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IN A first of its kind study, WeSwap’s 2018 Travel Index
reveals that Brits are making travel a top priority this year
over all other recreational experiences. Overall, results
reveal a significant rise in the nation’s allocated funds per
trip between 2017 and 2018, despite a sharp decline in
consumer spend on the High Street; retail sales figures
tumble to their first year-on-year fall since 2013.
More than 7.3 million Brits class international travel as

more of a life-priority than ever before. The nationally
representative survey unveiled the majority of those
sampled prefer to spend more money while away on tourist
attractions and cultural activities ahead of bars and dining.
With this ongoing change in sentiment, more than a

third of c.40 million holidaymakers are budgeting a
minimum of 20% of their disposable income towards
travel. Among this, 5.8 million holidaymakers will spend
between 30% to 40% of their disposable income on non-
work-related travels abroad in 2018 and two million
people plan to spend upwards of 50%.
Equally, there is a sharp increase in how much we are

willing to spend while abroad – on average £821 per
person in 2018, up from £726 per person in 2017. Many
are putting away significantly higher amounts with

almost eight million people aiming to spend more than
£2,000 abroad this year, up from 5.9 million.
In addition, with 17.9 million travellers planning to

spend more than £750 per trip, the 2018 national spend
overseas could reach more than £13.4billion.
Despite the Experience Economy assumed to be

driven by Millennials, those aged 65+ spend the most on
travel, on average £876 per person. Younger
demographics are more frugal with their funds, with
holidaymakers aged 18-24 allocating £510 and 25-34-
year-olds allowing £667.
Brexit and the decreasing value of the pound could

well be having an influence on the evidenced rise in
travel-spend, with more than three million people saying
the decreasing value of the pound influences their
decisions. One in ten holidaymakers look for alternatives
to exchange their money prior to travelling.
With this in mind, more than 30% of the nation’s

critical mass of consumers are planning their holidays
months in advance, compared to 13% who book trips
spontaneously. There is a desire to get as far away as
possible, with a quarter of all holidaymakers aiming to
head to tropical destinations with more long-haul flights.

TRAVEL COUNSELLORS celebrated its top performing agents at its latest Gold Weekend incentive trip. More than 120 Gold Travel
Counsellors, head office staff, partners and sponsors spent three nights discovering all that the northern tip of the Arabian Peninsula has
to offer, supported by the Ras Al Khaimah Tourism Development Authority. Pictured at the Ritz Carlton Al Hamra are, from the left: Gold
Travel Counsellors - David Jones, Laura Taylor, Tim Fitzgerald, Rachel Gulliford, Katie Chamberlain and Blanche Summers, with Shaun
Lyons from Celebrity Cruises and Gold Travel Counsellor John Ryrie. 
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SINGAPORE AIRLINES (SIA)
will launch the world’s
longest commercial flights
in October, with non-stop
services between Singapore
and New York using the
new Airbus A350-900ULR
(ultra-long-range). Flights
will be launched on
October 11 to Newark
Liberty International
Airport, and the route will
initially be served three
times a week, departing
Singapore on Monday,

Thursday and Saturday.
Daily operations will
commence from October 18
after an additional 
A350-900ULR aircraft
enters service. 
The aircraft will be

configured in a two-class
layout, with 67 Business
Class seats and 94
Premium Economy Class
seats and flights will cover
a distance of approximately
16,700km with a travel time
of up to 18hrs 45 minutes. 

The A350-900ULR will
offer customers a more
comfortable travelling
experience with features
such as higher ceilings,
larger windows, an extra
wide body and lighting
designed to reduce jetlag.
Its carbon composite
airframe also allows for
improved air quality due to a
more optimised cabin
altitude and humidity levels.
For more information see
singaporeair.com
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CHOC-AHOY!..The Switzerland Travel Centre recently ran an online competition with Travel
Bulletin giving travel agents the chance to win Swiss chocolate and bottles of Swiss wine,
courtesy of the tour operator. Pictured is one of the winners, Emma Lowe from Garstang Travel.
Jane Burton from Wotton Travel was the other winner.

Aviation minister & CAA chief executive to address ABTA’s Travel Matters event
BARONESS SUGG, the transport minister for aviation, international and security and Richard Moriarty, who has taken
up the chief executive post at the CAA, are among the speakers at ABTA’s Travel Matters conference this month.
The majority of places at the annual policy conference are by invitation only but, in response to popular demand,

ABTA has released a limited number of tickets which are available to buy.
Travel Matters 2018 will take place on the morning of Wednesday June 27 at One Great George Street in 

Westminster, London.
This year’s event will take a look at what is on the horizon for travel, exploring themes of trust and confidence

including our system of financial protection and regulation; what transport infrastructure looks like beyond Brexit and,
at a fundamental level, the people who are keeping us informed – the political decision-makers and new and old media.
Mark Tanzer, the association's chief executive, said: “There are big political and regulatory decisions looming

which will shape the next phase of the travel industry. It is these issues, and many more, which will be explored
at Travel Matters, ABTA’s flagship policy conference. The event brings together senior representatives from
across the industry with a panel of esteemed speakers, ensuring an interesting and lively debate. We are
delighted to open up the event to additional industry representatives by offering ticketed places.”

Singapore Airlines to launch non-stop flights to New York

LATA unveils 
ela seminars

THE LATIN American
Travel Association has
announced its seminar
programme for trade
show Experience Latin
America (ela), which
takes place next week at
the CCT Venues in Canary
Wharf, London from 
June 11-13. 

The three-day exclusive
B2B event will host an
informative seminar
programme focused on
addressing the key issues
from the Latin America
tourism industry. The
seminars will be divided
into ‘Destination
Spotlight’ seminars,
‘Discover’ seminars, and
new for 2018 a 
‘Plenary’ seminar.  

Seminars on June 11
and 12 will be moderated
by Jeremy Skidmore,
former travel news editor
of The Daily Telegraph
and Chris Pickard, chair
of the LATA Foundation
and Founding Trustee of
the charity.

Seminars cover topics
including Peru, Brazil and
Quito; the sharing
economy and its impact
on tourism seminar; the
future of Latin America
travel; social media for
profit; eco-tourism;
content marketing; and
sustainable travel. 
For more information see
lata.travel
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NEWS BITES
�  TWO OF the region’s biggest transport providers have joined forces to
offer easier access to the North East’s largest airport, Newcastle
International. Working in conjunction with Nexus, CrossCountry’s
portfolio of Mobile Tickets (m-Tickets), expanded to include through
tickets to the airport. A full range of connectional advance tickets
from CrossCountry-served regions will be available direct to
Newcastle International Airport, with connections at Newcastle
Central to the airport via the Tyne & Wear Metro service. 

�  ANDBEYOND IS adding its first lodge in South America to its
portfolio. The existing Hacienda Hotel Vira Vira Chile will open as
andBeyond Vira Vira on September 1. It is situated in Chile’s Lake
District amidst the grounds of a 40 hectare estate that includes
natural wilderness and a working farm.

�  EUROWINGS CONTINUES to expand its long-haul offering; this
winter the carrier will fly to Bangkok four times a week instead of
twice. The winter flight schedule also offers a further weekly
departure to supplement the offering to Varadero in Cuba, making
that three flights.

