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THE STEREOTYPE of nine-year olds showing their
grandparents how the 'interweb' works are increasingly
wide of the mark as more silver travellers than ever are
looking and booking their holidays online, according to a
newly published survey, conducted by Silver Travel Advisor,
of 1,000 respondents, two thirds of whom were aged 50-69
and over a quarter aged 70-79.
The survey found that two thirds (67%) of respondents

are researching and/or booking online, up from 61% last
year, and although the amount people were expecting to
spend on travel fell overall, 85% of respondents expect to
take the same number (65%) or more (20%) holidays in the
coming year compared to the previous 12 months.
The proportion of people expecting to spend over

£3,000 per person a year on travel fell to 40% this year,
from 48% last year, while nearly double the number of
people said they would spend less than £1,000, as

economic concerns take hold. 
While many pensioners are enjoying a comfortable

retirement, this does not apply to all and more than 80% of
respondents felt that the wealth of pensioners is
exaggerated in the media.
Despite this lower holiday spend, when it comes to the

biggest reasons for choosing a particular travel company,
price came bottom of the list. The most important factors
were good experiences with the company (73%), company
reputation (60%), good customer service (57%) and being
fully bonded (49%), illustrating that reassurance, trust and
empathy remain the priorities for older travellers.
For holiday inspiration, many older travellers turn to

travel agents – 23% would see or speak to an agent in
the first instance, although the internet and travel
review websites are emphatically the first ports of call at
68% and 70% respectively. 

GREATDAYS TRAVEL Group has launched its 2018 programme of exclusive, themed ‘Entertainment Lunches’. The programme, which is
available for groups or individuals, takes place on a range of different dates in four-star hotels in different locations across the north and
south of England. It includes St George’s Day Celebration lunches, a celebration of traditional music and songs, and three themed ‘Lunch
Parties’: ‘Sixties Summer Sensations’, a celebration of summer favourites; ‘Celebrating the Carpenters’, a tribute to the Carpenters and
Burt Bacharach; and ‘Blue Birds and Bugle Boys’, a salute to the 1940s. Pictured marking the new lunch launches are, from the left: the
company's Jenny Kirkwood, Dawn Bennison and Paul Beaumont. For details see greatdays.co.uk
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The silver sector tightens its belt but retains its travel ambitions 
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RAINBOW TOURS has introduced two
new small group tours to Peru and
Colombia for 2018, offering an
alternative style of travel for those keen
to explore Latin America. 
The two new group tours each have

one scheduled departure and have
maximum group sizes of 16 guests. 
They include Treasures of Peru with

Inti Raymi, which takes in some of Peru’s
most popular experiences across two
weeks and runs from June 16-29 and

costs from £3,595 per person. 
Alternatively, clients can opt for

Colours of Colombia Small Group Tour to
explore the colonial cities, jungles, coffee
plantations and Caribbean beaches,
along with some more unexpected
aspects. It runs from October 5-18 and
costs from £2,745. 
Prices include flights, transfers,

accommodation, local guides in each
destination, excursions as outlined in the
itinerary and some meals.

For further information or to book call
020-7666 1266 or visit
rainbowtours.co.uk

Brits worry more about losing passport
than the possibility of a terror attack 
RESEARCH BY Destinations: the Holiday and Travel Show,
which celebrates its 25th anniversary this year, highlights
British travellers’ resilience in the face of political unrest,
natural disasters, the threat of terrorism and an unstable
world economy. More than 1,200 people in the UK were
surveyed, predominantly aged 50–65+ and the research
addressed Brits’ biggest concerns when travelling and their
views on safety when travelling abroad. 
The results show that travel continues to be a priority and

British travellers are more confident now than ever. Around
40% of Brits worry most about losing their passport when
travelling, while concerns around a potential terror attack
and the possibility of missing a flight were almost equal at
25% and 23% respectively. Only 11% expressed concerns
about the prospect of a natural disaster.
While these issues have affected numerous destinations

across the globe, of those surveyed, 99% of Brits generally feel
safe when they go on holiday. This is a key statistic considering
87% of people are more open-minded about where they would
travel to now than when they first travelled as an adult.
This spirit of adventure is further emphasised by 83% of

people admitting they would feel confident travelling
overseas as a solo traveller.
Unsurprisingly, Brits are less confident about visiting a

country that is currently experiencing political unrest (42%).
However, 87% would travel to a country that has experienced a
terrorist attack within the last five years and 90% would
consider travelling to a country that is recovering from a recent
natural disaster but is open for business.
Travel continues to be a priority for most Brits, with two-

thirds (63%) of people travelling five or more times a year
(domestically or overseas) and almost half of people travelling
between five and seven times a year.

travelbulletin.co.ukFebruary 9 20184
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IN THE BAG...Roberta Gordon from Holidaysplease recently won a
Vancouver Gift Pack as a result of entering an online competition
with Travel Bulletin, where agents had the opportunity to learn
more about the Vancouver Specialist Programme (VSP) for their
chance to win. The gift pack includes local chocolates, a branded
Vancouver water bottle and a ultralight Arc'teryx backpack.  

H
0
9

Brexit, currency exchange rates and concerns about
terrorism are influencing where older people are looking to
travel; just over half of respondents said that Brexit and
currency exchange rates would make them avoid Eurozone
or US dollar-based countries or holiday in the UK, although
30% of respondents said they would holiday in Europe this
year while they do not need a post-Brexit visa.
Debbie Marshall, MD of Silver Travel Advisor, said:

“Today’s older travellers are very much part of the
digital age; two thirds of the over 50s are looking and/or
booking online, either through travel agents or direct

with travel companies, hotels, airlines and
intermediaries. The more complicated the booking, the
more likely older people are to use travel agents. These
are savvy, smart, resourceful people who just happen to
be older than most of the working population. And
although things are not easy for all of them, they are
still where most of the travel money is.
“Certainty, security and service is the mantra for

success when it comes to the older travellers. Company
reputation, the delivery of excellent customer service that
is not patronising, the assurance that they will be in safe
hands - all these things matter more than price to the
silver traveller.”

continued from previous page

Rainbow Tours launches new small group tours to Peru & Colombia
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Manchester Airport announces three
year Birmingham Pride sponsorship
MANCHESTER AIRPORT will again play a role as one of
Birmingham Pride’s key sponsors for the next three years.
As per last year’s sponsorship, the airport will brand and

name the Cabaret Marquee, which will be known as the
Manchester Airport Cabaret Stage. Airport staff will also be in
attendance over the weekend to join the parade celebrations
and to shout about its 210 global routes, in particular, its new
direct route to San Francisco.
As part of the sponsorship, the airport will be offering

Birmingham Pride fans the opportunity to win a trip to San
Francisco, which is served by Virgin Atlantic and Thomas Cook
Airlines. The prize includes a £2,000 travel voucher which can
be redeemed for a holiday to San Francisco from Manchester
Airport for two people, including flights and accommodation.
The competition is live now on Birmingham Pride’s website
and closes at midnight on June 30.  
Patrick Alexander, the airport’s head of marketing, said: “We

are delighted to be working with Birmingham Pride for at least
another three years and to support such a worthwhile event.
“Last year we sponsored five Prides across the UK as they

are a terrific way to thank our passengers from across our
extensive catchment area, plus our staff love getting involved.
We have hundreds of thousands of passengers from the West
Midlands and we are delighted to be back in Birmingham for
the next few years showing them our gratitude and thanks.”
This year’s event takes place on May 26 and 27 with

tickets available now. 
To enter the competition see
birminghampride.com/sanfrancisco or for more information
see manchesterairport.co.uk  

newsbulletin

BIRMINGHAM PRIDE’S David Nash (left) and Lawrence Barton
(second from left), join Manchester Airport’s Patrick Alexander
and Seb Thompson to announce the three-year sponsorship deal.

