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THE 'FUTURE OPPORTUNITIES of River
Cruising' white paper has been released
highlighting the strong future of the
global river cruising industry.  
Accord, an integrated marketing agency

specialising in travel, along with Cruise
Lines International Association (CLIA), the
cruise industry trade association, and
global research giant GfK, have jointly
released the white paper, uniting their
knowledge of the river cruise sector to
deliver insightful statistics on the current
perception of the industry and how this
could change in future. The study, based
on 600-plus UK customer interviews,
provides an overview of what people
currently think about river cruising.
“River cruising provides a huge area of

opportunity for growth,” according to
Helen Roberts, consumer & retail
industry lead at GfK: “Currently it’s 
a small share of the holiday market, but
one that has the potential to attract 
a much larger volume of travellers.
However the holiday market is
increasingly competitive and the choosing
and booking process ever more complex.”
The research looks at the challenges in

bringing recognition to the river cruise
industry. For many providers, it still
remains a 'well-kept secret' amongst
seasoned travellers. Research has shown

cruise providers must look at innovative
ways to share valuable client experiences
with a wider audience in order to 
increase bookings.
Roberts said: “Our research gives us

valuable insight into where that
opportunity lies; we discover which
travellers to target, and identify how to
reach them. We put forward suggestions
for communications content that will
generate bookings and consider which
river cruise experiences will excite and
inspire the traveller.”
Andy Harmer, director at CLIA UK 

& Ireland, said the river cruising sector is
important to watch: “In 2014, the number
of UK passengers increased by 6% to
139,400, and we’re confident we’ll see
more guests choosing a river cruise
holiday which offers such a great focus on
amazing destinations.”
The publication also highlights several

key demographics for cruise companies to
target in their sales and marketing. In
researching the sector, some concrete
ways to reach new travellers were
identified, and these types of cruise
enthusiasts are looking for new
experiences, and often become aware of
river cruising through a variety of
channels and campaigns, the 
research found.
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New research indicates a positive future for river cruising

Count me in...
ITC LUXURY TRAVEL Group has announced a new programme to reward the top selling agents across its brand portfolio. Agents generating
more than £300,000 in revenue per annum across all brands (ITC Luxury Travel Group - ITC Luxury Travel, ITC Sports Travel, Horse Racing
Abroad, Western & Oriental, Regent Holidays, Rainbow Tours and Villa Select), will automatically become part of the newly established
Chairman’s Club for Agents which will provide them with exclusive rewards. These include personal invitations to exclusive UK and
overseas events, lunches and dinners at iconic venues, VIP overseas trips and ‘surprise and delight’ events where agents will be whisked
away to mystery destination for a short break. The new club was announced by ITC Luxury Travel Group during an awards event at The Ritz
last month, where 11 awards were given out to top agents for ITC Luxury Travel and Western & Oriental.Pictured below are the winners,
with categories including the best agents in the north and south for each brand and special recognition awards for exceptional growth,
exceptional sales and exceptional loyalty. 
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TRAVEL REPUBLIC has
launched a full range of
cruise holidays including
a selection of exclusive
fly/cruise getaways.
The company has

teamed up with Imagine
Cruising to power its
cruise.travelrepublic.co.u
k website and provide
cruise holidays and
exclusive offers. 
It features all cruises

departing from the UK with
leading cruise lines
including P&O Cruises and
Royal Caribbean, as well
popular fly/cruise
destinations including the
Mediterranean, Florida,
Caribbean and Asia.
To support the launch,

the company is running 
a range of exclusive cruise
holidays for 2016 with
cruise lines including
Royal Caribbean, Carnival,
Costa, MSC, P&O Cruises,
Cunard Line and Cruise
and Maritime Voyages.

HAVEN’S NEW 2016
brochure features a range of
early booking offers,
information on a new park,
new entertainment and
activities, plus details of the
latest refurbishments.  
The new holiday park -

Thornwick Bay in Yorkshire -
has been added for 2016 and
is located on part of
Flamborough Cliff’s nature
reserve, home to seabird

colonies nesting on its 
chalk cliffs. 
As well as investing in an

indoor swimming pool with
fun features and slides, an
adventure trail and play
areas, bar and a restaurant
with a terrace, the company
is also planning exciting,
new outdoor activities and
entertainment that will be a
little different than the
activities and
entertainment on offer at
other parks. These include
an extensive swimming
pool re-development, cafes
and the redevelopment of
outdoor facilities, all of
which will be completed in
time for the park reopening
in March 2016.
Swimming pools that have

undergone enhancements
include those at Burnham-
On-Sea, Hopton, Haggerston
Castle and Primrose Valley.

New look and feel bars and
restaurants are also being
launched at Kiln Park,
Reighton Sands, Blue
Dolphin and Thorpe Park. 
Meanwhile, new

entertainment for little
guests include CBeebies’
Tree Fu Tom and a new
Shaun the Sheep Puppet
show for next year.
For 2016, the company is

also introducing new grades
of accommodation across its
portfolio of parks, where
guests can choose from four
main grades - Standard,
Deluxe, Prestige and
Platinum. 
Agent customers can save

up to £300 on seven-night
holidays when staying in 
a Prestige caravan holiday
home at selected parks
during school summer
holidays, when booked by
February 7, 2016. The

company is also offering an
exclusive discount for travel
agent customers only of an
extra 5% saving when
booking holidays of four
nights or more for arrival up
to and including July 4, 2016.
The offer excludes Saturday
arrivals and May 27 and 30
departure dates, and ends on
January 1, 2016. 
Agents also have the

chance to win a free break by
completing the new online
training course and win £50
in Love2Shop vouchers for
the best Haven window
display. Homeworkers can
also enter to win the break
or have the chance to win
£25 in Love2Shop vouchers
by telling the company why
they wold recommend Haven
to their customers in fewer
than 50 words. Both
competitions close at
midnight on December 17.
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Travel Republic
Cruise debuts in
partnership with
Imagine Cruising

Haven issues new brochure with chance for agents to win a break

THE NEW PURE Luxury worldwide holidays 2016/17 brochure has been launched, featuring
a hand-drawn cover, luxury holidays plus a selection of spa and wellness exclusives.
A total of 131 properties are highlighted in the brochure with exclusively-sourced spa offers
for customers, including discounted treatments at Rayavadee Spa in Krabi, a complimentary
45-minute spa treatment at Galley Bay in Antigua and 20% discount on the Manafaru
Signature massage at JA Manafaru in the Maldives.
The new portfolio features more than 70 new five-star or above properties around the

world; new destinations including Canada, Bangkok, Hong Kong and Singapore; and
extended offerings in Australia and New Zealand.
Meanwhile, to coincide with the 2016/17 portfolio reveal, the company has launched 

a new incentive giving agents the chance to win a £8,000 luxury holiday. Every booking made
by February 28, 2016 gives agents an entry into the prize draw.

Pure Luxury unveils 2016/17 luxury worldwide portfolio

TOOULI TOUCH...Omega Holidays has launched its most ambitious overseas brochure for 2016 with an
expanded European and a new US touring programme. The company has chartered a Titan Airways’
aircraft for 2016 to operate to Friedrichshafen and Naples for its Sorrento and Amalfi coast holidays, as
well as a tie up with British Airways to Malaga for its Andalucian Capitals tour, Mijas Pueblo and the
Costa del Sol. Pictured marking the new brochure launch is the company's Dino Toouli with Fiona Pearcy
from The Travel Network Group. For details call 01524-772010 or visit www.omega-holidays.com 
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HEADWATER IS promoting limited
Christmas availability on a selection of its
walking, cycling and winter snow 
activities holidays.

As an example, a seven-night 'Self
Guided Walk on Bermuda' option, based at
the exclusive Coco Hotel on the edge of 
a private beach is ideal for clients seeking
a luxurious Christmas in the sun.
Departing on December 20 and 27, prices
for the trip are from £1,679 tour-only or
£2,329 including BA flights from Gatwick,
half-board accommodation, detailed maps
and walking route notes. A seven-day
Bermuda Travel Pass and 24/7 support -

both in the UK and overseas - is 
also available. 

