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POST OFFICE Travel Money’s latest Holiday Money Index,
which covers currency trends for the past 12 months,
provides some positive news for Britons planning autumn
breaks to Europe or getaways to winter sun hotspots. 
Sterling has stayed strong, with its biggest rate gain

of 38.5% being against the Turkish lira – giving
holidaymakers £139 more cash when exchanging £500.
The lira’s collapse resulted in an explosion of demand
for the currency as Turkey became a magnet for
bargain-hunting holidaymakers. The lira has returned to
the Post Office top 10 in fourth place on the back of a
98% year-on-year rise in sales. Holidaymakers or
friends and family visiting relatives ‘down under’ can
also look forward to a cash bonus because the pound is
up by 6% against the Australian dollar, giving visitors

more than £28 extra on a £500 exchange. 
Andrew Brown of Post Office Travel Money said: “What’s

interesting is the sheer range of choice available to people
who want to ensure they get good value when travelling
abroad in the coming months. Not only is sterling holding
its own against all European currencies at a time when
many Britons will be planning visits to cities holding
Christmas markets, but there are relatively few winter sun
getaways where the pound is weaker than a year ago.”
The biggest sterling fall of 2.3% is against the Kenyan

shilling. However, visitors planning safari and beach breaks
to Kenya will benefit from the falling local prices that made
Mombasa fourth cheapest of 34 destinations surveyed in
the Post Office’s Long-Haul Holiday Report.  This helps to
explain why shilling sales soared by 22% in October.
Other destinations currently offering holidaymakers less

for their pounds include Malaysia, Japan and Thailand but
the sterling’s fall against their currencies – the Malaysian
ringgit, Japanese yen and Thai baht – is low, ranging from
1.1% (Thai baht) to 1.9% (Malaysian ringgit).

EVA AIR CELEBRATED its successful year with 60 travel partners during a special event at London Stadium, home of Premier League
Football Club West Ham United, of which EVA Air is an official partner. The Taiwanese airline welcomed a host of guests to an evening
reception where they had the opportunity to meet West Ham United legends Carlton Cole and Jack Collison. 
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INCREASING INVESTMENT in flight
connectivity and the eco-tourism sector
are two priorities for the Secretariat of
State for Tourism of Argentina. 
Last year, nearly seven million tourists

visited the country – the highest figure for
South America – and the government has
set a target of nine million tourists by 2020. 
The UK market remains a priority for

the secretariat. 
Flight connectivity is improving with

financing for renovations at all major
Argentinian airports, and international
flights to the country have increased by
more than 20% since 2015. Twelve new
airlines have filed requests for more than
280 national routes between 2016 and 2017.
Norwegian now flies from London to
Buenos Aires seven times a week, and
Edelweiss and KLM fly regularly to the
capital from Zurich and Amsterdam.
In regard to sustainable tourism, the

secretariat is promoting responsible visits
to its 46 national protected areas, four of
which are UNESCO World Heritage sites.

Attractions such as the hillsides of
Córdoba, the biodiversity of Iguazú,
glamping in Patagonia and glacier trekking
in El Chaltén are all proving popular.
Buenos Aires is becoming a regional

hub in its own right as it begins to cater to
Antarctic tourism, as well as itineraries
within Argentina.  

Trekking is a major
drawcard for tourists
to Argentina.
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THE ILLINOIS office of Tourism launched a virtual reality experience at World Travel Market to
showcase the American state’s greatest attractions. From spring 2019, the office plans to roll the
experience out to travel industry professionals across the world as a training tool to market Illinois
as an alternative option for clients seeking an American experience. 

Travel agents can win a a place on a supersized fam trip to Arizona
AGENTS COULD win a place on a multi-destination fam trip, hosted by Brand USA. The trip will take place in Phoenix
and Scottsdale, Arizona, from May 9-17 next year. One hundred agents are expected to take part in Brand USA’s UK &
Ireland MegaFam 2019 with seven groups of agents simultaneously taking in the landscapes, cityscapes and hotels.
To be in the running to win a place on the trip, agents will need to book American Airlines and British Airways

flights to the US during the entry period which runs from December 3 through to March 29, 2019. To qualify, as well as
making the bookings, agents must earn a number of USA specialist badges on the official agent training site, which
can be found at www.USADiscoveryProgram.co.uk – itineraries and more details about the competition to win a place
on the fam trip will be released online before the end of the year.
“The MegaFam has become a key pillar of Brand USA’s activity in the UK and Ireland and is another case of how

Brand USA endeavours to provide the travel industry with the best possible knowledge and understanding to better
sell the USA,” said Thomas Garzilli, chief marketing officer for Brand USA.   

Please fly to me, Argentina: investing in access by air

British Virgin Islands
makes WTM comeback
post-Hurricane Irma 

AFTER A seven-year hiatus,
the British Virgin Islands
Tourist Board has returned
to World Travel Market
(WTM) to promote  new
openings for 2019.
Ginny Hawksley, from the

board’s London office, said
they “feel it is incredibly
important to support our
trade partners and be present
as well as let the industry
know that we are very much
open for business and on the
road to a full recovery after
Hurricane Irma”.
Hurricane Irma struck the

British Virgin Islands in
August and September 2017.
The board said that the UK
travel industry and friends of
the territory have been
generous in their support of
post-hurricane relief efforts,
particularly as many tourist
facilities, attractions and
hotels were affected.
Among the first sectors to

recover was the charter yacht
and sailing industry with some
operators accepting guests as
early as November 2017, in
time for the winter season. 
Many of the British Virgin

Island’s main resorts have
come back online, including
Scrub Island Resort & Spa,
Cooper Island Beach Club,
Guana Island Resort, Oil Nut
Bay, Anegada Beach Club. As
of August this year, there
were 759 rooms on land and
2,930 berths available and this
is expected to rise to more
than 1,000 rooms and 3,200
berths for the winter season.   
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Meliá Hotels International adds new
hotel to its portfolio
MELIÁ HOTELS International has announced the opening of
Hotel London Kensington, which is set to join the portfolio on
December 1 2018. Together with ME London and Meliá White
House – two hotels with extensive experience in the Group –
Hotel London Kensington is the newest addition to Meliá
Hotels International’s portfolio of hotels in the city of London. 
The hotel, which is centrally located in Kensington, West

London, a stone’s throw away from Gloucester Road tube
station, will undergo a refurbishment in 2019. It’s also a
short walk from some of London’s most renowened
museums; The Natural History Museum, Science Museum
and V&A Museum. Guests will have full use of the facilities
on offer including a restaurant, bar, meeting rooms and gym.
All rooms at the hotel feature free Wi-Fi, a work desk,

high definition flatscreen TV, laptop-sized safe, coffee
making facilities, iron and ironing board, air conditioning
and a bathrobe and slippers. Guest can wander down to the
Polo Bar Kensington, a classic English pub, serving a
selection of snacks and drinks, with the latest sporting
action on the big TV screen, 
The lobby at the hotel will be transformed to create in it a

space for restoration, improving the spaces for events and
meetings and incorporate the attributes of the Meliá Hotels
& Resorts brand, which has evolved to meet the new needs
of its customers, centering its efforts around well-being. 
The opening of this new hotel strengthens the

partnership between Meliá Hotels International and
Albwardy Investment Group, owner of the property and
fundamental partner of the hotel company in its
international expansion. 
For more information visit www.melia.com

HERITAGE RESORTS, the luxury resorts company from the Veranda Group in Mauritius, held its annual
awards evening at The Radio Rooftop Bar in Central London to thank travel partners for their
continued collaboration over the past year.

Play with a tennis pro
in the Maldives

FAIRMONT MALDIVES
Sirru Fen Fushi offers
guests a chance to ace
their serve alongside
professional tennis
players, including a former
Wimbledon champion. 

This winter, the newly
opened resort has
recruited a set of
instructors, including 2013
Wimbledon champion
Marion Bartoli, as well as
Fabio Fognini Janko
Tipsarevic and Rainer
Schuettler, all of whom
will be on hand to offer
complimentary, one-on-
one tennis coaching
throughout November and
December at Fairmont
Maldives Sirru Den Fushi. 
For more information visit:
www.fairmont.com/
maldives
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FLYBE HAS has launched a new 
route betweeen London City Airport
and Newcastle, with the flight time
each way expected to take a total 
of 70 minutes. 
Eastern Airways, a franchise

partner of Flybe, will add a morning
and evening peak service. According to

the airline, the new service will give
travellers a faster and more
convenient London travel option for
those heading to the city. 
Roger Hage, Eastern Airways’

general manager commercial and
operations, said: “We have
collaborated with the key stakeholders

at both Newcastle and London City
airports to launch this new direct
central London air service on behalf of
Flybe, adding to their expanding
London City network and to the
Aberdeen-London City service we
already operate.
“This is part of our strategic business

alignment to serving core regional
business hubs and supports our belief
of it being vital that major UK cities
have direct fast convenient air-links
between the regions and city of London,
especially given the current London
Heathrow capacity restrictions.”
Flights for winter until March 29, 2019

are now available to book on the FlyBe
website and will commence January 7,
2019. Fares start from £79 one way,
inclusive of taxes and charges. 
Flights operated by Eastern

Airways offer passengers a full range
of complimentary drinks and snacks.
Regular customers can enjoy
discounted routed passes, offering
savings of up to 35%.
For more information visit:
www.flybe.com

ROTANA, A leading hotel management company with
operations across the Middle East, Africa and Turkey, is
showcased its wide-ranging collection of modern and
sophisticated hotels at World Travel Market London 2018.
At the event, the hotel group showcased its eight

newly opened hotels in Saudi Arabia and the UAE for
this year, in addition to its pipeline of six upcoming
properties scheduled to open by the end of this year and
in 2019 in Bosnia and Herzegovina, Iraq, Saudi Arabia,
Tanzania and the UAE. 