�  QUEEN ELIZABETHOlympic Park is offering families a free day out on
Sunday June 24 for The Great Get Together, which takes place from
12:00-18:00. They'll be music, dancing, food and sport, along with a
variety of dance and music performances. For details see
queenelizabetholympicpark.co.uk

travelbulletin.co.uk

Brochure merge from Super Break 
SUPER BREAK has merged its UK and London brochures
into one with the launch of its latest 148-page ‘UK &
London Short Breaks’ brochure. 
Previously printed as two stand alone versions, the decision

to combine them comes after the operator polled agents to see
what they would prefer. A refresh in design sees more focus on
the operator’s popular packaged breaks such as shopping
breaks, lazy Sunday and Friday night out breaks, dinner deals
around the UK, plus spa, walking and event packages. 
Gary Gillespie, the company's national sales manager, said:

“We asked agents what they wanted and the feedback was very
much that one amalgamated brochure would be better. It will
allow more racking space in stores and also means that there
are more cross-selling opportunities with all our UK products
in one place. We want to provide agents with a brochure that
can be used as a selling tool rather than a hotel catalogue,
packed full of inspirational ideas and highlighting the unique
packages that we sell.”
Each region lists key attractions and reasons to visit,

plus a page on ‘Save, Spend, Splurge’ suggestions, showing
that there is a short break for every budget. It then details
the hotels in the area.
The new format also highlights 12 different product

packages, showing how customers can get more from their
short break. Package types are: dinner deals; afternoon tea;
shopping; Friday night out; lazy Sunday; culture and royalty;
spa; walking; events, entertainment and sport; attractions for
all; theatre breaks and groups. 
For more information visit superbreak.com/agents

newsbulletin
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NEWS BITES
�  THE INTERCONTINENTAL Danang Sun Peninsula Resort
has added a new Firework Package. It includes Club
InterContinental accommodation and breakfast for two,
complimentary VIP Firework Tickets for two (per stay),
airport pick up and drop off, butler service and Club
InterContinental privileges. The Danang International
Fireworks Festival 2018 features firework teams from
Vietnam, Poland, France, the US, Italy, Hong Kong, Sweden
and Portugal competing against each other to be named
the winner. 

�  PORTAVENTURA WORLD in Spain reports that visits to the
park have increased by 60% compared to last year, with the
park reaching 170,000 visits in the first few days. The park
saw the opening of a kids area in Ferrari Land in March this
year and plans have been unveiled for a new four-star hotel in
2019 as well as a new attraction.

�  RED FUNNEL is financially backing an Isle of Wight coastal
beach clean from September 22-23 September, which is an
integral part of this year’s annual Isle of Wight Day
celebrations. The company is offering ferry discounts to
people on the mainland who would like to help. 

New Tour Finder launch from
Advantage Travel Partnership
ADVANTAGE TRAVEL Partnership has launched
Advantage Tour Finder to help agents compare more
than 10,000-plus tours worldwide. 
Members will be able to source detailed tour

information, itineraries and pricing with the platform
customisable by tour type, duration, cost, destination
and operator. 
Designed and powered by TourHound, the

consortium's members will have exclusive use for a
limited period, with free access via the members’
intranet site. For members who have an appetite to drive
touring and adventure enquiries, TourHound has created
a white label platform that can be placed on an agent’s
website or Facebook page, for a small monthly fee, that
will search and compare.  
John Sullivan, the consortium's head of commercial,

said: “We are incredibly excited to give our members a
search tool suitable for Facebook that also backlinks to
members’ websites. Working closely with TourHound,
Advantage Tour Finder has been designed for travel
agents who do not have a large technology development
budget but do want an intelligent and easy to use platform
that can be built and installed within a few hours. 
“The launch of Advantage Tour Finder follows the news

that we, Advantage, have partnered with Association of
Touring & Adventure Suppliers (ATAS) to give members a
stronger proposition to grow their businesses. Members
have exclusive access to centralised ATAS training and
accreditation, priority registration to the annual
conference and fam trips, plus a listing on the
consumer-facing agent member database.” 
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FLOWER POWER...Pictured at Advantage's annual overseas
conference in Miami last month are, from the left: Paul Nunn,
Advantage; Carla Hutchings, Travel2 and Goldmedal; Jim
Ratter, Holiday and Flight Centre; Sam Walton, Acomb Travel;
and Chris Marks, Baldwins Travel Group.

Back-Roads Touring introduces 
early bird savings on popular tours
BACK-ROADS Touring has announced a new and

exclusive Europe Sneak Peek campaign, which offers
savings of up to £542 per couple on some of its most
popular UK & Europe Small Group Tours for 2019 travel.
The deal is on sale until June 19 and applies to selected

departure dates from ten of the company’s most popular
small group tours.
The operator’s head of sales for international markets,

Jim Tedesco, said: “The feedback from trade partners in
recent months is that consumers are looking to book early
for 2019, so this ‘sneak peek’ gives agents the chance to
take advantage of the discounts on offer and make some
great commission in the process.
“We know many of our guests like to plan their holidays

well in advance, so there’s never been a better time to book
for 2019 and take advantage of fantastic savings on some of
our most loved tours.”
Tours featured in the early bird special include Italian

Indulgence, Iberian Inspiration, Corners of Cornwall, A
Scottish Journey, Ireland – The Emerald Isle, Highlights of
Britain, Corners of southern Ireland, Tuscan Treats,
Splendors of Sicily and La Belle France. 
For further information or to make a booking see
backroadstouring.com
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Dominica launches ReDiscover Dominica campaign
DOMINICA HAS launched its 'ReDiscover Dominica
Campaign' to encourage travellers to visit the island. 
Visitors, friends of Dominica and Dominicans can enjoy

discounts on a trip to the Nature Island and, in doing so,
help the country on its path to recovery since being hit by
Hurricane Maria in September last year.
Tourism officials have been working closely with key

industry players to reaffirm Dominica’s position as a
desirable Caribbean destination. The destination is
rebuilding and it is a great time for nature lovers,
meaningful travellers, adventure seekers, leisure
travellers, wellness enthusiasts, educational travellers and
others to visit The Nature Island. 
The ReDiscover Dominica Campaign will offer deals on

hotel accommodation and on-island activities to attract
travellers. The promotion features one free night on a
minimum four-night stay at nine participating hotels.
Guests can book four nights, yet pay only for three. To
qualify for the free night, interested visitors must book by
July 31 using the promo code DOM2018 and travel between
July 1 and December 15. 
Adult visitors aged 18 and over will be entitled to US$100

spending money in the form of coupon vouchers
redeemable at 15 participating vendors and participating
hotels. On island activities include dining, car rentals,
horseback riding, island tours, underwater experiences,
spa services and duty-free shopping. 
For more information see discoverdominica.com

newsbulletin

Cuba Direct launches new package to
experience carnival season 
CUBA DIRECT has launched a new package that offers
travellers an authentic Cuban experience celebrating
one of the country’s most vibrant festivals - the Santiago
de Cuba Carnival. 
The 11-day customisable package includes ten nights’

accommodation, transfers and tourist cards, and visits
four destinations in south-eastern Cuba - Bayamo,
Santiago de Cuba, Camagüey and Cayo Coco. 
At £899 per person (based on two sharing), the

package promises a taste of the real Cuba for travellers
looking for a cultural adventure and is available for
travel between July 20-31. 
Meanwhile, the Havana Carnival takes place from

August 3-15 and provides a display of music and
spontaneous dancing. 
For more information visit cubadirect.co.uk

Santiago de Cuba
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•   NEW: Win Kurt Geiger shoes, lunch for two 
and a £20 voucher with Birmingham Airport. 

•   NEW: win a £50 Love2Shop voucher and a goody
bag with VIA Rail.  

