing Casa De 
Mateus (Mateus Palace) in Vila 
Real, tried her hand at tile painting 
and took a rail journey to a factory 
making traditional Portuguese 
custard tarts. 

Clients inspired by Jane’s 
escapades in Portugal, can opt for 
the line’s eight-day ‘Secrets of the 
Douro’ river cruise, starting from 
£1,595 per person based and 
departing on November 7, 2020.  
For more information about 
Emerald Waterways, training and 
support in selling, email 
agencysales@emeraldwaterways.
co.uk  

Jane McDonald  
puts Emerald into  
the frame

A new ship from Riviera Travel for its 2020 river cruise programme 

AS PART of Titan Travel’s continued celebrations following the introduction of 
its new and exclusively chartered river cruise ship, MS Bellejour, the company 
has put together a ‘double bubble’ campaign for travel agents. 
The operator has doubled its river cruise booking incentive, from £25 to £50 
per booking, throughout this month for all agents who double their April river 
cruise bookings. To qualify, agents must at least double the number of 
bookings they made for Titan river cruises in April, aboard the MS Serenade 1 
and MS Bellejour only, by May 31.  
Each successful agent will receive £50 for every Titan river cruise booking made 
in May. The operator’s existing £25 per booking incentive will still be honoured 
for each booking even if agents are unable to double their overall April bookings.  
All vouchers must be claimed by emailing agentincentives@titantravel.co.uk at 
the end of the campaign. The deadline to submit vouchers is June 10. 
Call 0800-988 5166 or visit www.titanagents.co.uk to find out full details. 

Double bubble with Titan Travel in May 
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AmaSiena scheduled for summer 2020 debut 
AMAWATERWAYS HAS 
confirmed it is to add a new 
ship to its European fleet on 
July 1, 2020.  

Named AmaSiena, the 
156-guest ship will sail a 
series of seven-, ten- and  
11-night itineraries, visiting 
iconic cities, historical 
villages and vineyard regions 
along the Rhine, Main, 
Moselle and Danube rivers.  

Rudi Schreiner, president 
and co-founder of the river 
cruise line, said: “The 
popularity of river cruising 
continues to rise, and with the 
introduction of AmaSiena, 
we’re happy to be bringing 
more of our brand of 
personalised, luxury river 
cruising to our guests. When 
she debuts in 2020, AmaSiena 
will feature the exceptional 
cuisine, variety of active shore 

excursions, world-class 
service and of course, some 
innovative touches that 
travellers have come to expect 
each time we introduce a new 
ship to our fleet.” 

AmaSiena will feature 78 
staterooms, four suites, six 
pairs of connecting 
staterooms and 12 triple 
occupancy staterooms 
designed for multi-

generational families.   
Prices start from £2,584 

per person for the seven-
night ‘Captivating Rhine’ 
cruise from Amsterdam to 
Basel on November 18, 2020. 
This includes complimentary 
flights and transfers when 
booked before June 30. 
For more details, visit 
www.amawaterways.co.uk 
or call 0800-520 2252.  

FOR CLIENTS looking for a 
last-minute summer holiday, 
CroisiEurope has announced a 
series of ‘super summer 
savings’ available on Europe’s 
rivers and canals. 

For example, holidaymakers 
can save £500 per person on a 
six-night hotel barge cruise 
through Provence to discover 
the Camargue and Saint-
Guilhem-le-Désert, renowned as 
one of the most beautiful villages 
in France. The cruise sails from 
Sete to Arles and visits Palavas-
les-Flots, Aigues, Mortes and 
Gallican, with a departure on 
July 19. Cruise-only prices start 
from £1,472 per person. 
For more options, call 020-
8328 1281 or visit 
www.croisieurope.co.uk 

Last minute deals 
with CroisiEurope
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‘FIRST EDITION Prices’, a £50 discount launch 
offer and a new river – the ‘Golden’ Douro – 
are three highlights available from Newmarket 
Holidays and its 2020 river cruise programme. 

