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RESEARCH FOR ABTA conducted by YouGov shows that
one in four Brits said they book a holiday early to enjoy
having more time to look forward to their trip. Other
popular reasons for booking early include increased
choice (28%) and being able to explore the activities they
want to do (28%).
Victoria Bacon, ABTA’s director of brand and business

development, said: “Many people take great enjoyment out
of looking forward to their well-earned break. While the

holiday itself is clearly the best part about the whole
experience, the excitement of anticipation– from planning
what to see and do – can be incredibly exciting.”
ABTA is encouraging travellers to make the most of the

early booking season and has produced tips and advice,
including knowing how to spot a package holiday, which
gives the greatest level of protection, and taking out
travel insurance straight away to ensure they are covered
from the day they book.
The most common reason (41%) for booking early is

because people feel they get a better deal on their holiday.
January and February is typically the travel industry’s sales
period with many deals, offers and free child places
available, which can affect the overall price of the holiday,
saving people hundreds of pounds.
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ABTA report identifies ‘excitement of anticipation’ reason behind early bookings

This week

SUPER BREAK took eight agents from the south-west on a trip to Akureyri in North Iceland to experience the operator’s exclusive
winter charter breaks. Flying direct from Exeter Airport, highlights of the trip included whale watching, seeing the Northern Lights,
visiting the boiling mud pools of Namafjall and a trip to Icleand’s first beer spa. 

WHALE OF A TIME...
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BIG SAVINGS: Premier Holidays has unveiled its biggest turn-of-year campaign ever, offering savings
of up to £1,180 per couple to some of its most popular destinations. 

FLY, EAGLES, FLY: Last October the Philadelphia Eagles’ sealed a win against the Jacksonville Jaguars
at London’s Wembley Staduim and now NFL fans keen to head to the winning team’s home of
Philadelphia can enjoy an ‘Eagle-Eyed’ tour of one of the most passionate sporting cities in the USA.

Get ready for a getaway – and look out for winning
teddy bears – with Newmarket Holidays new brochure

Stop Right Now: CMV
offers agents a 

chance to win Spice
Girls tickets

AGENTS WHO ‘wannabe’
in a chance of winning
tickets to see the Spice
Girls at Wembley Stadium
on June 14 can enter by
booking a CMV cruise
between January 1 and
February 28. 
The winners will be

announced on March 1 on
the CMV Trade Facebook
page – Cruise & Maritime
Voyages Trade Team and
on the Trade Partners
section of the CMV
website. All entries need
to include a name, ABTA
number and booking
reference sent to
competitions@cruiseandm
aritime.com
Lisa Jacobs, head of

trade sales for the cruise
line, said: “Stop Right
Now and Thank you very
much for all the hard
work you do for CMV. To
reward our agents CMV
are spicing things up in
2019 with this fabulous
competition. If you’re a
wannabe, all you have to
do is book a CMV cruise
between January 1 and
February 28 to be eligible
to enter for a chance to
win tickets to the Spice
Girls at Wembley Stadium
in London on June 14.”
The company offers

sailing from 15 UK and
Irish ports with a range of
itineraries including the
Norwegian Fjords, Baltic
Cities & Russia, Iceland,
the Canary Islands &
Madeira, Iberian
Highlights & Morocco, the
River Seine, British Isles
cruises, Land of the
Northern Lights, Artic
Greenland and North
Cape & Spitzbergen.
Fares for a UK tour are
available from £699 per
person for a ten-night
British Isles Discovery
cruise, which sets sail
from London Tilbury April
3 on board Magellan. 

NEWMARKET HOLIDAYS has launched its
latest brochure, featuring the company’s
biggest-ever range of air-inclusive escorted
tours and resort-based stays. 
The launch coincides with an early booking

incentive for all new bookings taken in
January. Clients will be able to choose
between a case of wine, a ‘Prosecco Hamper’
or a £50 credit added to a Revolut cash card.
To celebrate the release of Newmarket’s

2018-20 Holidays & Tours Collection, the
Travel Agency team have placed 50 Gold
‘Nuggets’ – an image of Newmarket’s
teddy bear wearing a winner’s crown – into
the brochure packs that will be arriving
with agents in early January. Agents who
are lucky enough to unwrap a picture of
Newmarket’s teddy bear and brand
ambassador will be in line to win one of
several exciting prizes, which include a
short haul gourmet break in Northern Italy
for two (one available), a place on
Newmarket’s next A-ROSA River Cruise
Fam Trip (one available), a Samsung

Galaxy Tablet (one available) or a £20
Love2Shop Voucher (47 available).  
To redeem their prize, agents must post a

picture of themselves with the winning
Nugget to Nic Newmarket on Facebook and
quote their winning code by January 31. 
The ‘Golden Nugget’ campaign is a new

take on the popular ‘Golden & Platnium
Coin’ treasure hunts from the last couple of
years. The operator’s agency sales head,
Richard Forde, said: “Travel Agency sales
are more important than ever to
Newmarket, and Nic Newmarket and his
side-kick Nugget are a key part of our
team! We’re hoping that the hunt for
Nugget will encourage agents to read all
about the latest additions to the award-
winning Newmarket programme. We’ve
several new and exciting tours, including a
Northern Lights adventure, a stay in a
Marrakesh riad, a classic safari through
Tanzania’s Serengeti and ‘Northern Circuit’,
and a delicious-sounding Tuscan Food &
Wines gourmet tour.”
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EUROSTAR HAS now put tickets on sale for its
third daily service direct from London to
Rotterdam and Amsterdam.

The third service, which starts on June 11,
comes in direct response to customer
demand following the popularity of the high-
speed rail service’s new route to the
Netherlands which launched in April last year.

The increased frequency will provide
travellers with more travel options, making it
easier for passengers to choose the
environmental benefits of high-speed rail over
flying. A Eurostar journey from London to
Amsterdam results in 80% less carbon per
passenger than a flight, and the third service
will bring the company’s capacity on the route

to the equivalent of 12 flights per day.
Mike Cooper, the company’s chief executive,

said: “Our new route to the Netherlands has
been met with strong demand from our
customers, who increasingly value the ease,
comfort and seamless experience of high-
speed rail. A third train each day will boost
capacity whilst offering more choice and
flexibility to travellers connecting between
these European cities.”

Competitive fares will continue to start at
£35 one way, with journey times from three
hours 13 minutes to Rotterdam and three
hours and 52 minutes to Amsterdam.
For more information visit www.eurostar.com
or call 03432-186186.

Norwegian reports
record year-end 

NORWEGIAN HAS
announced that in 2018,
the flight operator hit its
highest ever passenger
figures in a single year
with more than 37 
million passengers .
The launch of 35 new

routes, the delivery of 25
new aircraft and a rise in
intercontinental traffic
contributed to the 
growth and a stronger
global footprint. 
The company carried

37.34 million passengers
in 2018, an increase of
13% compared to the
previous year. Norwegian
CEO Bjørn Kjos said: “We
have adjusted and
optimised our route
portfolio and the capacity
going forward. We have
also made seasonal
adjustments for the winter.” 

