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TRAVEL COMPANIES are being highly targeted by fraud,
with the total impact of fraud currently costing travel
intermediaries nearly US$21billion, according to a new
global study commissioned exclusively by eNett
International, a provider of dedicated B2B travel payment
solutions. The research predicts this could increase 20%
to exceed $25billion by 2020.

The total cost of fraud includes direct losses ($6billion),
as well as indirect costs ($15b) such as higher operating
expenses and reputational damage. Driven by a rise in the
volume of travel, and a shift by consumers towards online
bookings, it is expected to exceed $25b by 2020. Online
travel agents are expected to be worst hit, with an
expected loss of nearly $11b globally. 

The company's managing director and CEO, Anthony
Hynes, said, “Our vision is to work with the industry and
our customers to take the cost and complexity out of
travel payments. So, in late 2017, we engaged Edgar,

Dunn & Company to investigate fraud in travel payments
- a hot topic in the industry.

“High value transactions, rapid consumption, online
booking habits and the sheer number of suppliers across
the globe means travel intermediaries are especially
vulnerable to fraud. With industry margins already under
immense pressure, it has never been more important for
companies to understand where fraud occurs, and how
to reduce its incidence and impact. The good news is
payment solutions have also evolved to minimise the
cost and reduce the risk of fraud significantly.”

A global survey of travel intermediaries, carried out as part
of the study, found that fraud is a concern for nearly two thirds
(60%) of companies when making payments to suppliers. 

Key findings include: the three most common types of
fraud cited in relation to making payments to suppliers
are stolen payment method details, cyber breach of
online booking platform and stolen security credentials;

BIRMINGHAM AIRPORT’S newest carrier, Primera Air, will launch direct low-cost services to New York, Toronto, Malaga, Barcelona,
Palma and Crete from May. The carrier will operate new Airbus A321 Neos, configured with 16 Premium Economy seats and 182
Economy seats. The new-generation fuel-efficient aircraft are allowing airlines like Primera to fly on routes usually only accessed
by wide-body jets, serving customers with low-cost fares but a high-quality product and service. Passengers can also use Wi-Fi on
board and the aircraft has full charging facilities for devices. Tickets are available via primeraair.co.uk, with New York and Toronto
fares starting from £149 (one-way, all taxes included). Fares to Malaga, Palma and Barcelona start from £35 and Crete from £54.
Pictured marking the new announcement are, from the left: Councillor Bob Sleigh OBE, Councillor Brigid Jones, Anastasjia
Visnakova, chief commercial officer of Primera Air and Tim Clarke, chairman of Birmingham Airport.
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29% of respondents identified foreign credit cards as the
highest fraud risk when receiving payments; 35%
identified receiving payments online as the channel with
the highest risk; and indirect costs of fraud are
approximately 2.5x the value of direct losses.
Hynes said: “Wherever money changes hands, fraudsters

may take aim, but there are things travel companies can do
to avoid falling victim. This starts with some quick wins,

such as using payment methods that provide specific
controls and opportunities for recovery. A more coordinated
effort, including knowing your supplier and carrying out a
comprehensive analysis of fraud patterns, will then help to
effectively tackle fraud across the organisation.”
To help travel companies better control fraud and

lower the potential impact on profits, the provider has
identified 12 best practice tips based on the quantitative
research data and expert interviews. 
To download the report visit enett.com/insights

continued from previous page

NEWS BITES
�  THE BAHRAIN Tourism and Exhibitions Authority (BTEA) has

announced the launch of its latest Formula One advertising
campaign, designed to increase package booking and consumer
awareness for the annual Bahrain Grand Prix on April 6-8. In
partnership with four tour operators, BTEA will aim to increase an
even higher volume of sales from affluent motorsport enthusiasts,
educating travellers as to why the Grand Prix is an unmissable and
necessary part of their travel schedule. 

�  AIR MALTA has introduced four new routes; Malta to London
Southend, Malta to Cagliari and flights between London Southend,
Catania and Cagliari. The new flights will commence from May 4. 

�  CONSORT TRAVEL Group (Consort), an existing member of
Advantage Travel Partnership (Advantage), has appointed
Advantage to manage the Northern Irish consortium for the next
five years, with the group maintaining its identity as Consort.

�  RYANAIR IS to launch 14 new routes from Europe to Jordan for this
winter and, to coincide with the new flights, the Jordan Tourism
Board will launch different marketing campaigns in the new source
markets targeting specific types of tourists such as religious,
adventure and business travellers.

PLANS FOR a pioneering £12m
Aerospace and Technology College at
Biggin Hill Airport, in partnership with
London South East colleges, are set to
become a reality with the Greater
London Authority (GLA) providing
major funding for the project.
The new college will help address a

shortage of aerospace engineers and

the wider skills needs of the aviation
industry by training the next
generation of mechanical, 
electronic and service engineers, as
well as technicians and ground 
crew professionals.
Commenting on the initiative, Jules

Pipe, London’s deputy mayor for
planning, regeneration and skills said:

“The Mayor and I are committed to
helping Londoners gain the skills that
the capital’s businesses need. It’s vital
that we tackle the skills gap in the
aviation industry and the London
Aerospace and Technology College
at Biggin Hill Airport will help keep
London at the cutting edge of
aviation technology.”

Andrew Walters, chairman of Biggin Hill
Airport and Sam Parrett OBE, principal and
CEO of London South East Colleges mark
the new partnership. 

New £12million aviation college gets the go ahead at London Biggin Hill

Brits spend £350 on holiday preparation
NEARLY A fifth of people in the UK planning to go on
holiday in 2018 will start preparing more than six
months before they’re due to jet off, new research 
has found.
Florida4Less, which conducted a study into people’s

holiday preparation habits, also found that we spend, on
average, around £350 each preparing for a getaway -
enough for another holiday booking in itself.
According to the research, 19% of people in the UK

who have already booked a break for 2018 will start
preparing for their trip more than six months before the
day they’re due to jet off, with 21% buying new clothes
as their first step.
The study also found the average amount that people

spend on specific preparations: £42 on gym
memberships/personal training, £30 on fitness and diet
foods or supplements, £52 on clothes and accessories,
£29 on beauty treatments, £36 on new luggage and £21
on toiletries including sun creams. 
The research also discovered that we spend a further

£140, on average, on other activities in the run-up to a
holiday. In total, UK holidaymakers will spend around
£350 preparing for each break.
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PORTO PRIZE...Flitch Travel in Dunmow recently made a large group booking with Super Break to
Porto for 35 customers in May. As a thank you for their hard work in closing the sale, the operator's
Donna Smithson (centre) popped in to deliver Champagne and chocolates. Pictured with Donna is the
agency's owners, Rebecca Kingston (left) and Tina Bender. 
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ON THE GO Tours has launched group tour departures for its World Wonders Tour.
Previously a private itinerary, the 31-day group tour has three departure dates with the first
tour departing on October 3. 

The action-packed tour covers five continents and eight cities, visiting the new Seven Wonders
of the World and the last remaining of the ancient wonders, the Pyramids of Giza. As with all of
the company's Signature tours, passengers will have guided sightseeing with English-speaking
local guides, each offering in-depth knowledge of the destinations. 

Kicking off the month-long adventure is Rome and a trip to the ancient Colosseum before
flying to Cairo to marvel at the Pyramids of Giza. The archaeological wonders continue with a
quick flight to Jordan to walk through the siq to arrive at the Rose City of Petra. The next country
on the agenda is India, visiting the Taj Mahal, and after guided touring of Old and New Delhi, the
group will jet off to Beijing to walk along the Great Wall of China. 

Travellers then leave behind Asia for Latin America, landing in Mexico to spend a day
exploring the Mayan ruins of Chichen Itza. The group then head south to Peru to take the scenic
train journey to arrive at Machu Picchu, and the tour concludes in Rio de Janeiro.

Carl Cross, the operator's managing director, said: “We had a huge amount of interest in the
World Wonders Tour when it was launched as a private itinerary. A lot of this was from solo
travellers who couldn’t afford it as a private itinerary and wanted to enjoy this once-in-a-lifetime
adventure with the joys of travelling with a group. With this new price point and three departure
dates over eight months, we’re hoping to send many people on this incredible journey.” 

Prices for the tour lead in at £6,295 per person based on two sharing for 27 nights
excluding international flights. 
To book or for more information call 020-7471 6413 or see onthegotours.com

newsbulletin

bmi marks anniversary
with fares from £82

BMI IS marking the fourth
anniversary of its Newcastle
to Brussels route by offering
flights from £82 one-way
this month.
The service enables

business and leisure
travellers from Newcastle
International Airport to
connect twice daily to
Brussels Airport and the
timings have been carefully
selected to enable day trips
for business commuters. 
Via a codeshare

agreement with Brussels
Airlines, bmi customers
from the North East can also
continue their journey to
further destinations across
Europe, Africa, the Middle
East and North America.
Antony Price, the carrier's

director of marketing and
customer, said: “We are
proud of our long history of
flying from the North East of
England, and are delighted
that our Newcastle routes
continue to prosper. We aim
to offer convenience and
quality for both business and
leisure travellers from the
North East, as well as
opening doors to potential
trade partners, investors
and tourists in Europe and
further afield.”
All fares are inclusive of

23kg of hold luggage,
allocated seating,
complimentary in-flight
drinks and snacks and 30-
minute check-ins. 
For more information or to
book visit flybmi or call
0330-333 7998.

THOMAS COOK has announced the launch of
a new £0 deposit buy now pay later payment
plan, helping holidaymakers to budget and
spread the cost of their next trip away.

The new payment plan means customers
will be able to book a holiday with no upfront
payment and then pay the balance off in
monthly direct debit instalments.

It is available online and in store, and is
the first of its kind to be offered by a tour
operator. Customers looking to take
advantage of the new offer will be able to
choose from a wide range of holidays in
destinations across the world, including
getaways to the company's own-brand
hotels – Casa Cook, Sunprime, Sunwing,
SENTIDO, SunConnect and smartline.

Buy now, pay later is available on holidays
booked 14 weeks or more before departure
and travelling between November 1 and
October 31, 2019. 

The company's managing director, Chris
Mottershead, said: “We’re always looking for
ways to make it easier for our customers to
enjoy their well-earned break away. Our new
zero deposit buy now pay later offer means
that they can get the holiday in the diary now,
and then spread the cost over the coming
months. Our existing direct debit payment
plan is very popular with families and we
expect this new offer to appeal to them too.”

An all-inclusive holiday to Kos for two people
in May 2019 costs from £114 per month when
paying by direct debit with no deposit. 

