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MONEYSAVINGHEROES 
CONDUCTED research into 
all-inclusive holidays as part 
of an ongoing study into what 
Brits look for when it comes 
to booking holidays abroad.  

More than 2,300 Brits aged 
18 or over were polled, all  
of whom have travelled 
abroad at least once in the 
past two years, revealing that 
one in three Britons will only 
book all-inclusive package 
holidays abroad.  

It was found initially that the 
average Brit goes on holiday 
once every two years for 
between seven to 10 nights.  

The study revealed that one 
in three (34%) only go abroad 
having booked an all-inclusive 
holiday, with the top reasons 
for doing so being ‘not having 

to save extra/spend more on 
food and drink’ (42%) and 
‘everything is booked and 
covered through one travel 
agent or tour operator and I 
don’t have to worry’ (36%).  

Booking an all-inclusive 
holiday was found to cost 
spending on average £967 
per person, with those who 
book all aspects of their 
holiday separately found to 
save on average £197, 
spending £770 on average, 
per person. 

Those who continue to 
book all-inclusive holidays 
were asked why they didn’t 
consider booking alternative 
options, or booking aspects 
of their holidays separately to 
save money. What’s more, of 
those who chose not to book 

an all-inclusive holiday, saving 
money was the top reason 
why for two-thirds (67%), 
while others cited ‘having a 
larger selection of hotels and 
destinations to book’ (15%) 
and ‘less likely to end up in a 
hotel with families and unruly 
children’ (8%). 

George Charles, 
spokesperson for 
MoneySavingHeroes, 
commented on the findings: 
“There is absolutely nothing 
wrong with booking an all-
inclusive holiday; yes, it 
typically costs more than 
booking all aspects 
individually, but you save on 
time and you have the 
guarantee that you’re 100% 
covered if anything  
goes wrong.”
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ALL IN FOR  
ALL-INCLUSIVE

One in three Brits will only book to go abroad with an  
all-inclusive package, spending an average of £200 per person.

Saving money was cited as the 
most common reason for booking 

all-inclusive breaks.
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THE ROTANA hotel group used 
WTM to showcase its entry into 
the eastern European market with 
the opening of the Bosmal Arjaan 
in Sarajevo. It is located in the 
Bosnian capital’s Bosmal City 
Centre complex and features 132 
suites, a gym, sauna and spa 
treatment rooms. It is the 
second-largest residential tower 
in the Balkans region.   

As well as its first foray into 
eastern Europe, the hotel group is 
consolidating its position in the 
African hotel market with the 
opening of the Johari Rotana in 
Dar es Salaam, Tanzania. It is the 
group’s debut hotel for the 
eastern part of the continent. This 
property is located close to the 
Zanzibar ferry and is 30 minutes 
from Julius Nyerere International 
Airport. It has 193 rooms and 
suites, 60 serviced apartments 
and five restaurants. 

Looking ahead, Rotana plans to 
open 12 hotels by the end of 
2020, which will take its total 
number of properties to 80. New 
openings are slated for 
destinations such as  Saudi 
Arabia, UAE, Jordan, and Iraq. 

The Tourism Symposium 2019 Rotana expands into 
Europe and Africa

THIS YEAR’s annual 
Symposium took place in 
Blackpool, and was entitled 
“Disruption and The Tourism 
Challenge”, with the 
conference concentrating on 
the changes that 
contemporary tourism is 
undergoing due to pertinent 
issues such as climate 
change, overtourism, and 
the integral relation of 
culture to tourism. 

The event was kickstarted 
by optional study tours by 
Visit Blackpool, where 
people attending the 
conference had a chance to 
have an educational look at 
Blackpool’s main attractions, 
giving them a feel for the 
seaside town. Included in the 
tours was the newly 
renovated Winter Gardens, 
Blackpool Tower and the 
Pleasure Beach. 

Much of the discussion 
was focused on the big issue 
of climate change. In 
particular, there was 
discussions focused on  
how tourism will have to 
evolve, due to the current 
model of tourism not being 
sustainable, and how there 
are too many people 
travelling without much 
thought given to the  
after-effects.  

In an interview with Travel 
Bulletin, Professor Richard 
Sharpley of Lancashire 
School of Business and 
Enterprise, said, “I think we 

need to start educating 
tourists about the impact of 
tourism and consumption. 
Essentially, too many people 
are travelling too often, this 
is part of the general 
overconsumption issue.”  

Another principal part of 
the session was a panel 
discussion on the 
importance of culture to 
tourism and how this helps 
drive income for 
communities. This included 

speaker Paul Bristow from 
Arts Council England, who 
discussed how “tourism 
helps deliver the mission of 
helping the destinations 
themselves, being able to 
find income streams and 
subsidy is the value of 
culture to tourism. For 
example, galleries and 
museums ... culture is a year-
round offer, and is 
something we should all try 
and help in.” 

Blackpool was put in focus 
at this year’s Symposium.

BADGE OF HONOUR... 
Visit Orlando President and 
CEO George Aguel (far left) 
and Orlando/Orange County 
Mayor Jerry L. Demings (far 
right) present a special award 
commemorating British 
Airways centennial and 35 
years of airline service from 
London Gatwick to Orlando 
International Airport. 
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Innsbruck lights the way into 2020
THE CAPITAL of the Alps, 
Innsbruck, is set to dazzle 
visitors as it lights the  
way into 2020 with two  
new shows. 

New year’s eve will see 
the city host an all-new 
water, light and firework 
show centred around the 
River Inn, which meanders 
through the centre. 

In addition, high above 
Innsbruck, the illumination 
theme continues as the 
traditional new year’s eve 
fireworks display on the 
Nordkette mountain – 2,000 
metres above the city – lights 
up the entire landscape.  

Meanwhile, holidaymakers 
can round off their new 
year’s break at Innsbruck’s 
Mount Magic light show, 
which will enchant visitors 
young and old. 

Set in the courtyard of 
Innsbruck’s Hofburg Imperial 
Palace, the huge 3D video 
show promises to be an 
open-air winter experience 
unlike any other.  

The show begins daily at 
5.30pm and 6.30pm, while at 
7.30pm visitors will have a 
final chance to catch the 

‘Light Show Max500’, which 
marks the 500th anniversary 
of the death of Emperor 
Maximillian I. 

There are direct flights to 
Innsbruck from major UK 
cities, with the airport 10 
minutes from the city centre.  
For further details, visit 
www.innsbruck.info/. 

New year fireworks on the 
skyline of Innsbruck's 
Nordkette mountain.

OSPREY HOLIDAYS have 
launched their brochure for 
2020, titled ‘European &  
UK Short Breaks’. 

Agents can discover their  
UK section that features some 
stays in destinations such  
as York, Bath, Cardiff and Loch 
Ness. Building on London, 
Osprey has added a ‘Theatre 
Breaks’ programme and  
an additional page of London 
hotels to their collection. 

Osprey has added a full 
page solely dedicated to 
‘Icelandic Experiences’, 
including a hunt for the 
Northern Lights in a Super 
Jeep, horseback riding, and 
visitors to the Blue Lagoon. 
www.ospreyholidays.com 

Osprey Holidays 
adds UK & Theatre 

for 2020
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Queen Elizabeth 2 to expand offerings for 2020
QUEEN ELIZABETH 2 (QE2) 
in Dubai announced at WTM 
that they will be adding new 
suites, restaurants and tours 
in the coming year. 

Having just opened  
its doors in April 2018,  
the floating hotel will be 
upgraded with two decks 
worth of new rooms and 
suites, The Pavilion 
restaurant, and will be 
launching the bridge tours  
in December. 

By 2020, the ship will see a 
new, signature restaurant 
known as The Queen’s Grill, 
a new conference centre, 
attracting international 
clients and events, and more 
leisure facilities. 

Speaking to Travel Bulletin 
at WTM about these 
updates, Katie King, director 
of marketing, said: “All these 
new projects are very 
modern, yet they retain their 

nautical charm. Even if 
you’re not coming to stay 
onboard, a lot of visitors do 
like to visit the ship and have 
a look.” 

In 2020, the QE2 wishes to 
expand its reach in its 
strategic markets, which 
include the UK, Western 
Europe, India and Saudi. 

An upcoming project for 
the ship is working with the 
hugely anticipated Dubai 

Expo 2020: “We are working 
with delegates and offering 
generous packages. We want 
to align the QE2 as a top 10 
hotel destination in Dubai,” 
explained Katie. 

QE2 will be offering 
training and fam trips for 
agents in the coming year, 
with special room rates to 
help them have a first-hand 
experience of staying aboard 
the floating hotel.

QE2 is planning on offering fam trips 
and agent training in the coming year.

AS 2020 approaches, Hayes & Jarvis revealed their top destinations 
for the new year and announced a host of new itineraries. 

From South American wildlife tours to polar expeditions, the 
operator provides experiences across long-haul destinations. 

Highlights for 2020 include, Brazil and the Falkland Islands 
itineraries taking advantage of the new Virgin Atlantic Sao Paulo 
flight route; Rio spotlighted as UNESCO ‘Capital of Architecture’; 
December's solar eclipse in Argentina and Chile; and India wildlife 
tours including tiger sightings. 
For more information, visit www.hayesandjarvis.co.uk/ 

Hayes & Jarvis launch new itineraries for 2020
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Bangkok Airways and Emirates announce partnership

BANGKOK AIRWAYS and Emirates have 
announced a new collaboration of its frequent 
flyer programmes. This new partnership, 
which is now operational, will expand the 
benefits that members of Bangkok Airways 
FlyerBonus and Emirates Skywards. 

With the integration of both airlines’ loyalty 
programmes, members of both Bangkok 
Airways FlyerBonus and Emirates Skywards 
will enjoy the benefits of accruing and 
spending rewards points when traveling on 
Bangkok Airways and Emirates flights. 

FlyerBonus members will be able to enjoy 
reward flights on Emirates’ network spanning 
143 passenger destinations, including 47 
cities in Europe, 22 in the Americas, 15 in the 
Middle East and 27 in Africa. of Thailand by 
flying on codeshare flights operated by 
Bangkok Airways, and enjoy connectivity to 
33 destinations combined, beyond Bangkok 
and Phuket. In addition to the domestic Thai 
routes, the partnership allows passengers to 
travel to other Southeast Asian destinations, 
including Cambodia, Myanmar and Laos. 

FLIGHT BITES 

Malaysian Airlines has launched 
a Fly Malaysia campaign at 
WTM. The campaign aims to 
promote the airline and its 
1,000+ destinations via its 
codeshare partners, and through 
Tourism Malaysia. 
 

Gulf Air has commenced its new 
five-times-a-week route from 
Heathrow to the Maldives via 
Bahrain, flying on the airline’s 
third Airbus A320. 

 
Emirates is deploying its latest 
Boeing 777-300 ER aircraft on its 
route to Malé from Dubai.

NEWSbites
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Update on Expo 2020 tickets 
MORE THAN 1,000 authorised ticket resellers from around 
the world have signed up to sell tickets to Expo 2020 Dubai, 
which runs from October 2020 to April 2021. Expo tickets 
will be available as part of travel bundles when they go on 
sale next year. The network of resellers includes online 
travel agents, tour operators, hotel groups and airlines. 

Expo 2020 will include daily live shows and parades, 
exhibits of new technologies, more than 200 outlets serving 
international cuisines, and 192 country pavilions. A single-
day adult ticket will cost $33; a three-day pass will be $71. 
Expo 2020 will offer concessions to students, children aged 
five and under, seniors aged 65 and over, and travellers with 
disabilities and their assistants. 
For more information, go to www.expo2020dubai.com

Expo 2020 will come to Dubai 
in October next year. 

AZERBAIJAN TOURISM Board (ATB) announced an 11% increase in 
international tourism for 2019, including a 24% increase in visitors 
from the UK. This has been partly attributed to an increased 
appetite among British travellers for seeking out lesser-known 
destinations. At WTM 2019, ATB announced projects for 2020 to 
promote the capital, Baku, and destinations across the country.  

