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CONSUMERS WANT travel brands to provide value for
money (59%), as well as ease of use (58%) and good
customer service (58%), according to research
conducted by the DMA, with partners Emarsys, Epsilon,
Feefo and Wiraya.
The research found that when booking a holiday, two

thirds of customers choose to book online, with a fifth
deciding to book over the phone and the same
proportion preferring in person through a travel agent. 
However, travel brands aren’t delivering fully on

consumer demand and customers simply want to feel more
like brands ‘Do not lie to me’, with a 19% difference for
airlines, 18% for online booking sites and 18% for
accommodation brands. 
Going beyond this, customers highlighted areas for

airlines to improve upon, with customer service and value
for money taking 15% each of the votes and, for online
booking sites, these areas are not lying to them (15%
difference) and value for money (13%). Meanwhile, for
accommodation brands doing business fairly (16%
difference) and being genuine (15%) were also mentioned. 
The top reasons consumers remained loyal to brands in

the sector included 'repeat similar themes of good service
experience' (53%) and 'good deals' (40%), with the addition

of a 'good loyalty or a rewards scheme' (40%) taking the
top three spots.
Rachel Aldighieri, the company's managing director,

said: “Holiday travel is both an exciting and stressful
experience, with the chance for distrust and caution to arise in
the customer’s mind. Brands that can empathise with
customers’ needs at whatever stage of their holiday journey
and create communications that reflect their needs will have
the potential to build stronger relationships in the long run.”
Conversely, exceptional service helps keep travel

customers loyal, with four in ten saying they choose
‘friendly and welcoming’ hotels. In addition, rewards further
cement loyalty, with 42% saying they would stick with an
airline because of a loyalty scheme.
Meanwhile, more than half of consumers (52%) are

willing to use a chatbot to help with pre-travel or booking
questions, such as asking an airline for flight details.
Augmented and virtual reality presents a new potential
channel for travel brands to engage customers too, with
more than half (53%) interested in using a virtual reality
headset to see a hotel room they are considering staying in. 
Once in the airport, 51% of consumers would also be

open to sharing their data in order to receive mobile alerts
about boarding directions and timings when in an airport.
In addition, 44% would like to use augmented reality to
receive information about the sites or attractions they visit. 
To read the full report visit dma.org.uk/customer-
engagement

FUNWAY’S DEBUT joint fam trip to Cancun, Mexico with AMResorts took place recently, which forms part of the recently signed
marketing deal between the two companies, and was one of six agent fam trips planned for this year with the hotel group, focusing on
Mexico and the Dominican Republic. The five-night trip took agents to stay at Secrets The Vine and Dreams Riviera and the group flew
with British Airways. Pictured in celebratory mood are, from the left: Patricia Gazca, Secrets the Vine Cancun; Malcolm Davies, Funway
Holidays; Sandie Lehal, Not Just Travel; Kathryn Hayes, Funway Holidays; Claire Riola, Premier Travel; Paula Horne, HighLife Travel;
Jackie Tarkhani, Funway Holidays; Kevin Arnold, Central England Co-Op; Kirsty Lilley, AMResorts; and Lorna Tissier, Colchester Travel.
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WARWICK CASTLE is inviting families
for a Santa Sleepover short break
including access to the castle’s
'Stories with Santa'.
Available for arrivals from

December 17-23, it includes two days'
access to Warwick Castle and an
overnight stay in a Woodland Lodge
with a special wake-up call in the
morning from one of Santa’s elves.  
Taking time out from their

Christmas duties, the elf will sneak a
look at Santa’s ‘nice’ list and, if
children’s names are on there, will
deliver a gift for them at their lodge
before breakfast in the Banquet Hall.   
Ideal for little ones, Stories with

Santa during the day commences in
the Music Room with a carol singalong

led by Mrs Claus. Children can then
help the elves prepare gifts in the
workshop before joining Santa for a
jolly festive tale in the library.  
The Christmas season also offers

special celebrations for adults to get
in the festive spirit with four themed
dining packages. Starting from £60 per
person, visitors can cheer on their
favourite knights in the Great Hall
Tournament Banquet; learn about
Richard Neville, Earl of Warwick at the
Kingmaker’s Mediaeval Banquet; get
spooked with a visit to Dungeons After
Dark; or learn about the historic
claims to the Earldom of Warwick at a
Battle Banquet.  
Santa Sleepovers start from £105

per person based on four sharing a

Woodland Lodge. Stories with Santa
and the Winter Wedding are included
with regular admission to Warwick
Castle, while other activities are
available at additional cost.  
To book or for more information call
01926-406600 or visit warwick-
castle.com/events  

ECT Travel launches 13-day 
Singapore & Malaysia tour for 2018   
ECT TRAVEL has announced the launch of its new 13-day
Singapore and Malaysia tour from July 19-31 that will include a
visit to the Singapore Garden Festival, held in the highly
renowned Gardens by the Bay. The tour will also showcase the
extraordinary landscapes and vibrant culture of Penang and
Kuala Lumpur, Malaysia. 
Staying in five-star accommodation throughout, guests

will start their journey with three nights in Singapore and a
full day spent at the Singapore Garden Festival before
taking in the city’s skyline from the top of Marina Bay
Sands. Continuing on to Malaysia, they will spend eight
days exploring the cosmopolitan cities of Penang and Kuala
Lumpur, and historic sites including Penang Hill, Kek Lok
Si Temple and the Batu Caves.
Guide prices start from £2,909 per person based on two

sharing a room including flights from Heathrow or Manchester
and five-star accommodation across all three destinations. 
Scheduled activities including one-day entry to the

Singapore Garden Festival and specified dining arrangements
are also included, as well as hold luggage for journeys from
the UK and coach travel throughout the tour. 
For further information visit ecttravel.com
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CRUISE COUP...To kick off Plan A Cruise Month 2017, Andy Harmer,
SVP membership & director, CLIA UK & Ireland, visited cruise line
members around the UK as part of CLIA’s one day ‘Cruise Relay’.
Andy (left) is pictured visiting the Oceania Cruises' team.

New research reveals increase in consumer recognition of ABTA
NEW RESEARCH reveals that positive consumer recognition of ABTA has increased slightly in the past 12 months,
reaffirming the association's position as the UK’s most recognised travel trade association. Almost three quarters (74%)
of the public recognise the logo, representing a 1% increase on 2016. 
The research shows that people have overwhelmingly positive associations with the ABTA brand. Just over seven in

ten (73%) regard ABTA membership as essential or important when booking a holiday, the same figure as last year. A
significant majority of people also strongly associate ABTA with expertise (73%), confidence (70%), reassurance (69%),
safety (70%), reliability (71%) and quality (70%), an increase across the board on last year. 
There is a high expectation that travel companies will be ABTA members, with three quarters of all people (75%)

expecting their holiday company to be a member. The research also suggests that not being an ABTA member is
detrimental to a company’s business, with more than six in ten people (63%) saying they think less positively of
companies that are not ABTA members.
The association's services are also highly valued by people; ABTA’s help and advice in the event of a travel crisis is

considered ‘essential’ by 68% of respondents, perhaps reflecting the challenging events which have impacted the
industry in the last 12 months. Other services considered to be essential by the majority of those polled include its Code
of Conduct; setting standards for the industry to work to; financial protection arrangements and help in resolving
holiday complaints.

Santa Sleepover package for families at Warwick Castle this December
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ACACIA AFRICA is adding a Nairobi Park
Stay to its 2018 collection which features a
game drive in Nairobi National Park,
Sheldrick Elephant Orphanage visit, airport
transfers, all food and drink plus twin share
ensuite accommodation at a tented camp
(inside Nairobi National Park) included in
the three-day break.

The company's sales and marketing
manager, Arno Delport, said: “Sales to
Kenya are back on track and earlier this
year the UK regained its place as the
number one market. A successful black
rhino sanctuary, Nairobi National Park is
the only protected area in the world with
such a huge variety of animals and birds

close to a capital city, and it’s a budget
friendly extension for travellers starting or
ending a tour in Nairobi.”

The city is also a jumping off point for the
new Standard Gauge Railway and its non-
stop passenger train, the Madaraka
Express. Operating daily between Nairobi
and Mombasa, the railway is a bargain for
backpackers who want to explore the
country’s unspoilt beaches, the fare costing
700 Kenyan shillings (around £6 per person)
for Economy Class and 3,000 Kenyan
shillings (around £22) for First Class. 
A three-day Nairobi City Stay leads in at
£740 per person and daily departures are
offered from January 3, 2018. 

newsbulletin

STEPH'S SURPRISE...Super Break and Newcastle Airport were out and about delivering prizes to the
winners of their latest joint incentive. Any agent who booked an Incredible Iceland package with the
operator’s direct charter flights from Newcastle were entered into a prize draw to win one of six
vouchers ranging from £50-£150 of either Super Break or INTU shopping vouchers. Pictured with one
of the winners, Stephanie Crawford (middle) at Hays Travel Whitley Bay are Katie Greenacre (left)
from Newcastle International Airport and Kelly Giblin from Super Break.

New identity for Travelsphere plus guaranteed departures
TRAVELSPHERE HAS revealed a new brand identity which includes a new brochure and
website featuring holidays to more than 60 global destinations.

The company's managing director, Alastair Campbell, said: “Travelsphere has been
organising incredible escorted holidays around the globe for over 50 years. We love to
share our passion with like-minded people, and today, with our customer promises
we have changed the touring landscape. 

“Every single tour date in our new brochure is guaranteed to operate. This gives our
customers complete confidence to book. Our customers now have 115 unique tours with
more than 600 departure dates to choose from, with more being added all the time.

