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BRITISH TRAVELLERS have named Finnair as their favourite 
full-service airline as part of a global airline survey for 
eDreams’ Annual Airline Report. The Finnish carrier was 
ranked the highest for its comfortable seats, friendly cabin 
crew, cleanliness and efficiency. Croatia Airlines took second 
place, followed by Emirates in third – which was praised for 
its excellent service and food, according to the report. 

The popularity of Finnair reflects a rise in UK tourist 
numbers to Finland and other Nordic countries over 
2018. There has been a 40% rise in European travellers 
heading to Finland in particular – which aligns with 
government statistics on the country’s steady growth in 
visitor numbers. In 2017, international travel to Finland 
broke all previous records as nights spent by tourists 
grew by 14% and reached 6.6 million in tota. Other 
Nordic countries have also crept into the top ten most 
popular destinations, including Denmark which has seen 

a 15% rise in visitors. 
As well as surveying UK travellers, eDreams polled 

travellers from across the globe. The top three airlines from 
the worldwide survey were Turkish Airlines, Emirates and 
Aegean Airlines. An eclectic range of airlines rounded out 
the top ten with Air Corsica, Aerolineas Argentinas, Finnair, 
Swiss International Airlines, Middle East Airlines, Aeroflot 
and Etihad. Airlines were ranked on comfort, check-in 
experience, inflight service and value for money.  

Rob McNamara, head of UK at eDreams ODIGEO said: 
“Our report – the largest of its kind – suggests that as 
competition increases and consumers have an even 
broader choice, they are looking beyond their native airline 
carriers. The airlines at the top of the table receive 
consistently good reviews from travellers thanks to their 
ability to deliver great value alongside the excellent service 
consumers now expect.”     

HARD ROCK Hotel Tenerife will be bringing back its Children of the 80s party to its lagoon-side concert area with ten dates planned for 
2019, starting on March 16. Each month until December 7, the party will be held once a month, featuring disco hits, old school tunes and 
retro costumes. It is free for hotel guests or 18 euros with early bird tickets for those staying elsewhere on the island. Other dates are April 
13, May 11, June 15, July 20, August 10, September 7, October 12 and November 9. For more information, go to www.childrenofthe80s.com 
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TURKEY IS cementing its reputation as a 
leading golf destination, with the PGA 
National Turkey Antalya Golf Club announcing 
that its golf holiday bookings for 2019 are up 
by 15% on the same time last year. 

The Belek-based resort – which features 
two 18-hole championship courses – is on 
target to surpass the total it posted in 2018, 
with green-fee availability already more 
than 50% full. The number of rounds played 
at PGA National Turkey last year rose by 
almost 95% to 63,000 and, with the courses 
proving just as popular with individuals and 
groups from all over Europe in 2019 – 
particularly the UK, Germany and 
Scandinavia. 

Located 25 minutes from the city of 
Antalya, PGA National Turkey Antalya Golf 
Club’s outstanding facilities include two 18-
hole golf courses – the PGA Sultan and The 
Pasha – as well as two hotels, the 176-room 
five-star Kempinski Hotel The Dome and the 

five-star, 442-room, Sirene Belek Hotel, 
which has undergone a two million euro 
room refurbishment programme this winter. 
Facilities include a 300-metre driving range 
and academy, luxury spas and a variety of 
bars and restaurants.

Coming to terms with travel 
company terms and conditions 

THE COMPETITION and Markets Authority (CMA) is urging 
travel associations and groups to work together on a 
forthcoming campaign to highlight the importance of having 
clear and fair terms and conditions for customers. 

The CMA is responsible for raising awareness among 
businesses about unfair contract terms rules, so they 
comply with the requirements set out in the Consumer 
Rights Act 2015. The Small Print, Big Difference campaign, 
which will officially launch in spring, encourages travel 
businesses to review their terms and conditions to ensure 
they are complying with the law. 

Consumers may feel they have little choice but to sign up 
to a business’ terms and conditions, but terms that are 
considered unfair in law are not legally binding. As well as 
being unable to rely on them, a company using them could 
be leaving itself vulnerable to legal action. 

In previous research, the CMA found that less than half 
of UK businesses know the rules on unfair terms well and 
on average, only review their terms every four years. 
Ensuring that terms are fair can help travel businesses 
prevent disputes, saving time and money, protecting their 
reputations and boosting their chances of repeat custom. 
For more details, go to www.gov.uk/fairterms   

Good weather and a favourable exchange 
rate brings UK golfers to Turkey.
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PIGS MIGHT FLY...To celebrate Chinese New Year and the Year of 
the Pig, Manchester Airport decorated Terminal Two and invited 
traditional dancers to perform for travellers. Hainan Airlines gave 
a pair of pigs a free flight - the airline has been flying between 
Manchester and Beijing for two-and-a-half years.  

P&O Cruises quenches thirst for a range of drinks deals  

GUESTS TAKING a holiday of five nights or more with P&O Cruises will be able to take 
advantage of new drinks packages, starting next month on Azura before being rolled out 
across all ships. A range of four different options has been designed to suit varied 
tastes. The packages may be used in all restaurants, bars and cafes on board. 

The ‘Ultimate Drinks Package’, at £39.95 per person per day, includes a choice of 
beers, spirits, cocktails, liqueurs and wines by the glass. as well as bottled water; soft 
drinks; juices; Costa Coffee; teas; hot chocolates and non-alcoholic cocktails. Items 
exceeding £6.95, such as bottles of wine are excluded but benefit from a 20% discount. 

The non-alcoholic drinks package is £19.95 per person per day, the hot drinks 
package is £10.95 per day, and the kids’ package is £7.95 per day. Packages should be 
purchased on the first two days of the cruise.  

The grass is greener for Turkish golf holidays
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Talking up voice search technology to 
unprepared travel agents  
ALMOST THREE quarters (73%) of travel professionals are 
not yet prepared to take advantage of voice technology, 
despite research showing that 20% of all Google searches 
are made via voice, and sales of smart speakers, the 
fastest-growing consumer tech segment, are set to grow by 
50% in 2018-19. 

This is according to a poll by Travel Technology Europe 
(TTE) which suggested that, while there is a long way to go 
before voice integration becomes mainstream, the desire, 
recognition and budget for embracing voice is present; with 
29% of respondents stating that they were ‘planning to 
invest’ in the technology during 2019. 

TTE group event director, David Chapple, said: “The 
potential of voice within travel is something that industry 
innovators have been keen to capitalise on over the last few 
years as the technology has developed, largely thanks to its 
ability to personalise search, provide information in real 
time and ultimately boost the whole customer lifecycle 
experience. Voice enables travellers to interact with OTAs, 
booking engines and comparison sites naturally, 
instinctively and quickly − enhancing both the relevancy, 
enjoyment and satisfaction of their overall experience. To 
stay on top of the competition, travel brands need to 
embrace the opportunities that voice can bring and ensure 
they are ready.” 

newsbulletin

HAVEN HAS announced its entertainment line-up for 2019, including the FunStar Festival (pictured) 
with performances of pop, rock and R&B; Bat Out Of Bohemia, a Queen tribute show; and If I Can 
Dream, a musical featuring the hits of Elvis. Agents can book via www.BourneLeisureSales.co.uk 

Scenic and Emerald 
Waterways incentivise 

agent training 
SCENIC AND Emerald 
Waterways have launched 
Agent Academy, an online 
training course complete 
with an agent incentive. 

To celebrate the launch 
of the academy, every 
agent who completes the 
four modules by March 4 
will be entered into a 
draw for a chance to win 
£500 of luxury gifts. Gifts 
include Gucci trainers, 
Marks & Spencer 
vouchers, an Xbox  
ONE X, and a Michael 
Kors watch. 

The modules are now 
available online and 
include an Introduction to 
Scenic and Emerald 
Waterways, as well as 
European river cruising 
with the two brands. With 
new courses rolling out 
every quarter, from 
Scenic Eclipse to 
escorted touring, Agent 
Academy is designed to 
be a one-stop shop for 
Scenic and Emerald 
Waterways training. 

To sign up to Agent 
Academy, go to 
https://agentacademy.litm
os.com/self-signup/ and 
visit the Scenic Agent 
Portal, which is found at 
www.scenic.co.uk/agent-
portal; and the Emerald 
Waterways Agent Portal at 
www.emeraldwaterways.c
o.uk/agent-portal for 
more information.  