PONANT nears
completion of 
Le Lapérouse

THE FIRST ship in the
PONANT EXPLORERS
series, Le Lapérouse,
recently arrived at the
Norwegian shipyard of
Vard for the final stage of
its construction.
The vessel will be the

first of four expedition
ships - collectively known
as the PONANT
EXPLORERS - specially
designed to reach some of
the globe’s most
inaccessible sites alongside
an even wider selection of
destinations, including new
itineraries in tropical and
sub-tropical regions.
Le Lapérouse is planned

to be operational from
June, followed by Le
Champlain, set for delivery
in autumn 2018. Le
Bougainville and Le
Dumont-d’Urville will be
operational in 2019.
The moderate size

vessels will be 131m in
length and offer a total of
92 staterooms. These
sisterships will all also
boast the exclusive concept
of a multi-sensorial
underwater lounge, known
as Blue Eye, designed in
collaboration with the
architect Jacques
Rougerie. This world first
will allow passengers to
see, hear and feel the
underwater world.
Visit ponant.com for more
details.

Aurora announces
2019/20 itineraries 

AURORA EXPEDITIONS has
launched the full
programme for its new
world-class expedition
ship, the Greg Mortimer,
and its inaugural 2019/20
polar season. 
Following Greg

Mortimer’s maiden sea
voyage ‘Spirit of Antarctica’
in late October 2019, the
ship will operate an
additional 20 expeditions
across the 2019/20 season
with itineraries spanning
Antarctica (Antarctic
Peninsula, South Georgia
and Falkland Islands) and
the Arctic (Svalbard, Franz
Josef Land, East
Greenland, Jan Mayen,
Iceland and Norway).
Launching with the

itineraries are two
exclusive deals including a
free upgrade from Aurora
Stateroom to Balcony
Stateroom, valid on all
2019/20 Antarctica and the
Arctic voyages, or the
option to save up to £4,300
per person on other
selected cabin categories.
Details at
auroraexpeditions.co.uk

HF HOLIDAYS has introduced a Discover
Photography Weekend for 2018 where an
experienced leader guides guests to
handpicked locations around Church
Stretton, giving hints and tips on how they
can get the most from their camera.
The holiday is suitable for photographers

of all levels and caters for small groups of
up to 12 guests. 
Prices for three nights lead in at £389 per

person on full-board, based on a July 13
departure - reduced from £419. 
To book or for more information see
hfholidays.co.uk or call 0345-470 8558.

Discovery photography weekend from HF Holidays
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The Global Travel Group marks 25th anniversary
with first US conference

THE GLOBAL Travel Group has revealed its annual
conference will be heading to Florida this year; the first
time the travel consortium has chosen North America for
its high-profile event.
From November 25-29, more than 250 member and

supplier partners will come together in Universal Orlando
Resort for The Global Travel Group 2018 conference.
Attendees will be based at the attraction’s newest property,
the Caribbean-inspired Loews Sapphire Falls Resort, 
with conference sessions held onsite.
The consortium will also keep the celebrations going

throughout the year in the run up to November’s big event
with a series of fam trips, VIP events and other rewards to
celebrate their 25th anniversary.
Andy Stark, the group's managing director, said: “We

know that Universal Orlando Resort is high up on the
bucket-list for a lot of our members so, as we turn 25, we
were determined to make this an extra special year for
everyone involved. 
“We are confident that holding our conference later in

the year will help arm our agents with tools and inspiration
ahead of the crucial turn of year period.”
For further details see theglobalconference.co.uk or call
0844-826 4567.

WESTJET HAS announced that it is launching daily
flights to Atlantic Canada between Halifax Stanfield and
Gatwick airports and Charles de Gaulle Airport (CDG) in
Paris. The flights are part of the carrier's 2018 summer
schedule and all flights will be operated on the airline’s
newest, most efficient and guest-friendly aircraft, the
Boeing 737-8 MAX.
The airline's executive vice-president for commercial,

Ed Sims, said: “As the carrier with the most transatlantic
flights from Halifax, we are thrilled to announce our first
foray onto the European mainland. 
“Venturing to London and now Paris is an indication of

our ambitious growth plans as we move towards
becoming a global network carrier. This is an investment
that will help launch new flights in the future and further
expand our presence in YHZ – a key driver in economic
and employment growth.”
Starting on May 31, the airline will begin service with

daily flights between Halifax and Paris, and on April 29, it
will begin daily service between Halifax and Gatwick. In
addition, WestJet will add one flight to Halifax from
Calgary for a total of 15 weekly flights.

travelbulletin.co.ukFebruary 9 20186
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Tauck announces continued cost
savings for solo travellers this year
TAUCK IS welcoming solo travellers with special
savings for the sixth year running this year,
demonstrating the company’s long-term commitment
to supporting solo travellers.
This year completely waives the single supplement on

all Category 1 European riverboat cabins for each river
cruise itinerary. Overall, the single supplement is being
eradicated on more than 200 river cruise departures for
the coming year. In addition, the operator is also
reducing the single supplement by $1,000 (approximately
£722) on other selected cabin categories on 16 different
river itineraries.
Meanwhile, solo travellers interested in the company's

land journeys will find a reduced single supplement of up
to $600 (£432) on 155 departures of 53 tours visiting five
continents. In Europe, for example, the company has
trimmed the single supplement by up to $400 (£289) for
23 different land itineraries. And in North America it has
taken up to $300 (£216) off the single supplement on 21
tours, while the supplement is also reduced on the
'Exotics' portfolio by up to $600 (£433) on nine trips
across Asia, Africa, Latin America and the Middle East.
For more information visit tauck.co.uk or call 0800-
810 8020.

WestJet heads to Atlantic Canada in May

•   NEW: Two bottles of Spanish wine to be won
courtesy of Bahia Del Duque

•   NEW: Win one of three fabulous prizes with
Hawaiian Airlines 

•   Win a five-night stay at the Suite Hotel Atlantis
Fuerteventura Resort 4* Superior 

•   Win a seven-night stay in Orlando with park
tickets, £100 Love2Shop voucher and a case of
beer or wine with The Holiday Team 

Visit travelbulletin.co.uk for details on the
above websclusives.
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Madame Tussauds Blackpool announces £1million
investment in new Marvel Super Heroes zone  
MADAME TUSSAUDS Blackpool has announced a new addition, with the upcoming launch
of its new Marvel Super Heroes area.
The previously undeveloped space will add 5,501sq.ft to the existing public footprint

within the attraction, so guests can experience something truly out of this world. 
As if something from a classic Marvel comic strip, visitors will step right in to the action

and come face-to-face with their favourite comic book and film heroes.
Incorporating four distinct zones, the new area will include a number of new figures as

well as interactive experiences. 
The attraction takes inspiration from the original comics as well as the blockbuster

films that continue be a huge hit at the box office. 
Matthew Titherington, the attraction's general manager, said: “We are thrilled to

announce the addition of Marvel Super Heroes to the attraction, in an amazing UK first.
The new area will be a must-visit destination for all Marvel fans, offering the chance to get
up close and personal to their favourite characters from the big screen. 
“We are working closely with Merlin Magic Making and Marvel on the design and build to

ensure the new attraction is authentic to the comics and offers unique experiences. Many
of the interactive elements have are bespoke to Madame Tussauds Blackpool – something
UK visitors have never seen before.”
At this time, the following characters and areas have been confirmed, with further

figures currently under consideration and development: a comic store filled with Marvel
classics and miniature action figures; a Thor zone, a Hulk zone and a Spider-Man zone. 
Marvel Super Heroes is part of the main Madame Tussauds Blackpool attraction and is
included in the ticket price, starting from £13.50 for children and £16.50 for adults. An
additional 20% discount is available when tickets are booked online.
For more information visit madametussauds.com/blackpool/en/

newsbulletin

Esprit Ski issues
winter 2018/19

brochure
ESPRIT SKI has launched
its new brochure for winter
2018/19 offering even more
deals and offers for its
customers including loyalty
discounts, buy-one-get-
one-free lift passes, plus
free places for children. It
has also announced that it
will be adding two new 
UK airports to its
programme as well as the
return of last season’s
‘Pop-Up’ resort.  
Exeter and London City

have been added to the list
of departure airports flying
into Chambéry for winter
2018/19. Chambéry offers
access to a range of ski
resorts in France including
the Three Valleys including
Tignes, Val D’Isère,
Courchevel and Méribel. 
As an example of prices,

seven nights on a chalet
board basis at Chalet
Charline in Tignes, France
costs from £869 per adult.
The price includes flights
from either London City or
Exeter to Chambéry and
transfers, departing on
January 6, 2019. 
For more information see
espritski.com