Sporting events will continue to be promoted to tourists in the 
new year, including Euro 2020 matches, with Baku hosting Group A 
matches and one of the quarter finals in June. 

ATB will be promoting wine destinations such as the vineyards 
of the Caucasus. More information about wine experiences and 
events can be found at www.azerbaijanwine.com.  

The golf tourism strategy has been boosted by ATB joining the 
International Association of Golf Tour Operators to promote the 
country’s two 18-hole international standard golf clubs – the 170-
acre Dreamland Golf Club, 40 minutes from Baku, and the National 
Golf Club, set among the forests of the Qyba Palace Hotel. More 
information can be found at www.golfazerbaijan.com.  

The German and Jewish heritage of Azerbaijan can be explored 
via two ATB packages with three- and five-day tours on offer.  

To improve the experience of visitors interested in nature, ATB is 
working on guides about the 400 bird species at Absheron National 
Park, Shirvan National Park and Gizilagaj National Park.   

To increase tourism beyond Baku, ATB is launching visitor 
centres including one close to the mud volcanoes on the outskirts 
of Baku. The Regional Development Team plans to launch two new 
marketing organisations in Ganja and Lankaran in January 2020.  
 For more information, visit www.azerbaijan.travel  

Azerbaijan is on the up with wine, golf,  
history − and more than 400 species of bird 
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Who went to Tokyo for the ABTA conference last month and what 
did you think of it? If you Google Japan you get a load of sites 
about Japan and its history, but it’s hard to find tour operators. 
But when I Googled “Far East tour operators”, I got results from 
Thailand, Malaysia, Indonesia, Singapore and China, so Japanese 
tour operators need some good promotion. Japan has lots of 

amazing things to offer, including beaches! In my 43 years in travel, I’ve only been asked about 
Japan three times. I find that when a film is made in a particular country, it usually becomes a 
popular place to visit so it could be time for a new film set in Japan. I bet you didn’t know that 
Suzu is the only place in the world where ancient Japanese salt-making is still practiced, 
resulting in a salt that is rich in minerals and mild to taste. For more on Japan, go to page 35. 

See page 19 for more on ocean and river cruising. The latter has become popular thanks to 
TV ads − they certainly make me want to try one. But don’t mention The Love Boat! How far 
we have come since that TV series debuted in 1976, with cruise liners like floating towns. 

For the 2020 diary, tour operators can show the love to agents by booking or sharing a table 
at the Love Travel party, It will be held on Thursday February 13, so you can still take your 
loved ones out on the 14th. It’s at the Village Hotel, the same venue as the Yorkshire Ball at 
South Leeds.  We are raising money for animal charities, and hope to raise £1,000 for ABTA 
Lifeline who do so much for the travel trade. So, support these great causes. Email me for 
details at s.murray922@btinternet.com 

To respond to any of  
Sandy’s comments email 

news@travelbulletin.co.ukby SANDRA MURRAY in Normanton, Yorkshire

• JW MARRIOTT Maldives 
Resort & Spa is opening this 
month on the island of Vagaru 
in the Shaviyani Atoll. It is a 
55-minute seaplane ride from 
Velana International Airport and 
features 61 villas, a lavish wine 
cellar and natural reef. 
www.marriott.co.uk 
 
• EMERALD MALDIVES is 
opening in December with  
60 beach villas and 60  
over-water villas. It is a  
40-minute seaplane ride from 
Malé and it has a spa, gym  
and four restaurants.  
www.emerald-maldives.com 

• OZO MALDIVES is slated to 
open next year. It will be a  
200-villa private island 
comprised of 60 over-water 
villas and 140 beach villas, 
many with private plunge 
pools. The resort will have a 
strong focus on sustainability. 
www.ozohotels.com 
 
• THE CHATWAL Maaga 
Maldives Resort by the Dream 
Hotel Group is scheduled to 
open in 2021. It will be located 
on the North Ari Atoll and 
feature 80 luxury villas, six 
private villas, two presidential 
villas, and three restaurants. 
www.dreamhotelgroup.com

ORMANTON...otes from

Swoop into Greenland next summer for kayaking  
and camping adventures among the fjords

TOUR OPERATOR, Swoop 
Arctic, will be running a  
15-day kayaking expedition 
across multiple dates from 
June to September 2020, for 
experienced and  
novice kayakers. 

Kayakers will travel via 
Reykjavik or Copenhagen to 
Narsarsuaq Airport, and start 
the expedition with a 
crossing of the Narsaq fjord. 

Kayakers will paddle past 
ice sculptures, under arches 
and alongside floating ice, 
venturing into areas such as 
the Torsukattak fjord zone 
which are relatively uncharted 
by kayakers. The itinerary also 
includes hiking and a visit to 
the agricultural town of 
Narsaq. Optional excursions 

can be added to packages. 
Prices for the expedition 

start from £1,916 per 
person, twin share. 
Accommodation is in 
hostels for two nights and 

under canvas for 12, with all 
meals, guides, equipment, 
transfers and return travel to 
Narsarsuaq included.  
For details, go to 
www.swoop-arctic.com  

A Greenland kayaking trip is a 
summer holiday with a difference.

Maldives hotel 
opening updates
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The Devasom Resort Khao Lak hosted an agent fam trip for Travel 
Counsellors. Agents were able to enjoy spa treatments, delicious dinners 

and a range of activities, including beachside sundowners. For more 
about the Thai resort, go to www.devasom.com

AGENT TRAINING

AGENT INCENTIVES

● LIGHT BLUE Travel has been appointed as the UK representative for 
Stuttgart-based European river cruise company nicko cruises – to 
celebrate this appointment, Light Blue has a trade incentive to reward 
the first 50 agents to make a booking. These agents will receive £50 of 
Love2Shop vouchers. Additionally, Light Blue has pledged to offer 
competitive commissions and to support the trade with fam trips, and 
training opportunities, including face-to-face and via webinar. To make 
bookings and get more information, call 01223 568904 or complete an 
availability request form at http://lightbluetravel.co.uk  

 
● CLASSIC PACKAGE Holidays is giving agents the chance to win holidays 

every week this month. The incentive, in partnership with Melia Hotels & 
Resorts, is part of a push to familiarise agents with the operator’s trade-
only booking platform. To sign up to the platform and be in with a 
chance to win a holiday, register your interest at www.classic-
package.co.uk. Throughout November, agents can claim vouchers  
to the value of £25 per booking and £250 if five bookings are made  
from the same agency. 

 
● SILVERSEA LUXURY Cruises is giving agents 30 Silversea Agent Reward 

points, which equates to a £30 gift voucher, for every 2019 or 2020 
voyage booked. The points can be spent with Amazon, Virgin Wines or 
via Love2Shop voucher codes. For more information, go to 
www.silverseaagentrewards.com   

FOR ALL COMPETITIONS VISIT 
travelbulletin.co.uk/competitions

COMPETITIONS!
NEW: Luxury Fortnum and  

Mason hamper could be yours  
with Hahn Air 

NEW: Greek hamper to be won 
with Louis Hotels

Business Premier return tickets to 
Paris, Brussels, Rotterdam or  

Amsterdam to be won with Eurostar! 

Win a five-night all-inclusive  
deluxe stay at the new Palladium 

Hotel Menorca

Silversea Luxury Cruises has launched a new 
online training module to coincide with the 

launch of its Silver Moon brochure. The module 
will teach agents about Silver Moon’s voyages as 
well as her suites, restaurants, public areas and 
S.A.L.T, a pioneering new culinary concept. To 
participate, go to www.silverseaacademy.com 

Latin Routes is again hosting its Travel Agent 
Training Academy in 2020. It will be held in Peru 
from March 25-29. Fifty agents will be flown over 
to experience the country first-hand and take part 

in a four-day educational programme.  
To apply for a place on the trip, go to 

www.latinroutes.co.uk/academy by December 31.

Become a SeaWorld Parks Expert by 
completing the online training modules. Once 
you’ve passed all modules, you will receive a 

goodie bag and certificate − and you can apply 
for a free ticket to SeaWorld, Aquatica and 

Busch Gardens, and access info about 
competitions, fam trips and agent support.  
Go to www.travelbulletin.co.uk/travelgym
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VELANA INTERNATIONAL Airport 
will be upgraded in an ambitious 
projected worth $1 billion, in 
anticipation of ongoing tourism 
growth to the Maldives. According 
to the country’s tourism ministry, 
1.4 million visitors came to the 
Maldives last year.  

The transformation to the Malé 
airport will include a new 
passenger terminal building 
designed to cater to up to 7.5 
million travellers per year, with 
more food and beverage outlets, 
retail spaces and modernised 
baggage-handling services. 

To ensure visitors are easily 
transported to their resorts, a new 
seaplane terminal will be built. It 
will have capacity for more than 
85 seaplanes on docks, a capacity 
increase of 50%. The four-storey 
terminal will have dedicated arrival 
lobbies, VIP areas, spacious 
lounges, and extra boarding gates. 

A new 3,400-metre runway will 
be constructed so the airport can 
accommodate A380 aircraft. 
For more information on the 
progress of the airport upgrades, 
go to www.macl.aero

Beyond Tokyo: JNTO promotes regional Japan Velana International 
Airport to be spruced 

up in 2020JAPAN NATIONAL Tourism 
Organization (JNTO) is 
promoting a range of 
regional destinations ahead 
of the expected influx of 
visitors for the 2020 
Olympics and Paralympics.  

In particular, JNTO is 
promoting the destination to 
tourists seeking adventurous 
holidays, including hiking, 
cycling and skiing, as well as 
the luxury market. 

For adventure travellers, 
there are new hiking trails in 
the Tohoko region and the 
Japanese snowfields have 
received a boost with 
Inghams adding Japan to its 
skiing holiday itineraries.  

The snowfields near 
Sapporo have become more 
accessible with Finnair 
opening up flights from 
Heathrow to Helsinki to 
Sapporo between December 
and March. 

For the luxury market, new 
hotel openings will increase 
choice at the premium end 
of the market with the Ritz 
Carlton, Marriott and Park 
Hyatt adding properties 
outside of Tokyo including 
Hokkaido, Yokohama, Kyota 
and Fukuoka.  

Additionally, ANA has 
upgraded its business class 

with a modern  
Japanese design.   

In Nagasaki, luxurious 
castle stays are growing in 
popularity, whether it’s for a 
one-night treat or an 
extended stay. 
For more information, go to 
www.japan.travel and for 
more on selling Japanese 
holidays, turn to page 35.

Active holidays are growing in 
popularity in Japan.

THE ISRAEL Government Tourist Office has announced that 
incoming tourism for September-October 2019 is up by 
11% on the same period last year. In this period, 852,100 
visitors arrived in 2019, compared with 767,200 in 2018. 
Since the beginning of the year, Israel has recorded more 
than 3.7 million tourist entries, up from 3.4 million between 
January-October last year, an increase of 10%. Of 2019's 
entries, 199,200 were from the UK, an increase of 7% on 
the 2018 figures. Revenue from incoming tourism in 
October stood at $643 million and, since the beginning of 
the year, at $5.371 billion. 

Autumn tourism boost for Israeli tourism
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Malaysia makes it’s mark with medical tourism
MALAYSIA HEALTHCARE used WTM to 
launch the Malaysia Year of Healthcare Travel, 
highlighting its reputation as a leading 
destination for medical tourism. In 2019, more 
than 1.2 million people visited Malaysia as 
medical tourists. The main treatments sought 
out by British medical tourists to Malaysia are 
dental services, aesthetic procedures, health 
screenings and orthopaedic treatments. 

As reported by Patients Beyond Borders, 
healthcare travellers to Malaysia report 
savings of between 60%-80% compared to 

other destinations. Originally a 
Commonwealth system, Malaysia’s 
healthcare system is regulated by the 
country’s Ministry of Health and many 
Malaysian medical professionals have been 
trained in the UK. 