Eurostar steps-up services to Amsterdam

CLIA announces ‘Next Generation’ conference theme for 2019
CLIA UK & Ireland has announced that the theme for its flagship three-day 2019
Conference, taking place in Southampton from May 15 – 17, will be ‘Next Generation’.

Andy Harmer, the association's director, said: “The theme ‘Next Generation’ allows us to
look ahead at how cruise holidays will change in the future in terms of the experiences on
offer and the guests they will appeal to. There is a huge amount of investment within the
cruise industry, not only on new ships but also in technological innovations. Through this
theme we will be looking at how this investment will affect the ‘next generation’ of cruise
holiday, from river and ocean to luxury and expedition.”
Visit www.cruisexperts.org to find out more.
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Grecotel Rhodes rebrands for 2019 
FOR 2019, Grecotel’s All-In Resort on the island of Rhodes
is welcoming guests to its remodelled property and
introducing Grecotel Lux Me Rhodes. 

The resort is set 15km from Rhodes Airport, near one of
the best-preserved medieval towns in Europe and a Blue
Flag beach. The property is also surrounded by palm trees. 

The hotel’s new guest portal provides travellers with useful
information during their stay, where they can discover the
wellness activities on offer, an online reservation system if
they wish to book at one of the á la carte restaurants and
explore benefits, offers and other handy tips. 
For more information visit rhodos.grecotel.com 

travelbulletin.co.uk

newsbulletin

Winter escape: Enjoy an Icelandic
adventure with Super Break 
SUPER BREAK has announced an expanded programme of
getaways to North Iceland from 16 UK airports, which will
run until March 15. 

The short-break specialist is offering holidaymakers
from the UK the opportunity to discover this part of the
world and go genuinely off the beaten track with three- or
four-night Arctic experiences. 

The new break includes an option allowing holidaymakers
to combine five-star accommodation with delicious cuisine
that includes brewery tours, tastings and a visit to a local farm
to try fresh dishes, all combining for an indulgent escape.

Holidaymakers can also choose from a variety activities
from a wilderness escape that will bring them closer to
nature through to visits to the Myvatan Nature Baths and
Sigurgeirs Bird Museum.

For customers who prefer to explore northern Iceland
at their own pace, Super Break's 'Freedom of North
Iceland' break will allow them to do just this. The deal is
available with car hire, including unlimited mileage.

Chris Hagan from the company said: "We're thrilled to
announce our expanded programme of getaways so that
more people than ever before can experience the
magical destination. 

“Akureyri is an amazing destination and we take pride
in offering the very best bucket list activities for
holidaymakers across the UK to experience on this trip of
a lifetime." 

Inghams reaches new peaks with launch of
Mountain Heights magazine

INGHAMS IS celebrating 85 years of operating ski holidays
with the launch of its new programme for Winter 19/20. 
The company has published a Mountain Heights

magazine to mark the launch, following the success of
last year’s New Heights magazine for Winter 18/19. 
The 51-page publication offers inspiring and

informative content, including a range of early booking
offers, including big group savings, introductions to the
top resorts, useful tips and insight and interviews with
some of Great Britain’s leading talents. For the Winter
19/20 ski season offers include: £50 off per couple, 
two-for-one ski/board and boot hire when a customer
pre-books their lift pass and no single supplement 
for solo skiers in selected hotels. 
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Agents can tuck into a Bedsonline commission bonanza
UNTIL JANUARY 17. agents can receive an extra 3% commission on all accommodation
sales worldwide made via Bedsonline. The offer is available until the closing date for
reservations made to any destination and for any booking period. This is available to all
travel agents who work with Bedsonline solely on a commissionable basis.

This follows news announced in September last year that Bedsonline’s sister
companies, TravelCube, TravelBound and GTA’s retail brand would all become part of the
Bedsonline platform and brand, with customer migration now well underway.

“For the first time in Bedsonline’s history we are temporarily adding three percentage
points to the commission received from each hotel booking made through our platform for
any destination and any travel window. No strings attached,” said Alistair Rodger, retail
travel agents director. “This means that, until January 17, all travel agent customers
worldwide that work with Bedsonline solely on a commissionable basis –of which there are
an enormous amount – will have the opportunity to increase their profits significantly,
while benefiting from our global portfolio of more than 170,000 hotels, 18,000 activities and
24,000 transfer routes.”
For more information and to make bookings, go to www.bedsonline.com

newsbulletin

INSIDE INFORMATION... For the first time, SeaWorld Orlando is offering visitors the chance to see
behind the scenes of some of their animal care areas, including the rescue centre. fish house, sea lion
and otter housing, beluga and seal housing, animal ambassador hamlet and the manta aquarium. 

Set sail and save on
European river

cruises in January
AGENTS CAN offer their
clients discounts of 10% on
all CroisiEurope cruises
which depart before May
31, 2019.
The offer is valid on all

Croisi Europe itineraries,
which include river cruises
on the Seine, Loire, Rhone,
Garonne and Dordogne, Po,
Douro, Guadalquivir and
Guadiana, Elbe, Rhine and
its tributaries, Main, Danube
and Sava waterways.
For reservations and more
information about the
itineraries, call 020 8328
1281 or log on to
www.croisieurope.co.uk.

Cyprus holidays: Plan it
with Planet 

COINCIDING WITH the
appointment of Savvas
Perdios as the first Deputy
Minister of Tourism for
Cyprus, Planet Holidays is
promoting its biggest-ever
lifestyle brochure, featuring
several new hotels in Cyprus.
The new hotels include

four-star properties, such as
the Blue Ivy & Suites and St
Elias Resport, both in
Protaras, For families, the
company recommends the
newly opened Thalassines
Beach Villas, in Ayia Thekla,
a quiet area near the more
lively Ayia Napa, featuring 12
villas with private pools.
Opening in May this year,

the four-star-plus Louis Ivi
Mare is located 12km from
Paphos Airport, directly on
the beach at Kato. Rooms are
offered on a half-board basis.
Refurbished hotels include

the five-star Parklane
(formerly Le Meridien), the
five-star Columbia Beach
resort in Pissouri Bay, and
the popular four-star Palm
Beach Hotel & Bungalows
near Larnaka. 
For more information, go to
www.planet-holidays.co.uk

SHEARINGS HOLIDAYS is offering a raft of
new itineraries, including its biggest range of
air holidays to date and 11 new coach trips.
There are 21 new stand-alone destinations in
the ‘Go By Air’ tours, including Bulgaria,
Russia, Madeira, the Baltic Capitals, Cyprus,
Scandinavia, Morocco and Iceland.

The ‘Go By Air’ itineraries are divided into
two categories – ‘Tour & Explore’ for
traditional escorted holidays; and ‘Stay &
Discover’ in which customers will stay at one
hotel and take a number of excursions,
which are included in the price.

To ensure agents can easily recognise
which style each ‘Go By Air’ itinerary is, a
new logo for each has been created and is
featured alongside each relevant tour. To
assist agents further, the agent toolkit will
be updated at www.shearings.com/toolkit

with new posters, images, window cards and
digital copies of the brochure.