Guy Hutchinson, chief operating officer of the group,
said: “Following a year of sustained performance across
growth indicators and continued expansion, we are
gearing up for a more promising 2019, which will be
complemented by the opening of our six new hotels in
key markets. We remain committed to continuing to
deliver exceptional guest experiences, leveraging the
insights gained from this event and building on the
success of our strong portfolio of hotels.”
For more information visit www.rotana.com

travelbulletin.co.ukNovember 16 20186
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CHOO-CHOSEN… East Lancashire Railway scooped the award for ‘Large Visitor Attraction of the Year’, organised by Marketing
Lancashire. The award ceremony celebrated the incredible contribution of Lancashire’s tourism businesses to the local visitor
economy across 22 categories, and more than 100 finalists nominated.

Flight time will fly by with Flybe: Newcastle adds London City airport route 

Rotana Residences: Six new hotels set to open by end of 2019

S02 1611 2018 News 1_Layout 1  13/11/2018  11:33  Page 6



newsbulletin

IBIZA’S BEST cultural, gastronomic, sports
and lifestyle attractions were on show,
alongside its commitment to sustainability
and responsible tourism, at World Travel
Market last week. 
Its plans were unveiled on the first day of
the event, during a ceremony led by the
president of Ibiza’s Island Council, Vicente
Torres Guasch, and the Island tourism
director, Vicent Torres Ferrer.
The council aims to put forward a a

message about the safety and beauty of
Ibiza’s beaches, its history, cultural heritage
and the extra leisure and adventure activities
so family groups of all ages make the most
of their stay on the island. 

Some of the options include train and
cycling routes, horseback riding through the
island’s natural areas, kayak excursions, hot
air balloon rides, staged tours to the walled
city and a multitude of musical, theatrical
and children's entertainment activities.
#IbizaSabor Gastronomic Days are among

the most popular events to be found on the
destination’s cultural calendar. To be held
during the spring and autumn of 2019, locals
and visitors can enjoy workshops, traditional
produce tastings and special menus at
participating restaurants.
In addition, a host of new properties have

opened to add extra value to the island’s
hotel résumé.

Expedia Partner Solutions pairs up with Vueling
VUELING AIRLINES and Expedia Partner Solutions have joined forices to launch Vueling
Holidays, which aims to provide affordable flight and hotel packages for the low-cost
airline’s passengers for the first time.
Ariane Gorin, President, EPS, said: “EPS unlocks the power of Expedia Group for our

travel partners and Vueling Holidays is a great example of this being put into practice. By
giving Vueling access to our wide range of travel supply, unparalleled support and cutting-
edge technology, we enable them to build even better experiences for their travellers, in
the way that works best for their business.”

T   
is   
h   

Inghams turns 85 with
summer stunners

INGHAMS LAKES &
Mountains has launched its
Summer 2019 brochure to
coincide with its 85th
birthday. The brochure
includes more than 100
hotel-based stays, group
tours and flexible
durations, with new sites 
in Ruhpolding, Bavaria;
Canazei, Italy; and
Radovljica in Slovenia.
Other new items include

an activity week in
Chamonix; a food and
culture-focused rail tour of
Switzerland; and a
mountains tour of France
and Switzerland which can
run for seven or 11 nights.
For brochure requests or
training, email
sales@inghams.co.uk

Family-friendly Ibiza highlights its attractions & island highlights
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MANCHESTER AIRPORT has announced a
new route between the north-western city
and Mumbai. Jet Airways will be flying
direct from Manchester to Mumbai five
times a week. This is expected to benefit
at least 130,000 passengers per year.
With inbound travel, the new route is

expected to give the north of England a
boost as the UK is the second-most popular
long-haul destination for Indian visitors
along 500,000 people of Indian origin living
in Manchester Airport’s catchment area.
“India has, for a long time, been one of

our key international markets of focus,”
said Sheona Southern, managing director of
Marketing Manchester. “A recent report

found that Indian tourists deem Manchester
as the second most familiar city in the UK,
which is evidenced by the 13,000 Indian
citizens who visited in 2017 – but Marketing
Manchester is committed to building
significantly on this.”  

newsbulletin

Sri Lanka moves in on the millennial market
THE SRI Lanka Tourism Promotion Bureau (SLTPB) has launched a new brand
identity ‘So Sri Lanka’, a digital marketing platform aimed mainly at the millenial
market, particularly those seeking immersive, experience-based holidays. It is
projected that by 2020, 50% of travel revenue worldwide will be spent by millenials
and the Asian region is a popular choice for this demographic.
As well as the digital platform, there will be a multi-channel campaign launching in

the new year, including a partnership with award-winning wildlife producer, Nicola
Brown, who worked on Our Blue Planet. To find out more, go to www.srilanka.travel

Mumbai will become closer to
Manchester with the new route.

Skiworld charity
raises £50,000

SKIWORLD HAS raised
£50,000 for its Snow-Camp
charity at its 15-year
anniversary ball.
The charity, run by the

ski tour operator, offers
support through snow
sports to 13-21-year-olds
who have faced major
challenges, such as those
affected by gang crime.
“We have had a positive

partnership with Skiworld
for many years now, and
the support continues to
grow each year,” said 
Dan Charlish, Snow-
Camp’s director.
Skiworld also have a

Snow-Camp apprentice in
their head office in London,
who has been given the
opportunity to learn about
the different areas of the
snow tourism business.

Mumbai links up with Manchester in a boost for the north
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RAMSEY WORLD Travel in Stirling were awarded‘Agent of the Month’ for Scotland by Wendy Cameronof Super Break. The agency shared one of theoperator’s Friday Night Out deals on their Facebookpage and made excellent bookings as a result. Picturedreceiving a hamper of chocolate goodies and theircertificate are: (left to right) Tom Macdonald, travelconsultant; Wendy Cameron, business developmentmanager at Super Break; Kerry-Ann Eadie, assistantmanager; and Caitlin Fleming, travel consultant.

AGENT INCENTIVES
�  CRUISE AND Maritime Voyages
will be entering all agents who
complete its new online training
programme into a draw to win
one of 20 places on a fam trip
cruise from Tilbury to the
Norwegian fjords. 
For details, go to
www.cruiseandmaritimeexperts.com  

�  AGENTS CAN earn £10 Love2Shop
vouchers with every three-or
four-night Butlin’s Christmas
Fantasy or Just For Tots
Christmas Fantasy booking made
until December 9. To claim,
register bookings at
www.bourneleisuresales.com 

AGENT TRAINING
SPECIALIST JOURNEYS Group will be
visiting 1,000 targeted UK travel agents
to raise awareness about four of their
brands which will now be working with
agents. The four brands are Andante

Travels (archaeology, culture and history
tours); Brightwater Holidays (garden
holidays and Scottish tours); Historical
Trips (UK history itineraries); and
Arblaster & Clarke (wine tours). 

For enquiries, email
trade@specialistjourneys.com

agentbulletin

� Win a £50 Love2Shop voucher with
Bangkok Airways

� Win £25 worth of lifestyle vouchers
with Titan Travel

� £125 Love2Shop vouchers and more
to be won with Exodus Travels

� Win a spa day for two people with
the BodyHoliday

AGENT OFFER
AGENTS CAN upgrade their clients on A-
Rosa cruises with Newmarket Holidays. The
operator is offering customers a free cabin

upgrade worth up to £370 on all bookings made
in November on its featured 2019 A-ROSA

river cruises. Customers will pay the standard
A-Grade cabin price for a premium C-Grade
cabin. Solo travellers are not excluded from the
chance to make a saving on their booking -

they can take advantage of a £200 discount on
a single supplement cabin. The promotion code-
led offers apply to new bookings made before

November 30.
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Industry
Insight by...

Agents need to be better at adapting to an ever changing climate says John Escott,
general manager at Elite Travel Group

I HAVE now completed my first six weeks as the new
general manager here at the Elite Travel Group. I am
really enjoying the challenge that this opportunity has
given to me. Starting my travel career with Horizon back
in 1981 I have many years within retail, tour operating
and support industries to the travel trade. I have seen
many changes over that time, companies have come
and gone and the way people book holidays has
changed. The one thing that hasn’t changed is the need
to provide a high level of service to the customer and the
need to adapt to an ever changing world. 
The high street is experiencing many challenges with

more people shopping online. Big city centre stores are
closing and many streets in towns and cities have more
and more empty premises as businesses fail to compete
with the onslaught of the
internet. The government has
thrown a small lifeline in the
recent budget with the
business rate cut by one third
for the smaller business but
more needs to be done. Towns
and cities and those
businesses within them need
to offer something different to
give customers a reason to
visit our towns and cities. This
includes retail travel agents. I
am delighted to visit our independent agents who are
offering the customers something different and really
becoming a vital part of the decision making process
and booking journey. They can offer something the
internet cannot do, personal experience and
recommendations, a high level of service and tailoring a
holiday to the needs of the customer. 
Some of the Elite member shops I have visited have

had a significant investment in them to help them
stand out from the rest and become somewhere
customers want to visit, all adding to the customer
experience the internet cannot offer. However a good
internet site and effective social strategy can work
hand in hand with a retail travel agent to help attract
those vital new customers.