Sherene Azli, CEO of the Malaysia 
Healthcare Travel Council commented:  
“Many who have experienced this end-to-end 
journey have kept returning to Malaysia for 
their healthcare needs and have invited 
others to do so.” 
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Dubbed one of the most 
beautiful beaches in the 

world and only  
accessible by sea, many 
holidaymakers venture to 

this island’s secluded 
‘Smugglers Cove’ to also 

see the rusting hulk of the 
Panagiotis which ran 

aground in the 1980’s.

WHERE AM I?
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Win a £50 M&S voucher in the  
 Su Doku prize puzzle

Fill in all the squares in the grid so that each row, column and 
each of the 3 x 3 squares contains the digits 1-9. 

Once you have completed the puzzle, simply identify the 
numbers that relate to the letters, A, B, C and D then e-mail 
the solution, with your name, company name, and full postal 
address plus phone and ABTA number if applicable to: 

competition@travelbulletin.co.uk 

Closing date for entries is Thursday, November 21.  
Solution and new puzzle will appear next week. 

The winner for November 1 is  
Hannah Taylor, Adams Travel. 

1st November Solution: A=7 B=6 C=9 D=1

Fill in the crossword to reveal the mystery location highlighted by the green squares.

Across 
1. Flag carrier of Bahrain, ___ Air (4) 
3. Former Beatles member (5) 
8. TV detective played by Kevin Whately (5) 
9. Malta airport code (3) 
10. Flows through Chester (3) 
12. Midwestern US state (7) 
14. Major UK airport (7) 
15. Towards the stern of a ship (3) 
16. Sydney is the capital, initially (3) 
18. Part of the SAGA group, ___ Travel (5) 
20. BBC political editor, ___ Kuenssberg (5) 
21. Stretch out in this luxury car, in short (4) 

Down 
1. New BBC drama, is he after love or 

money? (4,6) 
2. Airport code for 14 Across (3) 
4. Found in the Irish Sea, initially (3) 
5. The Alhambra is a popular tourist 

attraction in this city (7) 
6. Italian city associated with a Saint (6) 
7. Lively Ibiza resort (3,7) 
11. Tallinn is the capital (7) 
13. US state, could be North or South (6) 
17. H.G. Wells classic, The ___ of the 

Worlds, soon to be a BBC drama (3) 
19. Major travel organisation (3)C

R
O

S
S

W
O

R
D

Solution  
Across: 1. GULF, 3. RINGO, 8. LEWIS, 9. MLA, 10. DEE, 12. INDIANA, 14. GATWICK, 15. AFT, 16. NSW, 18. TITAN, 20. LAURA, 21. LIMO.  
Down: 1. GOLD DIGGER, 2. LGW, 4. IOM, 5. GRANADA, 6. ASSISI, 7. SAN ANTONIO, 11. ESTONIA, 13. DAKOTA, 17. WAR, 19. TUI.  
 
Mystery Word  : IOWA   Where am I? - Navagio Beach, Zakynthos, Greece.

A

B

C

D
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Industry  
insight by...

MANY ANTOR members have 
been early adopters in 
technological experiences and 
using technology to promote 
their destinations.  

The Philippines were one 
of the first destinations to use 
VR at WTM more than five 
years ago, and this was 
found on many member 
stands this year.  

Online training goes back 
nearly 20 years, followed by 
webinars, and is now used by 
all ANTOR members to 
provide distance training for 
agents and operators. Apps 
are widely used across the 
industry too. While we are 
exploring how AI can be used 
in destination marketing, here 
are some examples of the 
technological tools agents can 
expect from our members:  

Starting with my own 
destination, Gibraltar is 
adopting AI technologies to 
enhance its visitor experience 
in St Michaels Cave bringing 
history and narrative to life. 

The Bahamas Tourist Office 
uses technology, including the 
online agent training portal 
Bahamac.co.uk and an 
extensive digital library to give 
media and industry partners 
access to the best imagery 
from the islands.  

Bahamas.com is a continually 
updated consumer website 
giving travellers planning to 
visit news, facts and 
inspirational ideas – with so 
many beautiful islands they 
are never short of interesting 
information to share through 
digital and social media 
channels. Out-of-home 
advertising uses moving 
imagery and they work with 
programme and film makers 
in the UK and internationally 
to spread the news from The 
Islands Of The Bahamas. 

Tobago Tourism Agency 
works with 
MyBookingRewards to 
promote its 
Tobago101Specialist.co.uk 
online training programme, 
and Tobago Rewards 
incentives.  Up to 101 agents 
can earn £50 (tax and N.I.C. 
deducted) for logging a 
seven-night booking on 
Tobagorewards.com, to 
celebrate Tobago’s social 
media hashtag 
#101ReasonsTobago.  The 
Agency highlights 101 
reasons to go to Tobago on its 
TobagoBeyond.com website. 
In its consumer marketing, the 
agency is increasingly using 
tech-based tools such as 
behavioural targeting, which 

enables it to link its promotion 
to consumers’ interests 
outside of travel. 

#CatalunyaExperience is 
the hashtag promoting 
Catalunya in social media 
channels such as Instagram, 
Facebook and Youtube. With 
more than 1.8 million 
followers, Catalunya has 
been doing social media for 
more than 10 years and the 
Catalan Tourist Board was 
the first tourist board to 
organise a fam trip with 
Influencers and content 
creators. Plus Legends of 
Catalunya was launched this 
year as the first videogame 
created by Playstation to 
promote a destination.   

The German National 
Tourist Board is using Virtual 
Reality VR) glasses. In 2019, 
we celebrated 100 years of 
Bauhaus with the VR glasses 
showing users Gropius’ 
directors office at Bauhaus 
University. The German 
Summer Cities campaign at 
London’s Exhibition Road 
Festival had visitors sit on a 
swivel chair with VR glasses 
experiencing a 360° bike-ride 
through Germany. For 2020, 
the VR glasses will show 
users a Beethoven concert 
with their own experience of 
playing the piano. 

The Egyptian Tourism 
Board used a variety of 
technological and digital tools 
to enhance their presence at 
WTM (pictured) including 
holograms of museum 
artefacts, an Instagram wall of 
celebrity posts, a digital wall 
and floor of moving images of 
experiences to be had in 
Egypt and virtual reality 
experiences such as an epic 
hike in Sinai and diving in the 
Red Sea plus a AR augmented 
reality where passers-by 
found themselves being 
projected into the image on 
the screen. 
For further information, see 
www.antor.com  

Tracey Poggio, chairman of ANTOR, shares the myriad ways that members are leveraging 
technology to boost destination promotion and facilitate training for travel agents.
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ETHIOPIAN AIRLINES has come 
back from a rocky start to 2019 
with the crash in March, which 
led to the grounding of Boeing 
737 Max planes. A report 
launched at WTM reveals that in 
the 2018/2019 fiscal year, the 
airline added six new 
destinations – Asmara, Istanbul, 
Manchester, Mogadishu, 
Moscow and Jakarta – to its 
schedule, introduced 18 new 
aircraft, and recorded a 
passenger growth of 14%, 
reaching 12.1 million passengers. 

The airline has inaugurated its 
new $36 million terminal 
expansion at Addis Ababa Bole 
International Airport and opened 
the ultra-modern Skylight Hotel, 
offering five-star accommodation 
in the Ethiopian capital. 

Michael Yohannes, UK country 
manager for Ethiopian Airlines 
commented: “We have had some 
great successes during what has 
been a very difficult year for 
Ethiopian. This performance is due 
to the commitment, hard work and 
competence of our colleagues and 
the loyalty of our customers 
around the world.” 
www.ethiopianairlines.com 

Ethiopian Airlines 
bounces back with 

growth for 2019

JOHN AMARATUNGA, Sri 
Lanka’s tourism minister, 
spoke at WTM about the 
country’s security situation 
since the Easter Sunday 
terror attack and said that “Sri 
Lanka is back on the travel 
map, better and stronger.”   

At a presentation at 
WTM, the minister said that 
new safety and security 
procedures, which focus on 
training people, defining 
procedures and installing 

advanced security 
technology, have been 
implemented at strategic 
locations, including hotels 
and airports. 

“As one of the top three 
revenue earners for the 
country, the government is 
focused on maximising the 
full potential of the tourism 
industry for the benefit of 
our people,” the minister 
told WTM. “With direct air 
connectivity and 

considering the historical 
ties between our two 
countries, the UK has the 
potential to be our top 
source market.” 

The Sri Lanka Tourism 
Promotion Bureau is 
pushing a diverse range of 
trips to entice visitors to the 
country. These include 
showcasing the country as 
a destination for shooting 
films; wedding tourism, 
with local suppliers working 
closely with European 
wedding planners; and the 
rich food culture which 
represents a diverse range 
of ethnic groups, cultures 
and religions. 
For more information, go to 
www.srilanka.travel

“With direct air connectivity and 
considering the historical ties between 
our two countries, the UK has the 
potential to be our top source market.”

SRI LANKA IS “BETTER 
AND STRONGER”: 

MINISTER
At WTM, Sri Lanka’s tourism minister talked bouncing back after 
the Easter Sunday terror attack, and plans to market the country 

to potential travellers.

WTM NEWS
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EUROMONITOR INTERNATIONAL’S 
“Megatrends Shaping The Future Of Travel: 
2019 Edition” found that changing consumer 
behaviour, politics and social media affect 
trends, while forecasting an increase in 
average spend-per-trip to $1,101 by 2024. 
Caroline Bremner from Euromonitor 
(pictured) presented the findings to WTM. 

In Europe, Brexit uncertainty and fears of a 
recession point to low-cost airlines and short-
term rentals as popular choices. The study 
found that 59% of consumers are concerned 
by climate change, which may be a boon for 
greener means of travel, such as rail. 

The US market could be affected by tariffs, 
and immigration controls could cut inbound 

tourism by 9.6% the report estimates. But the 
report is optimistic about tourism to Latin 
America with one-third of consumers making 
purchases via social media. The report urges 
travel businesses to use social media 
engagement to attract customers. 

In Asia-Pacific, consumers are using multi-
functional apps which combine social media, 
financial and retail services. Such apps have 
contributed to $227 billion in online 
intermediaries sales in 2019. However, the 
ongoing threat of a US-China trade war could 
impact Chinese outbound tourism growth. 

In the Middle East, war in Syria and Yemen 
has not affected growth in nearby markets. 
For outbound tourists, departures are tipped 
to rise by 5.6%. Saudi Arabia’s plans to open 
tourism to more visitors could be a game-
changer. In Africa, inter-regional tourism is 
rising thanks to promotion on social media. 
To download the report, go to 
https://bit.ly/2mbpSh9

THE FULL tourism potential of Saudi Arabia, India, Russia and China was in 
the spotlight at WTM, with the Arabian Travel Market (ATM) using the 
London event to promote new buyer forums at their event next year. 
At the next ATM, which will be held from April 19-22 in Dubai, new buyer 
forums and networking events focused on these four markets will be 
launched. This follows the success of the Arabia China Tourism Forum, 
which launched at ATM 2019. The 2020 forums will explore the untapped 
opportunities that the expanding markets of Saudi Arabia, India, Russia 
and China present, while advising travel professionals on how to sell these 
destinations. ATM plans to invite 150 hosted buyers from these markets. 
For more information, go to https://arabiantravelmarket.wtm.com

Diverse new markets in focus at WTM and ATM

ON TREND AT WTM
GOOGLE’S BECKY Power has 
addressed WTM’s Travel Forward 
seminar with an explanation of 
“moonshot thinking” and how it 
applies to the travel industry.  

“Moonshot thinking” is the term 
Google has applied to its big 
picture thinking under a business 
unit called X. The example she 
gave was that of Sidewalk Labs, a 
unit dedicated to smart cities. 

The lab’s aim is to “re-imagine 
how cities work, how planning, 
people, processes and technology 
can work together to create 
better living and working 
environments,” Ms Power said.  

In particular, Sidewalk is 
looking at how self-driving 
vehicles are transforming cities. 

She then explained how this 
approach applies to a travel and 
hospitality by suggesting that that 
once a problem or issue is 
identified, travel businesses need 
to come up with a long-term 
solution for the challenge, 
collaborate with likeminded 
people, look at solutions that 
involve new technology, and have 
a structure in place to allow for 
fast experimentation.  