Jane Atkins, managing director at
Shearings Holidays said: “Our new ‘Go By
Air’ tours are a really important development
for us and thanks to our new Travelink
reservations system, they are all bookable
online. Flight inclusive touring is a natural
extension for an operator like us that has its
history firmly embedded in touring and these
new tours simply allow us to offer our
customers an extra layer of choice.”

In regard to the 11 new coach itineraries,
these include Authentic Bulgaria (a ‘Tour &
Explore’ itinerary); Cyprus Delights (a ‘Stay &
Discover’ holiday based in Cyprus with a
choice of three hotels); and Little Trains of
the Dolomites, a coach tour taking in
landscapes, villages and castles.

European itineraries a-go-go with Shearings’ new brochure
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LUXURY TRAVEL agency Rich Vein
Travel conducted an analysis of
celebrity honeymoon destinations and
found that Mexico came out on top,
with stars including Gwyneth Paltrow
and Chris Martin, Khloe Kardashian
and Lamar Odom and Hilary Duff and
Mike Comrie all honeymooning south
of the US border.

In second place was French
Polynesia, with celebrities such as
Alyssa Milano, Margot Robbie and
Pippa Middleton all chilling out there
after their nuptials. 

Rounding out the top five were the
Maldives, Italy and the USA. Within
the USA, popular celebrity
honeymoon destinations included
Arizona, Big Sur, California and the
ever-popular Hawaii.

Company spokesperson Anthony

Charles said: “Looking back over the
past two decades has shown that the
dream destinations at the start of the
millennium still remain as popular as
ever. The biggest change over time is
the standard of the resorts, the

facilities, and the privacy afforded. For
celebrities, privacy is key and that’s
what a lot of these luxury resorts and
destinations all have in common.
Remote, secure and often quite
inaccessible they are highly desirable.”

Studley Castle fortifies Warner
Leisure Hotels’ 2019 brochure
WARWICKSHIRE’S STUDLEY Castle is the latest addition to
Warner Leisure Hotels’ portfolio of historic hotels, featuring
in its 2019 brochure.

The new 2019 brochure showcases the group’s new
entertainment programme for 2019 including a new Star
Break from two-time Brit Award winner and Mercury Prize
winner, Heather Small, who will perform at Gunton Hall in
Suffolk on October 5, 2019. Other new famous faces for
2019 include: soul singer Mica Paris, West End theatre star
Cassidy Janson, X Factor favourite Rebecca Ferguson and
jazz singer Mari Wilson. These acts will join popular names
including Alexander Armstrong, Matt Cardell, Brian Conley
and Jane McDonald, who will all return for 2019.

There are deals on offer for early bird bookings – for
bookings made before February 5, 2019, guests can save
50% of all rooms throughout 2019. Booking made before
this date are also eligible for low deposits of £10 per person
and a saving of £20 per person.

Prices for a three-night break at Corton Coastal Village,
start from £160 per person arriving on January 25, 2019,
based on two adults sharing a Standard Chalet inclusive of
the Simply Dine package, including the 50% early bird offer.
To book, go to www.BourneLeisureSales.co.uk or call
0330 1009 776.

Mexican honeymoons are popular
with celebrities. Pictured is
Cozumel Island, Mexico.

travelbulletin.co.ukJanuary 11 20198
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HAVEN’S CHARITY partnership with the Royal National Lifeboat
Institution has raised more than £115,000 in its first year and has
included family activities on the beach to promote water safety to
its guests. The partnership, with family activities continues into
2019. Families wanting to join in the fundraising fun can stay at a
Haven park of their choice from £112 per family.

A world of savings on offer with multiple itineraries from Explore
AGENTS’ CLIENTS will be able to save £100 on 100 different holidays from Explore. The saving is valid on bookings
made before February 4, 2019.

There is a wide range of itineraries available with this offer. These include searching for the Bengal tiger in India’s
Ranthambore National Park as part of a nine-day vacation; a 15-day Sri Lanka and Maldives family adventure featuring
safaris, tractor tours, cooking classes and mountain bike excursions; a five-day trip to Ukraine which includes an
accompanied tour to the Exclusion Zone at Chernobyl and a walking tour of Kiev; an eight-day walking holiday on Italy’s
Amalfi coast; and a 15-day journey through Costa Rica taking in a range of biodiverse areas such as the waterways of
Tortuguero and the Monteverde Cloudforest Reserve.

For more information, go to www.explore.co.uk or call 01252 883 409. For full terms and conditions about the offer,
log onto www.explore.co.uk/offers/current-offers/100-off-100

Celebrity appeal: Mexico tops the list for star-studded honeymoons
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A LEAGUE OF THEIR OWN... As a treat for ShearingsHolidays staff and their families, agents had theopportunity to get pictures with the 2018 Super LeagueChampions trophy. It was won by Wigan Warriors – theteam sponsored by Shearings. Pictured is Jane Atkins,managing director of Shearings Holidays and RichardCalvert, CEO of Specialist Leisure Group. 

AGENT INCENTIVES
�  AGENTS CAN earn a £100 Lifestyle
voucher for every Paul Gaugin Cruises
booking made until January 31 on any
2019 itinerary. There is no limit to
the number of bookings agents can make
with this incentive. Call 020 7388 7691
or go to www.pgcruises.com to book.

�  CRYSTAL IS also offering a cruise
incentive this month with agents able
to earn £50 for every new-to-Crystal
cruise booked until January 31. To
book, call 020 7399 7601 or visit
www.crystalcruises.co.uk.

�  BOURNE LEISURE’S January incentive
gives agents the chance to win
Love2Shop vouchers every week between
now and February 18. Agents who make
bookings with any of Bourne Leisure’s
three brands can win a top prize worth
£100, with a second prize of £50 and a
third prize of £20 up for grabs each
week. Full details of the incentive
can be found online at
www.BourneLeisureSales.co.uk.

