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FOR NEW ENQUIRIES/BOOKINGS
PLEASE CALL 0800 668 1365

• WE’VE BEEN PART OF THE SAME FAMILY-OWNED COMPANY FOR OVER 85 YEARS •
• GREAT VALUE HOLIDAYS WITH NO HIDDEN COSTS •

• ALL OUR HOLIDAYS ARE FULLY PROTECTED THROUGH ABTA AND ATOL •
• OUR EXPERT TOUR DIRECTORS HAVE A 96% CUSTOMER SATISFACTION SCORE •

• WE HAVE MORE TOURING HOLIDAYS IN NORTH AMERICA & EUROPE THAN ANY OTHER OPERATOR •
• GREAT VALUE FOR SINGLE TRAVELLERS •

• ONLY A LOW DEPOSIT NEEDED TO SECURE YOUR BOOKING •
• EXCLUSIVE TO COSMOS: VIP HOME PICK-UP SERVICE TO AND FROM YOUR DEPARTURE POINT •

• OUR FARES ARE 100% FULLY COMMISSIONABLE •

THE COSMOS DIFFERENCE

2017
SAVE £300 PER COUPLE  •  LOW DEPOSIT OF £75pp  •  FLIGHTS AND 

TRANSFERS INCLUDED  •  VIP PRIVATE HOME PICK-UP SERVICE INCLUDED 

7 day tour  •  4th May 2017
Based on Gatwick flight

VENICE, FLORENCE 
& ROME BY RAIL
FROM £998pp

ABTA No.V3031
/COSMOSTRAVELAGENTSUK @COSMOSTRADEUKFOLLOW US:

COSMOS TOURS
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MODERN TECHNOLOGY is ruining families’ quality time
together a new study has found. Almost nine in ten parents
say gadgets get in the way of their time together as a
family, with 86% saying there are times when everyone is at
home, but separately watching TV or playing on their phone
or computers. Seven in ten parents even said there have
been occasions where they could have been playing or
spending time with their children, but were busy on their
phone or tablet instead. More than half also struggle to
keep the dinner table a tech-free zone, often having meals
where at least one member of the family is on their phone.
The study, commissioned by Discover Ferries, also found

the average family spends just three weeks of real quality
time together each year, and just 36 minutes on the average
week day. In comparison, adults spend almost four times as
long - one hour and 55 minutes per day – watching TV or
playing on their gadgets. Children are also staring at a screen
of some kind for around two hours and 22 minutes a day.

As a result, two thirds of parents say holidays and trips
away from home are the only real time they get together. 
Bill Gibbons, the industry body's director, said:

“Families who are already struggling to get time together
now face extra competition from modern technology and
social media. Most households will have an array of TVs,
computers, smart phones and tablets and it’s all too
easy to spend our spare time on these. But holidays are
a great opportunity for real quality time together as a
family, and for some, is the only time they can really sit
back and enjoy each other’s company without
distractions they would usually have at home."  
Going out for meals together was found to be the best

way of spending quality time together on holiday,
followed by doing activities together, evening
entertainment and the journey there. Almost half of
those surveyed said the entire holiday counts as 
quality time.

RIVIERA TRAVEL recently welcomed guests on the company’s inaugural escorted tour to Sri Lanka which is designed exclusively for solo travellers.
The 26 guests were the first to experience the company's new programme of holidays aimed entirely at those travelling on their own, and took in
the sights of Sigiriya, Kandy and a safari in Yala National Park.The programme offers no additional single supplement and each customer is met at
their regional airport and accommodated in a double room to themselves throughout their holiday. Prices are transparent with a fully inclusive
price plus a range of regional airports and train stations to choose from. The solo tours are currently available for Bruges, Berlin, Dresden, Meissen
& Colditz, Rouen, Honfleur & Highlights of Normandy, Classical Spain, Classical Italy, Sri Lanka, India & Shimla and South Africa. Pictured are the
operator's first solo group tour customers in Galle, Sri Lanka. For details see agents.rivieratravel.co.uk/escorted-tours , e-mail
agencysales@rivieratravel.co.uk or call 01283-744307.
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Swedish passport takes the lead in the 'best passports revealed'

TAP PORTUGAL has extended its
popular Stopover Programme by
allowing passengers to book flights
with a stay of up to 72 hours in
Lisbon and Porto when their final
destinations are the Azores, Madeira
or the Algarve at no extra cost.
To make the experience even more

memorable, the carrier is
collaborating with a network of more
than 150 partners in Lisbon and
Porto to offer its Stopover customers

exclusive prices in hotels, a free
bottle of Portuguese wine in
restaurants and free experiences,
such as tuk-tuk rides, visits to
museums, dolphin watching in the
River Sado and food tastings,
amongst others. 
The extension of the programme

reinforces the airline's
strengthening of its Portugal
services for this year; as of June,
the frequency of flights from Lisbon

to Faro (the Algarve) will increase
from three to four per day, and
operations to Ponta Delgada
(Azores) will increase from two to
three daily. Likewise, the carrier will
improve its offering to Madeira this
summer, with eight daily flights to
Funchal from Lisbon and two from
Porto, plus five weekly flights to
Porto Santo departing Lisbon.
To book or for more information see
flytap.com or call 0345-601 0932.
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IN THE PINK...Pictured with David Holland from African Pride are, from the left: Lynne Richards, Nikki Dore and Claire Waldron from Highworth
Travel and Elaine Ferry and Sarah Childs from Elaine's Travel who recently attended a Bright event in Bath.

BRITS AND Americans may be surprised to learn that they don’t own the best passport in the world. 
According to research by Nomad Capitalist, Swedish passports are the best ones to own, with the company ranking 199

different passports based on how many countries they can travel to without a visa, tax freedoms, the world’s perception of the
country and its citizens, the ability to maintain other citizenships and the ability of its citizens to live freely. 
The Swedish passport came out on top, as its citizens can visit 176 countries visa-free, enjoy an 'excellent reputation'

abroad, have the ability to hold dual or multiple citizenship, have high levels of personal freedom and have the ability to easily
escape Swedish taxes by moving overseas. 
The current top ten ranking passports all reside in Europe and include Belgium, Spain, Italy, Ireland, Finland, Germany,

Denmark, Switzerland and Luxembourg.  
The British passport ranks highly at number 16 as citizens can visit 175 countries visa-free, are almost always allowed to

hold another citizenship, have relatively high levels of personal freedom and are thought about quite highly abroad. 
By comparison, the US passport which ranks at number 35, allows visitors to visit 174 countries visa-free, but citizens are

taxed on their worldwide income no matter where they live and are not perceived as highly as their British counterparts.
According to the research, the worst passport to own is the Afghan passport, which only allows entry into 25 countries 

visa-free. 
Its citizens are often refused entry to a substantial number of countries and also encounter substantial hostility. They are

also strictly forbidden to hold other citizenships and they also experience less freedom. 
Iraq is the second worst, with travel permitted to 30 countries, low perception from other countries and low levels of

freedom, while Eritrea is third from the bottom.

New destinations added to TAP's Stopover Programme with free 72-hour stay
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PRIVATE JET lifestyle packages have been
launched by ClubjetVIP.
The business, which is owned by Peter

Buckell - a former director of Elite Travel
Group and Global Travel Lounge - offers
clients an exclusive lifestyle experience by
flying exclusively in a private jet with friends
or colleagues to a destination where they
can enjoy a short break. 
The package, which offers a lead in price

of £389 per person, includes Champagne, a
bar on board, executive car transfers, high
quality hotel accommodation and the use of
the private jet terminals. 
The packages are financially protected by

ATOL and consist of three different types:
Outbound – which means the group fly on
the executive jet to their destination
exclusively and return by scheduled carrier
or another mode of travel; Inbound – where
the group travel by scheduled carrier

outbound and return exclusively on the
executive jet; and Return – which is where
the group fly exclusively on both legs of 
the journey.  
Buckell said: "I wanted to offer virtually

everyone the experience of their own luxury
executive jet travel by purchasing empty
legs from operators and combining those
with good quality accommodation for an
unforgettable experience. The executive jet
market is growing rapidly each year and
that means there are so many more empty
flights available. 
"It is an ‘instant purchase’ decision

very often due to the jets mainly being
available at short notice, but we are
seeing some availability four 
months ahead.”
Commission is available to agents and

jets range from four to 30 seats. 
For more information see clubjetvip.co.uk
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LOVE IS IN THE AIR…The first Amour trade event took place in Venice last month, bringing together
211 buyers and sellers of romance travel from across the globe for 4,400 meetings and social
gatherings over a three-day event, including the ‘Love Travel Awards’. Pictured are some of the
winners with their trophies – from the left: Nuntiva Wirotworachi, Soneva Fushi; Sara Salona, Hotel
Alfonso XIII; Lorenza Lain, Ca'Sagredo; Fitri Peretz, Hanging Gardens of Bali; and Gabriella Markova,
Velaa Private Island, along with Carsten Lima from Small Luxury Hotels of the World and Sandro
Botticelli from Thailand Tourism. 

Unwind this Mother’s Day with Mercure Hotels’ £69 day package
MERCURE HOTELS is marking this month's Mother’s Day - on March 26 - by offering a special Mother and Daughter Day
from £69 per person, which includes two 25-minute treatments each, lunch and a glass of wine.
The package is available until March 31 and treatments available include a Discovery Facial, Essential Back Massage,

Perfect Legs Invigorating Massage/Scrub, manicure or pedicure and a Tranquillity Scalp Massage. 
For more information visit mercure.com 

Virgin Trains' seat sale marks 20th anniversary
VIRGIN TRAINS has launched a record six-day online 20th Birthday Seat Sale to thank
customers for 20 years of travelling where, until Tuesday March 14, prices will be
slashed on Standard and First Class fares on the Virgin Trains West Coast route. 
Customers booking in advance to travel to destinations including Manchester,

Liverpool and Glasgow can save up to 55% for travel between Saturday March 25 and
Thursday August 24. 
As examples, Standard ticket prices lead in at £10 from London to Manchester, £4

from London to Birmingham and £14 from London to Glasgow. 
Discounted tickets are available to book at virgintrains.co.uk

New concept offers luxury jet lifestyle for less 

GRJ boosts worldwide
itinerary with new tours
GREAT RAIL Journeys has
enhanced its worldwide
portfolio with the
introduction of 17 new
escorted tours.
New itineraries include

North America, Scandinavia,
Russia, India, Asia and, for
the first time, Mexico and
Havana. 
As an example, a new six-

day Russian Winter
Wonderland, described by
the operator as a “discovery
of a country awash with
proud traditions, centuries
of history, unique
architecture and fascinating
politics”, includes a city tour
of Moscow including the
Kremlin, Red Square and the
Bolshoi Theatre; a tour of
Catherine’s Palace and Park;
and a sightseeing tour of St.
Petersburg, including a visit
to the vodka museum
complete with tasting. 
Prices lead in at £1,295

per person and there are
four departures available
between January and March
next year.
All tours include the

services of a dedicated tour
manager, quality hotel
accommodation, local
guides, a comprehensive
programme of excursions
and many meals in the hotel
and at local restaurants.
For further information or to
book see greatrail.com or
call 01904-527180.
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SVEIA MALDDDOVI HAVAMAR
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TES NOW RELEASED

er. T Terfers are subject to availabilityAll above of

ebel.codeannbor.osww.oswwwwww

2018 RA ATES NOW RELEASED
fers for Summer 2017Including exclusive of

Over 230 hotels and a selection of tours available on our we
SRI LANKA - MAURITIUS - SEYCHELLES - INDIA - UAE - CARI

NEW WEBSITE SOON TO BE RELEASED
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Norwegian launches direct Rhodes flight
NORWEGIAN IS continuing its expansion at Gatwick with a new
direct service to Rhodes, with fares from £29.90 one-way.
Launching in time for a summer break, the carrier's

inaugural flight to Rhodes departs on Saturday June 17 with a
weekly service throughout summer, until September 16. The
destination will be the fifth Greek island the airline serves
direct from Gatwick, including Corfu, Crete, Kefalonia 
and Santorini.
In addition to the new weekly service to Rhodes, the carrier

is also increasing frequency to a number of popular
destinations in the Mediterranean and Scandinavia.
Passengers travelling from Gatwick will be able to take
advantage of 17 additional flights from March 26 until 
October 28.
Thomas Ramdahl, the carrier's chief commercial officer,

said: “Rhodes is a fantastic addition to our growing UK route
network and with affordable fares from £29.90 one-way, we
expect Brits to flock to the Greek island this summer.”  
To book or for more information see norwegian.com or call
0330-828 0854.