Google shoots for  
the moon at WTM

The report forecasts an 
increase in average spend 
per trip to $1,101 by 2024.

The annual Euromonitor International study of travel trends was 
launched at WTM, showing consumer behaviour, political turmoil 

and social media are dictating the direction of the industry. 
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SECRETARY OF State for Digital, Culture, 
Media & Sport, Nicky Morgan (pictured) 
acknowledged that Brexit is an issue for the 
travel industry at the WTM Leaders’ Lunch: 
“We are going to be leaving the European 
Union, but we do not want to put up borders 
that keep people in or out. We want to make it 
as frictionless as possible to visit – EEAA or 
Swiss nationals will not need a visa.” 

She highlighted tourism’s £68 billion 
contribution to the UK economy, which 
accounts for 1.6 million jobs, with 38 million 
people visiting Britain in 2018. 

UK Prime Minister Boris Johnson 
addressed the lunch via a video message in 
which he talked about the success of 
Londonn as a tourist destination, as well as 
the wider UK, saying tourism has boomed 
“from Skye to Skegness, from Brecon 
Beacons to Bognor”. 

Sri Lanka was in the spotlight with Manisha 
Gunasekera, Sri Lankan High Commissioner, 
talking about how the country has rebuilt six 
months after the Easter Sunday terror attacks 
impacted on its tourism industry: “The 

message emanating from Sri Lanka is that it’s 
business as usual ... We’re resilient, united 
and have made a steady recovery.” 

Greece was represented with tourism 
minister Harry Theoharis outlining the 
country’s 10-year plan: “Our vision is Greece 
as a full experience as we’ve never seen 
before … Greece is more than the sun and 
sea, the beach and ancient mountains.”  

He added that sustainability is vital to the 
plan: “It’s about increasing the ceiling [on 
arrivals] but also trying to widen the shoulder 
season and tourism destinations.”

THE TOURISM industry must stop promoting growth without 
understanding the costs, says Travel Foundation. During a 
panel at WTM, Jeremy Sampson (pictured), the charity’s 
CEO, called on investors, businesses, governments and 
tourist boards to better understand the costs as well as the 
economic benefits of tourism. He said this will allow 
promotional budgets to be deployed more strategically, and 
potentially diverted toward addressing sustainability risks that 
could render destinations unprofitable in the long-term. Mr 
Sampson described an “invisible burden” of tourism: the 
costs of serving tourism’s increasing demand, which are 
either picked up by a destination and its residents, or left 
unpaid, resulting in social conflict and environmental decline.

The “invisible burden” of tourism

BORDERLESS 
BREXIT? 

HARJ DHALIWAL from Virgin 
Hyperloop One explained the 
theory of hyperloop technology 
and how it has the potential to 
disrupt the travel industry when he 
addressed the Travel Forward 
seminar at WTM.  

He said that hyperloop 
technology can significantly 
reduce point-to-point connection 
times with a top speed in excess 
of 1,000 km/h.  

The technology combines new 
composite materials and enhanced 
magnetic levitation and propulsion 
claims. Successful trials have 
taken place, demonstrating that it 
might not be long before this is a 
realistic means of transport. 

Mr Dhaliwal gave the example 
of plans under discussion in India 
in regard to a hyperloop alongside 
existing rail infrastructure to 
reduce travel time between Pune 
and Mumbai from three-and-a-half 
hours to 25 minutes. 

For the aviation sector, 
hyperloop technology could be a 
disrupter if it offers shorter journey 
times than flying. But it could help 
aviation if hyperloop technology is 
used to connect airports. 

Virgin loops the loop 
at high speed

“We’re going to be leaving 
the European Union but 
we do not want to put up 
borders that keep people 
in or out”

The impact of Brexit, the contribution of tourism to the UK 
economy, a resurgent Sri Lanka and a growing Greece were 

discussed at the Leaders’ Lunch on the opening day of WTM.
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TRAVEL AGENTS looking to 
expand into international sales or 
boost their international sales can 
sign up for one of the free 
workshops by VisitEngland – 
'Taking England to the World', 
rolled out nationally.  

The one-day training 
programme, developed as part of 
the government’s £40 million 
Discover England Fund, is 
designed to equip suppliers with 
the skills to develop and promote 
their product for sale in 
international markets. 

It includes the following 
modules: inbound tourism, 
obstacles to market, opportunities 
abroad, meet the markets, 
defining your product offering, the 
travel distribution system, 
building powerful relationships, 
pricing your product, creating 
engaging content, digital 
marketing skills, wrap up.  

The training is free of charge, 
and lunch and refreshments will 
be provided. 

The workshop is being 
conducted in Nottingham on 
November 19, in Portsmouth on 
November 27 and in Chesterfield 
on December 3. For venues, visit 
https://bit.ly/34xuNdc 

Making your biz 
international-friendly

BOURNE LEISURE has 
launched a new set of 'Train 
with Brainz' courses for 2020, 
giving agents the opportunity 
to learn about the latest 
developments and news 
from all three of its brands – 
Butlin's, Haven and Warner 
Leisure Hotels. 

The online training 
modules are interactive, 
informative and easy to 
navigate. Offering a full run 
through of each brand and its 
product, the training ends 
with a simple multiple-choice 
questionnaire that ensures all 
information is easily retained. 
All modules can be 
completed in an agents’ own 
time as the courses’ flexibility 
allows individuals to start and 
stop modules in line with 
their workloads.  

All agents who complete 
the training courses in full will 
be in the chance to win a 2020 
break with one of its three 
brands. The winning agent 
will be chosen at random and 
can opt for either an off-peak 
Butlin’s or Haven break for a 

family of four or a Warner 
Leisure Hotels break for two 
adults aged 21 and over.  

Erman Housein, head of 
trade sales and marketing for 
the operator, said: “Keeping 
our agent friends in the know 
is a top priority for the trade 
sales team at Bourne Leisure. 
We want to ensure we are 
arming the UK trade with the 
most up to date information 
on each of our three brands 
to enable them to 

successfully sell. 
Our brands continually 

refresh their products to keep 
guests interested and excited 
about their holidays and 
that’s exactly our aim for 
agents. Offering an engaging 
and meaningful training 
programme is key to keeping 
agents at the top of their 
game and we strive to ensure 
that ‘Train with Brainz’ is 
always fresh, fun, interesting 
and interactive.” 

Butlin’s 
Minehead Resort

AT YOUR OWN PACE 
Complete all the training modules and be in the chance to win a 

2020 break with one of Bourne Leisure’s three brands  

TRAINING 
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Moving the sales needle for adventure travel
ABTA WILL be conducting a 
conference on Tuesday, 
November 19, which will 
look at the trends and 
challenges associated with 
adventure travel.  

Participants will be able to 
know the latest destination, 
traveller and product trends 
and learn how the industry 
can work together to 
sustainably safeguard and 
develop destinations and 
local communities.  

They will also discuss how 
to mitigate businesses 
against specific risks facing 
the adventure travel sector 
including over-tourism, 
global political and economic 
risks and ensuting customer 
safety during such travel 
experiences. 

Giles Hawke, chief 
executive for Cosmos, will 

moderate the event which will 
involve more than 13 
industry-leading speakers. 

Attending this conference 
will help agents understand 
who the adventure traveller 
is in order to effectively 
reach and engage with new 
and existing customers. 
They will get to hear from 

the tour guides and 
expedition leaders.  

The pricing for ABTA 
member/partner is £255 plus 
VAT and for non members it 
is £375 plus VAT  
For registering, go to 
www.abta.com/events/ 
adventure-travel-conference-
london

Demand for experential and 
adventure travel is on the rise 

FUNWAY HOLIDAYS is 
expanding its 'Florida Unlocked' 
training campaign this 
November with three new 
Florida destinations, including: 
Amelia Island, Crystal River 
and New Smyrna Beach.  

The campaign will be on-
going into 2020. It aims to 
provide an in-depth training for 
agents on Florida including the 
introduction a dedicated micro 
site. ‘Florida Unlocked’ was 
launched earlier this year and 
has proved successful.  
For more info, visit 
www.funway4agents.co.uk.  

Funway expands 
Florida training 
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Become an expert on what it takes to welcome the Chinese traveller
BRITISH EDUCATIONAL Travel 
Association (BETA), in partnership with 
Capela China, is offering a one-day 
training programme on November 28 to 
equip UK tourism businesses with the 
tools to attract and welcome Chinese 
visitors. It will be held at Bayswater 
College in central London. 

The China Welcome course is 
designed to provide managers and 
front-line staff with valuable insights 
about China’s outbound tourism and  
the expectations and needs of Chinese 
visitors to the UK.  

The course consists of four modules. 
The first module, ‘Chinese travellers 
abroad’, gives useful, relevant and 
practical background information about 
Chinese outbound tourism, particularly 
into the UK.  

The second module, 'Chinese tourists’ 
motivation, needs, expectations and 
behaviour', observes Chinese attitudes 
towards travel abroad, why they travel, 
what they hope to achieve through 

travelling, including shopping and  
eating habits. It also looks at different 
types of travellers.  

The third module, 'Product adaptation 
and marketing', is about how to tailor 
your individual product or service to 
best match Chinese needs and 
expectations, creating a story to make 
your destination or product 
memorable, ways of establishing your 
name and reputation in China.  

The last module, 'Chinese language, 

service and ambience', discusses 
communicating with or without 
knowing the language and ways to  
use Chinese with signs and technology 
to compensate for not speaking  
the language.  

The pricing is £150 + VAT for BETA 
members and £250 + VAT for non-
members. It includes all course 
materials, lunch and refreshments. 
To book, go to www.betauk.com/ 
china-welcome/ 
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REGENT SEVEN Seas Cruises 
launches a partnership with 
Sotheby’s, the world’s leading 
auction house, showcasing five 
episodes of Tim Marlow’s Must-
See Museum Shows, which 
feature monthly 
recommendations of the best 
exhibitions to visit around  
the world. 

Marlow has been a source for 
recommending art exhibitions 
worldwide for many years, and 
Regent, an authority in luxury 
travel and bespoke cultural 
experiences, enables art lovers 
to visit a multitude of world-class 
galleries and museums across 
the globe. 

Anthony Calnek at Sotheby’s 
said “By bringing Tim Marlow’s 
Must-See Museum Shows to a 
global audience, Regent Seven 
Seas Cruises is once again 
demonstrating their deep 
commitment to art and culture, 
which is as important a part of 
the company’s corporate culture 
as it is an intrinsic element of the 
guest experience on board their 
art-filled fleet.”   
The Must-See Museum 
Shows can be viewed 
at www.sothebys.com/en/ 
tim-marlows-must-see- 
museum-shows. 

STAR TREK icon George Takei 
best known for his role as 
Hikaru Sulu will headline 
the Christmas voyage on 
Cunard’s flagship liner Queen 
Mary 2. 

While sailing on the 12-
night Caribbean Celebration 
voyage, roundtrip out of New 
York, the actor will be offering 
two presentations, a Q&A, and 
a book signing for guests. 

His first talk will focus on 
American history and his 
childhood spent in a Japanese 
American internment camp 
during WWII. In his second 
lecture, George will discuss 
his favourite Hollywood 
moments and behind-the-
scenes anecdotes with some 
of his famous friends such as 
Tom Hanks, Frank Sinatra, 
Lucille Ball, Cary Grant, Brad 
Pitt, Howard Stern, Leonard 
Nimoy, Patrick Stewart and 
Jane Fonda.  

He said: “I am looking 
forward to spending the 

holidays onboard the 
magnificent ocean liner Queen 
Mary 2 this December. I have 
sailed on this ship before – the 
staff go above and beyond to 
make every day memorable 
and the guests are engaging 
and interested to hear about 
my life and work. I have no 
doubt this will be another 
exceptional experience.” 