�  FIRST CLASS Holidays has launched
Peaks Means Prizes with all agents who
make bookings in January going into
daily, weekly and spot prize draws for
£250 Love2Shop vouchers, fam trip
places and experience days, as well as
an all-expenses paid team night out
for the agent with the best “Canadian
wonderland” themed window. For free
window decorations and to enter your
window photos, email
sales@fcholidays.com. Entries for the
daily and spot prizes can be made via
the First Class Holidays Agent
Insiders Facebook group. For more
information, go to www.fcholidays.com
or call 0161 888 5606.    

aGENT TRAINING
AGENTS WILL be in with a chance to
win a £50 Amazon voucher for learning
about the Ultimate Upgrade Sale by

AMResorts. Log on to
www.travelbulletin.com/travelgym/hotel-
resort-training, answer the questions and

enter your details.

agentbulletin

�  NEW: Win a seven-night all inclusive stay
for two adults at UNICO 20°87°with
Sunset Faraway Holidays  

�  Win a seven-night stay for two adults at
the Luxury Bahia Principe Ambar

�  Three-night stay to be won at the new
Marconfort Costa del Sol Hotel 
in Torremolinos

�  Win a seven-night stay at the new
Fantastia Bahia Principe Hotel in Tenerife
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THE MALTA Tourism Authority is promoting
the islands of Malta, Gozo and Comino as a
winter and spring holiday destinations, with
an average temperature at around 16
degrees at this time of year.
Following on from Malta’s 2018 tenure as

the European Capital of Culture, MUŽA, the
national community art museum opened on
December 16 last year, giving visitors
access to more than 20,000 artworks.
History buffs will be able to learn more

about Malta’s wartime past with cemetery
tours and an annual programme of events,
which will be launched on January 24 by the
Commonwealth War Grave Commission.
The Lost and Found Festival is scheduled

for May 2-5. Other festivals include 
the Baroque Festival, which runs until
January 26; the Feast of St Paul’s
Shipwreck on February 10, including 
food, street festivities and religious
celebrations; and the Nickelodeon Treasure
Hunt, which coincides with the Easter
holidays between April 13-18. 
From April this year, Malta will become

more accessible with Ryanair launching
flights from Cardiff and Exeter. A
partnership with Air Malta means Air Malta
flights will be bookable via Ryanair.
For more information, log on to
www.mta.com.mt and turn to our special
Malta feature from page 19.

travelbulletin.co.ukJanuary 11 201910
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CHEERS TO CRUISING! Fred. Olsen staff have celebrated a successful 2018 with a toast. Last year,
total sales reached nearly £1.6 million, a company record, which coincided with the cruise line
celebrating 30 years in Ipswich and 170 years in shipping.

Titan celebrates 40 years with discounted deposits for January bookings
TO CELEBRATE the launch of its flagship Worldwide brochure and to mark its 40th birthday celebrations, Titan Travel is
again offering its lowest deposits of £40 per person on booking made by January 31, 2019,  across its collection of tours,
which includes an array of dedicated departures for solo travellers.
Agents can earn a £10 Lifestyle voucher for every booking, plus every booking in January and February will

automatically be entered into the weekly prize draws with a chance to win prizes including Windows Surface
laptops, Polaroid cameras and fam trip places.
Among the trips on offer in the brochure are an eight-day history-focused trip to Malta departing on November 13

which includes the megalithic complex of Hagar Qim and the 16th century architecture of Valetta, a 13-night cherry
blossom adventure in Japan departing on March 24, and a seven-night Dutch waterways cruise which departs on April 1
aboard the MS Serenade, taking in art museums and the tulips of Keukenhof Gardens. 
To make bookings, go to www.titantravel.co.uk

G-whizz, there are
adventures on sale

G ADVENTURES has
launched the “Must Go”
sale, running until
January 31. The sale
offers savings of up to
25% on more than 300
tours departing in 2019.
For clients seeking to go

on an adventure holiday
before April 30, the tour
operator is offering
discounts on a range of
itineraries, including a 15-
day Delhi to Goa trip, a
Mayan discovery
adventure, a seven-day
cruise around the
Galapagos islands, a 15-
day Peruvian holiday, a
nine-day budget vacation to
Bali, a Macchu Pichu trek
and a 14-day Indian rail
trip from Kochi to Kolkata.
There are discounts of

up to 20% on departures
between May 1 and July 31,
such as a ten-day sailing
holiday taking in Italy and
Croatia, eights days of
Hawaiian highlights, a 21-
day trip from Victoria Falls
to Cape Town and eight
days in Sumatra. Within the
same dates, there is 15%
off a nine-day Mexian
adventure, 15 days
travelling the Adriatic from
Zagreb to Athens, an eight-
day Burgundy River cruise
and a 15-day tour of
national parks in the
north-west of the US.
To find out more about the
deals, go to
www.gadventures.com/
travel-deals.

Malta promotes winter wonders and spring surprises  
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Where Am I?

This religious sanctuary is one of the most important pilgrimage
sites in this country. Comprising a Baroque stairway and church,

this complex also features several chapels adorned with sculptured
scenes from the Passion of the Christ with fountains and symbolic

statues along the zig-zagging ascent.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, January 17th. Solution and new puzzle

will appear next week.

The winner for 14th December is Mike Frank, Travel

Counsellors in West Sussex.

December 14th Solution: A=5    B=2    C=7    D=6

Number: 002

Across 
1. Flag carrier of Israel (2,2)
3. Entertainment venue, Hammersmith ___ (6)
7. City on the Mississippi (7)
8. Seabird said to be able to fly underwater (3)
10. Operator, ___ Faraway Holidays (6)
11. Normandy port city (4)
13. Columbus is the state capital (4)
15. Geraint, who won 2018 Sports Personality

of the Year (6)
18. Edinburgh airport code (3)
19. Florida home of Walt Disney World (7)
20. Boating holidays specialist (6)
21. Delicious star, ___ French (4)

Down 
1. American actress aiming to be The Favourite

at a cinema near you (4,5)
2. Capital of Jordan (5)
4. Currency of 12 Down (4)
5. Capital of Tibet (5)
6. Lovable green ogre of stage and screen (5)
9. Capital of Saint Vincent and the 

Grenadines (9)
12. South American country, sounds cool (5)
14. One of the Balearics (5)
16. Home of the Italian Grand Prix (5)
17. Capital of Togo (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 26

Crossword

Su Doku

N
um

be
r: 

00
2

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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New tourism committee formed to raise greater awareness of Saint Lucia
SAINT LUCIA’S Ministry of Tourism (SLTA) has launched a new committee with the aim of establishing a common
platform for best practice in sustainable and competitive tourism.

Inaugural meetings have taken place with 17 stakeholders, including SLTA, drawn from private and public
sectors involved in the tourism industry. Among the priorities for the National Tourism Advisory Committee are
tackling the high cost of airfares to the island; strengthening linkages across the tourism sector; increasing
incentives to small businesses; and raising greater awareness of Saint Lucia as a tourism destination. The plan is
for the committee to evolve into the island’s tourism council that will act as a sounding board and point of
dialogue between the government, statutory bodies and the tourism industry.

2019 is a special year as it marks the 40th anniversary of independence for Saint Lucia, and plans are underway to
celebrate this milestone, including the opening of a new racetrack in the south of the island which will see its first
race in February to mark the occasion.

BARBADOS REPORTED strong tourist arrivals in 2018, a
successful ‘Year of Culinary Experiences’ campaign and
revealed that the new focus for 2019 is to be the ‘Year of
Wellness and Soft Adventure’.

Newly released figures from Barbados Tourism
Marketing Inc. (BTMI) show that the UK maintained its
place as the biggest producing market of visitors to the
destination in the first half of 2018, with 150,225 arrivals –
an increase of 3% for the same period in 2017. More widely,
the island is continuing its path of positive growth and
attracted a total of 465,516 stayover visitors for the period
of January to August 2018 (2.6% year-on-year). 