NEWS BITES
�  THE NEWLY launched Paradise Island Festival on Thailand's Koh
Samui will offer travellers an arts and music experience in an
idyllic setting. The festival, which runs from April 15-16, is the first
of its kind to be staged in the area and STA Travel is the exclusive
travel partner and is offering ticket and accommodation packages
from £117 per person.  See statravel.com

�  BUDAPEST AIRPORT is celebrating Wizz Air’s tenth new route
announcement of the year, naming Bordeaux as the carrier’s latest
link. With flights due to commence from September 22, the twice-
weekly service will join the carrier's expanding Hungarian route
network, becoming its 62nd destination served from Budapest.

�  AGENTS CAN now book packages that celebrate the life of Diana,
Princess of Wales with tickets to a major new dress exhibition at
Kensington Palace that has just opened.  SuperBreak's packages
combine overnight accommodation with entrance to the Palace
and exhibition and are fully commissionable to agents, with prices
starting from £69 per person. Details at 01904-436000 or visit
superbreak.com/agents
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GECKOS ADVENTURES has introduced a new
range of trips to some of the world’s least-
known festivals to meet growing demand from
millennials searching for authentic local
experiences in off-the-beaten track places.  
The new range includes a mix of food,

music and cultural festivals that will mean
travellers could find themselves dancing in the
streets at Morocco’s colourful Gnaoua Festival,
getting elbow-deep in pickled cabbage at
South Korea’s Kimchi Festival or doing the
conga at Santiago de Cuba’s annual Carnival. 
Managing director of Intrepid Group, James

Thornton, said: “While Oktoberfest and La
Tomatina might have long been on every
traveller’s bucket-lists, the overwhelming
popularity of these events means you’re often
surrounded by crowds of tourists or in long
lines for overcrowded beer tents. 
“We believe this next generation are savvy

travellers– they’re more interested in spending
their holidays dancing in the laneways of
Essaouira or parading through Manhattan
streets on Halloween.” 
Five months ago the operator dropped its

age range by ten years to become the first
travel company to focus solely on 18-29 year

olds seeking an alternative to ‘party bus tours’.
Despite a significant reduction in its customer
base, the company reports that it has seen a
29% growth in bookings. 
Thornton said: “Millennials are socially

conscious and they want their travel
experiences to reflect this. That’s why we’ll
continue to launch trips for young travellers
looking for more sustainable cultural
adventures. The great thing about festivals is
that they inject tourism pounds into local
economies and bring communities together.
Now that’s something to really celebrate!”  
As an example, a nine-day trip to

experience Morocco's Gnaoua Festival in the
port city Essaouira (music festival) will see
clients celebrate music, culture and tradition,
with time to explore Marrakech, hang out in
the windsurfing hotspot of Sidi Kaouko and
drink mint tea with the Berber people in the
mountain village of Imlil. 
The trip departs on June 27 and costs £485

per person including accommodation,
transport, entry fees and selected meals. 
For more information visit
geckosadventures.com or call 0808-274
5981. 

newsbulletin

Hurtigruten introduces new charter flights for 2017/18 winter sailings
HURTIGRUTEN HAS unveiled its 2017/18 winter brochure featuring a wide range of itineraries and excursions to help
adventurers experience and explore coastal Norway and the Arctic.
With a fleet of 12 ships and flights from 18 airports across the UK and Ireland, the winter brochure opens up

opportunities for travellers to discover coastlines, experience local culture and food and witness the Northern Lights.
The company's head of sales UK and Ireland, Anthony Daniels, said: “Our winter programme continues to grow from

strength to strength with a 15% year-on-year passenger growth for the first quarter. With this increase in demand we
can expand on our current offering, especially charter flights, to give more customers from across the UK the
opportunity to experience a truly adventurous break and tick the Northern Lights off their bucket list.”
Travelling to Norway has never been easier, with exclusive charter flight packages now available from 12 UK airports.

With the addition of Cardiff and Leeds Bradford, guests can fly direct to Bergen or Tromsø to join the 12-day Classic
Round Voyage or the five- or six-day Arctic Highlights itinerary. Direct flights are available from Glasgow, Dublin,
Newcastle, Manchester, East Midlands, Birmingham, Bristol, Bournemouth, Gatwick, Cardiff, Leeds Bradford 
and Norwich.
For more information visit hurtigruten.co.uk or call 020-3582 6642.

Cyplon issues
dedicated Israel &
Jordan brochure

CYPLON HOLIDAYS has
announced the launch of
its first dedicated Israel
and Jordan brochure
featuring a range of
specialist set guided tours,
excursions and highly
rated hotels in both
destinations. 
Itineraries can be as

simple or as complex as
clients like, ranging from
Red Sea beach holidays in
Eilat or Aqaba, city breaks
in Tel Aviv or Amman and
relaxing Dead Sea breaks
to historical and cultural
discoveries in Jerusalem
or Petra and once-in-a-
lifetime experiences
staying in an authentic
Kibbutz or Wadi 
Rum camp.

Geckos launches ‘unknown’ festivals trips for next generation
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•   NEW: Win a £50 Love2Shop voucher & WDF
prizes from Birmingham Airport

•   £170 worth of Amazon vouchers to be won with
MeliaPRO.com

•   BookingYourWeddingDay.com is giving FIVE £50
Love2Shop vouchers

•   An Apple Watch and three bottles of wine to be
won, courtesy of Sonoma County in California

Visit www.travelbulletin.co.uk for details
on the above websclusives.

with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

IDON’T KNOW about you but I’ve always been
fascinated by the many different reasons why people
travel and the type of trip they choose.
Business, relaxation, special events, adventure,

celebration and visiting family and friends are just
some of the reasons behind the varied enquiries and
bookings that come our way.
Just recently I’ve booked two guys to Bolivia who are

off mountain climbing, a couple to Australia to see the
Test Match and another couple to Kenya to visit a local
school that they have been financially supporting for
many years.
It’s funny how some enquiries and bookings always

stay in your mind, isn’t it?
One such enquiry was from a client who wanted to

see the Solar Eclipse in Africa a few years ago.
Enquiring how long he wanted to go for he said he
wanted to just see the eclipse and then return home. I
told him that the eclipse only lasted for a few minutes
so perhaps he would like to add on a safari but he said
“No, that’ll be fine”.
The eclipse was then only a matter of weeks ahead

and all the suppliers I contacted were rather amused
by the request, as they said people had been booking a
year ahead and I wouldn’t be able to find anything as
flights and hotels were all sold out.
Never being one to give up easily, I spent hours

trying to see if I could put the trip together myself.
Imagine my delight when I found a seat on a flight to
Lusaka two days before the eclipse and back the day
after. Then incredibly I found the last remaining room
at a recently reopened hotel. Although the cost was
very high, the client booked.
When the client returned home I called him and

excitedly asked “What was the eclipse like? Was 
it amazing?”
“It was alright!” was his reply. “I just arrived in time

to see the eclipse...I arrived late at Heathrow, missed
my flight and had to stay overnight in Paris before
getting another flight.”
I know I shouldn’t, but I still laugh when I 

remember this.

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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NEWS BITES
� STANSTED EXPRESS fares to the airport now start from £7
per person each way when booked in advance or when four
people make a return journey together. Standard single
fares are now £16.60 or £28 return between Liverpool
Street and Stansted Airport. Details at stanstedexpress.com

� THE EDEN Hotel Collection, a privately-owned portfolio of
nine properties in the UK, has announced the launch of a
new Elan Spa at Mallory Court Hotel in Warwickshire in
April 2017 – the first new spa to open in the county for
more than ten years.

� FINNAIR IS working with Amadeus to launch a new
solution, Amadeus Altea NDC, which is based on IATA's NDC
(New Distribution Capability) XML-based messaging
standard. The carrier is piloting the solution with
Skyscanner, and travellers purchasing flights from
Skyscanner can complete their purchase without leaving
the platform, with a seamless process from search 
to booking.
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AGENT COMPETITION

CELEBRITY CRUISES has launched
its new all-inclusive spring 2017
campaign to support and encourage
agents to secure new bookings ahead
of the busy summer period. To mark
the launch the line is offering teams
cash towards a night out. For the
chance to win, agents need to post an
‘all-inclusive’ themed photo of the
team to the company’s Facebook
page. A winning team will be picked
at the end of March and another at
the end of April.  

9travelbulletin.co.uk March 10 2017

Booking incentives
�  To celebrate the launch of new
cruises that go on sale today,

Voyages to Antiquity is giving one

agent the opportunity to win a

seven-night cruise for two to Cuba

including flights. To be in with

the chance of winning, agents must

confirm a new booking for one of

the line's new winter Cuba and

Caribbean programmes before the end

of this month. The new sailings,

which range from seven to 15 nights

and lead in at £2,395 including

flights, give passengers the chance

to visit Cape Verde as the MV

Aegean Odyssey makes its way to the

Caribbean from Tenerife before

exploring Barbados, St Lucia, Cuba,

Antigua, Mexico and Jamaica. Details

at voyagestoantiquity.com 

�  Travel 2 has teamed up with
Destination Canada, Atlantic Canada

Tourism Partnership, Rocky

Mountaineer and Air Canada to

promote a wide range of travel

experiences in its latest campaign –

‘Canada – A Scene to Be Believed’.

Agents have the chance to win one

of four Kindle readers when they

make a qualifying holiday booking to

Canada including flights with Air

Canada and three days’ ground

arrangements by March 31. Details at

travel2.com

�  To celebrate the arrival of Korean
Air’s new Boeing 747-8i aircraft on

the route between Heathrow and

Incheon Seoul, the airline has

launched a new incentive giving

agents the chance to win gift cards

worth up to £400. Every time an

agent books an international flight

between now and March 31 with the

airline, they will need to submit

the ticket information via

surveymonkey.com/r/KE908 to be

entered into the prize draw. Winners

will be drawn at random at the end

of the month and the first prize is

the £400 gift card, the second

prize a gift card worth £200, with

three third prizes of £90 gift

cards. See koreanair.com

agentbulletin

Booking incentives
�  If Only… has teamed up with Etihad to
offer extra treats with every Australia

booking. Agents can earn MoneyCard

rewards ranging from £10 to £300 for

every eligible booking and, for bookings

this month, will receive an additional

£10 MoneyCard top-up if their booking

includes Etihad flights to Australia.