HEADWATER HAS launched two new
holidays where relaxed activity - a
choice between walking, cycling or
both - is combined with unique ‘under
the skin’ culinary experiences to give
clients a real immersion into
traditional Tuscan life and culture.
The base for the new seven-night

stays is Chianciano Terme, a
renowned spa town nestled between
the rich verdant vineyards of the
Valdichiana and the UNESCO World
Heritage Val d'Orcia.
Exploring on foot or by bike, guests

will pass ancient forests, glistening
lakes, sweeping valleys laced with
cypress trees and rolling hills; it is a
region rich in culture with preserved

Etruscan towns, mediaeval villages
and historic Roman baths.
Both cyclists and walkers will stay at

the 15-room Agriturismo La Pietriccia,
an authentic ‘Slow Food’ farmhouse with
a private winery, outdoor swimming
pool, terraces and orchards.
Owner-chef, Stefano Mazzeti, lives

and breathes good food and wine,
producing 65% of the ingredients
himself, and sourcing everything else
from local artisan suppliers. During
the week, Stefano will run a three-
hour cookery course for guests, and
also offer both olive oil and wine
tastings. In addition, there is the
chance to visit the world-famous wine
town of Montepulciano, sample cheese

in Pienza or bathe in the sulphur-rich
healing waters of Roman Bagno Vignoni.
The holidays depart on Saturdays from

May 5 until October 27 and cost from
£999 per person (tour only, walking) and
£1,049 (tour only, cycling).
Flights and transfers are also

available on request and all prices
include half-board hotel
accommodation with four-course
evening meals, detailed route notes,
maps, transfers as necessary (for
walkers) and bikes (for cyclists).
Electric bikes are available if
requested at the time of booking at a
supplement of £94 per person.
For details call 01606-822675 or email
sales@headwater.com 

New Tuscan holidays from Headwater combine activities with culinary experiences
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A SECOND next generation cruise ship
has been confirmed for P&O Cruises,
which will see the new ship delivered
in 2022.
Similar to a sister ship due for

delivery in 2020, the second new-build
will be the largest cruise ship to be
built specifically for the British market
and both new ships will be registered
in the UK.
The new ship will be in excess of

180,000 gross tons and will
accommodate approximately 5,200
guests. 
Senior vice president of the cruise

line, Paul Ludlow, said: “We have a
bold and ambitious vision to become
Britain’s number one holiday choice
and we can only do that by increasing
our fleet. The build for our 2020 ship
begins this spring and it will offer all
generations of British guests the
holiday of a lifetime on the next
generation of our ships.
“In four years’ time when her sister

ship is launched, adding an additional
22% capacity, we will see an even
greater rise in the popularity of

cruising across all demographics and
all age ranges including both
Millennials and Generation Xers. Many
of them have already learned to
appreciate cruising by going on
cruises with their families while
growing up.  
“The evolution of the guest

experience will be evident over the

next few years but will be underpinned
throughout with in-depth market
insight and feedback we receive from
the best source: our current, past and
prospective guests. The first of our
new ships will go on sale in
September and we will be announcing
key elements of the design and build
this year."

HEVER CASTLE & Gardens is promoting afternoon tea this
Mother’s Day - over the weekend of March 10 and 11.
Children can make a heart shaped keyring in a free craft
workshop or, for an additional charge, take part in a
cupcake decorating workshop. 
Pre-booking for lunch or afternoon tea is required and

visitors can dine in the Guthrie Pavilion Restaurant,
situated in the Italian Garden overlooking the lake. 
The Afternoon Tea menu offers freshly prepared finger

sandwiches along with goats cheese and sun blushed
tomato tart plus a variety of cakes including a mini
cheesecake tower and fruit tarts. These are followed by hot
and cold beverages including fruit infusions and homemade

raspberry lemonade and a complimentary glass of
Prosecco or non-alcoholic cocktail. 
Lunch is served from 12:30 on Saturday and from midday

on Sunday. The three-course Mother’s Day weekend lunch
costs £32.50 per person or £12 for the children’s menu (up
to 12 years). 
The Afternoon Tea Menu costs £22.50 or £10 per child

and is served from 15:00 on Saturday and 14:30 and 16:30
on Sunday. Both menu options must be pre-booked and
paid for by Sunday March 4.
Admission to Hever Castle & Gardens is not included in

the cost for lunch or afternoon tea.
For more information visit hevercastle.co.uk/whats-on

travelbulletin.co.ukFebruary 9 20188
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CLIA issues 2018 'State of the Cruise Industry Outlook' on global trends  
CRUISE LINES International Association (CLIA) has released the 2018 State of the Cruise Industry Outlook, offering an in-
depth look at the cruise sector’s overall global economic impact as well as the global trends impacting cruise travel in 2018. 
Current data shows cruise travel is steadily on the rise with a projected 27.2 million passengers expected to set sail in

2018. In 2017, an estimated 25.8 million passengers cruised compared to a confirmed 24.7 million passengers in 2016, an
increase of 20.5% over five years from 2011-2016. 
To meet ongoing demand, more ships are scheduled to set sail in 2018; CLIA Cruise Lines are scheduled to debut 27 new

ocean, river and specialty ships this coming year. 
Cindy D’Aoust, president and CEO of the association, said: “It is without question that the cruise industry continues on a

growth trajectory, gaining in consumer interest and creating a positive impact on the global economy. The 2018 State of the
Cruise Industry Outlook is a way for us to keep a finger on the pulse of the global cruise industry and its impact on the
global economy and identify new travel trends that will influence cruise travel in the future.”  
The report comes as CLIA UK and Ireland reports record levels of travel agent members in 2017, up 12% year-on-year. 
Andy Harmer, the association's senior vice-president of membership and director, said: “In 2017, almost 90,000 online

training modules were completed by our agent members which is phenomenal. With more modules being added all the
time, plus even more incredible ships being launched this year, it’s a great time to be a cruise travel agent. 
"We have a full calendar of events and learning opportunities planning for 2018, including our first-ever Asia forum in

Vietnam in March, and the ever-popular CLIA Conference in Southampton in May.”

P&O Cruises confirms order for second new ship due for delivery in 2022 

Afternoon tea offer at Hever Castle for Mother’s Day weekend from £22.50

S02 TB 0902 2018 News_Layout 1  07/02/2018  11:55  Page 8



9travelbulletin.co.uk

TRAVEL AGENT apprentice Shannon Green has beenannounced as the winner of the IntermediateApprentice of the Year Award in recognition of herachievements and contribution to her employer –
Althams Travel Services Ltd. 

Booking incentives
�  SilverSea iS giving agents from
the UK and ireland the chance to
win a Jo Malone a Playful
Collection gift set as part of
its Silversea advocates
recognition programme. The set
includes a cologne, body & hand
wash, body crème and a basil and
neroli home candle and is valued
at £217. The ten winning agents
will be chosen from a shortlist
provided by the company’s
regional sales managers, with
each putting forward agents based
on their sales performances,
marketing promotions or events.
The selected agents also have the
chance to experience the ultra-
luxury product themselves on a
viP fam trip in 2019. For details
see silversea.com

�  agenTS have the chance to win an
all expenses paid trip for two to
Tenerife with attraction World.
agents who make a booking for any
of the company’s Mount Teide tour
options during February will have
the chance of winning the prize
which includes flights, seven
nights’ accommodation and tickets
to Mount Teide, Siam Park and
loro Parque. To enter, visit
attractionworld.com and enter the
booking reference number. a
winner will be chosen at random
on March 1. 