Bringing the new cruises on the Douro 
into focus, Richard Forde, the operator’s 
trade sales manager, said: “This River has 
only been fully navigable since the 1980s, so 
if customers take the opportunity to take 
one of our new cruises, they will be 
amongst a relatively privileged few to have 
viewed the Douro Valley from the river.  
I recommend the ‘Lisbon & the Douro 
Explorer Cruise & Stay’ which starts at 
£2,179 per person for 11 days.”  

The operator reports that cruises with an 

extended pre- or post-holiday stay remain a 
popular holiday choice for customers, such as 
the ‘Prague & the Danube Explorer’ which 
includes three nights in a four-star hotel before 
a cruise with calls at Budapest and Bratislava.  

As well as highlighting Europe’s rivers, the 
new brochure details the on-board all-
inclusive advantages of A-ROSA’s ships, with 
all-inclusive drinks throughout the day and 
full-board dining arrangements. Forde added: 
“An A-ROSA cruise offers a relaxing holiday 
whether you’re new to cruising or a seasoned 
passenger looking for something a little more 
flexible.” The European River Cruise 
Collection 2019-2020 is on sale now. 
Go to www.newmarketholidays.co.uk for more. 

LIQUID GOLD
A PIONEERING way of operating 
river and canal cruising in Europe 
has been launched by Backwaters 
– a concept conceived by former 
RAF Squadron Leader Lynn 
Woods, who swapped his career 
(as he says, flying a desk) for the 
more sedate surroundings of the 
continent‘s waterways. 

Though the backwaters of 
France may not be accessible to 
conventional hotel boats, Woods 
built a £1.5million ‘floating lounge’ 
replicating the lines of a traditional 
Dutch barge – but with a hybrid 
engine and a hull designed for 
minimal wash to reduce damage to 
banks. The idea is that guests 
(maximum 55 but generally limited 
to 40) stay in a hotel but are 
coached to the boat for a day-long 
exploration including lunch and free 
bar service. Each day features a 
different route and some also 
include a coach excursion to 
places of interest in the area. Two 
more new builds are planned to be 
ready for next year. 

A seven-day full-board package 
cruising in Burgundy from July 14 
costs £1,195 with no single 
supplement. Customised packages 
are also available to tour operators, 
with Saga Holidays being one 
which offers specific themes on 
certain weeks. 
For more information see 
www.backwaters.tours 

Traverse the 
backwaters 
by Paul Scudamore 

Newmarket Holidays kicks off 2020 river cruise programme with 
special offers and introduction of the Douro

THE RIVER Cruise Line has announced the addition of the four-star MS Arena to its 
programme for 2020, marking the company's first significant expansion since early 2017.  
The ship is undergoing refurbishment and will sail from spring next year on the Dutch 
Waterways, Rhine and Danube, including routes to the Black Sea. 
Crucially, the MS Arena is equipped with a ‘push-style’ engine, meaning it can cruise 
overnight with minimal engine noise. The cabins will feature panoramic floor-to-ceiling 
windows, French balconies and flat screen TVs. A wellness suite is also available on 
board, with fitness equipment, a relaxation area and sauna.  
Several new trips will be available aboard MS Arena including ‘Treasures along the Rhine 
& Moselle’ – a ten-day journey from Amsterdam to Cologne discovering many of 
Germany's finest medieval cities. The cruise is priced from £1,149 per person, departing 
on May 9, 2020 and based on two sharing an en-suite cabin on full-board basis. The price 
includes return coach travel from the UK, ferry crossing and services of a cruise manager. 
For more information visit www.rivercruiseline.co.uk or call 01858-435655. 

River Cruise Line’s MS Arena ready for spring 2020 
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P&O CRUISES’ Aurora has 
returned to service as the 
company’s newest adults-only 
ship, following a multi-million 
pound refurbishment.  

The new-look ship now offers 
new cabins, refreshed suites and 
modernised public areas. The 
Oasis Spa has benefited from a 
contemporary redesign including 
refurbished treatment rooms, 
thermal suite and steam room. The 
Glass House has also been 
remodelled with updated decor, 
new tables, artwork and soft 
furnishings. The deck areas now 
include new poolside furniture and 
mosaic tiling at the Riviera and 
Crystal pools and bar areas 

Paul Ludlow, president of the 
cruise line said: “We are so pleased 
to welcome back Aurora from refit 
and ready for her new chapter. We 
continually invest in all of our ships, 
always striving to offer our guests 
the best service and experience. 
We are sure that Aurora’s 
contemporary refresh will delight all 
who sail on her.” 
For more information go to 
www.pocruises.com or call 
03453-555 111. 