They’ll also be entered into a prize

draw to win a spa day, with Business

Class and First Class booking doubling

or trebling their chances of winning.

Every Australia booking that includes a

stopover in Abu Dhabi will also earn

agents a bottle of Australian wine.

�  Cox & Kings is launching a new incentive
for all new bookings to Canada made by

the trade. For any booking confirmed

this month, agents will receive double

their usual rewards. To claim, agents

should log in at coxandkingsrewards.co.uk
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AS THE GTMC gets ready to celebrate its 50th anniversary, the
industry body for the UK’s business travel sector will be heading to
Monaco this summer for its annual overseas conference.

This year’s conference, one of the most influential events in the
business travel calendar, will be held from June 4-6 in Monte
Carlo. It will celebrate the GTMC’s 50th anniversary as part of a
two-day programme of speakers and events in partnership with
headline sponsor easyJet. 

The first day of the conference will review the current state
of business travel, with a particular focus on how the market is
faring a year on from the initial Brexit decision. Tim
Montgomerie, Washington correspondent for The Times, will
be joined by global economist Gerard Lyons, to lead the debate
before delegates enjoy a gala celebration in honour of the
GTMC’s 50th anniversary. 

On the second day delegates will be joined by leading
futurologist Rohit Talwar who will examine the biggest changes

that are set to impact the business travel industry. This will
include a focus on what the world could look like in the next 50
years and discussion on some of the strategies companies
could adopt to future-proof their organisation and improve
long-term performance.  

Paul Wait, CEO of the GTMC, said: “After half a century
representing the business travel industry, we’ll be using this
year’s event not only to celebrate but also to review some of
the biggest learnings from the last few decades and, more
importantly, to discuss future trends.  

“We have invested in developing a programme for the
conference that is not only reflective but thought-provoking
with a focus on current trends and issues and we look forward
to a debate-filled programme that I hope will influence the way
we travel for business over the coming 50 years.”
For further information visit gtmc.org 
(Business Bulletin – page 16)
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newsbulletin
GTMC looks to the future of business travel at overseas conference

A-ROSA announces all Seine itineraries now available for agents to sell  
RIVER CRUISE line A-ROSA has announced that all its Seine itineraries on A-ROSA VIVA will now be available for UK agents 
to book. 

Initially just three international departures were introduced, but due to demand all itineraries and departure dates for the entire
season are available to the international markets. The Seine is a new river for A-ROSA in 2017.  

A total of 47 departure dates are available on six itineraries. Starting and ending in Paris, the new cruises will combine time in
the French capital with a relaxing journey along the Seine as it flows towards Normandy.  

Prices start from £1,639 per person including seven nights’ stay in an outside cabin; breakfast, lunch, dinner and all drinks
whilst onboard; flights; transfers; taxes; and a VIP home pick-up service (within 50 miles). The deal is bookable through Cosmos
Tours & Cruises on 0800-440 2797. 
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Where Am I?

This castle is most famous for its stone, which legend tells
has the power of conferring eloquence on all who kiss it.
The stone is set in the wall below the battlements and, to

kiss it, one has to lean backwards - grasping an iron railing
- from the parapet walk.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, March 16th. Solution and new puzzle

will appear next week.

The winner for 24th February is Julie Tilt, Redwing Travelin

Saundersfoot.

February 24 Solution: A=2    B=4    C=6    D=1

Number: 010

Across 
1. Greece specialist, part of Thomas Cook (5)
3. Exclusive Austrian ski resort (4)
5. South American river (7)
7. Sofia International airport code (3)
9. Scenic resort on the shore of Lake Garda (6)
10. Capital of the Maldives (4)
12. Bahrain carrier, ___ Air (4)
14. Broadchurch actress, ___ Colman (6)
17. Crystal Ski Holidays is part of this group (3)
18. Distinctive feline, originated in 6 Down (4,3)
19. Britain's first national park, ___ District (4)
20. Grammy award singer currently on tour

Down Under

Down 
1. After a mix up at the Oscars this film was

eventually awarded Best Picture (9)
2. London Underground station, ___ Square (6)
3. Vientiane is the capital (4)
4. Italian based cruise company (5)
6. Douglas is the capital, initially (3)
8. Australian city (9)
11. Lanzarote resort, Playa ___ (6)
13. The longest river in France (5)
15. Australian state, initially (3)
16. Siberian city (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 34

Crossword

Su Doku

N
um

be
r: 

01
0

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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P&O CRUISES is launching a series of
exclusive-access wine tour experiences
at the world-renowned Blandy’s Wine
Lodge in Madeira, which are being
highlighted as ideal for anyone who is
passionate about wine.

The tours have been designed in
partnership with P&O Cruises’ Food
Hero and wine expert, Olly Smith and
run across the entire fleet on selected
2017 cruises calling at Madeira. They will
offer behind-the scenes secrets on the
craft of winemaking as well as tastings. 

The line’s senior vice president, Paul
Ludlow, said: “We are taking guests to

some of world’s greatest wine regions,
where stunningly beautiful vineyards and
wineries serve as the perfect backdrop
for their food and wine adventure. Our
local wine and culinary experiences are
designed to give an authentic taste of the
destination visited. These brand new
wine tours from Olly Smith provide our
guests with a once-in-a-lifetime
opportunity to learn about Madeira’s
tastiest secrets from one of the most
respected and best loved wine experts in
the world.” 
For more information or to book call
0843-374 0111 or visit pocruises.co.uk 

Cruise & Maritime Voyages issues
summer 2018 preview brochure 
CRUISE AND Maritime Voyages (CMV) has launched its
summer 2018 programme with a new preview brochure having
sold 90% of its 2017 capacity. 

The preview, now on sale, features 100 worldwide cruising
itineraries and for next year the company is offering ‘buy one
get one free’ fares on all summer cruises when booked before
May 31. 

The company’s commercial director, Chris Coates, said:
“Our aim is to reward early bookers so we have issued a
preview brochure much earlier. Since adding Magellan and
Columbus to the fleet we have increased the number of
passengers travelling with us. They in turn re-book and
recommend the traditional British cruise experience to their
relatives and friends. 

“The new programme is predominantly with no flying
involved. Many more people are wishing to cruise from closer
to home rather than waste a day out and back at crowded
airports, and the new brochure makes the decision easy with a
choice of nine UK departure ports.”

The line’s new fleet addition, Columbus - which joins the
fleet this June - will sail from Tilbury throughout 2018, while
Astoria is set to return due to popular demand. 

Nine British departure ports are featured with Harwich, a
new addition in 2018 and fares are available from £379 per
person for a six-night European Cities cruise. 

In addition to the BOGOF fare deals, 150 twin cabins will be
set aside on Columbus and Magellan for the benefit of solo
travellers with a 25% supplement on the twin share price. Next
year the company is also offering a choice of eight multi-
generational cruises so guests can take their children and
grandchildren, with child fares from £99.

P&O Cruises offers a ‘Taste of Madeira’ on new Olly Smith wine tours 
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newsbulletin

FRED. OLSEN Cruise Lines is offering guests the chance to get closer
to some of Europe’s prettiest destinations in 2017, sailing from
Southampton, with its new ‘Into the heart of your destination’
brochure. Guests can take advantage of the line’s smaller, more
intimate ships – Balmoral, Braemar, Black Watch and Boudicca – to
sail along the River Weser to Bremen, Germany; cruise along the
entire length of Nærøyfjord, Norway; or dock alongside Bordeaux’s
promenade. As an example, a ten-night ‘German Waterways’ cruise,
ex Southampton on April 18 on Braemar costs from £1,099 per
person. Details at fredolsencruises.com/travelagentcentre

Birmingham Airport announces new airline & route this summer 
BIRMINGHAM AIRPORT is set to welcome another new carrier in June, offering a new route to the capital of Eastern Europe's
Republic of Moldova.

New scheduled airline, Fly One, will operate three times weekly using an Airbus A319 with 144 seats each Tuesday,
Thursday and Saturday. The flight will arrive into Birmingham from Chisinau at 12:25 and will depart at 13:20.

From Chisinau, the airline will also fly to Moscow, St Petersburg and Voronezh (Russia), Rome, Milan, Parma, Verona and
Venice (Italy), Lisbon (Portugal), Barcelona, Valencia (Spain) Dublin and Paris.

William Pearson, Birmingham Airport’s aviation director, said: “We are pleased that Fly One will be launching services in
June and delivering a new destination from Birmingham to Moldova. We hope that the service will be also welcomed by the
friends and relatives market wanting to gain direct access to this part of Eastern Europe as well as those looking for an
alternative city break destination.”
For more information see flyone.aero/en/
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Industry
Insight by...

In his first column for Travel Bulletin, David Moon, head of business development for
Advantage, says that it’s time for agents to shout - loudly!

WELCOME TO my first column and I hope the
peak booking period has been a productive one
for you. The theme for this column is all about

YOU! Or more specifically, what you do.
At Advantage our business development team are

out working with our members every day to help
improve business performance. Inevitably, many of the
discussions we have are concentrated on marketing;
after all, every agency wants to retain existing
customers and attract new ones.
Much of the marketing we see is centred around

selling the holiday product; this makes good sense as
we look to sell the dream holiday.
What I see very little of is why a customer should

book through a travel agency and how the agency can
add value to the booking process. There is almost an
assumption that the public knows what a travel agency
does. This seems to be a missed opportunity because
agencies go way beyond just taking the customer
details and booking the holiday.
What amazes me is the vast amount of knowledge

and experience there is amongst our membership and
I suspect in retail travel in general. It’s also incredible
to witness the lengths that some of our members go to
in order to deliver a great service to their customers;
from printing travel documents to driving customers to
their departure airport. It’s these additional services,
coupled with their knowledge and expertise that
provides a unique difference between buying from an
agent and buying online. However, if I walk past an
agency, see an ad in the newspaper or even visit an
agency’s Facebook page, more often than not the
agency isn’t showcasing enough of what they have to
offer the buying public.