•   Californian wine to be won with Premier Holidays.

•   £500 vouchers to be won with The Holiday Team.

Visit travelbulletin.co.uk for details on the
above websclusives.

I’M BACK from a lovely week in Mauritius - thanks to VLH
who provided the wonderful all-inclusive three nights at
Veranda Grand Baie and four nights  at Heritage Awali, Bel
Ombre prize at last year’s Yorkshire Ball. The holiday
started in great style with a pass to the Emirates lounge -
what a peaceful oasis in a busy airport, with great choices of
food. It was a great start to just sit and look out of the big
windows at the planes. It was fairly quiet on the way out so
we managed to get a row of three to share between the two
of us, and the Emirates staff were nice and attentive. I’m not
great at sleeping on planes so it’s an opportunity for me to
catch up on films and I managed to watch three. Then it was
a four hour wait in Dubai before our next flight - why do
airports have their air con on so much, irrespective of what
the weather is like? I spent most of my time trying to sit
somewhere out of a draft!  
I was advised that the best thing to do with currency is

get it when you land in Mauritius at the airport. You get a
better rate of exchange and it’s simple to do. Then it was
just over an hour to the lovely Veranda beachfront hotel -
here you can also walk into the nearby Grand Baie which is
full of shops, bars and restaurants and only takes about ten
minutes. This is a great hotel with friendly helpful staff,
nothing is too much trouble and it was wonderful to take
advantage of the complimentary 10-minute foot massage at
their spa - I felt as if I had got new feet! On our last night we
had a wonderful meal on the beach where you can have
lobster etc., it was a great atmosphere to sit having fantastic
food with your feet in the sand and looking out over the sea.
Then it was off to the Heritage Awali at Bel Ombre. I

love that they serve unlimited Champagne from 10:00 to
midnight! There are five restaurants including an Indian
and Italian. It’s very relaxing at this hotel and it was
wonderful to recharge the batteries. There were plenty
of things available to do including golf and watersports
and there is a wonderful spa that we enjoyed with our
complimentary back massage.
‘Collect memories not things’ and ‘Doubt kills more

dreams than failure ever will’.

by SANDRA MURRAY
in Normanton, Yorkshire To respond to any 

of Sandy’s comments email 
lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Greece & Cyprus launch from Planet 
PLANET HOLIDAYS has issued a new brochure that includes
lesser-known islands and resorts, new island-hopping and
multi-centre options in Greece, plus several newly refurbished
hotels in Cyprus that are leading the way in luxury.
New Greek islands include Kea, Tinos, Kythnos, Ithaca,

Lefkas, Patmos and Paxos, bringing the total number of
islands featured by the operator to 24 – one of the largest
selections of any UK tour operator. New Greek mainland
resorts include Preveza in the Epirus region, Pieria in Central
Macedonia and Messina in the Peloponnese. 
The operator can tailor-make itineraries from its

programme and has also put together some new island-
hopping itineraries. These include a 16-night Athens, Iraklia &
Naxos option; a 14-night Athens, Kos & Rhodes deal and a 14-
night Mykonos & Cyprus option. 
In Cyprus there are several new hotels featured, including

the four-star Blue Ivy & Suites in Protaras, while many of the
well-established four- and five-star properties have been
upgraded and refurbished. This includes the five-star Park
Lane (formerly Le Meridien), which has been transformed and
brings a new luxury dimension to the island. Opening in March
2019, the hotel is branded as a luxury collection resort and spa
and blends traditional and modern design with top class
facilities at its lush 25 acre beach-side setting. 
Other notable refurbishments are the popular four-star

Palm Beach Hotel & Bungalows on the outskirts of Larnaka
and the five-star Columbia Beach Resort in Pissouri Bay. 
Harry Kyrillou, the operator's director, said: “Agents can

offer their clients plenty of choice with the wide range of
accommodation options that are available including lifestyle
all-inclusive options with sport coaches, dieticians and chefs
ready to share their expertise, family-friendly hotels and adults’
only resorts, plus high end luxury or traditional
accommodation in mountain villages. There really is something
to suit all tastes and budgets.”
For further information call 01438-841270.   

Normanton...
Notes from

i       
i    
H
E  
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Fancy a fam?
�  Gold Medal will be taking ten lucky
agents on a VIP fam trip to Malaysia to
allow agents to experience the country
first-hand. agents will visit the
Malaysian capital, Kuala lumpur, as well
as coastal destinations renowned for
spectacular beaches and hospitality. For
the chance to win a place agents need to
book a Malaysia package including flights
with Malaysia airlines and a minimum of
five nights’ ground arrangements with the
operator. The campaign has been launched
in partnership with Malaysia airlines,
Tourism Malaysia and Shangri-la Hotels &
Resorts. To support agents in securing
qualifying bookings, the company is
sending destination guides, window posters
and point of sale marketing materials.
Qualifying bookings need to be made by
June 30. details at goldmedal.co.uk 

Booking incentive
CARIBTOURS HAS launched a ‘Royal
Wedding Gift List’ to incentivise agents
to book with them for the chance to win
a prize. Prizes range from all-inclusive

breaks in Antigua to Champagne, cases of
wine and gift vouchers. For the chance to

win, agents must book a wedding or
honeymoon from the Caribtours Collection

by June 30. Prizes can be claimed at
caribtours.co.uk/royal-wedding by July 9. 

Agent competition
AIR NEW Zealand is touring the UK this month
with the Los Angeles Tourism & Convention Board
(LATCB), in a bid to find travel agents with the
best L.A. knowledge through a Mastermind-style
quiz. The new competition celebrates the airline’s
recently released ‘a better way to fly’ campaign

that focuses on its direct Heathrow to Los Angeles
route. Agents are supplied with LATCB’s new online
training modules, L.A. Insider, ahead of the quiz to
learn all about L.A, as well as the opportunity to
choose their specialist subject which can include

anything from top itineraries, nightlife and
attractions or Air New Zealand’s daily L.A. service.
For those based outside of the scheduled cities
(Brighton, Dorking, London, Chester/Liverpool,

Oxford, Preston, Witney and Bristol), there is still
the opportunity to be in with a chance to win prizes

by making a booking by June 30. See
betterwaytoflytrade.co.uk for details
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Paris debut from Eating Europe 
FOOD TOUR operator Eating Europe Tours has
announced the launch of its operations in Paris, which
becomes the sixth city in which the company is offering
culinary experiences. 
Launching yesterday, on June 7, guests can now

experience a taste of Paris with a multi-coloured tapestry
of cuisines and cultures interwoven with classic French.
The neighbourhood known as the 10th arrondissement
encapsulates this mix better than anywhere else.
The company's managing director, Kenny Dunn, said:

“Paris is so much more than baguettes and macaroons!
The food scene in Paris right now is so electric with
influences from all over the world, along with the
culinary traditions that have made French cuisine the
epitome of culinary excellence. 
"We want our guests to experience all the classic

delicacies but also make sure they don't miss out on the
many new local trends. We’ve had our hearts set on
France for a long time and are thrilled to finally offer an
immersive experience which helps our guests discover
local life in this fascinating food capital.”
The early afternoon experience called Hip Eats &

Backstreets offers a mix of tasting staple foods of
French cuisine like the Croque Monsieur, rare cheeses
and pastries along with local trends from neo-bistros to
refined pastries. 
Tours run between Tuesday and Saturday from midday

until 16:00, with prices leading in at 85 euros per adult,
72 euros for older children and 55 euros for children. 
For more information see eatingeurope.com/paris-food-
tours/

staffreview
Travel Bulletin’s editor, Lauretta Wright, stayed overnight
at the Hilton London Heathrow to experience its Executive

Refresh Pass Package...