Buy now pay later service from Thomas Cook 

Group departures for World Wonders Tour from On The Go
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ARUNDEL CASTLE is hosting a Normans and Crusaders event this
Easter, taking place from March 31 - April 2. The event offers a
taste of 12th century life to families and history enthusiasts alike,
with crafts, demonstrations and activities throughout the day. See
arundelcastle.org for more information.

2018 looking positive for Tunisia following relaxed FCO advice last year
THIS YEAR is set to be a significant year for Tunisia, following the softening of FCO Travel Advice last summer and the
subsequent announcements from major UK tour operators such as Thomas Cook and TUI that they are returning 
to the country. 

Initial signs are positive, with UK tourists already starting to return to Tunisia, and the tourist office has been busy
making sure everything is in place. Wahida Jaiet has been newly appointed as director for the UK & Ireland. She
previously served in the role from 2011-14, overseeing a strong period of growth for the country’s tourism.

The office has also appointed Fox Kalomaski Crossing to execute its advertising campaign and selected Wave Media
Partners to reinforce the PR and promotional activities in the market.

Jaiet said: “I am delighted to be returning to the UK at such a significant time. We are fully aware of the challenge
ahead but we are ready for it. We shall work closely with our trade and media partners and look forward to a steady and
sound return of Brits to Tunisia. ”

•  NEW: Win a place on the Newfoundland
Labrador and Air Canada FAM Trip! 

•  Win a seven-night All Inclusive stay for two
people at Grand Bahia Principe San Juan.

•  Win Round Trip tickets with Aegean Airlines 
to Athens.

•   £150 John Lewis vouchers to be won with EL AL   

Visit travelbulletin.co.uk for details on the
above websclusives.

A FORMER DIRECTOR of the
International Association of Golf Tour
Operators (IAGTO) has launched a new
travel trade sales agency for the global
golf tourism industry.

Seventy2 Golf Marketing works with
golf clubs, resorts, destinations and
hotels, and is the brainchild of Giles
Greenwood, who spent 12 years with
IAGTO before leaving late last year.

The company increases its clients’
sales through trade and tour operator
contracting, marketing, social,
influencers, events, PR and customer

experiences. Its tour operator team
also advises international travel
companies on golf product and
technology development.

Greenwood said: “The golf tourism
industry is missing a ‘go-to’ company
when it needs to increase its golf
sales and golf visitor numbers,
especially via golf tour operators and
the general travel trade. Having
spent 15 years working at the heart
of the global tourism industry, I
understand the intricacies and
challenges first hand."

For further information visit
seventy2golf.com or email
contact@seventy2golf.com

Giles Greenwood

Former IAGTO director launches marketing agency for global golf tourism industry

S02 TB 0903 2018 News 1_Layout 1  06/03/2018  15:03  Page 6



7travelbulletin.co.uk March 9 2018

newsbulletin

NEWS BITES
�  AS PART of its mission to be the best known travel insurance

provider for those with medical conditions, AllClear has become
the first to cut its premiums for those diagnosed with major
cancers; including bowel cancer and lymphoma.

�  LOS ANGELES World Airports (LAWA) has announced the launch of
its new digital presence with three distinct websites FlyLAX.com,
iFlyVNY.com and LAWA.org. The three sites replace the previous
version of LAWA.org.

�  P&O CRUISES and Cunard have stated an intention to remove
single use plastics from the hotel operation on their ships by
the end of 2022 as part of their overall environmental
compliance plan.

�  FLIGHTDELAYREPAY HAS announced the launch of a guaranteed
£100 instant payment for delayed airline passengers. The scheme
is aimed at airlines, tour operators, banks and retailers who can
offer it as part of their loyalty programmes to reward and retain
customers. It is intended to be provided free of charge to
passengers, who will receive their compensation automatically the
moment their registered flight is delayed by three hours or more.
See flightdelayrepay.com for details.

Year-round service to Alicante from Cornwall 
Airport Newquay

RYANAIR, WHICH operates three routes from Cornwall
Airport Newquay (CAN), has announced that its service to
Alicante will run year-round, starting this coming winter. 
The service will be twice-weekly, operating on Wednesdays

and Sundays, as part of its winter 2018/19 schedule.
Al Titterington, managing director at Cornwall Airport

Newquay, said: “Winter sun has been a key priority for
us for some time and to secure this route year round is
great news for the continued growth of the airport and
for the people of Cornwall. 
“This year has started like a rocket, with passenger

records being smashed, as CAN achieved its busiest-
ever January with 17% growth. As a result of this news
from our partner Ryanair, we’re looking forward to an
even more exciting year and we remain confident that a
number of destinations will see frequency build.”

Premium 2018/19 Grand Tourer brochure launch from Shearings Holidays
SHEARINGS HOLIDAYS has launched its 2018/19 Grand
Tourer brochure featuring a collection of unique curated tours
for agents to promote to customers looking for a premium
escorted touring product. 

Bringing all the products together in one brochure from
across the UK and Europe, the brochure features 21 new
tours from a total of 41 – 15 in the UK, 23 in Europe and
three river cruise tours. 

New highlights include a Land’s End to John O’Groats tour,
a Greek island hopping itinerary and a tour that explores
Norway’s remote beauty.

Grand Tourer itineraries offer a range of benefits - from an
included home connect service and a dedicated tour manager
or expert local guides, to privileged access to attractions before
they open to the public or unique experiences such as drinking
Champagne at the top of the Montparnasse Tower in Paris.

Jane Atkins, the operator's managing director, said: “This
brochure represents our signature tours. We have produced a
stand-alone Grand Tourer brochure this year after feedback
from agents and in the knowledge that this is a fast growing
market. They told us they wanted a dedicated premium
brochure that was rackable – so we have listened. This
brochure helps make the difficult easy – each tour includes at
least one element that goes above and beyond and something
that really is hard to book or source separately.”

As an example of new tours, a 15-day Land’s End to John

O’Groats option leads in at £1,029 per person and travels the
length of Great Britain by coach. The traditional distance by
road is 874 miles, and this tour is a more relaxing way to
make the journey than the typical cycling routes. Highlights
include visiting Land’s End, touring the Cotswolds and visiting
Edinburgh. Tours depart in June, August and September this
year and next. 

A Delights of Turkey & Greek Island Cruise costs from
£1,209 and discovers the historic capitals and hidden gems of
Turkey and Greece, as well as the Aegean Sea. 

Guests will enjoy three nights' all-inclusive cruising on MS
Celestyal Oympia, calling at Patmos, Crete, Mykonos and
Santorini, before exploring the ancient cities of Athens and
Istanbul, along with the sites of Pamukkale and Cappadocia.
Departures are between June and October this year and
March through to October next year.   

PICTURED MARKING Thomas Cook’s new offer (see story below)
are Claire Dutton, national key account manager at Shearings
Holidays, and Jacqueline Gallagher, supplier partnerships
manager at Thomas Cook Head Office in Peterborough.
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WHAT A hectic week – it never ceases to amaze
me how the country almost grinds to a halt
when we have a bit of extra snow! The M62 has

been a waste of time this week; it has actually been
closed a couple of times. I always feel sorry for those
people heading to the airport on holiday – I think the best
thing is to stay at an airport hotel the night before.  
Attended a great event in Leeds the other night hosted

by Attraction World with the funny Nicky Yates who kept
the evening running smoothly. There were quizzes and
clips of informative videos, plus great prizes to be won. It
was nice to see Emma Holliday in her new role at
Thomas Cook and, I must say, I like the look of their
Economy Plus which gives you 25kg luggage, 10kg hand
luggage, seat reservation in the first four rows,
complimentary drinks, premium James Martin meal,
priority airport package and mobile entertainment
access - all from £59.99 each way! It sounds great to me
and it was nice to meet Matt Morgan, the national
account manager for TC.
Attended a coffee morning at High Ridings one

morning and Richard Hey from If Only was giving a
presentation. I have to say, I think they do some of the
best brochures. Have you got its USA brochure? They do
so much - from hotels and self-drive to touring
itineraries and motor home hire - even National Park
lodges. The other brochures are Asia, Arabia & Indian
Ocean and Australia, New Zealand & Pacific Islands. Also
presenting was Rob O’Keeffe-Wilson, sales manager for
Constance Hotels. The company follows its instincts to
find untouched, exceptional surroundings in Mauritius,
the Seychelles, Maldives & Madagascar with their seven
five-star hotels and resorts (and three golf courses as
well). Have a look at their website at
constancehotels.com
‘Work hard, dream big’ and ‘You can’t start the next

chapter of your life if you keep reading the last one’.   

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Long-haul rail escapes to the 
Americas with Ffestiniog Travel
FFESTINIOG TRAVEL is offering a selection of escorted tours
to the Americas, departing this September and October. 

Encompassing itineraries aimed at travellers wishing
to explore the world by train, as well as one aimed at
those with a specific passion for railways, each holiday
offers cultural sightseeing, comfortable accommodation
and time to explore independently. An experienced tour
leader accompanies the group from London and
throughout the tour, joined on the Peru & Bolivia trip by
English-speaking local guides to assist and act as
interpreters as required.

As an example and new for 2018 is the operator's first
dedicated tour to the US' Golden State, which features
many of the locations featured in the current series of
Michael Portillo’s Great American Railroad Journeys (BBC
Two). Guests will travel along the scenic west coast on
Amtrak’s ‘Coast Starlight’ train, ride San Francisco’s iconic
cable cars and BART (Bay Area Rapid Transit, one of the
world’s widest gauge trains), ride behind Shay locomotives
on the Redwood Forest Steam Railroad and Yosemite
Mountain Sugar Pine Railroad, and hop on the Beach Train,
a classic American ‘short line’ along the San Lorenzo River
Gorge to Santa Cruz.

The two-week rail odyssey also includes journeys on
the California Western Railroad’s ‘Skunk Train’ and Napa
Valley Wine Train (with evening meal on board), a visit to
the Sacramento Railroad Museum and a lunch excursion
on the Sacramento River Train, as well as plenty of
sightseeing opportunities and the chance to spend two
nights on the Queen Mary and three nights on a
paddlewheel river boat, the Delta King.