William ‘Billy’ Griffith, CEO of the BTMI, said, “There’s
pressure to keep improving and to remain competitive as
we continue to grow our brand. We must be strategic in
our efforts, and now, more than ever, we must focus on
our key relationships. Which is why over the next six
months, you will see us working even more closely with
our partners to ensure these trends continue through the
upcoming winter period and beyond.”

In December 2017, the destination joined with the
Grantley Adams International Airport (GAIA) to welcome
Virgin Atlantic’s twice-weekly service from Heathrow to
Barbados, which has recommenced for the winter 2018/19
season. Newcomer Thomas Cook has recommenced its

direct weekly service from Gatwick this winter season,
which ran successfully through winter 2017/2018.

In addition to the increased airlift, the island’s new
attractions have played a role in boosting 2018 arrival
numbers. Griffiths explained: “We are mindful of the
continuous need for refreshing and invigorating our
product offerings while preserving the elements of the
Barbados experience that keep our repeat guest rate so
high. New attractions like Rihanna Drive and Nikki
Beach, or even Hugo’s restaurant, go a long way in
showing that Barbados is committed to maintaining its
position as a superior holiday destination.”

Following on from the success of last year, 2019 has
been hailed as the ‘Year of Wellness and Soft Adventure’.
With a balanced lifestyle becoming a priority for many
people, Barbados is positioning itself as the perfect
destination to achieve this; whether it is treating oneself to
a relaxed week in a luxurious spa hotel, or finding a
balance of mind, body and soul through hiking the island’s
east coast. The destination can offer diving, sailing or 
water skiing on azure waters or a quietening of the mind
with yoga and meditation complemented by a backdrop 
of unspoilt beaches, lush green hills and pockets of 
charm and history.
To find out more about go to www.visitbarbados.org

From Rihanna to wellness, here’s what to expect from Barbados in 2019
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Sandals enhances 
luxury-included experience in 

Saint Lucia
SANDALS HALCYON Beach Resort 
in Saint Lucia has added to its’ 
all-inclusive offering with the launch
of the Caribbean’s longest river pool.

This new development follows the
opening of the group’s first rooftop
infinity pool at the newly opened
Sandals Royal Barbados, complete with
La Parisienne French restaurant and
poolside bar, as well as the company’s
first beachfront glass infinity pool.

Couples staying in Crystal Lagoon
Walkout Swim-up Club Level rooms,
which have just opened at Sandals
Halcyon Beach, can dip their toes in a
serene Crystal Lagoon pool through
their private walkout patio. While the
newly opened Crystal Lagoon Poolside
Luxury offers couples a relaxing setting
from the comfort of a private balcony. 
For more details agents can call 0207
590 0210 or visit
www.sellingsandals.co.uk

Elegant Hotels opens first property in Antigua 
LAUNCHING LAST month, Hodges Bay Resort & Spa is the first Antiguan property
to be added to Elegant Hotels’ portfolio of luxury hotels.

Offering an all-suite and villa concept, the new build has been designed for the
discerning traveller looking for an indulgent beach escape and with a focus on
mind, body and wellness. The resort will feature several new concepts, including a
daily Pool Cabanas rental service, as well as Elegant Signature Inclusions as
standard. These include free non-motorised water sports (kayaking, paddle
boarding, snorkelling), dining with signature themed nights, complimentary Wi-Fi
throughout the property, beach and pool ambassador service, the Flying Fish Kids
Club & Teens Club, daily activities on resort, as well as a scheduled water taxi to
nearby Prickly Pear Island for snorkelling. 

The Antiguan property will also offer something new for guests with Oceanfront
Townhouses and Ocean Club Apartments and Villas forming part of the resort’s 79
premium accommodation options including, a total of 122 guestrooms which range
from guestrooms to oceanfront apartments. Rooms start from £230 per night.

The contemporary standard guestrooms will feature garden or ocean views
with king-size premium bedding beds, sofa beds, free Wi-Fi, yoga mats, espresso
machines and organic teas, electronic safes and daily turndown service. Guest
bathrooms will offer oversized rainfall showers and premium amenities. Each
room will boast a media and technology package including a 55” smart flat
screen TV and the latest generation Alexa Echo.

Multi-generational breaks are also easily catered for with spacious multi-
bedroom oceanfront apartment and villas, featuring up to four bedrooms, with
plenty of space for all the family to stay, including grandparents. Villa and
apartment guests can enjoy designer kitchens with top appliances, dedicated
concierge and butler services including pre-arrival restaurant reservations, tour
bookings, spa appointments, grocery ordering and the organisation of a private
chef on request. Room rates start from £230 per night.
For more information visit www.eleganthotels.com/hodges-bay
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DESPITE THE devastation of the
Category Five hurricanes that swept over
the islands of the eastern Caribbean in
2017, the Antigua and Barbuda Tourism
Authority has seen an increase of visitor
arrivals for 2018 and significantly the
launch of harder hit Barbuda’s rebrand
and new tourism campaign.

Towards the close of 2018, Asha
Frank, chair of tourism, culture, youth
and sport affairs for the Barbuda
Council, said: “It's crucial for Barbuda
right now to be able to let the world
know that we are back open for
business and ready to welcome guests.
Approximately out of the 250,000
guests that may travel to Antigua and
Barbuda about 10,000 are going to
Barbuda; Barbuda is significantly
smaller, but it always has been. It’s a
slow spark but its steady and we're re-
branding because we think that we can
have more customers, more tours,
more guests and more tourists.

“We have a new logo and a new
motto which is '#Visit Barbuda - we
live it. You'll love it.' It’s still at quite an
early stage but one of the great things
about Barbuda is that it is a
completely eco-friendly destination;
eco-tourism that's our market and
we're going for that independent
traveller that wants the experience
and to feel like when they've left that
they're a Barbudan.”

Antigua and Barbuda closed 2017
with more than one million passengers
from cruise and air arrivals, making it
the first time the destination has ever
passed such a large milestone.
Tourism numbers have grown
throughout 2018 with numbers up 7%
year-on-year. In a WTM interview, Colin
James, CEO of the Antigua and
Barbuda Tourism Authority, said: “It’s
onwards and upwards and the horizon
is encouraging and very bright. The
feedback we have got back,

particularly from UK tour operators, is
that the business in Antigua is up. All
in all, we've had a good year and
hopefully we’ll see an even better one
in 2019.”