George is most known for 
his role as Hikaru Sulu, in Star 
Trek. His acting career has 
spanned six decades 
including appearances on the 
TV series Fresh Off the Boat, 
Hawaii Five-0, The New 
Normal, The Big Bang Theory, 
Heroes, Will & Grace, Miami 
Vice, MacGyver, The Six 
Million Dollar Man, Mission: 
Impossible and The Twilight 
Zone, among others.  

Takei is the author of five 
books, including his 
autobiography To the Stars, 
and his latest graphic memoir, 
the New York Times bestseller 

They Called Us Enemy, which 
debuted in July 2019.  

He first sailed with Cunard 
as an Insights speaker in 2014 
when Queen Mary 2 screened 
the documentary “To be 
Takei,” about his journey from 
imprisoned child to pop 
culture icon.  

George is an activist for 
LGBTQ rights and marriage 
equality, and has won 
several awards and 
accolades for his work on 
human rights and Japan-US 
relations, including his work 
with the Japanese American 
National Museum, where he 
is chairman emeritus and a 
trustee. He was appointed to 
the Japan-US Friendship 
Commission by former 
President Clinton and the 
government of Japan 
awarded Takei the Order of 
the Rising Sun, Gold Rays 
with Rosette, for his 
contribution to US- 
Japan relations.

SCI-FI LEGEND 
ONBOARD 

CUNARD’S STARSHIP
Cruise the final frontier with Star Trek’s Mr Sulu

OCEAN  
CRUISES

Regent Seven Seas 
Cruises and Sotheby’s 

museum shows
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Andy Harmer, CLIA UK & 
Ireland director 

AS THE end of the year draws near, 
we’re looking ahead to 2020. There will 
be 25 new ship launches to look forward 
to in 2020, and with four ship launches 
happening right here in the UK, it’s set 
to be a fantastic year. Celebrity Cruises’ 
Celebrity Apex, P&O Cruises’ Iona, 
Princess Cruises’ Enchanted Princess 
and Saga’s Spirit of Adventure will all 
have their christenings take place in the 
UK. These new ship launches, along 
with lines choosing to homeport ships 
in British home ports, is a great 

testament to the strength of our cruise 
sector. Furthermore, Virgin Voyages 
will welcome UK travel agents onboard 
its first-ever cruise ship – Scarlet Lady – 
in February, after her launch in the 
States. This will be followed by 
Carnival Cruise Line’s new ship Mardi 
Gras, which will welcome onboard 
CLIA travel agents who attended this 
year’s CLIA Conference when the ship 
visits the UK in September. 

Looking ahead to cruise trends we 
can expect to see in 2020, this year we 
talked a lot about the ‘next generation’ 
of cruising, and this theme is set to 
continue. Technological advancements 
are changing the guest experience as 
we know it, as cruises lines find new 
ways to use technology in order to 
smooth the ‘ship to shore’ experience, 
creating holidays that are more in line 
with how guests’ are used to living back 
at home. Next year will see continued 
investment and innovations by cruise 
lines to create these ‘smart ships’, with 
the deployment of new apps, wearable 

technology and installations of high-tech 
experiences onboard. 

Ashore, cruise lines are placing a 
particular importance on unique land 
experiences, as adventurous and 
immersive travel rapidly grows in 
demand, and the number of people 
seeking ‘fly and flop’ holidays 
diminishes. New land experiences that 
are unique to the cruise industry are 
being added to itineraries, such as 
investing in private islands. Cruises lines 
have become experts in creating 
experiences tailored to what their 
guests will enjoy, and private islands 
allow lines to mirror the onboard 
experience ashore. Private islands are 
also appealing as they give guests a 
sense of exclusivity and luxury, as they 
offer a unique space solely for the use 
of guests on that particular cruise.   

We can expect to see the number of 
cruise lines owning private island 
continue to increase, and those who 
already own private islands invest in 
new infrastructure and experiences. 

CRUISING INTO 2020
Andy Harmer, director CLIA UK & Ireland, talks ship launches, tech trends and land experiences
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PRINCESS CRUISES has unveiled a new 
production show ‘Inspired Silliness’, which 
will debut on the line’s latest ships, Sky 
Princess and Enchanted Princess. 

It will recreate the earlier works of legendary 
puppeteer Jim Henson, creator of TV 
programmes such as The Muppets and Fraggle 
Rock, including several reimagined characters. 

Each 30-minute performance will feature 
singers and dancers bringing to life the 
comedy, iconic music and puppetry that will 
appeal to guests and families of all ages in the 
line’s new and enhanced Princess Theatres. 

The show will open shortly on the 3,660-
guest Sky Princess as the ship sails the 
Mediterranean. The vessel will then spend a 
season in the Caribbean.  

Next year, it will be based in Northern 
Europe and sail roundtrip from Copenhagen 
on a number of Russia and Scandinavia 
voyages between April and August. 

The show will open on sister ship, 
Enchanted Princess, following her June 
2020 launch in Southampton. The ship will 
then sail a season in the Mediterranean. 

Tony Roberts, Princess Cruises vice president 
UK & Europe, said: “Jim Henson is a name 
recognised all over the world and by 
combining his legendary puppetry with 
memorable music, comedy, spectacular visuals 

and our talented team of singers and dancers, 
guests will be in for a one-of-a-kind show.” 

Princess Cruises is offering a seven-day 
Eastern Caribbean voyage on Sky Princess, 
departing February 22, 2020. Sailing roundtrip 
from Fort Lauderdale, ports of call are 
Princess Cays (Bahamas), St Thomas and St 
Maarten. Special offer currently available with 
prices from £999 per person for a mini-suite. 
For more information or to book, 
visit www.princess.com

CRUISE & Maritime Voyages is offering five alternative Christmas  
dinner ideas this year. There’s Spanish tapas or seafood in Vigo, 
traditional Portuguese cuisine in Lisbon, Creole-Portuguese-African 
homegrown specialities in Cape Verde, high tea at Reid’s Madeira and 
port in Oporto. Magellan sails from London Tilbury on December 18 on  
a 21-night cruise to Cape Verde, Madeira & the Canaries – fares are 
available from £1,599 per person. Christmas Dinner will be prepared  
at sea by expert chefs with Magellan offering two formal dining 
restaurants, the Waldorf, Kensington and the more informal Raffles  
Bistro. There are opportunities to sample local delicacies  
during optional tours and excursions; Spanish Tapas at the 16th  
century Parador Conde de Gondomar, Tenerife or seafood in  
Vigo, Portuguese food at a fado, a traditional music bar in Lisbon,  
Creole-Portuguese-African specialities at a Coladeira Party in Cape  
Verde, the traditional High Tea at the famous Reid’s Hotel, Madeira  
and the essential Christmas Port and cheese course at a wine cellar  
in Oporto are all on the menu.  
For more information, visit www.cruiseandmaritime.com

Alternative Christmas dinners with Magellan

IT’S TIME TO PLAY 
THE MUSIC…

The magic of the Muppets on Princess Cruises 

CARNIVAL CRUISE Line will 
increase its presence in 
Alaska, deploying Carnival 
Freedom from Seattle 
beginning in April 2021.  

It will operate Carnival’s 
week-long Glacier Route 
voyages, and joining Carnival 
Miracle, which will operate 10-
and-11-day Alaska cruises from 
San Francisco beginning in May 
2021. Christine Duffy, president 
of Carnival Cruise Line said: 
“Alaska is a ‘bucket list’ 
destination that offers a unique 
combination of fascinating 
wildlife and unique cultural and 
sightseeing opportunities.” 

Carnival Freedom offers 
onboard amenities, including 
casual dining venues ranging 
such as Bonsai Sushi Express 
and Guy’s Burger Joint 
developed in partnership with 
Food Network star Guy Fieri to 
an elegant reservations-only 
steakhouse, along with a 
luxurious spa and a spectacular 
WaterWorks aqua park.  
Hundreds of balcony 
staterooms and suites are 
available as well. 
For more information 
visit www.carnival.com. 

Explore bucket list 
destination Alaska 
with Carnival Cruise
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SAGA HOLIDAYS has announced 
plans to launch a new build boutique 
river cruise ship to sail on European 
rivers in Spring 2021. 

The ship will bring the boutique 
luxury of ocean cruising to river 
cruising for the first time. Almost all 
of the 17m� cabins will have a 
French balcony and floor-to-ceiling 
windows to ensure guests can truly 
revel in the beauty of the 
surrounding scenery. 

The new ship will be built by 
Vahali, a Dutch-founded company 
who have been building river ships 
since 1923. The publication of its  
first itineraries will be out on 
December 2, 2019. 

Spirit of the Rhine will be sailing on 
rivers including the Rhine, Moselle, 
Main and Danube as well as through 
the stunning waterways of Holland.  

Onboard facilities will ooze 
boutique with a spectacular lounge 
with bar, a separate library area, a 
main restaurant as well as a 
reservation-only restaurant with 
show cooking, a large sundeck, 
Jacuzzi, barbecue and extensive 
seating area will also be a feature of 
the ship and will truly allow guests 
to take in the impressive views 
during their luxurious cruise. 

The Spirit of the Rhine will also 
have a small gym onboard and free 
wifi will be available throughout.  

Robin Shaw, ceo Saga Travel said: 
“This launch of Spirit of the Rhine 
heralds a step change in the future of 
river cruising and when it comes to 
the onboard experience, our 
boutique approach to cruising will 
ensure that our guests have an 
experience that combines unrivalled, 
first class service with bespoke 
authentic experiences that are 
tailored just for them.” 
For more information, 
visit www.saga.co.uk/spirit-rhine 

THERE’S THE benefit of 10 
per cent commission to 
travel agents making 
bookings with European 
Waterways – plus a 10 per 
cent offer for passengers 
who make an early booking. 

The luxury hotel barge 
operator has launched its 
European Waterways’ 
2020/2021 brochure 
featuring hotel barge cruise 
holidays on its fleet of 17 
hotel barges on the inland 
waterways of nine countries 
– France, Italy, England, 
Ireland, Scotland, Germany, 
Belgium, Holland and 
Luxembourg.  

With 103 pages – and 
more cruising and 
destination shots than before 
– the fully-illustrated 
brochure displays the wide 
range of hotel barges in the 
European Waterways’ 
exclusive collection, together  
with their respective six-
night itineraries. 

A new feature in the 
brochure is the “When to 
Cruise” guide, which 
highlights the best that each 
cruising month has to offer – 
from the bloom of Spring in 
April and May, to the 
excitement of the Wine 

Harvest in August and 
September. 

European Waterways has 
added e-bike rentals as an 
option on most itineraries in 
France for 2020.  Guests can 
now ‘go the extra mile’ and 
explore the countryside 
towns and villages with ease, 
allowing the carefully-
engineered bike to take 
some of the strain. E-bikes 
must be pre-ordered and are 
subject to a small 
supplement. 

A wider selection of 
departure dates on themed 
cruises are on offer and can 
also be booked on a per 
cabin basis, including wine 
appreciation, golf, or whisky 
trail themes. 

If booked by January 6, 
2020, guests will enjoy 10% 
off cabins, or charters on a 
selection of 2020 cruise 
departures.  

With capacity of up to 20 
passengers on board, a hotel 
barge cruises offers a more 
intimate, informal atmosphere 
than on larger river and ocean 
cruise vessels. 

Derek Banks, managing 
director of European 
Waterways, said: “At the 
same time as cruising the 

diverse waterways of 
Europe, through beautiful 
countryside, at a calm, 
relaxing pace, our barge 
holiday itineraries also 
feature a wide range of daily, 
escorted shore excursions. 
These range from visits to 
renowned wineries, 
champagne houses, oyster 
farms and chocolatiers, to 
enjoying exclusive chateaux 
tours, led by the aristocratic 
owners themselves.” 

The 2020 prices for a six-
night cruise, based on 
double occupancy, lead in at 
£3,290 per person 
aboard L’Art de Vivre, 
cruising in Burgundy; or 
£24,500 for a whole boat 
charter of eight people. 