Departing on September 4, the 15-day holiday costs
from £4,655 per person, based on two sharing and
includes flights, transfers, all rail travel and excursions
as per the itinerary, room-only accommodation, two
lunches, two dinners, San Francisco Visitor Passport for
use on historic streetcars, cable cars, Mini buses and
trams and Muni Metro, plus the services of a tour leader
from London and throughout the tour. 
For more information call 01766-512400, email
info@ffestiniogtravel.co.uk or visit ffestiniogtravel.com

Normanton...
Notes from
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GRAND PRIZES...To celebrate the launch of its newGrand Tourer brochure, Shearings Holidays is offeringagents the chanc e to enter a weekly competitionthroughout this month to win a host of experiences - from acreate your own gin experience or forest Segwayadventure to a relaxing spa day or family photoshoot. Toenter, agents need to make a Grand Tourer booking andemail the booking reference to win@shearings.com. Themore bookings, the more chances to win. Pictured markingthe incentive is the company's national key accountmanager, Claire Dutton. For details see shearingsagent.com

Agent competition
AIR MAURITIUS has teamed up with Attitude Hotels to give agents the
chance to win flights and a luxury holiday for two to Mauritius. During the
incentive period – which runs until March 31 - each time an agent books a
direct flight from Heathrow to Mauritius with the airline they can submit

their PNR’s to gain entry, with the more tickets sold the more chances to win.
Agents can maximise their entries by booking Business Class or including

accommodation at any of the Attitude Hotels in Mauritius. Every week, one
agent will also win a goody bag and a £100 Love2Shop card. 

Email entries to ukcompetitions@airmauritius.com 

agentbulletin

�  Agents booking car hire for their
clients with DriveAway will receive a
£5 Love2shop voucher. the company
offers partnerships with trusted
worldwide car rental companies and all
rates include zero excess or refundable
excess insurance. Agent commission is
15%. For details email uksales@drive-
away.com or visit partners.drive-
away.com/dah/signup.cfm

�  to ceLebrAte the launch of its new
transatlantic routes from stansted to
new York, boston, Washington and
toronto, Primera Air is launching a
trade incentive promotion where agents
have the opportunity to win one of
three top prizes of £4,000 cash and
three runners up prizes of £2,000 cash.
there will be three booking periods
during the promotion in which there
will be a top prize of £4,000 and a
runner up prize of £2,000 for each
period. Details at agent.primeraair.com

Booking incentives
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APT HAS teamed up with Vietnam
Airlines to launch a special Business
Class flight offer for guests who book to
travel on selected departures of its
Luxury Mekong river cruise holidays from
August to December.
For a limited time, agents can offer free

Business Class flights on all APT Luxury
Vietnam and Cambodia river cruise holidays
of 15 days or longer. The offer is valid on all
eligible holidays booked by April 30. 
For example, agents can secure the free

return Business Class flights when they
book clients to travel on the company's 15-
day Vietnam and Cambodia Highlights
journey. The offer is valid on departures in
either direction between Siem Reap and Ho
Chi Minh City. 
Clients will enjoy three nights' luxury

hotel accommodation in the former and
two nights in the latter, as well as seven
nights sailing the Mekong on the
AmaLotus river vessel. 
Priced from £4,790 per person, based on

twin share, as well as free return Business
Class flights the holiday includes all
accommodation, private transfers, all

sightseeing, 31 meals, complimentary
drinks onboard, a cruise director, local
guides, overseas transfers, port charges
and tipping. 
Highlights include the chance to take in

sunrise over Angkor Wat; a special
degustation meal with matching wines at
APT ambassador, celebrity chef Luke
Nguyen’s new Vietnam House restaurant in
Ho Chi Minh City; and the opportunity to
experience authentic local life along the
banks of the mighty Mekong river, including
a stop at Huynh Thuy Le’s old house in Sa
Dec where guests can learn the story
behind Marguerite Duras’ best-selling
novel, The Lover.
The offer is also valid on the 19-day

Vietnam and Cambodia Discovery from
Hanoi to Siem Reap featuring Ha Long Bay
and priced from £5,940 per person twin
share; and the 23-day Best of Vietnam,
featuring stays in Ho Chi Minh City, Siem
Reap, Hanoi, Hue and Hoi An and cruising
on the Mekong and Ha Long Bay which is
priced from £7,240 per person twin share.
For more information visit aptouring.co.uk
or call 0800-046 3002.
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APT launches new 'Fly Free in Business Class' offer for
Luxury Mekong river cruise holidays

New 12-day Russian itinerary from Emerald Waterways offers £1,000 saving

roomsXML rolls out
new upgrades to help
boost agent bookings
HOTEL PLATFORM
roomsXML has rolled out 
a series of agent inspired
upgrades.
The company's product

development director, Anuj
Bang, said: “Improving two
million lines of code is like
opening a can of worms, but
if it’s what agents want, it’s
our job to seamlessly
implement solutions that
make their job easier.”
According to feedback

from agents, one of the
biggest bugbears of booking
online accommodation is
room type information. The
company has therefore
upgraded the room type
descriptions to include room
furnishings, the floor plans
and size, which floor each
room is on and allows
agents to identify upgrade
opportunities.
The company has also

implemented new hotel
rating algorithms that
aggregate reviews and trawl
social media to get a feel for
what guests are saying
about the property, so that
agents can sell with ease. 
Meanwhile, the company

has moved cancellation
policies upfront, meaning
fewer button clicks for
agents to get the
information they need.

EMERALD WATERWAYS is
highlighting its 12-day river cruise
itinerary in Russia for 2019, which is
home to a wealth of architectural
cities and unique experiences.
The 12-day Imperial Charms of

Russia river cruise sails the river
Volga, the largest river in Europe,
on the authentic MS Rossia.  
David Winterton, the company's

global brand curator, said: “We
have always put authentic and
unique experiences at the forefront
of our river cruises, offering guests
the opportunity to explore new and
exciting destinations.
“Russia offers so much in the

way of culture and history, and
sailing the Volga is the perfect way
to discover all of the fantastic
architectural sights. We hope that
this itinerary will whet the appetite
of our guests who want to
experience a unique culture and
imperial grandeurs.”
The cruise commences in St.

Petersburg, the capital of the
Russian Empire, and guests will
take a guided coach tour through
Nevsky Prospect, the main
boulevard of St Petersburg and
admire the sights of the monument
of Catherine the Great.
Other highlights include visiting

the Heritage Museum, one of the
largest in the world, before
travelling to the picturesque village
of Mandrogi, located on the river
Svir, part of the Valaam islands. 
Guests will also enjoy a guided

tour of Uglich in Moscow’s golden
ring before embarking on their
journey to Russia’s capital city. 
Guests can save a guaranteed

£1,000 per couple, with prices
starting from £2,495 per person,
departing between May and
September 2019. 
For further information or to book
see emeraldwaterways.co.uk or call
0808-115 6269.
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Where Am I?

This intersection is rumoured to be the busiest in the world.
Hundreds of people cross at a time coming from all directions

at once with every pulsing light change.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, March 15th. Solution and new puzzle

will appear next week.

The winner for 23rd February is Sylwia Prolubszczikowa,

S&N Pickford Travel Agents in Cheshire.

February 23 Solution: A=4    B=6    C=1    D=3

Number: 010

Across 
1. Holiday parks operator (5)
3. Popular resort town in Alberta (5)
5. English city, sounds like a biscuit (7)
7. TV fashion guru, Gok (3)
9. Bryce Canyon National Park is in this 

US state (4)
10. Currency of Thailand (4)
13. Kuoni offers holidays to this Middle East

country (4)
14. Lively beach resort on Corfu (4)
16. Adult animated sitcom, American ___ (3)
18. Swedish actress who played the White

Queen, ___ Ferguson (7)
19. Celia, star of the movie, 

Finding Your Feet (5)
20. Shakespearean theatre on the 

south bank (5)

Down 
1. Paul, one of the Celebrity Bake Off judges (9)
2. Family-friendly P&O cruise ship (7)
3. German city (4)
4. Sydney is the capital of this state, initially (3)
6. Ferries for the Hebrides leave from this resort

town (4)
8. Popular Paris tourist attraction (5,4)
11. Birthplace of Napoleon Bonaparte (7)
12. Forthcoming movie release, ___ Raider (4)
15. One of the Great Lakes (4)
17. Durban King Shaka International airport

code (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 28

Crossword

Su Doku

N
um

be
r: 

01
0

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Thailand's Chiva-Som welcomes
multifaceted renovation
CHIVA-SOM International Health Resort will see the
opening of a renovated Thai Pavilion room and a new Thai
Pavilion Suite this November. 
Along with the accommodation, renovations to the

Fitness area, the Emerald Room and the Orchid Lounge
will also be unveiled in November. The enhancement to the
resort’s offering follows the launch of the new Ocean
Rooms and Suites in January last year and will see the
resort relaunched into a new era of wellness. 
The style of the new interior is contemporary Thai, and is

realised with materials such as local teak, silk and
bamboo. With an outdoor terrace, the aesthetic of the Thai
Pavilion Suite is light and serene, creating a calming effect
and reflecting the tranquillity of the resort. 
The Thai Pavilion Suite comprises a bedroom and en-

suite bathroom spread across 76sq.m. Space has been
maximised to give guests an expanded bedroom and living
area, including an additional long sofa and study desk; a
larger bathroom, now with two vanity counters, a new
make-up counter and more connecting space for shower
room and bathtub; and a larger dressing room with two
luggage racks and floor to ceiling wall mirrors to reflect
even more light.    
The ‘Thai Pavilion Suite’ is approximately 107sq.m and

includes an outdoor pantry and its own outdoor private
sala. This glass-walled private space for around six guests
is set amidst the tranquil gardens and is ideal for private
breakfast, lunch and dinner, meditation or just for relaxing.
For more information visit chivasom.com or email
reservation@chivasom.com    
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hotelbulletin

THE CAN Bordoy Grand House & Garden, an eclectic boutique
hotel in the centre of Palma, Mallorca is set to open this summer.
Set in a historic building in the heart of the Old Quarter, the
property has been renovated to preserve original features while
adding contemporary details and curated artworks in what is
anticipated to be one of Palma’s hottest new luxury hotels. Along
with a swimming pool, private garden, orangery and spa, the hotel
will offer 24 individually-designed suites.

� ST. REGIS Hotels & Resorts has announced a collaboration
with China Resources Property to bring the St. Regis brand
to Hong Kong by early 2019. Marriott International  has
nine properties in Hong Kong, but this will be the first
property for the St. Regis brand in the city. The 25-storey
property will offer 129 guest suites and guests can enjoy
the brand's butler service, signature Chinese and French
restaurants, a 320-seat banquet hall and a heated
swimming pool, among other luxury amenities. 
For details see stregis.com 

� AVANI HOTELS & Resorts will open a 53-room property in
northern Laos town of Luang Prabang. The hotel will be
fully rebranded by March 1, and the announcement
coincides with the recent launch of Mekong Cruises which
offers a selection of day boats and overnight river cruises
that sail from the hotel in Luang Prabang to Anantara
Golden Triangle in Chiang Rai, Thailand.  