Aurora returns  
from refit 

CELEBRITY CRUISES’ 
newest ship, Celebrity Edge, 
arrived into Southampton 
earlier this week, with  
more than 900 trade 
partners invited onboard  
to experience its innovative 
features first-hand, and  
learn more about its new 
selling tools.  

To highlight the many new 
features – which include 
suites with open-air plunge 
pools and 270-degree views, 
an outdoor Rooftop Garden, 
a ‘Magic Carpet’ dining area 
suspended from the side of 
the ship and the three-deck 
dining and entertainment 
space Eden – the cruise line 
has launched a new Edge-
Class brochure to showcase 
the luxury offering of Edge 
and Apex, and assist agents 
in differentiating between 
Edge, Solstice and 
Millennium classes. The 
brochure features 
comprehensive details of the 

ship’s accommodation, dining, 
and onboard highlights.  

Moreover, a new immersive 
microsite dedicated to 
Celebrity Edge has been 
launched with images and 
videos of the new vessel, 
alongside a new Messenger 
Chatbot learning tool and 
augmented reality app.  

Claire Stirrup, the cruise 
line’s UK director of sales, 
said: “We are really excited to 
be able to offer so many UK 
agents the chance to see 
Celebrity Edge for the first 
time. The ship is on its way to 
Europe for her first summer 
season, delivering a 
spectacular choice of western 
Mediterranean itineraries and 
we couldn’t let the 
opportunity pass to 
showcase the game-
changing Celebrity Edge to 
our valued UK and Ireland 
travel partners. We really 
want to spread the word as 
wide as possible about how 

Celebrity Cruises is raising 
the bar in terms of luxury. 
The next ship in this class, 
Celebrity Apex, will be 
based out of Southampton 
when she joins the fleet next 
year so it is vital agents are 
up to speed with the many 
new features.” 

The two-day taster sailing 
is part of a concerted 
campaign by Celebrity 
Cruises aimed at raising 
awareness of the reimagined 
guest experience that 
Celebrity Edge delivers, and 
which will be rolled out 
across the entire fleet in the 
months and years to come.  

For those agents who were 
unable to go, the microsite 
can provide an overview of 
Celebrity Edge and work as a 
useful resource and sales 
tool, in addition to Celebrity 
Central agent hub. 
Go to 
www.celebritycruises.co.uk/
explore-edge to check it out. 

LIFE ON THE EDGE 
Celebrity Cruises welcomes 900 agents onboard  

Celebrity Edge for exclusive sailing  

OCEAN  
CRUISE  
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PRINCESS’ PROMISE
Princess Cruises makes a promise to agents and launches  

a competition to join the first sailing of Sky Princess 

PRINCESS CRUISES has issued a travel 
agent promise to help reinforce its 
commitment to the trade. The promise 
comprises three guarantees that have been 
pledged by the UK and Ireland business, 
including its sales, guest services and 
contact centre teams.  

The promise states that the line will: ‘Be 
easy to do business with’, which includes 
being on hand for agents seven days a week 
via its UK-based call centre and online chat 
facility where every member of its sales team 
has experienced the product first hand; 
‘Reward its partners’, with a commission 
structure designed to reward agents for 
growing their business alongside additional 
incentives such as free sailings, monetary 
rewards, gifts and experience days; and to 
‘Provide agents with brand knowledge’, 
hosting trade visits to 18 UK and Ireland ports 
this year and The Princess Academy, enabling 
agents to train at their own pace and earn the 
opportunity to experience a cruise.  

Rachel Poultney, the line’s sales director 

for UK & Europe, said: “The trade has always 
been at the heart of our business and we 
pride ourselves on having a positive, open 
and rewarding relationship with our travel 
agent partners. Our promise underpins this 
approach and makes clear what agents can 
expect from us as part of our commitment.”  