The good news is that a recent report stated that
millennials are looking more and more to travel
professionals to plan their next luxury trips and the
trade is adapting to meet these needs. It is very
encouraging this group of future travellers are
seeing the benefits of experience, good advice and
high level of service. 
A concern for the travel industry is of course the ‘B

word’ and we leave the EU on March 29 next year.
Hopefully a deal will be agreed this side of Christmas so
that we can all continue to plan for the usually busy
holiday booking period of January and February. If no
deal is done then no one knows what effect this may
have on holiday sales but we need to be ready. The one
positive is that the British public will still want to go on

holiday no matter what and
hopefully the ‘B effect’ will be
very minimal.
Talking to the Elite members

over the past few weeks there
is increasing concern over
some of the larger tour
operators and the price
difference on the web verses
booking through a travel agent.
This is not new but seems to be
increasing. It is a shame that
these operators do not see the

vital role a travel agent can play when supported correctly
and the years of support they have given to enable them
to grow. Once this trust is broken it will be very difficult to
regain. Members will switch to other operators and sales
will be lost for these operators who undercut the price
available to the travel agent. This is a great opportunity
for those trade friendly operators to benefit and the trade
needs to support them.
The independent travel agent has and will continue to

face many challenges but those who adapt and provide
the customer with that little bit extra will continue to go
from strength to strength. I am so looking forward to
working with our current and new Independent
members over the coming years and facing the
challenges we will face together. 

"The independent travel agent
has and will continue to face
many challenges but those
who adapt & provide the

customer with that little bit
extra will continue to go from

strength to strength."

bulletinbriefing
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Where Am I?

With the Arawak name ‘Xayamaca’ - meaning land of rivers and springs
– this famous waterfall near Ocho Rios is one of the island’s natural
treasures, drawing thousands of visitors in the Caribbean each year. 

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, November 22nd. Solution and new

puzzle will appear next week.

The winner for 2nd November is Phailin Flockhart, 

S&N PICKFORD Travel in Cheshire.

November 2nd Solution: A=3    B=4    C=6    D=5

Number: 042

Across 
1. Flag carrier of Portugal (3)
3. Former England player and Match of the Day

pundit, Alan (7)
6. Netherlands city (9)
8. Indian state with a Portuguese influence (3)
9. Currency of Andorra (4)
10. Andrew, presenter of the BBC Sunday

morning politics show (4)
13. Bali resort area, ___ Dua (4)
14. Kuoni offers luxury cruises on this river (4)
16. Dangerous water current (3)
17. The peninsulas of Kassandra, Sithonia and

Mt Athos are in this region (9)
19. Strictly judge, ___ Ballas (7)
20. Alghero international airport code (3)

Down 
1. Benedict Cumberbatch is the voice of the

cynical grump in this movie at a cinema near
you (3,6)

2. Main port for Aegean island destinations (7)
3. Sixth planet from the sun (6)
4. This Project is a popular Cornish tourist

attraction (4)
5. The resort of Hurghada is located on this 

sea (3)
7. Venice international airport is named for this

explorer (5,4)
11. Country popular for fly drive holidays (7)
12. Largest of the Mediterranean islands (6)
15. Actor father of Jaden Smith (4)
18. Traditional Hawaiian garland (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

04
2

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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THE FIRST ever “Latin Routes Travel Agent Training Academy “ was
held from 25th-29th October 2018 in Rio de Janeiro, Brazil. 

The action-packed 4 days was a combination of destination and
product training, social events and sightseeing, designed to give the
lucky 50 agents first hand travel experience as well as increase their
confidence of selling Latin America. Latin Routes plans to host the
Academy in a new Latin American destination in 2019, following the
success of the 2018 Academy. Here is a snapshot of the Academy.

Quoted by Jess Dennison, Co-founder and Head of Trade Relations

eventbulletin
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Pictured above is your Latin Routes business
development team, Left to Right: Jess Dennison
(London), Molly Cofman-Nicoresti (Midlands and
South) and Gaynor Atherton (North and Scotland).

Feedback from the Academy 

eventbulletin

Anneka Bones, Southern Cross Travel
‘The time we spent at the Rio Scenraium with all
the samba dancers was the highlight of my life!

Molly Cofman-Nicoresti, Latin Routes
‘It’s been an incredible experience. Everyone said
the destination training was fantastic, followed by
the supplier sessions’

Ricardo Dinis TAP Air Portugal
‘For their first event the academy was very well organised
and we can’t wait for the next one to take place’

Jess Denisson, Latin Routes
‘After meeting this amazing group of agents, we’ve been
so lucky…they have been engaged, excited to learn and
really grateful, and for me is why we did it’

Guido Blanco, Latam Airlines
‘The academy has been very positive as we’ve met
many agencies who didn’t know anything about
LATAM or South America’   

Charlotte Catterall, Three Way Travel
‘After only being in travel for a year, I wasn’t aware of
expedition cruising and now to discover their
expedition offering is fantastic’
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‘Train with Brainz’ with new modules for 2019
BOURNE LEISURE is encouraging agents to ‘Train with Brainz’
in 2019, launching a set of new, interactive and flexible online
training courses with modules that relate to all three of its
brands: Butlin’s, Haven and Warner Leisure Hotels. 
These courses offer the opportunity for agents to learn more

about the latest developments along with a full run through of
each brand and its product, closing with a simple multiple-
choice questionnaire and the opportunity to bag prizes. 
Erman Housein, head of trade sales and marketing for

the company, said: “Agent training is truly important to us –
we want to ensure we are continually arming the UK trade
with the most up to date information on each of our three
brands to enable them to successfully sell. Offering an
engaging and meaningful training programme is key and
we strive to ensure that ‘Train with Brainz’ is fresh, fun and
interactive. We have so much happening in 2019 across all
three brands so these new training modules will update
agent knowledge as well as offer plenty of rewards.”
In tandem with the launch of these new training modules,

all agents that complete the training courses in full before
December 31 will be in with a chance to win a 2019 break
with one of the three brands. Up for grabs in the prize draw
are: a three- or four-night off peak break with Butlin’s for
two adults and two children; a three- or four-night family off
peak break for up to four with Haven; and a three- or four-
night off peak break for two adults at Warner Leisure Hotels.
To be in with a chance of winning, agents simply need to
register their bookings by logging them at
www.bourneleisuresales.co.uk

training #getNZonthemap with bespoke
training kit for agents
TOURISM NEW Zealand has launched the second
instalment of its tongue-in-cheek #getNZonthemap
campaign, following the first part of the comedic search
to get New Zealand back on world maps earlier this year,
featuring PM Jacinda Ardern and comedian Rhys Darby.
This time, they’ve enlisted the help of Sir Peter Jackson,
as well as a cameo from Ed Sheeran, putting New
Zealand in the middle of Earth on a ‘new’ map.
To help agents leverage this campaign, Tourism New

Zealand has created a bespoke trade tool kit featuring
all one-stop routes to the destination. 
Pip Casey, regional manager for UK & Europe at

Tourism New Zealand, said: “After the success of the
original #getNZonthemap campaign in May, we saw a
unique opportunity to update the trade on flight connectivity
and route options, in a fun and relevant format.
“The campaign really does put New Zealand centre

stage and the new maps that we have developed for the
trade illustrates the multiple one-stop routes to get
there. Around 80% of our European visitors book
through the trade so it’s vital that we upskill them on
the best connections and itineraries for their
customers. We hope they enjoy the toolkit.” 
The kit contains downloadable, animated and print-

ready maps, featuring all one-stop routes and departure
cities; ‘Selling New Zealand’ videos and associated fact
sheets; and a quiz to win a case of New Zealand wine.
Agents can access the tool kit at
https://traveltrade.newzealand.com/en-
gb/campaign/getnzonthemap or check out the video at
www.youtube.com/watch?v=WjTLOh_zz1g&feature=youtu.be
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Aussie Specialists could be video stars to win a trip Down Under 
TOURISM AUSTRALIA has launched a competition for
qualified Aussie Specialists to become ‘Australian
Ambassadors’. If selected, agents will join a tailor-made
trip Down Under and share their Aussie experiences with
other international travel sellers.
The ‘Aussie Specialist’ training programme looks to

provide frontline travel sellers with the knowledge and
skills to best sell Australia.
Tourism Australia’s managing director, John

O’Sullivan, said: “We want these Aussie Specialist
Ambassadors to come Down Under, have a fantastic
time experiencing our world-class tourism products and
share their enthusiasm and insights with other travel
sellers in their home market. We hope content created
by the Ambassadors will help other Aussie Specialists
improve their product knowledge, encourage more
frontline travel sellers to sign up to the Aussie Specialist
training programme and ultimately help more people
book fantastic Australian holidays.”

Applications for frontline travel sellers from the UK
are open until December 16, with the announcement of
the winning ambassador to be made in early 2019.
Agents must already be enrolled in the Aussie Specialist
training programme.
Sally Cope, Tourism Australia’s regional general

manager for UK and Northern Europe, added: “By
becoming a member of the Aussie Specialist Programme,
travel agents gain access to bespoke training modules
and sales resources, travel offers from Australian
operators, invitations to attend exclusive Australia events
and regular product updates and training webinars.”
Applicants will need to submit a two-minute video

highlighting the reasons why they think there’s nothing like
Australia and why they should be the selected Ambassador. 
Further information can be found at
www.aussiespecialist.com/ambassador-uk or to enrol
visit www.aussiespecialist.com/en-gb/about/registration-
form.html

Win a fam to Antigua and Barbuda with TravelGym 
TRAVEL AGENTS who learn more about Antigua and Barbuda at Travel Bulletin’s
online TravelGym have the chance to win one of two fam trip places in 2019. 
Famed for its pink and white sand beaches, the twin island Caribbean destination

has an extensive array of activities and events on offer. From eco and adventure tours
on land to yacht charters, sailing excursions and sport fishing; each excursion offers a
different way to experience the destination and you can find the precise island
operators who can meet your client’s requests on the training page.
As a year-round destination, holidaymakers can spend their time snorkelling,

sunbathing, sightseeing or simply relaxing and agents can learn to relay how
accessible this all is with 12 direct flights available per week, and a seven-and-a-
half-hour flight time.
Exciting things to see and do, hotel updates and local tips (such as the latest beach

bar openings and special events such as the Sunday Barbecue party at Shirley’s
Heights) will give agents the knowledge of an islander. Check out our training gym and
complete the module for your chance to win a fam and experience the Caribbean
destination for yourself. 
Go to www.travelbulletin.co.uk/travelgym for more details.