Alternatively, for clients looking for 
a break closer to home, a stay at the Ta'
Cenc Hotel on Gozo leads in at £1,029 tour-
only. The hotel offers swimming pools, 
a hydro-massage Jacuzzi, fitness centre and
tennis courts. Holidays are available for
departures on December 19 and 26, with
prices from £1,029 tour-only and £1,328
including flights from Heathrow, seven
nights' half-board accommodation, detailed
maps, walking route notes and 24/7 support.
For more information see
www.headwater.com

RAISE A GLASS...A group of tour operators specialising in the Champagne region were guests of Champagne-
Ardenne Tourism, Atout France and The Châlons-en-Champagne Tourist Office on a recent trip to the region.
Pictured enjoying refreshments in Reims are, from the left: Laurence Padiou, Chalons Tourist Office; Anne
Chatelet, Kuoni; Anna Gordon, SmoothRed; Sarah Flook, Champagne-Ardenne Tourism; Vanessa Renaud-
Elliott, Atout France; Joanna Dupplaw, Grape Escapes; and Yvonne Wagoun, Rabbies Trail Burners.
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Last minute walking & cycling getaways from Headwater

ABTA launches ‘Travel
with confidence’
campaign for
2015/16

ABTA HAS announced the
launch of a nationwide
advertising campaign
beginning on Sunday
December 27 and running
throughout January 2016. It
will promote ABTA’s ‘Travel
with confidence’ message, as
well as highlighting why
holidaymakers should ‘Look
for the logo’ and book with an
ABTA member as they
navigate the busiest holiday
sales period of the year.
The campaign will target

three key consumer groups:
families, 18-24 year olds and
the over-55s, and will
combine national media as
well as targeted online
adverts and inserts. It will be
supported by online
competitions running on
www.abta.com
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Newsbites
� BMI REGIONAL has strengthened its existing
partnership with Brussels Airlines by operating
additional flights for the Belgium carrier within
Europe. The new services sit alongside the current
East Midlands-Brussels route which will become 
a full codeshare service with Brussels Airlines. A bmi
regional-operated service from Brussels to
Strasbourg launched on December 7, timed to
connect with the East Midlands-Brussels service,
offering a smooth journey for business travellers. In
addition a new Brussels – Nuremberg service will be
launched by Brussels Airlines in February 2016 and
this will also be operated by bmi regional. The
agreement will provide passengers with hugely
enhanced connectivity from the UK via Brussels to 
a network of destinations within Europe, Africa and
Asia, providing customers with a seamless service
through to their final destination.

� MONARCH HAS launched two new routes to Israel
from Luton, including Red Sea diving hotspot Eilat
(Ovda) and Tel Aviv (Ben Gurion Airport). Flights to
Eilat start from £99 return including taxes and
charges. For details visit www.monarch.co.uk

� FOUREX, A FOREIGN currency exchange machine, is
supporting Railway Children as its chosen charity. For
details see www.fourex.co.uk

� MARLIN APARTMENTS has signed a five-year
agreement with Sky to provide TV services across its
entire estate of more than 700 apartments. The
agreement means that business and leisure travellers
staying in one of the apartments at six different
London locations have access to a range of
blockbuster movies, live sport and popular
entertainment programmes. 
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Viking Ocean Cruises adds new
itineraries in North America & Caribbean
VIKING OCEAN CRUISES has announced that it is
expanding its destination-focused cruising to North
America and the Caribbean with five new itineraries
launching in September 2016. 
As a nod to the famous Viking explorer, Leif Eriksson,

who set foot on North American soil 500 years before
Columbus, Viking Star will also cross the North Atlantic –
with a new itinerary that sails from Bergen to Montreal,
with stops in the Shetland Islands, the Faroe Islands,
Iceland and Greenland. From Montreal, the ship will cruise
the St. Lawrence River and down the coast of New England
to New York, before making her way down the Eastern
seaboard to San Juan, Puerto Rico, which will serve as her
homeport for winter Caribbean itineraries. The ship will
return to Europe in February 2017, with a transatlantic
sailing from San Juan to Barcelona.
The line's founder and chair, Torstein Hagen, said: “We

have always had a vision to reinvent ocean cruising – to
bring destinations back to the forefront of the itinerary and
to build ships that are designed to help our guests better
explore their destinations. We launched our ocean cruises
in Europe earlier this year and, just as the Viking explorers
before us, we are now looking across the Atlantic for new
discoveries. Our new itineraries in North America and the
Caribbean will offer our guests experiences that broaden
their horizons both on and off the ship.”
As an example of prices, an 11-day West Indies Explorer

roundtrip from San Juan immerses guests in the British,
French and Dutch cultures of the Lesser Antilles and leads
in at £2,990 per person. The itinerary visits the steep green
hills of Tortola and Antigua and explores settlement towns
on St. Lucia and Barbados, the rainforest beauty of
Guadeloupe and the rich past of St. Kitts. 
Sailing dates are on October 28, November 7, December

17 and December 27, 2016; and January 6, January 16,
January 26, February 5 and February 15, 2017.
For more information or to book call 020-8780 7995 or visit
www.vikingcruises.co.uk

TOP TV duo Ant and Dec will
host a special episode of
ITV’s Saturday Night
Takeaway live from the top
deck of Britannia in
Barcelona on Saturday, April
2, 2016, P&O Cruises has
announced. Filmed in front
of a live audience of
passengers, Ant & Dec will
be going overboard with
celebrity guests, stunts,
performances, competitions
and plenty of surprises
along the way. Viewers will
have the chance to win free
cabins and join a 14-night
luxury cruise which departs
Southampton on March 27.

P&O Cruises
welcomes Ant 
& Dec on deck

Santa’s Lapland has four-day visits to the heart of Santa’s homeland from £3,972 for a family of four
(two adults and two children). Travelling on the December 23 from Gatwick, the price includes flights,
transfers, half-board accommodation at Hotel Tunturi, a private family snowmobile safari to find Santa
Claus, a husky sled ride and reindeer sleigh ride, a visit to the Elves and Igloo Fantasia, a range of
snow and ice activities, a special gift for all children plus a gala dinner. For details call 01483-791945
or see www.santaslapland.com
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Annual AWTE Christmas Lunch raises more than £9,000 
THE ASSOCIATION of Women Travel Executives’ (AWTE) Christmas Lunch, sponsored by
Feefo, raised £9,089 for Small Steps – this year’s chosen charity who provide specialist
help and support to parents with physically disabled children.
More than 350 leading names in the travel industry attended what is known in travel

circles as the ‘official’ kick-off for the Christmas industry social season at the London
Marriott, Grosvenor Square on December 1. 
The guest speaker for the event was Classic FM presenter, Margherita Taylor, while

guests were also treated to a sparkling reception, a live steel band, a live auction with the
chance to win a range of prizes and festive carol singing. 
Prizes were also offered for the AWTE’s Benevolent annual Christmas raffle; £3,900 was

raised for the cause that supports AWTE members during difficult times.
Sharing the association's highlights for 2015, chair Debbee Dale said: “We have had 

a stunning year; thank you for attending our events and getting the message out that we
really do support our members and want them to get the most from the association, we
have some fantastic events lined up for 2016!”
For more information visit http://awte.org.uk

CroisiEurope
orders third

paddlewheel ship
AS THE MS Elbe Princesse
leaves dry dock in Saint-
Nazaire, CroisiEurope has
announced that it has
placed an order for a third
paddlewheel ship for
delivery in 2018. It will be
designed by Stirling
Design International and
will be 110m long with 58
cabins. The name of the
ship and its itineraries
will be announced at 
a later date.
The MS Elbe Princesse

has been built in two
blocks and assembled
over a month in Dry Dock
No. 1 in Saint-Nazaire.
The fitting out will now
continue at the Penhoët
docks in Saint-Nazaire
and delivery is expected
in mid-February 2016,
less than a year after 
the launch of MS 
Loire Princesse.
Elbe Princesse follows

in the footsteps of sister
ship, MS Loire Princesse,
and has been designed
using advanced
paddlewheel technology
which will allow it to
navigate year round the
lowest waters of the Elbe. 
Between April and

November, MS Elbe
Princesse will offer nine-
day cruises between
Berlin and the heart of
Prague visiting
Magdeburg, Lutherstadt
Wittenberg, Meissen,
Dresden, Bad Schandau
and Litomerice. 
Cruise-only prices start

from £1,362 per person for
accommodation in an
outside cabin with all
onboard meals,
complimentary beer and
wine at lunch and dinner,
as well as an open bar
throughout the voyage,
onboard entertainment
and port taxes. 
To book or for more
information call 020-8328
1281 or visit
www.croisieurope.co.uk

BLONDES HAVE MORE FUN...Enjoying the drinks
reception are, from the left: Daniela Wagner, 
E Waterways; Kristina Wallen, Harp Wallen; and
Yolanda Stewart, Yolanda Stewart
Communications. 