“We also have an early booking Price Promise which guarantees our customers
will get the best price when they book early, or we’ll refund the difference. As an
indication of our customer commitment, we have adopted a new strapline, ‘Holiday of
a lifetime, every time’, and customers returning from a tour will find that we have
extended our loyalty scheme and we are now offering a discount to any customer who
rebooks with us within six months.”

New experiences have also been added to the company's portfolio including a 14-day
adventure to Galapagos, with prices from £5,299. 

New for 2018 is an 11-day Norwegian Fjord Expedition, with prices starting from
£4,999, and other new tours include reliving key moments in US history and taking a
journey through New England, touring through Utah’s national park and exploring the
scenic West Coast of Ireland.

Acacia Africa adds Nairobi Park Stay to 2018 collection

Silversea's new 2019
summer collection
opens for bookings 

SILVERSEA HAS unveiled
an inspired collection of
160 voyages which can
now be reserved for
summer 2019.
The 2019 Summer

Collection of diverse
itineraries visiting more
than 400 destinations in
64 countries, spans the
globe. Destinations range
from the Mediterranean,
Northern Europe, Alaska
and Canada to the Arctic,
South Pacific, Galápagos
Islands and Australia's
Kimberley Coast. 
The collection also

includes Silver Cloud’s
early 2020 Expeditions to
Antarctica. Highlighting
the schedule are plenty of
new destinations
including Milos, Greece;
Corsica's L'Ile Rousse and
St. Florent; Porto Santo
Stefano, Italy; St. Mary's
(Isles of Scilly); Rudyerd
Bay (Misty Fjords), Alaska;
Alert Bay (Cormorant
Island), British Columbia;
and Little Bay,
Montserrat.
The line's CEO, Roberto

Martinoli, said: "With a
fleet of nine ships, we're
able to offer a wealth of
choices, from marquee
cities to far-flung
destinations, which
travellers can explore on
port-intensive getaways
as short as five days, or
longer journeys, such as
our 47-day Grand
Mediterranean Voyage."
For details see silversea.com
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NEWS BITES
�  SAFECHARGE HAS been selected by Italian airline Blue Panorama

Airlines as its new payments partner. 

�  CELESTYAL CRUISES has teamed up with Hays Travel, which will see
Hays Travel sell the line's complete product range, which includes
six different three- to seven-day Aegean cruises and the seven-day
Cuba Cruise, and package the cruises with a selection of transport
options and ground arrangements from the UK. The partnership is
expected to capture a wider UK audience and meet increasing
demand from travel agents to sell the cruises.

�  A NEW SURVEY undertaken by careers advice service,
AllAboutSchoolLeavers, reveals that young people don’t think there
are many apprenticeship opportunities in the leisure, travel &
tourism industry. It found that while more than a quarter of
students place leisure, travel and tourism in their top five industries
to work in, less than 20% think there are lots of school leaver
opportunities on offer.

�  SRILANKAINSTYLE HAS revealed a new look for its website, with the
aim of showcasing insightful and engaging experiences in the
destination.  It features a collection of itineraries, in-depth local
knowledge and hidden tips, as well as the best hotels, villas and
experiences. For details see srilankainstyle.com

�  CYPRUS' APHRODITE Hills Resort has attained the highest standard
recognition in Golf, the PGA National, Cyprus.
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BROCHURE BUDDIES...Carrier invited 25 key partners to join them
at Carrier HQ in Cheshire to launch its latest Caribbean, Bermuda
& Mexico and Indian Ocean & Arabia 2017/18 brochures. Agents
attended afternoon training sessions from five key suppliers and
had a behind-the-scenes tour of the offices. In the evening, travel
agents joined the agency sales team and members of the
reservations team at an exclusive launch party, where three lucky
agents won prizes, including a five-night, all-inclusive stay at
Curtain Bluff in Antigua, four nights at Coral Reef Club Resort in
Barbados and two nights at Rosewood Phuket. Pictured enjoying
the event are Joanne Mitchell (left) from The Travel Bureau and
Helen Edwards from Essential Detail.

Debut ski programme
from the Inspiring
Travel Company

FOLLOWING THE recent
rebranding from ITC
Luxury Travel to the
Inspiring Travel Company,
the Chester-based
operator has launched its
first dedicated ski
programme. 
All the properties on

offer embrace luxury in
Europe’s most exclusive
resorts, and are available
to book for this coming
winter season. 
The operator's new ski

collection includes chalets
across six of Europe’s most
exclusive resorts - St
Anton, Courchevel,
Méribel, Val d’Isere,
Verbier and Zermatt - and
a range of accommodation
types are available. 
For more information call
01244-355527 or see
inspiringtravelcompany.
co.uk  

Fleet expansion for 2018 from Azamara Club Cruises
AZAMARA CLUB Cruises has entered into
an agreement to purchase a sister ship to
Azamara Journey and Azamara Quest,
with delivery taking place in March 2018.

The line's president and CEO, Larry
Pimentel, said: “We are pleased to expand
our portfolio by 50%, allowing us to visit
even more regions of the world through the
acquisition of this sister ship.

“Our loyal guests and travel partners have
asked for this expansion for a long time; we
are very pleased to deliver this to them.”

The new addition, the Azamara Pursuit,
is comparable in size to the Azamara
Journey and Azamara Quest. As such, it
will also allow visits to unique ports that
larger ships are unable to reach. Together,
the three ships will support the brand’s
commitment to enrich destination
immersion around the world, by staying
longer in port to allow guests to
experience more. 
For further information see
azamaraclubcruises.co.uk/pursuit
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BodyHoliday 
7 nights all inclusive from

£2,339pp
Includes reduced rates
Earn £9 Farebank Rewards on this holiday!
Highlights

The ultimate experience for mind, body and soul
Idyllic beachfront property set in lush tropical grounds on a picturesque 

hillside opening onto secluded Cariblue Beach
Award-winning wellness centre with 33 treatment rooms, where each guest 

has a complimentary spa treatment for each full day of their stay

Includes return economy fl ights from London Gatwick with Virgin Atlantic. 
Valid for departures 10 May - 22 Jun 2018.

Save
£1,240
per person

up
to
p

to

Rendezvous Resort 
7 nights all inclusive from

£2,039pp
Includes reduced rates
Earn £9 Farebank Rewards on this holiday!
Highlights

A Caribbean escape exclusively for couples
Set on a two mile stretch of white sand beach
Recently refurbished with fresh modern rooms, three restaurants and a newly 

upgraded pool and beach area
Complimentary diving programme, a Champagne Bar and spectacular spa

Includes return economy fl ights from London Gatwick with Virgin Atlantic. 
Valid for departures 10 May - 22 Jun 2018.

Save
£1,040
per person

up
to
p

to

 Call: 0800 014 7777
Visit: goldmedal.co.uk

Terms & Conditions: Prices are per person based on two adults sharing. Valid for departures specified. Prices include return fl ights from London Gatwick with Virgin Atlantic, pre-payable taxes, transfers and accommodation. Subject to availability. 
Terms and conditions apply. Supplement applies for regional departures. Price advertised is for web bookings, a supplement may apply if booking by telephone. Book by dates may apply. Holidays operated by Gold Medal Travel PLC, ATOL 
protected 2916, ABTA V6805.

For over 30 years, Virgin Atlantic has been the long haul airline for people who want 
flying to be a thrill. Every year, it flies over six million of those people to top business 
and leisure destinations around the world. Stepping onboard, passengers experience 
a unique spirit and sense of adventure through friendly, intuitive service. Along with 
plenty of innovative touches that make the journey feel really special. So whether your 
customers are travelling for work or pleasure, with Virgin Atlantic their journey’s a 
springboard to grab life and ‘let it fly.’ Virgin Atlantic flies regularly from London 
Gatwick Airport to Cancún, Mexico and seven of the Caribbean’s hottest beach 
destinations, plus selected regional departures from Manchester, Glasgow and Belfast.

Let it fl y 
with Virgin 
Atlantic

Step inside 
Saint Lucia with 
Gold Medal

Set against the stunning backdrop of Les Pitons, Saint Lucia is 
an island of breathtaking contrasts; golden sands, lush forests, 
crystal clear waters and awe-inspiring volcanoes. With a lively 
undercurrent, this beautiful island offers plenty of colourful resorts 
together with a selection of quieter retreats along the coastline. 
A top tip… the town of Soufriere isn’t to be missed; customers can 
see the striking colours of the Diamond Falls and the magnificent 
rainforest spanning 19,000 acres.

Earn Farebank Rewards on EVERY Gold Medal booking you make!

            15:45
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by SANDRA MURRAY
in Normanton, Yorkshire To respond to any 

of Sandy’s comments email 
lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...
Notes from

•  NEW: a FAM Trip place to the Cook
Islands plus 10 Rito Healthy & Beauty
gift bags

•  Czech Beer and Luxury Cosmetics to be
won from Czech Tourism 

•  Win 1 of 4 Four night stays in the
Caribbean with Paradisus by Melia 

•  Win a Lavazza coffee machine with
Novasol 

New welcome programme from ibis
IBIS, THE ECONOMY brand of AccorHotels, has announced
the completion of the roll-out of its innovative new guest
welcome programme across all ibis, ibis styles and ibis
budget hotels in the UK, aided by mobile technology. 

The new approach sees ibis employees using mobile
devices to access the information they need for
everything from check-in to housekeeping and breakfast
within one app. 

By using the company’s new FOLS mobile software,
employees can manage their schedules and access
information while being freed up to interact with 
guests, approaching to help them rather than waiting 
to be approached.

Karelle Lamouche, senior vice president for sales &
marketing, distribution & revenue management at
AccorHotels UK & Ireland, said: “We have embraced the
latest digital advances whilst remaining 100% guest-
centric in our service, removing the traditional check-in
desk environment to give hotel employees more
opportunity to offer great customer service. At the same
time as creating happy customers, it also creates
opportunities for hotel owners and franchisees to
increase revenues by introducing more social spaces and
food and beverage offerings.