The cruise line has also launched a 
competition for agents to win a place on the 
preview voyage of its newest ship, Sky 
Princess, departing on October 16 from 
Trieste, Italy to Athens, Greece, and including 
a call at Kotor, Montenegro.  

To be in with a chance of winning, agents 
just need to make a Princess Cruises booking 
between May 1 and June 30 on any Princess 
voyage. They should then submit the 
booking reference to 
www.surveymonkey.co.uk/r/skyprincess.  
Agents can apply for the #SkyPrincess 
competition every time they make a booking 
as there is no limit on entries and the 
winners will be chosen at random and 
notified via email by July 5.  
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CRUISE & Maritime Voyages 
(CMV) has officially welcomed its 
sixth ship – Vasco da Gama – 
into its fleet, as the cruise line 
celebrates ten years in operation.  

The new ship can 
accommodate 1,220 passengers 
in 630 cabins, including 120 
balcony cabins and 29 suites. 
Following the explorer theme of 
all the vessels named in CMV’s 
fleet, the ship is named after 
Portuguese explorer Vasco da 
Gama, famous for being the first 
European to reach India by sea. 
Following in the footsteps of the 
explorer, Vasco da Gama’s 
maiden voyage sailed from 
Singapore via India to London 
Tilbury. 

The ship will spend the 
summer cruising in Europe and 
sail from London Tilbury on 
October 9 on a 53-night voyage 
to Australia calling in Barbados, 
the Panama Canal, Acapulco, 
islands of the South Pacific, 
Auckland concluding in Sydney, 
Australia, where she will cruise 
for the winter season. 

The new ship offers a wider 
choice of restaurants and dining 
options and, in a first for cruise 
line, will be able to offer flexible 
dining and timings not restricted 
to specific sittings. Guests will 
be able to dine at any of three 
main restaurants between 
5.30pm and 8.30pm.  
For more details go to 
www.cruiseandmaritime.com or 
call 0844-998 387. 

A new arrival  
for CMV

REGENT SEVEN Seas Cruises has introduced “An Unrivalled Experience” brand promise, 
with the chance for three agents and their guests to win a Michelin starred meal with master-
chefs Michel & Alain Roux at The Waterside Inn. 
Paul Beale, the cruise line’s senior director of sales for the UK, said: “We have a very high 
repeat passenger rate because our industry leading product delivers what our guests crave – 
unique, immersive travel experiences, impeccable service, exquisite cuisine, luxurious suites 
and every luxury included. Our new brand proposition – “An Unrivalled Experience” – 
articulates all this and more; it is exactly what you will find on a Regent Seven Seas Cruises 
holiday. We’re very excited to have launched our new brand promise and cannot think of a 
more apt way to celebrate with the travel trade than by offering the chance to enjoy an 
unrivalled culinary experience in partnership with the legendary Michel & Alain Roux.” 
For a chance to win, agents simply need to sign-up to www.regentrade.com/uk/unrivalled 
and complete the new “An Unrivalled Experience” training module by May 31.

Regent Seven Seas agents “An Unrivalled Experience” 
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LINKS TRAVEL & Tours is 
giving travel agents a hamper 
for each booking they make 
over the value of £2,000  
per person. 

All agents need to do is 
confirm a booking made 
between May 7 and 27, and 
the company will send the 
hamper at the end of the 
month. This incentive is 
available on the Asia 
specialist’s small group tours, 
tailor-made journeys and 
private tours to China, Japan, 
Indochina, South Korea and  
Sri Lanka.  

Agents will be entered into a 
monthly prize draw to win a 
hamper if they request a 
password for the Links Travel 
& Tours agent portal. 

The operator is offering 
clients the opportunity to 
experience China, without the 
need for a visa, by taking 
advantage of the visa  
transit rules introduced in 
some cities.  
Full details on all of the above 
can be found at 
www.linkstravelandtours.co.uk 

Win a hamper with 
Links Travel & Tours

VISIT MIYAGI has launched a 
new trade-facing website, 
helping travel agents to find 
some of the best things to 
recommend to their clients 
in the prefecture. 