Visit Tampa Bay
launches trove of

destination training
VISIT TAMPA Bay has
launched its first online
training module to introduce
travel agents to the urban
heart of Florida’s Gulf coast.

Looking to the trove of
adventures awaiting their
clients in Tampa Bay, agents
can explore modules
highlighting the destination's
unique blend of culture,
history, attractions with the
training which is now live at
the Visit Tampa Bay website. 

Santiago C. Corrada,
president & CEO of Visit
Tampa Bay, said: “Tampa Bay
is at the forefront of US
destinations seeing strong
growth in international
travel. We have recently
added nonstop flights from
Germany on Lufthansa and
Switzerland on Edelweiss.
With newly launched flights
from London via Norwegian
Air and flights from
Amsterdam beginning in 2019
aboard Delta, now is the time
for travel professionals all
over the world to discover the
kind of authentic adventures
their clients will treasure
here in the hip, urban heart
of Florida's Gulf coast.”
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FOREIGN TOURIST arrivals in India increased by 14% year
on year between 2016 and 2017. With the aim of
increasing these numbers over the next three years, the
country had a strong presence at WTM.
In particular, the ministry is keen to promote upcoming

niche tourism products, as well as destinations in India’s
north-eastern states, with the International Tourism Mart
being held in Agartala, Tripura from November 22-24 and
fam tours in the pipeline.
The ministry’s Incredible India! website was relaunched

to showcase India as a holisitic destination for wellness,
yoga, spirituality, culture, heritage and adventure.
The states of Rajasthan, Madhya Pradesh, Jarkhand and

Uttarakhand were well represented at WTM.
Rajasthan put adventure and rural tourism in the

spotlight, with the so-called ‘desert triangle’ taking in
Jodhpur, Jaisalmer and Bikaner being heavily promoted.
Madhya Pradesh also promoted adventure tourism as

well as wildlife with the highest concentration of tigers in
India.
Jarkhand, with the tagline “Nature’s hidden jewel”

focused on widlife and spiritual experiences, adventure
and traditional art and culture.
Uttarakhand promoted Hindu and Buddhist pilgrimages,

adventure tourism, and wellness and spa breaks. 
The Ministry of Tourism highlighted the E-Visa facility

which is open to peoplle from 166 countries and valid in 25
airports and five sea ports. To improve safety for visitors, the
24x7 Toll Free Tourist Helpline is available in 12 languages. 

All the fun of the festivals in Serbia
WHILE BELGRADE is the main city break destination for
visitors to Serbia, the National Tourism Organisation of
Serbia (NTOS) promoted a range of destinations at WTM.
These included the cities of Nis, Novisad and Guca. In

particular, Serbia is well-known for a wide range of
festivals, including Exit, a popular international music
event. The Exit festival, held in Novisad, came about when a
musician decided to keep playing until former president
Slobodan Milosevic was overthrown. Novisad is the 2021
European Capital of Culture, the first time a non-EU
country has received this honour – this is expected to
provide a major boost for tourism.
"In Serbia, we have a festival for everything," a

spokesperson for NTOS told Travel Bulletin. "There is the
Belgrade beer festival, there is a raspberry festival ... there
is even a fish soup festival."
Access to Serbia is improving with five flights a week

from Luton to Belgrade on Wizz Air and Air Serbia, which
has partnered with Etihad, offering flights from Heathrow.
The country's secondary airport is in Nis and NTOS is
encouraging low-cost carriers to add routes to this city to
increase access to other parts of Serbia. In 2017, the
country received more than 1.49 million tourists, a 17%
increase on 2016, and in 2018, tourist arrivals for the first
nine months increased by 15% year on year. Madhya Pradesh is known as the tiger state”

travelbulletin.co.ukNovember 16 201816

WTMupdate

ARTY ITALIA…Italy’s National Tourist Board convened on the
National Gallery during WTM to celebrate Italian Heritage and the
launch of its ‘#cherishitaly, Live in the moment’ UK campaign,
centring around the concept of Slow Travel and leveraging the fame
of its historical figures to impassion culture vultures. Pictured at the
event, from the left is: Federico Bianchi, head of press and culture
for the Italian Embassy in the UK; Gabriele Finaldi, director of the
National Gallery; with Enit’s marketing and promotion director
Maria Elena Rossi and executive director Giovanni Bastianelli.

Euromonitor International: No-deal Brexit would ripple around the world
MARKET RESEARCH company Euromonitor International released a study at WTM about the impact from Brexit on
world travel. According to the company's forecasts, a no-deal Brexit would lead to a drop in outbound demand in 2019
and cause a ripple effect across destinations which depend on UK visitors and, looking to the longer term, the forecast
is for five million fewer outbound departures in 2022 than would have been the case under the baseline scenario.
"With the UK economy in a state of flux, and a decline in the value of the sterling, departures would stagnate over 2018-
2020," said Caroline Bremner, head of travel at Euromonitor International. 
“However, a drop in the value of the sterling – projected at 10% for a no-deal Brexit on top of a decline this year –

would [make] the UK more attractive to overseas visitors", she added.
A no-deal Brexit could result in implications across the globe, according to Bremner: "In Spain, where UK travellers

account for 21% of inbound revenues in 2018, Brexit could reduce 2019 receipts by US$747 million, compared to a
delayed free trade agreement.”

India seeking to capitalise on tourism
growth for 2019
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Conferences and chilling out on offer
in the Seychelles
NICHE CONFERENCES and events where attendees can
combine work and play are becoming a big focus for
tourism promotion in the Seychelles.
"We don't have the capacity for huge conferences but we

can do sizeable and niche events ... and it's a great
opportunity for work and play, to take two days [after the
conference] to rejuvenate," Sherin Francis, CEO of
Seychelles Tourism Board, told Travel Bulletin at WTM.
“Events-related vacations” is another growing market

for visitors to the Seychelles, according to Ms Francis.
This year, Seychelles has hosted an international

swimming competition with FINA, and a sailing cup, and an
international golf tournament is scheduled for next month.
Ms Francis said that all these events are on the

calendar for 2019 and 2020, as well as an eco-marathon
in February. The annual Creole Festival is another event
which can be used to push Seychelles as a holiday
destination, she added.
Activity-based tourism is an area where Ms Francis

says the Seychelles can differentiate itself from its
neighbours, particularly with hiking along well-marked
trails, such as the Trois Frères Trail .
"Hiking is a big thing for us," she said. "We have

launched a hiking guide this year and we are looking to
hold hiking races."

WTMupdate

BALMY BAHAMAS... At WTM, a series of announcements were made about the Bahamas. The country
is now zika-free, the Caribbean Tourism Association is promoting music and party experiences with
“The Rhythm Never Stops” campaign, and single-use plastics are set to be banned by 2020 with
Sandals Royal Bahamian Resort and Sandals Emerald bay already eliminating single-use straws and
stirrers to help promote cleaner oceans.  

Going beyond gorillas
in Rwanda

VISIT RWANDA is
promoting the east African
country to travel agents as
a destination which offers
a wide range of
experiences for tourists.
While promoting gorilla
sanctuaries is important,
the board is raising
awareness about a wide
selection of attractions
across the entire country. 
This includes two new

luxury properties from
One&Only - Nyungwe
House offers high-end
holistic holidays in the
Nyungwe Forest Reserve,
while the property at the
Volcanoes National Park is
scheduled to open at the
end of 2019, offering
wildlife experiences in a
luxury setting.
A camping property in

the Akagera National Park
is part of Rwanda's drive
for sustainable tourism.
The campsite in the
national park is plastic-
free and the tents each
sleep six people.
For the Lake Kivu

region, the focus for Visit
Rwanda is on promoting
adventure tourism as well
as relaxation.
"It's about raising

awareness with agents,"
said a spokesperson for Visit
Rwanda. "The country can
be sold as a whole package."
There will be

announcements on events
and webinar-based
training in 2019.

Maldives: Not just for
honeymooners...

HIS EXCELLENCY Ahmad
Shiaan, ambassador of the
Maldives to the UK, told
Travel Bulletin at World
Travel Market (WTM) that it
is an "interesting time" for
tourism in the Indian
Ocean destination as major
developments are set to
open in the coming months
and into 2019.
With a focus on the

family and solo markets,
the ambitious Crossorads
development is still under
construction and,
according to Ambassador
Shiaan, is scheduled to
open "mid to late 2019".
The project will span
across nine islands and a
7km lagoon as a multi-
leisure, entertainment,
retail and resort
accommodation facility.
To attract younger

visitors, Youth City is being
built on Hulhumale, 8km
from the capital. This is an
artificial island which will
feature green transport
and architecture, a cruise
terminal, yacht marina,
Olympic-sized swimming
pool, water theme park,
sports arena, football and
cricket stadium, and a
music and arts institute.