� OMBRIA RESORT, located in the heart of the Authentic
Algarve, is a new luxury development set in 153 hectares of
secluded and natural landscape of rolling green hills, rivers
and cork and oak forests. Opening in early 2020, the resort
will mark the European debut of US-based Viceroy Hotel
Group with the management of the five-star hotel, Viceroy
at Ombria Resort featuring 76 guestrooms and 
65 branded residences. 

�������

New boutique bed-and-breakfast
opens in Northumberland 
A BOUTIQUE B&B is now open for bookings, offering
travellers and adventurers a unique view of Hadrian’s
Wall and the surrounding countryside.
Layside is ideally located to provide travellers and

explorers with a base from which they can enjoy a vast
range of memorable activities. Situated in the heart of
Northumberland, guests can enjoy some of the best
views of the Tyne Valley and Hadrian’s Wall country,
including the Sycamore Gap, which famously featured in
the Kevin Costner Movie ‘Robin Hood, Prince of Thieves’
and was voted tree of the year in 2016, and the awe
inspiring peaks of Castle Nick in the other direction.
The property has been developed to offer a high

quality accommodation in new build, stand-alone
rooms that have their own access and their own
terraces. The bespoke built rooms have private
access, high quality beds and pillows, luxury bed linen
and towels, 100% organic and hypoallergenic
toiletries, plus food and beverages.
Nearby activities include visits to Hadrian’s Wall,

Vindolanda and the new National Landscape
Discovery Centre (otherwise known as The Sill), as
well as fishing, walking and cycling, which can be
done independently or part of a guided group.
Dogs are also welcome at Layside. Four legged guests

will be provided with 100% cotton anti-odour dog mat,
100% cotton dog towel, food and water bowls.
For more information see layside.com
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LONDON STANSTED AIRPORT TRAVEL SHOW BRINGS AGENTS AND AIRLINES TOGETHER

Over 300 travel agents and guests attended the first London Stansted Airport Travel Show. Agents had
the chance to meet with representatives from new airlines including Emirates, Primera Air and Air

Corsica while 13 other carriers including Jet2holidays and Ryanair were on hand to talk about the new
and existing destinations they serve from the UK's fourth biggest airport.

Mats Sigurdson, aviation director of London Stansted Airport, said: 
"The past year has seen some significant route and airline announcements and the travel trade event
was a fantastic way to celebrate this and update the travel trade community on this recent growth at

London Stansted and our plans for the year ahead.”

pixmix
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ONE OF North America’s premier
destinations for large-scale, tech-forward
conferences and events, ARIA Resort &
Casino in Las Vegas has opened an
additional 200,000sq.ft of flexible meeting
space across four storeys. 

The £121.5million expansion is
highlighted by indoor/open-air verandas
with retractable windows and dramatic
views of The Park and T-Mobile Arena. 

The new space, seamlessly integrated
with the resort's existing convention
centre, incorporates features such as
outdoor offerings, views, additional natural
light and non-traditional meeting areas.
For those wanting an exclusive gathering
area, the discreetly marked Cypress
Executive Lounge is a Las Vegas first that
will exceed expectations. The 3,000sq.ft

space features a fully stocked pantry, three
private suites for personal workspaces and
one-on-one meetings, a conference room
with flexible furniture set ups for up to 30
delegates, plus a study for toasting to a
successful event.

Also within the expansion, guests will
discover ballrooms with built-in stages, an
exclusive loading dock with megavator for
events requiring sizable displays, versatile
indoor-outdoor breakout rooms with
floor-to-ceiling windows and ample pre-
function spaces. For those looking for
special off-site options, The Park, 
T-Mobile Arena and Toshiba Plaza are just
steps away and provide a variety of
settings, entertainment and food &
beverage options.
For more information see aria.com

businessbulletin

Report reveals sales growth for UK meetings industry  
THE AVERAGE spend per meeting and average spend per delegate in the UK both
grew significantly year-on-year in 2017, despite a slight decline in the average Daily
Delegate Rate (DDR).

These are among the results revealed in the HBAA Meetings Barometer for 2017,
developed in partnership with The MeetingsBenchmark Ltd.

The HBAA Meetings Barometer indicates that that average spend per meeting
increased to £1,954 in 2017 from £1,613 in 2016, an increase of 21.2%, while the
average spend per delegate rose by 21% to £88.35 from £73.04 in the previous year.

With the average DDR falling slightly to £32.88 from £33.06 in 2016, the key driving
force behind this growth is the increase in the average meeting size. The average
number of delegates increased from 50 to 53. With the average size of meetings
booked to date currently at 74, prospects for this year are encouraging so far.

While there was no change in the average conversion time year-on-year, which
stayed at 19 days, the average lead time for events was shorter, down from 83 days to
77, suggesting an increasing element of caution about forward planning for events.  

Looking at the regional pattern of where meetings business was placed around
the UK last year, at the top the London and Birmingham areas were close. London
led the way by attracting £33m of business but by capturing £28.3m of meetings
spend, the Birmingham area challenged well in second place.

Las Vegas' ARIA Resort unveils flexible meeting space

Millenials challenge 
corporate travel

MILLENNIAL BUSINESS travellers in
the UK are driving an evolution in
corporate travel by demanding cutting-
edge digital support throughout their
trips and ‘bleisure’ advice, according to
an independent global study
commissioned by Travelport.

The research, which surveyed
11,000 travellers in 19 countries who
took at least one return flight in the
last year, revealed that nearly half
(44%) of British millennial business
travellers now count being unable to
access booking information across
their devices 24/7 as one of their
biggest gripes, compared to 32% of
Gen X2 travellers and 12% of baby
boomers. In addition, two fifths (38%)
say they get frustrated when
companies don’t use data analytics to
provide highly personalised travel
recommendations based on their past
preferences, twice as many as baby
boomers (18%), while 42% of Britain’s
millennial business travellers also say
a common pain point is being unable to
get advice from human consultants
during the booking process,
suggesting many are eyeing solutions
that offer the best of both the physical
and digital worlds.  

Millennials escalating thirst for
‘bleisure’ – itineraries combining both
business and leisure – is also driving
change. Two thirds (62%), for example,
now regularly extend their business
trips by a few days so they can see
local attractions, compared to just one
quarter (27%) of baby boomers. 

While on their business trips, on
average, UK-based millennial business
travellers use 18 different categories
of apps, nearly twice as many as baby
boomers (ten). Of these, social media
apps are the most popular (used by
87% of millennials), closely followed by
weather, banking and instant
messaging apps (86%). High results
for ground transport like Uber (81%),
destination guide (81%), travel review
and translation (78%) apps further
support that it’s not all business for
the UK business travelers.   

Simon Ferguson, the company's vice
president and MD, Northern Europe,
said: “Millennials’ demand for always-
on, omni-channel engagement and
personalised recommendations keeps
rising. Travel management companies,
as well as other businesses that
support corporate travel booking and
management, need to rapidly evolve to
ensure these needs are met or risk
losing relevance."

COMO METROPOLITAN London has launched a new health-oriented approach to meetings and
events with 'Healthful Meetings' packages. They are designed to encourage better focus and
energy throughout the day and can be tailored to any business meeting or event. Clients can
choose from seven different venue options, as well as a host of tailored activities to promote
physical and mental wellbeing. Packages start from £110 per person and include room hire for the
day, food, snacks and all meeting amenities.
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THE ADVANTAGE Travel Partnership’s latest
business travel White Paper, entitled
‘Harnessing Technology to Empower your
People’, delves into the balance of man and
machine and the impact of this on the role
of a Travel Management Company (TMC). 

ITM research found that 87% of buyers
are excited about what the future of
technology holds and findings from the
2017 Advantage Conference and Business
Travel Symposium contributed to the paper
on how the industry can address the
opportunities this presents.

Through the emergence of technology the
role of a TMC has evolved, putting the
traveller at the heart of the process,
understanding their pain points and how to
relieve them. The modern traveller wants
an improved experience, simple connectivity
and convenience, with many utilising up to
five mobile devices; they want it their way,
anywhere, anytime, on any device. The
findings were also explicit in recognising

that technology is not an answer on its own.
Satisfying the needs of both the travel
manager and the traveller means that the
TMC must harness the full power of both the
people and the technology available and that
the human element remains very important.

Neil Armorgie, global product director for
Advantage Travel Partnership, said:
“Through continuous discussions with
members and research undertaken with
travel buyers from ITM, we noted that
technology strengthens the service of a
TMC. Human interaction remains the vital
ingredient that business travellers and
clients are ultimately looking for.
Technology enhances this partnership
making for a more seamless relationship
and therefore achieving better productivity
for the client, which ultimately helps them
grow their business.” 
The document is available to download as a
PDF White Paper from
advantagemembers.com 

technology

Advantage’s ‘Harnessing Technology to Empower Your
People’ White Paper examines balance of man & machine

CLIA conference to
showcase Cruise Tech 

TECHNOLOGY IN the cruise
industry is to be the sub-
theme of CLIA’s 12th
annual conference taking
place in Southampton from
May 23-25.

Specific conference
sessions and speakers will
have a technology theme,
encompassing all angles of
the industry including ship
design, new onboard
initiatives, and updates on
latest investments in
technology from member
cruise lines. 

Andy Harmer, senior vice-
president membership and
UK & Ireland director, said:
“Technology will be running
as a sub-theme of the
conference, alongside the
main #GenerationCruise
focus. There’s no denying
that in 2018, and beyond,
technology is a crucial part
of our everyday lives, and
this is mirrored in
customers’ increasing
demands for a seamless
experience whilst on holiday.

“The cruise industry is
often taking the lead in the
introduction of new
technology to enhance the
holiday experience and is
widely being rolled out by a
number of cruise lines and
across fleets. Sessions at
the conference will look at
how technology is
impacting ship design and
the experience on-board,
plus how technology can
be used to engage a new
cruise customer.”
For further information
visit cruiseexperts.org

Abu Dhabi launches new app for arts, culture & heritage 
THE DEPARTMENT of Culture and Tourism – Abu Dhabi has launched a comprehensive
new digital initiative designed to act as a ‘one-stop’ reference for users to gain instant
access to every aspect of cultural life and heritage in Abu Dhabi.