RAISING A TOAST...Looking forward to the
three-course lunch are Sharon Price (left) from
Sharon Price Associates and Louise Hodges
from Travelzoo. HEY DJ...Debbee Dale (left) chair of AWTE with

Classic FM presenter, Margherita Taylor.

A FESTIVE AFFAIR...AWTE guests look forward to Christmas lunch, including Travel Bulletin's
Simon Eddolls (far left). 
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MOVERS
�  BACK-ROADS Touring has appointed Lockie Kerr as UK
business development manager.

�  COSMOS TOURS has strengthened its market position
with key industry appointments as it develops its product
and commercial strategy and offers customers a broader
range of holiday experiences. Hugh Morgan has been
appointed executive chairman and Michael Vinales has
joined as business development director.

�  CLARE NEWMAN, head of sales and marketing at City
Cruises, has been promoted to sales and marketing
director.

�  ALBERT DOCK Liverpool has appointed Sue Grindrod as
chief executive of the Grade I Listed visitor attraction.

�  RACHEL POULTNEY has been promoted to head of sales
for Princess Cruises UK.

�  ALEX WHITE has joined P&O Cruises and Cunard as vice
president of sales. 

�  ROTANA HOTELS & Resorts has appointed Roy Simes as
area director of sales and Brenden Carlton as key
account manager for MICE.

�  THE EXECUTIVE COMMITTEE of the Board of the
Philadelphia Convention & Visitors Bureau (PHLCVB) has
named Julie Coker Graham the new president and CEO of
the organisation. She will assume the role in January
2016, following the retirement of current president and
CEO, Jack Ferguson.

�  TRAVEL COUNSELLORS is welcoming Mike Graham as
head of sales promotion this month. Mike takes
responsibility of global sales incentives and competitions,
and will support the commercial team in developing the
global cruise business. 

FLYBE HAS committed to boosting its
services at Southampton Airport and has
put on sale additional flights to operate
next March on 14 key routes to and from
the airport featured in its existing
2015/16 winter schedule.
The move has been designed to

accommodate customer demand for

business and weekend travel on key
routes and for the added benefit of those
heading off over the Easter holiday
period to Alicante, Guernsey and regional
France, namely to Bergerac and Nantes.
The news will also result in an earlier

start for two of the airline’s 2016
summer routes, scheduled to begin at

the end of March, namely those to La
Rochelle and Rennes.
In total, the carrier has added 81 extra

flights to its winter schedule from
Southampton with one-way fares from
£24.99 including taxes and charges.
Full details of the new schedule are
available at www.flybe.com

AMADEUS RIVER Cruises has launched a number of ‘two-for-
one’ special offers on three of its top selling cruises, if booked
by December 15. 
Departing on March 26 on Amadeus Elegant or April 1, 2016 on
Amadeus Silver, the company's seven-night Tulip Cruise visits
a total of eight cities and ports and leads in at £977 for two
people travelling together (cruise-only). 
Departing from Amsterdam, the round-trip cruise visits

Volendam, Arnhem, Middleburg, Ghent, Antwerp, Kinderdijk
with its famous windmills and Utrecht for an excursion to the
flower gardens at Keukenhof.
The Classical Rhine cruise ‘two-for-one’ special from Basel

to Amsterdam or vice versa, costs from £1,097 for two people
travelling together on two departures – March 24 and October
27. The eight-day cruise on Amadeus Princess visits Volendam,
Cologne, Cochem, Koblenz, Rudesheim, Mannheim, Speyer

and Strasbourg along its scenic route.
Further south, two early spring departures on France’s

Rhone and Sâone are featured with the special offer with
prices from £1,017 for two travelling together. The eight-day
French Savoir Vivre itinerary takes passengers to the burgundy
regions of Macon and Chalon-sur-Sâone, before heading south
to the heart of Provence and the ancient towns of Avignon,
Arles with its well preserved amphitheatre and the medieval
town of Pouzin.
All ‘two-for-one’ offers are based on cruise-only for two

people travelling together and include seven nights’ full board
accommodation, free flowing red and white wine, soft drinks
and beer with every lunch and dinner on board, complimentary
Wi-Fi and free use of bicycles.
For further information call 01252-714477 or visit
www.amadeusrivercruises.co.uk 

Winter flights from £24.99 from Southampton Airport with Flybe 

Amadeus River Cruises sets sail for 2016 with 'two-for-one' offer

•   Chance to win a Kindle Fire HD with the
Fonab Castle Hotel.

•   Win a two night stay at the INNSIDE Hotel, in
Manchester with the brand new MELIA PRO
programme.

•   Bottles of Champagne, tasting sessions & food
pairing to be won with La Champagne, La
Marne. Enter for the chance to win one of
three prizes. 

•   NEW COMPETITION: £100 Marks & Spencer
vouchers to be won with Cox & Kings.

Visit www.travelbulletin.co.uk/competitions for
details on the above competitions
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FESTIVE FRIENDS…This month, the MoneyCardpartners (Collette, Funway Holidays, ‘If Only…’ andNorwegian Cruise Line) are spreading some Christmascheer by giving away ‘Christmas Warm Up’ hampersfilled with festive goodies. Agents who have claimed ontheir MoneyCards will be selected at random to receive a surprise thank you hamper. Pictured is one of the luckyagents Judith Eardley (centre) from Kenneth MacleodTravel in Glasgow with Sarah McKune (left) from IfOnly…and Amy Drummond from Funway.

agentbulletin
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INGHAMS HAS launched its new sum-
mer 2016 Lakes and Mountains brochure
along with a resort competition for
agents. The company will give £100 in
Love2Shop vouchers to the first agent to
correctly identify the resort in the image
below. Agents should post their answer
at www.facebook.com/inghams to be in
with a chance to win. The competition
will run until December 24. 

Agent Competition

Booking Incentives
TRAVEL 2 HAS teamed up with Air France,
KLM and Alitalia to give agents the chance to
win one of three £500 prizes with its latest
campaign – ‘Have a Flying Good Christmas’.
Agents making a new booking (including three
days’ ground arrangements) with any of the
airlines before December 22 will be entered
into a prize draw to win one of three £500
prizes added onto their T2 Rewards Card. See
www.travel2.com for details. 

ANY AGENTSmaking three bookings with
Classic Collection Holidays by December 24
for travel during any season can claim £50
towards their Christmas party. Claims should
be made via rewards@classic-collection.co.uk.
The standard £5 per person Marks & Spencer
or Love2Shop vouchers for all seasons remains
in place and can be claimed at the same email
address. 

FROM JANUARY 1, 2016, Brand USA will
launch its mega fam incentive campaign,
whereby agents who book flights on American
Airlines and British Airways to the US will have
the opportunity to earn a place on the mega
fam. All bookings are tracked through the ‘USA
Discovery Program’, and the number of badges
completed is also taken into account. 

AGENTS BOOKINGwith Western & Oriental
or Rainbow Tours can earn between £25 and
£500 worth of Love2Shop vouchers. Register
or log on at www.westernoriental.com/agents

What’s in store for Sagittarius?
YOUR PERSONALgoals should now be your
priority, so it’s time to focus on your health
and wellbeing – especially if you’ve neglected
yourself or had a few too many late nights.
This in turn will lead to a greater sense of hap-
piness and freedom and you’ll be back to your
usual self in time for the New Year. 