Global association to 
combat overtourism 
launches in Australia  

THE WORLD Tourism 
Association for Culture and 
Heritage (WTACH) has 
been formed to protect 
local cultures, heritage and 
historical sites that are in 
peril from overtourism. 

Based in Sydney, the 
association will promote 
ethical practices and better 
management relating to 
culture and heritage 
destinations that are now 
buckling due to 
unrestricted visitor growth. 
WTACH will also encourage 
the implementation of 
sustainable practices at 
locations that are still in 
the early stages of tourism 
development, with an 
ethos of keeping the host 
community at the heart of 
all decisions and  
tourism activities. 

WTACH has been 
launched with 15 specialist 
advisors from diverse 
backgrounds relating to 
the culture and heritage 
tourism sector. They will 
work with destinations that 
need help now or want to 
put plans in place before 
running into trouble. 
For more information, visit 
www.wtach.org  

Romantic holidaymakers take a bite out of the Big Apple  

NEW YORK is the number one Valentine’s Day holiday destination for Funway customers. 
This year, the city has come top for departures over the week commencing February 11 
and has been the number one Valentine’s getaway for the operator for the past 25 years. 

New York has seen a 200% increase in departures for Funway compared to last year. Las 
Vegas and Orlando share second place after a 220% increase in bookings for both, putting 
Punta Cana in third place with a 70% increase in departures compared to last year. Puerto 
Vallarta, Funway’s new destination, took fourth place with Barbados placing fifth. 

Malcolm Davies, product destination manager for the company, said: “With Valentine’s 
Day falling midweek this year, our forward bookings indicate that couples are not only 
booking short haul mini-breaks but combining their February 14 celebrations with a more 
memorable week-long escape.”  

S02 TB 0802 2019 News 1_Layout 1  05/02/2019  14:15  Page 5



travelbulletin.co.uk

newsbulletin

ABTA report: Outbound travel boosts 
the UK economy 

ABTA HAS released Driving Growth – The economic value 
of outbound travel, a report on the contribution of the 
outbound travel sector to the UK economy. 

According to the report − which aims to lay to rest the 
idea that outbound travel is not a fiscal multiplier for the 
country − the contribution to the UK economy from 
outbound travel has increased by a third since 2014. The 
overall contribution to the UK economy from outbound 
travel now stands at £37.1 billion and 1.8% of GDP, up 
36% from £27.1 billion in 2014. This is the Gross Value 
Added (GVA) of the travel industry, which takes account of 
direct spend on travel services and holidays, as well as a 
range of associated products and services such as duty 
free, cameras and suntan lotion. 

The analysis finds that travellers now spend more in 
the UK before they travel than they do while abroad. UK 
travellers spent £45.7 billion in 2017, compared to £44.8 
billion overseas, an increase of almost £10 billion since 
2014. This is the third report from ABTA of this nature and  
it demonstrates the significant contribution the sector 
makes to the UK, and highlights its strength, resilience 
and ability to grow amid global challenges and 
uncertainty. 

The travel industry is a big employer within the UK, 
directly employing 221,000 jobs and supporting a further 
526,000 jobs in the wider economy, including retail staff 
and manufacturers. Both have increased since 2014 – 
from 214,000 and 435,000 respectively. This represents a 
higher employment figure than the entire wholesale and 
retail distribution of motor vehicles and motorcycles, and 
adds up to more jobs than the UK’s iron and steel or 
electrical equipment manufacturing industries. 

“Too often the contribution of the UK outbound travel 
industry is overlooked in favour of a myth that overseas 
travel creates a ‘tourism deficit’ with money going 
overseas which could be spent in the UK,” said Mark 
Tanzer, ABTA chief executive. “The evidence is clear that 
this is not the case − the benefits of the outbound sector 
are being felt by the wider economy in terms of jobs, 
support for other businesses and tax contributions to the 
Treasury. In order to continue to grow and thrive, the 
government needs to make sure the right tax and policy 
framework is in place.” 

The report is based on analysis by The Centre for 
Economics and Business Research (CEBR), based on 
2017 figures, which is the most recent data available.

On the road with Visit Orlando 
VISIT ORLANDO, in association with its partners at Walt 
Disney World Resort Florida, SeaWorld and Universal 
Orlando Resort will be returning to the UK next month with 
its roadshow. This includes a London event for the first time 
on its eight-city itinerary. 

This year’s roadshow has been expanded to include a bigger 
Visit Orlando Marketplace, giving agents the opportunity to 
meet one-on-one with hotel and attraction partners.  
For more information, visit 
www.VisitOrlandoEvent.cvent.com/Roadshow19 
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International airport investment vital 
for meeting increased demand 

AIRPORTS COUNCIL International (ACI) highlighted the 
importance of investing in new and improved airport 
infrastructure to accommodate growth in traffic demand 
and maintain high levels of service expected by passengers. 

Addressing a leadership network at CityAge: New York, 
under the theme “Build the Future,” ACI world director 
general Angela Gittens said that the renewal of New York’s 
airports is a good example of airport infrastructure 
investment needed to meet increasing capacity and evolving 
passenger expectations. According to ACI Data, global 
passenger traffic is expected to exceed 20 billion by 2039. 

“Investing in new and improved infrastructure, as well as 
making the most of existing infrastructure, is the bedrock 
on which smooth airport operations and improved 
passenger experience is built,” Gittens told the event. 
“Catering to the changing needs of passengers will  
be pivotal to airports’ success in an increasingly globalised 
and competitive environment, not least in New York and 
North America.”  

Gittens highlighted the role of the private sector in 
improving infrastructure in airports around the world in her 
address: “Globally, airport privatisation has become an 
important investment vehicle for the development of 
infrastructure to accommodate air service demand, to 
contribute to community and national economic vitality, and 
to enhance the customer passenger experience. It has been 
applied in important aviation markets including Europe, 
Australia, Brazil, China and India. 

ACI has launched the Airport Service Quality (ASQ) 
programme as an international means of benchmarking 
airport quality and measuring passenger satisfaction.

travelbulletin.co.uk

Medellin made easier for UK travellers with 
new flights via Gatwick 

MEDELLIN, COLOMBIA’S second city, will be more 
accessible for British travellers thanks to a new Air Europa 
route which will be opened up in June. 

The new route, operated by Air Europa’s Dreamliner 
aircraft, will launch on June 1 with three flights per week 
between Madrid’s Barajas International Airport and José 
María Córdova International Airport, the international 
airport of Medellin. British travellers will be able to connect 
to the Madrid departure through Air Europa’s twice-daily 
flight from Gatwick. 

This route marks the third new Latin American route to 
be launched by Air Europa in 2019, following previously 
announced connections to Panama and Iguazu, Argentina. 
The airline will now serve 22 Latin American destinations, 
all operating out of Air Europa’s hub at Madrid airport, with 
short haul services connecting in from across Europe. 

Colombia has experienced tourism growth over recent 
years, with the country’s main attractions being its natural 
wonders, beaches, colonial architecture and local culture. 
Medellin, the second largest city, is popular with 
holidaymakers seeking a lively bar and restaurant scene. 

Colin Stewart, UK Director for the airline, said: “Our 
modern aircraft fleet, offering exceptional passenger 
comfort and efficiency, has proved hugely popular with 
passengers and we’re looking forward to serving more 
business and leisure travellers through these new routes.”  

newsbulletin
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I have seen a rise in honeymoon couples 
looking for something different, making 
their honeymoon full of once in a lifetime 

experiences. This is where South Africa 
triumphs, whether they are an adventurous, 
traditional or gourmet globetrotting couple, 
with vibrant towns such as Cape Town and 
Johannesburg filed with history and great food, the 
winelands of Stellenbosch, the beaches of 
Hermanus and wildlife all major attractions. There 
are plenty of options to include added extras such 
as shark diving, whale watching or a romantic hot 
air balloon ride over the stunning landscapes. 