The ‘Abu Dhabi Culture’ portal encompasses a website as the main hub for information,
a mobile app for both iOS and Android devices, social media presence on Facebook,
Twitter, Instagram and YouTube, as well as Podcasts on Soundcloud and iTunes which will
feature weekly broadcasts of cultural topics and expert discussions.

HE Mohamed Khalifa Al Mubarak, chairman of the department, said: “The Abu Dhabi
Culture platform is an important step in our journey to present Abu Dhabi’s rich culture to
the world, as it represents our continuous efforts in reinforcing the emirate’s cultural and
intellectual presence, as well as contributing to the UAE’s position internationally in the
application of technology and digital transformation.”

Designed to bring together every possible aspect of Abu Dhabi’s cultural offering into
one place, the platform will feature continuously updated content, fresh new photos and
videos, a 360° walkthrough for each cultural location or activity, contact information and an
interactive map, a ‘book a visit’ option for individuals, groups and schools, as well as an
education kit for multiple locations.
Visit tcaabudhabi.ae/en for more details. 
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GATWICK IS the world’s first major airport to introduce a
cloud-based Flight Information Display System (FIDS).

Legacy FID systems require software to be loaded on
a separate PC behind the screen to run them – whereas
the airport’s 1,200 cloud-based screens now connect via
a web browser from any operating system. Taking up
only 3Mbps of bandwidth, this makes the new real-time
system fast and responsive to updates which can be key
in times of flight disruption.

The new system is part of a wider VisionAir project which
began in 2015 when Gatwick decided to develop cloud-
based FIDS in line with the airport’s cloud migration
strategy. AirportLabs developed the solution and the system
went live with 1,200 screens by the middle of 2017. 

Cathal Corcoran, chief information officer for the airport,

said: “Our vision was to develop a new generation system
that is reliable, scalable and accessible from anywhere. We
are the first major airport to introduce a cloud-based Flight
Information Display System and the solution we now have
in place is resilient, flexible and low cost with highly
optimised data transfer.

“The VisionAir system is just one of many exciting digital
initiatives our digital team is developing. We are transforming
the way airport information is communicated and will soon
allow passengers to interact with chat bots using Facebook
Messenger, Whatsapp and other popular apps. We are also
exploring the use of the Internet of Things for improving
situational awareness, machine learning for accurately
predicting flight departure times and recently became the
world’s first airport to deploy augmented reality wayfinding.” 

Air New Zealand launches emoji tips to
inspire exploration among millenials
AIR NEW Zealand has developed an interactive online
experience allowing people to explore the best New
Zealand has to offer using emojis.

Responding to the popularity of emojis used in everyday
messages - especially amongst millennials and Generation
Z - the #EmojiJourney is designed to inspire travel to New
Zealand. Users will be asked to comment on the airline’s
#EmojiJourney Facebook or Twitter posts with a
combination of emojis which would best describe their
perfect New Zealand getaway. This will then automatically
generate a link to a personalised map of New Zealand for
them, with emojis highlighting points likely to be of interest.

Clicking on each of the emojis on the personalised map
will provide more information about the destinations and
activities on offer – such as foodie hot spots, shopping, art
and culture, adventure pursuits and things to do outdoors. 

Jodi Williams, the company’s general manager for global
brand and content marketing, said: “This is a fun and
unique way to showcase New Zealand and our regions,
from skiing at Ruapehu, rafting in Rotorua, or whale
watching in Kaikoura, to the iconic Len Lye Centre in New
Plymouth, or some of the country’s foodie hotspots. For
example, if I wanted to head to one of New Zealand’s
renowned wine regions I would enter the wine emoji.

“Our airline is committed to enhancing the customer
experience and leading the way when it comes to
innovation. #EmojiJourney will be progressively launched in
our global markets in English, Japanese, German and
Chinese and we hope this new experience will inspire
visitors to travel to New Zealand.” 
For more information visit airnewzealand.com

technology

AMONGST ITS preparations for the 2018 season, Gardaland has
renovated its ‘I Corsari’ attraction, incorporating a 3D video-
mapping digital projection technique to enhance the
scenography of the ride and to launch a new story named “The
Corsairs: The revenge of the ghost”. Guests will race across
stormy seas, chased by the vessel of the ghost of Corsairs, and
journey through an underground world populated by
supernatural creatures to escape to safety. Visit gardaland.it 

Traveltek aims to put agents back in the driving seat with new intuitive tools
TRAVELTEK GROUP Ltd will be making several enhancements to its dynamic packaging booking platforms, turning its
focus from functionality to usability as part of its drive to improve the user experience for travel agency clients.

Peter Whittle, global sales director of the company, said: “Our dynamic packaging solutions are world leading, but it’s time
to take them to the next level and trade feedback to date has been loud and clear – agents want technology that’s easy to use
and understand and to make bookings in fewer clicks. In essence, they want a B2C experience in their B2B environment.

“Improving the User Experience boosts engagement and drives more sales and over the course of 2018, we will be
revealing some game-changing enhancements to our technology that will achieve this, making the booking and
packaging process more intuitive than ever before.”
Visit traveltek.com for more details.

Gatwick introduces cloud-based flight information system in digital overhaul

S04 TB 0903 2018 Technology & Business Bulletin_Layout 1  06/03/2018  15:51  Page 16



17travelbulletin.co.uk March 9 2018

cyprus

2017 WAS a record-breaking year for Cyplon and for
Cyprus. With global visitors up 14.6% in 2017 compared to
2016 the UK remains one of the main source markets for
tourism to Cyprus; small wonder when you consider all
that this charming island has to offer holidaymakers.

New to the Island
In addition to the many flights available to the destination,
Cobalt Air has announced that its direct summer flights
from Manchester, Stansted and now Heathrow to Larnaca
will now be extended to a year-round route. Re-establishing
these new year-round direct air links between UK and
Cyprus will make it much easier for travellers to think
about a summer break in Cyprus and it is expected to have
a positive impact on 2018 passenger numbers.
In addition, the island will see some exciting new

openings and accommodation developments in 2018. 

Perfect day in paradise
Following close to a year of intensive renovations, the
luxurious Columbia Beach Resort nestled along Pissouri
Bay has opened its doors. Enhanced with a host of new
amenities and features and spread over 75,000sq.m of
land, the five-star property boasts 169 artfully appointed
suites, an award-winning spa, a host of 12 restaurants and
bars, two swimming pools, a revamped children’s club and
new dedicated crèche for infants, alongside an array of
activities, including cycling and hiking tours, water sports,
tennis, golf, cooking lessons, and more. 
Pissouri is found midway between Limassol and Paphos

and a common local phrase is “another perfect day in
paradise”; it’s far away from the maddening crowds and if
its peace and tranquillity mixed with some excellent local
tavernas your client is looking for then Pissouri is an ideal
holiday hideaway. Pissouri Village is located about 3km
from the sea on the Cape Aspro ridge and boasts a lively
village square. There are many charming tavernas and
coffee shops, and also entertainment facilities, a
magnificent Gothic church, and several chapels.
The Parklane Resort & Spa Limassol – formerly Le

Meridien – is now scheduled to open for this September
and Cyprus’ first Radisson Blu Hotel and Residence is set
to open in an area close to Larnaka port just before the

beginning of the summer 2018 season. There are also
plans for a second Radisson Blu, close to Larnaka airport,
which would be the island’s first airport hotel and
conference centre, to open in 2019. 

Tee off
If clients enjoy stunningly picturesque courses capable of
testing even the most accomplished players, then a round
on the sun soaked island is magical. While Cyprus cannot
boast the sort of golfing pedigree that sees thousands flock
to the courses of southern Spain or the Algarve each year,
it has been quietly building a reputation as a hugely
enjoyable alternative. With five excellent and different
courses, all within a half hour drive of the popular resort of
Paphos, and another course planned for the Limassol area,
Cyprus is emerging as a genuine contender on the
European holiday golfing map.
Aphrodite Hills Resort recently attained the highest

standard recognition in Golf, the PGA National, Cyprus. The
world-class golf course has undergone a major investment
upgrade of 2.5million Euros, including the rebuilding of
greens and bunkers.
Finally The Amara, a hotel masterpiece combining

timeless elegance with indulgent opulence is poised to
make its grand debut in 2018. 

Sunshine & contrasts
Just over four hours from the UK, Cyprus is the island of
contrasts, offering diverse products and a great contrast
of fascinating images and landscapes. Cyprus enjoys over
300 days of sunshine with short but mild winters. Virtually
everything a visitor wishes to see and do is within easy
reach. The island which is renowned for the warm and
genuine hospitality of its people, blends dramatic scenery,
62 blue flag beaches, picturesque villages, rich indigenous
cuisine, colourful mythology and 10,000 years of
archaeological inheritance.
The island's diverse special interest product, including

hiking (E4 path) and cycling trails, seven wine routes, four
championship golf courses and fascinating dive sites, 
lend themselves to producing memorable experiences
irresistibly making you want to go back again 
and again.

Be charmed by Cyprus
Tass Anastasi, sales and marketing director for
Cyplon Holidays, shares some of the exciting
developments taking place across the island…
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Explore Larnaka’s Hilly ‘Eden’
LARNAKA’S MOUNTAINOUS area has been declared a
European Destination of Excellence with particular
emphasis on 18 of its unique, traditional villages 
that are part of the EU programme ‘Eden 2017 - Cultural
Tourism’.
Offering holidaymakers a change of pace and

character away from the coastline, Larnaka’s rural
areas are distinguished by authentic architecture, 
rich history, and traditional local pastimes, with 
each community famous for its own sights, crafts and
traditions.
The area includes beautiful countryside that climbs up

into the Troodos mountain region and is a popular spot
to visit year round, especially in winter when it’s cooler.
Experiences range from seeing Neolithic settlements
and other archaeological findings, to wine tasting and
sampling local delicacies, to watching crafts such as
lace or pottery being made. 
Following the news that mountainous Larnaka has

been included in the EU programme ‘Eden 2017 -
Cultural Tourism’ as a European Destination of
Excellence, a new 2018 Gastronomic Route has been
created. Visitors can tour the mountainous villages with
their taste buds, and discover how traditional
gastronomic products are made.
Highlights include: visiting Golden Donkeys Farm,

which produces donkey milk, olive oil and carob syrup;
Pano Lefkara, famous for its lace and traditional, chewy
Cyprus sweets; and Vavla to see the honey making
process and the Bee & Embroidery Museum. There is
also the opportunity to enjoy traditional delicacies, wine
tasting and participate in a basketry workshop. 
Visit larnakaregion.com for more details.
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DURING MARCH and April Cyprus is ablaze with the scents and
colours of wildflowers and Sunvil has put together a seven-night
break to take in these stunning spring highlights. Staying in the
Troodos Mountains Geopark – one of the most significant
mountain habitats for plants in Europe – holidaymakers can find
pink arabis, diminutive lilac crocus and orchids in full bloom and a
region rich in cultural heritage and tasty local cuisine. Prices start
from £511 per person based on two sharing, including London
flights, seven nights’ bed-and-breakfast accommodation at the
Linos Inn in Kakopetria, and car hire. Visit sunvil.co.uk

WHEN IT comes to romantic destinations, Cyprus is aptly
known as the ‘the island of love’. The Cyprus Tourism
Organisation has shared its top romantic ideas that
agents can pass on to their clients:

Follow in Aphrodite’s footsteps
As the birthplace of the Greek goddess of love and
beauty, Cyprus boasts several locations where visitors
can follow in the footsteps of Aphrodite herself. They can
visit Aphrodite’s Rock – the fabled birthplace of
Aphrodite - on the Paphos coast where swimming
around the rock at midnight is said to make the
swimmer younger by a year for every lap before driving
to Polis to the Baths of Aphrodite, a secluded pool 
where legend holds that the goddess is said to have
seduced Adonis.