�  haWaiian airlineS is running a
competition to offer three agents
a £50 gift voucher, an hawaiian
airlines goody bag and a suitcase
belt. To enter, visit
http://bit.ly/2s0weJ8

agentbulletin

February 9 2018

Agent training
VISIT JERSEY has announced the launch of a new
experiential training programme, ‘The Island Break’,
designed to excite and engage travel agents. The

educational platform, an interactive game that aims to
asses and improve agents’ knowledge of the Isle, will guide
users through a range of training levels, each designed to
represent an element of Jersey life. Agents who top the
charts are in with the chance to experience ‘The Island

Break’ first-hand, winning a weekend away for
themselves and a colleague. Users will make their way
around the island, answering a series of questions along
the way. In addition to answering the questions correctly,
agents can earn bonus points by logging bookings to

Jersey, or by sending it onto a colleague to increase their
chances of winning. The first 500 agents to register and
complete the game successfully will each be rewarded
with a cinema voucher. Visit escapetojersey.co.uk   
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Where Am I?

Enclosed within massive walls, gates and turrets built of
rammed earth and stone the White and Red Palaces of this
building rise from Red Mountain at an altitude of 3,700m.
It was once the chief residence of the Dalai Lama and is now

a museum and World Heritage Site.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, February 15th. Solution and new puzzle

will appear next week.

The winner for 26th January is Michaela Matthews, Central

England Co-op Travel in Birmingham.

January 26th Solution: A=4    B=2    C=9    D=3

Number: 006

Across 
1. Well-known hotel brand (7)
4. National bird of Australia (3)
6. Part of the Wyndham Group, James ___ 

Holidays (5)
7. These five Girls are planning to reunite (5)
8. Capital of Peru (4)
10. Agatha Christie's famous Belgian detective (6)
13. London mainline and tube station (6)
14. Market town and lake in Snowdonia National

Park (4)
16. The PM recently visited this Asian country (5)
17. Thomas Cook brand specialising in Greece,

Turkey and Cyprus (5)
18. Country, initially (3)
19. City on New Zealand's South Island (7)

Down 
1. Phil, recently named head coach of England

women's team (7)
2. Flag carrier with a Bangkok hub, ___ Airways (4)
3. Popular European city break destination (6)
4. Northeast African country on the Red Sea 

coast (7)
5. Abu Dhabi is the capital, initially (3)
9. Strait separating Sicily from mainland Italy (7)
11. Oxford-based independent specialist tour

operator (7)
12. Country on the Baltic (6)
15. This Sultanate is a popular holiday 

destination (4)
16. Corfu international airport code (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 22

Crossword

Su Doku

N
um
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6

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Carry on cruising 
with CMV

CRUISE & Maritime Voyages
has announced further
details of its Carry On!
Diamond Jubilee Celebration
Cruise with Angela Douglas,
Liz Fraser, Juliet Mills and
David Benson plus 
another surprise celebrity
Carry On Legend still to 
be announced. 
Sailing on September 22

from Bristol Port on the new
itinerary, Mediterranean
Odyssey, the 15-night cruise
sails to Portugal, Spain,
France, Italy, Gibraltar and
Ireland, returning to Bristol
Port with fares available
from £1,239 per person.
Offering a 60th

anniversary tribute to the
much-loved Carry On films,
the cruise is ideal for Carry
On fans; passengers will be
able to watch the classic
Carry Ons with the stars who
were in them and hear
behind-the-scenes secrets
in a series of intimate
interviews and discover just
why the Carry Ons have
made the world cry with
laughter for 60 years, with a
host of special
commemorative events.
Magellan sails from

Bristol Port and highlights
include the chance to
explore the grand
architecture and charming
old quarters of Lisbon
(Portugal) and Barcelona
(Spain), Cannes (France) and
Rome (Italy) from
Civitavecchia. Guests can
take an optional excursion to
explore the rock of Gibraltar
and study its history. Calling
at Cobh for Cork (Ireland),
also offers passengers the
chance to explore the
Emerald Isle.
This 15-night cruise is

currently included in the
cruise line's sale, with
savings of up to 40% plus an
extra 10% bonus saver
discount. To take advantage
of the New Year offer,
bookings must be made by
February 19.
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Travel Republic turns to iconic films in new campaign 
FAMOUS FILM locations are the theme for the latest campaign by leading online
travel agent (OTA), Travel Republic, as they explore the iconic movies that have
inspired the nation to travel to exotic destinations.

The campaign which features an online guide, 'Travel Republic Presents' explores 12
beautiful destinations made famous by film. The guide includes information on the
movie and the iconic scene set in the location, as well as useful tips on the best way to
enjoy the destination, from travel bloggers.

A nationwide poll commissioned by the company found that more than 30% of
those polled ventured to the Big Apple after watching the original chick-flick
Breakfast at Tiffany’s, When Harry met Sally and Sex and the City.

Other destinations included in the guide include Thailand, as 14% of sun seeking
individuals were inspired to travel east after watching Leonardo DiCaprio in The Beach,
and Las Vegas as a party loving 13% hotfooted it to Sin City after watching the
outlandish antics of the 2009 film The Hangover.

The survey of 2,000 UK adults also revealed how influential films are to travel
planning, as when watching a film half of Brits spend time wishing they were there
and spend nine hours a week dreaming of being on holiday, with New York, Italy and
Paris the destinations we dream about most.

Naomi Wilkinson, the company's marketing director, said: “Films like holidays provide
a great sense of escapism and our research has shown how influential films are in our
travel planning. Watching a beautiful paradise scene on the big screen can spark
wanderlust, and the results of this research have shown city locations are also popular,
such as Las Vegas from The Hangover and New York from Breakfast at Tiffany’s.

Based on this research, we have launched our ‘Travel Republic Presents’ guide on the
best movie locations, including did you know facts and insider tips on how to enjoy
holidays to these blockbuster destinations.”

The poll found 20% of stressed out people feel a sense of escapism when
watching a movie set in a breathtaking location and a third of us regularly picture
ourselves there.

Other destinations included in the guide include short haul locations Greece and Gran
Canaria and long haul destinations Dubai and Jamaica. 
For further information visit travelrepublic.co.uk/famous-film-locations  

BRAND PLAN…On the back of its most successful month to date, Independent Travel Experts
(ITE) has unveiled a new look for its corporate brand, featuring a new logo that incorporates the
tag line ‘Unrivalled Personal Service’. Si Morris-Green, group marketing director, said: “We
announced at our conference in Monaco last November that we would be rolling out new
identities for all our core brands in 2018, and this is the second brand to launch. We introduced a
new identity for Honeycomb, our Dynamic Packaging platform, back in December and now we
have unveiled the new look for ITE.” Pictured are ITE staff members - from the left: (back row)
Manisha Chaggar, Anna Hall, Jamal Josephs, Si Morris Green, Ian Sutton and Luke Webster, with
front row: Kristy Garnett, Raoul Maddocks, Kai-Yin Knapp and Becca Chapman.
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Industry
Insight by...

ANTOR’s annual review highlighted topics including Brexit, PSD2, floating millennials and silver
adventurers. But what does the future hold in 2018? asks the consortium’s chair, Tracey Poggio...

ANTOR HELD its 2018 annual review at the Army &
Navy Club, taking a look at 2017 and considering what
the future may hold for the industry in 2018. Speakers
included Kurt Janson, director of the Tourism Alliance,
Jo Fletcher-Cross, APL trends specialist and Nigel Fell,
Spinning Globe who addressed an audience of more
than 20 tourist board directors. Brexit featured heavily
in discussions although there are no ready answers
other than “be prepared”, while cruising millennials,
silver adventurers, gastronomes and mobile bookers
are tipped as top trends.

Jo Fletcher-Cross, took a look at key industry trends in
2017, notwithstanding the failure of Monarch Airlines and
terrible hurricanes in the Caribbean and USA. Jo
highlighted growth in the cruise market reaching 1.9
million UK cruise passengers with an 11% growth in river
cruise passengers. She stated that overall 70.8 million
foreign trips were taken, up 8%, with top destinations
being Spain, France, Italy, Ireland and the USA. Meanwhile,
international arrivals to the EU increased by 4% or 500
million passengers, 40% of the world’s total.