The famous Garden Route is popular as you can 
tick off everything in one go, but there are plenty of 
alternatives to explore in this diverse country; the 
KwaZulu-Natal area combines the city of Durban 
with historical sites such as Rorke's Drift and 
Isandlwana, which were strategic areas during the 
Anglo-Zulu War. From here, you can travel to 
Pretoria, known for its Jacaranda blossoms which 
flourish in September and October. 

South Africa’s attraction is the untamed 
wilderness with animals roaming across unfenced 
reserves. The most famous is the Kruger National 
Park, but many clients opt for the exclusivity that 
comes from staying in smaller parks or private 
reserve, where each element is tailored to them. 
They won’t be so overwhelmed with multiple safari 
vehicles all trying to glimpse the same animals.  

Try offering adventurous honeymooners the 
opportunity to bungy jump from Bloukrans Bridge 
at 216m. For clients wanting relaxation and luxury, 
I recommend sending them to the safari lodges 
combined with the Blue Train, for personal service 
and a high-end experience. Couples interested in 
food should head to the city of Cape Town to try 
biltong, Durban for bunny chow and Johannesburg, 
the foodie capital of South Africa.  

What’s the best way to see South Africa? 
Combining a self-drive with internal flights is a 
great option whuch allows clients to cover more of 
this vast country. Internally they can fly with South 
African Airways and these can easily be combined 
with international flights from Heathrow. 

 
Turn to page 17 to find out more about selling 
South African holidays.  

newsbulletin
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Cruising for cash with Crystal and  
Paul Gauguin incentives 

THROUGHOUT THIS month, Crystal and Paul Gauguin 
Cruises are offering cash incentives for agents. 

Travel agents can earn £50 per booking on selected 
Crystal ocean and river sailings until February 28. The 
incentive applies to all 2019 Mediterranean and river 
sailings. There is no limit to the number of bookings agents 
can make to receive the cash. 

With Paul Gauguin Cruises, the incentive runs for the 
same period with agents eligible to receive a £100 Lifestyle 
voucher on any booking. 
For more information and to make bookings with Crystal, 
call 0207 399 7601 or visit www.crystalcruises.co.uk. To 
book voyages with Paul Gauguin Cruises, call 020 7399 7691 
or visit www.pgcruises.com.

Triple treat: Three luxury Thai holidays 
to be won by agents 

GOLD MEDAL and Thailand Tourism have joined forces to 
offer agents the chance to win one of three luxury holidays. 

One holiday will be awarded to the agency which 
achieves the highest sales of Thailand packages. A second 
holiday will be awarded to the agency with highest sales 
increase of Thailand packages year-on-year, and the third 
will be awarded via a prize draw from all Thailand package 
bookings made throughout the campaign. 

To be in with a chance of winning, agents need to book a 
Thailand package by February 28 with Gold Medal to be 
automatically entered in to the competition. Each holiday 
will start in Bangkok, and take in a range of destinations 
including Hua Hin, Koh Samui, Chiang Mai and Phuket. 
For more information, go to www.goldmedal.com 

Premier Holidays and Virgin Atlantic have teamed up to promote American 
holidays. Agents can book deals with more than £700 off per couple, 
earning shopping vouchers of up to £150 for every booking. Pictured are 
Premier Holidays’ Carly Charteris (left) and Karen Milward. For more 
information, visit www.trade.premierholidays.co.uk or call 08444 937 444. 
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BOURNE LEISURE’S national sales manager, Louise Tansey (right) presents Jessica Hardy of Thomas Cook Northfield with £50 Love2Shop vouchers following her 
‘Time to Save’ incentive prize draw win. 

AGENT INCENTIVES
●   AGENTS COULD win two nights in Venice 
with a return journey on the Venice-
Simplon Orient Express to mark 
Citalia’s 90th anniversary. A booking 
with Citalia gives agents one entry in 
the draw, while a booking including 
the Orient Express equals three 
entries. The incentive runs until 
March 31. Email booking references to 
citaliatrade@travelopia.com alongside 
the agents’ name and ABTA number, by 
April 10. 

 
●   SILVER FERN Holidays is marking the 
launch of its new brochure with offers 
for travellers and agents. Agents who 
book an escorted tour to New Zealand, 
including the South Island, by March 
31, will be able to offer their 
customers a free helicopter flight 
over the Southern Alps, worth £150 per 
person. Agents will receive a bottle 
of New Zealand wine for each booking. 
The offer is valid on travel up to the 
end of 2020. Call 01636 813 544 or go 
to www.silverfernholidays.com 

 
●   ST KITTS Tourism Authority is offering 
agents £30 plus bonuses for each 
seven-night St Kitts booking, 
including flights, logged until April 
30. Agents can also earn £30 for 
bookings at the Belle Mont Farm or 
Park Hyatt, £15 for Ocean Terrace Inn 
bookings and £10 for bookings to Sugar 
Bay Club. To be eligible, agents must 
register at www.stkittsrewards.co.uk 
and log each booking.      

AGENT TRAINING
THE AUSSIE Specialist Program is an online 

course which arms agents with the tools they need 

to sell Australian holidays effectively.  

Complete five modules to become a certified Aussie 

Specialist, which allows you to access industry 

deals for trips to Australia, exclusive invitations to 

Australian fam trips and newsletters on the latest 

developments in the Australian tourism industry. 

To complete the course, go to 

www.travelbulletin.co.uk/travelgym

agentbulletin

● NEW: Win a two-night stay and 
island tour, plus return flights for 
two people to Guernsey  

 
● Win a four-night all inclusive stay 

for two at the Palladium Hotel 
Costa del Sol 

 
● An Austrian hamper and a bottle of 

wine to be won with Visit Austria 
 
● Win a seven-night all inclusive stay 

for two adults at UNICO 20°87°with 
Sunset Faraway Holidays
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Where Am I?

This building is the former principal imperial palace of the 
Habsburg dynasty and today is home to numerous museums, 

Spanish Riding School, a congress centre, the seat of the 
Federal President as well as the historic Heldenplatz.

Fill in all the squares in the grid so that each row, column and each of the 

3 x 3 squares contains the digits 1-9. 
Once you have completed the puzzle, simply identify the numbers that relate 

to the letters, A, B, C and D then e-mail the solution, with your name, 

company name, and full postal address plus phone and ABTA number if 

applicable to: 
 
competition@travelbulletin.co.uk 

Closing date for entries is Thursday, February 14th. Solution and new puzzle 

will appear next week. 

The winner for 25th January is Debby Wood, Departure 

Lounge Travel in Boston. 

January 25th Solution: A=2    B=8    C=1    D=9

Number: 006

Across  
1. Hotel chain, part of IHG (7,3) 
6. Longest river in France (5) 
7. Popular yachting resort on the IOW (5) 
8. Capital of Qatar (4) 
9. Salem is the state capital (6) 
11. Chic resort on the east coast of Corfu (6) 
12. Carrier with a Bangkok hub, ___ Airways (4) 
15. Scenic Italian lake (5) 
17. Parks operator, part of Bourne Leisure (5) 
18. Capital of Saint Kitts and Nevis (10) 
 
 
 

Down  
2. Home to the Royal Yacht Britannia (5) 
3. American actress / producer, ___  

Barrymore (4) 
4. Australian state, initially (3) 
5. Capital of Paraguay (8) 
6. Recently Oscar nominated for Best Actress 

and Best Song (4,4) 
7. Irish city, sounds like a stopper (4) 
10. Capital of Latvia (4) 
13. Kent castle and childhood home of Anne 

Boleyn (5) 
14. The musical, The Band features the music  

of Take ___ 
16. Rabat-Sale international airport code (3) 

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I?  
Please see page 26

Crossword

 Su Doku

N
um

be
r: 

00
6

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

➠A

➠B

➠C

➠D
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Industry  
Insight by...

Darren Bond, head of sales and business development for the Global Travel Group,  
talks about industry partners engaging with travel agents...  

REGULAR READERS of this page will notice that Global 
Travel Group’s managing director Andy Stark looks a 
little different this month! I’ve wrestled this spot off of 
him for the chance to chat about something that’s very 
dear to my heart – how travel agents are served by 
their partners. 

With the peak selling period now in full swing, it’s a 
safe bet to suggest that motorways up and down the 
country are filled with travel industry account 
managers and sales executives. Cars packed with 
branded pens, notepads and funny-shaped, squidgy 
stress balls are zooming here and there as these hard-
working road warriors attempt to travel between 
agents and spread the word about their main selling 
points, top offers and incentives. 