“Guests’ expectations are changing as they seek more
social, interactive hospitality experiences with higher levels
of customer service. This programme is a good example of
how our brands are innovating and using technology in the
right way to adapt these changing expectations.”

What an horrendous week for dreadful things
happening! I can’t believe the shootings in Las
Vegas - can you imagine the strain that will have

put on the emergency services and hospitals? All done by
a guy that you wouldn’t think was dangerous at first
sight. I bet it won’t make a difference to the gun laws in
America though! 
My heart goes out to all the staff at Monarch; I think

around 2,000 have lost their jobs. Not good at any time of
the year, but even worse at this time. I do hope they get
fixed up. I liked Monarch - the times I have flown with
them were all good with lovely cabin crew, so sad.
I know I mentioned Ryanair last time and all their

cancellations, but what on earth is Michael O’Leary doing
now? I got this email ‘At Ryanair we understand real
value for money. You can fly from as little as £9.99 to
over 200 destinations across Europe, and enjoy a great
booking and inflight experience.’ How on earth can he
make statements like this after what is still happening
with cancelled flights? I did say I thought people would
not bother using him again, but at some of these prices it
wouldn’t matter if he cancelled them - you would only
end up losing £20! How is he going to make all these
cheap flights pay the cost of flying the plane and wages
etc? He even had flights to Tenerife for £19.37 out and
£19.99 back - even I’m quite tempted and that’s saying
something! But apparently people are booking them fast! 
I’m very much looking forward to a 3nt mini educational

trip with Sandra Bruce who promotes the 5* Casale
Panayiotis hotel & Spa in the Troudos Mountains of Cyprus.
The story is that after living abroad for more than 30 years
John Papadouris returned to his childhood home in Cyprus
and was shocked to find the village he grew up in had
almost become derelict. So he decided to restore
Kalopanayiotis to its former beauty and after about 10m
euros ($13m, £8.3m) of European funding, his efforts were
so successful that the government has been inspired to
restore other places in the Troodos region. I’m really looking
forward to seeing what it’s like and reporting back. I’m flying
with Jet2 from my favourite airport, Leeds Bradford.
‘It is better to keep your mouth shut and appear stupid

than to open it and remove all doubt’ and ‘A friend is
someone who knows all about you but likes you anyway’.
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PREMIER HAS teamed up with South AfricanTourism and South African Airways in a newdestination campaign where agents can earn up to£150 for every inclusive booking. A selection oftactical offers are also available and agents can takeadvantage of promotional campaign materialsincluding window posters, double-sided flyershighlighting each itinerary, as well as a South Africathemed video which agents can share on social media. 

Booking incentives
�  ITC Travel Group has announced a
series of booking incentives in its
‘autumn Inspiration’ campaign. agents
have the chance to win a range of
rewards when registering bookings
with brands which include Inspiring
Travel Company, Western & Oriental,
rainbow Tours, regent Holidays and
villa Select before October 31.
agents can enter to win by sending
details of the bookings they make to 
agentincentives@itc-uk.com

�  FOr every Saga Travel booking made
this month, the company is giving
agents £100 in shopping vouchers for
every ocean cruise booked and £20 for
every holiday or river cruise. Plus
every Spirit of Discovery booking
made will be entered into a weekly
prize draw to win a luxury boutique
hotel break. To enter, email
incentives@saga.co.uk with the
booking details.

�  CyPlOn HOlIDayS is offering agents a
range of booking incentives on 2018
bookings. They include free stays for
agents and a partner, a £10 voucher
per adult booked on Gold and Silver
package holidays to any destination,
a £10 voucher for all hotel-only
bookings on Gold and Silver
commission levels plus a selection of
free gifts for bookings over £5,999.
For example, agents making a booking
for two at the five-star Four Seasons
Hotel in limassol, Cyprus for a
minimum of seven nights will receive
a free seven-night stay for
themselves and a partner including
breakfast. Details at
cyplon.co.uk/agentlogin.phtml

agentbulletin
Fancy a fam?

AGENTS MAKING a booking with Carnival this
month will be entered into a prize draw, with ten
lucky agents winning a place on a Carnival Horizon

fam trip in April 2018. Throughout this month agents
can also earn 30 points per booking with the line's

latest Loyalty Rocks Club incentive. The points have
the equivalent value of £30 and can be exchanged for
a variety of treats. In addition, every Carnival Horizon
Mediterranean booking made throughout October’s
‘Plan A Cruise Month’ will earn agents an extra 20

points with the equivalent value of £20. 
See loyaltyrocksclub.redpoints.co.uk 
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SCENIC HAS released its first full brochure for
Egypt and Jordan, launching itineraries that
showcase the best of the ancient world and
natural wonders the continent has to offer.

An 11-day Treasures of Egypt itinerary will
see guests start their Egyptian experience in
Giza with the Great Pyramids and Sphinx,
visible from their balconies at the Mena House
Hote, before boarding a four-night private
charter on the boutique 36-guest Sanctuary
Sun Boat III from Luxor to Aswan. The cruise
includes calls to Karnak and the Nile temples,
from Dendera to the Osiris temple complex of
Philae. Visits to Abu Simbel and the Egyptian
Museum in Cairo round out this once-in-a-
lifetime journey.

Continuing the adventure, guests keen to
follow in Lawrence of Arabia’s hallowed
footsteps can enjoy a ten-day journey to
uncover the hidden treasures of the
Kingdom of Jordan. The tour begins in
Amman before a two-night stay in the Rose
City of Petra followed by glamping in the
Martian tents in Wadi Rum and a visit to
Aqaba on the Red Sea. 

The tour concludes with a two-night stay on
the shores of the Dead Sea. The Kingdom of

Jordan Unveiled can be completed as a
standalone tour, or combined with Egypt as
the 20-day Essence of Egypt and Jordan.

As well as three Egypt and Jordan
itineraries, the company is offering guests the
opportunity to travel through Africa with a 44-
day Cape Town to Cairo and Jordan tour with
experiences at the Victoria Falls, game drives
at the Thornybush Game Reserve and a short
stay with the Masai Mara tribe.

Dawn Quinn, the company's acting
national sales manager, said: “Scenic UK
will be offering tours to Egypt for the very
first time and we are very excited to be
adding this incredible destination to our
portfolio. Our Egypt itineraries will offer
guests five-star luxury river cruising
alongside some very special escorted tours,
which can only be described as truly ‘bucket
list’ experiences. 

“Until November 30, guests who book
early will also enjoy free private door-to-
door chauffeur transfers, early bird pricing
and free deposit payment protection.”
For further information and training email
agencysales@scenic.co.uk or see
scenic.co.uk/escorted-tours/egypt-jordan 
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THE VILLA Collection has introduced South Africa to its portfolio, now offering a number of luxury
villas in Cape Town, in areas such as Camps Bay and Clifton, with plans to expand the destination
further. Prices start from £1,099 per person for seven nights in a two-bedroom, three bathroom villa
in Camps Bay based on four sharing and including flights with BA from Heathrow on May 1, 2018. To
celebrate the launch, agents are offered the chance to win a case of South African wines when they
make a booking to any of the company's worldwide destinations this month. Details at
thevillacollection.co.uk/travel-agents/

Scenic issues Egypt & Jordan Escorted Touring brochure

New resort openings
from Sandals & Beaches  
SANDALS RESORTS is
continuing to innovate with a
series of openings at the end
of 2017 including more of the
brand’s over-the-water VIP
suites, a second resort in
Barbados and the reopening
of resorts in Turks & Caicos
and Antigua. 
Beaches Turks & Caicos is

set to open its doors again
on December 14 after
undergoing renovations post
Hurricane Irma. 
Sandals Grande Antigua

will be re-opening on
December 17 with some new
additions.  
Following a series of

Over-the-Water additions at
Sandals Resorts, the
recently renamed Sandals
South Coast Resort in
Montego Bay, Jamaica will
open 12 Over-the-Water
bungalows on December 15.
These will offer innovative
design including an
expansive patio with a
Tranquillity Soaking Tub, a
hammock for two that sits
above the water, an outdoor
shower and a swim-up patio.
Guests can also benefit from
personalised butler service
and 24-hour room service.
Meanwhile, Barbados will

welcome its second luxury-
included Sandals Resort to
the island on December 20.
The new resort will offer 222
all concierge and butler-
level suites and new
additions include a four lane
‘Lovers Lane’ bowling alley,
a men’s barbershop and an
exclusive Skypool complete
with the La Parisienne
French restaurant and
poolside bar. 
Rooms will include the

company's signature
Rondovals, Millionaire Butler
Suites and Skypool Suites,
along with an extensive
Crystal Lagoon Pool
Complex including Swim-Up
Suites. For guests in select
top category suites, Sandals
Royal Barbados will also
introduce chauffeured Rolls-
Royce airport transfers.
For details call 020-7590
0210 or visit
sellingsandals.co.uk
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Where Am I?

Erected in 1307, this Gothic gateway tower is almost all that
remains of this city's ancient defences. Today it remains the
primary entry point to the city’s Old Town, leading tourists
onto one of the city's main commercial thoroughfares in the

direction of the market square.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, October 19th. Solution and new puzzle

will appear next week.

The winner for 29th September is Melanie O'Dwyer, 

Coop Travel in Suffolk.