Looking at 2018, Jo underlined the importance of PSD2
and the industry’s preparation for compliance with the new
regulations. She emphasised that Brexit negotiations need
to include maintaining our ability to travel freely within
Europe and beyond, keeping visa-free travel between the
UK and the EU, protecting consumer rights and giving UK
businesses operations stability. Positively there is a need
for all sectors of the industry to seize opportunities for
growth at this time.

Predicting future trends, Jo recommended keeping a
close eye on ‘floating millennials’ - those who haven’t yet
taken a cruise, the 25-34 year olds are the most interested
and nearly half of all cruise passengers are now under the
age of 50. At the other end of the scale, 40% of adventure
travel consumers are aged 50-70 and the world’s 65+ age
group will grow by 87.8% by 2030. Five million people take
a coach tour every year, and the sector generates
£2.35billion annually, so is not to be ignored. More than a
third of tourist spending is devoted to food and 88.2% of
UNWTO members believe gastronomy is a strategic

element in defining their destination. While mobile
bookings increased from 13% to 20% in 2017 and 60% of
users found it easy to use their mobile to book their
holiday this trend is highly likely to continue. Jo’s top
destinations to watch for in 2018 included ANTOR
members Japan, Greece, Canada and Miami.

With the aim of putting things into perspective, Kurt
Janson looked at what’s happening in the inbound market;
with holiday spend up 25%, VFR spend up 16% but
business travel spend down 3%. This is very important to
allow our members to understand the market better and
from a competitive stance. Kurt then looked at what’s
happening with the outbound market, observing that there
is a prioritisation of holidays by the British tourist due to
record low interest rates, record low unemployment and
high disposable debt. Tackling Brexit, he agreed that this is
the big unknown. Discussing how the industry will react,
he stated that priorities are in addition to retaining EU
travel agreements and maintaining access to EU workers.
There will also be the issue of replacing EU funded
programmes. Kurt discussed all aspects of the industry’s
preparation for Brexit including the Tourism Industry
Council and Industrial Strategy, explaining that the four
strand priorities are; a ten-year skills campaign to
extend the season, improve connectivity and create
tourism zones. Finally Kurt looked at the three key
issues of a hard versus soft Brexit, of regulatory
alignment and of the impact of ETAs and ETIAs.

Finally, Nigel Fell introduced a new online tool for
destinations to reach out to the British traveller with their
experiential offers and to learn more about their travel
habits, preferences and wish lists that can be linked to
their ANTOR website pages.

The group concluded that for non-EU countries (half the
audience), Brexit should not make much difference to their
markets other than maybe a positive increase in British
visitors if the known versus the unknown becomes a factor
in destination choice. The EU countries in particular
agreed that they need more dialogue with the British
Tourism policy decision makers in the near future. So
watch this space: antor.com

bulletinbriefing
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SARDINIAN PLACES is offering agents the
chance to win a place on its first ever
familiarisation trip. 

Taking place in May, two spaces are
available on the fam and to enter agents
simply need to make a booking with the
operator by February 28. Winners will be
picked by a draw and announced on March 1.  

The fam trip will include five nights’
accommodation between May 17-22; flights
from Gatwick; car hire; and breakfast, lunch
and dinner each day.

Accommodation will include three of the
operator’s most striking hotels, specifically
chosen to showcase the diversity of
holidays to the destination. They include:
the four-star Relais Villa del Golfo & Spa
located in Cannigione in the Costa
Smeralda, complete with private beach and

which offers cookery courses and yacht
trips; the four-star Hotel Su Gologone in
central Sardinia, offering countryside and
mountain vistas, along with wine tasting
and more; and the four-star Hotel and
Residence Cormoran, a beachfront resort in
southern Sardinia and ideal for families. 

Gill Synnuck, the company’s trade
relations manager, said: “We’re very excited
to be offering our first ever fam trip to
Sardinia. Agents are always asking me if we
have any fam trips to Sardinia so I am
delighted to give them this opportunity to see
for themselves what a fantastic and extensive
holiday destination it is. We wish all our
agents the very best of luck. Happy selling!”  
Call 01489-866955 or email
trade@serenityholidays.co.uk for 
more details.

italy

Debut fam trip booking incentive from Sardinian Places

Super Break launches short break flight charters programme 
SUPER BREAK has launched a series of exclusive short breaks to Italy for 2018, using
direct whole plane charter flights from a selection of airports. 

New ‘Florence, Pisa and Tuscany’ and ‘Verona, Venice and Lake Garda’ breaks are now
bookable, offering agents the chance to sell something unique to clients who wish to travel
from their local airport and where direct flights may not be currently available.

The operator’s ‘Florence, Pisa and Tuscany’ tour has six departures set from six airports
- Humberside, Bournemouth, Norwich, Durham Tees Valley, Exeter and Belfast
International – set over April 2 – 20. Packages are either for three nights from £549 or four
nights from £599 per person. This includes direct flights, bed-and-breakfast
accommodation, transfers and a ‘Delights of Tuscany, Siena, San Gimignano & Pisa’ tour
and a ‘24 hour City Sightseeing Florence Hop-on-Hop-off-Tour’.

Alternatively ‘Verona, Venice and Lake Garda’ has seven departures from seven airports
- Humberside, Liverpool, Bournemouth, Norwich, Exeter, Leeds Bradford & Durham Tees
Valley - between April 23 and May 14. Three-night packages start from £549 per person,
four nights from £599, and includes flights, bed-and-breakfast accommodation, transfers
and a ‘Lake Garda Discovery’ full day tour and ‘Venice - Jewel of the Adriatic’ tour. 
For more information call 01904-436000 or visit superbreak.com/agents

Great Rail explores
Southern Italy’s

coastline
GREAT RAIL Journeys has
put together a 12-day
journey exploring Southern
Italy's impressive coastline
as part of its ‘Rome,
Sorrento & the Amalfi
Coast’ tour. 
Offering an opportunity

for guests to visit the
Amalfi Coast and its
islands, the itinerary also
includes Rome with a
guided tour, Sorrento,
Pompeii, Herculaneum 
and Capri.
Julian Appleyard, the

operator’s commercial
director, said: “The
stunning Amalfi Coast is
definitely one of the most
beautiful coastlines of the
world. As this tour travels
along the Amalfi Coast
road, there are incredible
views over the shimmering
bay and the rugged island
of Capri. A highlight of this
tour is the cruise to Capri,
famed for its stunning
views, rocky seashores and
scenic charm. The island
has attracted and inspired
artists and writers for
centuries and is not only
beautiful, but also has a
fascinating history, which
the local guide explains to
our guests. This stunning
island is one of my
favourite places to visit. "
Tours depart from April

to September with prices
starting from £2,695 
per person.
Visit greatrail.com or call
0800-240 4470.
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THE RENAISSANCE Tuscany Il Ciocco
Resort & Spa has launched a new ‘Natural
Healing Retreat’ designed to help
holidaymakers relax, reduce stress and give
their immune systems a natural boost.

Located in the hills of the Serchio
Valley, the resort makes full use of its
surroundings with activities included as
part of the retreat giving guests the
chance to immerse themselves in the
Japanese art of Forest Bathing, indulge
in a full body massage in the spa which

overlooks the mountains, and an
immune-boosting cookery class
incorporating locally sourced ingredients.
Guests will also receive a relaxation
welcome pack on arrival complete with
pillow spray, scented candles and bath
oils for in-room rejuvenation and sleep
therapy. A three-night stay for two with
daily nutritionally-balanced breakfast is
priced from 798 Euros plus resort 
fee and the package is available through
to December.
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COSMOS HAS put together a 14-day journey through the south of Italy that explores its ruins, natural
wonders and gastronomic specialties. During ‘Highlights of Sicily & Southern Italy’ guests will visit
prehistoric cave dwellings, ancient Greek ruins, and a Norman cathedral filled with Byzantine mosaics
whilst travelling through Sorrento, Naples, Sicily and Palermo. Prices start from £2,146 per person
with VIP private home pick-up service, flights from Gatwick, transfers, services of a tour director,
accommodation, selected meals and free Wi-Fi on coach. Visit cosmos.co.uk 

See Rome through the eyes of the Romantics with Kirker 
KIRKER HOLIDAYS has added several new Italian itineraries to its Cultural Tours & Music
Holidays programme for 2018. 