The destination is to place a big
emphasis on its romance offering for
2019. For the third successive year,
Antigua and Barbuda was named the
Caribbean's most romantic wedding
and honeymoon destination in the
World Travel Awards 2018. This is in
part thanks to no residency
requirements for foreign travellers
wishing to get married in a tropical
setting and, as James highlights:
“Whether you're coming to the island
for a destination wedding or you're
coming to spend your honeymoon we
really make it very special. We have
carved a niche out for ourselves as two
beautiful islands where you can have
your nuptials in an unforgettable
setting and background.”
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FUNWAY HOLIDAYS and the Cayman Islands Department of Tourism recently hosted a group of agents on a fam trip to the Cayman
Islands. The agents that took part were all top Caribbean specialists for the operator and were treated to six nights fully hosted in
Grand Cayman. Activities included tours of some of the properties on the island and a true taste of the destination’s culinary scene at
a selection of the top restaurants. Pictured on a trip to Stingray City are, from the left : Craig Liddle, Funway; Helen Hosier, Preferred
Travel Fleet; Joanne Matley, Toucan Travel; Lisa McLaughlin, Travel House; Gwyneth Hadley, Courtney World Travel; Richard Trasler
for the Cayman Islands Department of Tourism; and Geoff Pook, Global Independant Travel. Go to www.visitcaymanislands.com 

Anguilla leaps into 2019 with trio of luxury hotel openings  
THE BRITISH Overseas Territory of Anguilla may be small but there are some big developments taking place on the
island for 2019, according to the Anguilla Tourist Board, including a trio of luxury hotel openings, new culinary and
activity developments and a full programme of festivals and events.

Carolyn Brown, director for the UK, Ireland and Scandinavia for the Anguilla Tourism Board, said: “We’re set for a
bumper year in 2019 and one of the most significant in terms of new product and improvements to the overall tourism
offering that I have seen in over a decade.

“The opening of the Belmond Cap Juluca and the re-opening of CuisinArt Golf Resort & Spa and Malliouhana Hotel,
an Auberge Resort, places the island firmly on the map for the luxury market in 2019, but there are also many other
developments to tourism product taking place across the board. Fifteen months has now passed since Hurricane Irma,
and many hotels, restaurants and attractions are re-opening with new and improved facilities.”
For those wanting to find out more visit Anguilla Tourism Board’s official new website at www.ivisitanguilla.com

‘We live it. You’ll love it’ Barbuda begins to make its comeback
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Shearings visits Malta on ‘Best of the Mediterranean’ cruise
SHEARINGS HOLIDAYS is featuring a cruise to Malta & Sicily on board CroisiEurope’s MS
La Belle de l’Adriatique for 2019.
This eight-day cruise offers customers the chance to explore two unique islands whilst

admiring some of the central Mediterranean’s best scenery. There is time to discover
Malta with its rich culture and intriguing history plus Sicily, with a wealth of
archaeological heritage and stunning island landscapes. Ports of call include: Catania,
Pozzallo, Valletta (two days), Syracuse and returning to Catania.
Departures are on selected dates in October and November and are priced from

£1,629 per person, based on two sharing a twin main deck cabin. It includes seven
night’s cruise with all meals plus free drinks on board. Return flights from Manchester
to Catania (other airports available) are also included plus transfers and two excursions
(one to Cyclopean Coast and one to Gozo).
Go to www.shearingsagent.com for more information.

malta&gozo

Take part in 
the Nickelodeon 
Treasure Hunt

THE LAUNCH of the first-
ever Nickelodeon
Treasure Hunt will soon
see Malta welcoming
iconic Nickelodeon
cartoon characters to 
the destination.
Taking place between

April 13-18 and coinciding
with the Easter Holidays,
the family friendly
extravaganza will see
families able to spy
SpongeBob at ‘Bikini
Bottom’ (aka the National
Aquarium), learn to duel
with Nella the Princess
Knight at St James
Cavalier, tuck into pizza
with the Teenage Mutant
Ninja Turtles and see PAW
Patrol at the Esplora
Science Centre, as they
embark on an adventurous
treasure hunt across the
Mediterranean island.
To find out more access
www.visitmalta.com/en/ev
ent-details/2019-04/the-
nickelodeon-treasure-
hunt-malta-11893

THE MALTA Tourism Authority’s series of
themed ‘trails’ has a new addition; the
Family Trail, which highlights a treasure
trove of activities, sites and experiences for
parents and children alike.
The map highlights kid-tastic

experiences from adventures on quad
bikes in Gozo, a Segway tour around
Valletta, to pirate, fairy tale and Maltese
Knights fancy dress opportunities for
children at the Playmobil Funpark.
Additional attractions that families might
like to explore together include:
�  Esplora Interactive Science Centre.
Overlooking the Grand Harbour, the centre
brings science to life through hands-on
activities, workshops and performances. A
planetarium, outdoor adventure

experience, activity centre and exhibition
hall cater to all ages and interests.

�  Malta 5D. Families will discover more
about Malta’s extensive history in a multi-
sensory 3D film with moving seats, air
and water blasts.

�  Malta National Aquarium. The archipelago
is a prime destination for diving in Europe,
but for families who’d like to stay dry whilst
exploring what lies beneath the Maltese
waters, the aquarium showcases Malta’s
western shoreline and Valletta’s Harbour.

�  Mellieha Bay, Malta and Ramla Bay,
Gozo. The longest sandy beaches on
Malta and Gozo, stretching 800m across
each, and perfect for sandcastle building!

For more information or to download the
map visit www.maltauk.com

Uncover Malta’s island treasures on the Family Trail
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WARM WATERS, mysterious caves and fascinating wrecks make the island of Malta a must-visit for
keen divers. It’s small surprise then that the island has retained its position as the world’s second-
best dive destination, awarded at the Dive Show 2018, one of the UK’s most prominent shows for
scuba divers. Visibility is up to 30m in calm seas and half of the nearly 100 dive sites are reachable
directly from the shore without the need for a boat.

Getting the most from Malta: Cyplon Holidays imparts
invaluable advice on where to send clients
NESTLED IN the inviting waters of the Mediterranean Sea, the small archipelago of
Malta is fast becoming one of the most popular holiday destinations for British
holidaymakers thanks to its rich history and culture, attractive beaches and sunny
weather. Cyplon Holidays is recommending Malta to agents as the quintessential
destination, with something to suit every customer and their needs.
For clients looking for luxury and indulgence agents might wish to recommend the

multi award-winning Westin Dragonara Resort in St Julian’s Bay or the Hotel Phoenicia
for city-breaks in Valetta, both designed to provide that extra special luxury holiday
where quality accommodation, top class services and fine dining are important factors.
With departures available through the operator this March, a seven-night stay at The
Westin Dragonara Resort, including flights and private transfers is priced from £699 per
person based on a March 3 departure.
With such varied towns and stunning cities to be found on the island, the operator

recommends that agents should highlight the many excursions available which will
allow customers to immerse themselves into the authentic Maltese culture. These could
include the half-day Marsaxlokk Market & Blue Grotto tour with prices from £35 per
person or the full-day Mdina tour from £65. The destination can prove not just affordable
but easily accessible for a city break, beach holiday or luxury holiday. The operator can
also offer customised private tours, which include a licensed English-speaking guide
and a chauffeur driven, air-conditioned vehicle, tailor-making these to include what the
clients wish for and the duration that suits them.
For clients seeking some peace and tranquillity, the luxury operator suggests Malta’s

second largest island, Gozo. Just a 20-minute ferry ride from Malta, customers can stay
in five-star accommodation, enjoy activities such as hiking and scuba diving and
appreciate the diversity between the islands with a Gozo Island tour, escorting
customers to the temples of Ggantija, the medieval city of Victoria and to experience the
spectacular sunset at Dwejra Bay (with prices from £75 per person). A seven-night stay
at the Hotel Ta’Cenc & Spa in Gozo, including the Gozo Island tour, with flights and
private transfers is priced at £899 per person, based on an April 23 departure.
Showing its ongoing support and appreciation of agents, the operator offers a voucher

incentive from £10 per adult booked on Gold & Silver package holidays, to free gifts for
bookings over £5,999 and free stays at exclusive hotels for them and their partner.
Find out more at www.cyplon.co.uk or call on 020-8340 7612.