Lucky day:Thursday
Lucky number:30
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VISIONS HOLIDAY Group has announced that it has exclusively
contracted properties previously sold by Exclusive Escapes.
The company's ultra-luxury properties are located in the

Turkish resorts of Kalkan, Kisla and Islamlar, and range from
one-bedroom hideaways to five-bedroom seafront 
deluxe villas. 
Abbey Thomas, the company's national account manager,

said: “We are thrilled to be working with the owners of some of
the best villas in Kalkan. The addition of the properties has
strengthened our Turkish portfolio offering agents a diverse

and unique collection of boutique and luxury hotels and deluxe
villas in some of Turkey’s most beautiful and
uncommercialised resorts.”
The additional capacity in Kalkan, Kisla and Islamar

complement the existing accommodation in Istanbul and the
Bodrum and Datca peninsulas already sold by Visions.
The new Ilios Travel Private Collection brochure is now on

sale and available to agents. 
For details call 01444-225633, email info@iliostravel.com or
see www.iliostravel.com

ANATOLIAN SKY Holidays has launched
its new Croatia programme for 2016, with
a new look brochure and an expanded
offering. Responding to feedback, the
programme includes a greater number of
off-the-beaten-track options, as well as
tailor-made multi-centre itineraries,
offering opportunities to get ‘under the
skin’ of the destination and away from
the tourist hotspots. 
In terms of tailor-made holidays, a new

four-night adventure in Split allows visitors
to discover the area around the destination
from a different perspective – hanging from
a zip-line 150m above the Cetina river,
plunging into the river itself with a day of
adrenaline-fuelled canyoning, plus guided
hiking around Mount Biokovo. Prices start
from £669 per person including
accommodation for four nights and three
days’ guided activities.
Alternatively, an eight-day Countryside 

& island-hopping tour offers an introduction
for first time visitors to Croatia, including
some of the country’s most popular

destinations on the mainland and islands,
including Zagreb, Split, the Plitvice Lakes
National Park, Trogir, Hvar, Korcula and
Dubrovnik. Prices start from £1,169
including hotel accommodation throughout,
all transfers, city tours and ferry crossings.
New destinations in the brochure include

Trogir, Šibenik and Plitvice Lakes National
Park, while several new properties have
been added in popular destinations on the
Adriatic coast including Mlini, Korsal,
Makarska and Split. 
Also featured for 2016 is a range of new

hotels in Montenegro, including a selection
of properties in the historic beach resort of
Kotor, as well as the Regent Porto
Montenegro Hotelin Tivat, plus a re-
developed Slovenia programme that focuses
on twin and multi-centre holidays.
Prices are based on two adults sharing

and include flights, breakfast
accommodation and transfers.
To book or for more information see
www.anatoliansky.co.uk or 
call 0844-273 3585. 
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Visions Holiday Group contracts previous Exclusive Escapes properties

2016 Croatia launch from Anatolian Sky Holidays

THE AUSTRIAN NATIONAL Tourist Office has issued a new sales guide for 2015/16 to help
the trade discover new and innovative product highlights.
The guide covers unique experiences, innovations and new perspectives in Austria, and

agents can learn about new product ideas, destinations, hotel highlights and trends, as
well authentic travel experiences to suggest to clients. 
Featured partners include, amongst others, ÖBB Austrian Railways, Tirol Tourist Board,

Innsbruck Tourist Board, Alpbachtal Seenland Tourism, VPG Vienna Pass and Austria’s
Finest Experience Hotels.
To view the guide or for more information visit http://bit.ly/1MXZKK5

Festive savings from
City Cruises

CITY CRUISES is offering
30% off sightseeing and
dining cruises in London
and Poole throughout 
this month.   
Winter offerings include

a 'Sail with Santa' option
for £15 per person, where
guests can join the floating
grotto. The voyage includes
entertainment from
Santa’s helpers and
Christmas gifts for
children, while parents can
enjoy mince pies and
mulled wine. 
Alternatively, Christmas

Party Cruises lead in at
£49 per person for a lunch
party including a three-
course festive meal and
welcome drink, or from
£69 per person in groups
of four to 180 people. Also
available is a Christmas
Day Cruise from £95,
offering a three-course
lunch with all the
trimmings, a welcome
drink and Christmas carols
throughout the cruise.
Prices start from £115 for
adults and £95 for
children. 
To book or for details see
www.citycruises.com

New sales guide from Austrian National Tourist Office
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Where Am I?

Bronze statue based on the fairy tale of the same
name by Danish author Hans Christian Andersen

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, December 17th. Solution and new

puzzle will appear next week.

The winner for 27th November is Amanda Phillips, Thomas

Cook Co-operative Travel in Cardiff.

November 27th Solution: A=8    B=6    C=1    D=5

Number: 047

Travagrams

Across 
1. Leisure company (6)
3. Flows through Hamburg (4)
7. Currency of Romania (3)
9. Montevideo is the capital (7)
10. Well known hotel brand (4)
11. This year's official Children in Need song was

sung by ___ Glynne (4)
14. Currency of 1 Down (4)
15. Main airport for the Algarve (4)
17. Storm Desmond recently caused havoc in this

scenic Lake District town (7)
18. Amsterdam Schiphol international airport code (3)
19. Popular ski resort in the Tyrol (4)
20. Former name of Sri Lanka (6)

Down 
1. GB beat this country to win the Davis Cup (7)
2. Capital of Greenland (4)
4. US state (9)
5. Cathedral city in Cambridgeshire (3)
6. Veteran British band, sounds majestic (5)
8. Major parks and studios operator (9)
12. Tour operator, part of TUI (7)
13. Capital of Cape Verde (5)
16. Scottish isle, popular with tourists (4)
17. One of the Dodecanese islands (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 30

Crossword

Su Doku

N
um

be
r: 

04
7

This cruise line has only one ship called Voyager

Unlock this string of tropical islands located off America’s 
southeasternmost state

Gravy Coveys Foodies

Loafed Risky

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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According to a piece I read last week, one in five
of us admits to hating Christmas and one in
three of us will be relieved when it is over. 

Now I’m not a secret Grinch; I enjoy Christmas as
much as the next person, but I can’t help thinking
that I would prefer a little less of the sleigh bells,
tinsel and Mariah Carey on the radio. 
For me, Christmas is a chance for us all to take 

a well-earned break, relax with friends and family
and recharge our batteries ahead of - what is for the
travel industry - a very busy period. So before you all
head off to the many Christmas parties on the
agenda, I thought I’d share a little Christmas wish list
of my own for the travel industry this coming year…

Training
Keep it coming! Suppliers do a fantastic job of
offering training for agents, be that online quizzes or
the opportunity to join them on fam  trips. Whilst
there doesn’t tend to be much convincing required to
get people on a fam to the Caribbean for a week long
trip, we can’t forget the fantastic training available
online at our finger tips. Suppliers are throwing

money at ensuring agents
are as prepared as
possible for the
traditional turn of year
booking frenzy, so take
30 minutes to brush up
on your knowledge for
those January
opportunities.
Training is always a
good investment,
push your staff to do
it and get them turn
of year ready. 

Opening hours
I’ve long banged the drum about now being the time for
High Street agents to re-look at the opportunities they
have when reaching out to the maximum number of
potential customers. With the 24-hour accessibility of
online travel booking sites, is next year the year that
agents have their front doors open as much as possible
including bank holidays and early evenings? 

Atol and industry travel regulation changes 
As travel agents we have to keep enforcing and
educating our customers on the often confusing grey
areas of the legislation. With geopolitical disturbances
out of everyone’s control, it’s more important than ever
to book through an agent who can protect the holiday.
The direct relationship between agent and customer is
more important than ever as customers require advice
and reassurance from an expert.

Events
We have the Olympics in Rio and Euro 2016 in France
coming up next year, both of which offer great
opportunities to capitalise on the wider news agenda
and channel sales into those markets. Whether it is
families looking to extend a break post watching the
Olympics, or a group of mates looking for an
adrenalin rush at the footy, the sports holiday market
looks set to go from strength to strength next year. As
customers taking multiple short breaks in the same
year continues to rise, now’s the time to capitalise on
festivals and the city break trend.
And there you have it, my Christmas wish list. If

Santa could throw in a win for Sheffield United and
Jennifer Aniston under the tree, I promise I’ll be nice
all year long. 
I hope you all have a very merry Christmas and 

a prosperous New Year.