Czech Republic looks to push away from Prague
CZECHTOURISM is seeking to draw more visitors to regions outside of Prague with a
"Gateways to Regions" campaign, which focuses on four major sectors – cultural tourism,
active tourism, spas and medical tourism, and MICE.
"Prague is a wonderful, beautiful city but it's overcrowded," said Katerina Setunska,

project manager – trade for CzechTourism. "There are 12 UNESCO sites in Czech Republic,
Ostrava has a music festival, we are even looking at industrial heritage tourism with Skoda.”
In regard to active tourism, Ms Setunska told Travel Bulletin that the Czech Republic offers

opportunities in the regions for sports such as cycling, hiking and skiing. Spas and medical
tourism is another growth area for the country, according to the tourism board, with 33 spas
in the Czech Republic and more health insurance plans now covering medical tourism.
Online training sessions are available for UK agents at www.czechrepublictraining.co.uk 
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ALDEMAR RESORTS has announced the
details of its tenth Greek Sympossio
Gourmet Touring event.
The annual event will return in 2019,

bringing together Greek producers, chefs,
hoteliers, airlines, tour operators and travel
trade businesses for an evening to
experience and discover the treasures of
Greek culinary traditions.
The event, which is organised by Aldemar

Resorts, together with the Greek National
Tourism Organisation and Aegean Airlines,
has taken place in 59 locations in the UK
over the past nine years and shown over 900
agents how to cook delicious Greek cuisine.
Alexandros Angelopoulos, executive

director of Aldemar Resorts said:
"Sympossio is about creating authentic
Greek cuisine with traditional recipes

presented in a contemporary way. The
feedback we have had over the past nine
years from the UK trade has been
tremendous. The events are fun, informative
and do an excellent job of showcasing
fantastic gastronomy of Greece and
establishing Greece as an exquisite
gastronomic destination for tourists."
The theme for 2019, the 10th edition, will

be scents and senses' of the past, the present
and the future, highlighting olive oil and wine,
natural ingredients popular in Greece. 
Explaining the essence of the events,

George Chatzopoulos, operations executive
chief Aldemar Resorts said: 'This is how I
understand Sympossio: it is like a group of
friends who through the art of cooking,
aspire to extract as many of the aims of
Greece as possible." 
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WTMupdate

BOBBY ZAMORA and Rio Ferdinand confirm their dates for the football academy with Kratinos
Socratous, director of sales & marketing at Parklane, a Luxury Collection Resort & Spa.

Oman aims to attract 11.7 million visitors for 2040
OMAN HAS highlighted a number of upcoming projects in the country at WTM.
With more than three million visitors in 2017, and 143,222 coming from the UK, the

nation's tourism sector is booming. This year, numbers have continued to increase with
the Sultanate seeing an 18% rise in UK visitor numbers for the first six months of 2018
compared to 2017. Oman is projected to attract 11.7 million visitors by 2040.
In March, a new airport opened and new luxury hotels, including the Kempinski

Hotel Muscat and the Ramada Hotel. Visitors from the UK can travel to the country
with Oman Air, which flies direct to Muscat twice daily from Heathrow and daily
from Manchester.
There are also a number of tourism developments in the pipeline. New for 2019

is Swiss Belhotel's Muscat opening, which is part of the group's plan to expand in
Oman to boost the market's mid-scale sector while four- and five-star hotels
dominate the region. 
Also due to open next year is the Mall of Muscat, based in Mabellah. The mall will

have 350 outlets including 200 shops with specialist international brands and a cinema
with 12 screens. The mall will feature the largest aquarium in the Middle East, centred
around education and marine conservation and 70 four-star hotel apartments.
This month, Oman is going to host one of the world's most extreme sporting

challenges, a premium long-distance trail running event. The event will see an
international field of 300 runners take on a non-stop rugged 137 km course over the
mountainous terrain of Oman's Jebel Akhdar. The country's ideal winter season
temperatures make it an increasingly popular sports tourism destination.

 
 

Tickle those taste buds: Aldemar Resorts announces
10th Greek Sympossio Gourmet Touring' event

Parklane luxury resort to
open in Cyprus in 2019
PARKLANE, A Luxury
Collection Resort & Spa
affiliated with the Marriott
Hotel Group is set to open
in March 2019. 
The first internationally

branded luxury resort,
Parklane is situated in 25
acres of landscaped
gardens on 300 metres of
beachfront in Limassol.
Kratinos Socratous,

director of sales and
marketing for the property,
said: "The luxury collection
is one of the six luxury
brands of Marriott. It is the
first time they are opening
a luxury hotel in Cyprus.
The hotel itself has gone
through £150 million worth
of reconstruction."
One of the offerings at

the resort is an exclusive
Football Academy for five
to 15 year olds that will
take place for six weeks in
the summer in partnership
with Football Escapes
which will feature one-
week coaching for two
hours a day from a
selection of footballing
legends including Rio
Ferdinand and Bobby
Zamora. There is also a
photo opportunity for kids
who participate.
Kratinos highlighted to

Travel Bulletin that the
resort appeals to both
families and couples,
offering new packages for
both segments. 
Parklane offers

extensive facilities,
including 274 rooms and
suites, there are outdoor
swimming pools, seven
food and beverage outlets,
an extensive kids club,
tennis courts, a football
academy, watersports and
conference facilities.
For parents who want to

relax and unwind, the resort
offers kid supervision at no
extra charge. Additionally,
guests can visit the Kalloni
Spa for treatments,
including a comprehensive
Thalassotherapy
programme.
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Green, clean and cultured tourism
strategy for the Balearic Islands
THE BALEARIC Islands Tourist Board unveiled its tourism
strategies at WTM, designed to preserve the cultural
heritage of the archipelago comprising Mallorca, Menorca,
Ibiza and Formentera, and promote sustainable tourism.
For Mallorca, the largest of the Balearics, the ‘Mallorca

Inspires’ project aims to promote the island’s cultural
heritage and encourage visitors to respect the heritage and
natural environment and to visit outside the high season.
Menorca has pledged to prioritise sustainability and

protection of its cultural heritage as it celebrates 25 years
since UNESCO declared the island a Biosphere Reserve.
‘Ibiza, World Heritage’ is Ibiza’s sustainable tourism

strategy, with a slogan ‘Ibiza... sure you know it?’, to focus
on attractions on the island away from the party scene for
which it is well known. These attractions include the
historic walled town of Dalt Vila, the Phoenician-Punic Puig
des Molins necropolis, the Phoenician site of Sa Caleta and
the meadows of the Posidonia seagrass.
For Formentera, the stategy is called ‘Formentera,

unique and natural’, which is designed to highlight the
island as a refuge for natural beauty. This strategy sits
alongside the ‘Save Posidonia Project’ which launched in
2017 to preserve the eight-kilometre meadow of Posidonia,
a UNESCO World Heritage Site which is more than 100,000
years old. A tourist tax supports this project. 

WTMupdate

LAS VEGAS IN LONDON... Las Vegas and The Cosmopolitan of Las Vegas closed WTM in fine style with a VIP
event featuring live entertainment from the world-famous party city, complete with cocktails served in mini
bathtubs which were created exclusively for the night by Mariena Mercer, the resort’s chief mixologist. 

ETOA seeks to stop
the stopping of buses

on Rome’s roads
ON THE final day of WTM,
the European Tourism
Association (ETOA) called
on Rome’s tourism
authorities to suspend the
introduction of new
regulations that would
restrict the number of
coaches into its historic
centre from January 2019.
ETOA and its members

are recommending that
Rome suspends the
enforcement of the plans.
In a statement, the group
asked for “either clear
evidence... to show they
would be beneficial or until
there are more effective
solutions developed which
will have demonstrable
long-term benefits for the
local community,
businesses and visitors.”
The main concerns held

by ETOA include increased
traffic congestion in certain
areas of the Italian capital;
worsened air quality with
access restricted for 
low-emission vehicles, and
damage to communities as
the plan could make the
provision of some private
transport services more
expensive for local people.
Tom Jenkins, ETOA chief

executive said: “Rome is a
jewel in the crown of many
European itineraries and if
these plans go ahead they
will cause untold damage.
ETOA can help Rome
develop evidence-based
solutions.” 

No FOMO with Egypt’s
VR and E-TRP at WTM
VIRTUAL REALITY
technology was used by the
Egyptian Ministry of
Tourism at WTM to
showcase attractions,
including the Red Sea and
the Sinai Trail, as well as a
maquette of the Grand
Egyptian Museum, which is
set to open in 2020.
Visitors to the Egyptian
stand were also able to
come face-to-face with
hologram images of 
King Tutankhamen.
Dr Rania Al-Mashat,

Egypt’s tourism minister,
was at WTM to meet
leaders from major UK tour
operators and travel
agencies as well as
promoting Egypt’s Tourism
Reform Programme 
(E-TRP), which has been
designed to ensure the
country meets targets set
for sustainable growth in
the sector, as established
by the United Nations
Sustainable Development
Goals, as well as an audit
of hotels to ensure the
properties comply with
world-class health and
safety standards. The
ministry aims to have at
least one person in every
Egyptian household
working in tourism by 2030.  