First impressions ................................9/10
The hotel is located at Terminal 4 and was about a ten-
minute walk from the tube station. Attentive reception staff
welcomed me and checked me in straight away.

Comfort ............................................10/10
I quickly settled in; my room was welcoming with all the
mod cons and I’d give it full marks for cleanliness. 

Quality ..............................................10/10
I can’t pick fault with the quality of the room - or the hotel’s
service/facilities. The food at the hotel’s Italian restaurant,
Aromi, was also delicious and great quality.

Affordability ........................................9/10
Rates start from £175 per room, per night including
breakfast, based on two adults sharing. Weekend rates
start from £125. The Executive Refresh Pass package is
available to experience at an extra price of £35 per person
and includes access to the pool and health club facilities,
as well as the executive lounge, which includes free Wi-Fi,
canapés and beverages and a discount in Aromi or 
Oscar’s restaurant. 

Service ..............................................10/10
Hotel service was impeccable, as was the service in the
restaurant. My waiter, Mauricio, was very attentive, great at
cracking jokes and made me feel welcome. I also sampled
‘Man With A Hat’ cocktail, which was refreshing. Following
my stay I received an email from the hotel thanking me,
with a copy of my receipt, which was a nice touch. 

Good to know..............................................
If you’re travelling from a different terminal, leave plenty of
time as you have to get a train (free Heathrow Connect
service) or a taxi. The doorman advised me to get a taxi as
it was quickest way, but we got stuck in morning traffic and
it took a good 15 minutes at the cost of £20 to reach
Terminal 3. If you are travelling to T5 you can take the Hotel
Hoppa service which is £4.50 each
way. See heathrow.hilton.com

Overall scoring: ................ 10/9
FUNWAY HOLIDAYS, which reports an uplift in demand for its 2019
Orlando programme, has extended its operations from UK regional
airports including Glasgow and Manchester. Lead-in prices for
Orlando are from £629 per person for seven nights staying in a
Private Vacation Home (standard three-bedroom), including direct
flights from Glasgow to Orlando with Thomas Cook Airlines. Travel
is based on two adults travelling for a June 3, 2019 departure. 
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Where Am I?

Comprising of 18 rocky islands in the North Atlantic Ocean, this
self-governing archipelago is connected by road tunnels, ferries,
causeways and bridges. Hikers and bird-watchers are drawn to
the islands’ mountains, valleys and grassy heathland, and steep

coastal cliffs that harbour thousands of seabirds.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, June 14th. Solution and new puzzle will

appear next week.

The winner for 18th May is Chrissy Mackenzie-Cooper ,

Darrell James Travel in Wanstead.

May 18th Solution: A=2    B=3    C=1    D=9

Number: 022

1. Royal Caribbean cruise ship, ___ of the 
Seas (7)

4. Flag carrier of the Netherlands (3)
6. Survivalist Ray, who offers courses in

Bushcraft (5)
8. First name of billionaire owner of Chelsea 

FC (5)
9. Sydney is the capital of this state, initially (3)
11. Capital of the Bahamas (6)
13. Amusement park in Copenhagen, ___

Gardens (6)
14. Sheldon recently married her in The Big

Bang Theory (3)
16. Port-au-Prince is the capital (5)
17. Mountain in the Bernese Alps (5)
19. Norwich International airport code (3)
20. Lakes & Mountains holidays specialist (7)

Down 
1. The Synths have returned to Channel 4 in this

popular sci-fi series (6)
2. African country, initially (3)
3. English county symbolised by a white rose (9)
4. Capital of Uganda (7)
5. Chinese dynasty (4)
7. Fira is the capital of this Cyclades island (9)
10. World-famous Hawaiian beach (7)
12. The scenic Troodos Mountains are found on

this island (6)
15. London's Mayor, Sadiq (4)
18. Indian state and popular holiday 

destination (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 26

Crossword

Su Doku
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2

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

ANDY STARK, managing director of The Global Travel Group, highlights how the World Cup
offers agents the chance to work on their marketing campaigns...

I DON’T know about you, but I’m excited about the
World Cup. I’ve dug out my old England replica top
(Keegan 7), got the beers in and am already wearing
my lucky St George boxers.
Secretly I know disappointment is on the way, but

being a proud Englishman I can’t help put on an
irrationally optimistic air and tell everyone I meet
that our ‘Young Lions’ will play their way to victory. 
It’s a funny time for the travel industry though.

Once every four years, the nation takes leave of its
collective senses and put all thoughts of a holiday
on the back burner.
A recent survey by Travel Republic found just the

same thing (it said 45% plan holidays around the
tournament, a figure that’s way too low in my
opinion!) Anyhow, it’s a fact that folks in the UK very
often won’t book until their home nation are out.
We’ll discount the Scots at this point, of course,
because they unfortunately won’t be joining us…
If you’ve been around the business for a while you

might remember footie tournaments gone by –
especially the World Cup of 1998 and Euros of 2000.
I’m not talking about Michael Owen’s amazing goal
against Argentina 20 years ago, or the fact that
Denis Wise somehow got in the team two years later
– I’m thinking about prices. 
Back then we had a Big Four, and that meant

capacity. Loads of it. These inflexible giants had
aircraft and hotels to fill and didn’t give a hoot about
Becks & Co. As a result, June was often chaotic. 
In 2000, anyone willing to jet off to Spain and

watch England get eliminated could have done it for

as little as £49. That’s for a week, including flights
and accommodation. Airtours had holidays for £79
and £99 right across the Med. For many agents,
making a sale actually cost them money.
It’s probably no surprise that it took a

combination of ruthless German efficiency and big
losses to bring some sense to the market. Rumour
is that TUI bosses were so horrified by the ‘English
way’ of piling things high they vowed on taking over
Thomson - things would have to change. 
Today, the market is much more level headed.

Hotel commitments are more flexible, charter fleets
are smaller, and much of the cheap and not-so-
cheerful package product has been axed. Thank
goodness for that.
Meanwhile, the search for customers who want to

travel during the football is still as real as it ever
was. Thankfully, we’ve much better ways to
communicate with them now, with a host of online
resources and marketing tools that can really make
a destination sell.
Although the timing is uncertain, the bookings

will come. My advice is for agents to use this time to
build really effective marketing campaigns, divided
into key sectors such as families, couples and
luxury, that are ready to go as soon as the final
whistle blows. Focus on your experience and what
makes the trips you are recommending the perfect
choice for your customers.
We might not know how England are going to do

in Russia this summer, but you and your teams can
be world champions… 

bulletinbriefing
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TRAVEL BULLETIN recently travelled to
Chaldon welcoming local agents to the

Surrey National Golf Club and its high flying
Airline Showcase. Attendees had the chance
to engage with some amazing airlines in an

evening packed with learning and fun,
complete with a raffle prize draw!

Programme Sponsor

eventbulletin

#TBSHOWCASES

CHAMPAGNE UPGRADE…Alice Desira (right) from Uniglobe Premier
Travel was treated to a bottle of Champagne by Oman Air and
presented by the airline’s Poonam Gill-Khosa.

CHECKING IN…From the left, Dennis Jackson from Drifters Travel,
Kevin Connell of Ember Travel and Tom Edmund from Global Travel
find out all about Finnair’s flights and connections from the airline’s
Marcio Kugelmeie.