Bike rides with an ocean view
The island’s year-round sunshine and agreeable
Mediterranean climate makes it ideal for a romantic bike
ride. Cyclists can journey through the mountains or
along the coast until they find the perfect place to stop
for a picnic. 

Wine tasting amid picturesque vineyards
For a glass of wine in the Mediterranean sunshine
surrounded by Cypriot landscapes, the highly-rated
Fikardos Winery and family-run Vlassides Winery both
offer tastings where visitors can sample some of the
island's best wines (at Vlassides Winery the tastings take
place in the family's home). For connoisseurs, tours can
be organised through one of Cyprus’ seven scenic wine
routes.

Indulge at a spa
Cyprus has a wide selection of five-star spa and
wellness offerings - from The Myrianthousa Spa set in
the tranquil Troodos mountains or The Retreat Spa
within the Aphrodite Hills Hotel with its panoramic views
across the Mediterranean Sea, to bespoke treatments at
Oneiro Spa, special treatments with local ingredients at
The Almyra Spa and treatments fed by the mineral-rich
sulphur water of the Saint Anastasia spring at The Ayii
Anargyri Natural Healing Spa Resort.

Go horse riding
Being on horseback is a good way to take in Cyprus'
unspoilt rural villages, picturesque forest tracks and sea
views. At ‘Ride in Cyprus’, based in Lysos, guests can
choose from one-hour rides to seven-day riding holidays
and if they opt for a two-hour sunset ride, they will be
treated to a Brandy Sour and nibbles at the viewpoint.

Enjoy total solitude
For couples who want to enjoy some quality time
together, the eco-friendly ‘Yurts in Cyprus’ offers an
escape with a difference. Set in the picturesque
countryside close to Simou Village, the Yurts are a
unique and peaceful alternative to hotel accommodation
and the area is well placed to watch sunsets and to get
back to nature with a loved-one.  

For more information go to visitcyprus.com. 

Romantic ideas on the ‘Island of Love’
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The Annabelle to reopen following 10million euro refurb
THE ANNABELLE in Paphos is currently undergoing a major transformation
with a re-opening scheduled for this spring. 
The iconic hotel will open its doors next month to reveal the completion of its

10million euro renovation. Taking place over the past two years, this is the
biggest refurbishment the property has seen in its 30-year history and the
finishing touches include a new rooftop pool, bar and restaurant, wellness
centre and suites offering panoramic views of the Mediterranean. 
The new rooftop area - the first of its kind in a five-star hotel in Cyprus - will

present a modern take on the hotel’s classical charm, with a new indoor
swimming pool overlooking the bay complete with views of the sea. 
The new restaurant and bar, with floor to ceiling windows, will serve

Mediterranean and Greek fusion cuisine and daily Afternoon Tea. The bar will
offer a stylish spot to enjoy cocktails and al fresco dining day and night.
For the first time, the hotel will welcome a new state-of-the-art Ouranos

Wellbeing Spa. It will be located on the top floor of the hotel with uninterrupted
views of the Paphos Bay and home to four treatment rooms with therapists on
hand to deliver pampering treatments.
Completing the refurbishment will be the addition of 26 new bedrooms

including five duplex suites and one superior suite.
Working with the same artisans since the hotel’s inception, Annabelle will

showcase the creations of her team of Cypriot-based craftsmen and women
who custom build all the hotel’s bespoke furniture. 
Thanos Hotel’s continued investment marks a new phase for the group

and follows the lead of sister hotels Anassa and Almyra, which relaunched
in 2016 and 2017. 
Rates start from 186 Euros per night on bed-and-breakfast based on two

adults sharing.  
Visit thanoshotels.com for more information.

Jet2holidays adds Faros Hotel
to 2018 portfolio 

LOCATED IN the cosmopolitan resort
of Ayia Napa and with the beaches,
harbour and nightlife on its
doorstep, the three-star Faros Hotel
is new to Jet2holidays for 2018.
One of the standout features of

this hotel is its large freeform
outdoor pool, surrounded by palm-
fringed terraces, along with a
dedicated children’s pool. The rooms
also feature a modern and elegant
design, including floor to ceiling
balcony doors that showcase the
views this island has to offer.
The hotel is situated 180m from the

nearest beach and offers an a la carte
restaurant serving a range of
international cuisine including Italian,
Mexican and authentic Cypriot.
Prices for a seven-night bed-and-

breakfast stay through the operator
start from £379 per person based on
two sharing and travelling from
Stansted on April 21. This 
includes a 22kg baggage allowance
and transfers.

FAMILIES WANTING to jet off to warmer climes this Easter
can stay at the five-star Columbia Beach Resort from
£1,074 per person. 
Located on the Blue Flag-honoured coast of Pissouri

Bay, the resort will be hosting a number of Easter activities
throughout the two week holiday period; from traditional
Easter egg hunts, basket making, Easter Bunny creations,
chocolate nest making and egg decorations to face painting
and a traditional Easter fayre. 
Families can also enjoy an Easter feast from 58 Euros at

the resort’s Orthodox Easter Sunday buffet on April 8.
Children up to six years old can eat for free whilst six to 12
year olds will receive 50% off. 
The resort has also recently completed the extension of its

suite only accommodation for 2018. Guests can choose to stay
in one of 169 multi-purpose suites decorated in warm neutral
tones and soft blues, with rustic wooden furniture and large
bathrooms along with a host of other luxury amenities,
including a Nespresso machine and Molton Brown toiletries.
Cyplon Holidays is offering a seven-night stay at the five-star

resort from £1,074 per person - £4,297 per family. This price is
based on two adults and two children sharing an Executive
Suite Inland View on a bed-and-breakfast basis with flights
from Gatwick departing on April 3. 
For bookings visit cyplon.co.uk or for more information go to
columbiaresort.com

Easter treats at Columbia Beach Resort 
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Great Rail travels to
destination’s natural

highlights 
TAKING IN three countries
and transporting guests to
historic cities and seaside
towns, Great Rail Journeys’
‘Slovenia, Croatia &
Montenegro’ is celebrating
its ten year tour anniversary. 
The 13-day journey starts

from £2,445 per person and
includes visits to Lake Bled,
the Plitvice Lakes, Zagreb,
Split, a guided tour of
Dubrovnik and an excursion
to the Postojna Caves.
Julian Appleyard, the

operator’s commercial
director, said “This tour
takes in cities and unspoiled
scenery of three wonderful
countries. If I had to choose,
Croatia would be my
favourite country on this tour,
simply because of the full
day excursion to the Plitvice
Lakes. These lakes are one
of Croatia’s most beautiful
national treasures and our
guests tell us that they are
astounded by their beauty.
There are sixteen lakes in
the national park,
interconnected by a series of
waterfalls and cascades and
this UNESCO site offers
countless photo
opportunities due to it's
natural beauty, which is
simply breath-taking. Many
guests tell us that they had
never heard of these lakes
before the tour, but the day
spent there is one they will
never forget.”
Tour departures range

from May 5 through to
October 6.
Visit greatrail.com for details.

BALKAN HOLIDAYS is offering an extensive
choice of beach holidays to Croatia this
summer, starting with the Istrian
peninsular and continuing south to include
the Dalmatian Coast and Dubrovnik Riviera.
As part of its Discovery programme the

operator is also giving holidaymakers an
opportunity to explore the country’s green
hinterland, lakes and rivers with a series
of walking holidays that include the
Plitvice Lakes.
Two centre holiday options include

‘Croatian Coast & Lakes’ which combines
seven nights in Opatija with Plitvice Lakes,
‘Croatia & Montenegro’ and ‘Croatia Cruise
& Stay’, a seven-night Adriatic cruise from
Dubrovnik or Split followed by a beach
holiday on the respective Riviera coastlines.
New eight-day coach tours provide a

taste of some of the country’s most
beautiful sights. The ‘South Adriatic
Coastline Tour from Dubrovnik’ includes an
opportunity to explore Dubrovnik by cable
car and to visit the Makarska Riviera, Split
and Trogir. Meanwhile ‘Discover the

Western Balkans Tour’ begins in the capital
Zagreb and also crosses the border to visit
Slovenia’s Lake Bled and Ljubljana.
The operator is also offering a choice of

Adriatic cruises departing either from
Dubrovnik or Split on board special Adriatic
cruisers complete with well equipped
cabins and an on board salon or restaurant.
During these trips, many holidaymakers
find the opportunity to moor up and swim in
the crystal blue waters.
Chris Rand, sales and marketing

manager for the company, said: “Balkan
Holidays has a tremendous variety of
holidays to Croatia this year, whether
people are seeking adventure or a more
relaxed pace, there is plenty of choice with
some great value for money deals.” 
Regional flights are available from

Belfast, Birmingham, Bristol,
Doncaster/Sheffield, East Midlands,
Edinburgh, Glasgow, Gatwick, Stansted,
Manchester and Newcastle.
For further information visit
balkanholidays.co.uk/agents 

Balkan Holidays explores Croatia’s lakes & coastline 

Riviera Travel showcases Dalmatian coast cruise itineraries
RIVIERA TRAVEL is featuring four Dalmatian coast itineraries within its cruise
collection, catering to sailing enthusiasts and those looking for an ocean cruise
experience on a smaller scale with yachts offering a capacity of around 40 passengers. 
These cruises are ‘The Dalmatian Coast: Split - Dubrovnik – Split’ on the MS