Malaysia mixes it up with nature, theme parks and hotels
TOURISM MALAYSIA’S UK marketing efforts for 2019 will focus on increasing awareness of
the country's natural assets, such as Kinabalu National Park and UNESCO World Heritage
sites. The UK is the only European country in Malaysia's top ten international arrivals.
In attraction news, the first 20th Century Fox theme park will open in Genting Highlands,

Pahang, next year with movie-themed rides. Construction is slated to commence soon on
Splash World @ Harbour City in Melaka. It will cover 46,000 square metres and be located
14 storeys above the ground in the centre of the UNESCO World Heritage city and is
scheduled to open in the first half of 2020. New hotel openings for this year include
CitizenM, the RuMa Hotel & Residences, and Dash KLCC in Kuala Lumpur; and the Ri-Yaz,
in a renovated heritage building in Penang. For early 2019, the Monopoly board game-
themed Monopoly Mansion is scheduled to open in Kuala Lumpur.
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Bangkok Airways enters
codeshare agreement
with Philippine Airlines
BANGKOK AIRWAYS and
Philippine Airlines (PAL)
have entered into a
codeshare partnership to
expand connections for
passengers traveling
between the Philippines
and Thailand.
The newly inked

agreement enables
Bangkok Airways’
passengers to travel on
Philippine Airlines’ flights
between Bangkok and
Manila while PAL
passengers flying from
Manila will be able to
connect seamlessly on
Bangkok Airways’ flights to
Chiang Mai, via Bangkok’s
Suvarnabhumi Airport. 
Passengers on these

codeshare flights will be
checked in all the way to
their final destination.
Plans are underway to

expand this partnership
further to include other
destinations in Thailand;
gateways to popular Thai
beaches, resorts and other
cultural and natural
attractions. 
Puttipong Prasarttong-

Osoth, president of
Bangkok Airways, said:
“The codeshare
partnership with Philippine
Airlines is a major
milestone in the airlines’
network development
strategy and a new
footprint in the region. Our
partnership will offer
business and leisure
travellers enhanced
connectivity and seamless
access when travelling
throughout the combined
networks of both airlines.”
Visit www.bangkokair.com
or www.philippineairlines.
com to find out more. 

fareast

The JNTO shares Japan’s best kept secrets with agents
IN 2019, Japan will be in the global spotlight
as it hosts the Rugby World Cup followed by
the Tokyo Olympics in 2020. With the UK
market already one of the biggest within
Europe for travel to the destination, the
exposure from these prominent sporting
events will likely inspire more UK
holidaymakers to trave. In anticipation of this
new demand, the Japan National Tourism
Organisation (JNTO) has shared its main
campaign messages and top travel tips.
Matthew Joslin, the organisation’s

marketing and communications manager
said: “We’re highlighting the regions and
expanding awareness of destinations in
Japan outside of Tokyo, Mount Fuji and
Kyoto. With the Olympics coming up, this
interim period will be used to help drive
footfall to those other regions and
showcase the diversity of experiences you
can have in Japan – there's a lot to be found
‘off the beaten track’.”
2019’s Rugby World Cup has 12 different

venues across the country, allowing fans
and holidaymakers explore its different
regions; from geothermal Kyushu in the
south, the buzzing cities of Fukuoka, to
Hokkaido in the north. In tandem, a new
direct British Airways flight from Heathrow
to Osaka is to launch on March 31, 2019 –
this is the first new route from the UK to
Japan for a substantial period of time,
which isn't to Tokyo. This is expected to
further open up the destination.
The JNTO is looking to broaden visitors’

preferences as to when and how they travel.

Joslin added: “We see these pinch points
with places like Kyoto around springtime,
the cherry blossom season and autumn but
its educating travellers on what there is to
do outside of those periods and how they
can certainly be more cost efficient, easier
and a lot more enjoyable in some respects.
Winter, for example, between November–
February, has the bragging rights when it
comes to visibility of Mount Fuji and clearer
skies all over Japan. Rainy and cloudy days
are at record lows throughout these months
and it makes for a great season to travel
because it’s the best time to take in the
sights from viewpoints and vistas. There’s
also less crowding so holidaymakers will
have better access to these locations.”
Mountainous terrain covers 70% of

Japan, providing more ski resorts per capita
and some of the most reliable snow in the
world, making it a big sell for winter travel
and ski enthusiasts. The JNTO drew
attention to the ‘Diamond Route’ which
aims to boost regeneration in rural areas.
The project injects funding into certain
locales and helps abandoned houses be
reinstated as tourist properties.
Joslin concluded: “It's about broadening

people’s definition of Japan and what Japan
looks like, what you can do and the
experiences you can have. There's a big
focus on authentic experiences and
authentic travel these days which coincides
very nicely with our message to the discovery
of more ‘off the beaten track’ destinations.”
For more go to www.seejapan.co.uk.
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AFTER NINE years of construction, the
Hong Kong-Zhuhai-Macao Bridge (HKZM)
has officially opened.
Spanning 55km across the Pearl River

Estuary, HKZM is a series of
interconnecting bridges and tunnels,
supported by a small artificial island, and
said to be the longest bridge and tunnel sea
crossing in the world.
Dr Peter Lam, chairman of the Hong

Kong Tourism Board, said: “Following the
commencement of the High Speed Rail
Hong Kong Section, which connects Hong
Kong to the Mainland’s High Speed Rail
network and further reinforces our position
as China’s southern most gateway, the
opening of the Hong Kong-Zhuhai-Macao
Bridge marks a significant milestone in the
establishment of a one-hour living circle in
the Guangdong-Hong Kong-Macao Greater
Bay Area, and creates new opportunities for

tourism development in the region.”
Dawn Page, director of the Hong Kong

Tourism Board for the UK and Northern
Europe, added: “The opening of the Hong
Kong-Zhuhai-Macao Bridge solidifies Hong
Kong’s position as a transportation hub
within Asia. Our city easily connects
travellers with neighbouring cities in the
mainland and provides other access
opportunities for those already in China.”
The bridge has been designed as a

pivotal land transport link between Hong
Kong, Zhuhai and Macao and includes a
dual three lane carriageway starting from
an artificial island near Hong Kong
International Airport to the eastern shores
of Macao. HKZM will cut land transport
time between Hong Kong and Macao to just
45 minutes, down from four hours.
Visit www.hzmb.hk/eng/index.html to
learn more.
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Centara Hotels’ deputy
CEO talks new

openings and growth
strategy 

LAST YEAR, Centara Hotels,
Thailand’s largest domestic
hotel group, announced its
plans to expand its portfolio
and now this growth
strategy has been
implemented, with new
hotel openings in Thailand
and across other regions.
Markland Blaiklock

deputy CEO at Centara
spoke to Travel Bulletin
about the company’s five
year vision. He said: “We
have a five year plan that we
worked on last year and the
fifth year is 2022 and the
essence of that plan is really
focused on development and
the growing scale of the
company doubling in size −
so we’re moving in that
direction. We’re expecting 
by the end of the year to
have signed up another 
15 projects.”
Blaiklock told Travel

Bulletin about the
development of an
affordable lifestyle brand the
hotel group is particularly
focusing its efforts on called
COSI. He added: “We opened
the first one a year ago in
Samui and according to the
plan we will have 40 within
five years so we have to
move fast. We have a second
one under development in
Pattaya which will open next
year and the third one in
Shanghai the year after. 
“Those three are all

owned by the company and
we have another one by a
third party Krabi, in the
south and we are signing
this month three properties
in Laos and one in Luang
Prabang and Vientiane but
most prominent is the
opening of our first property
in Accra which is actually
residences and suites that
will be our second property
in the Middle East.”
For more information on the
resorts visit
www.centarahotels.com 

Malaysia Airlines and Tourism Malaysia announce new
partnership to boost numbers to the destination
MALAYSIA AIRLINES and Tourism Malaysia have embarked on a new global partnership
deal to boost tourist arrivals into Malaysia. 
The two-year Memorandum of Understanding (MOU) was signed at WTM, witnessed by

YB Datuk Mohamaddin bin Ketapi, Malaysia’s minister of tourism, arts and culture, and
Captain Izham Ismail, Malaysia Airlines’ group CEO. It will take effect from January 1, 2019
and see both parties working towards improving tourist traffic to Malaysia with promotional
campaigns, familiarisation programmes for the travel trade and more planned.
Datuk Mohamaddin bin Ketapi said: “With this partnership, international tourists will be

able to experience the wonders of Malaysia from the time they board our national carrier to
fly to our country. Thus, I welcome everyone to discover Malaysian hospitality and explore
this unique, multi-cultural destination that is modern, with comfortable facilities, yet which
has a deep-rooted cultural heritage that influences everything from our language,
architecture, food, festivals and more.”

Thailand outlines tourism principles & unveils agent training
AT WTM Thailand unveiled four principles for Thai tourism. They are: to reduce inequalities
and disparities; sustainability; generosity and kindness; and no compromise on safety.
Speaking at the event, Thailand's minister for tourism and sports, Weerasak Kowsurat,

said he expected everyone involved in tourism in Thailand to sign up to these principles
and emphasised the importance of the UK and European markets to Thailand.
For 2019, the Tourism Authority of Thailand has plans to promote some of the country's

less-visited provinces, such as Ratchaburi and Satun, as well as festival tourism, such as
new year celebrations. The Moto GP World Championship will be held in Thailand from
October 4-6 and this is also expected to be a big drawcard for international visitors.
The Thailand Expert online programme for the travel trade was also launched last

week with agent training modules, destination guides, downloadable brochures, maps
and images, along with competitions, discounts and industry offers. 
The programme can be accessed at www.thailandexpert.co.uk 

Bridging the gap: Hong Kong-Zhuhai-Macao opens
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The price of popularity & protecting the Philippines
OVER-TOURISM and sustainability were major themes for many exhibitors at
this year’s WTM and this has been keenly felt in the Philippines. With lessons
learned following Boracay, the Philippines Department of Tourism is looking
at new ways to engage with its visitors and is advocating a significant shift
towards responsible stewardship.
Drastic action was required after an ever-increasing rise in tourist numbers

began to turn Boracay into what was dubbed a “cesspool” by the country’s
president, Rodrigo Duterte, leading to its closure earlier this year. After a six-
month clean-up operation, the island has reopened, but now with visitor caps
and new regulations. 
Marie Venus Q. Tan, chief operating officer for the Tourism Promotions

Board, said: “I think we've made a very bold step in doing so, especially in the
middle of the peak period; it’s a message that it’s not about money, it’s not
about business coming in, but about ‘protection’ more than anything else. We
now believe in responsible stewardship.”
The organisation is moving beyond geographical positioning of inbound

tourism and instead draw tourists out of interest-driven motivation; a
strategy based on ‘psychographics’ rather than demographics.
Tan concluded: “The world of travel has changed paradigms - people are

no longer just chasing after a beautiful waterfall, they're coming because
of their interests. We've already communicated that we have diversity but
what sets the Philippines apart is its people and its unique culture and
that's what we're going to build on as a drawing marketing strategy. We're
building now on our own strengths and what brings tourism to the
destination is how experiential a visitor’s holiday can be in the destination
with local people as we build on the interests they might have.”