Working in one of these agent-facing roles can be 
incredibly rewarding – and is certainly a brilliant way 
to get a solid grounding in the business if you have an 
eye on building a career. 

Arguably, there has been a diminished on-the-road 
presence over the years, but I know that for agents, 
getting a visit can be a real boost. Not only does it 
offer the chance for a little break from selling, but it is 
certainly nice to feel your efforts are appreciated – 
whether that comes in the form of doughnuts or 
sweets and a friendly face.  

Agents really appreciate the help and support from the 
on-the-road teams that fully embrace the product, know 
it inside out and share the ethos of the company they 
represent. The best on the road ambassadors invest time 
in supporting agents with growing sales and have time 
for a personal chat, which is why I always encourage 
Global’s members to support the suppliers that make 
such a commitment to the independent trade. At Global, 
we highly recommend this interaction. While I appreciate 
that the role of our business development managers is 
slightly different – they are providing support exclusively 
to Global members – the fundamental purpose of visiting 

agents is always to deliver real value. 
Everyone in travel realises the benefits of face-to-face 

contact, and our team are encouraged to take this to the 
max. This takes significant time. Visits should 
encompass sitting down to discuss achievements, 
looking through latest marketing activity and examining 
how it translates into sales. On top of that, we are 
demonstrating new ideas, looking at local networking 
opportunities, reviewing new supplier products, apps or 
websites that can help our agents grow. 

I encourage the theory that if you haven’t made a 
difference in some way by supporting an agent on a 
visit, was it really worthwhile?  

The help we offer to our members covers the 
complete range of techniques in the modern retailer’s 
armoury. This includes setting up social media 
channels and helping analyse engagement data to 
helping them to create WOW email quotations that look 
stunning on mobile devices and working out how 
different suppliers’ products affect profitability. 

Along with that we’re sharing the dates of our free 
training, Global Gatherings, GNOW or Global Rocks 
events (not forgetting our legendary conferences...) 
and my personal favourite, passing on vital selling 
skills such as identifying customer needs, overcoming 
objections and closing the sale. 

We are constantly reminded that today’s successful 
retailers are great independent businesses. They have 
reinvented their offering, typically around a model of 
providing expert, trusted advice to appreciative 
customers, so it is incumbent that we treat them with 
the respect they deserve. 

So let’s applaud all of the travel trade’s on-the-
road heroes and wish them plenty more years of 
fruitful and safe motoring as they keep up the 
excellent work of sharing the knowledge that helps 
the independent travel trade find the right holiday, 
product or service for their customers.

bulletinbriefing
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ITALY WILL be marking the 500th anniversary of the death 
of Leonardo da Vinci in 2019 with a cultural programme 
that will share his inspirational works with travellers from 
around the globe, and at a time where his universal themes 
are perhaps more important than ever before. 

This monumental centenary will see nine months of 
celebrations embodying events, new museum exhibitions 
and specialised tours dedicated to the word-renowned 
historical figure’s eclectic genius running from May 2019 
through to January 2020 in Milan, a fitting city hub that 
played host to Leonardo in his later years. The deputy 
mayor for Culture of the Municipality of Milan, Filippo Del 
Corno, said: “Of all the cities Leonardo Da Vinci lived in he 
spent more time in Milan than any other − almost 20 years 
in two different periods. Leonardo left strong traces, which 
are very visible in the city; engineering, architecture, art, 
town planning, natural senses, there is no area of human 
learning that was left untouched by the inquisitive and 
immensely talented Leonardo who over time became the 
truest embodiment of the concept of the Renaissance man 
and the Renaissance artist. Our city, therefore, is getting 
ready to celebrate the 500th anniversary of his death with a 
calendar that will showcase the work he carried out in 
multiple areas, evoke the land that Leonardo knew, shine 
the light on the traces of his presence, and honour his 
genius with contemporary critique.” 

The ‘Milano and Leonardo’ programme will be carried 
out by the Coordinating Committee ‘Milan and the legacy of 
Leonardo 1519-2019’ − set up by the Milan City Hall, the 
Region of Lombardy and the Italian Ministry for Cultural 
Heritage and Tourism – and will officially start on May 2 
with the reopening of Castello Sforzesco’s Sala delle Asse. 
Following a long period of restoration, the hall will reopen 
to showcase the preparatory sketches of roots, trunks, 
landscapes, branches and leaves, designed to change the 
perception of the room. Through a multimedia installation, 
visitors will be guided to an appreciation of the whole 
original space, shifting the attention from the vault (to be 
restored in 2020) to the walls and will discover how 
Leonardo developed his imitation of nature to play with 
perspective, so much as to imagine undergrowth, houses 
and hills on the horizon, beyond the trees: from the room of 
Duke Sforza (to whom Leonardo served from 1482) to the 
outside, to the territory he ruled. 

The halls of Castello Sforzesco will also be home to two 

other Leonardo-dedicated projects: the exhibition 
‘Leonardo and the Sala delle Asse between Nature, Art and 
Science’ scheduled from May 16 to August 18; and a 
multimedia path, set up in the Sala delle Armi from May 2 
to January 2, 2020, to transport visitors to Leonardo's 
Milan, leading them on a discovery of the city as it would 
have appeared in his eyes during his Milanese stays. The 
itinerary will include a geo-referenced visual mapping of 
what is still preserved in those places, both in the city and 
within museums, churches and buildings of the territory so 
that visitors can follow in the footsteps of Leonardo, upon 
their departure from Sforza Castle. 

With many more works and exhibitions planned, agents 
can expect to see an increase of interest from clients in line 
with the rising trend for travel to the region as seen by the 
city, with figures recording a 10.2% increase in visitors in 
2017 compared to the previous year. 

Marking the beginning of Leonardo da Vinci celebrations 
at a special event held at London’s National Gallery, the 
Italian Ambassador to the UK, Raffaele Trombetta, said: 
“Though we are celebrating 500 years of the death of 
Leonardo da Vinci, in spite of the time that has passed, he is 
still inspiring all of us. I do believe that Leonardo da Vinci 
typifies the Italian standard of excellence; the relentless 
pursuit of beauty and perfection, and that you can only 
achieve this through knowledge in all fields of human 
endeavours. That is something that has not been lost in the 
centuries and is still one of the main features of the Italian 
people − that's the reason why Italians are appreciated and 
welcomed all over the world and it’s also the reason why the 
Italians are so open, so willing to share and spread the 
know-how they have acquired. It's one of the lessons, one of 
the many, that come from Leonardo da Vinci and that's the 
universal value of culture. 

“The value of culture is all the more important in the 
times that we are going through and it’s important in the 
relationship between our two countries. We do need to find 
a framework and new bridge between our two countries, 
and nothing more than culture can build and consolidate 
the relationship we already have. For these reasons as an 
embassy, together with all the other Italian institutions in 
the UK, we have prepared a vast programme of events 
celebrating the 500 years of Leonardo da Vinci, with more 
than 50 initiatives all of them inspired by his genius, and we 
hope an inspiration for all who visit us.”
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EXPLORING THE sights of south-
east Sicily, a group of eight travel 
agents were recently hosted on a 
four-day educational fam with the 
Italian Tourist Board, in cooperation 
with Typically Italian and the 
Sicilian Tourist Board. 

The trip kicked off from Southend 
Airport, where agents met with 
Ilenia Cocco, travel trade manager 
for the Italian National Tourist 
Board UK & Ireland, and Mariam 
Sajjad, business development 
manager at Typically Holidays to 
receive their surprise itinerary at 
check-in before flying on Air 
Malta’s new direct flight to Catania. 

After a visit to the lively city of 
Catania the group climbed Mount 
Etna, the largest active volcano in 
Europe, on a 4x4 adventure that 
saw them venture deep into one of 
the lava-formed caves, before 
visiting local wineries and the town 
of Randazzo. 

The next day, it was the turn of 

coastal Syracuse − a city of great 
archaeological significance, 
founded by the ancient Greek 
Corinthians and Teneans and which 
equalled the size of Athens in the 
5th century BC − and Noto, a jewel 
of Baroque architecture, while 
sampling local cuisine along the 
way. To complete the tour of 
Baroque Sicily, the following day 
the group visited Scicli, now famous 
for its connection to the Inspector 
Montalbano TV series and Modica 
where they indulged in a tasting of 
the renowned Modica chocolate. 