Industry Insight 
by...

Andy Stark, managing director of The Global Travel Group, reveals what’s on his Christmas wish list...

bulletinbriefing

"Suppliers are throwing money at

ensuring agents are as prepared as

possible for the traditional turn of

year booking frenzy…"

www.travelbulletin.co.ukDecember 11 201512

S03 TB 1112 2015 News 3_Layout 1  09/12/2015  11:42  Page 12



S03 TB 1112 2015 News 3_Layout 1  09/12/2015  11:42  Page 13



personalitybulletin

www.travelbulletin.co.ukDecember 11 201514

Regional sales manager,
Viking Cruises

What's your favourite 
household gadget? 
I’ve just purchased a Nutri Bullet, as
I’m trying to be healthy at the moment
- it probably won’t last!

What are your favourite 
TV programmes? 
I’m a sucker for trashy reality shows!
The trashier the better! The list really is
endless! At the moment, I’m hooked
on Celebrity Big Brother and Ex on the
Beach – Shameful, I know.

Who does the cooking? 
Me - the joys of single life!

What's a typical weekend for you like?
If I’m not working, then you’ll usually
find me at a bar or pub catching up
with friends. As long as I’m with my
mates, I’m happy.

What's your guilty pleasure?
Cheese and chocolate. I have
absolutely no willpower when it comes
to either of those!

What do you do to relax? 
I love to travel, so I try and get away
as often as I can. That’s one of the
biggest reasons I relocated from
Sydney - access to Europe! So I love
getting out of London for a bit of R&R.

What music do you listen to?
A bit of everything really, but (not so)
secretly, I love cheesy pop – don’t
judge me!

What's your favourite movie?
Muriel’s Wedding - it’s a classic Aussie
film that never gets old! If you haven’t
seen it, do yourself a favour and watch
it - it’s hilarious.

What's been your latest DIY project?
I’m seriously the most uncreative
person there is. Fortunately for me, my
flatmate does all the DIY stuff around
the house.

What other companies/organisations
have you previously worked for
I’ve always worked in travel, but
before I moved to London and started
with Viking, I worked for Scenic back in
Sydney for four years.

If you could change one thing in the
industry what would it be? 
I guess it’s not really about change, but
more so reminding the travel trade
and consumers to not ignore the
‘middle man’. The travel industry are
early adopters of technology and
social media to promote their products
and services, and it gets to the point
where some brands are no longer
uniquely identifiable. The one way to
overcome this is to get in front of an
agent, as there’s no better way to sell
an experience than personally talking
about it, with no hashtags or ‘likes’. 

What personal item do you have on
your desk at work? 
Not a lot! I barely even have a desk, as
I’m usually out and about, working
around the country somewhere.

What's the best thing about your job?
Having the opportunity to work
alongside such a brilliant group of
individuals at Viking and getting to
meet so many amazing people from all
over the country, including agents and
other suppliers. I’ve certainly made 
a lot of lifelong friends through work.
And getting to travel to amazing
places (both here in the UK and
abroad) as part of the job isn’t all that
bad either!

What's a typical day like? 
It really depends - If I’m out on the
road, I’ll be visiting agents and
conducting training updates for them
and maybe presenting consumer
presentations for their clients. Or if I’m
in the office, I’ll have my head down all
day, trying to get through emails and
getting all my admin up to date.

What's your favourite travel app?
Definitely TripAdvisor - I never book
a hotel without consulting
TripAdvisor first.

Who has been your inspiration in the
travel industry? 
Not that I‘ve ever met him personally,
but I really admire Richard Branson. He
has so many amazing philosophies and
I really respect his way of thinking -
he’s clearly doing something right!

Andrew 
Schweitzer 

Where would you most like 
to visit and why? 
The Galapagos Islands - I’m a massive
wildlife lover and it has been high on my
list for years. Unfortunately, I just haven’t
had a chance to get there – yet!

What are your hobbies? 
I enjoy going to the gym and attempting
to keep fit. Or if I’m on holiday, I love
getting stuck into a good book. Is
drinking considered a hobby?

What's your favourite 
(non-work related) website? 
It has to be YouTube – It really does
provide hours of entertainment! 

Do you use social media 
for work and play? 
Facebook is really the only social media
platform that I use. I never got into
Twitter and Instagram etc.. But Facebook
makes it really easy to keep up to date
and in contact with family and friends
back in Australia.

What trait do you dislike in 
other people?
Negativity and arrogance!

What is your best quality?
Jeez, you probably should ask my friends
this one, but I’d like to think I’m pretty
genuine and down to earth - what you
see is what you get.

What's your most embarrassing
moment? 
I’ve got too many of these to narrow it
down to just one.

Do you have any nicknames? 
Some of my mates call me ‘Schnitz’ – it
started when someone once called me
‘Schnitzel’ (thanks to my surname), then
it got shortened to ‘Schnitz’. A couple of
people back home also call me ‘Smiles’
for some reason.

If you could invent a new law, what
would it be? 
That’s an easy one – shorter work weeks
and longer weekends!

At home

At work

At play
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THE HILTON Seychelles Labriz Resort & Spa and Northolme Resort & Spa are offering
clients some tropical sun with winter sale savings of up to 30% on weekend
accommodation throughout 2016.
Launching last month, the Northolme Resort now features 16 new Grand Oceanview Pool

Villas. The deluxe new rooms are styled in keeping with the design of the resort’s wooden-clad
villas set on stilts with large infinity pools, combining the natural and historic elements of the
traditional Seychellois house with modern interiors and contemporary luxuries. 
For those looking to go further afield, Silhouette Island is home to only one resort; the

Labriz Resort and Spa. It offers a combination of colonial-style villas scattered along the
beach and hillside, landscaped gardens, acres of unexplored virgin tropical forest and
hilltop Silhouette Spa.
To be eligible for the winter sale, bookings must be made by January 31, 2016 for stays

across weekends up to December 30, 2016. Discounts of up to 30% are offered on the best
available rate and best available bed-and-breakfast or half-board rate. 

Baros Maldives
celebrates tenth
luxury anniversary
ON DECEMBER 26 Baros
Maldives will celebrate
its tenth anniversary
since reopening as 
a luxury resort. 
Coinciding with the

festive season, several
special events are being
arranged for guests who
stay on the island during
this time.
These include special

excursions and events
every day from December
22 to January 2. The
anniversary will be
celebrated in style on
December 26 with a gala
dinner, followed by a full
moon evening in white on
December 27 and an extra
special celebration to
welcome in the New Year.

LAUNCHING JUST before Christmas, the resorts of Diamonds Athuruga and Diamonds
Thudufushi will play host to a gastronomic initiative designed to excite the tastebuds.
Every week on the two Maldivian islands, a renowned Michelin Star chef will create the menu

which offers six gourmet dinners and a personalised cooking course. 
Sara Rosso, president of the Planhotel Hospitality Group, said: “The prestigious programme

will offer our clients a truly unique culinary experience which has been made possible by inviting
these talented chefs to come to our islands.” 
The initiative will run until March 2016.

Visit www.diamondsresorts.com for more information.

india & indian ocean

GREAT RAIL Journeys has reported that India is its fourth most popular destination with a year-on-year increase in sales. Departing on
February 11 and November 3 next year, clients can do India a little differently on the 15-day ‘Royal Indian Odyssey’ from £2,595 per
person. Visit www.greatrail.com for more information.

30 Michelin star chefs to shine at Diamond resorts

Save up to 30% with Hilton Seychelles winter sale 
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Discover our new website – Register today! 
www.sunset.co.uk  • 020 8774 7100  •   enquiries@sunset.co.uk 57032 / V0404

Exotic Island bliss fr. £1799 pp 

• Upgrade to Beachfront Junior Suite

• 50% discount

All inclusive Deal £1255 pp

• Couple exclusive
• Deluxe Premium Ocean View
• SAVE over 35%

Half Board Deal £1299pp

• The best spot in Mauritius
• Family idyllic hotel
• Save over 45%
• Exclusive Free Wedding Ceremony

Sunset 35th Anniversary Educational to Mauritius 2015

Thank you from all of us at Sunset to all our fabulous suppliers for making this possible – including but 

not limited to the MTPA, Air Mauritius, Starwood Resorts, Heritage Resorts, Shangri-La, and Mauritours!  