Win a Mekong river cruise with APT
APT HAS released its new Asia River
Cruising and Touring 2019-20 brochure,
featuring a choice of 11 Luxury and
Essential holidays to Vietnam and
Cambodia, China, Japan and Sri Lanka.
The operator is introducing its Asian

Luxury Small Group Discovery tours to
the UK market for the first time, such as
the new 18-day ‘China with Tibetan
Discovery’ river cruise and tour
available from £6,895 per person. 
UK guests can now book the

company’s tours to Japan with a choice
of four departures between May and
November available for its 15-day ‘Best
of Japan’ tour from Tokyo to Osaka.
Travel agents who book any Luxury or

Essential Asia river cruise holiday from
the brochure will have the chance to win
a seven-night Mekong river cruise
holiday for two, including economy
flights. The closing date for entry is
December 7, 2019.
For more information email
agentclub@aptouring.co.uk or visit
www.aptouring.co.uk
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HURTIGRUTEN CONTINUES to push the boundaries for green travel with the signing of a
memorandum of understanding with Norway’s Kleven Verft AS for the construction of its third
hybrid powered expedition cruise ship. The new expedition vessel is expected to be delivered in
Q2 2021 and among its innovative features are substantially larger battery packs to make
expedition voyages more sustainable. The line’s CEO, Daniel Skjeldam, said: “We are thrilled to
introduce yet another revolutionary hybrid powered expedition ship. This ground-breaking vessel
will take our guests to some of the most spectacular areas of our planet, in a more sustainable
and environmentally friendly way than ever seen before.”

Agents’ time to shine as Cunard joins Shine Rewards Club
CUNARD IS joining Shine Rewards Club, the reward programme dedicated to travel agents.
The move follows the successful introduction of the programme by P&O Cruises last

November and, like the P&O Cruises programme, Cunard will operate a points system
allowing agents to gain points through a variety of methods, from making a Cunard Fare
booking to completing training modules.
Agents can combine the points they earn from both Cunard and P&O Cruises and

exchange them for a variety of rewards, including designer goods, experience days and
technology products and even a cruise. From this month, travel agent partners will be able
to register for the Cunard Shine Rewards Club and from December 3 they will be eligible to
enter their Cunard Fare bookings to earn Shine points.
Agents can register at www.shinerewardsclub.com or go to www.cunard.co.uk

oceancruise

PRINCESS CRUISES has announced that 2020
will be its biggest European season ever, with
available capacity up by 15% on 2019. 
A total of 1.4 million cruise nights will be

on offer from the UK, an increase of 30% on
2019 and for the first time, the cruise line
will have three ships sailing a full season
from Southampton: the 3,080-guest Crown
Princess will set sail for the Mediterranean,
Canary Islands and northern Europe from
May to November; the 2,200-guest Island
Princess will spend June to October sailing
to northern Europe; while the 3,560-guest
Regal Princess will head round Britain from
May to September. 
Sky Princess, which launches next year,

will spend her first spring and summer

season sailing Scandinavia and Russia
roundtrip from Copenhagen. Meanwhile,
Enchanted Princess is to hold its naming
ceremony in Southampton in late June 2020
- making her the first Princess Cruises
vessel to be named in the UK since Royal
Princess in 2013 - further demonstrating
the line’s commitment to the local market.
As such, three of Princess Cruises’ newest

ships – Enchanted, Sky and Regal – will all be
based in Europe in 2020. The announcements
form part of Princess Cruises’ 2020
programme, which includes sailings across
Europe as well as Asia, the Caribbean, Alaska
and Canada & New England.
Visit www.princess.com or call 03443-
388663 to find out more.

New ships and dedicated seasons: Princess
demonstrates strong commitment to UK market in 2020 

A CMV South American
adventure

CRUISE & Maritime
Voyages is offering a South
American adevnture on
board Marco Polo.
The 70-night Grand

Circle South America
Voyage sails from Bristol
Avonmouth on January 6,
2019 with fares available
from £3,999 per person
and includes 16 ports of
call and five overnight
stays in exciting cities: Rio
de Janeiro, Brazil; Buenos
Aires, Argentina;
Montevideo, Uruguay;
Valparaiso for Santiago,
Chile; and Guayaquil,
Ecuador, the gateway to
the capital of Quito.
Other highlights include

the Falkland Islands,
Ushuaia in Argentina,
cruising past the beauty of
Chile’s Alberto de Agositini
National Park and the
remote fjord-like
Patagonian channels and a
call at Callao, the gateway
to the Peruvian capital of
Lima with the option of a
tour to Cuzco and the lost
Inca City of Machu Picchu. 
Go to
www.cruiseandmaritime.
com or call 0844-998 3877
to find out more.
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ROYAL CARIBBEAN International will be embarking on its biggest
adventure in Alaska yet, with three ships sailing the region for the
2020 Alaska summer season. The return of Ovation of the Seas,
the largest cruise ship to sail the Gulf of Alaska, alongside two
Radiance Class ships – Serenade of the Seas and Radiance of the
Seas – will mark the global cruise line’s biggest presence in the
region. Before arriving to the Last Frontier, Ovation and Radiance
will island-hop along Hawaii, while Serenade sails the Panama
Canal and Golden Coast on her way west. The cruise line’s 2020
Alaska cruises are now open for bookings. Visit myclubroyal.co.uk

oceancruise
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From Victory to Radiance for Carnival
CARNIVAL CRUISE Line has announced that Carnival Victory
will be transformed into Carnival Radiance in 2020 as part of
the final phase of a $2 billion fleet enhancement programme.
The refurbishment of Carnival Victory will add the line’s

culinary, bar and entertainment concepts and complete an
‘any ship, any port, any itinerary’ level of service and
offerings across its fleet of 26 ships. Following a 38-day dry
dock in Cadiz, Carnival Radiance will enter service in 2020.
Christine Duffy, president of the cruise line, said: “We

have been investing in our products, amenities and
experience offerings at unprecedented levels, which are
driving higher results in guest satisfaction, passenger
yields and onboard revenue. Our guests and travel agent
partners can count on a high degree of consistency and
quality holiday offerings across all our fleet and home ports
regardless of what ship they’re sailing on. Ultimately, this
effort is about driving demand by giving each and every
guest a memorable holiday and offering a reason to come
back to Carnival again and again. And it’s clearly working
based on extremely positive feedback from the more than
five million guests we carry each year.”
Under the fleet enhancement programme, started in

2011, more than 20 ships have been refurbished, and three
new ships delivered with three more scheduled for delivery
through to 2022.
To learn more, go to www.carnival.com

OVER THE last two months, CLIA has announced a number
of new exciting initiatives for its travel agent members. CLIA
has recently developed its online search tools - the ‘Cruise
Search Tool’ and the ‘Cliasaurus’ – in an aim to offer agents a
streamlined and modernised experience when searching for
cruise itineraries and ship information.
The Cruise Search Tool has a new filterable search

functionality and cross device support, so agents have
instant access to more CLIA cruise lines itinerary data
than ever before. The ‘Cliasaurus’ is a new cruise fact
finder tool that will offer a wealth of cruise facts, ranging
in information from accessible cabins and types of
sockets onboard to specific themes for cruises, celebrity
partnerships and much more.
CLIA also announced its first ever expedition cruise

forum, taking place in London on March 28, 2019. The all-
day event will include trends talks and commentary from
experts both inside and outside the industry and will be
an opportunity for travel agents to meet with expedition
cruise lines.
Furthermore, next year CLIA will host its biggest-ever

river cruise roadshow, visiting six cities over a two-week
period in March 2019. The evening roadshows, free to
CLIA members, will be dedicated to the river cruise
industry and offer invaluable, expert CLIA advice on
trends, river cruise experiences, and sales opportunities.
These sessions will be combined with the opportunity to
meet with river cruise operators to learn about each
line’s unique selling points and latest news.
From the week commencing March 11, the CLIA river

cruise roadshow will be hosted in Newcastle, Liverpool and
Birmingham. The following week’s events will take place in
Bristol, Oxford and Ipswich.