The Miyagi Prefecture is in 
the Tohoku region of north-
eastern Japan, 90 minutes 
north of Tokyo by bullet 
train. Miyagi has a Pacific 
coastline, western mountains 
and several natural parks, 
providing visitors with year-
round activities such as 
cherry blossom viewings in 
spring and skiing in winter. 

Accommodation options 
are housed in the ‘Plan Your 
Trip’ section of the website; 
from hotels to traditional 
Japanese homesteads, or 
Ryokans. Some sample 
‘Itineraries’ have been put 
together by locals, ideal for 

those clients seeking a truly 
authentic experience.  

A ‘Do & See’ section 
highlights all the things 
clients can experience whist 
in Miyagi, with details of 
events and festivals, Onsen 
hot springs, food  
and drink, history, nature and 
arts and culture. 

Miyagi is home to 
Matsushima, one of the most 
scenic spots in Japan, a bay 
area with more than 260 
pine-clad islands; and one of 

the oldest Onsen villages in 
Japan. It plays host to 
several colourful festivals 
such as the renowned Sendai 
Tanabata ‘Star’ Festival and 
the Sendai Pageant of 
Starlight.  

Food-lovers will be keen to 
know that this region is 
celebrated for its local 
produce such as Miyagi 
oysters and Sendai beef. 
To access the site and for 
more destination details go 
to https://visitmiyagi.com 

MAKE THE MOST  
OF MIYAGI 

With Japan in focus for many travellers in 2019, agents keen to 
boost their destination knowledge can explore the prefecture of 

Miyagi with this dedicated trade website

FAR EAST 
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VIETNAM’S QUANG Ninh province, best-
known for the UNESCO-listed Halong Bay, 
is undergoing a period of development 
which local authorities hope will open up 
the north-eastern region to more tourists 
in a sustainable way. 

Halong Bay, the province’s main 
destination, has become more accessible 
from the Vietnamese capital of Hanoi, 
thanks to an upgraded highway. The new 
highway, which links Hanoi to Halong Bay, 
has cut the drive from several hours to 
approximately two. 

Additionally, the area has become easy 
to reach by air thanks to Van Don 
International Airport, which is the first 
privately run airport in Vietnam. This 
airport allows visitors to fly into the Quang 
Ninh area from other airports in Vietnam, 
as well as strategic points in the region, 
such as Siem Reap in Cambodia. 

Quang Ninh’s authorities are 
promoting the area as a destination with 
a wide range of offerings for different 
tourists. As well as the natural wonders 

of Halong Bay with its 1,969 islands and 
turquoise water, the area has a tourism 
complex with a casino, Sun World theme 
park, waterfalls, lakes, hot mineral 
springs, beaches, authentic floating 
villages and pearl farms. Opportunities 
for active holidays, such as kayaking, 
caving and hiking, are also available. 

As well as cruises around Halong Bay 

on smaller vessels, the port is able to take 
larger cruise liners. However, in the 
interests of sustainability and preventing 
overtourism, the number of cruise liners 
is limited by the local authorities. Other 
strategies for sustainability include 
improved management of wastewater 
and rubbish, and a plan to reduce the use 
of single-use plastic in the area, 
particularly as a means of preserving the 
bay and other waterways in the province.    

For travellers from the UK seeking to 
travel to Vietnam, Vietnam Airlines is the 
only airline which flies directly between 
London and Vietnam. There are seven 
return flights each week in the summer 
schedule - four times from Hanoi and 
three times from Ho Chi Minh City, the 
main city in the south of the country, 
formerly known as Saigon. 
For more information about Vietnam 
Airlines flights, go to 
www.vietnamairlines.com and to find out 
more about development in the area, go 
to www.investinquangninh.vn  

New developments open Quang Ninh province to more tourists
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INSIDE SINGAPORE’S JEWEL

SINGAPORE’S LATEST 
aviation-lifestyle destination 
– Jewel Changi Airport – has 
officially opened its doors to 
the world. 