FINNAIR PAIR…Jan Colson of Symphony World Travel was the prize
winner of a £50 shopping voucher and model aircraft, presented by
Marcio Kugelmeier from Finnair.

HAWAIIAN PRIZE…Andrew Rzepko from Hawaiian Airlines gifts
Cath Wallace from Not Just Travel with a £50 voucher.

AEGEAN AWARD…Lynda Betsch (right) from Aegean Airlines had a
goody bag to give away as part of the airline raffle. The winner was
Travel Counsellor Suzanne Robinson.
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Want to get in on the #TBShowcases action? 
Travel Bulletin will be hosting its Luxury Showcases in Edinburgh on June 18 &

York on June 19. Join us by emailing events@travelbulletin.co.uk 

eventbulletin

IN THE BAG…Diane Ade for El Al Israel Airlines presented a retro
branded bag with 787 Dreamliner aircraft model and a bottle of
Israeli wine to Greg Wallace from Not Just Travel.

LUCKY WITH LINGUS…Keith Tenn (left) from Aer Lingus gifts
Gregory Jama of Brightsun Travel with his on the spot prize of a
luxury hamper.

LATAM LUCK…Tom Edmund, (left) Global Travel receives a bottle of
Champagne and some LATAM Goodies from the airline’s Steve Smith.

UNITED TREATS…United Airlines’ Claire Webber (right) presents a
goody bag filled with branded items and a United Polaris blanket to
Julie Baker from Air Viceroy.

INFLIGHT HIGHLIGHT…Barbara Thompson (left) from Mintex Travel
receives a goody bag prize, presented by Navdeep Hoonjan from
Qatar Airways.

DYNAMIC DUO…Malcolm Aldcroft was on hand throughout the evening
delivering key information for China Airlines, and is pictured with
Travel Bulletin’s publisher, Jeanette Ratcliffe.
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Big Bus Tours comes to
L.A. & launches 

trade portal
BIG BUS Tours is to
expand its global portfolio
by bringing its unique
brand of open-top
sightseeing tours to Los
Angeles. 

Arriving for this
autumn, three new tours
will concentrate on the
must-see places to visit in
the city, including
Hollywood, Downtown and
Oceanside locations,
before looking to expand
to cover celebrity
neighbourhoods.

Alex Payne, the
company’s CEO, said: “Our
vision is to be the number
one thing to do in every
world-famous city, which
we can achieve by
ensuring that our tours
are not only the first
things customers do in
every city, but are also the
best. By adding new cities
to our portfolio we
constantly strive to keep
Big Bus Tours as the
market leader for
consumers bookable
through the trade.”

The company has also
launched a Partner
Support Portal for the
trade. Designed to be an
easy-to-use one-stop-
shop to help agents sell
products more effectively,
the portal will provide
access to the latest
products, as well as
service, route and ticket
information, maps, brand
assets, image and video
libraries. 
Go to
trade.bigbustours.com to
find out more.

Become an expert & win exclusive giveaways with Simon Shopping Academy
SIMON SHOPPING Academy, the agent training programme from Simon Shopping Destinations, will be launching this month. 
Once live, agents will be able to take the online course and learn all about the brand’s different properties and how best

to sell them to customers, ultimately becoming a shopping expert for the brand. There will also be exclusive giveaways
every month for those who sign up to the course.
Shopping continues to be a top activity for holidaymakers to the US, and Simon Shopping Destinations offers one of the largest

collections of luxury and outlet offerings, with more than 100 properties located in and around all major US travel destinations.
Visitors can explore designer, value and classic brands, plus unique dining and entertainment at every location.
For more information go to simon.com 

usa

A HOST of new attractions, hotels and dining
options are available for holidaymakers to
discover in Florida’s Tampa Bay. 
Day or night, the 2.4-mile Tampa

Riverwalk is an ideal pedestrian-friendly
way to move among downtown’s popular
hotels, restaurants, museums and festival
parks. New for 2018, floating docks now
offer boaters, kayakers and paddleboards
access to the Riverwalk’s treasures from
the water. After dark, the Riverwalk
becomes a canvas of shifting colours,
joining downtown’s bridges and the Tampa
Museum of Art in a nightly light display and,
newly introduced this year, the Riverwalk
takes centre stage for a night of cultural
activities during Tampa Bay’s monthly
Fourth Friday events.
Visitors can also discover Tampa Bay’s

history and links to piracy and the high seas at
the Tampa Bay History Center. A new
permanent exhibit highlights the life and
times of privateers, conquistadors and
treasure seekers in Florida, and families can
explore a replica pirate ship learning about life
below decks in the 18th century. Worth
knowing is that each January sees the start of
Gasparilla Season, a three-month celebration
which is launched with a dock invasion of
swashbuckling pirates, elaborate parades,
fireworks and festivals.
Clients might also wish to consider picking

up a CityPASS to get them into some of Tampa
Bay’s most popular attractions and save 51%

compared to buying all the tickets at full price.
They can ride the Cobra’s Curse at Busch
Gardens Tampa Bay, experience the new for
2018 4-D theater and splash pad at The
Florida Aquarium, meet manatees at Tampa’s
Lowry Park Zoo and build robots at the
Museum of Science and Industry. CityPASS
costs $106 for adults and $96 for children
aged three to nine. 
Accommodation updates for 2018 include a

new AC Hotel by Marriott in the heart of the
West Shore District alongside new
experiences at Tampa Marriott Waterside
Hotel & Marina, new pool bars at Sheraton
Tampa Riverwalk and Hilton Tampa
Downtown, freshly renovated rooms at
Embassy Suites Tampa Downtown and the
Barrymore Hotel and a new name for the
waterfront Westin Tampa Waterside (formerly
Westin Harbour Island).
Boosting Tampa Bay’s reputation as a

foodie hot-spot and bringing a dynamic vibe to
historic Tampa Heights, iconic buildings Hall
on Franklin and Armature Works have both
been reborn as stylish, modern food halls for
2018 in which visitors can sample mouth-
watering fare. Downtown’s waterfront dining
has also grown with the new seafood-focused
Blue Harbour and other eateries that remain
a favourite for imbuing their menus with local
flavour include Ulele, Oxford Exchange, and
the Columbia, Florida’s oldest restaurant. 
For more destination information go to
visittampabay.com

Help clients unlock Tampa Bay’s treasure trove of experiences
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California Dreamin’ with TTT&T
TRAVEL TRADE Tickets and Tours has loaded some new
ticket options for those clients travelling to California.
Located in Anaheim, Disneyland California is made up

of two parks: Disneyland Park where families can sail
with pirates, meet fairy-tale princesses, dive under the
ocean and rocket through the stars; and Disney
California Adventure Park, where the stories of Disney,
Pixar and more come to life. 
For those looking to take a more relaxed approach,

ticket options are available for visiting both parks on
different days or hopper tickets for those looking to visit
both parks on the same day. The operator is able to
offer a three-day ticket option which also includes one
Magic Morning Admission giving admission to selected
attractions before the park is open to the general public.
Other California attractions include Knotts Berry