SELLING CRUISE IS CLIA

by Andy Harmer, 
director CLIA UK & Ireland
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ROL CRUISE surveyed more than 500 cruise
enthusiasts, with the Caribbean revealed to
be the ultimate dream cruise destination for
31%, followed by North America (16.3%) and
Europe (9.36%).
In terms of the type of cruises which are

proving the most popular, ocean cruises
come out on top with 47% of the vote,
although this was closely followed by world
cruises at 36%. While world cruises are
considered an iconic dream holiday for
many, cruise lines are now offering such a
variety of world cruise options that they are
fast becoming more accessible and
financially viable. 38% of participants also
said they’d be willing to travel to any port
around the world to catch a cruise. Price,
itinerary and the reputation of the cruise
line were also some of the most important
aspects holidaymakers take into
consideration when booking a cruise.

Sarah Wikevand, managing director of
ROL Cruise, said: “We were very excited
about conducting this survey and were
surprised by some of the results. While
we expected the Caribbean to be high on
people’s lists of dream holidays, North
America was a surprising second place,
however, our sales data shows that
Alaska and neighbouring Canada remain
traveller highlights and people are
starting to explore the wider range of
options available in the USA.
“It’s fantastic to hear that travellers are

venturing further afield on world cruises; it
is in many ways the ultimate holiday, with
all the comforts of home and the chance to
sail to different continents and experience a
variety of cultures.”
A breakdown of all the results can be found at
www.rolcruise.co.uk/blog/inaugural-rol-
cruise-survey-2018

oceancruise

Live the local life with Azamara’s City Stays
AS PART of the line’s ‘Destination Immersion’ programme, Azamara Club Cruises has
launched City Stays in collaboration with Cox & Kings. 
City Stays programmes are available before and after sailings, and offer curated travel

experiences with an emphasis on local connections, allowing guests additional time to
explore the arrival or departure ports.
Larry Pimentel, president and CEO of the cruise line, said: “As a leader in delivering

authentic cultural experiences across the globe, the expansion of Azamara’s land offerings
to include City Stays programmes in key markets enhances our guests’ connection with the
destination by providing opportunities to explore a city from a local’s perspective. Now that
we have the opportunity to visit more destinations with our new ship, Azamara Pursuit, we
will continue to expand our City Stays programme across most if not all of our turnaround
ports, reinforcing Azamara’s commitment to Destination Immersion experiences.”
Cox & Kings’ president, Patrick Richards, added: “We’re thrilled to partner with Azamara

on the new City Stays programme. We’ve customised some truly special experiences in some
of the world’s greatest cities and look forward to showcasing these to Azamara guests.”
The programme includes accommodation for three or more nights, select meals, and

transportation services from the port to the hotel, in addition to a prearranged transfer
from the airport. Locations for the new City Stays include Singapore, Barcelona and Rome,
available before and after select voyages.
To find out more, visit www.azamaraclubcruises.com

WITH ONE year to go until Ocean Cay MSC Marine Reserve receives its first guests, MSC Cruises marked an
important milestone in the island’s transformation with the planting of the first trees. The cruise line is
transforming a former industrial sand extraction site into a flourishing marine reserve and private island
destination. Work has commenced on more than 100 environmentally friendly structures including bars,
restaurants and a soon-to-be iconic lighthouse, and will be exclusively available for MSC Cruises guests as
a new luxurious destination on the line’s Caribbean itineraries. Ocean Cay MSC Marine Reserve will open
November 2019 with four ships calling at the island on different days. Visit www.msccruises.co.uk

New survey reveals the most popular type of cruise

A n-ice addition to
PONANT’s expedition

2019-20 cruises
PONANT HAS launched its
Winter 2019-2020 brochure
featuring 114 departures,
ranging from yacht cruises
to polar and tropical
expeditions, including 23
new itineraries.
The new destinations on

offer include the Yucatán,
waters of the Caribbean
Sea, visits to UNESCO
world heritage Mayan
sites, the treasures of 
the Red Sea from Egypt 
to Jordan aboard Le
Ponant − the cruise line’s
emblematic three-master
− and a discovery of the
‘Vanilla Islands’ or the
Bissagos Islands. 
For this new season, Le

Bougainville and Le
Dumont-d’Urville, the
latest additions to the
company’s Explorer series
will join the fleet, bringing
the cruise line’s total
number of vessels to nine.
With 23 departures over

the Winter 2019-2020
season, this year the cruise
line is again shining a
spotlight on Antarctica, with
the opportunity for guests
to spend Christmas or New
Year’s Day surrounded by
the icy landscapes and
discover the wildlife in
these remote lands under
the supervision of a team of
experienced naturalist-
guides. The cruise line will
also be joining forces with
National Geographic to offer
new expedition cruises to
Antarctica, Oceania, Latin
America and the Caribbean,
starting in 2019.
For more information visit
www.ponant.com or call
0800-980 4027.
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CROISIEUROPE WILL be inaugurating its newest ship − the MS Amalia Rodrigues − in Porto on March 20,
2019. Built at the Meuse and Sambre shipyard in Namur, the MS Amalia Rodrigues is the sixth ship to join
the brand’s fleet on the Douro and its third premium rated ship on the Golden River. The three-deck ship
can accommodate 132 passengers in 66 double-occupancy cabins, including four suites, two of which are
on the upper deck and have terraces. There is also a cabin for guests with reduced mobility. All-inclusive
prices start from £791 per person for a six-day cruise round trip from Porto including onboard
accommodation with all meals and drinks, entertainment and a gala evening. Visit www.croisieurope.co.uk

Uniworld renews river fleet with four new boutique vessels
UNIWORLD BOUTIQUE River Cruise Collection is to introduce four new ships to its fleet
over the next three years. New ships will launch on the Nile in Egypt, the Douro in Portugal
and the Mekong in Vietnam in 2020, followed by a new ship on the Volga in Russia in 2021.  
The new ships will replace existing vessels in each destination and the levels of comfort,

luxury and design will be in line with the brand’s custom-built Super Ships in Europe. The
river cruise line announced that it will be renovating and upgrading its River Countess vessel,
offering guests a floating hotel experience in Venice. 
This follows a series of ship transformations undertaken by the cruise line, including the

successful launch of the S.S. Joie de Vivre on the Seine in 2017 and Super Ship
transformations of the S.S. Beatrice in 2018, and S.S. Bon Voyage which is set to sail in
France in spring 2019. The new floating boutique hotels will feature the signature touches and
distinctive themes for which the company’s ships are renowned – more suites, more dining
venues and more luxurious finishes.
For more details visit uniworld.com/uk

Avalon Saigon sets sail
AVALON WATERWAYS is
cruising into the Far East
by increasing its fleet of
Suite Ships on the Mekong
River with the launch of
the new Avalon Saigon.
Pam Hoffee, managing

director of the cruise line,
said: “Featuring Avalon
Waterways’ signature
spacious Panorama Suites,
open-air balconies and
beds that face the views for
which river cruising is
famous, the Avalon Saigon
takes travellers beyond
expectation. With a
maximum capacity of just
36 guests, this Mekong
ship – like its sister ship,
the Avalon Siem Reap –
invites travellers to see the
world differently.”
The ship features 18

suites with 245sq.ft of living
space and open-air
balconies featuring floor-to-
ceiling, wall-to-wall
panoramic windows. In front
of each open-air balcony is a
private sitting area.
Avalon Saigon will be

sailing the ‘Heart of
Cambodia & Vietnam’ - a
new 18-day journey - and
13-day 'Fascinating
Vietnam, Cambodia & the
Mekong River'.
Visit
www.avaloncruises.co.uk
to find out more.

The play’s the thing: Viking announces rare opportunity
to experience The Passion Play in Oberammergau
VIKING HAS announced the launch of a new river cruise that will give guests the
chance to experience the 42nd instalment of The Passion Play in Oberammergau,
performed only once every ten years. 
Travelling between Munich and Budapest from May to September 2020, one of the

other highlights of the new ‘Oberammergau with Salzburg’ itinerary is a visit to the city of
Salzburg, where W.A. Mozart was born and ‘The Sound of Music’ filmed. 
The new itinerary has been added due to popular demand, with all other 2020 Viking river

cruises featuring Oberammergau already fully booked. On the 12-day journey, guests will
experience The Passion Play, a depiction of the suffering, death and resurrection of Christ
which has been performed by local citizens of Oberammergau once every decade since
1634. Prices start from £4,375 per person based on August 2020 departures and guests can
save £1,000 per person on 2020 river cruises on all bookings made by December 31. 
For more information call 0800-3196660 or go to www.vikingcruises.co.uk
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We asked our staff the following question this week:

If you owned a cruise ship, what would it be called?

Crossword:
Across: 1. TAP, 3. SHEARER, 6. ROTTERDAM, 8. GOA, 9. EURO, 10. MARR, 13. NUSA, 
14. NILE, 16. RIP, 17. HALKIDIKI, 19. SHIRLEY, 20. AHO. 
Down: 1. THE GRINCH, 2. PIRAEUS, 3. SATURN, 4. EDEN, 5. RED, 7. MARCO POLO, 
11. AMERICA, 12. SICILY, 15. WILL, 18. LEI

Highlighted Word: RENO

Where Am I?: Dunn’s river falls, Jamaica

puzzlesolutions

020 7834 6661

AQUA EXPEDITIONS has received a capital injection of USD28 million
for a growth plan to increase its fleet size by 150% in new geographical
locations over two years. Francesco Galli Zugaro, CEO and founder of
the cruise line said: “I am thrilled that after a decade of changing the
face of river cruising on both the Amazon and the Mekong Rivers, we
will extend our footprint to coastal cruising in additional soft
adventure destinations”. Visit www.aquaexpeditions.com
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http://travelbulletin.co.uk/events
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https://www.marriott.com/hotels/travel/pfomd-parklane-a-luxury-collection-resort-and-spa-limassol
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