With a construction cost of 
approximately £951million, 
the new development within 
the airport referred to as 
‘Jewel’ comprises ten  
storeys and an area of 
137,000sq.m, all under a 
glass and steel facade, and 
directly connects to Changi 
Airport’s Terminals 1, 2 and 3. 

The complex features a 
lush Forest Valley containing 
thousands of trees and 
plants and, taking centre 
stage, a 40m-high Rain 

Vortex and the world’s tallest 
indoor waterfall. Surrounding 

this are more than 280 retail 
stores and eateries, as well 

as Jewel’s own 130-room 
hotel, YOTELAIR Singapore 
Changi Airport. Passengers 
can enjoy the convenience  
of early check-in for their 
flights, complete with 
baggage storage facilities. 

The topmost level of  
Jewel will feature a Canopy 
Park, with play attractions, 
gardens, walking trails,  
and dining outlets, alongside 
three further attractions – 
Sky Nets, Canopy Mazes and 
Discovery Slides – planned 
for a second phase opening 
in mid-2019. 
Go to 
www.jewelchangiairport.co
m to find out more. 

Indoor forests, waterfalls, & canopy parks: Changi Airport shows 
the sky’s the limit when its comes to layovers 
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CENTARA HOTELS & Resorts has revealed that 
a record number of competitors from around 
the world will compete at this year’s Centara 
World Masters Golf Championship, which 
returns to Hua Hin this summer. 

The annual tournament will be hosted this 
year on June 9-15, gathering more than 500 
amateur golfers from approximately 50 
countries to the town located on the shores of 
the Gulf of Thailand. Competitors will come 
from many of the country’s most important 
visitor source markets, including the UK, and 
will be hosted at Centara Grand Beach Resort 
& Villas Hua Hin. 

David Martens, the hotel group’s GM and 
corporate director of operations Hua Hin, 
Krabi, Samui and Vietnam, said: “Centara is a 
proud supporter of golfers around the world. 
The global golf tourism sector is booming and 

Thailand is a major part of its success. The 
kingdom now offers a large collection of 
world-class courses, many designed by the 
sport’s most famous names. With its idyllic 
climate, stunning scenery and highly 
accessible location just a short drive from 
Bangkok, Hua Hin is the perfect destination for 
golfers in search of a tropical escape. We look 
forward to welcoming all competitors to Hua 
Hin for the Centara World Masters this 
summer, and allowing them to experience our 
luxurious accommodation, facilities and 
timeless Thai hospitality. In the future, we 
hope to attract many more golfers and their 
families to stay at our expanding worldwide 
collection of hotels and resorts.” 
Visit www.thailandworldmasters.com or 
www.centarahotelsresorts.com to  
find out more. 
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Centara caddies as popularity of golf tourism in  
Thailand continues to soar 

Bangkok Airways 
‘waves’ board fees 
IN ADDITION to their normal 
baggage allowance, surf-
enthusiasts who travel with 
Bangkok Airways will be able 
to load their surfboards for 
free as part of the airline’s 
‘Surf On Board’ campaign. 

The campaign will waive the 
usual service fees for checking 
surfboards on all flights (except 
flights that are operated by ATR 
aircraft) and be valid until the 
end of this year. 

To take advantage of this 
service, contact 
reservation@bangkokair.com 
to ensure the reservation of 
surfboard space, as there 
might be some limitations in 
certain aircraft. 

COMBINING CLASSIC Disney storytelling with cutting-edge illusions and gaming technology, 
‘Ant-Man and The Wasp: Nano Battle!’ has made its debut at Hong Kong Disneyland. 
Opened by Hollywood actor, Paul Rudd, who plays Ant-Man in the Marvel Cinematic Universe, 
the launch marks the resort’s second Marvel-themed attraction and its continued 
development as the ultimate hub for Marvel Super Hero action in the region, as part of Hong 
Kong Disneyland’s multi-year expansion.  
The new attraction will send guests on a critical mission with Ant-Man and The Wasp who 
have answered Iron Man’s call for support in defending Hong Kong against Hydra’s attack. It 
features Paul Rudd and Evangeline Lilly, who reprised their roles for the attraction.   

ANT-icipate a micro marvel at Hong Kong Disneyland
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