Adriatic Sun, ‘The Dalmatian Coast - Dubrovnik - Split – Dubrovnik’ on the MV
Corona, ‘The Dalmatian Coast - Split - Zadar – Split’ on the MS Aquamarin and ‘The
Dalmatian Coast - Split - Rab – Split’ on the MS Il Mare. 
New to its cruise collection is ‘The Adriatic Coast – Venice to Opatija’ on the MV

Mare Blu which cruises the Opatija Riviera and one of the most magnificent
stretches of coastline in Croatia.
For more information visit rivieratravel.co.uk/experiences/yacht-cruises
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THE CROATIAN National Tourist Office
has dubbed 2017 as ‘an amazing year’
for its capital, with Zagreb Airport
experiencing its busiest year on record
and welcoming more than three
million arriving passengers and some
2.3 million staying in Zagreb. 
Thanks to its culture, events,

museums and galleries and an
increasingly vibrant gastronomic and
entertainment scene, the Croatian
capital is positioning itself as a must see
European city break destination. There
are two areas of the city centre: Upper
Town (Gornji Grad) and Lower Town
(Donji Grad) together with New Zagreb a
little further out and tourists can easily
get around the city centre on foot, via the
blue tram or use hired bicycles.
New to the city for 2018 is the

Zagreb 80s Museum, transporting
visitors back to life in former
Yugoslavia with over 500 interactive
exhibits. Tickets start from
approximately £5. Visit zagreb80.com
Also designed to take visitors back

in time, and running this year from

late April to early October, Zagreb’s
streets will see costumed historical
figures wandering amongst tourists
and locals along with street
performers, folklore ensembles,
dances and promenade concerts in the
parks, showcasing the cultural
significance of a bygone era. Visit
infozagreb.hr 
Running for 100 days from late May

to mid-September, the Strossmayer
Promenade in Zagreb’s Upper Town
will come alive with art installations,
live music and an open air cinema.
The event is a local favourite and an
relaxing way to spend an evening with

family and friends. Visit
ljetonastrosu.com 
In December and running into early

January 2019 will be Zagreb’s annual
Advent Festival, complete with
twinkling lights and candles,
traditional wooden huts and stalls
selling Christmas gifts, cards, mulled
wine, cookies and hot snacks. There
will be a number of live music events
throughout the city and an open-air ice
rink with paths that take skaters on an
adventure through the park. Visit
adventzagreb.com 
For more destination information go to
infozagreb.hr/&lang=en 

croatia
Hot happenings for 2018 as tourists set their sights on Zagreb
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Prestige discovers Croatia’s hidden
islands on extended cruise programme 
IN RESPONSE to a growing demand for its exclusive small-
ship charters, Prestige Holidays has added four new dates
to its Croatia escorted cruise programme.
Cruising aboard either the MS Agape Rose or the MS

Adriatic Princess – both small and stylish motorised yachts
– the operator is offering three seven-night itineraries. The
voyages take in many of the lesser known Dalmatian
islands, including Vis where the new Mamma Mia movie
was filmed, and historic coastal towns.
Co-ordinated to provide ample free time to explore the

various ports of call, many of which are only accessible by
small vessels, each cruise also includes two guided
excursions: a visit to the Mljet Island National Park and a
bespoke ‘taste of Dalmatia’ wine tour. There are also
opportunities to make the most of the adhoc swimming and
snorkelling stops on route and to take advantage of optional
walking tours and excursions available on the stopovers. Every
other evening is spent in a different port, enabling guests to
dine in local Konoba (tavernas) and restaurants of their choice.  
As an example of itineraries, the seven-night ‘Spring

Dalmatian Islands and Coastal Cruise’ departs on May 12
and includes flights from the UK to Dubrovnik, returning via
Split, with stops in Slano, Mljet, Korcula, Hvar, Vis, Sibenik,
Split, Brac and Omis. It sails aboard the MS Agape Rose,
which features 19 outside cabins, three decks, restaurant,
bar, lounge areas, sun deck and swimming platform and is
priced from £1,649 per person. This includes flights from
the UK, transfers, two excursions, half-board
accommodation and the services of a tour manager.
Also aboard the MS Agape Rose, departing August 11, is

‘The Summer Croatia Islands Cruise’. Costing from £1,749
per person, the seven-night itinerary takes in Split, Omis,
Brac, Trogir and Skradin, Sibenik, Vis, Hvar, Korcula, Mljet,
Slano and Dubrovnik for the return flight back to the UK.
The price includes flights, transfers, two excursions, half-
board accommodation and the services of a tour manager.
For more information go to toursprestigeholidays.co.uk or
call 01425-480600.

Canopy by Hilton opens in Zagreb
HILTON AND Zagreb City Hotels d.o.o has announced plans
for the development of Canopy by Hilton Zagreb. 
Opening under Hilton’s lifestyle hotel category, the

property will be designed for guests seeking the local
experiences that can be found in Zagreb’s vibrant downtown
neighbourhood. It will be the first Canopy branded hotel in
continental Europe and is scheduled to open in late 2018.
Gary Steffen, global head of the brand, said: “Zagreb is a

thriving city and the perfect fit for Canopy by Hilton. We’re
excited to play a central role in the next phase of the
neighborhood’s evolution, giving guests a unique opportunity
to experience food and drink inspired by the local area, and
offering a stylish base from which to explore the capital.”
The property is situated close to the city’s main rail station

and, once the site of Croatia’s first confectionary factory, its
design will draw on the heritage of the neighbourhood. The
neighbourhood’s famous artisan chocolate remains a draw
for visitors keen to experience Zagreb’s annual Coffee &
Chocofest, which takes place in February, and is one of the
capital’s main gourmet festivals. With stylish public spaces
planned, the hotel’s walls will be adorned with urban art
further echoing the thriving street art visible throughout the
local streets. Hotel guests can also look forward to sampling
artisan Croatian food and drink at daily tasting events, and
enjoy local touches throughout their stay.
The hotel will join two other Hilton properties in Croatia -

DoubleTree by Hilton Zagreb and Hilton Imperial Dubrovik.
For more information visit canopybyhilton.com 

Jet2 adds new Amadria Park Hotel Jakov to
summer programme

THE AMADRIA Park Hotel Jakov is a new addition to
Jet2holidays’ summer 2018 programme and, with a spacious
and contemporary design, is a good option for families.
For those wanting to explore; the historic town of Sibenik

is 6km away from the property and offers visitors the
opportunity to experience traditional Croatian culture.
Reputedly the only concept of its kind in Croatia, Hotel

Javok is part of the Amadria Park holiday resort, formerly
known as Solaris resort, and offers a variety of attractions
and experiences. Dedicated to fun and relaxation, Amadria
Park is located on a 5km stretch of pebble beach: foodies
can choose from a variety of eateries; sports enthusiasts
can take part in a number of activities; there are spa areas
to relax; and when night falls, the Galley Ship hosts parties
and firework displays. 
The operator is offering a seven-night bed-and-breakfast

stay at the four-star property from £549 per person,
travelling from Manchester on October 2, which includes a
22kg baggage allowance and return transfers.
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Amazing Croatia offers week-long
wine tasting tour in Istria
AMAZING CROATIA has put together a week-long wine
tasting tour in Istria, taking travellers from the bustle of
Zagreb to some of the best kept secret family wineries
hidden in the region.
Barbara Krecak, business development consultant for

the tour agency, said: “This part of Croatia is very close to
Italy (so much so that some of the road signs are in
Italian!) but one of the best aspects of Istria is its size
matched with the diversity of experiences it can offer.
Holidaymakers can experience the tranquillity of wine
tasting at a remote vineyard surrounded by nature, and
then just a short 20 minutes later they can be in a city
enjoying a cocktail party on the beach. 
“Food is certainly a highlight on our trips with most dishes

using fresh ingredients from small local producers and it is
worth highlighting that the destination offers extraordinary
value for money. Our small group tours consist of only eight-
12 people, so travellers are able to experience Croatia as if
they were locals and we aim to take them to all the best kept
secret local gems and hidden places.”
Prices for the seven-day tour start from £790 per person,

including accommodation in a four-star villa with a pool,
transport, wine tastings each day at some of the region’s
most celebrated vineyards such as Kozlovic, Matosevic,
Kabola and Roxanich, breakfast and dinner each day, the
services of a tour leader and one boat trip. 
The company is also able to arrange additional activates

for holidaymakers including self-guided cycling tours,
truffle hunting and sailing trips.
For further details go to amazing-croatia.com
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IN A nod to the current demand for wellness based travel, D
Resort Sibenik has upped its wellness game by adding a new Yacht
Club Swimming pool overlooking the hotel’s private super yacht
marina and with views of the Old Town of Sibenik. Along with
personalised body treatments, a stretching programme, outdoor
cycling, an ancient Five Tibetan Rites yoga programme, a fully
equipped D-Gym and now a choice of two pools, guests can
indulge in a Croatian wellness retreat and relax in a calm setting
surrounded by the Adriatic Sea.

Super Break adds Montenegro & Dubrovnik short breaks
SUPER BREAK has launched a series of
exclusive short breaks to Dubrovnik and
Montenegro for 2018, using direct whole plane
charter flights from eight regional airports. 
These new packages have been

designed to provide agents with
something unique to sell from their local
airports, where direct flights are
currently not available, and offer
customers the chance to experience the
bustling city life of Dubrovnik whilst
enjoying peaceful accommodation on the
coastline of Montenegro.
Three- and four-night ‘Montenegro,

Croatia and the Adriatic Coast’ packages
are available from September 10 – October
5 with prices starting from £649 per person
for three nights and £699 per person for four

nights. Each package includes direct flights,
beach-front accommodation, 20kg luggage,
transfers and two full-day excursions. One
departure is featured from each of the
following airports: Leeds Bradford,
Humberside, Norwich, Cardiff, Bournemouth,
Exeter, City of Derry and Newcastle.
Each package includes two excursions

to ensure customers get the most out of
their trip. They are the ‘Dubrovnik – Pearl
of the Adriatic’ full day tour, which allows
customers to explore the must-see
nearby Croatian capital just across the
bay, and a chance to get acquainted with
Montenegro’s most beautiful sights on
the ‘Best of Montenegro’ full day tour.
For more information call 01904-436000
or visit superbreak.com/agents

Peter Sommer embarks
on Gastronomic 

Gulet Cruise
FROM VISITING local
producers and discovering
traditional dishes to
participating in cooking
classes and sampling wines
at Dalmatian wine cellars,
Peter Sommer Travels is
offering a week-long
Gastronomic Gulet Cruise.
Led by Dr. Helena Tomas or