These fares include: all 
gourmet meals, fine wines, 
open bar, daily escorted 
excursions and local 
transfers. 
The new 2020-2021 
European Waterways’ 
brochure can be ordered 
online by logging on 
tp www.europeanwaterway
s.com/brochure-request/ or 
email 
sales@europeanwaterways 
to register to use CREWS 
online booking. 

BARGE IN FRONT
Agent commission and discount deal with European Waterways 

SAGA plans boutique 
cruise shipRIVER  

CRUISES

S07 TB 1511 2019 River Cruise_Layout 1  13/11/2019  11:48  Page 24



S07 TB 1511 2019 River Cruise_Layout 1  13/11/2019  11:48  Page 25

https://madefortrade.co.uk/wp-login.php?redirect_to=/


S07 TB 1511 2019 River Cruise_Layout 1  13/11/2019  11:48  Page 26

https://www.titanagents.co.uk/trade


RIVER CRUISENOVEMBER 15 2019   |   travelbulletin.co.uk 27

YOUR CLIENTS can explore the waterways 
of Europe, from the Rhine to the Danube on 
a river cruise with Great Rail Journeys.  

To travel along the Rhine costs from £1,295 
per person. From Switzerland to the 
Netherlands, this cruise reveals the majestic 
allure of the Rhine River, in all of its fairy-tale 
glory. Great Rail Journeys uncover beautiful 
valley gorges, splendid half-timbered towns 
and all the remarkable cities along the banks 
of this grand old river. Over the course of four 
countries, passengers will discover some of 
the finest experiences these nations have to 
offer including a German heritage rail journey, 
a French city tour and Dutch steam trains, 
along with daytime cruising on some of the 
finest stretches of the Rhine. 

Onboard the tour of the Danube, prices 
start from £1,495 per person. On this cruise, 
visitors will experience the magic of the blue 
Danube from the elegance of Imperial Vienna, 
to the twin cities of Buda and Pest. They will 

step back in time to the eras of the Ottoman 
Empire and the Kingdom of the Habsburgs, all 
whilst enjoying the surroundings of your 
ultra-modern and comfortable cruise ship. 
There are also lots of included opportunities 
to taste the specialties of each region you 
sail through, creating a cruise that is a real 
treat for all the senses. 

The Majestic Rhine: eight days from £1,295. 
Includes a 7-night cruise on board the 
Amadeus Silver III and 20 meals including 
seven breakfasts, six lunches and seven 
dinners, departing June 3, 2020. 

Delights of The Danube is priced from 
£1,495. Includes a seven-night cruise on 
board either the luxurious MS Amadeus 
Silver II or Queen featuring excellent 
amenities, spacious cabins and a dedicated 
crew. And breakfast, lunch and dinner every 
day of your cruise with a five-star dining 
experience held in a panoramic restaurant, 
departing May 12, 2020.

CRUISE OPERATOR TUI has released itineraries to help you sail away  
on a dream break away. Travellers can choose a seven-night Rhine 
Gems cruise on TUI Maya from £1,350 per person. This cruise sets  
sail from Frankfurt, Germany and visits Koblenz, Germany; Mainz, 
Germany; Mannheim, Germany; Kehl, Germany; Rastatt, Germany and 
Rudesheim, Germany. Based on two adults sharing a deck 1 standard 
cabin on a full board plus basis, this cruise departs on May 10, 2020, 
flying from Gatwick.  Price includes return flights, transfers, £120 
excursion credit, tips and service charges. Leaving in April is a  
seven-night Marvels of the Main cruise on TUI Maya from £1,250  
per person, taking in an all-German itinerary. This cruise sets sail from 
Frankfurt and visits Miltenberg,  Wurzburg, Bamburg, Nuremberg, 
Marktbreit and Wertheim. The price is based on two adults sharing a deck 
1 standard cabin on a full board-plus basis. Travellers will depart on April 
19, 2020, flying from Heathrow. This includes return flights, transfers, 
£120 excursion credit, tips and service charges.  
For more information or to book go to https://www.tui.co.uk/river-cruises/

Rhine and reasons to cruise with TUI

CROISIEUROPE HAS announced 
details of a cruise on the Saint 
Lawrence River between Montreal 
and Saint-Pierre-Et-Miquelon 
onboard its new ocean ship,  
La Belle des Océans. 

Operating between June and 
September 2020, these 10-night 
sailings will take guests on a 
Canadian journey in the footsteps 
of Jacques Cartier and will feature  
stopovers in Montreal, Quebec, 
Tadoussac, Baie-Comeau, Gaspé, 
Cap-aux-Meules and Saint-Pierre. 

The seven-deck La Belle Des 
Océans measures 103 metres long 
and 15  metres wide, and 
accommodates 124 passengers in 
62 spacious ocean-view suites, 
nine of which have private 
balconies. Prices for the cruise 
start from £4,694 per person to 
include all meals and drinks 
onboard, guided tours of Montreal, 
Old Quebec City and Saint Pierre, 
one-night’s hotel stay in Montreal 
and flight between Montreal and 
Saint Pierre at either the start or 
end of the cruise. International 
flights not included. 

Cruise the Saint 
Lawrence river with 

CroisiEurope

All aboard for Great Rail Journeys  
Rhine and Danube river cruise  
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TRANSINDUS HAS launched a 13-day private 
tour of Northern Vietnam that includes a two-
night cruise on the Au Co vessel by Bhaya 
Cruises and an overnight stay at the Legacy 
Yen Tu MGallery by Sofitel.  

The luxurious Au Co ship offers travellers 
a unique three-day/two-night cruising 
programme that sails to lesser-frequented 
corners of the Gulf of Tonkin. Following a 
popular route through Unesco-listed Halong 
Bay, the itinerary also features Lan Ha Bay 
with a visit to the Bhaya Community Farm 
on Cat Ba Island. One of the Au Co vessels 
is due to undergo renovations in December 
2019 with a chic new décor planned for the 
cabins and restaurant, inspired by the 
legend of Âu Cơ and the creation myth of 
the Vietnamese people.  

Opened in July 2018, the Legacy Yen Tu 
MGallery is the first five-star hotel in the 
Yen Tu Mountain region, an area new to 
international tourism in Vietnam. The 
property resembles a 13th century palace 
and offers a secluded boutique experience 

surrounded by forests and misty 
mountains. It makes for a peaceful 
overnight stay before travellers depart from 
Hanoi international airport.  

This touring itinerary from TransIndus starts 
and ends in Hanoi with a three-night stay at 
the Mai Chau Ecolodge for village walks and 
hill treks. The Mai Chau Valley is becoming a 
favoured alternative to Sapa, which is under 
threat from over-tourism. The tour includes a 
day visiting Ninh Binh with sampan rides 
through the impressive caves.  

Prices for the 13-day private tour start at 
£3,225 per person based on twin-share 
basis. Prices include economy class 
international flights from the UK, nine-
nights’ hotel accommodation with 
breakfast, two-night cruise on the Au Co 
ship by Bhaya Cruises on full board basis, 
the services of English-speaking guides, 
entrance fees, and all relevant transfers  
and transportation. 
For more information, please visit 
www.transindus.co.uk

FOR agents wanting to sell adventure on the water,  
Delfin Amazon Cruises is sailing into the Amazon. With the 
liner’s naturalist guides onboard, you might catch a 
glimpse of a sloth, carefully camouflaged in the tropical 
tree branches. This intriguing mammal is mainly found in 
the tropical rainforests of Central and South America. 
There’s even a chance to spot pink river dolphins. Delfin 
offers three ship choices: the Delfin I, which has four 
oversized suites, two of which include a private plunge 
pool; the Delfin II, which has 14 suites; and the latest, 
Delfin III, which has 22 suites, open-air sun deck with a 
plunge pool, an indoor lounge area equipped with 
educational resources and a wellness gym and massage 
room, where guests can try treatments inspired by 
traditional Amazonian healing treatments. 
For more information, visit 
https://www.delfinamazoncruises.com/

See sloths in the Amazon with Delfin

A-ROSA RIVER Cruises has released 
the first glimpse of the new family 
cabins that will be debut on its 
groundbreaking new ‘E-Motion’ ship, 
scheduled for delivery in Spring 2021.  

The ship, which will sail on the 
Rhine, has been designed from the 
outset with family and multi-
generational holidays in mind.  

The large 28m� family cabins, 
which sleep up to five people, will 
feature a generous sized double bed, 
sofa bed plus two bunk beds 
complete with peepholes and 
curtains for the little ones. There will 
also be a play area, a bathroom with 
shower and two sinks, a separate 
toilet and the river cruise line plans 
to have toy box in every cabin filled 
with age appropriate toys for the 
little guests. They will be located in a 
dedicated family area, next to the 
kids club.  

A-ROSA’s new ship will boast a 
range of innovative new family 
features including a separate 
children’s pool, next to a large 
swimming pool on the sundeck, a 
dedicated kids club room onboard 
and the restaurant will have a 
children’s area where young 
guests can eat together with their 
friends if desired.   

The ship will also feature 119 
generous 21m� standard cabins that 
boast a living area that is visually 
separated from the bedroom, plus a 
spacious bathroom and a large 
balcony with seating for two. Seven 
26m� balcony suites will also be 
available, located in a separate suite 
area. The suites will have televisions 
that can be rotated so guests can 
choose whether to watch from their 
bed or the sofa. There are also two 
accessible use cabins. 
For more information www.arosa-
cruises.com 

A-ROSA River Cruises 
offers first look at 

new E-Motion

Get VIP treatment on a Transindus cruise around 
northern Vietnam 
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Combine cruising with a great train 
journey in the Far East

THE RIVER Cruise Line will offer passengers the chance to cruise 
with them beyond Europe for the very first time on a journey along 
the Mekong, through Cambodia and Vietnam.  

This new 12-day cruise will provide an insight into local life with 
visits to rural riverside towns, floating farms and markets, as well as 
bustling former colonial cities. Sailing from Siem Reap to Ho Chi 
Minh aboard the four-star RV Indochine, the Mekong River 
Adventure’s itinerary includes the chance to visit ancient pagodas, 
travel in wooden carts pulled by oxen, learn about traditional pottery, 
sample honey tea and exotic fruits in a beekeeping farm, and explore 
Cambodia’s vibrant capital on a tuk-tuk.  

The ship has 24 cabins, carrying a maximum of 48 passengers, 
each with large windows offering great views, with Asian cuisine 
served on board and the large sun deck offers panoramic views of 
the passing landscapes and life on one of Asia's largest rivers.  

The cruise is priced from £2,995 per person, based on two sharing 
on full board basis throughout aboard the RV Indochine, including 
return overnight flights from London, hotel accommodation in Siem 
Reap on arrival, excursions, transfers and services of a tour  
manager throughout. The cruise can be combined with an onward 
rail tour in Vietnam (operated by The River Cruise Line's sister 
company Arena Rail Holidays) for a 21-day Far Eastern adventure. 
For more information, visit www.rivercruiseline.co.uk 

FRED. OLSEN Cruise Lines has announced its 2020 
itineraries designed to take guests to places rarely visited 
by river, such as the scenic riverside towns of Luxembourg, 
along the Moselle and voyages of discovery to the Black 
Sea, on the wildlife-rich Danube Delta. 

To encourage even more people to try a Brabant river 
cruise Fred. Olsen has launched a great-value ‘Tours, Dining 
Drinks & Tips’ incentive: if guests book from Brabant's 
incredible selection of 2020 river cruises before November 
12, 2019 – and upgrade for £200 per person – Fred. Olsen 
will include a package of five tours, showcasing the 
highlights of the itinerary, plus a 'Dining Drinks' upgrade, and 
tips covered. (Not bookable online – only through the 
Reservations team, see details below) 

New for Fred. Olsen in 2020 are maiden sailings into 
Luxembourg, taking in stunning Grevenmacher and Remich 
– where few other river ships venture – as well as scenic 
cruises of the Danube Delta, with other inaugural calls to: 
Trier and Nierstein, in Germany; Cetate, Galați and Dobreta-
Turnu Severin, in Romania; Donji Milanovac, in Serbia; 
Enkhuizen, in The Netherlands; and Vukovar, in Croatia. 
For more information, visit 
www.fredolsencruises.com/travel-agent-centre/

Fred.Olsen’s rare  
river cruises for 2020
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Tick off your bucket list with  
Emerald’s top range of river crusies 

EMERALD WATERWAYS has 
put together a list of bucket 
list river cruise experiences 
for passengers to try in 2020. 