For one of our most recent conferences, we
undertook some research with children aged between
11 and 14 years old. Most didn’t know if their family
holiday was booked through an agency and one
thought agents just drank lots of tea (we all like a
cuppa!). So we potentially have a whole generation of
youngsters who simply don’t get what a good travel
agent can do for them.
Of course it’s not just about the great destination

knowledge our members have. Increasingly we are
being told that more customers are going to our
members as they become increasingly uncertain about
which destinations are safe. We have seen the role of
the travel agent being scrutinised following the inquest
into the Tunisia atrocity in 2015.
A friend was recently thinking about booking a

holiday to Turkey and asked me “Is it safe to go?” How
can you possibly answer a question like that with any
authority? I explained that the FCO website was the
place to get the most up to date information, gave
them a geographical understanding of how large
Turkey is and left it to them to make the decision. They
decided to book. 
The harsh reality is that, home or abroad, we live in

a dangerous world. I’m sure that day in and day out
agents up and down the country are being asked
similar questions and will be providing customers with
the relevant information which will help them make an
informed choice for themselves.
Please think about everything you do (and can do)

for your customers. Make sure you remind them
constantly about it. You really can make a difference
to help them with their dream holiday. It’s time 
to shout!

bulletinbriefing
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EARLIER THIS month The Travel
Network Group launched a new
intranet for its 920-strong
membership to access. 
The new Intranet, called The Hub,

has been designed by the group’s
internal marketing and digital team
led by Darren Holdsworth, online
manager, who says that 400
members are now online and using
the new platform - and that by early
March all members will have their
own log-on details.
The group’s preferred business

partners will also have access to
areas of The Hub allowing them to
interact and engage with members
as well as promote their offers 
and incentives.
Holdsworth said: “The Hub is a

new all-encompassing source of
useful information for members that
will build a three-way
communication and engagement
channel between ourselves,
members and business partners,
and has been developed as a direct
response to what members have
been asking for.”
The site includes all of the group’s

campaign materials; all news from the
consortium and UK travel industry

press; information on webinars and
training videos; a staff directory; and
an events calendar. It will also
enable members to download ‘free’
marketing materials and
personalised videos.
Holdsworth said: “Members ask

us all the time for images they can
use for their own marketing and
social media activities, as they quite
often don’t know how or where to
source them from or the copyright
laws. By giving them access to a
huge free database of stock images,
marketing copy, logos and the like, it
will save them both time 
and money.”
Si Morris-Green, group marketing

director of TTNG, said: “Our aim
with The Hub is to provide members
with a central source of information
where they can access everything they
may need - from marketing materials
to the latest operator promotions 
and offers.  
"The new platform will also allow us

to interact and engage with members,
and them with us and business
partners like never before. Members
will also have their own personal
profiles set up in The Hub, allowing
them to connect with other members
too. It completely underpins our goal
of developing a community
environment when we can all engage,
communicate and grow.”

newsbulletin

BETWEEN MARCH 20-24, DJ Ned will be celebrating his birthday
across Haven’s 36 coastal holiday parks with a schedule of party
games, pop concerts, exclusive photo shoots and games. Prices for
a four-night break start from £79 for the whole family based on up
to four sharing a standard two-bedroom caravan for three nights
at selected parks. 

Around the world cruise with Oceania
CLIENTS LOOKING to experience more travel milestones
during a single journey than many do in an entire lifetime
can achieve their dreams with Oceania Cruises’
announcement of its 180-day world cruise for 2019, which
offers guests the flexibility of embarking in New York, Miami
or Los Angeles.
The line's CEO and president, Bob Binder, said: “Our

exciting 2019 Around the World journey offers guests an
expertly crafted route spanning the four corners of the globe,
touching on nearly 100 captivating destinations and dozens
of UNESCO World Heritage sites. It is truly the journey of
a lifetime. 
“The added convenience of three departures, new for

2019, brings guests greater flexibility and can help simplify
their travel plans.”
On the 684-guest Insignia, the Around the World voyage

sails more than 45,000 nautical miles across two oceans and
16 seas while visiting 90 destinations in 36 countries. 
No matter which of the three cities guests choose to sail

from (New York on January 11, Miami on January 14 or Los
Angeles on January 20, 2019), the world journey includes
roundtrip airfares with free Business Class air upgrades and
an Exclusive Prestige Package featuring perks such as free
gratuities, free onboard medical care and free laundry
service. 
The voyage also includes the line’s popular OLife Choice

package, which offers guests a selection of one of the
following amenities: 72 shore excursions, a beverage
package or a $7,200 shipboard credit per stateroom.  
For more information call 0345-505 1920.

The Travel Network Group rolls out new member intranet for members
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Business travel guilty pleasures revealed 
NEW RESULTS reveal professionals across Great Britain
are enjoying business trips as a form of escape according
to a survey of more than 1,000 business travellers by Best
Western Great Britain.  
Respondents’ top guilty pleasures when away from

home for work include having time on their own, having a
bed to themselves and not having to cook.
More than a third of those surveyed said access to

leisure facilities which helped them switch off (such as a
swimming pool, gym and golf facilities) were 'important' or
'very important' in their final decision on choosing
accommodation, and having an internet connection was
more important to them than the overall cost of a stay.
The company's CEO, Rob Payne, said: “The importance

of Wi-Fi over price was interesting to hear and we are
proud to have been the first hotel group in Great Britain to
introduce free Wi-Fi for our guests, a brand standard we
are currently upgrading.
“It was also revealing to hear that corporate guests use

business stays to recharge from everyday life with some
nightly indulgences such as a good sleep, nice food and
time to relax. The results show that people who travel for
work are looking for more than just a bed and a desk
while they’re away.”
On average, respondents would expect to pay on

average £87.50 for a night’s stay, which is £7.70 higher
than the average corporate booking via the company,
which is £79.80. 
Payne said: “Business travel has changed dramatically

over the years and hotels have to react before they are no
longer relevant. We are listening to the needs of business
travellers and changing our offering; investing in our
conference spaces, providing better quality free Wi-Fi and
offering innovative added extras in many of our
conferencing venues to ensure our product remains our
corporate travellers preferred choice.”

travelbulletin.co.ukMarch 10 201716

New 'Brain Box' room from Radisson Blu Edwardian aims to boost creativity

�  ARLBERG1800 RESORT in St Christoph, just a few miles from St
Anton, is one of Austria’s most historic destinations offering
corporate event planners a variety of unique locations to host
incentive trips, meetings and conferences.  The resort can
accommodate up to 280 delegates and offers a new mountain top
space for workshops and product launches. For details email
convention.events@arlberg1800.at 

�  SEARCYS HAS launched a Day Delegate Breakfast rate for meetings
and conferences taking place at Searcy’s at The Gherkin. Situated
in the heart of the city, and just a stone’s throw from Liverpool
Street and Aldgate tube stations, Searcys at The Gherkin offers
360-degree glass walls allow for uninterrupted panoramic views of
the city and space for all types of meetings and conferences (from
50 delegates to 140 delegates), with a delegate breakfast package
leading in at £76 (plus VAT) per person. It includes tea, coffee and a
selection freshly squeezed juices; exclusive room hire of level 39
and level 4; a basket of morning pastries, hot breakfast on a stick
and fresh fruit brochettes; and a PA system, hand held
microphone, loudspeakers, control desk and technician. Call 020-
7071 5025 for details.

�  MOTEL ONE is opening eight new hotels this year and is
highlighting stays for business travellers, with prices starting from
£59 per night. Facilities includes 24-hour receptions, free
cancellation before 18:00, free Wi-Fi, acccess to the One Lounge
and breakfast from £9.50.

�  MEETINGS AND Exhibitions Hong Kong (MEHK) has announced an
upgrade to its MICE hospitality programme ‘Hong Kong Rewards!’,
to attract high quality MICE business to the city this year. The new
programme will take effect from next month for 12 months, has a
lower threshold to accommodate smaller groups and includes a
wealth of experiential offerings that offer a taste of Hong Kong
and encourage MICE travellers to enjoy the city like a local. Details
at http://bit.ly/2mdEASO

�������

businessbulletin

THE RADISSON Blu Edwardian London
Heathrow Hotel, owned and managed
by Edwardian Hotels London, has
launched its ‘Brain Box’ room to offer
an innovative meeting space designed
to encourage and inspire guests’
working efficiency and creative
thinking using clever design and
technology. 
The breakout room caters to all

kinds of creative minds - combining
simple creative solutions such as
flexible furniture layouts and Squiggle
glass, allowing users to write ideas on
walls; clever technology such as Barco
Click, the USB connected button
allowing users to share their screen in
one click, plus Samsung 65inch touch
screens. The environment offers an

ideal setting for flexible working,
brain-storming sessions and more
traditional meetings. 
The features and design of the new

offering are based on the growing
trend for environments that encourage
innovative ideas. According to recent
research, 65% of people feel that
environments designed to enhance
thinking have a positive impact on the
performance of their organisation. In
addition, 95% found that these spaces
consistently provide better ideas,
solutions and decisions, productive
working relationships and produce a
positive impact on performance
indicators or organisations.
Simon Wong, the hotel's general

manager, said: “The Radisson Blu

Heathrow has always prided itself on
providing excellent meeting space
near the UK’s largest travel hub,
making it a convenient choice for
international visitors as well as
domestic. However, now we’re able to
build on that experience and offer a
unique and exciting space with the
latest technology to become a catalyst
in creative thinking 
and work.” 
The space utilises multiple forms of

interaction, including VGA and HDMI
cables for presentations, as well as
Microsoft Skype Business applications
and Freeview TV, Sony PlayStation,
Xbox and Blu Ray, the combination of
which allows for meetings to be more
efficient, engaging and spontaneous.
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MARK WARNER has worked alongside Tigerbay and Mesmerise to create a 360-degree video of the
popular ski resort Val d’Isere. Should viewers have access to a headset, they can watch the film in full
immersive virtual reality or, for those without a headset, they can use the mouse to scroll and
experience a 360-degree view. The video can be found at youtube.com/watch?v=7GxjP4duLSs&t=20s

DISCVR platform helps promote customer experiences
WITH USER generated content, such as online reviews and recommendations, playing an
increasingly important role in the customer journey in travel and hospitality, DISCVR has
recently been introduced as a new way for agents and operators to engage and communicate
with their customers.
The storytelling platform, which has been implemented by companies including Qantas and

Voyages SNCF, enables travel brands to collect, moderate and publish first person customer
stories and experiences to their website, social media channels, email and offline. The aim is to
help drive more sales, reach new customers, improve customer loyalty and better understand
what people do and enjoy whilst they’re on holiday.
The platform is available on a free trial with monthly costs starting from £125 and can be

tailored to suit the individual requirements of travel brands and tour operators.
For more information visit mydiscvr.com

technology

CLIA (Cruise Lines International Association)
has added a new visual conversation selling
tool to its Agent Toolbox in partnership with
Full Picture.
The resource enables member travel

agents to send photos, videos and other
assets to their customers’ screens in real-
time in order to enhance the customer
experience and is available free of charge. By
utilising the service, the company found that
calls converted into bookings 30% more than
regular calls and with a sales value of up to
22% higher.
As well as content from 30 ocean and river

cruise lines, the association has created a
number of galleries designed to help agents
switch-sell onto cruise by explaining the
benefits of different types of cruise holidays
including ocean, river, luxury and small 
ship cruising.
Andy Harmer, the association’s SVP

membership & director UK & Ireland, said:
“We are thrilled to be working with Full
Picture to offer travel agents a unique and
valuable tool to grow their cruise sales and
the value of those bookings. We offer events,

learning, accreditation and resources, and Full
Picture is an incredibly useful addition to
those resources. We are delighted that Full
Picture is offering this technology free to CLIA
members as recognition of the importance
that member travel agents make to the
distribution of cruise holidays.”
Olly Wenn, managing director of Zolv, the

travel technology developers behind Full
Picture, added: “We have focused on making
this version really easy to just pick up and
start using, and we have created videos to
help agents get started. Over the coming
months we will be adding a host of premium
features for agents to access for a nominal,
monthly subscription.”
The premium subscription will allow

agencies to input their own branding, upload
additional, private content allowing them to
present their own cruise-and-stay packages,
and enable features like the creation of
bespoke photobooks and agency branded
emails; quickly created pre-set templates 
and merging in cruise content and 
customer details. 
For more information visit cruiseexperts.org

CLIA launches new visual selling tool for agents Avios and BA offer a
virtual taste of

Madrid
AVIOS AND British Airways
have launched a virtual
reality campaign offering
viewers an immersion into
Madrid from the comfort of
their sofa and to encourage
them to collect Avios when
booking flights to Madrid
with British Airways. 