Amongst its new range of cultural tours, ‘The Romantics in Rome with Dr. Nicholas
Shrimpton’ is priced from £1,886 per person and departs on October 16.

In the early 19th century, the history, beauty and decaying grandeur of Rome was a strong
influence on the younger generation of writers and poets from across Europe and the
creative minds of Lord Byron, Percy and Mary Shelley and John Keats tackled the
romanticism and mystery of Rome head on. During this five-night escorted holiday, Emeritus
Fellow in English Literature at Lady Margaret Hall, Oxford, Dr Nicholas Shrimpton, will take
clients through the city and visit the many places that this group would have known.

Highlights will include a private visit to the Keats-Shelley House (where Keats died in
1821); visits to Bernini’s Barcaccia Fountain, the Pincio gardens, the Piazza del Popolo and
the Protestant fountain where Shelley, Keats and the painter Joseph Severn (who was with
Keats when he died) are all buried; Villa Borghese; famous Rome landmarks such as the
Forum, and Shelley’s favourite building, the Pantheon; along with a visit to Rome’s oldest
café, Café Greco, where Keats and Byron were regular visitors. Holidaymakers can also opt to
attend a performance of Die Zauberflote by Mozart at the Teatro dell’Opera with ticket prices
and availability on request.

The price is based on two people sharing and includes BA flights from Heathrow to Rome,
five nights’ accommodation with breakfast at the four-star Hotel Del Mellini, three dinners, all
sightseeing, entrance fees and gratuities, and the services of a tour lecturer.
Visit kirkerholidays.com or call 020-7593 2288.

Recharge at the Renaissance Tuscany Il Ciocco Resort & Spa

Arena Rail explores
the Dolomites 

BASED ON the shores of
Lake Molveno, one of Italy’s
largest lakes, Arena Rail
Holidays is offering a new
‘Little Trains of the
Dolomites’ tour taking in
some of Northern Italy’s
best scenery.
The nine-day itinerary

includes ascending the
Mendola mountain ridge by
one of the oldest and
steepest funicular railways
in Europe, crossing the
plateau of the Renon
mountain aboard the 100-
year old Renon Narrow
Gauge Mountain Railway,
riding the ‘Castles Train’ to
enjoy views of the castles
of the Dolomites, and
travelling by rail along the
shores of Lake Iseo. Time
has also been allocated for
guests to explore the
region’s mountain towns
and villages.
The tour departs in May,

June and October, priced
from £1,199 per person.
The price is based on two
adults sharing
accommodation in three-
and four-star hotels,
including daily breakfast;
travel from London St
Pancras by Eurostar;
onward rail connections;
excursions; all rail
journeys and services of a
tour manager. 
For more information visit
arenatravel.com or call
01858-435655.
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INTERCONTINENTAL HOTELS Group has
announced the signing of Hotel Indigo
Venice - Sant'Elena, marking the third Hotel
Indigo to be signed in Italy and which will
operate under a franchise agreement with
H.n.H. Hotels & Resorts S.p.A. 

Due to open as a Hotel Indigo in 2019, the
property is located next to the canal Rio
Sant' Elena within walking distance to the
Castello district, a 15-minute walk from St
Marco Square. The Castello district is one
of the quieter areas in Venice and is still
inhabited by locals, allowing guests to enjoy
an authentic Venetian experience exploring
the local shops, restaurants and historic
architecture the district is known for. 

Converted from an old convent built in
the 1930’s, the 77-room hotel will comprise

two wings joined in the centre by a former
chapel and an interior courtyard.

Hylko Versteeg, the hotel group’s
associate vice president of development for
southern Europe, said: “We are delighted to
be partnering with H.n.h. Hotels & Resorts
S.p.A to be opening another Hotel Indigo in
Italy, especially in such a popular and iconic
location as Venice. It is an exciting time for
us, with Hotel Indigo Milan - Corso
Monforte set to open next year and the
number of hotels open across Europe is set
to double in the next three to five years. It is
clear that the Hotel Indigo brand is
resonating with guests and owners alike
and we look forward further expanding our
footprint across the industry’s fastest
growing segment.” 

italy

HILTON HAS announced the opening of Hilton Lake Como, marking the group’s first opening of a
property in this region. As the largest hotel in Lake Como, it will deliver the brand’s signature
hospitality with upscale accommodation and lake views. Key features include 170 guest rooms,
including 21 suites, all with parquet floors, wood furnishings and large windows with three of the
suites offering a private lake view terrace with whirlpool bath. A rooftop infinity pool, whirlpool,
solarium and signature Satin restaurant are also available to guests. Visit lakecomo.hilton.com 

Classic combines
Bologna with 

Adriatic Riviera
NEW FOR summer 2018,
Classic Collection Holidays
will be featuring Italy’s
Adriatic Riviera and
Bologna for the first time.
Gary Boyer, the

operator’s head of
purchasing, said: “The
Adriatic has been popular
with Italian families and is
Italy’s best known seaside
resort: the beach is vast,
sandy and family friendly;
there are water and beach-
based activities and sports;
cycle lanes run the length
of the promenade; and
there’s a waterpark and a
fascinating Italy in
Miniature theme park. It
offers a true seaside
experience with elegant
beach resorts north of
Rimini at Milano Marittima
and the delightful and
historic coastal town of
Cesenatico. Just 90
minutes away by train,
Bologna boasts one more
leaning tower than Pisa,
one of the world’s oldest
university’s and a vibrant
history, with concerts,
clubs, events and
exhibitions and deliciously
rich cuisine. The two
destinations together
represent an idyllic Italy
city and beach break.”
Amongst the operator’s

featured properties is the
Grand Hotel Majestic Gia’
Bologna and the Grand
Hotel Da Vinci in
Cesenatico. A seven-night
twin centre holiday,
staying three nights in
Bologna and four nights
in Cesenatico, on a bed-
and-breakfast basis with
flights, private transfers
and train travel between
locations starts from
£1,469 per person in 
late April. 
For further information
call 0800-008 7288 or visit
classic-collection.co.uk 

Shearings reveals new ‘Lake Levico & Dolomites’ tour
SHEARINGS HOLIDAYS has added a new nine-day ‘Lake Levico & the Dolomites’ tour for 2018. 

Running on various dates between May and October, this coach tour travels to the town
of Levico Terme found on the shores of Lake Levico and once renowned for its thermal
waters and as a famous European spa town. 

Prices start from £479 per person including all coach travel, six night’s half-board at the
three-star Hotel Villa Flora in Levico Terme, seven dinners and three excursions including
a full day North Lake Garda tour, a full day exploring Bolzano and Merano and a full day
journeying into the Dolomites. En-route and return overnights in France are also included. 
Visit shearings.com or call 0344-8748220.

  

A  
 

IHG expands boutique portfolio in Italy with signing of
Hotel Indigo Venice 

S04 TB 0902 2018 Italy_Layout 1  07/02/2018  12:22  Page 17



Yas Island scales to
new heights with

CLYMB
MIRAL, THE management
company behind Yas Island,
has announced its latest
project, CLYMB, which will
bring the world’s widest
flight chamber and tallest
indoor climbing wall to Abu
Dhabi in 2018. 
Visitors to the flight

chamber will be able to
mimic the experience of
skydiving within an
unmatched width of 9.75m,
making it the world’s
widest. 
The attraction will also

feature four climbing walls
of varying difficulty
offering suitable
challenges to beginners,
intermediates and
proficient climbers. The
expert-level wall will tower
43m above the ground
making it the tallest indoor
climbing wall in the world.
The attraction will also

be linked to the nearby Yas
Mall, connecting it to Yas
Island’s other
entertainment and leisure
offerings.