September 29th Solution: A=4    B=5    C=8    D=6

Number: 039

Across 
1. Boating holidays specialist (6)
3. Airline alliance (4)
7. Main tourist resort in the North of 

Majorca (7)
9. Popular city break destination (4)
10. Capital of Togo (4)
12. Official language of Pakistan (4)
14. Spa town, home to the Royal Crescent (4)
17. Popular Corfu beach resort (7)
18. Nevada gaming city (4)
19. This American airline is a founding member

of 3 Across (6)

Down 
1. Sci-Fi movie, ___ 2049, starring Harrison Ford

and Ryan Gosling (5,6)
2. Raffles is part of this group (5)
4. Asian city hosting the 2020 Olympic 

Games (5)
5. One of the New England states (5,6)
6. Airline operating from 4 Down, initially (3)
8. Ten-cent coin (4)
11. First name of Match of the Day presenter (4)
13. County home of the English Riviera (5)
15. Hotels and Resorts company (5)
16. London Gatwick airport code (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 26

Crossword

Su Doku

N
um

be
r: 

03
9

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D

S03 TB 1310 2017 News 2 & Bulletins_Layout 1  11/10/2017  14:53  Page 11



Industry
Insight by...

As ANTOR celebrates its 65th anniversary at WTM, the association’s chair, Tracey
Poggio, offers a sneak preview of what members have planned at this year’s event...

ANTOR IS the second oldest travel trade association in
the UK, set up just two years after ABTA, and the
majority of its members exhibit at WTM. We have asked
them to share their news, hotel openings, increased air
capacity etc. to help agents and operators plan their
WTM visit. In the wake of the Monarch Airways’ demise,
on Monday 6 (2-3pm), join ANTOR’s panel discussion
on how destinations, airlines and airports can work
together to drive traffic to emerging and established
destinations - all are welcome to join the debate.

This year Austria is focusing on its ‘Winter
Unleashed’ products with a new easyJet Gatwick –
Klagenfurt connection from December 16, which takes
passengers straight to the Carinthian slopes.
Meanwhile, Tirol’s mountain action is so impressive
that even James Bond is returning; a unique cinematic
installation will be opening at the top of the
Gaislachkogl Mountain next to the ICE Q Restaurant
Sölden - an iconic location used in the 007 movie
SPECTRE as the Hoffler Klinik, and formed part of the
snow chase sequence. From winter 2018/19, a new 3-
S-ropeway will link the Spieljoch with the neighbouring
Hochzillertal domain, a breakthrough innovation in
Europe as peak-to-peak transport of such extent only
exists in Canada to date.

Gibraltar welcomes two new hotels: The
Intercontinental Hotels Group (IHG) is scheduled to
open a Holiday Inn Express Gibraltar in spring 2018.
The 120-room hotel will be located close to Gibraltar
International Airport at the entrance to the city.
Planning applications have been submitted for a 184-
room aparthotel on the Rock. Operated by Lester
Hotels it will be part of an international branded hotel
chain, set to open in 2019.The destination will also be
launching a new brand highlighting the role culture
has played in the development of its identity. Holland’s
30 partners and WTM visitors will enjoy an exciting new
stand to be opened by the ambassador of the
Netherlands, while NBTC Holland Marketing and
Amsterdam Airport Schiphol will discuss the benefits
of working together as part of the ANTOR panel.

France will have an unprecedented 49% more French

partners and the French zone will increase its surface by
50% for its 91 partners. Events for the trade include
golf-themed networking on Monday to promote the
first French Ryder Cup in 2018; Pierre & Vacances’
reception to launch its new accommodation product,
Village Nature; Amiens Tourist Office lunchtime
celebration of the new Sir John Monash memorial on
Tuesday; Fragonard fragrance samples next to the
Côte-d’Azur zone; and a bar in the Paris area to
celebrate France hosting the 2024 Olympic Games.

The Polish Tourist Office will be presenting new
medical, well-being and spa products.

Qatar Tourism Authority will be highlighting the
series of measures undertaken to facilitate visitor
access to the country. Nationals of 80 countries are
now eligible for a visa waiver and can enter Qatar
without requiring any prior visa arrangements. Eligible
travellers are issued with a multi-entry waiver free-of-
charge at the port of entry, upon presentation of a valid
passport with a minimum validity of six months and a
confirmed onward or return ticket. 

Tunisia will be celebrating its annual festivals and
the lifting of the FCO travel advice.

Tourism Malaysia will be unveiling its UK marketing
efforts for 2018, focusing on increasing awareness of
the natural and human assets across the country.
Agents can look out for sales blitzs planned in the UK
and Ireland in conjunction with airline partners and
marketing campaigns with UK tour operators. The
Sabah Tourism Board is also leading a rural tourism
initiative for product owners to engage, promote and
partner with tour operators.

Travellers between Kuala Lumpur and London can
expect to fly on Malaysia Airline’s new A350s, starting
in early 2018.

And finally, Four Seasons’ new 209-room property,
opening in early 2018 in Kuala Lumpur, will make up
part of a 65-storey mixed-use tower that will offer a total
of 242 residences and 27 serviced apartments plus a
five-floor luxury shopping complex. Artyzen Hospitality
Group’s third CitizenM Hotel in Asia will be its smallest
in the region with 198 rooms opening in Q2 2018.

bulletinbriefing
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TAUCK HAS opened bookings on several 2020
itineraries that give guests the chance to
experience the Passion Play, a dramatic re-
creation of Jesus Christ’s last days on Earth,
in the Bavarian town of Oberammergau. 
Once every ten years, as each new decade

begins, residents of Oberammergau come
together to perform the Passion Play, which
was first produced nearly four centuries ago
and has become a cultural highlight. The
performance is a major event in the town’s
calendar, with more than 2,000 locals
participating as actors, singers, costume-
makers, musicians and technicians.
In 2020, the operator will include the

Passion Play, or Passionsspiele as it is known
locally, on two of its European land tours and
two European river cruises. The land tours
that will include the performance will be the
Romantic Germany and The Ultimate Alps &
Dolomites, while the river cruises include The
Blue Danube and The Romantic Rhine. All
guests visiting Oberammergau with the
operator will receive premier seating in the
best available section of the Passion Play
theatre, private tours of must-see sights and
attractions in the area and other exclusive
cultural experiences. 
Those who do not want to miss out on the

opportunity can reserve space on their

preferred itinerary and departure date with a
deposit, and once the company has finalised
the hotel arrangements and pricing in 2019,
guests will have the option to cancel and
receive a full refund of their deposit, or
continue with their booking. 
According to the company, interest in

Oberammergau for 2020 is running ahead of
2000 and 2010, the past two occasions that the
river cruise company has included the Passion
Play in its itineraries, and officials in the
Bavarian town expect approximately 450,000
attendees to view the Passionsspiele in 2020. 
The deposit for land itineraries is £350 per

person and £650 for river cruises.
For further information see tauck.co.uk or call
0800-810 8020.

New 2018 additions
from Arena Rail

Holidays
ARENA RAIL Holidays,
formerly Diamond Rail, has
unveiled its new programme
for 2018, which will feature,
for the first time, two
itineraries combining
holidays by rail and river
cruises; more 'little trains'
tours on historic narrow
gauge and steam railways;
and an adventure through
Europe to North Africa,
alongside upgraded existing
itineraries through the
mountains, lakes and valleys
of Europe.
Steve Goodenough, the

company's managing
director, said: "We have
taken the opportunity to
review and revise the
itineraries and
accommodation offering to
ensure a consistently high
standard for clients. We have
responded to demand for
more 'little trains' options,
drawing on the popularity of
existing itineraries, as well
as introducing tours to a
wider range of destinations
that many people do not
otherwise consider visiting
by rail."
As an example of

itineraries, an eight-day
Heidelberg, Strasbourg &
Rhine Discovery itinerary
includes visits to several of
Germany's historic cities by
rail, before boarding the
MPS Lady Anne for a cruise
through the dramatic Rhine
Gorge. Departing in April,
June and August, the tour
leads in at £895 per person. 
Prices are based on two

adults sharing
accommodation in three-
and four-star hotels
throughout, including daily
breakfast; travel from
London St Pancras by
Eurostar; onward rail
connections; excursions and
the services of a tour
manager/director
throughout. 
For more information visit
arenatravel.com or call
01858-435644.

Saga adds new 11-night Russian cruise from £1,899
SAGA HAS introduced a new 11-night Gems of the Russian Capitals river cruise that
includes all excursions, starting with a tour of St Petersburg, which was built alongside
the River Neva by Peter the Great. 
A visit to the Hermitage State Museum is an early highlight where interconnecting

palaces contain more than three million works of art including masterpieces by
Rembrandt, Leonardo da Vinci and Michelangelo.
With four days in St Petersburg there is also time to join optional excursions to

opulent palaces and cathedrals topped with dazzling golden domes.
The cruise continues along the Svir River to Mandrogi, a fairy-tale traditional folk

village which features a museum dedicated to vodka.
The five-deck MS Rossia then sails on to Lake Onega where guests can visit Kizhi

Island’s open-air museum of restored 18th century wooden houses, windmills and
granaries, as well as the Church of Transfiguration which has 22 domes and was built
with a single nail!
Next is a call to the village of Goritsy and the Kirillo-Belozersky Monastery which has

intriguing links to 16th century Tsar, Ivan the Terrible.
A stroll through UNESCO-listed Yaroslavl, a historic city on the confluence of the

rivers Volga and Korotsl, is also on the itinerary, before a call to Uglich where a church
marks the spot where Ivan the Terrible’s son Tsarevich Dmitry was found dead under
mysterious circumstances. Guests can join a walking tour to hear the story of how this
event led to political unrest and famine known as the Time of Troubles.
Moscow awaits with a tour inside the walls of the Kremlin to view the Kremlin

Armoury, where priceless treasures of the Tsars are stored. A further included
excursion takes in the Lenin Mausoleum and St Basil’s Cathedral which graces Red
Square with its colourful domes.
Prices lead in at £1,899 departing on May 26, June 17, July 9 and 31, August 22 and

September 13, 2018 and include flights, transfers, all meals, a Captain’s dinner and
drinks reception, a cruise escort, entertainment and activities on four-star MS Rossia,
optional travel insurance and additional cancellation rights or a discount if passengers
have their own insurance.
For details call 0800-656 9919 or visit saga.co.uk/rivercruises

newsbulletin
Tauck now taking 2020 Oberammergau reservations 
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On weekends I like to...
Relax with friends and family. I also
enjoy teaching Aikido, a form of Be
‘Mummy’ watch my boys play rugby,
cook Sunday lunch, anything that
revolves around my family and
friends, that’s my perfect weekend. 