Farm which boasts more than 165 rides, live shows and
attractions and the separately gated 15-acre Knott’s
Soak City Waterpark, located next door. There are also
tickets for LEGOLAND California which has more than
60 rides, shows and attractions including the new LEGO
NINJAGO World. The ABTA-bonded operator is also able
to offer combo tickets that include admission to the
LEGOLAND Water Park and/or Sea life Aquarium.
For further information call 01344-890400 or visit
tttandt.com 

usa

A NEW $70million museum is currently being built to enhance the
visitor experience at the Statue of Liberty. Created in partnership
between the National Park Service and Statue of Liberty–Ellis Island
Foundation, the Statue of Liberty Museum will open its doors to the
public in 2019 and will feature interactive displays, galleries and an
immersive theatre experience depicting the history of the statue and
what it represents to the US. Visit libertyellisfoundation.org
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TENNESSEE HAS launched an out-of-home advertising
campaign and partnership with Spotify in an effort to attract
British music lovers to visit the birthplace of seven different
forms of popular music - blues, bluegrass, country, gospel,
soul, rockabilly and rock ’n’ roll.
The south-eastern state has more musicians per capita

than any other place in the world and is also home to world-
renowned music attractions including Beale Street, Bijou
Theatre, Bluebird Cafe, Blues Hall of Fame, Country Music
Hall of Fame and Museum, Graceland, Grand Ole Opry, Sun
Studio, Ryman Auditorium and Tennessee Theatre.   
A series of outdoor boards will appear in high-traffic

locations in Greater London promoting world-famous
Tennessee music landmarks, and posters bearing Spotify
codes will enable passers-by to listen to playlists featuring
music created in Tennessee to promote the cities of Nashville,
Memphis and Knoxville. A special Spotify Travel Agent will then
help match Spotify users’ playlists with Tennessee destinations
and attractions that match their musical tastes.
Tennessee is currently in the midst of hosting a 14-day

exhibition at London’s Waterloo Station called ‘Sights &
Sounds of Tennessee’. Running until June 17, it will give
commuters the opportunity to interact with soundtracks and
360-degree videos of unique travel experiences found only in
Tennessee, along with live music performances and Jack
Daniel’s Happy Hours.
In May, British Airways initiated a five-days-a-week non-

stop service from Heathrow to Nashville, the state’s central

capital city. The Tennessee Department of Tourist
Development, in partnership with the Nashville Convention &
Visitors Corp., Memphis Convention & Visitors Bureau,
Knoxville Convention & Visitors Bureau and BrandUSA, have
joined forces to capitalise on the new flights to engage more
international travellers.
Kevin Triplett, commissioner of the Tennessee Department

of Tourist Development, said: “The best way to experience
Tennessee music is to visit the clubs, theatres, front porches,
street corners and festivals where that music is created every
day. We believe that once Londoners experience a taste of our
music, southern hospitality, natural beauty and rich history,
even more travellers will take advantage of the new British
Airways flight to Nashville to experience The Soundtrack of
America, which is made every day in Tennessee.”
For more information visit tnvacation.com

Tennessee encourages UK to experience its musical heritage in new campaign
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GEORGIA’S FOOTSTEPS of Dr. Martin Luther King, Jr. Trail
has launched as part of a memorial service
commemorating the 50th anniversary of Martin Luther
King, Jr.’s death.
The self-guided tour, created in partnership with The

King Center, aims to memorialise and connect travellers
with Georgia’s role in the civil rights movement through
engaging and educational travel experiences. 
There are 28 sites on the new trail, including museums,

schools, churches and other landmarks which tell the
important stories of how Georgia’s civil rights leaders
advanced social justice and shifted the course of history.
From the birth home of Dr. Martin Luther King, Jr. in
Atlanta to a historic school and meeting place for civil

rights leaders on the Georgia coast, visitors can follow the
footsteps of the dream and witness the memories from the
state’s civil rights past.
Governor Nathan Deal said: “As the nation joins together

to commemorate the life of Dr. Martin Luther King, Jr., we
are honoured that his life and legacy are rooted in Georgia.
Georgia's Footsteps of Dr. Martin Luther King, Jr. Trail is an
opportunity for visitors from around the world to explore
Georgia and the destinations that played a critical role in
the nation’s civil rights movement. The trail’s historic
landmarks will undoubtedly educate and inspire visitors to
carry on Dr. King’s legacy by serving others.”
To find more information on the trail and to view each spot,
visit ExploreGeorgia.org

travelbulletin.co.ukJune 8 201820

usa

THE GOVERNOR of Michigan, Rick Snyder, recently visited the UK as part of a European tourism and
trade mission, to promote the US state as a destination for leisure travel and to showcase its
automotive heritage. The Governor officially opened a special promotion at the British Motor Museum
in Gaydon, Warwickshire, and is pictured right with Dave Lorenz, vice president of Travel Michigan.
The Henry Ford Museum, located just outside Detroit, is now one of the most popular attractions in the
US and looks to tell the American story through the automotive industries in a fun and interactive way.

Discover The Palm Beaches gears up for SunFest with
campaign competition 
DISCOVER THE Palm Beaches has launched a new campaign and competition, promoting
the destination and SunFest, the South of Florida’s biggest music and arts festival. Both
elements will allow for sun seekers to be in with the chance to win a holiday to The Palm
Beaches and tickets to the highly anticipated arts and music festival.
Running in partnership with British Airways and USAirtours, the tourism marketing

organisation is giving agents the chance to win a holiday for two to The Palm Beaches,
Florida. The grand prize includes flights from London with British Airways, car hire with
Dollar Car at the airport and four nights at The Breakers Palm Beach. There are also
thirteen runner-up prizes up for grabs including five Alfa Genus V2 non-mic earphones
and eight goodie bags. 
To be in with the chance of winning all that is required is to watch the video on the home

page of the newly launched microsite and to answer the destination specific question below
it. The competition will run until the end of July.
For those already travelling to the destination, Discover The Palm Beaches are also

enabling holidaymakers to be in with the chance of winning tickets to SunFest 2018. Through
entering their booking confirmation number, visitors will also be entered into the running to
win entry to the highly anticipated festival.
To enter visit thepalmbeachesflorida.co.uk/trade/

Premier offers agents up
to £150 in California

campaign
PREMIER HOLIDAYS is
promoting California as the
ideal road trip destination in
a new marketing campaign.
The tour operator has

joined forces with seven
regions of California and
Virgin Atlantic to highlight
different areas in Northern
and Southern California and
the hidden gems on offer,
including San Francisco,
Sacramento, Yosemite,
Santa Cruz, West Hollywood,
Greater Palm Springs and
San Diego.
Travel agents can earn up

to £150 for every California
booking made during the
campaign, which is running
until the end of June.
To help agents make

bookings, the operator has
unveiled a raft of deals to
the Golden State including a
seven-night Southern
California road trip from
£1,145 per person, saving
couples up to £230, and a
nine-night self-drive of
Northern California from
£1,399 per person, with
savings of up to £260 per
couple. All offers include car
hire, accommodation, and
Heathrow flights.
Promotional materials

have also been created for
agents to get behind the
campaign.
For more information visit
trade.premierholidays.co.uk
or call 08444-937666.