The first is exploring 
Slovakian culture on  
the award-winning  
11-day Classic Prague & 
Danube Delights river cruise 
from £1,445 per person 
(departing October 19, 
2020). Book during 
November and save up to 
35 percent. 

The second is joining 
Emerald Waterways, on its 
eight-day Holland & Belgium 

in Bloom with Carol Klein & 
Joe Swift river cruise. This 
river cruise costs £2,220 per 
person (departing April 10, 
2020). 

The next is an eight-
day Rumba down the Rhine 
with Strictly Come Dancing’s 
Pasha Kovalev where he will 
also perform at an exciting 
private event at Koblenz’ 
stunning Electoral Palace. 
This exclusive itinerary from 
£1,720 per person has a 
£1,000 savings offer  
for November. 

Another option is an eight-

day Islands of 
Dalmatia oceanic cruise for 
£1,695 per person 
(departing April 16, 2020).  

And the last is the Emerald 
Waterways 15-day Majestic 
Mekong river cruise, from 
£3,995 per person 
(departing July 21, 2020).  

In November save up to 
£2,250 per couple plus 
unlimited free drinks whilst 
on board the brand-new star-
ship Emerald Harmony. 
For more information 
visit www.emeraldwaterways
.co.uk  

HEBRIDEAN ISLAND Cruises 
has announced that it has 
become an associate member 
of Cruise Lines International 
Association, enabling the line 
to increase its presence and 
brand awareness with the 
travel trade. 

Hebridean Islands Cruises is 
an operator of the luxury 
cruise ship Hebridean 
Princess, which carries 50 
guests around the British Isles, 
Norway & France and Royal 
Crown, a 1930’s style river 
ship which sails on the Dutch 
and Belgian Waterways, the 
Danube and the Rhine, Main 
and Moselle rivers.  

Through the partnership the 
line plans to launch its online 
training module to over 4,000 
CLIA travel agents, which 
went live during the last week 
of September. Hebridean will 
offer various incentives to 
encourage agents to complete 
the online module.  

Hebridean Island Cruises’ 
managing director, Ken 
Charleson, said: “Our online 
training module is a fantastic 
way for us to be able to work 
closer with agents so they can 
have a greater understanding 
of our brand and offerings.”  
For more information on 
Hebridean Island Cruises, visit 
www.hebridean.co.uk 

Hebridean Island 
Cruises launches 

partnership with CLIA
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A NEW luxury hotel will expand 
the offerings in Madeira for guests at 
the premium end of the market. The 
Savoy Palace, the only member of the 
Leading Hotels of the World group on 
Madeira opened in September after a 
soft opening over the summer. The 
architecture of the imposing 352-key 
hotel blends traditional and modern 
decor and has a range of room 
options, including a boutique-hotel-
within-a-hotel for suite guests.  

The spa stretches across 
3,100m� and offers a wide range of 
treatments in 11 rooms. It is located 
alongside a pool landscape featuring 
lagoons, cascades and waterfalls, 
inspired by the Laurissilva Forest, 
which is a UNESCO World Heritage 
site on Madeira. 

There are five restaurants, five 
bars and a large rooftop space 
offering 360-degree views over the 
Atlantic Ocean. 
www.savoysignature.com 

Savvy style at the 
Savoy in Madeira

MADEIRA IS a popular 
destination on the 
European cruise circuit, 
with the port of Funchal 
offering a wide range of 
bars and restaurants as 
well as cultural attractions 
in easy walking distance. 

For clients seeking a last-
minute cruise before 
Christmas, Marella Cruises 
is offering a seven-night 
Canarian Flavours cruise, 
which takes in Funchal. It 
departs from Tenerife, with 
flights from Gatwick 
departing on November 22. 
As well as Funchal, the 
Marella Explorer will call in 
at Las Palmas, Gran 
Canaria; San Sebastian, La 

Gomera; Arrecife, 
Lanzarote and Puerto Del 
Rosario, Fuerteventura. It is 
priced from £860 per 
person based on two adults 
sharing an inside cabin on 
an all-inclusive basis. Call 
0871 230 2800 for more 
information. 

If your clients are seeking 
a new year’s eve with a 
difference, Ventura, a P&O 
ship, has a festive itinerary 
on offer, including the 
opportunity to see the new 
year fireworks in Madeira. 
See www.pocruises.com to 
find out more. 

For next year, MSC will 
be running 24 sailings from 
Southampton between May 

and October with a range 
of durations, from two to 
14 nights with Maderia on a 
range of new itineraries. To 
find out more, go to 
www.msccruises.co.uk. 

CMV is running a flash 
sale with an itinerary 
departing from London 
Tilbury on March 16 for 15 
nights. Sailing on Magellan, 
the itinerary includes 
Madeira, along with 
Lanzarote, Gran Canaria, 
Tenerife, Lisbon and 
Gibraltar. Flash fares start 
at £899 per person.  
For further details call 
0844-414 6185 or visit 
www.cruiseandmaritime 
.com. 

FUN IN FUNCHAL  
BY SEA

PORTUGAL & 
MADEIRA

S08 TB 1511 2019 Portugal & Madeira_Layout 1  13/11/2019  11:51  Page 32



PORTUGAL & MADEIRANOVEMBER 15 2019   |   travelbulletin.co.uk 33

FAMILIES CAN experience the animals and 
landscapes of Madeira with tours aimed at 
catering to all ages. Activities Abroad has a 
family holiday on offer which starts with a 
Jeep tour of the island as well as activities 
such as sea kayaking, snorkelling, swimming 
with dolphins, a volcanic caves excursion and 
a biking tour of the levadas, which are the 
open canals built in the 16th century to 
distribute rainwater throughout the island.  

The trip is priced from £1,355 per person 
aged 12 and over, and £1,145 per child aged 
between eight and 11, based on two adults 
and one child sharing, including flights from 
London, transfers, seven nights’ bed-and-
breakfast, two lunches, two dinners and 
guided activities. The trips depart on selected 
dates between April 5 and October 25, 2020. 
To book, call 01670 789 991 or go to 
www.activitiesabroad.com 

PORTUGAL’S DOURO River has grown in popularity for 
luxury travel and the Douro41 Hotel & Spa has upgraded 
its spa offering for travellers at the high end of the market. 
The spa has undergone a complete refurbishment – it 
offers panoramic views of the river and a range of 
wellness delights, such as a heated indoor pool, sauna, 
Turkish bath, sensory shower and five treatment rooms 
for hotel guests as well as visitors to the area. The spa has 
partnered up with Moss of the Isles, an exclusive Irish 
range of vegan and cruelty-free products. 
For more information, visit www.douro41.com 

Douro41 reopens for riverside pampering

HOTEL QUINTA Quinta da Marinha, 
located in Portugal’s Sinta-Cascais 
Natural Park, will be undergoing a 
major renovation next year. This 
has been timed to coincide with 
its 20th anniversary - the 
property’s 188 rooms, 10 suites, 
lobby area, Trent Jones Bar, Five 
Pines Restaurant and Rocca 
Gourmet Restaurant will all be 
given a new look. 

One of the major 
improvements will be to ensure 
all rooms have access to a 
balcony for guests to take in the 
natural surroundings and golf 
course. The public areas and 
restaurants will be re-designed 
to provide more light and a sense 
of amplitude without losing the 
cosy and calm character for 
which the hotel is renowned. 
For more information, visit 
www.quintadamarinha.com 

Celebrating 20 years 
in Sinta-Cascais 

Natural Park
FAMILIES GO WILD 

IN MADEIRA 
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TWO PORTUGUESE monuments have been 
added to the list of UNESCO Cultural Heritage 
sites following the most recent meeting of the 
World Heritage Committee. The latest additions 
are the Royal Building of Mafra and the 
Sanctuary of Bom Jesus do Monte, in Braga. 
This takes the list of Portuguese UNESCO 
Cultural Heritage sites to 17 locations, making it 
an even more attractive destination for tourists 
seeking history and culture. 

The Royal Building of Mafra, located 28km 
from Lisbon, includes a palace, basilica, 
convent, garden and hunting park. It is 
considered one of the most emblematic 
works of architecture built in the 18th century 

by order of the King, D. João V, transforming 
the location into one of the most important 
examples of Italian Baroque outside Italy. 
Among its significant features are the six 
organs in the basilica and the library, which 
has a collection of 36,000 volumes, dating 
from the 15th to the 19th century. 

The Sanctuary of Bom Jesus, in Braga, is an 
architectural and landscape complex 
encompassing Baroque, Rococo and 
Neoclassical styles. It is located in northern 
Portugal, 60km from Porto. The site evokes a 
Christian Jerusalem, recreating the sacred 
mount crowned by the basilica, which is 
accessed by via woodlands.  

PORTUGAL IS among the new destinations  
to be added to Audley Travel’s 2020 itineraries. 
The company is still finalising the itineraries  
but they can confirm that guests will be able to 
explore Lisbon, Porto, the Douro Valley, Alentejo 
and Algarve regions. Portugal specialists will  
draw on their knowledge of the country to  
plan tours which take in a range of experiences 
such as fado music in Lisbon, tasting port in Porto 
and the Douro Valley, and sampling traditional 
custard tarts in Belém. Excursions will include  
a private sailing experience to see Lisbon and 
Belem from the Tagus, a private river cruise 
between vineyards with gourmet lunch on the 
River Douro along with options to explore the 
landscapes and palaces of Sintra, see the country's 
azulejo-clad churches, or relax on a hacienda-style 
retreat in the countryside, surrounded by 
vineyards and olive groves.  
For more information, visit www.audleytravel.com 

Audley to feature Portugal in 2020

LISBON’S CORINTHIA Hotel has 
an additional attraction in the spa 
with the launch of Portugal’s first 
Pedi:Mani Cure Studio, under the 
watchful eye of Bastien Gonzalez, 
who is world-renowned for his 
exclusive hand and foot 
treatments at 21 luxury hotels 
around the globe.  

He has developed a selection of 
treatments which offer a fusion of 
health and beauty. As is the case 
in all Pedi:Mani:Cure Studios, the 
manager is a fully qualified 
podiatrist who has been personally 
trained by Gonzalez to guarantee 
the quality of the treatments. 
Bastien Gonzalez has further 
openings planned including new 
Pedi:Mani:Cure Studios at the 
Anantara Kalutara Resort in Sri 
Lanka, this year, and at the Grand 
Lisboa Palace in Macau in 2020. 

Nailed on in LisbonUNESCO HONOURS TWO 
PORTUGUESE HERITAGE SITES 
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WHILE TOKYO is the gateway to Japan 
for most tourists, there are 
destinations just a bullet train ride 
away where visitors can experience 
art, history, stunning scenery and be 
as active or as relaxed as they please. 
With the Japan National Tourism 
Office keen to promote destinations 
outside the busy capital, the ABTA 
Travel Convention offered delegates 
the opportunity to experience parts of 
the country away from the traditional 
tourist sites. Ahead of the convention, 
Travel Bulletin’s managing editor, 
Georgia Lewis, was on the Festival in 
Setouchi fam trip, which had a strong 
focus on art and culture. 

The fam trip group left Tokyo by 
bullet train and travelled to Hiroshima 
via Kobe. En route to Kobe, we were 
able to see Mount Fuji, Japan’s 
highest peak, from the train. Thanks to 
the efficiency of the Japanese public 
transport system, we were told the 
exact five-minute window for 
optimum Fuji photo opportunities. At 
Kobe, we took a lunch break at a Kobe 
restaurant – the beef was cooked in 
front of us and it was tender, juicy  
and delicious.  