The campaign features a
360-degree VR video
allowing users to explore
various parts of the city,
including the Temple of
Debod, San Miguel Market
and Retiro Park and learn
interesting facts, such as
the location of Botin, the
oldest restaurant in 
the world.

Paul Miller, director of
strategic innovation at
Avios, said: “We love
virtual reality. We like it
even better when we can
use it to bring to life the
places that Avios collection
can take our customers.
This campaign is a great
collaboration to celebrate
our currency, whilst
showing that virtual reality
is now a vital commercial
tool to inspire consumers.”

The video can currently
be found on YouTube.
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65% expect to see virtual reality in
theme parks within three years
NEW RESEARCH has found that 65% of consumers expect
virtual reality to be part of their experience when they visit a
theme park in the next three years.
The findings featured in the first Omnico Theme Park

Barometer, exploring the interactions and predictions of more
than 2,000 visitors to a destination resort or theme park in the
US, UK and China, found that when visitors were asked to
select from a list of fast-developing technologies, 62% of
guests in the US and UK and 70% in China predict that in three
years’ time, theme parks will be using virtual reality technology
for both entertainment and visitor guidance.
Voice activated mobile apps (at 41%) and personal digital

assistants (38%) were popular predictions, whilst 51% of
respondents in China believe that 3D printing will be used to
produce personal merchandise. 
Mel Taylor, CEO of the Omnico Group, said: “With so much

innovation in the home, it is hardly surprising that visitors now
expect theme parks to adopt cutting-edge technology to
provide enhanced experiences and levels of service. These
types of technology will not only provide new forms of
entertainment, they will assist visitors with finding their way
around and help with queue-reduction and crowd-
management.”
In other findings, a third of all respondents expect to see

augmented reality games at theme parks and 27% foresee that
electronic wristbands may be replaced by temporary 
tattoo tickets. 

START YOUR JOURNEY NOW
WWW.DIGITAL-TRIP.COM
Email: info@digital-trip.co.uk | Call: 01202 702 226

Market-leading solutions Built for business growth

Advanced booking engine Unrivalled choice of suppliers

Optimised for every screen Full support and training

WATCH YOUR TRAVEL BUSINESS

TAKE OFF
Market-leading solutions Built for business growth

Advanced booking engine Unrivalled choice of suppliers

Optimised for every screen Full support and training

WATCH YOUR TRAVEL BUSINESS

TAKE OFF

      11:19:22

technology

IN AN extraordinary piece of architecture and technological
thinking, Danish architects Bjarke Ingels Group (BIG) have
designed Copenhagen’s new eco-friendly energy plant as a
multifunctional recreation area. Built in the form of an 85-metre
high hill, it raises the bar for resource optimisation with an energy
efficiency of 107% and will provide the city with a 31,000sq.m roof
top ski slope when it opens in 2017.
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M Social Singapore launches room service robot 
M SOCIAL Singapore, part of
Millennium Hotels and
Resorts, has introduced
AURA, the first front-of-
house autonomous service
delivery robot in Singapore to
its guest services team.

Developed as a robotic
solution to the hotel
industry’s manpower
shortage, the relay robot
assists with room service and
deliveries throughout the
hotel; working alongside the
hotel team delivering bottled
water, fresh towels, toiletries and room service meals to guests.

AURA is the first deployment out of the USA working alongside people in busy working
environments and has been programmed to have a ‘warm and friendly personality’
imitating human traits such as trustworthiness, politeness and dependability. 

The robot has been designed for simple interaction and communications on her tablet
face, so that guests are aware of who she is, how she can help and how to intuitively
interact with her.

Steve Cousins, CEO of Savioke, which provides robots to the services industry, said: “If
you put an item into AURA and tell her where to go, she will deliver it and then return to
the docking station by herself. AURA can operate and ride in elevators, navigate her way to
a guest’s door, let them know that a delivery has arrived (guest phone rings), and then
open its lid for guests when they answer the door.” 
For further information visit millenniumhotels.com

   

      

    

     

      

   

 

      

Hotelbeds reaches
landmark phase in

transition to the cloud 
HOTELBEDS GROUP has
reached a landmark phase
in its migration process to
the cloud, in response to
the rapid growth that the
business has experienced
in recent years, which has
led to an exponential
increase of the number of
data requests received.

The bedbank currently
has more than 60% of its
data securely stored in the
AWS cloud and expects to
complete this process
within a maximum of
three years.

The new structure will
allow the platform to
respond to the more than
430 million daily requests
that it company receives
in a faster way and
accelerate the growth of
the business.
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NEW RESEARCH from Eurostar has
found that travellers frequently enjoy a
travel state of mind whilst on holiday
which transforms their attitudes to
technology, food, relationships and
money, with almost two thirds (65%)
saying they change into a version of
themselves that they prefer.
The research, conducted by OnePoll of

3,000 people who have been on holiday
in the past five years across the UK,
France and Belgium, found that British
travellers have been ‘switching off’ in
more ways than one with 57% using
their mobile phones less, and almost two
thirds (65%) less likely to browse the

internet whilst away. Whilst social
channels may be full of iconic landmarks
and Instagrammed dishes during the
summer months, 59% say that they
spend less time on social media than
they do at home. Interestingly, it’s tech-
savvy 18-24 year olds who are more
likely to switch off, with 73% saying they
are less likely to use social media when
travelling, compared to only 54% of 35-
44 year olds. 
Other findings include a trade in of TV

for culture, with 66% saying they are
more likely to visit museums, galleries
and concerts when they are away, and
70% watching less of their favourite

shows; an abandonment of diets in
favour of indulgent eating (67%); 54% of
travellers dress up more than they do at
home; and 49% say they are more likely
to blow their budget whilst they are away.
Nick Mercer, commercial director of

Eurostar, said: “Our research shows that
people have a state of mind which is
more open and inquisitive when they
travel. This is at the heart of our
philosophy, with our seamless
experience allowing travellers to
embrace their own personal travel state
of mind from the moment they board.”
Tips to a travel state of mind can be
found at travelstateofmind.eurostar.com

DELTA HAS released the latest version of its Fly Delta app,
giving customers access to airport wayfinding maps, and the
ability to keep up with boarding pass and flight details, even
when a reliable Wi-Fi or cellular connection isn’t available. 
The wayfinding tool features interactive maps for 20 major

airports – including Heathrow – and guides customers with
turn-by-turn walking directions to their next gate, restaurants
or baggage claim. Customers can even search using generic
terms like ‘coffee’ or brand names like ‘Starbucks’ and
choose from a list of options to retrieve directions.

Rhonda Crawford, vice president for global distribution
and digital strategy at the airline, said: “We went beyond
the industry standard to fully integrate maps into the
boarding pass and other parts of our app experience. We
are trying to anticipate when customers may want or
need to use a map and provide an easy and intuitive 
way to do that – whether to find a Sky Club, a gate or 
a cup of coffee.”
Fly Delta is currently available on iPhone and will be
released on Android this spring.

Eurostar research reveals Brits happy to go offline whilst on holiday 

technology

Fly Delta upgrades app to help customers in the airport find their way
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KNOWN FOR its sun, sea, resorts and landscapes, plus an abundance of Blue Flag beaches - Cyprus
has something for everyone. Villas in Cyprus can serve as a relaxing retreat or a base for exploration
and James Villas is featuring more than 250 handpicked villas with pools across ten popular resorts.
The company can also help to look at various aspects of a client’s holiday package from flights and car
hire, to free Wi-Fi and travel insurance. Visit jamesvillas.co.uk/agents

Cyprian escapes from Jet2 to Larnaca & Paphos
JET2.COM AND Jet2holidays have 15 routes - representing 400,000 seats - on offer to
Cyprus this summer, with 35 weekly flights taking off to Larnaca or Paphos at peak times.
The company has package breaks starting from £218 per person, including 22kg

luggage allowance and transfers. Flights, which start from £69 one way including taxes,
are available from Birmingham (for Paphos only), Stansted, Manchester, Leeds Bradford,
East Midlands, Newcastle, Edinburgh and Glasgow.
As an example of some of the breaks on offer, the company currently has a seven-night,

half-board stay available at the four-star Cypria Maris Beach Hotel & Spa for £819 per
person. Undergoing a full refurbishment, the hotel is opening its doors as a stylish adults-
only property this June. Rooms have been designed to be contemporary and stylish whilst
the redesigned pool area will feature loungers for a relaxed, chilled-out vibe. The resort
will offer a variety of dining options including a classic Cypriot taverna, in addition to gym
and spa facilities, two bars and regular entertainment. The price is based on two adults
sharing for a July 12 departure from Manchester.
For further information call 0800-408 5587 or visit trade.jet2holidays.com

cyprus

REMAINING CONFIDENT in the popularity
and draw of Paphos for holidaymakers,
Thanos Hotels and Resorts has made
significant investments into its properties,
the Annabelle and Almyra, this year.  
Both hotels are set to re-launch next

month following a series of refurbishments
which will see the transformation of new
pools, rooms and suites, terraces and
revamped restaurants. The two properties
follow the lead of sister hotel Anassa, which
re-launched last year and with this year’s
focus on Paphos, hails the significance of
the city as European Capital of Culture
2017.
Almyra offers a laidback take on

Mediterranean luxury and is designed to
attract young couples and fun-loving
families. This year will see the 189-room
hotel reopen with room renovations and the
additions of a new infinity pool overlooking
the sea, a design-led pool house for shade,
open fireplace for warmth, four new terrace
areas and private sunbeds for sunbathing.

New adjoining terrace sea view rooms will
feature private terraces overlooking the new
pool and the lobby restaurant is being
transformed with a new name, Aeras, which
will also reveal a fresh new menu serving
Asian fusion seafood dishes.
First opened in 1985, the Annabelle

was the first five-star hotel to open in
Paphos and, thanks to its seafront garden
setting, is a year-round holiday spot.
Following its renovation, the hotel will
relaunch all of its suites, with wood
tones, cool marble, hints of brass and a
palette of seaside hues. Beachfront
restaurant Mediterraneo will undergo a
250,000 euro refurbishment to unveil a
new look in the style of a rustic
Mediterranean tavern, as well as a new
menu. The property’s wine cellar, bar and
sun lounge area will all be upgraded, as
will Amorosa, the resort’s fine dining
restaurant. 
Visit thanoshotels.com for 
more information.