Walk in Martin Luther King Jr’s footsteps on Georgia’s Civil Rights Trail
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Explore the Everglades by light 
of the Full Moon
VISITORS TO Kissimmee, Florida, can now paddle under
nighttime skies on a new Full Moon stargazing tour
launched by The Paddling Center at Shingle Creek. 
Located in the Headwaters to the Everglades and 20

minutes from Orlando’s theme parks, these eco-adventures
glide through dark lagoons with the full moon lighting the
way. Reputed to be one of the best paddling trails in
Florida, visitors on this two-hour tour can choose a single
or tandem kayak or a paddleboard for the stargazing tour.
The tour costs approximately £28 per person in a single
kayak, £31 per person on a single paddleboard and £45 for
a tandem kayak.
No paddling experience is necessary as staff can provide

novice paddlers with basic paddling skills to fully enjoy the
experience on the water. The rustic-themed paddling facility
also includes adjacent hiking and biking trails, with picnic
tables onsite enabling for an action-packed day out for
families and couples.  
For further information visit paddlingcenter.com and
experiencekissimmee.com 

Funway sees Orlando gateway boom 
FUNWAY HOLIDAYS has reported an increase in demand
this year for fly-drive holidays starting in Orlando.  
Malcolm Davies, product destination manager for the

operator, said: “Florida is a large State and to see the most
of it at your own pace you’ll need a car. Orlando is the ideal
gateway to start with a few days visiting the theme parks
before heading out to discover the Gulf or Space coasts and
the rest of this varied Sunshine State. Our customers are
looking to explore further on their holidays. They are
demanding to see more of the landscape and enjoy the
sights en route, at their own pace. Fly-drive holidays are
able to offer all this.”
In response to this demand the operator has added a new

ten-day fly-drive itinerary combining four nights in Orlando
and three nights both in Daytona Beach and Miami. Prices
start from £1,169 per person including accommodation,
London flights with Virgin Atlantic and car hire, based on
two adults sharing. The operator is also able to offer five
different fly-drive itineraries that include Orlando as the
start or end point.
Visit funway4agents.co.uk for more details.
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Thomas Cook Airlines brings spirit 
of Seattle to Manchester 
TRAVELLERS BOARDING Thomas Cook Airlines’ inaugural
flight from Manchester airport to Seattle last month were
treated to a gate side celebration, complete with live jazz,
cake and free Starbucks coffee.
Paul Hutchings, managing director of operations for the

airline, said: “Manchester is our long-haul hub in the UK
and we are looking forward to a successful new route in
Seattle. It’s fantastic that we are able to mark the occasion
with a lively airport event for customers. As well as a
fantastic destination in its own right, we have seen 43% of
bookings for Seattle have a feeder destination at either end
with one of our partner airlines, with the most popular
including Portland, Salt Lake City and Honolulu. Our
number of feeder destinations has grown by 30% over the
last two years. This highlights that our growing number of
interline agreements enable our customers to explore the
world when flying with us from Manchester airport.” 
The twice weekly nine-and-a-half-hour direct flight will

operate on Sundays and Thursdays throughout the summer
until September 20. Prices start from £399.99 one-way. 
Visit thomascookairlines.com for more details.

usa

Record tourism figures for Illinois
NEARLY 114 million people travelled to ‘Enjoy Illinois’ in
2017, with an all-time high for visitors to the state. 
Last year’s visitor totals were 1.4% higher than 2016, which

was also a record year, and in the past ten years numbers
visiting Illinois have increased by more than 22 million,
making tourism one of the state’s most important industries. 
Cory Jobe, director for the Illinois Office of Tourism, credits

the record numbers to several successful integrated
marketing campaigns including it’s ‘Up for Amazing’
advertising campaign which launched in March last year,
targeting 14 domestic and five international markets.
Additional marketing campaigns focused on promoting the
‘Illinois Made’ programme, putting the people, products and
experiences unique to the state in the spotlight and inspiring
travellers to explore off the beaten path destinations. This was
in tandem with an LGBTQ ‘Amazing for All’ digital campaign
featuring the places and people that make Illinois amazing. 
New attractions within the state include the recently

opened Frank Lloyd Wright Trail and, this summer, the
Illinois Governor's Mansion is due to re-open with a new
focus on Illinois and its history. 
To learn more visit EnjoyIllinois.com 
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Camping with
Custodians in 

Western Australia
VISITORS TO Western
Australia have more
options than ever to
combine outback camping
with authentic Aboriginal
experiences through
Tourism WA’s Camping
with Custodians project, in
which Aboriginal
communities operate
commercial campgrounds
and other tourism
initiatives – such as art
galleries and guided tours
– on their own land.
The first campground

opened in 2016 at Imintji
on the scenic Gibb River
Road four-wheeldrive
route. Last year, another
site opened in North West
cattle country at Mimbi,
near its mystical Kimberley
caves. The next one to
open is Peedamulla
Station, a pastoral lease
that extends to the Pilbara
coast near Onslow; the
station is home to a
collection of heritage-
listed buildings and
structures – one of which
is being restored for use as
the campground reception.
Other sites will follow in
2018 and beyond.
Visit westernaustralia.com
for more details.

QANTAS HAS launched a new technology platform to enhance the airline retailing, booking
and servicing capabilities for its trade partners.
The Qantas Distribution Platform (QDP) improves the functionality of indirect agent

channels by more closely aligning them with the capabilities currently available via
Qantas.com, making it easier for trade partners to sell the airline’s products and deliver a
more seamless customer service.
Trade partners will have access to richer content relevant to the customer’s journey, including

images of cabins and meals and the ability to book extras such as Extra Legroom seating. It will
also provide Qantas Frequent Flyer information and tier status at the point of sale.
Visit qantas.com/NDC for more details.

australasia

PRINCESS CRUISES has announced that the
2019/20 Australian cruise season will be the
largest in its history, with a total of five ships
travelling to more than 100 destinations and
carrying 200,000 guests. 
Sailings will depart from Sydney, Perth

(Fremantle), Adelaide, Melbourne, Brisbane
and Auckland. They include voyages around
Australia, New Zealand and beyond including
Singapore, Hong Kong, Fiji and Bali. 
Tony Roberts, the cruise line’s vice

president for UK and Europe, said: “UK
bookings to Australia have nearly doubled
year-on-year in 2018 so it’s fitting we’re
now gearing up for our largest ever
Australia and New Zealand season. We’re
anticipating an increase in UK visitors to
the west coast of Australia, including
historic Perth and its stunning coastal
setting, and have ensured we’ll spend more
time there so guests can take advantage of
everything the region has to offer. 
“From the Sydney Opera House to the Great

Barrier Reef to our ‘Lord of the Rings’ tours in
New Zealand we have unprecedented choice
for anyone looking to sail across this stunning
part of the world.” 
The season includes the return of the

3,560-guest Majestic Princess, the line’s
newest ship, as well as the maiden arrival
of the 3,100-guest Ruby Princess. Both

ships will sail out of Sydney with a total of
more than 100,000 guests. 
South Australia will see a surge in cruise

ships sailing to and from the region, with
the 2,600-guest Golden Princess, 2,000-
guest Sun Princess and Majestic Princess
completing itineraries to and from Adelaide. 
Four Princess ships will spend 141 days

cruising from Perth, the longest period of time
a cruise line has visited the region. Sun
Princess will spend a dedicated season based
in Perth from November 2019 to March 2020. 
In Brisbane, the 2,000-guest Sea

Princess will return to complete itineraries
spanning two to 35 days, calling at
destinations across New Zealand, Australia,
Papua New Guinea, the Coral Sea, South
Pacific and Hawaii. Highlights include a
new ten-day voyage to Tasmania, with calls
to Burnie, Port Arthur, Hobart, and Sydney. 
Golden Princess returns to Melbourne,

sailing to destinations in New Zealand,
South Australia and the South Pacific.
Highlights include a new 14-day
Queensland cruise with calls to Airlie
Beach, Yorkey’s Knob, Port Douglas,
Brisbane, Newcastle and Sydney and a new
seven-day ‘Southern Australia Explorer’
with late night calls in Adelaide. 
For more information visit princess.com or
call 0344-338 8663. 