That night, we stayed in Hiroshima 
and paid our respects at the memorial 

to the bombing of Hiroshima. It is a 
very moving site with the remains of a 
building left as a reminder of the 
event. We stayed in the Grand Prince 
Hotel in Hiroshima, which featured 
spectacular 360-degrees over 
Hiroshima from the top floors and a 
traditional Japanese onsen – a hot 
spring bath – for a relaxing soak. 

We then travelled on to Onomichi, a 
port city that has become popular 
with a young, creative crowd. From 
here, it was all about art, history, 
culture and spectacular scenery. In 
Onomichi, my fam trip companions 
undertook a 30km bike ride along the 
Shimanami Blue Line cycling route - 
for more information, go to 
www.shimanami-cycle.or.jp. The route 
takes in bridges over the water which 
link islands of the area’s famous 
inland sea. While they were cycling, I 
took a more leisurely approach in the 
car with Tai, our guide. We stopped 
off at Innoshima-Suigun castle, a 
replica building to showcase the 
artefacts of the Murakami clan, who 
protected the area’s ports.   

Before we returned to our 
accommodation – a traditional 
Japanese guest house complete with 
beds on the floor atop tatami mats 

and giant wooden bathtubs – we 
visited the magnificent Kousanji 
temple, a Buddhist temple built over a 
30-year period in the 20th century, 
featuring panoramic views from the 
top on a wheelchair-friendly marble 
lookout. For more on the temple, see 
www.kousanji.or.jp. 

We took in sites along an art trail 
that was set up for the Setouchi 
Triennale 2019, including the Rokko 
Alpine Botanical Garden, where 
outdoor art installations amused and 
startled the group. The garden is open 
from mid March to late November 
each year – www.rokkosan.com.  

On the last day of the fam trip, we 
visited Momoshima, an island that can 
only be accessed by ferry.  

Transforming the island into a hub 
for artists has given this destination a 
lease on life after industries moved 
away and the population dwindled. 
Now there are a range of art galleries 
and installations across the island, 
including some powerful works in an 
old high school building, and they can 
be easily accessed on foot or bike, or 
by car on the gentle, traffic light-free 
roads if mobility is an issue.  
To find out more, go to 
www.artbasemomoshima.jp. 

JAPAN: BEYOND THE CAPITAL

FAR EAST
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SETOUCHI Tourism Authority has announced 
the launch of a new luxury sight-seeing ferry 
from Hiroshima City to Matsuyama City 
called Sea Paseo. 

The ferry route connects Hiroshima City, 
Kure City (Hiroshima Prefecture) and 
Matsuyama City (Ehime Prefecture). The 
concept of the ferry is ‘a park on the ocean’ 
allowing visitors onboard to feel as if they 
are unwinding in a park floating on the sea’s 
waters. The name of the ferry comes from 
the Spanish word ‘promenade’ meaning 
‘walking’ giving the illusion of strolling along 
the sea route. 

There are three main sections to the ferry: 
the KAI Cruise Court where visitors can relax 
in reclining seats, the KAI Oasis Court where 
guests can socialise; and KAI Vacance 
Court, which is an outdoor space designed 
like a courtyard. 

Hiroshima is a modern city on Japan’s 
Honshu Island and is renowned for the atomic 
bomb tragedy where a large part of the city 
was destroyed during World War Two.  

Kure is a port and ship-building city on the 
coast of Hiroshima Prefecture on Japan’s Seto 
Inland Sea. It is the second oldest naval 
dockyard in Japan and a base for the Japan 
Maritime Self-Defence Force.  

The ferry stops in Matsuyama, which is the 
largest city on Shikoku Island and the capital 
of Ehime Prefecture. At the heart of the city 
stands Matsuyamajo, a beautiful, 
original castle. The castle's hilltop vantage 
point offers a view of the city and a glimpse of 

the Seto Inland Sea. Dogo Onsen is one of 
Japan’s oldest bathhouses and is one of the 
city’s main tourist attractions, located on the 
north-eastern outskirts of the city.  
For more information see, 
www.setouchitrip.com and inquire at 
http://setonaikaikisen.co.jp/contact/index.php

LOTTE Hotels have announced the scheduled 
opening for their second Signiel six-star branded 
hotel due in Busan, South Korea in June 2020.  This is 
to complement the first Signiel hotel in Seoul, which 
opened two years ago last month (October). The 
property in Seoul is located in the Gangnam area, in 
the business and leisure district, in the impressive 
Lotte World Tower, which soars 123 floors, 555m 
above the city – and occupies the 76th to 101st floor. 
Busan is the second biggest city in Korea that’s filled 
with street-food, beaches and temples. 

Hit for six: South Korea’s new luxury 
hotel in Busan

BEAUTIFUL  
FERRY JOURNEY VIETNAM AIRLINES has launched 

its new Ho Chi Minh City to Bali, 
Indonesia, route. 

The first flights took off from  
Ho Chi Minh City aka Saigon on  
27 October 2019. 

The Vietnamese ambassador to 
Indonesia, Pham Vinh Quang, said: 
“This new route will facilitate direct 
travel from Bali to Ho Chi Minh City, 
allowing passengers to explore 
stunning destinations in Southern 
Vietnam or travel onward to Da Nang, 
Hoi An, Hue and Hanoi from Ho Chi 
Minh City. This will help to enhance 
economic and tourism integration in 
the region as well as promote the 
image of Vietnam and the 
Vietnamese people to the world." 

Additionally, the new route will 
give agents more options  
when booking clients on holidays 
to the region which take in  
multiple destinations. 

The flights will operate every 
Monday, Tuesday, Thursday, Friday 
and Sunday. 
For more information, 
visit www.vietnamairlines.com.

Hop to Ho Chi Minh 
City on Vietnam 

Airlines’ new  
Bali service 

Relax while the Sea Paseo ferries you from  
Hiroshima City to Matsuyama City 

S09 TB 1511 2019 Far East_Layout 1  13/11/2019  11:53  Page 36



FAR EASTNOVEMBER 15 2019   |   travelbulletin.co.uk 37

Experience Hong Kong and Vietnam  
with Shearings Holidays

SHEARINGS HOLIDAYS is offering city 
breaks in Hong Kong for 2020, as part of its 
Worldwide programme.  

They have easy-to-book packages for 
anyone looking for short breaks throughout 
the year, priced from £989pp. 

The break includes a half-day city tour, 
perfect for seeing some of the major sights. 
Hong Kong is one of the world's most 
cosmopolitan cities, with a blend of 
influences making for a mixing pot of 
histories, culture and cuisine.  

Packages include return flights plus four 
nights accommodation with breakfast at the 
MetroPark Kowloon Hotel, at the heart of 
Kowloon, just across the bay from Hong 
Kong Island and with phenomenal views of 
the skyline. Resort transfers and one 
excursion are included.  

Shearings Holidays is also launching a 
seven-day tour that offers the chance to 
experience all three days of the Vietnam 
Grand Prix, including race day itself. 

Priced from £1,758 per person, departing 
April 1,2020. This includes return flights 
from Gatwick, four nights at the La Casa 
Hanoi on a bed and breakfast basis, return 
transfers in resort, a three day unreserved 
Grandstand ticket to the Grand Prix and a 
city tour of Hanoi. Based on two sharing.  
For more information, visit 
www.shearingsagent.com

A HERITAGE Hotel by Avani Hotels 
& Resorts in Siem Reap, 
Cambodia, offers a contemporary 
take on colonial charm. 

Avani Hotels & Resorts have taken 
over the former French governor’s 
mansion and transformed the 
property into a hideaway surrounded 
by tropical gardens and Khmer-
inspired contemporary art, within 
walking distance of the Unesco 
world heritage site of Angkor Wat.  

The brand aims to bring 
affordable luxury to off-the-beaten-
track destinations, starting at 
£115 per night. 

The property has been currently 
enjoying a soft launch period since 
October following an extensive 
renovation, with the addition of 60 
new rooms, pool, lounge, spa and 
wellness areas, and a newly built 
bridge extension.

Avani opens colonial 
style hotel in Siem Reap
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HO CHI Minh City, the main city of the 
south of Vietnam, has launched a new 
tourism campaign to promote the city 
as a lively destination as well as a 
gateway to other parts of the country. 

The “Vibrant Ho Chi Minh City” 
campaign focuses on events, 
attractions and activities. It is already 
a popular destination with British 
tourists – 57% of visitors from the UK 
go to the city.  

At WTM, a spokeswoman for the Ho 
Chi Minh City Department of Tourism 
said that there is a “convergence of 
Vietnamese cultures” in the city 
formerly known as Saigon. 

She cited a range of activities for 
tourists in Ho Chi Minh City, including 
Vespa tours, street food tours, the lively 
nightlife and romantic cruises on the 
river – the Saigon River flows through 
the city where it is joined by the Dong 
Nai River and the Ben Cat River. 

Drawing tourists to events is 
another priority for the tourism board. 
These include the marathon, which 
runs from December 6-8; the Ao Dai 
Festival, which celebrates traditional 

Vietnamese fashion, running from 
March 6-23, 2020; and ITE Ho Chi 
Minh City, a travel expo which will be 
held in September 2020 for promoting 
tourism to the Mekong sub-region and 
wider Asia.  

At the premium end of the market, 
accommodation in Ho Chi Minh City 
includes 26 four-star and 21 five-star 

hotels, with a focus on spas and 
wellness at many of the properties. 

Regarding attractions easily accessed 
from the city, the spokeswoman said 
golfing has become very popular, along 
with eco-tourism day trips and the Cu 
Chi Tunnels, used by soldiers during 
the Vietnam War, which have been very 
popular for many years. 

What has been the most interesting food item you've eaten on holiday?

Jeanette Ratcliffe 
Publisher 
jeanette.ratcliffe@travelbulletin.co.uk 
Frog's legs when I was 15!

Georgia Lewis 
Managing Editor - News 
news@travelbulletin.co.uk 
Chicken gizzards by the beach in Ghana

Mariam Ahmad 
Staff Writer - News 
news@travelbulletin.co.uk 
Goat (not that interesting)

Vidwan Reddy 
Online Editorial Assistant 
vidwan.reddy@travelbulletin.co.uk 
Fried fish by the beachside

Simon Eddolls 
Sales Director 
simon.eddolls@travelbulletin.co.uk 
Bull's testicles

Matt Gill 
Senior Account Manager 
matt.gill@travelbulletin.co.uk 
A beef curry & walnut bun in Japan 

Tim Podger 
Account Manager - Far East 
tim.podger@travelbulletin.co.uk 
A horse burger 

Bill Coad 
Account Manager 
bill.coad@travelbulletin.co.uk 
'Weeping Tiger' in Malaysia

Sarah Terry 
Account Manager 
sarah.terry@travelbulletin.co.uk 
A Thai drink that contained snake skin!

Hannah Carter 
Events Coordinator 
hannah.carter@travelbulletin.co.uk 
Dried insects 

Ashweenee Beerjeraz 
Events Assistant 
ashweenee.beerjeraz@travelbulletin.co.uk 
7 curries on a banana leaf

Alice Tully 
Events Assistant 
alice.tully@travelbulletin.co.uk 
A Nigerian bean cake 

EVENTS 
events@travelbulletin.co.uk

PRODUCTION 
production@travelbulletin.co.uk

CIRCULATION 
circulation@travelbulletin.co.uk

HO CHI MINH CITY  
GETS VIBRANT 
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A FORERUNNER to ABTA's Travel 
Convention, the Japan National Tourist Office 
hosted delegates, including Travel Bulletin's 
Matt Gill, on the four-day 'Golden Route' trip, 
travelling on the Shinkansen bullet train from 
Tokyo to Kyoto, then onto Osaka. The group 
enjoyed a traditional Japanese tea ceremony, 

a Kimono wearing experience, an evening 
meal with a Maiko, whilst also visiting the 
Tenryu-ji and Meiji Jingu Temples’ and the 

ancient Fushimi Inari shrine.  
For more information visit: 

www.japan.travel/en/uk 

ABTA FAM TRIP BY  
THE JAPAN NATIONAL TOURISM ORGANISATION
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