Ilenia Cocco commented: “This 
educational tour highlighted an area 
of Italy that is now easily reachable 
with direct flights, rich with cultural 
and artistic beauty, unspoilt rural 
landscapes and beaches, 
exceptional food and wines, and a 
place where visitors can sample an 
authentic Italian way of life with the 
marked advantage of sunny and 
warm weather even in winter.”

PICTURED ON the slopes of Mount Etna is: Jade Konnoris, Chelmsford Star Coop Travel; Local 
Partner Olga De Leo; Julie Croucher, Travel with Jules; Mandy Gostling, Travel Norwich Airport; 
Ilenia Cocco, ENIT; local guide Carmen Rapisarde; Natalie Bishop from Broadland Travel; 
Mariam Sajjad of Typically Italian; Stephanie Rolph from Premier Travel; Annette Ross, 
Travelstop; and Pamela Payn, Westway Travel; and (kneeling) their adventure guide.

“Absolutely superb, loved every minute of it and made some great new 
friends”, Stephanie Rolph, Premier Travel. 

 
“Amazing company and such a memorable experience; I am in love with 

Sicily”, Natalie Bishop, Broadland Travel. 
 

“Loved the wonderful Sicilian magical tour and the amazing gastronomic 
experience – will never be forgotten”, Annette Ross, Travelstop. 

Jet2 options to suit all  
types of clients 

JET2HOLIDAYS IS highlighting the diversity 
of its packages to Italy, with accommodation 
options geared toward different types of 
clients looking for an Italian break.   

For families, the Gardaland Magic Hotel is 
new for 2019 and allows guests to step into 
an enchanted kingdom complete with 
fairytale themed rooms and seven-night 
packages through the operator starting from 
£719 per person based on three sharing and 
travelling from Stansted on June 19. 

For those looking for a cultural break to 
Florence, the operator has added the Hotel 
Home, situated alongside the Arno River and 
100m from the nearest public transport 
links, meaning guests are within easy reach 
of the city’s main attractions, such as the 
Basilica di Santa Croce and the Uffizi Gallery. 
With Jet2CityBreaks, a three-night bed-and-
breakfast stay at the four-star property costs 
from £519 per person based on two sharing 
and departing from Birmingham on May 18. 

For couples keen to indulge in a touch of 
class and to take in views of the 
Mediterranean Sea, the Grand Hotel 
Ambasciatori, Sorrento is situated in a 
beautiful clifftop location with the 
picturesque Bay of Naples and Mount 
Vesuvius in sight. A seven-night stay at the 
five-star property starts from £1,189 per 
person based on two sharing on bed-and-
breakfast, including a 22kg baggage 
allowance travelling out from Stansted on 
April 23 and return transfers. 

Seeing Sensational Sicily

italy
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TRAVEL AGENTS know that Instagram is playing an ever-increasing role in the 
lives of their clients, especially as an influential factor in choosing where next to 
travel; so much so, that 40% of millennials now deem ‘Instagrammability’ an 
important factor when considering a holiday destination. 

As such, the Roma Experience has launched a new service inspired by those 
individuals behind some of Instagram’s most popular posts, lovingly dubbed 
the ‘boyfriends of Instagram’ – the patient snappers behind the camera who go 
to great lengths to capture those perfect shots and rack up the likes on their 
partner’s Instagram feed. Not many of us however have an Instagram boyfriend 
of our own, even if we do have a partner who travels with us, which is why the 
specialist operator is offering a bespoke Insta-Boyfriend service for guests on 
its ‘Experience Rome in One Day’ tour. 

The service allows travellers to hire a professional photographer to join them 
on their tour for three hours, taking pictures of them around some of the most 
picturesque Italian sites. The images are then delivered to the client via email. 

Davide Bolognesi, marketing manager for the specialist operator, said: 
“We know that social media has become a hugely influential factor for 
travellers. People today are experiencing the world through their camera, and 
via photographs, which isn’t necessarily a bad thing, after all as the old 
saying goes ‘a picture speaks a thousand words’. It is important for us to 
keep up with the continually developing desires of our travellers, and as high-
quality holiday snaps become an ever more important factor for travellers, 
we want to ensure we can provide that.” 

The company’s full-day ‘Tour of Rome and Vatican City’ costs from £561, 
including all entrance fees, and private transfer from the city centre to the 
Vatican. The photographic service is an optional extra, priced at 
approximately £309.

Hire your own ‘Insta-Boyfriend’ on this tour of Rome
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UTOPIAN HOTEL Collection has kicked off 
2019 by signing three additional Italian 
hotels to its portfolio: Principe Forte Dei 
Marmi, Punta Tragara and Palazzo Manfredi. 

Located in the centre of Rome and a few 
steps away from its iconic Colosseum, 
guests at the boutique Palazzo Manfredi 
hotel are invited to learn about the recently 
uncovered gladiator training school which 
was located just a few metres from where 
the hotel now stands. The hotel is also home 
to the Michelin-starred restaurant, AROMA 
where guests can enjoy fine Italian dishes on 
an outdoor terrace whilst soaking up the 
views of this famous historical structure. 

As one of Capri’s most luxurious 
properties, Punta Tragara has a rich 
backstory; built in 1920 and playing host to 
the likes of General Eisenhower and Sir 
Winston Churchill when it was used as the 
American Command headquarters during 
World War II. In 1973, the villa was 
transformed into a hotel and the unique 
design takes inspiration from the nearby 

Faraglioni rock formation. 
The Principe Forte Dei Marmi is one of 

the newest hotels in the small village of 
Forte Dei Marmi on Tuscany’s coastline, and 
as such plays with a contemporary style 
across its 28 rooms and 15 suites with 
furnishings from acclaimed Italian 
designers. Guests of the hotel can take 
advantage of the hotel’s Yacht Charter 
service to quickly reach the famous 
UNESCO World Heritage site of Cinque 
Terre, Portofino and Elba. 

Guests booking a stay at these Italian 
hotels are entitled to several bespoke, 
complimentary benefits such as complete 
access to the entire Headspace library for 
one month and a holiday reading 
consultation with Heywood Hill. The newly 
signed hotels join the two existing Utopian 
Italian properties, Portrait Firenze and 
Furnirussi Tenuta, taking the total number 
of hotels in the collection to 31. 
For more information, visit 
www.utopianhotels.com

AS PART of Riviera Travel’s new range of Walk & Discover escorted tours, the company has introduced 
a ‘Florence and Tuscany’ itinerary designed to immerse visitors in Italy’s rich tapestry of art, cuisine, 
culture and architecture and to experience the destination as the locals do. From touring vineyards 
and olive groves in rural Tuscany to discovering Florence’s urban secrets with a homegrown guide, 
this eight-day package starts from £1,199 per person. This includes flights from a selection of regional 
airports, overseas transfers, four-star accommodation, breakfast and four dinners, a programme of 
walks with accredited guides and tours and excursions accompanied by an expert tour manager.  
Visit www.rivieratravel.co.uk/experiences/walk-discover

A sprinkle of magic  
for themed  

Gardaland hotels 
FOLLOWING A record-
breaking season, 
Gardaland Resort is 
gearing up for the grand 
debut of its Gardaland 
Magic Hotel. 

Scheduled for May 31, 
the opening will provide 
the resort with a total of 
475 rooms – 257 of which 
are completely themed – 
and making it the first 
Italian hub for themed 
hotels. Luca Marigo, sales 
and marketing director of 
the park and resort, said: 
“Our wholly themed rooms 
will offer children and their 
families a memorable 
experience inside 
Gardaland’s world of 
magic, where our guests 
will be welcomed by 
talking trees, magic 
mushrooms, winged 
unicorns, magicians and 
other fantastic creatures.”  

In the ‘Enchanted 
Forest’, overnight guests 
will be the inhabitants of a 
magical forest with adults 
sleeping at the foot of an 
imposing talking tree while 
children spend the night 
beneath giant mushrooms, 
flowers and curling vines. 
Those choosing to stay in a 
‘Cristallo Magico’ room will 
spend the night inside a 
castle of ice while those in 
the ‘Grande Mago’ will be 
stay inside the house of a 
grand magician. 