We value all your support but most of all a massive thank-you to all our UK travel agent partners who 

book their clients with us, and to those who joined us in Mauritius, we will always have the “Bubbles”

      10:04
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INSIGHT VACATIONS has launched its
Luxury Gold India brochure for 2016/17
featuring a range of crafted tours and mini
trips through India, Nepal and Bhutan. 
Included in the programme are escorted

journeys such as ‘Essence of India’ which
showcases the Mughal Heritage of Delhi,
Agra and Jaipur, the Taj Mahal, a jeep safari
through the Aravalli Hills and a journey into
Ranthambore National Park in search of
the elusive tiger. 
Alternatively, clients looking to combine

the classical sights of the north with the
exoticism of the south can opt for a ‘Spirit
of North and South India’. The 15-day tour
features a two-night stay at the
Kumarakom Lake Resort in Kerala and 
a cruise to Elephanta Island in Mumbai to
visit the temples and caves at Lord Shiva’s
abode, with an authentic taste of India at 
a gala dinner.
In addition to the core programme, the

Luxury Gold India portfolio features five

regional mini-trips ranging from three to six
days. These include the four-day ‘Spiritual
Divine’ which explores Amritsar, a journey
into ‘Magnificent Nepal’, a six-day tour
through ‘Classical Sri Lanka’, the chance to
savour the sights and sounds in
‘Fascinating Mumbai’ and an adventure
through ‘Bhutan Dragon Kingdom’. 
Paul Melinis, director of sales for the

operator, said: “India boasts a fascinating
culture which is as varied and colourful as its
landscape, and Luxury Gold is the ultimate
way to explore this mystical country.
“With the introduction of the e-tourist

visa, India is now more accessible than ever
for British travellers, and our new Luxury
Gold India programme is an exceptional
way to explore this fascinating country with
the best hotels, dining, service and
experiences possible.” 
For more information visit
www.insightluxurygold.com or 
call 0800-206 1468. 

india & indian ocean

UNIWORLD IS promoting its 13-day ‘Golden Triangle & the Sacred Ganges’ river cruise from New Delhi to
Kolkata on the Ganges Voyager ll from £5,169 per person. Excluding international flights, the package
includes seven nights' all-inclusive onboard accommodation and an additional five nights in a first class
hotel or resort in Delhi, Agra and Jaipur. Also included are selected off-shore dining experiences,
escorted excursions, transfers, intra-tour flight and a tour manager. Visit www.uniworld.com 
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Insight Vacations launches Luxury Gold India brochure

Goa gears up for
adventurous 2016

GOA TOURISM showcased
an all new portfolio at
this year’s WTM,
promoting the launch of
its adventure tourism,
accolades for wedding
tourism, combined with 
a strong focus on
festivities into 2016.
For the first time, the

destination showcased its
adventure tourism
portfolio with hot air
balloons, amphibious
vessels and seaplanes, all
now on offer. Launched in
May, the initiatives began
full-fledged operations this
autumn designed for those
seeking a thrill during
their trip to the region.
The state has also

achieved several awards as
a wedding and honeymoon
destination throughout
2015 including the ITB
Berlin PATWA, and aims to
continue this trend as a hot
spot for wedding tourism
for next year.
With the safety and

security of tourists firmly
in mind, the tourism
authority has increased
personnel on beach
patrols until midnight
and highlighted an
exclusive taxi service for
female tourists and
female passengers. 
In addition to the

numerous festivals and
events lined up until May
2016 which always prove 
a major draw, emphasis
was also placed on the
Youth Delphic Games to be
hosted in February 2016 -
the world's only common
floor for art and culture
which is coming to India for
the first time.
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Travel Bulletin recently held its fun-filled
Indian Ocean Showcase at the Marriott Hotel in
Leeds. Delivering an evening packed with
useful information and fun, agents got to meet
directly with suppliers, enjoy a buffet meal plus
the chance to win some great prizes...

AGENT READY…Ready to welcome agents at the start of the evening are
Apolline Schreck (left) from Reunion Island, Nicola Johnson from Lux* Hotels
& Resorts and Malcolm Aldcroft for Air Austral.

ALL ALTHAMS…Enjoying the drinks reception are, from the
left: Caitlin Crowther, Corinne Sandouk, Nicky Lynn,
Kathryn Crowther and Alicia Jackson from Althams Travel.

HEADS DOWN…Listening intently and making notes, agents learn
all about The H-Hotel’s product offering in the Indian Ocean from
the company’s Gemma Ferriz (top left).

IN THE BAG…Jane Eastwood (left) from Residence Hotels gives
Karen Briggs from Wallace Arnold Travel her Residence Beach bag
complete with lots of branded treats.

OMAN OFFERING… Alison Cryer (second from left) for the Oman
Ministry of Tourism chats with, from the left: Suliman Patel, Freedom 2
Travel; Jill Wood, Not Just Travel; and Natalie Fee, Lynne Hammond
and Marion Owen from Marion Owen Travel on the wide range of
tourist products Oman has to offer.

PICKERING A WINNER…Mike Pickering from High Ridings Travel had
his name drawn to win a complimentary two-night stay on a bed-
and-breakfast basis in a Beach Villa for two at Dusit Thani Maldives.
Presenting the prize is the hotel group’s Anita Skibiel.

Photography sponsor
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Want to get in on the action? 
Travel Bulletin will be hosting its next ‘Airline Showcase’ event in

Leeds on Monday 25 January. All agents who wish to attend can secure
their spot by emailing gemma.reeve@travelbulletin.co.uk 

AUSTRAL AWARD… Malcolm Aldcroft
from Air Austral presents winner
Hayley Atkinson from Total Travel with
two return tickets from Paris to
Reunion Island.

BANYAN BAG…James Daniel from Flight
Centre collects his goody bag prize from
Banyan Tree’s Angelika Marsh.

HEY THERE…Richard Hey, North
England business development
manager for If Only… gets ready to
greet agents for product training.

LUCKY LEANNE…lucky winner Leanne Swithenbank (left) from Total
Travel collects her prize of an iPad mini from Alison Cryer, Oman
Ministry of Tourism.

LUX LOVE… Nicola Shires (left) from
Travel PA wins £75 of Love2Shop
Vouchers from Lux* Hotels & Resorts’
Nicola Johnson. 

RAVENALA REWARD…winning five nights’ half-board stay at the
Ravenala Attitude Hotel in Mauritius is Julie Birch (left) from
Personal Travel Agents with Attitude’s Olivia Knight.

SANDY & SEASONS…Sandy Murray (right) from Sandy’s Travel
Escapes collects her prize of a Champagne Afternoon for two at the
Malmaison Leeds, presented by Seasons’ Audrey Thomson. 

SEYCHELLES SMILES… Discussing all things Seychelles are, from
the left: Stacey Smith and Georgie Lloyd, Co-operative Travel; Tinaz
Wadia from the Seychelles and Karen Rowlands from Co-operative
Travel.

WINE WINNINGS… Alistair Hart (right)
from Andrew Earle’s Travel collects his
bingo prize of a bottle of wine,
presented by Travel Bulletin’s Matt Gill. 

FULL HOUSE…a packed room of agents
pay close attention to Oman’s video
presentation.
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THE PARK Corbett is set to open in 2016. Located in Jim
Corbett National Park Uttarakhand in North India, the
boutique hotel will be a part of the Park Collection and
represents the first branded luxury hotel to open in the park.
The 40-room resort will be spread over six-and-a-half

acres and is surrounded by lakes and landscaped gardens. 
A total of 18 round cottages are available, along with two
premium round cottages with indoor plunge pools, two tree
houses, seven sets of villas with private gardens, outdoor
living spaces and four hut cottages. 