New Year, New You at
Corinthia Hotel

SET ON the coast of Malta’s
St George’s Bay and
offering uninterrupted sea
views, the Corinthia Hotel
St George’s Bay is giving its
guests the chance to make
the most of the tranquillity
of its Apollo Spa with a new
spa package for 2019.
Offering a variety of

treatments - from
reinvigorating scrubs and
wraps to Ayurvedic and
reflexology massages and
facial treatments – spa
facilities include a sauna,
indoor pool and Jacuzzi.
The hotel’s new spa break
looks to renew mind, body
and spirit and includes a
90-minute ELEMIS Exotic
Body Glow spa treatment,
an Exotic Cream
Moisturising Face Mask and
a soothing body massage.
The ‘New Year, New You’

spa break costs from £186
per night (based on two
sharing) including overnight
accommodation, breakfast,
an Exotic Body Glow spa
treatment, access to the spa
facilities and late check out.
The offer is valid throughout
2019 and applicable on a
minimum two-night stay.
For more information visit
www.corinthia.com
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BBC RADIO 1 DJ Annie Mac was awarded the title of Festival Ambassador of Malta. For more than four
years Mac’s Lost & Found Festival has brought thousands of party-goers to the island on an annual
basis and returns in 2019 for another three days of sun-drenched dance music, celebrating the
festivals’ fifth anniversary. The festival is one of Europe's preeminent pre-summer parties abd brings
together the best of the UK dance scene, alongside elements of grime and hip-hop, all set against a
backdrop of beaches, cultural hotspots and picturesque towns. The line-up is out now and confirmed
acts include AJ Tracey, The Black Madonna and Chase & Status. Visit https://lostandfoundfestival.com/

Image Source: Luke Dyson

MUZA launches as
iconic cultural hotspot
MALTA’S NATIONAL
community art museum,
MUZA, has officially
opened its doors.
The community-

oriented project is housed
at the Auberge d’Italie, a
historic building originally
dating to the late sixteenth
century and used as the
seat and residence of the
Italian knights of the
Order of St John.
The opening of this

museum means culture
lovers have access to more
than 20,000 works of art.
MUZA is three times larger
than the Fine Arts Museum
in South Street, Valletta,
and has been designed to
be the lasting legacy of
Valletta’s European Capital
of Culture 2018 title. As a
community project, it
makes art accessible for
all with inspiring stories
aimed at engaging a broad
range of communities.
Go to
https://muza.heritagemalt
a.org/ to find out more.

Jet2 recommends
indulgent escapes at

The Phoenicia
AFTER COMPLETING an
elaborate refurbishment,
The Phoenicia has re-
emerged as one of Malta’s
most iconic hotels. Situated
just outside the gates of the
medieval city of Valletta, this
five-star property offers an
ideal setting to relax and
admire the harbour views,
either from its infinity pool
or at the Phoenix
restaurant, inspired 
by some of Europe’s
grandest cafés. The hotel’s
7.5 acres of gardens also
stretch to the historic walls
of Malta’s capital.
The Phoenicia is included

as part of Jet2holidays’
Indulgent Escapes offering,
providing travellers with
added luxuries. Each guest
will receive a 25kg baggage
allowance and two
complimentary drinks per
person to enjoy during the
flight. Travellers will also
receive a priority lane
security pass at the
outbound UK departure
airport and private transfers
to the resort. Each
passenger will receive a
complimentary leather
travel wallet.
As an example of

packages, the operator is
offering seven nights 
bed-and-breakfast from
£1,069 per person based on
two sharing and departing
from Stansted on April 2.
For further information
visit www.jet2holidays.com

Go Baroque with Malta’s music festival
MALTA IS an ideal setting for performances of Baroque
music – during this period the island was ruled by the
Knights of Malta who were keen patrons of the arts, music
and architecture. Every year, the Mediterranean island
celebrates this heritage with a Baroque Festival geared
toward culture vultures and music enthusiasts.
Taking place this year during January 11-26, this

prestigious two-week festival is one of Malta’s standout
events, inviting international musicians to perform against
a backdrop of some of the island’s most spectacular
historical Baroque venues, such as St. John's Co-Cathedral
and the Grandmaster's Palace.
2019’s musical programme has again secured some of

the best contemporary exponents of Baroque music from
international and local performers. Agents with cultural
clients looking ahead to holiday in Malta for next year might
like to suggest a visit around this early time of year.
Go to http://vallettabaroquefestival.com.mt to find out more.
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OUTRIGGER MAURITIUS Beach Resort has
added a night club, an adult bar, a teens’
club, cooking classes and cocktail making
to its guest attractions.

The 181-key resort on the southern tip of
Mauritius has opened the Onyx night club
for groups staying at the resort, geared
especially to those who use the purpose-
built Crystal marquee for events with space
for 200 guests, dance floor, DJ console, bar
sitting area and an area for catering. 

Additionally, the resort has unveiled The
Garden Pool adults-only bar in the resort’s
quiet pool zone and teenagers now have
their own all-day Teens Club with music,
Wi-Fi, pool and soccer tables, air hockey
and lounge chairs for chilling out.

General manager Cyrille Carmona, said:
“We listened carefully to guest feedback and
added many new aspects to the resort.
Whatever your mood, age or preference,
guests can engage, relax or get active in
many rewarding ways all round the property.”

As part of the changes, two cooking classes
have been launched: modern Mauritian Creole
(£33 per person) and Indian (£44). Designed
for between two and ten people and, with an
emphasis on local cooking traditions, guests
will get to choose local ingredients, some
from the chef’s garden at the resort and
then head onwards to the kitchen under the
supervision of five-star chefs, before dining
on what they’ve cooked. 
For further information visit outrigger.com

india&indianocean

Outrigger enhances exotic holiday experience in Mauritius

ROBINSON Club
Maldives becomes

adults-only 
ROBINSON HAS announced
that five of its 23
worldwide clubs will
become adults-only. 
This includes the

forthcoming ROBINSON
Club Cape Verde set to
open autumn 2019, and
from this winter onwards
adults-only travellers can
enjoy child-free, peaceful
quality time at ROBINSON
Club Maldives. 
The club was the first 

for the brand in the
Maldives, and it will be
exclusively geared towards
those seeking a romantic
getaway, while its white
sandy beaches create a
popular, photogenic
backdrop for weddings. 
Active couples can

enjoy spotting marine 
life when snorkelling or
diving in the clear waters
before participating in a
Body & Mind course on
one of the beaches.
Prices start from £838

per person for a week 
all-inclusive based on two
people sharing.