Thanos announces multi-million euro refurbishment 

Set your sights on
Cyprus for 2017

LAST YEAR was reportedly
a good year for Cyprus with
a registered 15% increase
in visitor arrivals from the
UK, which continues to be
the destination’s largest
market. 
Orestis Rossides, UK

director of the Cyprus
Tourism Organisation, said:
“The trend for 2017 is
positive. It is encouraging
to note that visitors to
Cyprus during the winter
and the off-peak season
are expected to grow this
year. This can be explained
by the steady improvement
in our infrastructure and
the fact that there are
more events, sports and
cultural activities which, in
turn, means more tourist
establishments are staying
open due to the higher
tourism demand. 
“Golf is increasing in

popularity as Cyprus
enjoys a mild climate in the
spring and walking
holidays have also grown
with more exciting trails
opening up, all of which
are well marked and
signposted. The widening
network of mountain roads
has given the cycling
community the chance to
explore our wonderful
villages and experience
our authentic hospitality. 
“Weddings and

honeymoons are always
popular in the late spring
and early summer period.”
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cyprus
All-inclusive options by Planet Holidays 
PLANET HOLIDAYS has introduced the St Elias Resort in
Protaras alongside the Poseidonia Beach Hotel in Limassol
to its 2017 programme.
The St Elias Resort Hotel opens for the season in May

and offers an ultra all-inclusive product for families. The
resort occupies a total 40,400sq.m of gardens which
overlook Protaras Bay and close to the landmark of the
area, Ayios Elias Chapel. The hotel provides a daily shuttle
bus to the beach (or a 15-minute walk), and Protaras
centre, a five-minute walk from the entertainment area.
Resort facilities include a reception building with a bar and
seating area, a fully renovated main restaurant with
extensive verandas, a new tavern ‘Meze by Elliniko’, a
swimming pool with a second bar and terrace, two kids’
clubs and playground, tennis court, a second pool (which
includes three water slides and a kids’ pool) and a spa.
Prices for a week’s stay in May for a family of two adults
and two children lead in at £2,825.11 including flights from
Luton, transfers from Larnaka and accommodation on ultra
all-inclusive in a one-bedroom suite.
The other property to be introduced to the operator’s

portfolio is the Poseidonia Beach Hotel in Limassol, which
is located by the sea and has recently been refurbished.
Prices for a seven-night stay from mid-May with flights

from Luton to Larnaka, transfers and breakfast
accommodation for two adults costs £602.58 per person.
Call 01438-841270 or visit planet-holidays.co.uk for details.

NEW FOR 2017 is the newly refurbished Olympic Lagoon Resort in Agia
Napa. All standard rooms have been renovated to a luxurious standard
ready for the start of the season from April 1, alongside a new indoor
entertainment venue offering four bars and two new restaurants,
taking dining options to six. Monarch is currently offering seven nights’
all-inclusive at the four-star resort for £799 per person based on two
adults sharing and departing from Luton on May 8. Visit
monarchagents.co.uk
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New short break in
Paphos from Sunvil 

CAPITALISING ON Paphos’
European Capital of Culture
status, Sunvil is offering a
new three-night break to the
coastal city.
Ideal as a base for

exploring the island and its
celebrations - including
music and dance events,
cinema screenings on the
beach, theatrical projects
and more taking place
throughout the year -
guests will stay in the
traditional, family-run
Axiothea Hotel, located in
the older part of Paphos.
Prices start from £394 per

person based on two
sharing, including flights
from Gatwick, transfers and
three nights’ breakfast stay
at the two-star property.
For details or to make a
booking call 020-8758 4758
or visit sunvil.co.uk

cyprus
Classic Collection credits Capital of Culture as one to watch 
IT IS estimated that approximately 60 million euros has been invested in various arrangements
for Paphos’ period of being the European Capital of Culture for 2017. A plethora of cultural
activities will be running this year encompassing art, music, theatre, dance, animation, cinema
and literature, many of which will be open air and free to attend events. 
Noting the experience of other towns which have previously been recipients of the European

City of Culture award, Classic Collection Holidays predicts that Paphos (and Cyprus in general)
will see a considerable upsurge in tourism this year, and that this heightened interest will
continue far beyond 2017. 
Following an amalgamation of the four-star Columbia Beachotel and the five-star Columbia

Beach Resort, a new five-star property, offering a total of 169 suites, is to open its doors in
Pissouri this year. Suite types and views vary from junior garden to the Eagle’s nest sea view.
There are also more dining options than before, along with two large outdoor pools and a spa. 
The operator currently has a seven-night stay at the property costing from £1,399 per person

in May. The price is based on two sharing a junior suite garden view on a bed-and-breakfast
basis and includes flights and private transfers. An Eagle’s nest view executive suite adds £122
per person, per night.
Alternatively, the operator is offering stays at the four-star Casale Panayiotis Hotel & Spa.

Part luxury spa, part hotel, part restored village and local community, the resort comes with a
feel-good back story of an ancient spa village brought back to life. With 43 guestrooms in eight
houses across the village, as well as cafés and restaurants, plans are in progress to re-
establish vineyards that once covered the surrounding mountainsides, and to preserve orchards
and historic buildings. There is a hillside restaurant Byzantino perched over the Setrachos River
serving locally sourced produce, a museum in the restored townhouse, a swimming pool and a
large spa. The settlement and scenery lend themselves to the yoga and meditation classes on
offer, while orchard and monastery tours, cookery classes and guided hiking trails are also
available. The operator offers seven nights from £1,044 in June, based on two sharing a one-
bedroom suite on a bed-and-breakfast basis including flights and private transfers.
For details call 0800-294 9323 or visit classic-collection.co.uk
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Celebrate Easter like a local at
Larnaka’s Palm Beach Hotel 
GREEK EASTER this year is the same week as English
Easter and in celebration of the event, the Palm Beach Hotel
& Bungalows in Larnaka is offering guests the chance to
sample the festivities as the local Cypriots celebrate the end
of fasting and the Resurrection of Christ.
Guests can attend evening mass at any one of the famous

churches in Larnaka where the priest passes the candle of
eternal life from person to person. Probably the most
impressive is St Lazarus, a stone built Byzantine church with
domed architecture and ornate icons. It is considered good
luck to arrive home with your candle still alight and then to
trace soot in the shape of a cross above the door. Afterwards,
visitors return to the Omega restaurant at the hotel where
the traditional Easter meal of ‘Magiritsa Soup’ (chef’s soup),
accompanied by hard boiled eggs which have been dyed
bright red, flaounes (a cheese with raisin pasty) and
tsourekia (sweet milk bread also adorned with the brightly
coloured boiled egg) is served.
It is also a Cypriot tradition to signify the breaking of

fasting for family members to hold a dyed red egg in their
hand and attempt to crack one against that of another
member of the family (the owner of the last unbroken egg is
declared the winner).
A traditional Easter buffet is served at the restaurant on

Easter Sunday (April 16), and on Easter Monday the outdoor
restaurant, La Pergola, offers a mixed buffet combining
Easter specialities of the island with international dishes.  
A seven-night break starts from £2409.39 for two adults

and two children, sharing a garden studio bungalow on a
bed-and-breakfast basis flying from Luton on April 12. 
For more information or to make a booking visit
palmbeachhotel.com  

H O L I D A Y SH O L I D A Y S
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Dive in & explore Larnaka’s Zenobia wreck with new 3D experience
TRAVEL AGENTS selling holidays to keen divers or those learning to dive can also now suggest a new ground-breaking app
which allows divers access to Larnaka’s Zenobia wreck through a digital 3D diving experience.
Currently available on Android, the app is the world’s first real 3D dive simulation for mobile devices and allows users to see

the Zenobia – one of the top ten wreck dives in the world - in real scale, with a host of functions designed to maximise visibility
and make diving at the site safer.
In addition, users can take a virtual dive to explore a visual representation of the marine life around the wreck, and can also

save their dive routes in 3D to share them with other divers. 
An e-book has also been added which includes information on all registered marine life species at the Zenobia, the story of

the wreck and information about Larnaka.
The Zenobia is a Swedish roll-on-roll-off ferry that sank in 1980. It is the largest wreck in the Mediterranean and has

enriched the biodiversity of the area as a reef home to hundreds of marine life species such as giant tuna, local barracuda,
kingfish, jacks, trigger fish, moray-eels, stingrays, turtles and octopuses.
For more information visit larnakaregion.com

cyprus

OLYMPIC HOLIDAYS is offering seven nights at the five-star Golden Bay
Beach Hotel in Larnaca from £588 per person based on two travelling,
representing savings of up to £271 per person. In order to take
advantage of the offer the package must be booked by March 31 and it
includes bed-and-breakfast accommodation in a twin room with an
inland view and Gatwick flights. Visit olympicholidays.com
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The Elysium reopens following four-month refurbishment 
LOCATED ADJACENT to Mediterranean waters and the historical Tombs of the Kings, The Elysium in
Paphos is set to reopen this month following a four-month refurbishment, with a second luxury property
(the AMARA) due to open in 2018. 
The five-star hotel offers 250 suites and rooms, ranging from deluxe guestrooms, Royal Studios and

Royal Garden Villas to the Thalia, Queen Verenikis and the Royal Suite, while five gourmet restaurants
showcase a variety of cuisines including Italian, Japanese and Cypriot. 
The hotel is designed around a statement outdoor swimming pool, which features a multi-level design,

and also houses gardens, water features and a private beach cove. Nestled amidst the gardens, Royal
Garden Villas and Royal Studios are set around a traditional village-style square with a sunken swimming
pool, bordered by a stone colonnade at its centre, which makes for a romantic setting. For families, the
Family Cyprian Maisonettes, Royal Garden Villas and the hotel’s one- or two-bedroom suites have been
designed to offer practical and stylish accommodation options, while the hotel’s adults-only Royal Studios
are set away from the main building, providing greater luxury and space for those seeking a 
tranquil retreat. 
Guests can take advantage of the broad range of facilities and activities on offer - from cultural

performances at the Orpheus Amphitheatre to tennis and personal training on the hotel’s floodlit court and
gym. Holidaymakers looking for relaxation can unwind at the Opium Health Spa, while for mini travellers,
the Angel’s Kids Club caters to children from ages three-11 and features a menu of interactive activities,
offered on a complimentary basis to family guests from April to October, during Easter and over the
Christmas period. 
The property is also able to cater to wedding guests with an onsite Byzantine-style chapel, surrounded

by gardens and holding up to 40 guests.
April rates start from 131 euros per person for a deluxe bedroom sea view, including buffet breakfast. 

Simply Luxury by T2
promotes Almyra Hotel 
FOR FAMILY holidays, Simply
Luxury by Travel 2 is
highlighting Paphos’ five-
star Almyra Hotel.
Rebecca Turner, senior

product manager for the
operator, said: “There is so
much to do for children of all
ages, while baby care and a
teenage club are available
during the summer holidays
at sister hotel Annabella.“
The company is offering a

seven-night stay in two
inland view interconnecting
rooms with flights from
London from £689 per
person, based on two adults
and two children sharing for
a departure on May 3. It
includes a free upgrade to
half-board, saving up to
£1,120 per family.
Visit travel2.com or call
0800-022 4182 for details.
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DURING INSIGHT Vacations’ 14-day ‘Country Roads of Croatia’
guests will journey through the landscapes, histories, islands and
sun-dappled seas of the country. Beginning in Zagreb, the trip
travels through the north of the country to Plitvice National Park,
before descending to the Dalmatian Coast and Split at which point
guests board a boat for an island-hopping adventure, finishing up
in Dubrovnik. Prices start from £2,495 per person (land plus
flights) including all accommodation, transfers and pickups,
transport, daily breakfast and the services of a tour director. 