EMIRATES IS set to launch a new daily
route from Stansted to Dubai on June 8,
making it the first Middle Eastern airline
to operate out of the popular North East
London airport.
The daily route will be operated by the

airline’s new three-class Boeing 777-
300ER offering customers six seats in
First Class, 42 in Business Class and 306
in Economy Class. The aircraft is fitted
with its fully enclosed private suites in
First Class, as well as refreshed
Business and Economy Class cabins.
Outbound, flight EK33 will depart Dubai

at 09:30 and arrive into Stansted at 14:10.
On its return, flight EK34 will depart

Stansted at 21:10 and arrive in Dubai at
07:05 the following day.
Opening the London Stansted gateway

has been reported as a strategic decision
from the airline to serve the business
community in London’s north east and the
wider 7.5 million population that fall within
its catchment area. Hong Kong, Dubai,
Shanghai, Singapore and Mumbai are
reported to be the most popular business
destinations from the East of England,
which the airline serves daily through its
Dubai hub. Leisure travellers can also
enjoy direct, daily services to Australia,
New Zealand, Thailand, Bali and the
Indian Ocean islands.
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AVIS HAS teamed up with Oman Air to launch an agent incentive which will see ten lucky
agents win a driving tour across Oman, with luxury hotel accommodation along the way.
Launched last month, every UK agent making an Avis booking at any location worldwide,
or an Oman Air flight booking to anywhere in the world from Heathrow or Manchester
airports can enter themselves into the prize draw. 
The incentive will run until February 28 with winners announced in March, in plenty

of time for the trip in May.
The prize tour will see the winners follow a five-day driving route across the scenic

Middle Eastern country using Avis SUVs with stays at five-star hotels along the way,
including the Anantara and The Chedi Muscat. The grand tour will take in Oman’s vast
deserts and coastline and also included in the prize will be spa treatments, an overnight
stay in a luxury desert camp, water sports and trips to authentic souks. 
Jeanette Harper, Avis Budget Group’s director for travel & partnerships, said: “We

are always keen to raise awareness of our airline partnerships and this travel agent
incentive with Oman Air highlights the opportunities for selling driving holidays in
Oman. Ten lucky agents will be drawn as winners of the fantastic driving tour of Oman
prize and as always the more bookings made – for either Avis rental cars or Oman Air
flights – the more chance of winning.”
Seven agents will win a place by submitting their reference number to the online portal

at avisgrandtour.com/oman along with a short tagline as to why they should win the
competition. For each submission, agents will receive a raffle ticket, which will then be
entered into the prize draw. Agents who book either business class flights, car rentals
longer than five days or car rentals at Group D or above will receive three raffle tickets.
Another three agents will win their place by submitting their tagline as to why they should
win the competition on social media using the hashtag #AvisOmanAirTour.
As an added bonus, during the trip itself agents will be asked to create a vlog/blog about

their trip. An external panel will decide on a winner and the agent who created it will win a
seven-day global car rental with Avis and two Oman Air flights. 

Emirates to begin Stansted-Dubai service from June 

Win a driving tour across Oman with Avis & Oman Air 
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HOLIDAYMAKERS CAN discover the depths of Bahrain’s unique pearling history
through a series of newly launched pearl diving tours. Offering a choice of four
diving sites, divers can collect oysters from the Gulf’s seabed and, if lucky, can
take home one of the island kingdom’s most illustrious treasures.
Ras Rayyah at the northern tip of Muharraq Island is the departure point for

all pearl diving activities in the Kingdom of Bahrain. At £64 per person visitors
with a licensed pass (which is priced at £10) can dive for two hours, collecting as
many as 60 oysters in one session. The licensed pass enables visitors’ access to
the diving locations Sayah, Bu Amamma, Shtayaah and Bulthama, all of which
are based off the coast of the northern island. The pass allows governmental
control over the ocean, ensuring the diving tours and number of oysters
collected are monitored for sustainability. 
For beginner divers, Sayah, the site nearest to the shore, is most appropriate,

and visitors without a full PADI licence are welcome to snorkel in the shallow
waters. Bu Amamma, Shtayaah and Bulthama are the deeper water sites and
are located approximately 35 miles off the Coast of Muharraq Island. Here,
visitors are required to have a full PADI license as they will be fully equipped
with scuba diving gear. 
Both beginners and advanced divers can enjoy experiences available through

official diving companies Delma Marine (pearldiving.bh/delma-marine/) and
Scuba Life (scubalife.bh) which also runs separate PADI courses for those
visitors looking to gain their qualification.
After a morning dive, visitors might like to embark on a journey through the

country’s pearl trading history and explore the UNESCO world heritage Pearling
Trail, through the ancient capital of Muhurraq. The trail includes seventeen
merchant houses, each an opulent example of Arabic architecture connected via
a 3.5km visitor’s pathway. 

middleeast

RISING 150M high and 93m wide, the Dubai Frame has now
opened as an architectural landmark designed to unite the city’s
past, present and future. Its two vertical towers are connected by
an observation bridge offering uninterrupted views of old Dubai to
the north and new Dubai to the south. Visitors will begin their
journey by learning about the history of Dubai in the Past Gallery,
with projections depicting Bedouin life, camels and the infinite
sands of the desert before moving on to augmented reality
screens on the Sky Deck level that showcase present-day Dubai,
before walking through a specially designed ‘vortex tunnel’ to a
virtual metropolis representing the city’s future. Ticket prices
start from £10. Visit thedubaiframe.com

Le Grand Amman transitions
to Sofitel 

ACCORHOTELS HAS announced the
rebranding of a prominent landmark
hotel in Jordan to Le Grand Amman –
managed by AccorHotels. 
The property consists of 298 rooms

and 67 serviced apartments and is
situated in close proximity to the
upcoming Abdali Downtown Project, a
development that is set to become
Amman’s premier leisure, tourism
and business hub. It will become
Sofitel Amman following the first
phase of refurbishment towards the
end of 2019 and, upon completion,
this will mark the debut of Sofitel
Hotels & Resorts in Jordan.
Sami Nasser, chief operating officer

for luxury brands, AccorHotels Middle
East, said: “This opening signifies the
strategic expansion of our luxury
portfolio in Jordan. While this property
will be operated as Le Grand Amman -
Managed by AccorHotels, we are
delighted to announce that it will
transition into Sofitel, making way for
the entry of one of our most prolific
luxury brands in Jordan.”

FOR CLIENTS looking for an extra level of luxury in their
holiday in Dubai, Travel 2 is highlighting the perks of a stay
at the Jumeirah Zabeel Saray.
Tricia Birmingham, the operator’s senior product

manager for the Middle East and Indian Ocean, said: “For a
hotel with wow factor in Dubai, I recommend the jaw
dropping Jumeirah Zabeel Saray perched on the peaceful
West Crescent of the iconic Palm Jumeirah. The five-star
property is the height of opulence. Every wall is finished
with Turkish artworks and stunning murals, the 59m infinity
pool seems to go on forever and the private beach is the
ideal place to relax. For added ‘wow’, suggest to clients that
they spend some time in the multi-award winning Talise
Ottoman Spa; it has 42 treatment rooms, including the not-
to-be-missed ‘snow room’.
“The food at Jumeirah Zabeel Saray is also spectacular,

with a varied choice of cuisines, and guests who book on a
half-board basis can also dine in more than 50 restaurants
across Dubai, including other Jumeirah properties.”
The property is also able to cater to families with

facilities including a large kids club complete with a mini
water park, climbing wall, playground, gaming stations, and
soft play area. For adults, there are tennis courts, a fitness
centre, water sports, and luxury shopping on offer at the
Avenue of Indulgence.
The operator is offering three nights at the five-star

property in a Superior Room from £679 per person,
including reduced rates and free half-board saving up to
£330 per person, flights with KLM from Heathrow and valid
for travel between May 13 and June 12.
Visit travel2.com or call 0800-022 4182 for more details.