How do you relax?
I love to take my dog on really long
walks in Richmond Park – I also
LOVE gardening!

What's your favourite movie or TV
programme?
Nashville and Scandal – I save them
up and binge watch over a weekend! 

What is the strangest thing you have
ever eaten?
Sheep’s brain one New Year’s Eve in
Marrakesh – revolting. 

What's your most embarrassing
moment?
Trying to take a selfie with Usain Bolt
– I wouldn’t let him go!

What gives you the greatest
satisfaction? 
Taking my family to Jamaica for
amazing holidays – we’ve stayed in
all the Jewel Hotels and Hilton Rose
Hall – I’m hoping to take them to the
new Jewel Grande next summer. 

Which fictional character do you
most liken yourself to?
Sherlock Holmes – I wanted to be a
detective when I was younger! 

What skill would you like to master?
To make my Jerk Chicken taste
similar to Scotchie’s in Montego
Bay…heaven on earth!

What’s your favourite quote?
Once a year go someplace you’ve
never been before – Dalai Lama.

Who is your celebrity crush?
Sadly passed away but it would have
been John Thaw (Inspector Morse). 

Who would you most like to be
seated with on an aeroplane?
Prince Charles!

What do you love about the travel
industry?
Most definitely the people – I have
made friends for life in this industry, I
also get to travel to some beautiful
Caribbean islands - that’s kinda nice
too! 

Do you have any nicknames?
Suzy Q and Disco Suze.

If you could change one thing in the
industry what would it be?
That all tour operators have the
same net rates for the same hotels!

What's the best thing about
your job?
Most definitely the
travel – I’ve been so
fortunate to travel to
some amazing countries,
Jamaica is still my
favourite though!

What is your top 
travel tip?
Fly with a soft
cashmere eye mask. 

Where’s your next 
holiday to?
Skiing in Chamonix for Christmas. 

Where currently ranks highest on
your travel wish list?
An expedition cruise to the
Galapagos.

Anything else that you’d like people
to know about you?
I started my travel career stacking
brochures for Pickfords Travel –
there were days when I hated being
stuck in a dingy dark room looking at
all the amazing countries in the
brochures – you have to start
somewhere and you have to
experience the not so nice aspects
of the job, but if you work hard  -
those dark dingy days become a
distant memory! 

What's the best compliment you've
received? 
That I’m easy to talk to –
communication is key. 
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Suzy Trott
Commercial Director, AMG Ltd –

responsible for Jewel Resorts & Hilton
Rose Hall, Jamaica
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HOME TO an abundance of winding coastal paths, alpine peaks and rugged coves, the Balearic Islands
make for a prime hiking destination. The autumn months are an ideal time to enjoy the islands as
temperatures are in the early 20s and the destination offers quieter footpaths. As an example, hikers
looking for an adventurous holiday might like to embark on the GR 221 Ruta de Pedra en Sec in
Mallorca, a six-day hike across the Serra Tramuntana mountain range. The 162km trail follows the
Mallorcan coastline, offering a variety of landscapes, high mountains, panoramic views of the ocean
and overnight stops in rural fishing villages. The trail is well signposted and hiking refuges have been
installed across the length of the trek to enable multi-day hiking. Visit illesbalears.travel

FOR SUMMER 2018, Mark Warner is
introducing dinghy and windsurf foiling at
its Lakitira Beach Resort in Kos and
Levante Beach Resort in Rhodes.
Foiling is a new and exciting aspect to

dinghy sailing and windsurfing, where
riders who attain enough speed can activate
lift from hydrofoils attached to a dinghy’s
dagger board and rudder or windsurfing fin
pushing the dinghy hull or windsurf board
out of the water. The result of the
manoeuvre reduces drag and increases
speed over the water.
Included in the cost of the holiday, the

operator offers guests introduction and
refresher clinics during the week along with
a foiling theory session to help guests to
get a taster for the new sport.
For those keen to get on board and

progress, the operator will be running RYA

courses ‘Intro to Foiling’ which can be pre-
booked (from February 2018) before
departure or in resort. It costs
approximately 60 euros for three hours and
teaches launching and landing and
pumping and take off.
Holiday packages include chartered

flights, transfers, accommodation, half- and
full-board dining options, childcare for
children aged two-17 years (chargeable for
four months – two years), sailing and
windsurfing with tuition, SUP boarding and
kayaking, tennis, biking with guided tours
and fitness classes. 
As a lead in price, a week’s holiday at the

Lakitira Beach Resort in Kos, Greece on
May 2 is priced from £579 per adult and
£519 per child.
For further information call 03333-059795
or visit markwarner.co.uk

activity&adventure

G Adventures launches small-group sailings in Sri Lanka
A TRIPLING of demand for trips to Sri Lanka in the past year has led G Adventures to
launch a new programme of group sailing tours along the country’s southern coast,
becoming the first travel company to do so. 
The seven-day ‘Sri Lanka Sailing’ trip which travels from, and returns to, Mirissa begins

on February 2, 2018 and can be combined with the land-based ‘Pearl of the Indian Ocean’
itinerary in Sri Lanka to create a 14-day land and sea getaway.
Vince Donnelly, the adventure operator’s global sailing manager, said: “We’re thrilled to

be the first adventure company to explore Sri Lanka by sea. They say great things come in
small packages and Sri Lanka is a fantastic destination with plenty to see, do and taste.
“These sailing trips have a local chief experience officer (CEO), skipper, and cook

onboard, so travellers will also experience the local culture and flavours as they explore
the stunning Sri Lankan coastline.”
Highlights of the itinerary include visits to the fort city of Galle and Ussangoda National

Park (home to a variety of wildlife), and whilst onboard, travellers will be also able to spot
blue whales drawn to feed in the deep-sea trench just off the coast.
Prices for the seven-day Sri Lanka sailing start from £1,099 per person, while the 14-day

Sri Lanka and sea option leads in at £1,899 – both excluding flights.
For more information call 03442-722040 or visit gadventures.co.uk

Take watersports to the next level with Mark Warner 

Activity holidays on the
rise for Funway 

FUNWAY HOLIDAYS is
promoting its selection of
activity holidays and
highlighting AMResorts’
range of land and water
activities for adventure
enthusiasts. It comes
following strong demand
from holidaymakers looking
to participate in activities
such as horse-riding, scuba
diving, sailing, golf and
fishing whilst on holiday.
Malcolm Davies, product

destination manager for the
operator, said: “We have
seen a significant increase in
demand from customers
wanting more and more to
do on their week away in the
sun. There are many
reasons for this rise in
demand, but with the main
thing being people are so
busy at work and under so
much pressure that they
want to squeeze every 
ounce of excitement out of
their holiday.”
As an example, the

company is offering seven
nights at the all-inclusive
five-star Zoetry Agua Punta
Cana from £1,795 per
person including flights with
British Airways. The
package also includes a free
45-minute horseback ride
per person and travel is
based on two sharing,
departing on November 23. 
Visit funway4agents.co.uk
for more details.
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IT WAS adventure time for agents as Travel
Bulletin made its way to the County Hotel in

Newcastle and Manchester’s Hotel Football for
its Adventure & Activity Showcase events!
Bringing together an exciting collection of

operators and destinations to local agents, there
was the chance to learn and discover horizons

new, be wined and dined and win some 
great prize giveaways!

eventbulletinnewcastle

#TBSHOWCASES
FAM-TASTIC…Andrew Turner of Intrepid Travel presents prize
winner Anne Birkett from Dawson & Sanderson with a place on a
fam to Costa Rica and a £75 One For All shopping voucher.

TRAVEL TALK…From the left, Joel Rubenstein, Robert Dee and
Rahul Aggarwal from Travel the Unknown share their product
offering with Sharon Tiffin, Nicola Whiteman and Tracey Cook from
Horncastle Executive Travel.

ADVENTURE TIME…Tim Hardie from G Adventures presents
lucky winner Sharon Tiffin of Horncastle Executive Travel with a
£500 voucher to be put towards the adventure of her choice.

ANDORRA LEARNING…From the left, Philip Ross and Iain Bell from
Travel Bubble, along with Dianne Taylor and Anne King from Not
Just Travel, chat with Georgina Oakley from the Andorra Tourist
Office about the region’s exciting activities.

SWISS SUCCESS…From the left, Heidi Reisz from Switzerland Tourism
chats with Amy Hemmer and Sue Curtis of Dawson & Sanderson with
Nikki Plybus and Sharon Tait from Courtney Airsavers.

MARCONFORT MIX…Eva Rubio from Marconfort Hotels, part of Sandos
Hotels & Resorts, mingles with Donna Tweddle from Ponteland Travel
Bureau, Julie Heath from EDC Travel and Samantha Scrafton of
Dawson & Sanderson.

A TASTE OF JAPAN…Pictured learning more about the adventures
that can be had in Japan are, from the left, Irene Smith, Julia Devine
and Wendy Mcnair from Thomson, Whitley Bay from JTB Europe’s
Michael Stock and Clive Buckingham.
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Want to get in on the #TBSHOWCASES action? 
Join in the fun at our Escorted Tours showcase in Bournemouth on November 13 and
our Indian Ocean Showcase in York on November 20 and Cambridge on November 21.

Reserve your place now by emailing hannah.carter@travelbulletin.co.uk 

eventbulletinmanchester

OFF TO RAK…Joanne Wraxall from Howard’s Way Travel won two
nights hotel stay in Ras Al Khaimah presented by the tourism’s
board’s representative, Thomas Johnson.