Qantas develops new distribution platform for trade partners

Princess reveals largest ever Australia & New Zealand season
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THE GREAT Australian Challenge, Philippine
Airlines (PAL) and Tourism Australia’s annual
agent event, took place in London last month.
Now in its second year, the event tested more
than 70 agents on their Aussie trivia for the
chance to win free flights to Australia, which
were won by top scoring team Audley Travel. 
David Cochrane, country manager for

Philippine Airlines UK & Ireland, said: “With a
daily service to Sydney, increased frequency to
Melbourne and non-stop services to Brisbane
on our new A321neo, PAL’s Australian routes
continue to be some of our strongest. We were
delighted to host agents at this year’s Great
Australian Challenge and appreciate the
continued support from the trade.”  
Denise von Wald, Tourism Australia’s

regional general manager for the UK and
Northern Europe, added: “The Great
Australian Challenge, together with Tourism
Australia’s award-winning Aussie Specialist

Programme, demonstrates our commitment
to working with the trade to help agents
continually update their knowledge about
Australia, so that they can sell the destination
most effectively.”

G Adventures journeys into Australia’s fabled Outback 
‘BEST OF the Red Centre & Eastern Australia’ from G Adventures is a sprawling 25-day
adventure travelling from Melbourne to Sydney and exploring some of the standout highlights
Australia has to offer. 
From cosmopolitan Melbourne and the Great Ocean Road’s national parks to the Great

Barrier Reef and cruising the Whitsundays - the tour aims to pack a lot in. For example, those
looking to understand and experience the local culture and history can do so with the Mala Walk
which, guided by one of the company’s chief experience officers, takes travellers along the
northwest side of Uluru to learn more about the history and stories of the Anangu people. 
Uluru’s Aboriginal Cultural Centre is also a good opportunity for travellers to understand

more about the Aboriginal Australian culture in the area while an Aboriginal Interpretive Walk
through the Daintree Rainforest teaches them about the wild world of bush food, medicinal
plants and the lasting relationship between the Kuku Yalanji people and the environment.
Finally, a visit to the G Adventures-supported Café Chloe, allows travellers to participate in
painting with traditional Jirrbal Aboriginal artists.
Prices start from £4,799 per person (excluding flights) on select departures.

Visit gadventures.co.uk for more details.
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PENINSULA HOT Springs has unveiled the biggest expansion for the wellness destination to date. The
$10million development includes a new open-air amphitheatre area which features seven new geothermal
mineral spring pools; an outdoor stage to host a variety of arts, entertainment and wellbeing classes; a fire
and ice experience for hot/cold therapy; and a wellness and activity multipurpose centre that will host a
variety of wellbeing programmes. The new amphitheatre area, located in the complex’s Bath House, is set to
open to guests next month. Peninsula Hot Springs, located on the southern edge of the Mornington
Peninsula, will also welcome 126 onsite accommodation rooms in 2019. Visit peninsulahotsprings.com  Virgin Atlantic & Virgin

Australia expand
codeshare partnership

VIRGIN ATLANTIC and
Virgin Australia have
expanded their codeshare
agreement, creating more
travel options between the
UK and Australia and giving
customers the opportunity
to travel on Virgin branded
aircraft for the entire
journey, with fares starting
from £638 return.
Bookings made with

Virgin Atlantic will see
guests able to fly direct to
Sydney and connect via
Hong Kong onto Virgin
Australia services. The
new codeshare is available
on flights departing from
July 2. The new Sydney
service is in addition to the
Melbourne flights, whose
codeshare services
launched earlier this year.
Customers travelling
through LA are already able
to fly directly to Sydney,
Melbourne and Brisbane as
part of the codeshare. 
The deal will also open

up more domestic options
across Australia – enabling
customers to easily connect
to or from cities and tourist
destinations including
Cairns, Brisbane, Canberra,
Adelaide, Hobart and the
Gold Coast, operated by
Virgin Australia.

Great Australian Challenge tests agents on Aussie trivia
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W Hotels returns to Australia  
W HOTELS Worldwide, part of Marriott International,
opened the doors to W Brisbane last week, marking the
brand’s re-entry into Australia.
Overlooking the Brisbane River, the new hotel taps into

Brisbane’s vibrant culture and rich nightlife with its fast-
paced urban style and modern design.
The property offers 312 guestrooms including 32 lux

suites, all with river views and the latest in technology and
entertainment, and three distinct eating venues; from the
Three Blue Ducks and Living Room Bar offering Australian
cuisine and cocktails to the WET Deck rooftop bar which
evolves from a daytime lounge to a cocktail bar by night.
Bruce Ryde, vice-president of luxury brands and brand

marketing for Marriott International Asia-Pacific, said:
“Brisbane is a dream destination – year-round sun and an
outdoor lifestyle – it’s quickly evolving into one of the
world’s greatest cities which is why W is kicking off the
brand’s return to Australia here in the Sunshine State.
Brisbane’s bustling riverbank is a hotspot for travellers who
can’t wait to explore this dynamic city and South East
Queensland, a perfect match for W Hotels’ bold design and
playful, contemporary approach to luxury.”
For more information or to make a booking visit
wbrisbane.com  

x

New brochure and agent training with 
Silver Fern Holidays

SILVER FERN Holidays’ new brochure, which includes new
2019 ‘independent’ itineraries and the company’s small
group escorted tours, is now available.
New features have been designed with travel agents

in mind, including an infographic to illustrate New
Zealand’s ‘upside down’ seasons, and a throw-out back
cover with detailed maps of North and South Islands to
help agents guide customers through the brochure’s
sample itineraries.
John Lightwood, the company’s managing director,

said: “When I talked to agents at the AITO Conference in
mid-January, the two most frequently asked questions
were ‘when should my clients travel?’ and ‘how long does
it take to drive from X to Y?’, so we made some last-
minute design changes to address those questions.”
The company recently adopted a new strapline –

‘Purely New Zealand’ – to help the trade better
understand its destination focus and will be out on the
road this month, delivering training to independent
agents. Agents who are interested in setting up a visit are
invited to call 01636-813544.
Visit silverfernholidays.com for more details.
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We asked our staff the following question this week:

People would be surprised if they knew...

Crossword:
Across: 1. HARMONY, 4. KLM, 6. MEARS, 8. ROMAN, 9. NSW, 11. NAS-
SAU, 13. TIVOLI, 14. AMY, 16. HAITI, 17. EIGER, 19. NWI, 20. INGHAMS. 
Down: 1. HUMANS, 2. RSA, 3. YORKSHIRE, 4. KAMPALA, 5. MING, 7.
SANTORINI, 10. WAIKIKI, 12. CYPRUS, 15. KHAN, 18. GOA. 

Highlighted Word: HAVANA

Where Am I?: Faroe Islands

puzzlesolutions

020 7834 6661

LIZARD ISLAND, located just off the coast of Queensland and the only resort
located on a 1,013-hectare National Park on the Great Barrier Reef, will be
hosting a series of reef expeditions this November. With only 12 spots available on
each expedition, guests will have exclusive access to vibrant reef sites and parts
of the island not usually available to other guests to explore. They will get up
close to the native wildlife and be joined by top researchers from the island’s
research centre and members of the Australian Museum, on hand to provide
detailed insights of the reef environment and how visitors can help in
conservation initiatives. Visit lizardisland.com.au/special-events/reef-expeditions
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