Sell the Seychelles stress-free
2019 COULD very well be ‘The Year of Travel Made Easy’ with more holidaymakers
taking advantage of increasing accessibility to get off grid while looking to travel in a
way that’s stress-free. Despite its distance and geographic layout, the Seychelles is
positioning itself as a destination that offers these benefits. 

British Airways launched direct flights from London last year, with other airlines
increasing the frequency of their services – upon arrival, holidaymakers won’t have to
worry as travelling between islands has become easier too. Most locals speak English,
so getting around is hassle-free, and extra selling points for agents to highlight to
potential clients are no visa or vaccination requirements. 

With sustainably now front of mind for more travellers, environmentally conscious
customers may like to hear that the country has agreed to preserve 210,000sq.km of
ocean (almost the size of Great Britain) to clear some of its national debt – the first
agreement of its kind in the world. Actor Leonardo DiCaprio's foundation donated $1m
towards funding the debt swap and tourism and fishing activities are being restricted to
prevent damage to aquatic life. Last year, the island nation implemented measures to
tackle plastic pollution and from this month a further environmental milestone will be
reached with the ban on the importation of single-use plastic straws.

Additionally, thanks to its location, the destination sees a perpetual summer making
it a good destination to suggest to clients on the hunt for the sun year-round.
Visit seychelles.travel for more information. 
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Feeling ‘So Sri Lanka’ as tourism bureau
entices millennial experience seekers
THE SRI Lanka Tourism Promotion Bureau (SLTPB) has
proposed a new brand identity, under the creative platform
‘So Sri Lanka’.

Grounded in the premise that Sri Lanka is more than just
a destination but a feeling, the campaign will target
millennial travellers who select holiday destinations based
on what they can hope to experience.

The minister of Tourism and Wildlife, Vasantha
Senanayake said: “The launch of the So Sri Lanka brand is
not only exhilarating – it’s the beginning of a new era. We
envisage that tourism will flourish to be the most significant
sector contributing to our economy – that’s the goal we
aspire to reach in the next few years.

“It is also important mentioning that this is the first time
in history that Sri Lanka tourism has worked towards
building a strategic digital-first perspective. ‘So Sri Lanka’ is
an amplifier brand that supports and engages typical
millennial travel exploration; this is important in view of the
statistic that in 2020, 50% of travel revenue will be spent by
millennials, and Asia is a millennial favourite – so we are
committed to making Sri Lanka future-savvy and a vibrantly
relevant destination going forward.”

To drive awareness of the new brand platform, the SLTPB
is partnering with award-winning wildlife producer, Nicola
Brown, to create a first of its kind film shot from the
viewpoint of Sri Lanka’s rich and diverse wildlife. The full-
length film will be released in early 2019.
Agents can view a teaser trailer of the film at
www.Srilanka.travel or on Facebook, YouTube and Instagram.
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FROM THE great cities in the north to Kerala in the scenic south, India has never been more
accessible, and Newmarket Holidays is highlighting the destination as a consistent top seller with
agents. Richard Forde, the operator’s trade sales manager, said: “People who’ve been to India once
return again and again to experience something different so we have put together a number of ‘wish-
list’ tours with add-ons that are that little bit different – such as Shimla, Nepal or Amritsar’s Golden
Temple. For our target market the presence of a tour guide throughout is an added bonus and gives
people confidence to immerse themselves into the culture and ensure they don’t miss a thing.” As an
example of itineraries, holidaymakers can opt for ‘Kerala & India’s South’ or ‘India’s Golden Triangle
& Shimla’ both from £1,999 or ‘India – Tigers, the Taj Mahal & Amritsar’s Golden Temple’ from £1,799.

Meet you at the Maldivian
CROSSROADS
USHERING IN a new era of hospitality to the Maldives,
the CROSSROADS is an integrated multi-island leisure
and entertainment project set to open in the Greater
Malé Region for Q2 2019.

The first phase, which will open this June, is to include
The Marina @ CROSSROADS, Hard Rock Hotel Maldives
and SAii Lagoon Maldives, Curio Collection by Hilton.
Located 15 minutes by speedboat from Velana
International Airport, the project will include a yacht
marina, boutique shopping, an array of dining options,
and features a Marine Discovery Centre, Watersports &
Dive Centre and Junior Beach Camp.

Located in the Emboodhoo Lagoon, Hard Rock Hotel
Maldives will fuse contemporary design features with
tropical architecture, alongside authentic music
memorabilia. The resort will provide 178 guestrooms
including family suites, beach villas and one- and two-
bedroom overwater villas, and it will have exclusive
brand offerings and amenities, including The Sound of
Your Stay music programme.

Across the lagoon, Saii Lagoon Maldives, Curio
Collection by Hilton will feature 198 guestrooms,
beachfront and overwater villas, an abundance of al
fresco spaces, large interiors and personalised comforts
for a luxurious escape.
For more information visit www.hardrockhotels.com or
saiiresorts.com/maldives/lagoon/

See India in multi-colour
with Cosmos 

AS ONE of the world’s most
diverse nations, agents will
know that no one size fits all
when exploring India’s
colours and cultures, so
when looking to tailor their
advice to suit individual
customer needs, Cosmos is
recommending its classic
escorted tours or a
premium touring holiday
with sister company Globus.
Tour-only prices start

from £599 per person, giving
an opportunity for agents to
focus on highlighting that
India is more affordable
and accessible than
holidaymakers might think
and in addition to
showcasing the ‘bucket list’
sites, the tours are designed
to help customers delve into
the real India with activities
such as meeting the desert
tribes of Rajasthan and
learning how to cook
traditional meals.
Call 0800 4402797 or visit
www.cosmos.co.uk for 
more details.
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We asked our staff the following question this week:

What game are (were) you really good at?

Crossword:
Across: 1. EL AL, 3. APOLLO, 7. MEMPHIS, 8. AUK, 10. SUNSET, 
11. CAEN, 13. OHIO, 15. THOMAS, 18. EDI, 19. ORLANDO, 20. BLAKES, 
21. DAWN. 
Down: 1. EMMA STONE, 2. AMMAN, 4. PESO, 5. LHASA, 6. SHREK, 
9. KINGSTOWN, 12. CHILE, 14. IBIZA, 16. MONZA, 17. LOME. 

Highlighted Word: ATHENS

Where Am I?: Bom Jesus do Monte, Braga, Portugal.

puzzlesolutions

020 7834 6661

WITH CHIC interiors from renowned British designer Kelly Hoppen, the 
five-star LUX* Belle Mare, on the east coast of Mauritius, offers guests some
of the brand’s best Indian Ocean views. Many of the rooms at the resort offer
uninterrupted sea views, enabling guests to look out onto the soft sands and
blue waters and, for an extra luxurious getaway, clients can upgrade to a 
villa which includes a lagoon facing private pool and private butler. Go to
www.luxresorts.com or visit www.tourism-mauritius.mu for more.
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