BRILLIANT HAMPER…Steve Friend from Brilliant Travel was the
winner of Collette’s luxury hamper presented by the company’s
Amanda Elgie.

SLOVENIAN SMILES…Winning a box of wine from Slovenia and
collecting her voucher was Faye Blackburn from Chic Boutique Travel,
presented by Mladen Ljubisic head of the Slovenian Tourist Board.

HOLIDAY PRIZE… George Morris from Robinson Club presents
Susan Brogan from Co-Operative Travel with two free nights at
the ROBINSON Agadir in Morrocco.

PRESENTING LA PALMA… Kate McWilliams for La Palma Tourism
provides an insight into the destination’s adventure product.

ADVENTURE READY…Emily Taylor for Colorado Tourism presents
Bijaya Shrestha from Brightsun Travel with a bespoke Osprey
Daylite Backpack. 

MADEIRA BOUND…winning a three-night stay for two in Madeira and a
half-day canyoning experience was Gehad Philobbos from Mina World
Travel. Presenting the prize was Galo Resort’s Emma Olson Macedo
(right) and Roos Kuipers from Lokoloko Activities.

DANISH DELIGHTS…Hays Travel personal consultant Jenny
Harding collects her Danish gift bag prize from Visit Denmark’s
Johanne Rasmussen.
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Complimentary adventure tours at
Dreams Las Mareas Costa Rica
LOCATED IN Playa El Jobo on the Northern coast of
Guanacaste, the five-star Dreams Las Mareas Costa Rica
features an Unlimited-Luxury concept whereby guests stay
all-inclusive and each suite comes with a furnished balcony
or terrace with a hot tub in each room and pacific, mountain
or jungle views.
Surrounding the resort is a fisherman community and the

mountain range of Guanacaste, which offers guests a variety
of tours and excursions. With Amstar, guests can
experience first-hand the rainforests and scenery that Costa
Rica is famous for. The Mega Combo Tour includes zip-
lining, water-sliding and horse-riding on a full-day
adventure that combines a variety of activities as well as
some time in a natural hot spring. Alternatively, the
Nicaragua day tour will see guests hop over the border to
take in its lakes, volcanoes and colonial cities. 
The Nicaragua Tour or Mega Combo Tour are

complimentary for bookings of seven nights or more in any
Preferred Club room category, and the offer is available for
booking until October 31 for travel until November 30. 

Jet2holidays teams up with Dom
Pedro for Golf Open in Portugal
FOR HOLIDAYMAKERS looking to sharpen up their swing in the
sunshine, Jet2holidays is partnering up with Dom Pedro Hotels
& Golf Collection for one weekend only to host an open golf
tournament in the prestigious golf resort of Vilamoura.
Portugal’s Algarve region is renowned for offering some of

the best golf courses in Europe and the resort of Vilamoura is
one of the destination’s highly regarded golf hotspots, with six
golf courses within easy reach; notably the Vilamoura
Millennium, Victoria (home of the Portugal Masters), Pinhal
and Old Courses.
The recently refurbished four-star Dom Pedro Vilamoura

Resort will be home for golfers for the weekend as they
compete against like-minded enthusiasts on professional
courses. Guests can also enjoy the convenience of transfers to
and from golf courses, along with free use of the driving
ranges and access to two pools, a bar and three restaurants.
A three-night breakfast stay at the four-star resort for the

Dom Pedro Golf Open is priced from £529 per person based on
two sharing, departing from Stansted on February 8, 2018,
including 22kg baggage allowance and transfers.
The package also includes two rounds of golf - one at the

Pinhal Course and one at the Millennium Course – a £1 golf
carriage and a gala meal award ceremony on the final evening. 
Visit trade.jet2holidays.com for more details.
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FOLLOWING THIS year’s successful launch of the Jordan Trail,
Jordan will continue to raise awareness of its adventure tourism
product in 2018 by promoting alternative activities in lesser-
known areas. Travellers can go caving, canyoning and climbing in
the Wadi’s that feed in to the Dead Sea, go cycling across Jordan
or play a round of golf on the country’s first 18-hole championship
course in Aqaba. Jordan has also been confirmed as the host of
the ATTA AdventureNext Conference, due to be held in May 2018.

 

A Northern Lights adventure for
2018 from Cloudberry Journeys
CLOUDBERRY JOURNEYS has put together a new holiday to
Saariselka in the north of Finnish Lapland for 2018,
combining Northern Lights hunting with a selection of
activities for an action-packed winter holiday.
A selection of evening and night time activities are

available where holidaymakers can hunt for the Northern
Lights; from snowmobile sledge rides out into the
wilderness to snowshoe hikes beneath the stars, and
possibly the Aurora Borealis as well. 
The adventures continues throughout the day with husky

sledding, reindeer safaris, snowmobiling and cross-country
skiing. Saariselka also has a small ski resort for those who
fancy trying their hand at something new.
Available for three-, four- or seven-nights with direct

flights from Gatwick for departures in February 2018, the
flexible activity holiday is designed to offer a bespoke
adventure experience in Lapland with prices starting from
£698 per person.
Contact enquiries@cloudberryjourneys.co.uk for more
information or call 020-7199 6013.
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Woodward comes to

Hard Rock Riviera Maya 
A NEW Woodward action-
sports facility is to debut
at the Hard Rock Hotel
Riviera Maya.

It will allow guests to
participate in activities
such as skateboarding,
BMX, scooter, dance,
tumbling, parkour and
free running, in addition
to indoor dryland
snowboarding and skiing.
Programmes will be open
to all ages and will cater
to all skill levels.

To celebrate the
launch, the property has
put forward a ‘Grand
Opening Package’ which
offers up to two free
introductory sessions per
room for bookings made
until October 30 for travel
by December 22.  
For more information
visit hrhrivieramaya.com

EXPLORE HAS extended its family holiday programme for 2018 with new Lite trips in
Europe and a selection of adventures for families with older children.
Designed with intrepid families in mind, and perhaps serving as a taster for teenagers

considering a gap year trip, the Family Beyond journeys combine regional highlights with
lesser-known destinations and some surprises along the way. The six Family Beyond trips
launched for 2018 are Ecuador and the Gapalagos Adventure, Indonesia Highlights, Saigon to
Bangkok Explorer, Vietnam Encompassed, Namibia Adventure, and Okavango Adventure.
As an example, Indonesian Highlights showcases the islands of Flores, Komodo, Bali and

Lombok. Guests will venture past volcanoes and jungles, walk through rice paddy fields and
ancient tribal villages and spend three days on the waters off the Komodo archipelago in
search of the Komodo dragon. The adventure ends on the beaches of Lombok, with the
option to extend to the tropical Gili Islands. The trip starts from £2,499 per adult and £2,015
per child which includes nine nights’ hotel accommodation, two nights in simple village
house, two nights in boat accommodation, some meals and the services of a tour leader.
Alternatively, a new Lite French Alps Adventure will see families stay for seven nights at

the Chalet Hotel Rosset in the heart of Tignes-le-Lac. Guests can choose from activities
such as hiking on a glacier, white-water rafting on the Isere River, learning survival skills in
the Vanoise National Park, rafting and adventure rope park activities. Departures in July and
August 2018 lead in at £779 per adult or £725 per child including flights, accommodation,
most meals, transfers and a tour leader. 
For more information go to explore.co.uk or call 01252-884723.

Explore adds trips for teenagers to family programme 
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IT’S NOW not long to go until Valletta becomes theEuropean Capital of Culture for 2018. With preparations
nearing completion and a host of exciting activities

planned, Travel Bulletin sat down with Catherine Tabone,
the new executive director of the foundation for Maltese
culture and heritage, to find out why 2018 is the year clients
should travel to this unique Mediterranean destination.
The accolade for Capital of Culture was originally

awarded to Valletta in 2012 in recognition of its role in
driving cultural, social and economic regeneration across
the Maltese archipelago through collaboration and
exchange. Running with this all-encompassing theme,
celebrations and events have been planned to not just be
localised in the capital but to reach all across the islands.
This means that wherever holidaymakers might explore
they will have the chance to join in with what is promised to
be a yearlong ‘festa’ (party).     
Tabone said: “The most successful celebrations in Malta

are those organised for the village feasts, so we wanted to
take on that concept and make sure that our Capital of
Culture title is understood both by locals and foreigners as
an island-wide celebration.
“In this programme we have around 400 cultura  l

activities which will involve 1,000 artists and creative
practitioners and these events are not just taking place
inside Valletta but all over Malta. That’s because when the
bid was submitted to the European Union it was a collective
effort by all the local councils of Malta and they pitched
behind Valletta to create this bid. It’s a shared title, focusing
on Valletta as the actual icon, but it’s something that we
want to make sure reaches everybody.”
Counting both direct and indirect investment, a total of

45 million euros has been spent in preparation for the
Valletta 2018 programme with a number of key
developments at its core. Amongst these is its flagship
project - the opening of MUZA, Malta’s new museum of fine
art, in which the artworks exhibited will be collaboratively

chosen with the local community. Set in the Auberge
d’Italie, a historic building that was once the seat of the
Italian knights of the Order of St John, the opening sees a
cultural building returning to a cultural use, or as Tabone
puts it: “regeneration, restoration and innovation in one.”
Other infrastructural projects include the Valletta Design