Diversity of Italy ideal for escorted tours says Newmarket Holidays 

FROM THE Northern lakes to southern outpost of Sicily, Italy has a lot to offer clients enthuses Newmarket Holidays’ 
commercial director Dave Sharman, who said: “Italy has so much more to offer than beaches in the sun. It’s the perfect 
destination for escorted touring as you can visit so many cities and wish-list attractions in one holiday.” 

Taking customers to Italy for more than 20 years, the company offers a comprehensive regional charter programme out 
from four UK airports − including Bournemouth, Newquay and Cardiff − with flights during the peak holiday periods 
exclusively chartered using reputable airlines so customers can begin their holiday nearer to home and enjoy all the 
convenience of flying from a local airport. 

The company’s range of trips includes resort-based stays on Lake Garda, Sorrento, Tuscany, Lake Como, Lake Maggiore 
and Sicily, with prices starting at £478, as well as a range of escorted tours, including the ‘Capri Pompeii & the Amalfi Coast’ 
priced from £819, ‘Venice Verona & Lake Garda’ from £709 and ‘Etna, Taormina & Sicily’ from £999, with a wide choice of 
regional airport departures and dates. Two new tours take in the culinary delights of the destination giving clients the chance 
to not only sample specialty dishes but also to don an apron and cook with Italian chefs. The operator is highlighting ‘Food & 
Wines of Northern Italy – A Gourmet Tour’ which starts from £799 for six days and includes eight meals. 
Go to www.newmarketholidays.co.uk to find out more.

Putting the ‘glad’ into Gladiators: Utopian adds three 
new hotels to collection

italy
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SOUTH AFRICAN Tourism is putting 12 of 
South Africa’s most passionate guides at the 
heart of its latest campaign, ‘Meet Your 
South Africa’.   

Showcasing the wealth of unmissable 
travel experiences available to holidaymakers, 
the campaign focuses on the destination’s key 
pillars: adventure, wildlife, culture, cities, 
natural beauty and food and drink.  

The ‘Meet Your South Africa’ guides have 
been handpicked by the tourism board due 
to their friendliness, charisma, knowledge 
and expertise in their respective fields to 
connect UK travellers with the people of 
South Africa. Based across the length and 
breadth of the destination, the stars of the 
campaign include a game ranger, an 
outdoor adventure guide, a marine biologist, 
a chef, a wine expert and local city guides. 
From providing insider tips on local hotspots 
and wowing holidaymakers with dramatic 
scenery and wilderness activities, to offering 
authentic local experiences and ticking off 
bucket list encounters such as on safari and 
diving with sharks, the guides all specialise 
in bringing South Africa’s experiences to life. 

The guides are featured in a new 
dedicated section of South African 
Tourism’s website which includes Q&As, 
imagery and video content of them and the 
experiences they offer, along with the 

chance to book tours with favoured guides. 
The guides also star in an accompanying 
consumer-focused print brochure, while a 
trade-focused print brochure for travel 
agents highlights the main selling points of 
the destination. 

Tolene Van der Merwe, hub head UK & 
Ireland for South African Tourism, said: 
“One of the things that people always 
remember after visiting our country are our 
friendly and welcoming South Africans. We 
are so proud to be able to share just a few 
of the country’s most talented and 
passionate guides for our ‘Meet Your South 
Africa’ campaign. These guides truly 
highlight the rich diversity of South Africa 
and our incredible array of once-in-a-
lifetime experiences across the destination, 
from our awe-inspiring landscapes to our 
world-class wine and cuisine and our 
unforgettable wildlife encounters – both on 
land and sea. The new website serves to 
connect UK travellers with South Africans 
and allows them to meet the stars of the 
campaign and preview their associated 
tours before they book. We hope that our 
campaign will inspire travellers to book a 
trip to South Africa in 2019.” 
To learn more about the campaign and the 
guides visit 
www.southafrica.net/meetyoursouthafrica 

‘Meet Your South Africa’ with charismatic local guides

South Africa relaxes 
international immigration 

requirements  
for children  

THE DEPARTMENT of 
Home Affairs and The 
Department of Tourism 
has announced the 
relaxation of some 
international travel 
requirements for children 
going through South 
African ports of entry.  

The revised conditions 
are contained in the 
Government Gazette 
titled ‘Draft First 
Amendment of the 
Immigration Regulations, 
2014 made under the 
Immigration Act’ and as 
of December last year, 
certain categories of child 
travellers are now 
exempt from presenting 
supporting documents 
(such as unabridged  
birth certificates) at ports 
of entry.  

The Departments are in 
the process of rolling out 
communications to the 
travel industry including 
airlines about changes in 
the regulations on 
travelling to South Africa 
with minors.  

In the meantime, 
children who are foreign 
nationals from countries 
where visas are not 
required - such as the UK - 
may be asked to produce 
supporting documents 
upon entry. Even though 
producing supporting 
documents is no longer 
compulsory, agents should 
still strongly advise that 
clients travelling with 
children continue to carry 
supporting documents as 
they could be requested in 
certain instances.

southernafrica
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‘Marvel’ at a real-life Wakanda  

IN 2018, film fans from around the world were introduced to 
the fictional nation of Wakanda in Marvel’s Oscar-nominated 
‘Black Panther’ and again as the site of the final battle in 
‘Avengers: Infinity War’. For those inspired to embark on 
their own Africa adventure, South Africa’s diminutive and 
newly named neighbour ‘The Kingdom of Eswatini’ 
(previously known as Swaziland) is promoting itself as able to 
deliver a real-world Wakanda experience for 2019. 

Lying just a few hours east of Johannesburg, the 
destination is easy to get to and promises a dramatic 
entrance for those entering via the Ngwenya border as they 
wind down through the valley between the Mhlambanyatsi 
forest and the rolling hills of Malolotja Nature Reserve 
towards the capital city of Mbabane. Boasting those rolling 
hills along its western border and the Lubombo Mountains 
to the east, plus areas of genuine wilderness where rivers 
cut dramatic gorges, like Ngwempisi, the country’s 
highlands can be explored on foot, mountain bike or 
horseback, there is a zip-wire treetop canopy tour through 
one of the gorges; and rafting and tubing are adrenaline-
fuelled ways to travel along its rivers. 

Home to black and white rhino, Eswatini is known for 
offering some of the best rhino experiences in Africa and has a 
strong record of protecting these magnificent beasts. It also 
has plenty more wildlife on show, including all of Africa’s Big 5, 
and has a rich cultural history with traditions strongly 
celebrated and festivals throughout the year. 

THE BLUE Train ran an agent competition to raise awareness 
about its reinvention as a slow travel experience. Out of the 230 
agents who entered, Lisa Eggleton (left) from Kuoni was the lucky 
winner, receiving a branded picnic hamper and a trip for two to 
experience the new journey first-hand, presented by Amanda 
England from Ethos Marketing. 

To much critical ‘Acclaim’: How you can win a 
place on Trafalgar’s trip to South Africa  

TRAFALGAR HAS revealed that South Africa will be the destination for its 
annual agent incentive trip, Acclaim.  

Departing in August, this trip will showcase aspects of the brand’s 
newest programme - kicking off its range of inaugural holidays to Africa 
this spring, with tickets expected to be in hot demand. Two seats on the 
global incentive trip will be awarded to the top performing UK travel 
agencies and all 2019 Trafalgar holiday bookings secured, with deposits or 
full payments made by June 15, will be eligible. One passenger will equal 
one point towards an Acclaim place and at least four passengers booked 
must be travelling to Africa. Agents in the running will receive a monthly 
mail drop with updates so that they can see how they are tracking.  

Starting in Cape Town, the winners will enjoy highlights from the 
operator’s ‘Essence of South Africa’ trip; a ten-day journey showcasing 
seven destinations including Table Mountain and exploring the Cape 
Peninsula and experiencing a Be My Guest lunch and Gala en Rouge event. 

Gavin Tollman, the operator’s CEO, said: “We are #AgentsFirst and we 
recognise the importance of providing our valued partners with a first-hand 
opportunity to experience the incredible experiences and moments that 
Trafalgar offers our customers, as well as our brand innovation. With our 
seven new African itineraries now launched and off to an extraordinary 
start, it was the perfect choice to take Acclaim to South Africa in 2019.”   