Travel 2 shares the luxurious highlights
of Dubai’s Jumeirah Zabeel Saray

How to help holidaymakers dive into Bahrain’s history &
experience its newly launched pearl diving tours
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Setouchi tourism
launches trade portal
CREATED AS a new tourism
body in 2016 and
commencing international
operations in late 2017,
Setouchi Tourism Authority
has launched a new website
at setouchitrip.com.
As the largest destination

marketing organisation in
Japan it encompasses the
Seto Inland Sea Region of
Japan, the 450 kilometre
long area west of Kyoto
which includes seven
prefectures -  Hyogo,
Okayama, Hiroshima,
Yamaguchi, Tokushima,
Kagawa, Ehime - the cities
of Naoshima, Kobe and
Hiroshima, and the iconic
art of Miyajima Island.
The website includes a

dedicated travel trade
portal, including access to
the official Setouchi travel
guide, road maps and
sightseeing information, to
equip travel agents with
practical information when
advising customers. This
area of the site will continue
to be developed, with a view
to providing tour operators
with listings and trade
partners can access the
travel trade section via a
link located on the
homepage. Agents can also
access a travel directory,
also accessible from the
homepage, from which they
can recommend local
attractions, restaurants and
events for their clients.
To promote the new

website, a global YouTube
campaign will launch this
month in partnership with
Japan National Tourism
Office, featuring a series of
short videos about travel
experiences in the 
Setouchi region.

IN 2017, Taiwan welcomed the largest
number of British tourists ever to the
destination – a record 64,719 travellers –
representing an increase of 8.3% on visitor
numbers in 2016. The UK market has
grown year-on-year since 2013 and joins
Germany and France as the three largest
sources of European travellers into 
the destination.
Joe Y Chou, director general of the

tourism bureau, said: “Over the past year,
we’ve been focusing on increasing visitor
numbers from all of our key international
markets, including the UK, so we’re
delighted to have welcomed the largest
number of British tourists ever to Taiwan in
2017. We are dedicated to maintaining this
year-on-year growth into 2018 through our
close involvement with members of the UK
travel trade and continuing to highlight
what makes our country such an incredible
holiday destination.”

This increase in visitor numbers from the
UK was aided in December of last year with
the launch of the first direct flight from
Gatwick to Taipei from China Airlines.
Currently operating four flights a week, the
airline will increase its non-stop route to
five flights per week from March 25 due to
high demand. 
This direct service complements EVA Air’s

daily flight to Taipei from Heathrow, which
touches down in Bangkok.
Throughout this year the Taiwan Tourism

Bureau will be focusing on the destination’s
marine tourism highlights. Surrounded by
coastline and off-shore islands, the
destination’s clear waters offer many
opportunities for snorkelling and scuba diving
among coral reefs and tropical fish, while
sandy beaches and ideal surfing conditions
can be found at Kenting National Park at the
country’s southernmost tip.
For further information visit eng.taiwan.net.tw
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InsideAsia Tours increases agent commission 
WITH ITS range of small group tours and tailor-made trips, and with the help of its agent
partners, InsideAsia Tours has reported 2017 as ‘an incredible year’ with both agent sales
on the rise and an increase in overall sales at almost 40% on 2016. 
As a result, the tour operator – which consists of three specialist brands, InsideJapan,

InsideVietnam and InsideBurma - has decided to give something back to travel agents by
increasing its standard commission by 2% for 2018. 
AITO recently made the recommendation to its operator members to increase

commission by 0.5%, a move welcomed by agents to help absorb some of the cost of credit
card fees. The operator therefore took the commission review as an opportunity to re-
evaluate its trade strategy and to work more with agents.  
Matt Spiller, agent sales manager for the company, said: “Over the past two years we

have seen agent turnover grow by almost 80% and we believe that agents are a key factor
in the company’s growth. The decision to increase commission has huge financial
implications for us and the decision has not been taken lightly, however, we believe it’s an
important step to show our commitment to trade partnerships.”
Similarly in a move to further develop its commitment to travel agents, the company has

increased its agents department. Spiller added: “Until last year I was InsideAsia’s only
BDM on the road but demand for us to attend agent events and provide training has
increased so much that we appointed a second BDM, Lawrence Pryer. It has been a very
successful year for trade partnerships and we are very excited with what we have planned
for trade partnerships in 2018 and beyond.” 

Taiwan welcomes record-breaking numbers of British tourists
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Win a VIP fam trip to Thailand with
Gold Medal 
FOLLOWING THE launch of Gold Medal’s 2018/19 Far East
brochure which saw the company add 11 new properties to
its portfolio, the long-haul operator has teamed up with
Thailand Tourism and Qatar Airways to offer ten agents the
chance to win a place on a VIP fam to Thailand.
With sales up by more than 16% year on year to the

destination, the operator has stated its commitment to
ensuring as many agents as possible can experience all
that the destination has to offer first hand. In June, the ten
lucky winners will experience the country’s beach retreats,
the boxing traditions of Muay Thai and animal encounters
to enhance their knowledge of the destination.
Nick Hughes, sales director for dnata Travel B2B Europe,

said: “Training has always been a key aspect of Gold
Medal’s partnership with travel agents to ensure they are
benefitting from our knowledge with their own customers.
First-hand experience of products is key to this and to allow
agents to develop their expertise and ultimately improve
sales. We hope that our latest incentive helps keep our
agents engaged with the Thailand products they sell,
excited about the opportunities on offer to them and on top
of the latest information.”
To win a place on this trip, agents simply need to make a

new package booking to Thailand that includes Qatar
Airways flights by March 31. The top ten sellers overall will
win a place on the fam.
In addition, the top seller of Thailand and Qatar Airways
packages with the operator each month in 2018 will win
£50 Farebank Rewards.
Visit goldmedal.co.uk for more details. 

Malaysia delegation puts Terengganu 
province on the map

THE PROVINCE of Terengganu on Malaysia’s north-east coast
of the South China Sea recently sent a delegation to the UK to
promote tourism to the region, writes Paul Scudamore.
The destination offers the longest stretch of beach on the

Malaysian Peninsula at 244km, the country’s largest man-
made lake with 340 inland islands and six off-shore islands
including Redang and Perhentian which are regarded as two of
the world’s best dive sites.The state capital of Kuala
Terengganu is a heritage waterfront city on the Terengganu
River estuary and features one of the oldest markets in the
region, the State Museum and the remnants of a hilltop fort.
Access by air is from Kuala Lumpur or by road in four-and-

a-half hours. Tour operators include Carrier, Thomas Cook,
Hayes & Jarvis, Imagine and British Airways Holidays.
For more information see beautifultarengganu.com

fareast
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We asked our staff the following question this week:

What's the most interesting fact about the town or city you live in?

Crossword:
Across: 1. NOVOTEL, 4. EMU, 6. VILLA, 7. SPICE, 8. LIMA, 10. POIROT, 13. EUSTON, 
14. BALA, 16. CHINA, 17. MANOS, 18. USA, 19. DUNEDIN. 
Down: 1. NEVILLE, 2. THAI, 3. LISBON, 4. ERITREA, 5. UAE, 9. MESSINA, 11. TRANSUN, 
12. POLAND, 15. OMAN, 16. CFU. 

Highlighted Word: NAIROBI

Where Am I?: Potala Palace, Lhasa, Tibet

puzzlesolutions

020 7834 6661

HONG KONG WILL soon be celebrating the Chinese New Year of
the Dog – symbolising adventure, excitement and playfulness –
with a flurry of festivities spread across the destination. The
international Chinese New Year Night Parade will be held next
Friday with colourful floats and lively performances along Tsim
Sha Tsui’s main streets, before the New Year kicks off with a
literal bang with a fireworks extravaganza over Victoria Harbour
on February 17. Visitors can expect exciting activities, from flower
markets to race days, and from parades to enormous outdoor
carnivals, in a month of celebrations that mark this momentous
changing of the guard.      
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