SuperBreak boosts
luxury offering  

SUPERBREAK HAS
increased its luxury offering
in Croatia with the addition
of three new five-star hotels. 
The new properties

include the Sheraton
Zagreb, the Park Hotel in
Split and Sheraton
Dubrovnik, widening the
offering for clients looking
for a more up-market
break away. All can be
booked as a flight inclusive
package where required.
A late May getaway for

instance, staying at the
newly introduced Sheraton
Zagreb, starts from £228
per person for a three-
night bed-and-breakfast
break. Flight inclusive
packages from Gatwick cost
from £418.
In total, the operator now

features 30 hotels in the
key Croatian cities and
resorts, nine of which are
now five-star.
For more information or to
book call 01904-436000 or
visit superbreak.com/agents

croatia

Cultural cruises from Peter Sommer
PETER SOMMER Travels has introduced new cultural gulet
cruises to its 2017 programme, including two weighing
anchor in Croatia.
‘Cruising the Dalmatian Coast: from Šibenik to Zadar’ is

a one-week voyage which invites ten guests on an off-the-
beaten-track tour of one of Croatia’s most diverse coastal
regions. Led by archaeologist Dr Helena Tomas, guests can
discover Šibenik’s cathedral and hilltop fortresses, the tiny
rock islets that form the Kornati archipelago, Trogir’s
preserved medieval cityscape and the Krka Valley’s
waterfalls. Other highlights include the tiny island of Nin,
one of Croatia’s medieval capitals and Croatian cuisine,
served on board and ashore. Departing on September 16,
prices are from £3,395 per person based on two sharing
and include full board accommodation, all crew services,
excursions, entrance fees and transfers. Flights are extra.
Also new is ‘Walking and Cruising Southern Dalmatia’.

Again for one-week, the trip introduces the company’s first
Croatian ‘Walking and Cruising’ itinerary, combining the
comfort of a gulet cruise with escorted walks exploring
forts, towns and castles, also led by Dr Tomas. 
Clients will discover the UNESCO Stari Grad Plain on

Hvar, set foot atop the 5km wall at Ston and admire the
lakes and medieval monastery on the island of Mljet.
Departing on September 30, prices start from £3,395.
For further information call 01600-888220 or visit
petersommer.com

Croatia reports a
26% growth in British

overnight stays
OFFICIAL TOURISM
statistics released from
The Croatian National
Tourist Board have
revealed a 26% increase in
overnight stays from UK
visitors throughout 2016.
In total, this increase is

representative of 3,307,333
UK overnight stays in 2016,
compared to 2,618,413 in
2015, with 630,790 UK
arrivals last year
compared to 510,046
arrivals from the year
before (a growth of 23%).
Ivona Grgan, UK director

for the tourist office, said:
“We are delighted that UK
tourism to Croatia
continues to increase year-
on-year. These outstanding
figures are largely as a
result of the strengthened
flight connections
throughout the country, as
well as our various
campaigns to promote the
destination to UK travellers.
“Our activity has focused

in particular on
demonstrating Croatia’s
extraordinary natural and
cultural diversity. From
this we have seen an
increase in tourism along
the Adriatic coast, as well
as the lesser known
mainland regions, where
we expect to continue to
see growth this year.”
For more information visit
croatia.hr
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croatia
Zagreb welcomes more city

break visitors 
ZAGREB IS fast becoming a hot new
destination for alternative European
city breaks, with more than one
million people visiting in 2016 and
experiencing the city’s eclectic
nightlife scene, imaginative
restaurants serving a fusion of
Mediterranean and Central 
European cuisine and a variety of
cultural activities.
From the UK, most fly on the

direct two-hour flight from Heathrow
to Zagreb on national carrier Croatia
Airlines and British Airways.
However, many more visitors are
expected to arrive when Monarch
Airlines launches flights from
Gatwick on April 28 and from
Manchester on April 29, the first
time that the North West of UK has
had a direct connection with the
Croatian capital.
Visit infozagreb.hr for more
information.

Neilson introduces Alana Beachclub to portfolio
AS PART of Neilson’s 2017 summer beachclub programme, the active holiday
specialist has introduced the Alana Beachclub in Croatia to its portfolio.
Located between the sea and the towering peaks of Paklenica National Park,

the 164-room beachclub has all the land and water-based activities that guests
would expect from a summer holiday through the operator available including
sailing, windsurfing, tennis, mountain biking, stand up paddle boarding,
waterskiing, wakeboarding and more. It also has a spa with an indoor
hydrotherapy whirlpool, resistance swimming pool, saunas, steam bath and
numerous treatment rooms.
Sunset views across the sea and of the mountains can be enjoyed from the

new rooftop cocktail bar, and there is a restaurant with an alfresco terrace
serving meals and wines from the local vineyard. 
More adventurous clients can also take on the company’s newest activity

offering of rock climbing.  
Prices start from £655 per adult for seven nights based on two adults sharing

a club twin or double room on club board with flights, transfers and most
activities included. 
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Two weeks, two hotels on all-inclusive
for less than £1,000 with Saga
SAGA HAS combined the natural beauty of Croatia with
the chance for guests to travel to Montenegro during an
all-inclusive, two-centre holiday. 
On week one, guests will stay in Hotel Astarea in the

small village of Mlini on the Dubrovnik Riviera. Ideal for
exploring Croatia’s coast which is dotted with sandy
bays, the hotel’s location is also ideal for discovering
historic towns and cities, as well as islands dotted with
forests, vineyards and lemon plantations. 
The seven-night stay includes a tour of Dubrovnik’s

ancient walls and old town, plus visits to the Konavle
Valley and the village of Mikulici to see a 3,000-year-old
Illyrian tomb. There’s also a selection of optional
excursions including a boat cruise around the Elaphite
Islands and the chance to contrast historic Kotor 
with Budva.
For those who prefer to relax, the hotel is 100-metres

from the beach and leisure facilities include an indoor
seawater pool, outdoor pool, massage salon, fitness
area and sauna. 
During week two, guests cross the border to

Montenegro to stay at Hotel Tara Montenegro in Becici.
Included tours feature a guided walk in nearby Budva
Old Town plus a visit to Sveti Stefan which was once an
island but is now linked to the mainland by a causeway.
Further optional excursions include a full day’s visit to
Albania and a full day’s journey to Skadar Lake.
‘Montenegro and the Dubrovnik Riviera’ is priced from

£979 with departures throughout April to October and 
a choice of flights from Birmingham and Gatwick.
For details or to book call 0800-300500 or visit
saga.co.uk/croatia

Balkan Holidays highlights comprehensive programme featuring Istria & Kvarner
IN ADDITION to holidays on the Dubrovnik Riviera, Split, Central and Northern Dalmatia, Balkan Holidays’ summer Croatia
programme also features Istria and Kvarner.
New destinations featured for 2017 include Orasac, a pretty beachside village featuring a 15th century church and

located 12km from Dubrovnik, and Jelsa on the island of Hvar. New locations in Northern Dalmatia include Primosten, a
picturesque town on the Adriatic; Sibenik, the oldest city on the Adriatic; and Vodice town and harbour. 
New hotels featured include the four-star all-inclusive Hotel Laguna Albatros in Porec. Situated close to a Blue Flag

beach, the hotel offers two outdoor freshwater pools, a variety of sports and a children’s club.
As an example of packages, seven nights at the three-star Blue Sun Hotel in the medieval seaport of Bol on Brac costs

£465 per person based on two sharing on bed-and-breakfast and flying from Gatwick on May 8. 
As part of its Discovery programme the operator is offering a variety of cruises and island hopping holidays. As an

example, the Adriatic Paradise Cruise departs from Split for seven nights on board the cruiser Adriatic Princess visiting
islands along the coast as well as Dubrovnik and Montenegro. 
For further information visit balkanholidays.co.uk/agents
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CONTIKI ISLAND Hopper itineraries offer
the opportunity for sightseeing options
whilst accommodating young travellers on
exclusive boats across Europe. 
The operator’s ‘A-Class’ boat is home for

travellers on an eight-day ‘Croatian Island
Hopper’ and will drop its anchor in some of
the Dalmatian Coast’s most favoured and
untouched destinations including
Dubrovnik, Hvar, Wild Bay and Split, with
many stops en route. Travellers can explore
historic towns and cities by day, lounge in
the sunshine in the afternoon 
and enjoy Croatia’s nightlife scene as
evening falls.
Prices start from £935 per person and

include breakfast, five lunches and two
dinners, on-board accommodation,

destination orientations and the services of
a dedicated team of captain, crew and
cruise rep.
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AS PART of Cosmos Tours’ expanded Balkan programme, the operator has introduced five new
escorted tours: the five-day ‘Croatian Delight’ priced from £962 per person; five-day ‘Adriatic
Highlights’ from £785; eight-day ‘Discover the Balkans‘ from £1,006; eight-day ‘Explore Croatia,
Bosnia, Herzegovina’ at £1,130; and nine-day ‘Treasures of Croatia, Bosnia & Herzegovina & Serbia’
from £1,157. Visit cosmostoursandcruises.co.uk 

Monarch to commence summer flights to Zagreb from April 28
SUMMER 2017 will see Monarch introduce its new destination of Zagreb to travellers, with the inaugural flight
commencing from Gatwick on April 28.
There will be three flights a week from Gatwick with an additional two flights a week from Manchester, giving

customers more choice when it comes to visiting Croatia, the capital city of Zagreb and the Adriatic Coast.
Rich in culture and history, Zagreb’s medieval Old Town is dominated by fairytale style Austro-Hungarian architecture,

with museums, monuments and squares filled with traditional restaurants and bars, making it an ideal destination for a
city break. The operator is offering a lead in price of £179 per person for a bed-and-breakfast stay at the four-star
Dubrovnik Hotel based on two adults flying from Manchester on July 15 for two nights. 
For those seeking a beach destination, the new Zagreb route has opened up the Adriatic Coast for beach holidays.

The operator now features a range of hotels in the resort of Opatija and on Krk Island. Stays on Krk Island opposite the
famous Vela Plaza Beach start from £369 per person based on two adults staying at the four-star Zvonimar Hotel on
half-board, flying from Gatwick on September 20 for seven nights.
Visit monarch.co.uk for more details.