Filip Budic, guests will visit
the UNESCO Stari Glad Plain,
the Roman Palace of
Diocletian, and the medieval
towns of Korcula and Ston.
Departing September 29,

the price for this foodie trip is
from £3,495 per person based
on two sharing and includes
full-board accommodation, all
crew services, expert-led
excursions, entrance fees and
transfers. Flights are extra. 
Call 01600-888220 or visit
petersommer.com for
details.
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THE NEWEST addition to Six Senses’ portfolio,
Six Senses Fiji, is set to open on April 14.
Located on the tropical, volcanic island of

Malolo - part of the Mamanuca Islands
archipelago found 15.5 miles from Nadi
International Airport – the property is set
amidst crystal waters, white sands and
tropical forest and will comprise of 24
spacious pool villas and 60 residential villas.
Adhering to the group’s ethos of

sustainable practices, the resort will be
100% solar powered and the first hotel of
its kind in Fiji to function off Tesla batteries.
LED lighting will minimise energy
expenditure and a careful reforestation
programme has been designed to offset the
environmental impact of construction.  
The 120-acre site encompasses an

expansive sandy bay bounded by rocky
headlands on each end anchored with two
marinas, making it ideal for ocean
enthusiasts. The hotel will also feature a

state of the art gym, Club House, Kid’s Club
and 650m private beach. The entire
development is framed by massive
prehistoric Baka trees and the dramatic
Malolo Hill in the middle of the island.
In terms of the spa and wellness offering,

the group’s new Fijian outpost will offer
guests bespoke advice, care and treatments
according to its Integrated Wellness
Programme, along with locally-inspired
cuisine available in five island restaurants
sourced from the hotel’s own vegetable
garden, farmers, markets and fishermen
from the neighbouring community.  
The resort is easily accessible from

Nadi International Airport - a 30-minute
journey by boat from Denaadaru Marina,
30-minute helicopter flight or 20-minute
seaplane flight – and rates in a one-
bedroom Hideaway Pool Villa will start
from approximately £718 per night on bed-
and-breakfast. 

pacificislands

Six Senses Fiji prepares to open on idyllic island of Malolo

Cook Islands declares its commitment to marine conservation  
THE COOK Islands has established one of the largest marine reserves in the world.
The ‘Marae Moana’ or ‘Ocean Sanctuary’ Bill was passed into law last year and recognises

the commitment to protecting an ocean space rich with marine biodiversity, including rare
seabirds, beaked whales, manta rays and several threatened shark species. It forbids
commercial activity in an area extending outward of 50 nautical miles from each of the country’s
islands and covers an area more than seven times the size of the UK. 
Henry Puna, prime minister of the Cook Islands, said: “As we passed the Marae Moana Bill

into law, we as a country assured our commitment to integrated ocean management globally
and made history as this is the largest commitment by a single country from ‘ridge to reef, and
from reef to ocean.’ We all must now take care of our ocean - it is imperative that those who live
and exist both within and beyond our ocean’s boundaries do recognise and respect its sanctity.”
The Bill is a modern iteration of the destination’s traditional commitment to preserving

oceanic resources in what has become known as one of the most pristine destinations to
visit in the world.
Air New Zealand offers the fastest and easiest way from the UK to the Cook Islands with daily

flights from London to Los Angeles, and weekly direct flights to Rarotonga from Los Angeles.
For more information go to CookIslands.Travel 

Maverick Helicopters
expands to Kauai

AFTER ALMOST three
years of operating on
Maui, Maverick
Helicopters is to open its
second Hawaii location in
quarter two of 2018.
The company will

expand operations to
Hawaii’s northernmost and
oldest island, Kauai, later
this year and flights will
depart daily from its facility
at Port Allen Airport,
located one mile southwest
of Hanapepe.
These new excursions

will showcase Kauai’s
dramatic landscapes
including Waimea Canyon -
known as the ‘Grand
Canyon of the Pacific’ - and
Napali Coast, Kauai’s 17-
mile coastline, complete
with panoramic views of
velvet green cliffs,
cascading waterfalls and
the vast Pacific Ocean.
Jody Hanson, sales and

marketing director at
Maverick Aviation’s UK and
Irish office said: “We are
absolutely delighted that
we will soon be offering
helicopter excursions of
Kauai as well as Maui,
Hawaii. Visitors will be
able to see spectacular
panoramas of the island’s
natural beauty that aren’t
easily visible by foot or
road. This will be an
unforgettable experience
from one of our state-of-
the-art helicopters.”  
For more information call
020-8313 1717 or visit
maverickhelicopter.co.uk
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WHILE THERE are some family-friendly resorts in
Samoa there are also luxurious resorts more suitable
for romantic retreats.
Newlyweds looking to plan a honeymoon can choose to

stay in a honeymoon suite at a number of resorts close to
Lalomanu Beach. These include the adults-only Seabreeze
Resort, a sanctuary for honeymooners where they can
relax, dine and indulge whilst lazing on a hammock soaking
up the sun or watch the starry skies. With views over the
Pacific Ocean and the scenic mountains of Upolu, there is
also Samoa’s newest luxury property, Taumeasina Island
Resort, which is also able to offer various wedding
packages; from a chapel ceremony at the Vasa wedding
venue, to tying the knot amongst its gardens or on a
romantic beach setting. 
Samoa’s rich cultural heritage can be explored through

the Museum of Samoa, the Robert Louis Stevenson
Museum and in the everyday life as visitors wander through
the Apia Fish Market, around Samoa’s villages and at the
fiafia events at various resorts and hotels. 
For those that like to live a bit more of an active lifestyle,

soft adventure activities range from snorkelling through the
coral reefs to the rainforest canopy walkway along a hang

bridge on the island of Savaii and the Falease’ela River
Walk through Samoa’s pristine natural environment.
Couples can also embark on their own road-trip, hiring a
car and exploring the different islands at their own pace. 
Visit samoa.travel for more destination details.
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Tahiti celebrates a year of anniversaries for 2018
THIS YEAR the Islands of Tahiti will see in a host of anniversaries and openings,
transport developments and new flight routes designed to make the South
Pacific destination more accessible than ever.
2018 signifies a number of milestones for the destination. Aside from being the

50th anniversary of the overwater bungalow, 2018 also marks the 170th anniversary
of the birth of celebrated artist Paul Gauguin, and 130 years since Robert Louis
Stevenson’s esteemed works, In the South Seas.
Known for being an artist’s residence to Paul Gauguin, the destination exudes a

culture and natural beauty that have long inspired world-renowned works of art. Paul
Gauguin, a French post-Impressionist artist born 170 years ago and whose work is
now recognised for his Synthetist style, spent the last ten years of his life in French
Polynesia during which time his paintings depicted local people and landscapes from
the region. Paul Gauguin Cruises is currently offering 50% off standard cruise fares
and included airfare from LA on all sailings aboard The Gauguin.
Robert Louis Stevenson, renowned for his novels and historical adventures

including Treasure Island and Dr. Jekyll and Mr. Hyde, embarked on a voyage of a
lifetime 130 years ago in 1888. He and his wife sailed from the Hawaiian Islands to
the Marquesas and Tuamotu islands of Tahiti, as well as other South Pacific
destinations and exploring these islands resulted in the creation of the open
letters that were posthumously published as In the South Seas. 
Currently, access to The Islands of Tahiti from the UK is via Paris or Los Angeles

with connections from Air Tahiti Nui. 2018 will see the launch of two new routes that
will make the destination even more accessible to UK travellers: United Airlines has
announced that from October 30 it will offer three flights a week between San
Francisco and Papeete, the capital of Tahiti, which will run seasonally between
October and March; and French Blue – France’s first low-cost long-haul airline –
has also announced that from May 11 it will operate twice weekly flights from
Paris Orly – San Francisco - Papeete, with three weekly flights operating during
peak season, between June 20 and October 28. 
In other destination news, residing on the tiny island of Tetiaroa and located

50km from Tahiti, The Brando which opened in 2014 is cementing its luxurious
status further with the opening of four new overwater Brando Suites at the
InterContentinental Bora Bora Resort. These satellite villas will serve as a pit-stop
and to ease the means of the long journey for Brando guests on their way to the
main resort on Tetiaroa. 
For more information visit tahititourisme.uk

Samoa highlights natural beauty as perfect backdrop for romance 

Dream Yacht Charter
cruises French Polynesia 
FOR THE first time, Dream
Yacht Charter is giving agents
the opportunity to book cruises
around French Polynesia.  
The By the Cabin cruises

are on board luxury
catamarans with a maximum
of 12 passengers.
Holidaymakers can book
individual cabins, just as they
would do with larger cruise
ships, and the yachts are
staffed by a crew that takes
care of the sailing and the
preparation of all meals.
Four itineraries of between

three and ten nights are
currently offered and each
includes the chance to explore
islands such as Tahaa, Bora
Bora, Raiatea and Huahine as
well as to enoy swimming,
kayaking or snorkelling.
The air-conditioned

catamarans have six cabins,
all with en-suite bathrooms,
airy main saloons with flat
screen TV and DVD
entertainment centres and
spacious decks designed for
relaxing and to enjoy the
snacks and meals created by
a personal chef. 
For more information visit
dreamyachtcharter.co.uk
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NEW FOR Travel 2 in 2018 is an eight-day Escape to Paradise cruise-
tour in Fiji. Guests can visit a remote Yasawa Island village and be
part of a traditional Kava ceremony, learn the Fijian art of basket
weaving, wood carving and learn to cook traditional dishes and swim
in the caverns of the famous and Sacred Sawa-I-Lau caves. Prices
start from £2,859 per person based on a June 13 departure including
Heathrow flights, all meals - including tea, barista coffee, filtered
water & juice – and ship to shore transfers. Tour departures run on
further selected dates between April to December. Visit travel2.com

pacificislands
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We asked our staff the following question this week:

When it snows I want to...

Crossword:
Across: 1. HAVEN, 3. BANFF, 5. LINCOLN, 7. WAN, 9. UTAH, 10. BAHT, 13. OMAN, 14.
RODA, 16. DAD, 18. REBECCA, 19. IMRIE, 20. GLOBE. 
Down: 1. HOLLYWOOD, 2. VENTURA, 3. BONN, 4. NSW, 6. OBAN, 8. NOTRE DAME, 11.
AJACCIO, 12. TOMB, 15. ERIE, 17. DUR. 

Highlighted Word: HARARE

Where Am I?: Shibuya Crossing, Tokyo, Japan

puzzlesolutions

020 7834 6661
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