Cluster and a new lease of life for Straight Street. A huge
investment has been seen in creating an artistic
programme for this street over the past five years, making
it now one of the most frequented streets in Valletta and a
popular place to enjoy a drink or meal and to take in some
entertainment with a calendar of open air events. 
With themes such as ‘Island Stories’, ‘ Future Baroque’

and ‘Voyages’ as the source for artistic inspiration, Valletta
2018 will officially launch on January 20, 2018, with the
city’s four main squares - Pjazza Tritoni, Pjazza San Gwann,
Pjazza Kastilja and Pjazza San Gorg – a backdrop to
cultural performances which will run throughout each day.
Tabone commented: “It’s a very inclusive and varied

programme, with all the art forms included and we want to
make it as accessible as possible. This means that it’s not
just something that can be viewed by professionals, but
something that also involves the community. We want to
make sure that people who may not have ever been
involved in theatre, dance or singing, can be given the
opportunity to actually become a part of the performance.”
“We want to build a legacy that goes far beyond 2018;

one of culture, appreciation and of people wanting to learn
more, to be curious, and thirsty for more information.
Culture is a product of the people, so whatever
holidaymakers come across in Valletta they will not find
anywhere else. Whoever wants to come to Valletta will find
something that is different, excellent, innovative, historical
(looking to the future as well), and something that’s
inclusive and accessible - you can’t get more personalised
and individual than that.”
To check out the full programme of events go to bit.ly/2hxJ7PH

Revel in Valletta 
As Malta celebrates becoming the European Capital of Culture for 2018, we find out
how holidaymakers can join in the ‘festa’! 
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THE IMMEDIATE autumn months
arguably make for a good time to visit
Malta, with Mediterranean temperatures
hovering around 18 degrees making for
comfortable sightseeing, and well before
the rush of crowds primed to visit
Valletta as it becomes the European
Capital of Culture for next year. 
The Corinthia Hotel St George’s Bay

has an eclectic range of free activities on
offer for guests on weekdays, designed to
enhance guests’ autumnal breaks away.
Every Monday between 16:00 and 22:00

in the lobby, guests can watch
silversmith and filigree artisan Gaetano
Saliba at work and create their own
filigree masterpiece to take home for a
small fee. On Tuesday mornings, couples
can learn how to massage their partner
at the hotel’s Apollo Spa; the
complimentary, 45-minute learning
experience highlights the basics of

massage on the back, neck and
shoulders and explains the importance of
aromatherapy oils. On Wednesday the
resort’s chef will show how to make
Hobs Biz-Zejt, a delicious Maltese snack
made from sourdough bread and rubbed
with tomato paste and drizzled with oil.
On Thursday afternoons guests can
embark on a energising Tower to Tower
walk, a two-hour ramble of discovery
through Pembroke’s rugged coastline, old
fortifications, towers and barracks dating
from the 17th century. Finally, every Friday
morning in the Apollo Day Spa guests can
experience a relaxing yoga class. 
Guests can capture their local

experiences by taking advantage of
another free service at the resort; hiring
the latest camera models and
accessories during their stay through
partner GoPro, along with the option to
purchase an 8GB SD card for 15 euros.

Jet2holidays highlights package break at Waterfront Hotel
WITH YEAR-round sun, cultural sites aplenty and delicious cuisine, Malta is reputedly fast
becoming a favourite European holiday destination amongst Jet2holidays’ customers. 
Starting from £439 per person – and secured with a £60 per person deposit – the company

is offering package breaks to the Waterfront Hotel in the cosmopolitan resort of Sliema.
Overlooking the harbour and positioned on the Sliema promenade, guests can enjoy

some retail therapy, followed by a cocktail of two with bars, restaurants and shops a
stone’s throw away. Following a refurbishment in 2017, the rooms have been designed to
be more comfortable and stylish, and the lobby bar has also been modernised. In terms of
the hotel’s food offering, the restaurant’s extensive menu combined with views of the
harbour make it a good place to watch the sunset over the water.
The price is for a seven-night stay at the four-star hotel on a bed-and-breakfast basis,

and is based on two sharing, departing on February 15, 2018 from Manchester and
including 22kg baggage allowance and transfers.
Go to trade.jet2holidays.com for more information.
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Corinthia St George’s Bay offers local experiences

SuperBreak adds new
Malta Hotels

SUPERBREAK HAS added
six new hotels in Malta to
its portfolio, bringing the
total now featured on the
island to 25.
Located in a variety of

resorts, the hotels are in
the three-, four- and five-
star bracket and offer
some new options for
agents to promote. A range
of board basis’ are also
available, including a new
all-inclusive option in
Qawra. For a full package,
flights and excursions can
be added and all are fully
commissionable.
As an example of prices

at the new hotels, stays
based in early December
start from £45 per person
for three nights’ room-only
at the three-star Pergola
Hotel & Spa in Mellieha or
£56 for three nights at the
four-star Solana Hotel; in
Qawra, £73 for three
nights’ breakfast stay at the
three-star Qawra Palace,
£90 at the four-star
Seashells Resort at
Suncrest Qawra or £210
per person for four nights’
all-inclusive stay at the
four-star San Antonio Hotel
& Spa.
Meanwhile, at the five-

star Radisson Blu Resort in
St Julian’s guests can stay
from £157 per person for
three nights’ breakfast
accommodation.
For more information visit
superbreak.com/agents or
call 01904-436000.

FOLLOWING A large-scale renovation, The Phoenicia Malta has officially re-opened with highlights
including a new café complete with an outdoor terrace and a PUREGRAY Health Club and Spa, which
will be unveiled in late 2017. Part of the CampbellGray Hotels’ portfolio, the relaunch heralds a new
era for the grand hotel located in Floriana, just outside of Valletta. Queen Elizabeth II stayed regularly
in Malta between November 1949 and May 1951, and spent both Christmases in the country during
which time she visited The Phoenicia to attend the tea dances held in the Ballroom. Great effort has
been taken to maintain many of the original features of the hotel during the refurbishment, such as
the sprung-loaded dance floor in the ballroom, much loved by the Queen, which has been kept intact.
Rates start from 250 euros per room, per night including breakfast. Visit phoeniciamalta.com
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Air Malta to relaunch Manchester route in 2018
STARTING FROMMay 1, 2018, Air Malta will be reintroducing
flights from Manchester to Malta on a weekly basis throughout
the summer until October 16.
Following the discontinuation of the route at the start of

summer 2017, the decision has now been reversed, in line with
Air Malta’s growth strategy. The Tuesday flight will depart
Malta at 07:30 and arrive into Manchester at 10:05. It will then
depart Manchester at 10:55, landing in Malta at 15:15.
Peter Vella, UK & Ireland director for the Malta Tourism

Authority, said: “Capitalising on Malta’s increasing popularity,
we’re looking forward to welcoming this flight back to
Manchester, offering genuine Maltese hospitality from the
moment of take-off.”
The new route will join the airline’s existing summer UK

routes, including Heathrow Terminal 4 (double daily and three
times daily on a Friday), Gatwick South Terminal (daily),
Birmingham and Bristol (weekly).
The airline recently announced that its fleet would gain a

ninth aircraft by next summer, giving the airline the flexibility
to expand routes and increase frequency to its most popular
destinations.

Simply Luxury by T2 adds four-star
Marina Hotel Corinthia
SIMPLY LUXURY by Travel 2 has added the four-star
Marina Hotel Corinthia Beach Resort to its Malta offering
which is located in St George’s Bay. The resort is a short
stroll from the cosmopolitan area of St Julian’s and all
rooms and suites in the hotel feature sea views.
Lauren Ross, the operator’s product and commercial

manager for Europe, said: “Malta is a great year-round
destination. During summer the beaches are beautiful
and perfect for a day of fun including snorkelling in the
clear blue sea. I would recommend visiting the
Mediterranean Marine Park and Splash Fun Waterpark
which is a great day out for the whole family. In spring, I
would recommend keen walkers visit Gozo which has a
number of cycling and walking trails.”
Go to travel2.com or call 0800-022 4182 for more details.

THE MALTA Tourism Authority has relaunched its online
training website so that UK and Ireland travel agents can learn
more about the Mediterranean archipelago. 
Consisting of the latest news, selling tips, practical advice on

travel to Malta, information on the capital of Valletta and other
reasons to visit, the online course aims to provide agents with
an in-depth knowledge of the destination, assisting them to
easily answer customer enquiries and drive sales.
As an extra incentive, every six months all agents that

complete the five-module course will be entered into a
competition to win a three-night break for two to Malta. Agents
will also be entered into a monthly draw to win an iTunes
voucher worth £50. 
The tourism authority has also launched a new consumer

website, which includes an offers page featuring weekly
Maltese holiday deals from airlines and tour operators who
have partner agreements with the tourist board. The deals site
is intended to give agents visibility of the best deals available to
book for their clients. 
Peter Vella, director UK and Ireland for the Malta Tourism

Authority, said:  “Our travel agent partners are extremely
valuable to Malta as a destination and we want to make sure
they have the necessary tools at their disposal. Malta has seen
the largest increase in tourism numbers from the UK than
from any other country. We saw an additional 28,588 UK
visitors in 2016 compared with 2015, and we could not achieve
such fantastic results without the support of the travel trade.”
Visit learnmalta.org or go to maltauk.com for more
information.

Malta invests in online agent resources
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Canada Calling

JAYNE WHITE, product manager at Titan Travel, 
reveals the top experiences clients can enjoy in Canada…

AS CANADA celebrates its
150th anniversary this
year, Titan has been

celebrating an increase in
demand for escorted holidays to
this beautiful and diverse country. 
Increased demand from both

the UK and emerging markets
however means increases in hotel
rates, so you can expect to see

higher prices in 2018. My top tip is to ensure your customers
know everything that is included in their chosen tour.

There is nowhere quite like Canada and to demonstrate
why, I have compiled this countdown of unforgettable
travel experiences (in no particular order!) to enjoy in
2018. Together they paint the picture of a destination
unmatched in natural, scenic diversity, and one close to
the top of many travel wish lists - so why not make 2018
the year that your clients enjoy that dream holiday to
captivating Canada?