A summer festival
retreat with 

D-Resort Sibenik 
A WELLBEING EVENT with a
festival twist, Obonjan will be
taking place on Otok Obonjan,
an island just off the coast of
Sibenik. Running from late
June through to early
September, the festival will
be showcasing a line-up of
live music, talks, workshops,
art, food, wellbeing and yoga
across the island, with no
fixed dates to encourage
festival goers to stay for as
long as they like.
For those seeking soul and

sunshine without the tent
experience, Croatia’s D-
Resort Sibenik is positioning
itself as an ideal base for
travellers to stop at and from
which to enjoy the 
wilderness retreat.
Recently welcoming Brad

Pitt as a recent guest, the
resort is set in the middle of
a marina and offers 63
rooms, six suites and three
exclusive villas, nearly all
with sea views. The villas are
spacious at more than
1,600sq.ft, decorated with
minimalist Italian
furnishings, with two en suite
bedrooms, a living and dining
room, private terrace with
dining table and sunbeds.  
Prices for a superior sea

view room start from 320
euros per night, including
breakfast and taxes. 
For more information visit
dresortsibenik.com/en/hom
e.aspx

croatia

Contiki hops across the islands of Croatia on eight-day tour

Zagreb
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Love A Little Paradise

pacificislands

The Cook Islands Tourism Corporation’s Ian Griffiths highlights
why UK travellers are making the Islands their preferred
destination of choice…

THERE’S NO getting away from it, the Cook Islands are a long way
away, around a 21-hour flight from the UK to be precise, however
the experiences your clients will be getting once they get there are
unique, authentic and cannot be replicated anywhere else in 
the world.
The 15 islands in the Cooks are spread over two million square

kilometres in the heart of the Pacific Ocean, halfway between
Hawaii and New Zealand, with a population of less than 18,000
people offering a warm Polynesian welcome - and a true insight
into Cook Islands hospitality. This oasis of freedom with crystal
blue waters, white sandy beaches and year-round warm weather
has three elements for success: unspoilt nature, authentic friendly
locals and its ease of getting around. 

Island appeal
The Cook Islands is one of the hottest holiday destinations of the
Pacific right now, enjoying record visitor numbers and
unprecedented growth. In 2016, the country welcomed a record
146,473 visitors – an increase of 17.1% from 2015, which includes
a 4% increase from the UK and Ireland. What’s more, tourism just
notched up the 13th consecutive month of record high visitor
arrivals since December 2015. 
The massive growth is attributed to several factors, mainly

increased air capacity, competitive fares and a vibrant new
tourism brand capturing its essence under the tagline ‘Love a
little paradise’, now brought to life with a new global website and
more than 50 individual destination videos.
The new branding, which launched last year, set about to

identify the unique position the Cook Islands finds itself. Unlike
our Pacific island neighbours, the Cook Islands does not offer any
international brands – no large hotel chains, no international fast
food chains - but locally run and managed resorts and
restaurants. In fact there’s an actual law in the Cook Islands that
no building can be taller than a coconut tree!

Less is definitely more
Visitors say it’s like Hawaii was 50 years ago, but with all the
modern conveniences. There are no traffic lights, no escalators,

no elevators and just one fully paved road going around the capital
island of Rarotonga, plus it takes less than 30 minutes from the
plane to any beach. ‘Love a Little Paradise’ highlights why people
should come to us, as much for those things we don’t have, as
well as the things we do. Here are just some of the key offerings
from the Cook Islands:

Beaches
If your clients are looking for the picture-perfect uncrowded,
pristine white sandy beach, famed with sparklingly clear blue sea
then we have these in abundance. In fact, in January this year
National Geographic recently named One Foot Island, off Aitutaki
as one of the top 21 beaches in the world.

Weddings
For the wedding couple, internationally legal weddings can take
place within three days of arrival - or sooner if visitors are in a
rush! With dedicated wedding specialists to be found on the
islands of Rarotonga and Aitutaki, it makes it easy for both the
couple and the agent organising.

Off the beaten track 
The main island is Rarotonga, where the international airport is
located and where everybody arrives and departs. But there are
other islands all within 45 minutes to explore; Aitutaki for its
famous lagoon, Atiu for its cave system and bird life or, for the
real adventurer, the island of Mangaia with its coral limestone
(known as Makatea) raising to 70m in the centre of the island and
which is believed to be the oldest island in the Pacific.

Getting there
Air New Zealand has introduced new Boeing 777-200ER aircraft
on direct flights from Los Angeles, connecting direct from
Heathrow, offering increased capacity by 36%, and the only lie-flat
beds from North America in Business Class to any South Pacific
island. The airline has also adjusted its weekly departure date
from Sunday to Saturday evening, which allows customers to
arrive relaxed and refreshed at the top of the week. 

S08 TB 1003 2017 Pacific Islands_Layout 1  08/03/2017  12:54  Page 31



Tahiti Tourisme debuts ‘Two
Stories/One Mana’ campaign
THIS MONTH, Tahiti Tourisme launched its ‘Two Stories/One
Mana’ digital content campaign, starring real travellers
immersed in the beauty and culture of The Islands of Tahiti.
Its premiere saw the first of three video chapters filmed on-

island with real couples cast from France and the United
States. To continue the series, the tourism board is expanding
its casting call worldwide and inviting real couples and families
to audition online to star in upcoming videos and experience
ten days in the destination this June on a fully hosted
adventure, immersing themselves in the islands’ secluded
beauty, unique culture, luxury, and wild terrain.
Paul Sloan CEO of the tourism authority, said: “The

experiences of the first three couples were so inspiring, we
knew we had to do sequels. ‘Two Stories/One Mana’ brings the
diversity and spirit of The Islands of Tahiti to life in a new and
authentic way that aims to inspire travellers everywhere to
picture themselves here. People who are drawn to our
beautiful private beaches and relaxing world class resorts can
also find amazing adventures and discover the vibrant Tahitian
culture and unique French Polynesian style.” 
For more information on the campaign visit
embracedbymana.uk or watch the videos via Tahiti Tourisme’s
dedicated YouTube channel.

travelbulletin.co.ukMarch 10 201732
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THE MOORINGS is able to provide crewed yacht charters out of Tahiti
to customers who are looking to explore the South Pacific. Islands
such as Bora-Bora, Raiatea, Tahaa, and Huahine can all be visited
during a charter. There is no set itinerary and customers can select
the route but highlights include snorkelling the reefs, visiting the
vanilla plantations of Taha’a and stopping at the world famous Bora-
Bora Yacht Club. Prices in late June are from £1,645 per person based
on six sharing for a seven-night yacht charter on a Moorings 4800
crewed sail catamaran including private captain and gourmet chef,
inclusive of all meals and drinks. Visit moorings.co.uk

Hawaii island 
h-app-enings 

THE HAWAI‘I Tourism
Authority recently
brought out its first free
travel app offering vital
travel information for
the six major Hawaiian
Islands: Kaua‘i, O‘ahu,
Maui, Moloka‘i, Lana‘i
and Hawai‘i Island. 
Created by the

tourism agency for the
State of Hawai‘i, the
GoHawai‘i app is
designed to be a one-
stop mobile reference
guide for travellers
wanting fast and
trustworthy information
while exploring all that
the destination offers. It
allows users to discover
useful information for
each island including
sites, activities, special
events and cultural
festivals. A listing of
essential Hawai‘i
websites and phone
numbers is also
provided to direct
travellers to other
reliable sources 
for information 
and assistance. 

PAUL GAUGUIN Cruises has announced details of its new wedding ceremony and renewal
of vows packages at Motu Mahana, the line’s private islet off the coast of Taha’a, or at the
InterContinental Bora Bora Resort & Thalasso Spa.
Couples sailing on The Gauguin can celebrate their love amid the turquoise lagoons and

exotic islands of French Polynesia with two optional packages; The Motu Wedding
Ceremony or Renewal of Vows for US$315 and Bora Bora Wedding Ceremony or Renewal
of Vows at Thalasso for $950. 
Guests can save $50 by combining the packages with the ‘Romantic Escapade’ shore

excursion or a pre- or post-cruise stay at InterContinental Bora Bora Resort & Thalasso
Spa when bookings are arranged through the operator.
Agents should note that the wedding ceremonies are not legally binding.

For details call 020-7399 7691 or visit pgcruises.com

Paul Gauguin unveils wedding & vow renewal packages

ALTHOUGH SYNONYMOUS with tropical
tranquillity, Fiji is also able to provide a wide
range of unique and adrenalin pumping
activities to meet the needs of thrill 
seeking clients.
Pacific Harbour in Viti Levu is known as the

adventure capital of Fiji due to the amount of
activities available; from zip-lining to shark
diving, tubing to kayaking, surfing to four
wheel driving – the destination has positioned
itself as a must visit for adrenalin junkies.
Jane West, from Tourism Fiji, said: “Not

only is Fiji a tropical island paradise with
the friendliest people on earth, but it’s got
more adventure than you could ever
imagine. Whether it’s hiking in the
rainforest, surfing the waves, off-roading in
the highlands or getting up close and
personal with one of the islands’ many
species of shark, we can offer it to visitors.
And after all that activity, travellers can
enjoy the serenity of the beach and the
welcoming nature of the people.”   
For more information visit fiji.travel

Take a walk on the wild side: Fiji highlights adventure capital 
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We asked our staff the following question this week:

What are you most looking forward to about spring?

Crossword:
Across: 1. MANOS, 3. LECH, 5. ORINOCO, 7. SOF, 9. LIMONE, 10. MALE, 12. GULF, 14. OLIVIA, 17. TUI, 18. MANX CAT, 19.
PEAK, 20. ADELE. 
Down: 1. MOONLIGHT, 2. SLOANE, 3. LAOS, 4. COSTA, 6. IOM, 8. FREMANTLE, 11. BLANCA, 13. LOIRE, 15. VIC, 16. OMSK. 
Highlighted Word: MALTA

Where Am I?: Blarney Castle, Cork, Ireland

puzzlesolutions
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pacificislands

WEDDING CEREMONIES in Samoa are legally recognised worldwide, with many hotels,
resorts and tour operators offering wedding and honeymoon packages. In-house wedding
coordinators are also able to assist with application forms for a marriage license, which must
be filed 14 days prior to the wedding with the local Justice Department. Newlyweds looking
to plan a honeymoon can choose to stay in a honeymoon suite at a number of resorts close to
Lalomanu Beach, including the adults-only Seabreeze Resort or, with views of the Pacific
Ocean and the scenic mountains of Upolu, Samoa's newest luxury property, Taumeasina
Island Resort. 

S08 TB 1003 2017 Pacific Islands_Layout 1  08/03/2017  12:55  Page 34



Titan’s Essential Collection
A superb range of shorter-duration holidays at exceptional
prices. Perfect for those with slightly less time to travel,
a smaller budget – but still want to see all of the standout
highlights of a country or region.

INCLUDED IN YOUR HOLIDAY PRICE  Other tours

Door-to-door home transfers and free regional � ights  •

Meet and greet service at airport   •

Scheduled � ights (may include low cost airlines) • •

Tour manager • •

Local guides • •

Best in class transportation • •

Excursions and visits to the highlights of a destination • •

Comprehensive excursion programme  •

Porterage at hotels • •

ssential
COLLECTION

ssential
COLLECTION

SAVE up to £300pp
on selected departures
Prices from just £269pp!
2 BRAND NEW Essential tours

For more details please
visit www.titanagents.co.uk

Titan’s Essential Collection
A superb range of shorter-duration holidays at exceptional prices

ssential
COLLECTION

Save up to 
£300 per person
on selected departures

Travel to spectacular 
destinations from 

just £269 per person

Low deposit - just £49pp
Book by 31 January 2017 to 
secure your holiday place at 

our lowest ever deposit!
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