Hailing from South Africa himself, the destination is particularly special 
to Tollman, who added: “Africa sits very high on many people’s wish-list 
but, until you go there, you don’t really understand how it’s going to change 
you. It’s one of those places that, when you leave it, you understand the 
very essence of the reason we travel. The greatest excitement I have is to 
give our travel partners the opportunity to encounter this special country in 
our own local and unique way. It is my hope, and certainly my intent, to 
ensure they feel Africa in a way that only Africans understand; so that they 
too may say ‘sanibonani South Africa’.” 
Visit the Trafalgar Tribe Facebook page, contact your local sales manager 
or visit www.trafalgar.com/agents to find out more.  

Help clients ride the rails with 
Blue Train’s reinvention 

SOUTH AFRICA'S iconic Blue Train has 
changed from a one-night to a two-
night journey, treating guests to a 
slower, more relaxing train ride to 
better enjoy the scenery.  

Replacing a morning departure with 
evening departures of 18.30 from Pretoria 
and 16:00 from Cape Town, passengers 
will be able to begin their journey on the 
same day as their flight lands in South 
Africa or enjoy day tours before 
departure. The new experience will also 
include the addition of an Observation Car 
with wide double-glazed window panels to 
offer panoramic views of the landscape. 
The car is lined with comfortable chaise 
lounges, intimate table seating and 
leatherback chairs – the perfect spot to 
wile away the hours, enjoy a sundowner 
and meet other travellers.  

To celebrate the new schedule, 
holidaymakers booking a De Luxe suite 
by February 28 for travel in May, June 
and July can take advantage of the Blue 
Train’s 50% off Winter Warmer offer. 
Rates between Pretoria and Cape Town 
start from approximately £1,017 per 
person based on two sharing, but with 
the offer the second person will only pay 
half price. 
Go to www.bluetrain.co.za to find out 
more. 

southernafrica
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St Helena confirms extension of twice weekly flights  
ST HELENA Tourism has confirmed that the second weekly 
scheduled flight service to the island, launched in 
December 2018, will again operate throughout the 2019-20 
summer season. 

A scheduled service from Johannesburg to St Helena 
takes place every Saturday throughout the year, operated 
by SA Airlink. This service was extended to a twice-weekly 
operation on Saturdays and Tuesdays from December 4, 
2018, which will run through to this April. It has now been 
confirmed that this schedule will be repeated between 
December 2019 and May 2020, meeting anticipated demand 
and offering greater flexibility in the length of stay on St 
Helena – making three-, four- and seven-day stays possible 
at the peak time for tourism to the destination. 

Helena Bennett, the tourism board’s director, said: “It is 
fantastic news that we are able to announce to the travel 
trade that the mid-week flights will continue for the summer 
of 2019/2020. This will allow potential tourists, business 
people and friends and relatives overseas, the opportunity to 
plan their trip to our wonderful island and home”. 

The summer season is the best time to visit the island, 
with average temperatures above 20 degrees, low rainfall 
and long sunny days to explore St Helena’s walking routes 
and historic sites. The summer months coincide with the 
annual visit of whale sharks. 

southernafrica

Book and earn in Premier Holiday’s 
South Africa campaign 

PREMIER HOLIDAYS has launched a selection of deals to 
South Africa for its turn of year campaign, offering savings on 
packages when booked by the end of February alongside 
agent incentives. 

Agents can earn between £25 and £150 on all South Africa 
bookings, with itineraries taking in some of South Africa’s most 
popular destinations and attractions, and offering couples up to 
£1,180 off. Offers include a seven-night ‘Cape, Garden Route 
and Game’ self-drive from £1,049 per person including two 
bush safaris and half-board at Bufflesdrift Game Lodge; a 
seven-night ‘Cape Town and Kruger National Park’ holiday 
from £1,665 per person with full-board and two daily game 
drives at Elandela Game Lodge; and a five-star ‘Cape Town, 
Blue Train and Sun City’ package from £2,679 per person, 
including two nights on the Blue Train from Cape Town to 
Pretoria on an all-inclusive basis. The offers need to be booked 
by February 28 and includes return from Heathrow or a range 
of regional airports, transfers, accommodation and car hire. 

The operator has released a selection of marketing tools 
that agents can download from its website to promote the 
offers, including window posters and social media images 
detailing the packages.  
For more information visit www.trade.premierholidays.co.uk 
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Classic Canary Chic

IT’S OFFICIAL and surprising, the Canary Islands are one of 
the most important natural environments in the world, 
right up there with Hawaii and the Galapagos. It’s because 
of their native species of fauna and flora. What’s not so 
surprising is that for many years, the Canary Islands have 
been the default choice for short haul winter sun holidays.  

With the ongoing suspension of flights between the UK 
and Sharm el Sheikh, the Canary Islands’ have that 
particular market largely to themselves, a fact reflected in 
the recent upwards trend in prices, further compounded 
by currency fluctuations attributed to Brexit. Long-haul 
winter sun is looking conspicuously good value, especially 
with the lower staff costs and overheads of Asia and the 
Caribbean. With short and long-haul vying for your clients’ 
attention, it’s timely to revisit these perennially favourite 
islands as a reminder of their value and appeal.   

Part of the Canary Islands’ tremendous allure is their 
location: around four hours’ flying time from the UK is 
enough to benefit from the benign climate. But the appeal 
runs far deeper than just sun. 

 
Ticking all the boxes 

Tenerife has plenty to offer. Snow-capped mountains, 
spectacular cliffs and glorious beaches form the backdrop 
to Brazilian-style carnivals and dazzling nightlife. The north 
is full of palm trees, breath taking vistas, and is home to 
the capital Santa Cruz. La Laguna, a miniature Havana of 
exquisite colonial architecture, is connected to the capital 
by tram. Inland you’ll find rural, hillside villages and the 
extraordinary lava-rock landscapes of Spain’s highest peak, 
Mount Tiede. In the south, Costa Adeje’s ribbon of beach is 
backed by world class luxury hotels. Try a twin centre with 
rural retreats in Grandilla, Guia de Isora, and Garachico, 
without compromising on quality.   

 
A continent in miniature 

Gran Canaria has long stretches of golden beach with 
Playa de las Canteras and the sand dunes of Maspalomas’ 
National Park hard to beat. The mountainous interior 
features spectacular caves and pretty villages and ramblers 
will delight in the views from the island’s highest peaks, 
Pico de las Nieves and Roque Nublo. There are historic 

cities, seriously good restaurants and fine luxury hotels. 
Las Palmas is a hidden gem: a vibrant city with great 
seafood, a futuristic art gallery and a colourful old quarter, 
Vegueta. Aguimes, just five miles from the airport, charms 
with 15th century elegance. A continent in miniature, Gran 
Canaria is a fine year-round holiday destination. 

 
Otherworldly Adventures  

Lanzarote is a ‘go-to’ destination for surfers, whilst 
underwater caves, reefs, shipwrecks make it a popular 
destination for diving, snorkelling and fishing. The tourist 
attractions of artist and landscaper Cesar Manrique, 
combine well with modern resorts. The ambience of the 
island, with low-rise, whitewashed buildings, is extremely 
appealing. The entirety has been declared an UNESCO 
Biosphere Reserve, and Timanfaya National Park will 
delight the environmentally aware. 

With more than 150 splendid beaches, virtually 
constant sunshine and a typically Spanish way of life, 
Fuerteventura easily entices sun-worshipers and water-
sports enthusiasts. This beautiful coastline attracts those 
who seek isolation and glorious sand. The inland scenery 
is barren and rugged with volcanic peaks separated by 
lowland plains dotted with traditional villages. The 
island’s enduring appeal is its absence of man-made 
attractions and abundance of natural ones.  

 
Little Gems 

La Gomera and La Palma are smaller islands offering a 
bountiful supply of beautiful scenery but few commercial 
attractions. What hotels and restaurants there are, are 
more than enough for the discerning visitor. Star-gazing 
here is amongst the best on the planet; there’s little to 
disturb the peace and quiet.  