The area is home to an array of wildlife, closely located to
the park entrance, and prices start from £100 per room, per
night. The properties will also offer dining and additional
services such as safaris run by the in-house naturalists. 
Priya Paul, chairperson of the hotelier, said: “The

majority of our hotels are in cities across India and it is
exciting to grow into more off-the-beaten-track leisure
destinations. We expect to see significant demand from
international guests.”
Visit www.theparkhotels.com for more information.

THE FIVE-STAR Maritim Resort & Spa
in Mauritius is celebrating its 25th
anniversary with a year of celebrations
for guests and travel trade partners.
The anniversary, which kicked off

last week, marks the start of a year
of celebrations, dedicated events,
weekly anniversary gala buffets,
management cocktails and special
gifts.
Mark Spivey, international sales

director for the company, said: “We
are delighted to be celebrating 25

years of excellence. Such a lot has
happened since we welcomed those
first guests back in 1990. It is a credit
to the resort team that the property
has consistently performed to a high
standard and set the benchmark for
excellence on the island. We’d also
like to say a huge thank you to the
travel trade, our tour operator
partners and our valued customers,
who have all helped to shape the
property into the fabulous destination
it is today.”
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GUESTS CAN experience the beautiful interior of Sri Lanka, exploring Dambulla, Sigiriya Rock and the colonial cities of Kandy and Galle
with Mercury Holidays’ ‘Jewels of Sri Lanka’ journey. Costing £1,195 per person, the nine-day fully escorted tour has 17 departures across
2016 with options to extend the trip from £259. For those travelling alone there are two rooms available on most tour dates where no
single supplement will need to be paid. Visit www.mercuryholidays.co.uk

Park Hotels announces new hotel in North India’s Jim Corbett National Park

A year of celebration at Maritim Hotels’ five-star Mauritius property
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SUNDOWN HOLIDAYS has launched a new programme of bespoke cultural tours and
beach holidays to Sri Lanka.
The new brochure features several seven-, eight- and ten-night tours that take in

some of the country’s highlights including Colombo; the UNESCO site of Sigiriya;
Kandy and the southern seaport of Galle.
As well as four escorted tours, the brochure features hotels in some of Sri Lanka’s

most famous golden beach resorts including Beruwela and Kalutara, ideal for those
interested in turtle, whale and dolphin watching or wanting to visit Galle; and Sri Lanka’s

largest beach resort, Negombo close to
Colombo and ideal for an end of tour beach stay.
David Wiles, the operator’s director, said: “Sri

Lanka is a ‘good fit’ for our Egypt and Jordan
client base who like to combine culture with
relaxation. Our escorted tours have been
designed to show people the top attractions, as
well as some of the hidden gems. We are
looking to the trade for support with this new
launch as we believe this programme is perfect
for travellers looking for somewhere a little bit
different to holiday next year.”
As an example, a seven-night ‘Essential

Sri Lanka’ tour costs £1,069 including
flights from Heathrow, four nights' fully
escorted and full-board tour and three
nights' breakfast stay at the beach, plus all
transport and transfers in Sri Lanka. 
For more information call 020-7089 1781 or
visit www.sundownholidays.co.uk 

india & indian ocean
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Sundown Holidays launches ‘Discover Sri Lanka’ programme

AT THIS year’s WTM the India Ministry of Tourism’s
secretary, Vinod Zutshi, voiced that India will be aiming to
attract one million UK visitors by 2020 through a series of
pro-active initiatives. 
Following the success of India’s Electronic Tourist

Visa scheme, which was launched in August, proposals
are already in motion to extend the e-Visa’s validity
from 30 to 180 days in 2016. Proposals are also in
place to make it available in 150 countries worldwide
and to ensure multiple and double entry. Through the
new Electronic Tourist Visa, applications are generally
processed within three days.
Zutshi said: “We are committed to make it easy for

travellers wanting to come to India, not least through our
e-Visa scheme but by improving air connectivity between
the UK and India. We aim to attract more visitors through
the promotion and development of our niche tourism
experiences such as adventure, wellness, golf, pilgrimage
and the 'Paradise Unexplored' north east. In addition, we
are working to improve the infrastructure at many of our
beach destinations.”
Stressing India’s appeal as a year-round and diverse

destination, Zutshi further announced the creation of 
a new Medical Tourism Board and Golf Promotion
Committee, both of which are charged with developing
the infrastructure, product and appeal of both medical,
wellness tourism and golf.
In 2014 UK visitor arrivals to India were 838,860 - an

increase of 3.8% over 2013.
For further information visit www.incredibleindia.org

India aims for one million UK 
visitors by 2020 with new initiatives

Veranda Pointe Aux Biches
reopens after major

renovation 
AFTER UNDERGOING a three-month
renovation, the Veranda Pointe Aux
Biches in Mauritius has reopened as 
a four-star hotel.
Re-launching at the end of August,

the new-look resort boasts freshly
redesigned interiors and improved
facilities with a tropical-chic look and
an even stronger barefoot concept.
Upon arrival, guests are able to
remove their shoes as sand lines the
floors of the hotel’s public areas
allowing them to feel relaxed and at
home in an informal, exotic setting.
The resort is one of the few hotels in
Mauritius to feature the unique
‘barefoot chic’ theme.
The bedrooms have also been

redesigned as ‘Tropical Cocoons’.
Freshly remodelled and decorated in
royal blue shades with touches of
light wooden elements, each room
features a terrace or a balcony
overlooking the lagoon or the tropical
gardens. 
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shortbreaks

Our regular guest columnist, John Guinn, runs Holiday
Hut and regularly contributes to UK Health Radio.

John Guinn gets over his on-off relationship
by taking a short break to Germany

by John Guinn
, holiday resea

rcher

Some relationships are steady, safe and last forever.
Others burn really brightly for a short time and end in
an explosion of emotions.

My relationship with Schnapps ended with the biggest
ever explosion. Even bigger than when Ross and Rachel
were on a break. It was that spectacular. 
I had got to know Schnapps while on a family holiday. 

A few years later we met again when my local off-licence
started to stock the German firewater. I got a bottle and
stuck it the freezer to take around my neighbour’s later.
That evening, it was as though we had never been apart,
everything was going great. Then suddenly, I fell off the
sofa. I’m not sure how I fell off as I was sitting upright,
but I did.
It wasn’t something I said, but it was definitely something

I did. I was in a bit of a state and my friend had to help me
back home. I had a long night ahead of me. 
I was so ill I had to phone in sick in the morning. I had

never had a hangover like it. It meant that our relationship
was over.
I did see Schnapps a lot over the next few weeks. It was

hard to take, but not because I was green with envy. I did
turn green though as even the smell of it made me feel ill.
Even now, 30 years later we haven’t got back together

again. I would like to, so I thought about getting some
form of counselling. I asked the German National Tourist
Office in London for some advice. They suggested a tour
of a distillery.
I was sent a web link www.bavaria.by which listed a

couple of options, both in the Bavarian Alps in southern
Germany.  So even if reconciliation was not possible I could
still enjoy the local architecture and scenery. 
So I will try a tour and if that doesn’t work I will try a

drop of Regensburg’s Karmelitengeist, a medicinal spirit
distilled from herbs. The locals recommend it if you’ve had
a bit too much the great Bavarian specialities. What could
possibly go wrong?