Whale-watching 
Whale-watching has become one of the quintessential
Canadian experiences. Travellers can observe these
majestic marine mammals from nimble Zodiac motor
dinghies, larger cruise vessels or kayaks. On the west
coast, the main destinations are in British Columbia, with
most whale-watching tour operators to be found on
Vancouver Island. The best time to go is between April and
October, when visitors can see orcas, grey whales, minkes
and humpbacks, but sightings are reported year-round.
Depending on exact location, on the east coast whale
species including fin, minke, humpback and beluga. 

Lake Louise 
Located in Alberta’s Banff National Park, this 1.5-mile long,
300ft deep lake is quite literally a shining example of
Canada’s breathtaking natural beauty. It is most renowned
for its sparking emerald colour, derived from the rock flour
in the melt-water flowing in from nearby glaciers. Just
perfect for travellers seeking an idyllic alpine experience,
the lake is a protected mountain destination offering world-
class hotels, luxury lodges and numerous dining options.
During summer, the lake is ideal for boating, with a launch
and rental facility located on the north eastern shore, while
in winter it is transformed into one of the most scenic ice-
skating rinks on earth. 

Columbia Icefield Adventure
No adventure to Jasper National Park would be complete
without a trip on a unique Ice Explorer on the surface of the
Athabasca Glacier. The vehicle’s expert driver/guide shares a
wealth of enthralling information about glaciers, icefields and
the environment. There is also a chance that you will be able to
step off and stand on the ‘icy giant’ and maybe even sample a
drink of fresh glacial water.

Inside Passage Cruise
Hewn by mighty glaciers millions of years ago, the fjords of
Canada’s Inside Passage present a captivating setting for a
cruise. Ever since the passenger steamers of the Yukon gold
rush, cruise guests have appreciated the scale and splendour
of the British Columbian coastal landscape, with its rainforests,
beaches, waterfalls and mountains. More than 25,000 miles of
rugged coastline lie within Canada’s Inside Passage, joining up
with Alaska’s 15,000 miles of inside waters and linking the
cities of Victoria, Vancouver, Nanaimo and Prince Rupert en
route. Cruising the Inside Passage allows travellers to enjoy
such varied sights as fishing trawlers heading back to harbour
with their catch, historic lighthouses on dramatic rocky shores
and aboriginal longhouses displaying proud totems.

Calgary Stampede
Calgary is an adventurer’s playground which blends its frontier
roots with 21st century urban sophistication, and the Stampede
is a perfect reflection of this identity. Attendees enjoy
entertainment as diverse as bull-riding, barrel racing and
gunfight re-enactments, but the electrifying chuckwagon races
live longest in the memory - a test of skill and endurance like
no other. The festival concludes in truly spectacular style with
an outdoor stage show featuring some of country music’s
biggest stars and myriad dancers and musicians, before a
magnificent fireworks display lights up the night sky. 

Fall colours
Much of the Canadian countryside is covered with dense
deciduous forests and, every year for a month or two from the
end of summer, the foliage undergoes a stunning
transformation from deep green to glowing oranges, reds and
golds. This riot of awe-inspiring colour  happens on such an
enormous scale, across Ontario, Quebec and the eastern
maritime provinces, and indeed in Banff and Jasper National
Parks in the heart of the Rockies, more  than matching the
better known fall colours of New England, that it has come to
occupy a spot on many a traveller’s ‘must-see’ list. 

Canada Calling
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CANADA’S CAPITAL of Ottawa is currently delivering a
programme of unique events and celebrations to mark
the country’s 150th birthday and for UK holidaymakers
travelling there this autumn and winter, there are a host
of experiences on offer. 

‘Ottawa Welcomes the World’ is a one-off series of
day festivals celebrating the culture and heritage of
dozens of participating countries. With the capital home
to more than 120 embassies and high commissions, a
number of country themed events at the city’s Aberdeen
Pavilion and Horticulture Building - both located in
Lansdowne just south of the downtown – will be held
until the end of the year. Barbados, India, China and
Japan are amongst those due to hold celebrations later
this year, with each event showcasing national culture
through music, food, cinema, dance and more. 

Holidaymakers can also discover one of the region’s
most important landmarks and immerse themselves in
a colourful lights display at the Chaudière Falls, taking
place until November 5. Ten minutes from downtown
Ottawa, the spectacle (called the ‘Magnificence of
Chaudière Falls’) has been designed as a tribute to the
First Nations people and will be co-produced by the
Ottawa 2017 Bureau and Canadian production company,
Moment Factory, in collaboration with the local Métis
and Inuit communities. Accompanied by music, the
experience is designed to evoke the culture of
Indigenous people and in particular the Algonquin
heritage of the region.

An ice hockey game always proves a popular winter
trip experience and in the capital city that means
supporting the Ottawa Senators. December 16 will see
the Senators take on the Montreal Canadiens in the
Scotiabank NHL100 Classic at TD Place at Lansdowne.
There will be an electric atmosphere at the outdoor
game, which will mark the 100th anniversary of the
National Hockey League (NHL), and the 25th anniversary
of the modern Ottawa Senators NHL team. 
Visit ottawatourism.ca for more details.

canada

WITH ITS broad valleys, mountain peaks and crystal-clear rivers,
more than 80% of the Yukon landmass is wilderness so it comes as
small surprise that spotting wildlife is a key visitor highlight. More
than a quarter of Canada's grizzly bears live here, making it one of the
best places to see one, with sightings of both grizzly and black bears
from the side of the road, while hiking and paddling, or even from the
air quite common. One of the more unique bear viewing opportunities
takes place at Bear Cave Mountain. Found near the Arctic Circle,
thermal springs produce a turbulent effect in the river water,
preventing it from freezing and creating the perfect habitat for salmon
perfect for attracting grizzly bears. Long after the snow starts falling,
grizzlies congregate here to feast, which has earned them the
moniker ‘Ice Bears’ due to water that freezes in their long winter fur.
With only a handful of guests permitted at any one time, the
experience makes for some great photographic opportunities, and
more details regarding holidays to Bear Cave Mountain Adventure
Camp can be found at abercrombiekent.co.uk

Inspiring Canada content 
campaigns go live 

DESTINATION CANADA and its industry partners - Nova Scotia
Tourism, Ontario Tourism Marketing Partnership, Toronto
Tourism, Manitoba Tourism, Travel Alberta, Destination British
Columbia and Westjet – have launched their digital content
campaigns in the UK.
The digital first campaigns will run into early 2018 and focus

on content themes of ‘Journey’, ‘Cities’, and ‘Culinary’. 
Fred Sirieix, star of TV series First Dates, had his very own

first date with Canada this summer, discovering cosmopolitan
Toronto before heading on a road trip to Muskoka and
Algonquin Park. John Quilter, ‘food busker’ returned to Canada
and tasted his way around Nova Scotia and cooked up a feast at
Peggy’s Cove, whilst micro adventurer, Alistair Humphries
from National  Geographic, also explored Nova Scotia and
contributed to National Geographic’s roster of influencers who
travelled coast to coast. The campaigns focus on video-rich
storytelling to bring the Canada story to UK consumers in
exciting and enticing formats while driving quality leads to
trade partners. 
Destination Canada will also continue to expand on its

efforts to drive business forward by also partnering with key
trade accounts such as Trailfinders, Flight Centre and Saga
throughout the autumn period, to grow awareness of the
destination’s year-round offerings and promote early bookings
in 2018. It will also be trying to push winter Toronto and
Montreal City breaks with an autumn campaign with British
Airways Holidays. 

Travel 2 launches new brochure with
Apple Watch incentive for agents
TRAVEL 2 HAS seen a marked growth across its
programme to North America, including a 38% year-on-
year revenue increase and 25% rise in room nights to
Canada. In response to demand, the operator has added
43 new hotels with a minimum four-star rating and 17
new attractions to its 2017/18 USA & Canada brochure.

The operator has also seen its Rocky Mountaineer
tour product revenue climb up 59% and passenger
numbers up 61%. To further capitalise on the area’s
popularity, the company has introduced ten new tours,
including a seven-day Western Canada Rocky Mountains
option, an 11-day Western Highlights trip and an 18-day
East to West Explorer by Rail tour.

As an extra incentive for agents to welcome the
brochure, the trade-only specialist is offering agents the
chance to win an Apple Watch. To enter, agents need to
make a qualifying booking to a destination from the new
brochure before October 22. The booking must include
return flights and a minimum of three nights’ ground
arrangements to qualify.
Visit travel2.com for more details.

Autumn in Canada’s capital of culture
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We asked our staff the following question this week:

Do you have any strange phobias?

Crossword:
Across: 1. BLAKES, 3. STAR, 7. ALCUDIA, 9. ROME, 10. LOME, 12. URDU, 14. BATH, 17. GLYFADA, 18. RENO, 19. UNITED. 
Down: 1. BLADE RUNNER, 2. ACCOR, 4. TOKYO, 5. RHODE ISLAND, 6. JAL, 8. DIME, 11. GARY, 13. DEVON, 15. HYATT,
16. LGW. 

Highlighted Word: SCOTLAND

Where Am I?: St. Florian's Gate, Krakow, Poland.

puzzlesolutions020 7834 6661

THE WORLD famous lighthouse at Peggy’s Cove in the Canadian Province of Nova
Scotia recently benefitted from a volunteer project which saw the historic structure
receive a facelift and its first fresh coat of paint since 2012. Situated on a granite
outcrop at Peggy’s Point, the operational lighthouse is less than an hour’s drive
south of Halifax, welcomes some 600,000 visitors each year and is one of the most
photographed buildings in Canada. With more than 8,000 miles of coastline, Nova
Scotia has a rich maritime history and is home to more than 150 historic lighthouses
- from Cape Forchu to Louisbourg - many of which are open to the public and make
for an ideal stop-off location when on a road trip. Visit novascotia.com 
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