Fashion designer Manolo Blahnik was born on La Palma. 
If designer labels are important to your clients it’s good to 
remind them of the Canary Islands’ low tax, duty-free 
status. The transport infrastructure works well, costs little, 
and the ferry network makes island hopping a real joy. Ask 
your tour operator partners about twin- and multi-centre 
combinations, to make the most of a holiday to these 
diverse, appealing, short-haul islands.  

Take a tour of the Canary Islands with Andrew Farr, PR manager for  
Classic Collection Holidays…
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IT MAY have been snowy in Birmingham last 
week but Travel Bulletin was on hand to 

deliver some much needed winter sun to local 
agents with its ‘Canary Islands’ Showcase. 
Agents were invited to the Crowne Plaza 

Birmingham City Centre to network and learn 
from some top hoteliers and operators and 
also had the chance to win some amazing 
holiday prizes - sunny smiles all round!

eventbulletin
#TBSHOWCASES

SHOPPING SPREE… Claire Perry from Travel Counsellors was H10 
Hotels’s prize winner, picking up £50 in Love2Shop vouchers from the 
group’s Scott Harman during our raffle. 

PALLADIUM PRIZE… winning a five-night stay for two at the Hard 
Rock Tenerife was a very happy Michael Dearn (right) from Travel 
Counsellors which was presented by Palladium’s Joanne Peters 
and Chris Redfern.

COUNSELLORS TABLE… from the left and catching up during our 
drinks reception are Travel Counsellors Lisa Savage, Liz Rees, Bev 
Pettitt, Angela Reasbeck and Angela Tadd

BAHIA BOUND… Lucky Emma Taylor (right) from Co-Operative 
Personal Travel Advisors was overjoyed to win a seven-night all-
inclusive stay at the new Bahia Principe Tenerife for two, gifted by 
Bahia Principe’s Mieke Sweep.

SUNNY ESCAPE… Armando Santana from Salobre Golf Hotels was 
delighted to present Jalpa Savani from Explorer Travel with her 
raffle prize of a three-night stay for two at the Salobre Hotel Resort 
& Serenity. 
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HOLIDAY WIN… Travel Counsellor Angela Tadd (left) was thrilled to 
win a week’s holiday at the five-star Lopesan Villa del Conde 
Resort & Thalasso for two, presented by Lopesan’s Natascha 
Chacopina Santana.

WARM WELCOME… from the left, we say hello to Emma Taylor and 
Steph Cockerill both Co-Operative Personal Travel Advisors and 
Sharon Keaveney from Designer Travel to our drinks reception. 

BINGO… Travel Counsellor Sian Roberts was the winner of our Bingo 
challenge and picked up a box of chocolates from Travel Bulletin’s 
Matt Gill.

CHEERS!… from the left, we give a warm welcome to Joanne Kemp, 
Claire Perry, Nicky Cullen and Sian Roberts all from Travel Counsellors.

TENERIFE TREAT… Antía Rivas (right) from Melia Hotels was on 
hand to meet agents throughout the showcase and also presented 
Nicky Cullen from Travel Counsellors with her on the spot prize of a 
weekend break at the five-star Gran Meliá Palacio de Isora.

Want to get in on the #TBShowcases action? Our next event will be the Luxury 
Showcase taking place in Reading on February 4 and Cheltenham on February 5.  
To confirm your place or find out when we will be hosting our next event near you 

contact events@travelbulletin.co.uk
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THE ‘PRETTY Island’ of La Palma has long held a reputation 
among eco-conscious travellers for being an authentic and 
back-to-nature destination and, in a bid to further innovate 
its sustainable tourism offering, the destination will see two 
new hotels open for 2019.  

One of the developments is the island’s first luxury property, 
located in what will be Spain’s first lighthouse hotel, known as 
the Punta Cumplida lighthouse in the north-east. Another 
seafront property will open on the promenade of the island’s 
capital, Santa de Cruz de La Palma, boasting a traditional and 
colourful Palmeran aesthetic.  

This year will see the opening of two new tourist attractions: 
the Cueva de Las Palomas lava tube, where visitors will be 
able to enjoy speleological tours through a UNESCO 
recognised site; and one of the most important archaeological 
sites in La Palma, the Cueva del Tendal, a cave which depicts 
the life of the islands native Benahoarites.  

The UNESCO Biosphere offers a network of marked trails, 
making it a hotspot for hikers and thrillseekers and on April 
27-30 will host its world-renowned walking festival featuring 
a range of guided walks departing during the day and night; 
and making the most of the impressive night sky. 

Astro-tourism is set to be the next big eco travel trend in 
2019 and the abundance of stargazing activities available on 
La Palma place the destination at the forefront of holiday 
choices for both novices and astronomy fanatics. There is a 
spread of astronomical viewpoints signposted across the 
island for visitors to independently explore the night sky. 
Those in search of guided tours can take advantage of a 
number of local companies which organise stargazing 

activities, including wine and stars nights, photography 
classes and educational tours. One of La Palma’s most 
mesmerising stargazing locations is at the Llanos del Jable 
viewpoint in the town of El Paso, which allows visitors to 
get a glimpse of one of the furthest celestial objects visible 
to the naked eye, the Great Andromeda Nebula, more than 
2.2 million light years away.  
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BAHIA PRINCIPE Hotels & Resorts has launched a new rewards programme for travel agents 
called Bahia Principe Rewards. The system provides the brand’s latest news, booking tools and 
special discounts combined with a rewards system that operates on a points structure. Agents can 
receive points for each room night sold, regardless of the length of stay and then multiply these 
points with special promotions. Agents can participate in sales rankings which will recognise 
agents on a bi-monthly basis and top-performing partners will be eligible to win exclusive gifts. 
The hotel brand is currently running a special promotion giving double points on all hotels booked 
up to February 28 (for travel to October 31) with triple points also available on bookings for the 
newly unveiled Fantasia Bahia Principe Tenerife. For more information and to enrol visit 
www.bahia-principe.com/b2b or www.bahia-principe.com/en/hotels-in-spain/resort-fantasia

World’s first  
ROBINSON Club 

celebrates reopening  
FOLLOWING A major 
refurbishment on 
ROBINSON’s first club, 
Jandia Playa in 
Fuerteventura, has 
reopened with the addition 
of the new ‘Torre’ building.  

The new ten-story 
complex comes complete 
with 114 double rooms, 26 
suites, a sky bar with infinity 
pool and chill out area. It 
also houses a modern 
WellFit spa area, newly 
designed restaurant with 
terrace, a lifestyle boutique 
and two seminar rooms over 
the island resort.  

The construction of the 
Torre and reinvention of its 
first club marks a symbolic 
moment for the company 
and will be the brand’s 
fourth adult-only property. 
Rates start from £707 per 
person for seven nights  
full-board in a double room.  

Set your sights on La Palma’s starry celestial delights
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We asked our staff the following question this week: 

Which foreign language would you like to learn?

 
 

Crossword: 
Across: 1. HOLIDAY INN, 6. LOIRE, 7. COWES, 8. DOHA, 9. OREGON, 
11. GOUVIA, 12. THAI, 15. GARDA, 17. HAVEN, 18. BASSETERRE.  
Down: 2. LEITH, 3. DREW, 4. NSW, 5. ASUNCION, 6. LADY GAGA,  
7. CORK, 10. RIGA, 13. HEVER, 14. THAT, 16. RBA.   
Highlighted Word: CHINA 
 
Where Am I?: Hofburg Palace, Vienna, Austria.

puzzlesolutions

020 7834 6661

GRAN CANARIA is nicknamed the ‘continent in miniature’ for good reason: during a 
break to this sunny destination agents can suggest to clients they explore the 
popular Maspalomas dunes in the south with a short break to the historical capital, 
Las Palmas de Gran Canaria, to explore the authentic experiences of the island’s 
north. For example, clients travelling over August 4 may wish to stop into the town 
of Agaete to enjoy the festivities of ‘Bajada de La Rama’. This annual celebration 
sees thousands of locals dancing through the streets to music and waving branches 
in the air to honour the Virgin of Las Nieves before arriving at the sea where they 
thrash the Atlantic waters, a tradition that harks back to Berbers who occupied Gran 
Canaria before the Spanish conquest and who did the same as a rite to ensure rain. 
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