PREMIER HOLIDAYS
is promoting short
winter breaks to the
Channel Islands
with a range of
added-value offers
including reduced
prices, free nights,
free room upgrades
and free meals over
the winter period. 
For clients in

search of a cosy
short break, the
operator has 
a selection to Jersey
and Guernsey on
offer, with
accommodation
ranging from three-
to five-star. 
To get behind the campaign, regional posters are

available for agents to download from the trade website.
The company is also offering an incentive of £5 for every
short break booking made to Jersey, Guernsey, Sark,
Alderney, Herm, the Isle of Man, Isle of Wight and 
Isles of Scilly.
For more information visit
www.trade.premierholidays.co.uk

Premier Holidays promotes cosy
Channel Island breaks for winter

Rail Discoveries’ flagship tour ‘Yorkshire by Steam’ is a five-
day trip starting from £325 per person. Guests can discover
Yorkshire from the edge of the rugged Dales to its coastline,
via the North York Moors; take in ancient York; discover
Brontë country; and embark on scenic railway journeys. 
Visit www.raildiscoveries.com or call 0800-240 4470 
for more information.
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OFFERING CLIENTS the chance to truly spoil their mums for Mother’s day next year, Funway Holidays has put together 
a selection of specially designed USA short break ‘#mumstheword’ packages. 
They include shopping trips, spa treatments, sunshine retreats and city breaks. 
As an example, the company is offering four nights in Los Angeles staying at the four-star The Garland including flights

with United Airlines from Heathrow from £839 per person, based on two adults sharing. 
The hotel has been handpicked with mums in mind, and features a swimming pool, hot tub, a shop featuring all locally

sourced and Californian-inspired items plus an array of activities - from yoga to wine tastings. 
Visit www.funway4agents.co.uk for details. 

shortbreaks

Guests can combine a visit to Keukenhof Park to enjoy the
famous blooms with an exploration of Amsterdam in the
‘Dutch Bulbfields and Amsterdam’ tour from Leger Holidays.
The tour can be taken as a four- or five-day break, with other
highlights including a visit to The Hague, home to the Dutch
royal family; the seaside town of Scheveningen; and Delft,
famed for its pottery. Priced from £279 per person for four
days, it includes breakfast accommodation based on two
sharing a standard room and travel by executive coach.

LENDING AN atmosphere of romance to the winter season, the Austrian city of Innsbruck is offering a range of special
advent packages for visitors to experience its six different Christmas markets.
Hot wine, the smell of freshly made cookies, handcrafted souvenirs and the sound of brass bands fill the air from the

traditional Christkindlmarkt (Christ Child market) in the old town, to the more modern market in Maria-Theresien-Straße. 
A two-night advent package starts from 149 euros per person, offering four-star hotel accommodation, buffet breakfast, 

a 48-hour Innsbruck Card pass - enabling access to popular sights in Innsbruck and its surrounding area - a return ride on
the Nordketten Cable Cars, a small welcome present and a voucher for a mug of mulled wine.
Other advent packages are available, ranging from one to three days, until December 24.

For more information visit www.innsbruck.info

Innsbruck tempts potential visitors with range of special advent packages 

‘HOTEL RANGÁ and the Northern Lights’ is a new three-day
break from Taber Holidays for clients looking to explore
Iceland’s lunar landscape by day and returning to the
comfort of Hotel Rangá for the evening. 
Following dinner, guests can watch for the Northern

Lights in the hotel’s new astronomical observatory. The
roll-off roof observatory is equipped with two high-
quality computerised telescopes and, should the
Northern Lights appear in the middle of the night,
guests can request a wake up call so they can be sure
not to miss the natural phenomenon. 
Prices are from £998 per person and include flights from

Heathrow, car hire with unlimited mileage and breakfast
accommodation, based on two sharing.
Departures are daily until March 31, 2016 with alternative

departure airports also available including Gatwick,
Glasgow, Manchester and Birmingham. 
For more information see www.taberhols.co.uk

New three-night break from Taber
Holidays offers Northern de-lights 

Fun for mums with Funways’ #mumstheword selection of breaks

Hotel Rangá
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Sunvil launches new pousada deals in Portugal  
MAKING THE most of Portugal’s characterful pousadas and
mild low season temperatures, Sunvil has launched four
unique fly/drive itineraries from £398 per person.
The distinctive properties are dotted throughout the

mainland and range from historic castles, fortresses and
monasteries to luxurious former palaces and modern
buildings converted into four- and five-star hotels.
As an example of one of the seven-night itineraries

available, ‘The Lisbon region and northern Alentejo’ (from
£398) enables clients to soak up Lisbon before heading to
Ourém, offering easy access to the shrine of Fatima and the
monasteries of Batalha and Alcobaça, before taking in the
royal cities of Estremoz and Evora in the scenic Alentejo
region. It includes stays at five hotels - the Pousada Palácio
de Queluz, Pousada de Ourém, Pousada Mosteiro de Crato,
Pousada Convento de Vila Viçosa and Pousada Castelo de
Palmela.
Other trips include ‘Northern Portugal’ (also from £398) and

‘Lisbon, southern Alentejo and the Algarve’ and ‘Central
Portugal and the Alentejo’, both from £419.
The itineraries are based on two sharing and include bed-

and-breakfast accommodation, Gatwick flights and car hire.
The option to vary itineraries and choose different locations

is also possible, excluding breaks over the New Year from
December 31 to January 2, 2016 and Easter - from March 24 to
March 26, 2016, although these can be arranged at a
supplement. Regional departures are also available. 
For details call 020-8758 4722 or 
see www.sunvil.co.uk/portugal

SITUATED ON Turkey's Turquoise Coastline, the newly renovated D Resort Grand Azur offers a touch of luxury to a short break
away, with live jazz music over dinner, a secluded beach surrounded by imported white sand, lush gardens and majestic mountains
either side. The five-star resort offers indoor and outdoor pools, flood-lit tennis courts, a range of watersports, a spa sauna, steam

room, Turkish bath and a solarium with a range of massage and
health treatments. A standard sea view room costs from £135
per night on a half-board basis.
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Zell am See-Kaprun Tourismus
5700 Zell am See, T. +43 (0) 6542-770
welcome@zellamsee-kaprun.com, www.zellamsee-kaprun.com

TOP-HIGHLIGHTS IN WINTER: 

      

NEW SINCE 

AUTUMN 2015:

Kitzsteinhorn 

Gletscherjet 

3 + 4

      09:19
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We asked our staff the following question this
week:

What's on your Christmas wish-list
this year?

shortbreaks

Crossword:
Across: 1. BOURNE, 3. ELBE, 7. LEU, 9. URUGUAY, 10. IBIS, 11. JESS, 14. EURO, 15. FARO, 17. KESWICK, 18. AMS, 19.
SOLL, 20. CEYLON. 
Down: 1. BELGIUM, 2. NUUK, 4. LOUISIANA, 5. ELY, 6. QUEEN, 8. UNIVERSAL, 12. THOMSON, 13. PRAIA, 16. SKYE, 17.
KOS. 

Highlighted Word: BANJUL

Travagrams: (top) Voyages of Discovery          (bottom) Florida Keys

Where Am I?: The Little Mermaid statue in Copenhagen, Denmark

puzzlesolutions
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EXPLORE IS offering solo travellers
the chance to enjoy the privacy of
their own room on selected trips
throughout 2016 when booked by the
end of this month. 
With around half of the groups

made up of solo travellers, the
operator typically pairs up travellers
of the same gender and similar age to
share twin rooms, negating the need
for a single supplement. 
For clients who prefer their own

room, the operator also offers the
chance to pay for a single room on
most trips. However, throughout
December the operator is offering
no charge for a single room on

selected trips for next year, when
‘Solo traveller offer’ is quoted at the
time of booking.
As an example of what’s on offer,

guests can enjoy a single room worth
up to £275 on the easy graded cycling
Canal Du Midi trip in France. 
Trips depart in April, June, July,

September and October 2016 and cost
from £932 per person. The price
includes flights, seven nights’
breakfast accommodation, bike hire,
transport and the services of a leader
and driver.
For more information visit
www.explore.co.uk or 
call 01252-884723.

Solo savings for 2016 with Explore 

SuperBreak has launched an Only Fools and Horses comedy dinner show. Available on
June 24, 2016 at the Cumberland Hotel in Bournemouth, the evening costs £89 per
person and includes a three-course dinner and overnight breakfast accommodation. For
more information call 01904-436000 or visit www.superbreak.com/agents
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*T’s & C’s apply: http://www.travel2.com/sitecontent/terms/learnandearn15.html

THE UK’s 100% Trade Only Tour Operator  
Call Reservations FREE on 0800 0224 182

up to £90 with T2 Academy!

From 01 November to 31 December 2015 double your earnings when you reach Bronze, Silver & Gold status!

Status

Bronze

Silver

Gold

Total

Points

175

+125 (total 300)

+100 (total 400)

400

Earn T2 Rewards Points

£10

£15

£20

£45

Earn Double T2 Rewards Points

£20

£30

£40

£90

wow!

Don’t delay, visit t2academy.co.uk today!
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